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Here's  a  better  way  to  find 
your  hottest  prospects  in  Chicago 

You  no  longer  need  guess  about  yoiu-  customers  in  Metropolitan  Chicago — 
who  they  are,  where  they  live,  how  much  they  earn,  etc. 

Now  you  can  know. 

And  what  could  be  more  important  than  knowing  how  to  reach  the  most 
active  buyers  in  this  big  market? 

You’ll  find  all  this  and  more  in  MARKET  POWER:  CHICAGO,  the 
Tribune’s  penetrating  new  study  of  the  Chicago  market  and  its  newspapers; 
Chicago  families  and  their  purchases.  It’s  packed  with  facts  you  can  use 
right  now  to  increase  advertising  efficiency. 

It  takes  only  a  phone  call  to  your  Tribune  representative  to  get  the  facts 
you  need  for  sound  marketing  decisions  in  Chicago.  Why  not  call  him  today? 

MORE  READERS. ..MORE  ADVERTISI NG  . . .  MORE  RESULTS 

THE  TRIBUNE  GETS  ’EM  IN  CHICAGO! 
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New  SCOTT 


Washington  looks  different 
at  night.  Some  66,000  cars 
already  have  crossed  this 
bridge.  The  solid  citizens 
have  put  away  their  panic 
buttons  and  are  snuggled  down  at  home.  White  collar  city — more  so 
than  most.  Evening  newspaper  city — more  so  than  most.  Washing¬ 
tonians  become  newspaper  consumer-readers  when  the  sun  sets.  This 
is  when  your  solid  Washington  market  becomes  most  receptive  to  your 
advertising  message.  This  is  why  advertisers  who  know  the  Washington 
scene  prefer  the  evening  selling  strength  of  The  Star. 


THE  WASHINGTON  STAR 


PUBLISHERS’  WEEK  TIME  TABLE 
(All  meetings  at  Waldorf-Astoria  unless  otherwise  indicated) 


More 

awards  for  , 

EXCELLENCE 

I  I 

I  to  the  I 

BALTIMORE  j 

|iiws-posi&american| 

I*  Maryland  Press  Association  1 960  | 

Better  Newspaper  Contest  —  judged  | 
by  the  W est  V irginia  Press  Association  | 

FIRST-  I 

Excellence  in  Typography 

I  FIRST- 

I  Feature  Writing 

I  FIRST-  I 

=  News  Photography  I 

FIRST-  P 

5  Spot  News  I 

FIRST-  I 

Sports  Writing  | 

^  Plus:  \ 

*  Three  second  plcwe  awards  in  ^ 

(•  Feature  Writing  •  Community  Service  ^ 
•  Feature  Photography  | 
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SUNDAY 

10:00  a.m. — American  Council  on 
Education  for  Journalism,  Pillement 
Suite. 


SOCIAL  EVENTS 
(By  Invitation  Only) 

SUNDAY 


MONDAY 

8:00  a.m. — ANPA  Newspaper  Infor¬ 
mation  Service  Committee.  Breakfast, 
Carpenter  Suite. 

8:00  a.m. — United  Press  International. 
Breakfast.  Empire  Room. 

10:00  a.m. — Labor  Relations  Confer¬ 
ence  for  ANPA  members,  Jade  Room. 
All  day. 

1 1 :00  a.m. — Associated  Press  member¬ 
ship.  Sert  Room. 

1 :00  p.m. — AP  luncheon.  Secretary  of 
Defense  Robert  S.  McNamara.  Ball¬ 
room. 

2:30  p.m. — AP  meeting  resumes.  Panel, 
"The  Washington  Scene." 

TUESDAY 

9:00  a.m. — UPl  executives,  UPl  offices. 
9:30  a.m. — This  Week  publishers,  Jan¬ 
sen  Suite. 

10:00  a.m. — American  Newspaper  Pub¬ 
lishers  Association,  75th  convention. 
Executive  sessions:  Under  15,000  cir¬ 
culation,  Louis  XVI  Suite;  15,000- 
50,000,  Jade  Room;  over  50,000,  Basil¬ 
don  Room.  All  day. 

1 1 :00  a.m. — AP  Board,  AP  office. 

WEDNESDAY 

8:30  a.m. — Connecticut  Daily  News¬ 
paper  Association.  Breakfast.  Barclay 
Hotel. 

9:00  a.m. — UPl  executives,  UPl  office. 
10:00  a.m. — ANPA  general  session. 
Grand  Ballroom. 

1 1 :00  a.m. — AP  Board,  AP  office. 

1 1:00  a.m. — Ohio  Newspaper  Associa¬ 
tion.  Hawaiian  Room,  Lexington  Ho¬ 
tel. 

12:00 — New  York  State  Publishers  As¬ 
sociation.  Luncheon,  Louis  XVI  Suite. 
12:00 — Pennsylvania  Newspaper  Pub¬ 
lishers  Association.  Luncheon,  Jade 
Room. 

1 :00  p.m. — AP  luncheon  for  former 
directors.  AP  office. 

2:00  p.m. — Advisory  Council,  Syra¬ 
cuse  University  School  of  Journalism. 
Louis  XVI  Suite. 

2:00  p.m. — Bureau  of  Advertising,  An¬ 
nual  meeting.  Grand  Ballroom. 

THURSDAY 

9:00  a.m. — UPl  executives,  UPl  office. 
9:45  a.m. — American  Association  of 
Newspaper  Representatives.  Park  Ave¬ 
nue  Suite,  South. 

10:00  a.m. — ANPA,  general  session. 
Grand  Ballroom. 

6:00  p.m. — Bureau  of  Advertising  re¬ 
ception,  Basildon  Room. 

6:30  p.m. — Bureau  of  Advertising  din¬ 
ner.  President  John  P.  Kennedy.  Grand 
Ballroom. 


All  day — Kelly-Smith  Co.,  Op*.! 
House,  Kelly-Smith  Co.  Suite.  1 
4:30  p.m. — Goss  Printing  Press  Cotel 
pany.  Crystal  Room,  Park  Lane,  f 
5:00  p.m. — Parade  Publication,  buff- f 
Starlight  Roof.  t 

6:30  p.m. — Moloney,  Regan  &  SchmiHt 
dinner  for  publishers  of  MRS  pap*ri 
Savoy-Hilton. 

MONDAY 

12:30  p.m. — AP  reception,  Baslldsi ; 
Room. 

5:00  p.m. — The  Greater  Buffalo  Prns 
Inc.,  Stork  Club.  j! 

5:00  p.m. — Newsweek,  Louis  XN 
Suite.  l| 

5:00  p.m. — Wright  Company,  sta;? 
party,  425  Park  Ave.  {' 

5:00  p.m. — Crown  Zellerbach,  Can«-i 
dian  Club,  18th  floor. 

5:00  p.m. — Consolidated  Paper  Salr  l' 
Crystal  Ballroom,  Park  Lane. 

10:30  p.m. — American  Weekly,  656  ) 
anniversary  year  party,  St.  Regh  i 
Roof. 

TUESDAY 

8:15  a.m. — Family  Weekly  "April  i' 
Brazil"  Champagne  Breakfast,  Scr 
Room. 

12:15  p.m. — Banshees  luncheon-sho«,|f 
Grand  Ballroom.  |' 

4:00  p.m. — Bache  &  Co.,  Suite  Swi 
4:00  p.m. — St.  Croix  Paper  Co.,  Con'  | 
dian  Club.  | 

5:00  p.m. — Allen-Klapp  Co.,  Hamil-| 
ton  Room,  Barclay.  f 

5:00  p.m. — Perkins-Good  win  Col 
Gold  Suite,  Sheraton  East.  I 

WEDNESDAY 

4:00  p.m. — Bache  &  Co.,  Suite  580 
5:00  p.m. — Time,  Inc.,  Reception  Csr, 
ter.  East  Lobby,  Time  &  Life  Bldg. 
5:00  p.m. — Mergenthaler  Llnotyp- 
Co.,  Jade  Room. 

5:00  p.m.  —  Chicago  -  Tribune  • 

York  News  Syndicate,  Grand  Bill 
room.  Plaza. 

THURSDAY 

5:00  p.m. — Abitibi  Service,  Inc.,  j 
Suite,  Sheraton  East.  | 

5:00  p.m. — Hearst  Advertising  Ssn-l 
ice.  Louis  XVI  Suite.  | 

5:00  p.m. — O'Mara  &  Ormsbee,  Inc  I 
Suite  579-81.  | 

5:30  p.m. — Creemer  &  Woeu'  ;'-f 
Inc.,  Park  Avenue  Suite.  I 

1 1 :00  p.m. — Kelly  -  Smith  Co.  partyi 
Trianon  Room,  Sheraton  East.  I 


Address  List  of  those  attending  convention  .  .  .  begins 

on  Page  2» 
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Progress  Report , . . 

FROM  THE  DETROIT  FREE  PRESSI 


Just  a  few  short  weeks  ago  the  Detroit 
Free  Press  reported  to  readers  and 
advertisers  on  its  progress  since  Nov. 
7,  1960 — the  date  the  competing 
Detroit  News  purchased  and  al^rbed 
its  afternoon  rival,  the  Detroit  Times. 

The  report  was  a  happy  one,  indeed, 
for  Michigan’s  only  morning  news¬ 
paper. 

A  Page  1  news  story  outlined  the 
steps  taken  by  the  newspaper  re¬ 
cently  in  its  continuing  program  of 
improvement  to  make  it  more  re¬ 
warding  to  readers. 

This  same  program,  accompanying 
ads  pointed  out,  paid  off  to  make  the 
newspaper  more  rewarding  for  ad¬ 
vertisers,  too.  Circulation  of  the 
Detroit  Free  Press  from  Nov.  7, 1960, 
to  March  31,  1961,  as  compa^  to 
the  six  months’  period  ending  March 
31  a  year  ago,  jumped  100,295  Sunday 
and  90,423  daily. 

These  sensational  gains  set  a  new 
five-year  record  as  the  biggest  in¬ 
crease  made  by  any  morning  news¬ 
paper  in  the  coimtry  in  a  single  year! 
The  new  figures  for  total  circulation 
— now  a  thumping  622,242  Sunday 
and  573,273  daily — also  establish  a 
record  as  the  highest  in  the  129-year 
history  of  the  four-time  Pulitzer  prize¬ 
winning  Free  Press. 


Michigan's  Only  Morning  Newspaper 


Represented  Nationally  by  Story,  Brooks  and  Finley,  Inc. 


Frequency 
and 
Bulk 
Discounts 
Available 
July  1 

in  the  Remarkable 

ROCKFORD 

Newspapers 


FREQUENCY  AND  BULK  DISCOUNTS 

(effective  July  1, 1961) 


6  Weeks  in 

12  Weeks  in 

24  Weeks  in 

7  Weeks 

13  Weeks 

26  Weeks 

300  lines 

2% 

4% 

6% 

600  lines 

3% 

5% 

7% 

1,000  lines 

4% 

6% 

8% 

1,500  lines 

5% 

7% 

10% 

2,408  lines 

6% 

8% 

12% 

Page 

7% 

9% 

14% 

36  Weeks  in 

48  Weeks  in 

39  Weeks 

52  Weeks 

300  lines 

8% 

10% 

600  lines 

9% 

11% 

1,000  lines 

10% 

12% 

1,500  lines 

12% 

14% 

2,408  lines 

14% 

16% 

Page 

16% 

18% 

• 

BULK 

DISCOUNTS 

FIRST 

2,500  lines 

3% 

in  ILLINOIS 

5,000  lines 

5% 

in 

10,000  lines 

7% 

Population 

25,000  lines 

9% 

and 

50,000  lines 

11% 

Sales 

75,000  lines 

13% 

100,000  lines 

15% 

(outside 

Chicago) 

Corwin  J  Column 

★  ★★★★★ 

Reporter’s  Reverie 

PRACTICAL  JOKERS  leven  life  (sometimes  harden  it)  on  everl 
newspaper,  even  away  out  yonder  in  the  middle  of  the  Paciil 
in  the  newest  state.  Managing  Editor  A.  A.  Smyser,  //onoioif 
Star-Bulletin,  reveals  that  a  deskman  there,  M.  C.  Cagle,  is 
unreconstructed  Southerner  who  is  unwilling  to  concede  the  Gij 
War  victory  to  the  North.  His  desk  friends  arranged  to  have 
phony  story  relayed  intra-office  on  the  AP  printer  and  bucki 
him  to  copyread.  Before  he  realized  how  badly  he  had  bee 
“had,”  he  was  deep  in  editing  the  story  and  sportingly  hi 
written  this  headline:  “North  Could  Have  Won  in  6  Week 
Historian  Says.”  'Phe  purported  report  of  a  speech  by  an  cmina 
historian,  delivered  in  Richmond.  Va..  carried  quotes  to  tl 
effect  the  Confederates  were  cowards  and  that  if  they  had  W( 
America  today  would  be  a  colony  of  the  French  Empire,  li 
Algiers,  subsisting  on  a  “grits  and  cotton”  economy,  “a  countr 
of  river  boat  gamblers  and  hand-kissing  Southern  fops.”  Neait 
all  Southern  males  were  accused  of  being  afflicted  with  40-foj| 
long  intestinal  tapeworms.  Southern  white  women,  it  w 
reported,  prefer  Negro  men. 

^Manai'ing  Editor  Larry  Sisk,  San  Diego  ((jilif.)  Errnii 
Tribune,  writes:  “Roy  Howard  was  here  a  few  days  ago  after  if 
latest  world  cruise,  and  having  worked  for  him  for  a  number 
years,  I  asked  him  if  he'd  stand  for  an  interview  by  one  of  ( 
reporters.  He  begged  off,  and  we  didn’t  press  him.  But  the  seqii 
made  an  even  better  story  from  the  newspapering  standpoii 
Neil  Morgan  tells  it  very  well  in  his  column  in  our  paper;  “Si 
Diego  Vignette;  Roy  Howard,  the  longtime  great  of  the  Scrips 
Howard  Newspapers,  politely  declined  interviews  about  his  rcca 
world  tour  during  a  visit  to  the  Scripps  Estate's  Miramar  Rand 
It  was  time,  Howard  explained,  for  him  to  leave  newsmaking 
the  younger  generations.  But  next  day,  a  newsman's  phone  rul 
with  a  tip.  'Good  story  out  here.’  a  voice  mused.  'Little  dog  namel 
Randy  won't  eat.  Belonged  to  Ed  Hanlim.  an  oldtimer  on  Miranui 
ranch,  who  died  the  other  day.  Dog  won't  let  anybody  come  nef 
him,  or  Hanlon’s  front  door.’  The  caller  was  Roy  Howard.” 

— ^Two  questions-answers  from  a  Look  magazine  (April  23 
interview  with  New  York  Herald  Tribune  Syndicate  colurani 
Walter  Lippmann:  “What  journalistic  achievement  are  yo 
proudest  of?  In  1926.  when  I  was  editor  of  the  New  York  fFori 
I  think  our  efforts  stopped  the  United  States  from  occupyi 
Mexico.  We  raised  sucb  a  clamor  that  even  (Calvin)  Coolii 
took  notice.  Instead  of  troops,  he  sent  Dwight  Morrow  to  Mexit 
as  Ambassador.  What  was  your  greatest  journalistic  blunder?! 
1940.  I  wrote  some  articles  suggesting  that  we  go  to  war  wl 
the  Soviet  Union  over  Finland.  That  was  had  judgment  on  2 
part.  It  was  emotional  and.  potentially,  the  biggest  mistake 
ever  made.”  .  .  .  Clothes  and  horses,  fashions  and  fillies — tho 
are  the  passions  of  fashion  editor  Lillian  Foster,  Toronto  Tu 
gram,  who  joined  the  paper  in  1916  and  who  once  made  a  ti 
to  Europe  on  her  racetrack  winnings,  saved  through  the  ye* 
in  a  special  bank  account.  .  .  .  Writes  Ralph  Daggett,  advis 
The  Bulletin,  Kansas  State  Teachers  College,  Emporia:  “I 
that  some  editors  had  to  resort  to  JFK  and  Mac  in  headlini 
the  Kennedy-Macmillan  discussions.  But  I  did  not  see  whal 
consider  the  natural  heading  for  this  storv:  “Jack  and  M 
Yakkitv-Yak.” 


ROCKFORD 

MORNING  STAR  $  KrQtsfvr'SrpubUr 


/Vol  Every  *Dag'  Has  His  Day 

With  JFK  and  Ike  and  .4dlai 
Needing  last  names  rather  badly, 

I  note  there's  not  a  single  parley 
Where  de  Gaulle  winds  up  as  'Charlie*  • 

— John  Raymond 

Richmond  (Calif.)  Independent 
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Alert  national  advertisers  taking  advantage  of  the  nev^  money-saving  combination  bulk  rates  of  the 
Long  Island  Daily  Press,  Long  Island  Star-Journal  and  Staten  Island  Advance,  receive  two  big  benefits: 


First,  they  reach  more  than  453,000  (mostly  home  delivered)  LOCAL  Long  Island* 
and  Staten  Island  families  who  have  the  largest  buying  power  in  the  New  York 
Metropolitan  Area.  These  young  families  are  mostly  home  owners  with  more 
children  .  .  .  buying  more  essentials  and  creature  comforts! 


Second,  the  new  bulk  rates  offer  an  inducement  for  big  space-users  to  visit  with 
these  desirable  families  more  often,  thus  strengthening  their  product  image  and 
doing  it  at  one  of  the  lowest  milline  rates  in  the  Metropolitan  Areal 


3  PAPER  COMBINATION  RATES  WITH  BULK  LINAGE  DISCOUNTS 


STATEN 

ISLAND 

ADVANCE 


LONG 

ISLAND 

STAR-JOURNAL 


LONG 

ISLAND 

PRESS 


COMBINATION 

RATE 


'Queens,  Nassau  &  Suffolii 


NATIONAL  ADVERTISING  OFFICE  •  NEWHOUSE  NEWSPAPERS  •  LONG  ISLAND  CITY  1,  N.  Y. 


editorial 


Williams  to  Smith 

^  I  ^ms  will  he  the  first  convention  of  the  American  Newspaper  Pnh- 
lishers  Association  to  take  place  in  21  years  without  the  guiding 
hand  of  Cranston  Williams  at  the  helm  as  General  Manager.  He 
is  enjoying  well-earned  retirement  hnt  fortunately  for  all  his  friends 
ami  former  assodates  he  will  he  jtresent  at  the  convention  and  his 
advice,  counsel  and  invaluahle  experience  are  available. 

The  reins  of  ANPA  were  taken  over  hy  the  netv  General  Manager, 
Stanford  Smith,  last  August  1.  \Vdiereas  the  title  may  he  new,  Mr. 
Smith  is  not  new  to  ANPA  and  there  is  nothing  new  about  the  job 
to  him  since  he  h.ad  worked  under  Mr.  Williams  for  the  previous 
seven  years. 

Members  of  .\NPA  are  already  aware  that  the  affairs  of  their  as¬ 
sociation  are  in  capable  hands  although  Mr.  Smith  has  been  in 
office  for  less  than  a  year.  It  is  a  demanding  and  exacting  job  which 
Mr.  Smith  has  demonstrated  he  can  handle  efficiently. 

Mr.  Williams’  shoes  were  mightv  big  ones  to  fill.  Mr.  Smith  appears 
to  wear  the  same  size. 


Contrast 

HEN  Maj.  Yuri  Gagarin  was  blasted  around  the  earth  in  108 
”  minutes  in  a  Soviet  space  ship  the  |)eople  of  the  world  knew 
nothing  about  it  until  the  flight  could  be  revealed  as  successftil. 
There  were  no  members  of  the  world’s  press  to  Avitness  the  event. 
We  still  don’t  know  w^here  the  launching  and  landing  took  place. 
Failure  would  have  resulted  in  silence,  obviously. 

Contrast  this  secrecy  with  the  plans  now  being  develojjed  for  the 
U.S.  man-in-space  attempt  later  this  year.  Everyone  knows  it  will 
take  place  at  Cajje  Canaveral.  .Vt  least  .S50  reporters  and  photographers 
will  lie  present  including  representatives  from  other  countries.  Even 
the  anticipated  recovery  area  in  the  .Atlantic  Ocean  is  known  and 
there  will  be  re|x)rters  present. 

The  press  and  the  American  jjeoplc  whom  they  represent  on  stich 
occasions  should  be  extremely  proud  and  thankful  that  our  govern¬ 
ment  believes  they  should  have  a  frcjnt  row  seat  on  stich  an  im- 
{xirtant  occasion  and  should  not  be  s|x)on-fcd  infonnation  which 
someone  in  government  in  his  infinite  Avisdom  believes  the  ]jeople 
are  entitled  to  know. 


Hooray  for  Providence  I 

i~kuR  congratulations  to  the  Providence  Journal  and  Bulletin  for 
inviting  representatives  of  the  Foreign  Press  .AsscKiation,  re¬ 
gardless  of  what  country  they  are  from,  to  visit  Providence,  attend 
a  town  meeting  in  North  kingstoAvn,  R.  I.,  and  generally  Avitness 
democracy  in  action. 

A  month  before,  these  same  newsmen  from  other  countries  had 
been  invited  to  attend  a  town  meeting  in  Nc'av  Hampshire  btit  the 
invitation  was  rescinded  when  local  sponsors  discovered  there  Avotild 
be  some  reporters  present  from  Iron  C.urtain  countries.  Considerable 
damage  was  done  via  the  propaganda  tAvist  the  Communist-bloc  re¬ 
porters  naturally  put  on  this  development  and  also  through  the 
affront  to  the  other  foreign  neAvsmen. 

We  hope  that  the  efforts  of  the  Providence  newspajjers  will  go 
a  long  way  towards  eliminating  the  bad  taste  left  by  the  original 
blunder. 


f  sought  the  Lord,  and  He  heard  nl  ( 
and  delivered  me  from  all  my  /(’amJ: 
Psalm,  XXXIV;  4.  T 
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*‘Time  is  interested  not  in  how  much  it  in¬ 
cludes  between  its  covers,  hut  in  how  much  it  gets 
off  its  pages  into  the  minds  of  its  readers.” 


^ 


—from  the  prospectus  for  Time,  The  Weekly  Newsmagazine,  1922. 
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HOW  A  TOP  PENNSYLVANIA  DAILY 
INCREASED  TYPE  PRODUCTION 


“We  would  have  arranged  to  use  Fairchild  Scan-A 
Graver^  for  its  time  saving  capabilities  even  if  it  had 
multiplied  our  production  costs,’’  says  Mr.  J.  L.  Stack- 
house,  publisher  of  the  Easton  Express,  Easton,  Penn¬ 
sylvania.  “Fortunately,  Scan-A-Graver  actually  reduces 
costs,  while  realizing  innumerable  advantages.  Also,  the 
Fairchild  Teletypesetter^  has  enabled  us  to  expand  our 
type  production  volume  without  adding  to  our  existing 
linecasting  equipment.’’ 


Production  Manager  John  Wohlers,  left,  says,  “Our  two 
Scan-A-Gravers  allow  us  to  move  last  minute  photos 
from  finished  prints  to  the  presses  in  less  than  half  an 
hour.”  Joseph  Lightcap,  right,  one  of  three  Express 
photographers,  says,  “We  take  the  pictures,  print  them, 
and  engrave  them  our-selves,  to  size  ordered  by  the  news 
department.  It’s  easy  to  get  top  quality.  A  few  simple 
adjustments,  and  the  rest  is  automatic ...  it  even  shuts 
itself  off  when  the  engraving  is  finished.” 


Wayne  Litzenberger  says:  “The  news  department  timed 
a  500-word  wire  story  through  here  one  day  recently. 
From  the  time  wire  tape  was  ordered  processed  by  the 
news  department,  until  the  finished  proofs  were  deliv¬ 
ered,  it  took  5  minutes.  This  indicates  the  speed  with 
which  Teletypesetter  enables  us  to  operate.  'The  TTS® 
has  a  really  fantastic  productive  capability.” 


In  43  years  with  the  newspaper,  Mr.  Stackhouse  has  seen 
the  Express  grow  from  3,000  to  48,000  daily  circulation. 
He  says,  “The  success  of  a  good  newspaper  is  adequate 
working  capital  combined  with  devoted  and  loyal  serv¬ 
ice  from  employees.  We  lease  our  Scan-A-Gravers,  which 
is  very  practical  because  we  benefit  from  new  improve¬ 
ments  and  get  constant  attention  and  service  by  electronic 
engraving  specialists.  Our  TTS  units  are  mechanical,  and 
easy  to  maintain  and  service  ourselves.” 


CUT  ENGRAVING  COSTS, 

WITH  FAIRCHILD  EQUIPMENT 


r 

I  Fairchild  Graphic  Equipment,  Dept.  FGE>56 

I  Fairchild  Drive,  Plainview,  L  I.,  N.  Y. 

I  I  would  like  literature  containing  detailed  information  concerning 

I  Teletypesetter,  Scon-A-Grover,  or  both,  os  indicated  by  the  check 
I  marks  below. 

I  Q  "More  Type  in  Less  Time"  (24pp.) 

I  Q  "New  Scon-A-Grover  Illustrator"  (20pp.) 

I  Nome 

J  ComDonv 

I  Street _ 


I  City  Zone _ State _  I 

L _ j 


The  story  of  the  Easton  Express  is  not  unusual.  It  is 
typical  of  the  benefits  gained  from  the  use  of  Fairchild 
equipment.  With  Scan-A-Graver,  you  too  can  benefit 
from  automatically  produced,  high  quality  engravings 
made  in  minutes  right  in  your  own  plant.  And  with 
Teletypesetter  you  can  increase  your  type  production 
capabilities  from  the  linecasting  equipment  you  already 
have  —  mail  the  coupon  today. 


D/VIS/ON  OF 


FAIRCHILD  CAMERA  AND  INSTRUMENT  CORF. 
Solts  ond  Service  Qvoilabl*  throughout  tho  world 


"We  apply  Fairchild  engravings  directly  onto  the  press 
plates,”  Mr.  Wohlers  continued.  "This  gives  Pressman 
Lester  Kelchner  (above)  that  much  more  time  for  plac¬ 
ing  last  minute  photos  in  the  paper.  Scan-A-Graver 
makes  98%  of  our  news  engravings,  and  saves  us  from  the 
many  headaches  of  getting  into  the  engraving  business.” 


FAIRCHILD  GRAPHIC  EQUIPMENT 


“We  have  seven  Teletypesetter  Standard  Perforators,” 
says  Mr.  Wohlers,  “of  which  six  are  in  constant  use.  the 
seventh  on  standby.  But  we  have  little  call  for  the 
standby  because  of  the  dependable  service  obtained  from 
the  machines.  The  Express  tapes  70%  of  its  news  copy 
other  than  wire  tape.  Routine  cleaning  is  practically 
all  the  maintenance  needed.”  Joan  Scheetz.  above,  says 
“training  is  easy  and  rapid.  Within  a  week  we  can  perfo¬ 
rate  live  copy  from  the  ‘hook’.” 


magazines, 


is  all  important 


Family  Weekly  is 
edited  to  the  tastes 


of  Americans  Mighty 
Middle  Markets 


What  is  a  mighty  middle  market?  It’s  a  Racine,  Wisconsin 

—  bustling  with  industrial  expansion;  a  Decatur,  Illinois 
— typifying  the  spirit  and  hominess  of  America’s  B&C 
counties.  It’s  195  selected  medium-size  trading  centers  — 
independent  in  their  thinking  —  sincere  in  their  civic 
pride  and  loyalty.  In  the  last  seven  years  Family  Weekly 
has  pioneered  a  new  Sunday  magazine — colorfully 
flavored  to  the  special  interests  of  these  important 
markets.  Vigorous — timely — prolific  in  its  personal 
approach  to  current  events  and  features  by  world  famous 
writers  and  personalities. 

So  naturally  does  Family  Weekly  dovetail  and  extend 
the  services  and  news  coverage  of  the  newspapers  it 
serves  that  Bolger  Media  Image  ProBles  has  rated  it  among 
the  most  "friendly,  warmhearted”  and  "public  spirited” 
of  all  publications  tested.  A  compelling  editorial  climate 

—  for  high  readership  .  .  .  for  tie-in  dealer  promotions; 
and  for  local  newspapers  to  grow  and  prosper. 


LEONARD  S.  DAVIDOW, 

PublithpT 


THE  ONLY  FEATURE  THAT  IMPROVES  YOUR  SUNDAY  PACKAGE  AND  INCREASES  REVENUE  WITHOUT  INCREASING  PUBLISHING  COSTS! 


Drew 

Pearsan: 

UVatchdag 

with 

Heart 


fauver,  unveiled  a  new  and  dangerous  potential  to  all 
America  and  led  Pearson  to  the  leadership  of  Washington’s 
Big  Brother  movement. 

The  People-to-People  Friendship  program,  adopted  offi¬ 
cially  by  President  Eisenhower  in  1955,  began  at  a  lunch 
conversation  in  1948,  when  Pearson  first  introduced  the 
concept  to  the  President-to-be. 

Horrified  at  the  destruction  resulting  from  a  bomb  hurled  at 
a  desegregated  Clinton,  Tenn.,  high  school  building,  Pearson 
organized  the  Clinton  School  House  Committee  in  1957, 
which  raised  money  from  contributions  made  by  children 
all  over  the  nation  to  rebuild  the  school. 

Christmas  just  isn’t  Christmas  to  many  isolated  service¬ 
men  stationed  in  remote  areas  all  over  the  world  without  a 
cheering  visit  from  a  Pearson-organized  and  Pearson-led 
traveling  entertainment  group. 

And  Pearson  fights  on  with  a  recent  proposal  to  organize 
educators  and  professionals  among  Cuban  refugees  for  the 
purpose  of  establishing  a  University  of  Free  Cuba.  Even 
now,  plans  are  being  laid  to  expand  it  into  a  permanent 
University  of  the  Americas. 

We,  and  the  600  newspapers  throughout  the  United  States 
and  Canada  who  are  associated  with  him,  are  grateful 
that  there  exists  this  man  who  works  for  man  unceasingly 
with  his  eyes,  his  hands,  his  mind  and  his  heart  — this 
American,  Drew  Pearson. 

Th#  Bill  Syndieat*,  229  West  43rd  Street,  New  York  36,  N.Y 


Called  many  things  in  his  24  years  of  reporting  on  the 
world  scene,  but  most  often  "Watchdog  for  America,"  Pear¬ 
son  is  best  known  for  his  hard-hitting  (sometimes  hard- 
hurting)  criticisms  of  how  America’s  affairs  are  conducted 
by  men  who  should  know  better. 

In  his  seven-a-week  column  "Washington  Merry-Go-Round," 
Pearson  consistently  scores  on  the  world’s  most  competitive 
news  beat.  Exposes  have  earned  him  frank  admiration  in 
the  community  of  American  journalism,  as  well  as  enmity 
among  the  corrupt  and  the  unjust.  But  Pearson  works  in 
other  ways,  too,  for  a  better  America  and  a  peaceful  world: 

“One  of  the  greatest  projects  ever  born  of  American 
journalism"  (so  said  the  Christian  Science  Monitor)  was  the 
Pearson-inspired  Friendship  Train  which  in  1947,  brought 
$40  million  of  food  to  starving  Western  Europe. 

The  next  year  Pearson  campaigned  to  halt  the  march  of 
Kremlin-inspired  ideologies  in  Italy.  They  listened  when 
Pearson  asked  Americans  of  Italian  descent  to  write  to  Italy- 
to  urge  relatives  and  friends  to  cast  their  votes  against  Com¬ 
munism  in  the  crucial  1948  elections.  And  they  responded 
..  1,000,000  letters  a  week,  according  to  the  New  York  Post 
Office.  Our  embassy  in  Rome  officially  recognized  this  as  a 
major  factor  in  repelling  the  Red  tide. 

It  was  the  Pearson  Freedom  Balloon  program  of  1951  that 
carried  over  200  million  messages  behind  the  Iron  Curtain 
to  truth-starved  slaves  of  a  tyrannical  regime. 

A  Senate  investigation  of  juvenile  delinquency,  prompted 
by  Pearson  in  1952,  and  later  implemented  by  Estes  Ke- 
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Salinger  Defends  Kennedy’s 
News  Policy  in  ASNE  Debate 

Press  Conference  and  Access 
To  Information  Put  Under  Fire 

By  Pat  Munroe  and  Warren  Zimmermann 


Washington 
President  Kennedy’s  public 
[iformation  policies  were  sub- 
ected  to  critical  review  at  the 
innual  meeting  of  the  American 
lociety  of  Newspaper  Editors 
ere  Thursday,  April  20.  His 
iress  secretary,  Pierre  Salinger, 
lefended  them  vigorously 
ipinst  all  attacks. 

During  a  panel  discussion  of 
he  Presidential  Press  Confer- 
nce,  as  conducted  by  Mr.  Ken- 
ledy  since  he  came  into  office, 
Ir.  Salinger  challenged  the  re- 
erters  to  improve  their  ques- 
loning.  He  suggested  some  of 
he  public  criticism  which  fol- 
'ws  a  television  news  confer- 
Ince  might  be  stifled  if  the  re- 
lortcrs  would  forget  “the  pet 
raeslions  their  editors  have 
pen  them  to  ask.” 

2  Proposals  Made 

Two  positive  proposals  for 
iiproving  the  news  exchange 
■ith  the  President  came  out  of 
he  discussion  which,  at  times, 
ad  heated  undertones.  Alicia 
'atterson,  editor  of  Long 
sland’s  Niwsday,  asked  Mr. 
alinger  if  a  certain  period  of 
he  President’s  conference  could 
e  set  aside  for  questions  on  one 
:em  of  major  importance,  such 
s  Cuba  or  Laos.  The  White 
louse  press  secretary  said  it 
as  something  that  might  be  ex- 
lored. 

David  E.  Gillespie,  editor  of 
^e  Shelby  (S.  C.)  Star,  in- 
uired  of  Washington  corre- 
pondents  present  if  it  would  be 
^ible  for  reporters  to  confer 
efore  a  session  with  the  Presi- 
«nt  and  select  subject  matter 
n  which  their  questions  would 
s  based.  Some  thought  the 
lea  had  merit. 

Limit  of  5  Reporters? 

Sharply  critical  of  the  Ken- 

conferences,  Peter  Lisagor, 
hicago  Daily  News,  drew  tart 

DITOR  6c  publisher 


replies  from  Mr.  Salinger.  When 
Mr.  Lisagor  proposed  that  the 
main  purposes  of  a  press  meet¬ 
ing  with  the  President  could  be 
better  accomplished  if  he  talked 
with  five,  instead  of  400,  report¬ 
ers,  Mr.  Salinger  said  he  would 
be  happy  to  let  Mr.  Lisagor  se¬ 
lect  the  five  from  the  list  of 
1,000  accredited  White  House 
correspondents. 

The  Chicago  paper’s  Wash¬ 
ington  correspondent  referred 
to  the  “good  old  days”  when 
President  Franklin  D.  Roose¬ 
velt  would  meet  informally  with 
the  press.  Now,  he  said,  the 
televised  conferences  have  made 
spear-carriers  and  hog-callers 
out  of  the  participants.  He  also 
charged  that  Mr.  Kennedy  has 
been  notably  unresponsive  to 
some  questions  and  said  report¬ 
ers  often  are  unduly  deferential 
to  the  President. 

Mr.  Salinger  replied  that  the 
press  conference  is  here  to  stay 
but  he  indicated  there  might  be 
some  other  way  to  provide  in¬ 
timacy  between  the  reporters 
and  the  President.  This  was 
taken  to  be  an  oblique  refer¬ 
ence  to  Mr.  Kennedy’s  habit  of 
hobnobbing  socially  with  se¬ 
lected  columnists  and  reporters. 

On  Sponsored  Show 

Answering  the  complaint  that 
there  is  little  chance  for  follow¬ 
up  questioning,  Mr.  Salinger 
said  he  didn’t  think  the  press 
should  completely  escape  re¬ 
sponsibility  for  this.  He  added 
that  he  thought  the  purely  re¬ 
gional  inquiry  had  no  place  in 
the  meeting  with  the  President. 
The  principal  criticism  voiced  in 
letters  received  at  the  White 
House,  he  noted,  is  the  poor 
quality  of  questions  but  per¬ 
sonally  he  thought  they  were  no 
better  nor  worse  than  the  ques¬ 
tions  put  to  previous  Presidents. 

James  G.  Stahlman,  publisher 
of  the  Nashville  Tennessean, 

for  April  22,  1961 


questioned  the  propriety  of  Mr. 
Kennedy  appearing  on  a  tele¬ 
vision  show  that  is  sponsored  by 
an  advertiser.  Mr.  Salinger 
asked  the  publisher:  “Isn’t  your 
newspaper  sponsored;  don’t  you 
print  ads?”  He  said  the  Presi¬ 
dent  would  continue  his  practice 
and  he  saw  no  detriment  to  the 
press  in  it. 

The  panel  ended  on  a  note  of 
humor.  Max  Freedman  of  the 
Manchester  Guardian  said  he 
rejoiced  that  the  noble  structure 
of  the  English  sentence  is  no 
longer  left  “a  dishonored  casu¬ 
alty  at  a  Presidential  press  con¬ 
ference.”  The  editors  knew  he 
alluded  to  the  syntax  of  former 
President  Eisenhower. 

Mr.  Freedman  also  remarked 
that  Mr.  Kennedy  was  fully 
aware  of  what  every  statesman 
knows:  a  noose  is  merely  a  halo 
that  has  slipped. 

Report  on  Cuba 

President  Kennedy  made  a 
brief  personal  appearance  be¬ 
fore  the  editors,  reporting  that 
news  from  Cuba  had  become 
“worse”  rather  than  better.  He 
had  been  billed  to  deliver  a 
lengthy  luncheon  address  on 
world  affairs  but  events  in  the 
Cuban  rebellion  caused  him  to 
scrap  the  original  speech  and 
give  a  quick  summary  of  the 
government’s  position  against 
unilateral  intervention  in  the 
island  insurrection.  Last  year  he 
had  made  a  last-minute  change 
in  his  plans  and  spoke  to  the 
editors  about  religion  in  politics 
instead  of  national  affairs  in 
general. 

Conflict  on  Fol 

The  ASNE  meeting  opened 
Wednesday  with  an  air  of  con¬ 
flict  between  the  press  and  the 
President  on  the  matter  of  ac¬ 
cess  to  information.  Eugene  S. 
Pulliam  Jr.,  editor  of  the  In¬ 
dianapolis  Star,  reported  as 
chairman  of  the  Freedom  of  In¬ 
formation  Committee  that  the 
Administration  was  not  living 
up  to  its  promises  to  ease  the 
flow  of  news  from  government 
agencies.  The  criticism  was  di¬ 
rected  chiefly  at  the  State  and 
Defense  departments,  while  ac¬ 


PRESIDENTIAL  matters  at  ASNE 
meeting  in  Washington  concern 
J.  Russell  Wiggins,  left,  editor  of 
the  Washington  Post,  immediate 
past  president,  and  Turner  Cat- 
ledge,  managing  editor  of  the 
New  York  Times,  president. 

knowledgment  was  given  that 
reporters  had  freer  access  to 
news  sources  at  the  White 
House. 

Shortly  after  the  society’s 
Board  of  Directors  had  received 
the  report,  Mr.  Salinger  made 
public  a  letter  he  had  sent  to 
Mr.  Pulliam  detailing  how  the 
Administration  had  lifted  se¬ 
crecy  in  several  areas  and  de¬ 
fending  some  refusals  of  infor¬ 
mation  on  the  ground  of  na¬ 
tional  security. 

“In  my  opinion,”  Mr.  Salinger 
wrote,  “this  Administration  has 
done  more  in  the  last  three 
months  to  open  up  channels  of 
communication  than  any  previ¬ 
ous  Administration  at  a  com¬ 
parable  time  in  its  history.” 

White  House  censorship  of  a 
speech  prepared  by  Admiral 
Arleigh  Burke  was  justified  on 
the  ground  that  the  President 
insisted  that  military  leaders 
accept  civilian  policy  determina¬ 
tion.  Similar  action  had  been 
taken  against  Cabinet  members 
and  military  chiefs  in  the  Eisen¬ 
hower  Administration,  Mr.  Sal¬ 
inger  cited. 

The  fact  that  Secretary  of 
State  Dean  Rusk  had  declined 
to  divulge  the  nature  of  prelim¬ 
inary  discussions  of  diplomats 
did  not  warrant  a  charge  that 
the  press  had  been  shut  off,  Mr. 
Salinger  said,  because  the  press 
never  had  access  to  such  infor¬ 
mation. 

Channels  Opened  Up 

The  press  secretary  conceded 
that  the  White  House  had  re¬ 
quested  the  New  York  Herald 
Tribune  to  withhold  an  exclusive 
story  on  the  release  of  the  two 
RB-47  fliers  from  Russia,  but 
said  this  was  done  to  shield  the 
men  until  they  could  be  certain 
(Continued  on  page  16) 
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Cuban  Civil  War 
Frustrates  Newsmen 


Nearly  100  restless  U.S.  and 
foreigfn  newsmen  fought  their  1 
own  frustrating  battle  in  Miami  s 
this  week  to  cover  the  Cuban  s 
civil  war  90  miles  away.  c 

“We  might  as  well  be  covering  i 
a  landing  on  the  moon,”  cracked  1 
a  British  reporter.  > 

Covering  the  story  at  the  ^ 
scene  was  impossible  —  some  1 
American  reporters  in  Havana  i 
had  been  rounded  up  and  jailed, 
wire  circuits  to  the  U.S.  had  1 
been  cut  off  and  invading  anti-  < 
Castro  forces  had  not  opened  l 
enough  beachhead  to  handle  1 
reporters. 

Every  Ruse  Tried 

But  one  thing  was  sure — every  ■ 
other  trick  in  the  book  was  being 
employed  to  cover  every  rumor 
and  known  fact  out  of  the  Cuban 
vestpocket  war. 

The  Miami  Herald  arranged, 
then  abandoned  plans  to  sneak 
a  reporter  into  Cuba  with  in¬ 
vading  forces  with  carrier 
pigeons  to  send  back  dispatches. 

Cuban  exiles  have  been  hired 
by  some  correspondents  to  moni¬ 
tor  Castro  and  anti-Castro  short¬ 
wave  radio  broadcasts. 

A  team  of  reporters  and  pho¬ 
tographers  hired  a  twin-engine 
amphibian  to  make  an  aerial 
sortee  over  the  Cuban  coast — 
and  were  promptly  intercepted 
by  U.S.  fighter  planes  off  Key 
West  and  forced  to  land. 

The  anti-Castro  invaders  hired 
American  public  relations  firms 
to  assist  reporters  trying  to 
cover  the  war.  One  PR  contact, 
Richard  Osborne,  was  unable  to 
do  much  more  than  give  re¬ 
porters  a  place  to  lounge. 

Several  Arrested 

Several  newspapermen  were 
imprisoned  by  Castro,  it  was 
reported  April  19. 

A  diplomat  spoke  by  telephone 
to  Navy  authorities  at  Guan¬ 
tanamo  Bay,  Cuba,  and  told 
them  these  men  had  been  ar¬ 
rested:  Henry  Raymont,  United 
Press  International ;  Robert  Ber- 
rellez.  Associated  Press;  Adolfo 
Merrino,  a  Cuban  employee  of 
UPI.  Jay  Mallin,  Time  maga¬ 
zine,  was  held  seven  hours. 
Richard  Valeriani,  NBC,  was 
given  asylum  in  the  Italian  Em¬ 
bassy  in  Havana.  Mrs.  Ruby 
Hart  Phillips,  New  York  Times, 
initially  reported  unaccounted 
for,  later  was  said  to  be  safe. 

Two  Navy  jet  fighter  planes 
escorted  a  transport  plane  that 
took  U.  S.  newsmen  from  Kings¬ 
ton,  Jamaica,  to  Guantanamo 
Bay. 


Overnight  a  12th  floor  pent¬ 
house  in  Miami  sprouted  strange 
antennae,  clacking  machines  and 
sleepless  men.  This  was  UPI’s 
clandestine  invasion  bureau,  set 
up  in  a  Miami  hotel  more  than 
12  hours  before  the  first  in¬ 
vaders  went  ashore  April  15. 
When  the  main  force  hit  the 
beaches  Monday,  the  UPI  bu¬ 
reau  flashed  the  news. 

Francis  L.  McCarthy,  UPI 
Latin  American  editor  and  form¬ 
er  UPI  manager  for  Cuba,  went 
from  New  York  last  week  to 
take  charge  of  the  bureau  which 
was  given  the  wire  designation 
“FM”  for  his  initials. 

Monitors  manned  three  radio 
receivers,  tape  recorders  and  a 
television  set  lined  along  two 
walls  of  the  12-x-ll  foot  “living 
room”  of  the  suite.  Machines, 
providing  instant  communica¬ 
tions  with  the  UPI  news  desk 
in  New  York,  occupied  a  third 
wall. 

Clandeistine  Newsroom 

In  the  adjoining  room.  Jack 
V.  Fox  of  the  New  York  staff 
sat  on  the  end  of  a  twin  bed 
tapping  out  invasion  dispatches 
on  a  portable  typewriter. 

James  Whelan,  a  bilingual 
New  staff  writer,  sat  at  the 
Teletype  keyboard  in  the  living 
room  with  a  portable  typewriter 
at  his  side.  Carlos  Shiebeck,  a 
Los  Angeles  UPI  staff  photog¬ 
rapher,  laid  aside  his  cameras 
and  helped  translate  the  bulle¬ 
tins  from  Spanish  to  English. 

A  veteran  reporter  of  Latin 
American  revolutions,  Mr.  Mc¬ 
Carthy  separated  fact  from 
rumor. 


FROM  ALASKA— Robert  B.  At- 


ASNE  Debate 

{Continued  from  page  16)  ! 
of  freedom. 

“Concern  for  the  men’s  health 
and  for  obtaining  information 
useful  to  our  defense  were 
mixed  with  the  paramount  ne^ 
essity  of  informing  the  i)eople,’’ 
Mr.  Salinger  said,  in  respert  to 
later  denial  of  access  to  the 
fliers  until  they  had  l)een 
briefed. 

Mr.  Salinger  said  that  U.  S 
Information  Service  irolls  oi 
U.  S.  prestige  abroad  were  no* 
being  made  available  to  Con¬ 
gress  ;  and  Secretary  of  Com 
merce  Luther  H.  Hodges  ha: 
abolished  a  long-standing  rul 
of  secrecy  on  the  names  of  fim 
holding  export  licenses;  al= 
Secretary  Rusk  has  broadtr- 
the  scope  of  information  to  b 
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Anchorage  Daily  Times,  checks  •I'lttees.  i  l  ■  ■ 

into  the  Statler  Hilton  for  the  In  a  prelude  to  this  clash  wif 
ASNE  meeting  with  his  daughter,  the  editors,  Mr.  Salinger  w& 
Mrs.  Marvin  J.  Coles,  who  lives  in  accused  this  week  by  Herlx-r 
Washington.  Klein,  editor  of  the  San  DUr 

— — — —  Union,  former  press  sicretar 

respondents  to  cover  the  inva-  t?-  Richard  il 

Sion.  The  PR  firm,  headerl  by  Nixon,  with  pre^nting  one  o; 
Lem  Jones,  a  former  reporter  ^is  papers  reporters  froni  at 
and  press  officer  for  Sen.  Jacob  companying  the  S^enth  Fle.^ 
K.  Javits  and  Thomas  E.  Dewey, 

replied  it  was  a  matter  of  secuv 


has  been  retained  as  counsel  by 


the  Cuban  Revolutionary  Coun-  he  noted  that  sweral  n 

porters  were  accredited  to  tn- 

Mr.  Jones  put  an  FYI  memo  in 

the  PR  News  Wire  Monday  say-  out  that  the  fleet  cove^  tb 
ing  he  was  accepting  applica-  '^^ole  western  Pacific  and  theH 
tions.  By  Wednesday  the  office  newsmen  with  the  -sn.^ 

had  more  than  150  applications.  itr' formal  actions,  thj 

.  ASNE  board  voted  to  intenfcri 

Stratton  Ketirement  as  “friend  of  the  court”  if  tbj 

Action  on  AP  Agenda  Alabama  libel  case  involving  thi 
_  ,  ,  T ,  ,  New  York  Times  goes  up  to  thd 

Formal  retirement  of  Lloyd  Supreme  Court.  The  diretU.n 
Stratton,  secretary  of  the  As-  characterized  as  “outraij 


Big  AP  Staff 

Paul  Hansell,  AP  chief  of 
bureau  in  Havana,  was  joined 
by  Raymond  J.  Crowley,  news 
editor  of  the  AP  staff  in  Wash¬ 
ington,  coordinating  the  cover¬ 
age  by  a  large  staff. 

John  D.  Collins  of  the  New 
York  AP  photo  staff  is  in  Miami 
to  supplement  photo  arrange¬ 
ments.  William  L.  Ryan,  an  AP 
news  analyst  who  recently  re¬ 
turned  from  South  America, 
and  three  bilingual  staffers  from 
New  York  are  in  Miami.  Francis 
Stilley  of  the  New  York  bureau 
also  has  been  assigned  to  the 
war  coverage  and  others  are 
poised  to  go.  AP  military  expert, 
Bern  Price,  flew  to  Guantanamo 
Bay. 

Newspapers  were  swamping 
the  office  of  Lem  Jones  Associ¬ 
ates  at  280  Madison  Ave.,  New 
York,  for  accreditation  for  cor- 


sociated  Press  since  1943,  will  be  possibility  that  th 

on  the  agenda  of  the  annual  Colorado  Supreme  Court  migl 
Board  meeting  Tuesday.  He  impose  an  indefinite  jail  sec 
reached  the  retirement  ag'e  in  tence  on  Mrs,  Vi  Murphy,  a  r? 
August  but  was  continued  in  porter,  for  contempt  becau 
office  until  next  May  15  to  com-  she  shielded  a  source  of  info: 
plete  some  special  assignments  mation.  ■ 

for  General  Manager  Frank  J.  ^ 

Harry  T.  Montgomery,  assist-  Mike  Hazelip  Dies; 
ant  secretary,  has  been  acting  Made  Industry  Films  i 
as  secretary  of  the  board  meet-  „  _  , 

ings  this  past  year.  Oliver  S.  ^ 

Gramling  also  is  an  assistant  h  (Mjke)  Hazel 

secretary.  ^  hospital  m  1 


Mike  Hazelip  Dies; 


San  DifXX),  Cat 
Norval  L.  (Mike)  Hazel 
died  April  14  at  a  hospital  in  1 


Mr.  Stratton  plans  to  estab- 

lish  a  home  at  Jamaica,  BWI.  as  a  newspape 

,  photographer  and  as  manag' 

„  I  ^  of  Copley  Productions,  maker  c 

r  ersonnel  Irian  a  score  of  motion  pictures  A 

Appointment  of  Glen  Pusey,  picting  newspaper  operations. 


Associated  Press  traffic  bureau  Mr.  Hazelip,  50,  was  eli.i 
chief  in  Chicago,  as  traffic  per-  photographer  for  the  San  D^: 
sonnel  supervisor  in  the  general  Union  and  Evening  Tribune  ■ 
office.  New  York,  was  announced  1956  when  he  was  appointed  t 
by  Frank  J.  Starzel,  general  James  S.  Copley,  chairman  i 
manager.  He  will  work  under  the  Copley  Press  Inc.,  to  be  mai 
direction  of  L.  H.  Thomason,  ager  of  the  motion  picture  open 
will  assume  his  new  post  May  1.  tion. 
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Closed  Shop  Not  Unlawful 
With  ITU  ‘Escape  Clause’ 


But  Supreme  Court  Says  Union 
Strike  for  Foreman  Was  Illegal 


Uy  Jerome  H.  Walker 

Closed  shop  conditions  that 
have  prevail^  in  hundreds  of 
newspaper  plants  since  the  pas¬ 
sage  of  the  Taft-Hartley  Act 
in  11)47  are  not  unlawful. 

The  Supreme  Court  of  the 
United  States,  by  a  6  to  2  de¬ 
cision,  ruled  this  week  that  the 
obscurity  of  the  “escape  clause” 
in  the  International  Typographi¬ 
cal  Union  contracts  makes  them 
legal  on  their  face. 

It  would  take  definite  proof 
of  discrimination  against  non¬ 
union  members  in  employment 
practices  or  evidence  of  enforce¬ 
ment  of  prohibited  conditions 
to  support  a  claim  of  illegality 
against  contracts  that  contain 
the  ITU  General  Laws  clause 
which  is  required  in  the  union’s 
collective  bargaining  policy. 

Can't  Assume  Violation 

The  nub  of  the  court’s  finding 
was  in  the  majority  opinion  by 
Justice  William  O.  Douglas 
which  stated:  “We  will  not  as¬ 
sume  that  unions  and  employers 
will  violate  the  federal  law,  pro¬ 
hibiting  discrimination  in  favor 
of  union  members  against  the 
clear  command  of  Congress.” 

The  court  said  the  General 
Laws  provision  has  in  it  the 
condition  that  only  those  Gen¬ 
eral  Laws  of  the  union  are  in¬ 
corporated  “which  are  not  in 
conflict  with  this  contract  or 
with  federal  or  state  law.” 

Justice  Douglas  then  said: 
“Any  rule  or  regulation  of  the 
union  which  permitted  or  re¬ 
quired  discrimination  in  favor 
of  union  employees  would,  there¬ 
fore,  be  excluded  from  incorpo¬ 
ration  in  the  contract  since  it 
would  be  at  war  with  the  Act.” 

Whether  in  practice  the  pub¬ 
lishers  maintained  and  enforced 
closed  shop  and  preferential  hir¬ 
ing  conditions  raises  a  distinct 
question.  Justice  Douglas  added. 

Translated  into  the  parlance 
of  a  curbstone  lawyer,  the  opin¬ 
ion  amounted  to  this:  It  isn’t 
what  you  say  in  the  contract, 
it’s  what  you  do  that  counts. 

Woodruff  Randolph,  the  mili¬ 
tant  president  of  the  ITU  who 
led  the  attack  on  the  Taft-Hart¬ 
ley  Law,  could  enjoy  his  retire¬ 
ment  with  the  knowledge  that  he 
had  outwitted  Congress  and  the 
National  Labor  Relations  Board 


in  negotiating  contracts  in  the 
printing  industry. 

For  the  highest  tribunal  ac¬ 
cepted  the  argument  made  by 
ITU  Attorney  Gerhard  Van 
Arkel  that  members  of  the  un¬ 
ion  are  literate  citizens  who 
would  not  interpret  their  con¬ 
tract  in  a  way  to  countermand 
the  congressional  mandate 
against  a  closed  shop.  In  actual 
practice  the  only  body  empow¬ 
ered  to  interpret  the  union  laws 
is  the  ITU’s  Executive  Council. 

Publishers  gathering  for  their 
annual  convention  at  the  Wal¬ 
dorf-Astoria  Hotel  in  New  York 
will  undoubtedly  engage  in  pri¬ 
vate  conversation  on  the  ques¬ 
tion,  “How  tough  will  the  ITU 
and  other  craft  unions  get 
now?” 

Victory  for  Hanson 

The  man  of  the  hour  at  the 
convention  is  Elisha  Hanson, 
Washington  attorney,  general 
counsel  to  AN  PA,  and  special 
counsel  to  the  Worcester  (Mass.) 
newspapers  who  won  a  partial 
but  significant  victory  in  the 
Supreme  Court. 

In  the  Worcester  appeal,  the 
court  majority  said  the  General 
Laws  clause  saved  the  ITU  con¬ 
tract  from  being  unlawful  per 
ae,  but  the  union’s  strike  to  ob¬ 
tain  the  clause  giving  the  au¬ 
thority  of  hiring  to  a  foreman 
who  must  be  a  union  member 
was  illegal. 

The  court  was  equally  divided 
on  the  controversy  over  the  fore¬ 
man  clause.  Justice  Felix  Frank¬ 
furter  not  participating  in  the 
case.  The  4-4  split  affirmed  the 
First  Circuit  Court  of  Appeals 
decision  which  upheld  the  NLRB 
contention  that  striking  for  the 
foreman  clause  constituted  re¬ 
straining  and  coercing  the  em¬ 
ployers  in  the  selection  of  their 
representatives  for  the  adjust¬ 
ment  of  grievances  and  made 
the  employers  discriminate  in 
favor  of  union  members. 

The  Circuit  Court  had  held 
also  that  the  General  Laws 
clause  was  an  unlawful  demand. 
But  the  Supreme  Court  majority 
went  along  with  Justice  Doug¬ 
las  in  reversing  this  decision,  in 
line  with  the  judgment  on  the 
appeal  of  the  News  Syndicate 
Ciompany  (New  York  News) 


which  came  up  from  a  unani¬ 
mous  decision  of  the  Second  Cir¬ 
cuit  Court  of  Appeals. 

‘Remedy’  Nullified 

Of  immediate  monetary  value 
to  publishers  was  the  court’s 
nullification  of  the  board’s  power 
to  impose  what  has  become 
known  as  the  Brown-Olds  rem¬ 
edy  where  preferential  hiring 
is  found. 

The  NLRB  orders  against  the 
New  York  News  and  the  New 
York  Typographical  Union,  the 
Honolulu  Star-Bulletin  and  the 
Hillbro  Division  of  Hearst  Pub¬ 
lishing  Company,  Los  Angeles, 
have  directed  that  all  employees 
in  the  affected  shops  (mail  room 
or  composing  room)  be  reim¬ 
bursed  for  dues  and  assessments 
paid  the  union  for  a  period  be¬ 
ginning  six  months  before  the 
service  of  the  unfair  labor  prac¬ 
tice  charges  against  the  pub¬ 
lishers. 

Counsel  for  the  New  York 
News  told  the  Supreme  Court 
in  their  briefs  that  the  penalty 
was  mounting  at  the  rate  of 
thousands  of  dollars  a  month. 

The  Supreme  Court,  in  an 
opinion  by  Justice  Douglas,  dis¬ 
posed  of  the  Brown-Olds  remedy 
in  a  decision  involving  the 
United  Brotherhood  of  Carpen¬ 
ters,  then  related  it  to  the  typo¬ 
graphical  union  cases. 

The  court  said  that  “reim¬ 
bursing  a  lot  of  old-time  union 
men”  by  refunding  their  dues 
is  not  a  remedial  measure  in 
the  competence  of  the  Board  to 
impose,  unless  there  is  support 
in  the  evidence  that  their  mem¬ 
bership  was  induced,  obtained, 
or  retained  in  violation  of  the 
law. 

“It  would  be  difficult,  even 
with  hostile  eyes,”  said  Justice 
Douglas,  “to  read  the  history 
of  trade  unionism  except  in 
terms  of  voluntary  associations 
formed  to  meet  pressing  needs 
in  a  complex  society.” 

Justice  John  M.  Harlan  con¬ 
curred  on  the  general  finding 
that  the  Board  exceeded  its  au¬ 
thority  by  punitive  rather  than 
remedial  action.  However  he 
philosophized  on  union  member¬ 
ship,  saying  he  could  find  no 
rational  relationship  at  all  be¬ 
tween  the  amount  of  dues  paid 
and  the  value  an  employee,  who 
is  willing  to  join  a  union,  would 
place  on  his  freedom  to  change 
his  mind. 

Dissenting,  Justice  Charles  E. 
Whittaker  thought  the  Board 


could  best  effectuate  the  policies 
of  the  Taft-Hartley  Law  by  or¬ 
dering  restitution  of  dues  paid 
under  an  illegal  arrangement. 

Hiring  Hall  Is  Legal 

In  another  related  case,  the 
Supreme  Court  found  nothing 
unlawful  in  the  operation  of 
hiring  halls  under  teamster  un¬ 
ion  contracts.  Here,  again.  Jus¬ 
tice  Douglas  wrote:  “We  can¬ 
not  assume  that  a  union  con¬ 
ducts  its  operations  in  violation 
of  law.  ...  Yet  we  would  have 
to  make  those  assumptions  to 
agree  with  the  Board  that  it  is 
reasonable  to  infer  the  union 
will  act  discriminatorily.” 

Justice  Tom  C.  Clark  said 
he  found  that  the  complainant, 
Lester  Slater,  described  as  a 
“casual  employee”  in  the  truck 
freight  business,  could  not  get 
a  job  at  the  union  hiring  hall, 
therefore  he  dissented. 

Justice  Harlan  voiced  dissent, 
with  Justice  Potter  Stewart, 
from  the  majority  view  in  the 
Daily  News  case.  Justice  Harlan 
thought  the  ITU’s  General  Laws 
clause  “encouraged”  union  mem¬ 
bership  but  he  would  look  for 
a  finding  of  unfair  labor  prac¬ 
tice  before  concluding  that  the 
Board  was  right  in  determining 
that  the  employer  and  the  un¬ 
ion  intended  to  allow  forbidden 
union  bylaws  to  govern  their 
relationship  as  regards  employ¬ 
ment. 

Justice  Clark  flatly  disagreed 
with  the  majority,  saying  he  be¬ 
lieved  that  both  the  General 
Laws  and  union  foreman  clauses 
violated  the  law. 

Since  the  disputed  cases  went 
into  court,  the  ITU  has  modi¬ 
fied  its  General  Laws  to  the 
extent  of  removing  from  the 
code  certain  sections  pertain¬ 
ing  to  union  membership  and 
making  them  part  of  the  union 
bylaws  instead.  This  policy  was 
adopted  when  the  Worcester  un¬ 
ion  faced  an  injunction  order, 
but  the  strike,  which  began  in 
November,  1957,  was  continued. 

In  the  Daily  News  case,  in¬ 
volving  mail  room  employment 
with  a  competency  test.  Justice 
Douglas  pointed  out  that  the 
contract  was  not  unlawful  even 
though  the  foremen,  who  are 
union  members,  do  the  hiring. 
(In  Honolulu,  several  non-union 
men  were  hired.) 

“In  the  first  place,”  he  said, 
“the  contract  does  not  require 
journeymen  and  apprentices  to 
be  union  members.  In  the  second 
place,  the  provisions  of  the  con¬ 
tract  .  .  .  make  the  foreman 
‘solely  the  employers’  agents.' 
...  As  stated  by  the  Court  of 
Appeals,  ‘in  the  absence  of  pro¬ 
visions  calling  explicitly  for  il¬ 
legal  conduct,  the  contract  can¬ 
not  be  held  illegal  because  it 
failed  affirmatively  to  disclaim 
ail  illegal  objectives.’  ” 
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Newhouse  Automation 
Plan  Costing  Millions 


Newhouse  Newspapers  will 
invest  at  least  $1,000,000  in 
automation  this  year,  Samuel 
I.  Newhouse  Sr.,  president,  esti¬ 
mated  this  week. 

But  the  figfure  for  plant  im¬ 
provement  may  climb  to  many 
times  that  sum,  eventually  to 
more  than  $10,000,000,  if  plans 
for  a  new  home  for  the  Newark 
Star-Ledger,  long  under  con¬ 
sideration,  finally  get  under  way 
as  now  seems  likely. 

Mr.  Newhouse,  who  said  1960 
was  the  best  year  yet  for  his 
group  of  12  newspapers  and 
that  1961  should  equal  that  rec¬ 
ord,  has  revived  the  Newark 
building  discussions  with  Wil¬ 
liam  Ginsberg,  the  architect  re¬ 
sponsible  for  the  new  $2,500,000 
plant  of  the  Staten  Island  Ad¬ 
vance,  one  of  the  group,  which 
was  opened  last  Il^ember.  Mr. 
Ginsberg,  also  planned  the  new 
building  for  the  Miami  (Fla.) 
Herald,  a  Knight  Newspaper, 
was  described  by  Mr.  Newhouse 
as  an  “engineer  who  builds  for 
automation.” 

Cutting  soaring  mechanical 
and  delivery  costs  by  automa¬ 
tion  continues  to  be  a  current 
major  goal  of  the  Newhouse 
Newspapers,  despite  what  hap¬ 
pened  in  Portland,  Ore.  The  fact 
that  the  Oregonian  was  only 
considering  installation  of 
M.A.N.  equipment  started  the 


stereotypers  on  strike  more  than 
a  year  ago. 

But  the  newspaper  persisted. 
Now  M.A.N.  machinery  is  being 
run  by  one  man,  whereas  it  took 
four  men  to  run  the  plate  cast¬ 
ers  it  replaced. 

The  M.A.N.  caster  was  de¬ 
veloped  in  Germany.  R.  Hoe  & 
Co.  manufactures  it  in  this 
country.  Installed  it  costs  $100,- 
000.  But  the  three  men  no  longer 
retjuired  cost  $125  a  week,  a 
total  of  $375  or  $20,000  a  year, 
making  up  the  etiuipment  cost  in 
five  years. 

“Not  only  is  it  a  saving,  but 
good  stereotypers  are  scarce  and 
getting  scarcer,”  Mr.  Newhouse 
said. 

M.A.N.  is  only  good  for  big- 
city  newspapers,  in  Mr.  New- 
house’s  opinion.  They  are  being 
installed  by  Newhouse  in  the 
Birmingham  (Ala.)  News  and 
the  Syracuse  Herald- Journal. 
The  Portland  Oregonian  is  the 
“most  automated”  paper  in  the 
group,  “and  it  is  doing  very 
well,”  Mr.  Newhouse  said. 

Newhouse  newspapers  operate 
Teletypesetter  equipment  every¬ 
where  except  in  the  New  York 
area.  Photon  composition  is  in 
use  for  advertising  copy  in 
Portland  and  on  the  Long  Island 
and  Staten  Island  papers  and 
is  being  considered  for  other  pa¬ 
pers.  New  automatic  stackers 
are  in  the  Jersey  City  Jersey- 


HEAD  MAN — Frank  H.  Bartholomew,  president  of  United  Press  Inter¬ 
national,  as  photographed  recently  by  Bob  Warner  of  E&P  stafF.  He 
will  preside  at  UPl  breakfast  for  editors  and  publishers  on  Monday. 


Journal,  a  pilot  plant  for  the 
Goss  Co.  and  will  be  put  into  the 
plants  in  Birmingham  and  Syra¬ 
cuse. 

The  Newark  plant  would  be 
built  in  stages  on  its  present 
site,  according  to  Mr.  Newhouse. 
The  building  would  probably 
cost  in  the  neighborhood  of  $6,- 
000,000  and  an  additional  $4,- 
000,000  would  go  for  equipment. 

Mr.  Newhouse  is  interested  in 
newspapers,  magazines,  TV  and 
radio.  He  repeated  that  he  was 
definitely  in  the  market  for  more 
good  newspapers.  None  are  for 
sale,  he  said,  noting  that  was 
probably  an  indication  that 
newspaper  publishing  continues 
to  be  a  good  business. 

Speaking  of  business  condi¬ 
tions  generally,  he  said  that  the 
first  quarter  this  year  was  poor, 
but  that  he  w'as  optimistic  that 
the  second  half  would  come  back 
and  he  would  be  able  to  reach 


the  same  high  achieved  in  1960. 

“What  is  hard  to  get  and 
what  is  most  necessary  in  the 
newspaper  business  is  talent  in 
writing  and  selling,”  Mr.  New¬ 
house  said.  “Possibly  the  re¬ 
wards  today  are  not  as  ap|)eal- 
ing  as  they  should  be.  That’s 
because  production  costs  have 
been  mounting  so  .steadily  for 
the  last  20  years.  The  costs  are 
still  going  up  and  will  continue 
to  go  up  as  long  as  the  unions 
keep  to  their  policy  of  demand¬ 
ing  a  wage  increase  each  year. 

“By  automation  we  hope  to 
be  able  to  cut  down  costs  to  en¬ 
able  us  to  spend  more  money  in 
other  important  fields  of  joui> 
nalism.  You  cannot  automate 
news  writing  or  the  selling  of 
advertising.  But  cutting  down 
the  human  equation  in  the  me¬ 
chanical  production  of  newspa¬ 
pers  general  tends  to  improve 
the  product  as  well  as  save 
money.” 
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Washington  Post  Co.  Board 
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Frederick  S.  Beebe  has  been 
elected  Chairman  of  the  Board 
of  the  Washington  Post  Com¬ 
pany  and  vicechairman  of  the 
Board  of  Newsweek,  Inc. 

Since  1938,  Mr.  Beebe,  47,  has 
been  associated  with  the  law 
firm  of  Cravath,  Swaine  & 
Moore.  He  was  named  a  partner 
in  1950. 

Mr.  Beebe’s  election  to  the 
two  corporate  offices  was  an¬ 
nounced  by  Philip  L.  Graham, 
president  of  the  Washington 
Post  Company  and  chairman  of 
the  Board  of  Newsweek,  Inc. 
The  Post  Company  obtained  con¬ 
trol  of  Newsweek  on  March  21 
through  purchase  from  the  Vin¬ 
cent  Astor  Foundation  of  the 
shares  formerly  owned  by  the 
late  Captain  Astor. 

In  his  announcement,  Mr. 
Graham  said;  “Mr.  Beebe, 
through  his  firm,  has  been  New 
York  counsel  for  the  Post  Com¬ 
pany  since  its  formation  and  has 
also  been  counsel  for  the  late 
Eugene  Meyer  and  his  family. 
I  asked  him  to  continue  his  close 
association  with  me  by  becom¬ 
ing,  in  effect,  my  partner  in  the 
operation  of  the  Post  Company 
and  Newsweek,  Inc.,  in  which 
Mrs.  Graham  and  I  own  the 
voting  stock. 

“Mr.  Beebe  will  maintain  of¬ 
fices  in  the  Newsweek  Building, 
444  Madison  Avenue,  New  York 
City,  and  I  shall  continue  my 
office  in  the  Washingfton  Post 
Building.  He  expects  to  assume 
his  new  position  the  first  of 
June.” 

Mr.  Beebe  was  bom  in  Utica, 


New  York,  Feb.  20,  1914.  After 
attending  the  Utica  Free  Acad¬ 
emy,  he  was  graduated  from 
Dartmouth  in  1936. 

He  was  graduated  from  Yale 
Law  School  in  1938,  where  he 
was  an  editor  of  the  Yale  Law 
Journal  and  a  member  of  the 
Order  of  Coif.  Upon  graduation 
he  joined  Cravath,  Swaine  & 
Moore.  In  World  War  II,  Mr. 
Beebe  entered  the  Naval  Re¬ 
serve  as  an  ensign  and  was  dis¬ 
charged  as  a  lieutenant. 

Mr.  Beebe  was  married  to  the 
former  Miss  Liane  Petzl-Basny 
of  Munich,  Germany,  in  August, 
1939.  They  live  in  Bronxville, 
and  have  two  sons:  Walter,  20, 
at  Harv'ard;  and  Michael,  17,  at 
Bronxville  High  School. 
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niith  Sees  American  Press 


oving  to  ‘New  Greatness’ 


Still  Seeks  1,000  in  ANPA 
To  BuUd  on  Solid  Base 


By  Philip  N.  Schuyler 

Stanford  Smith,  young,  vigor-  “This  survey  provides  ample 
js  general  manager  of  the  demonstration  of  the  confidence 
miriian  Newspaper  Publishers  of  publishers  in  the  continued 
s^wiat ion,  is  effectively  putting  growth  of  the  daily  newspaper 
‘‘Maxim-silencer”  on  some  of  as  the  number  one  communica- 
le  noisiest  critics  of  news-  tions  medium  for  news  and  ad- 
ipers.  He  is  proudly  proclaim-  vertising,  in  spite  of  the  retard- 
ig  that  the  dailies  of  this  part  ing  effects  of  a  recession,  rapidly 
‘  the  Western  Hemisphere  are  rising  production  costs,  and  out- 
oving  ahead  to  “new  heights  moded  depreciation  laws.  In  the 
!  greatness.”  last  10  years  more  technological 

In  a  little  more  than  eight  and  progress  has  been  made  than 
half  months,  265  days  (Aug.  ever  before  in  the  production 
1960  to  April  22,  1961),  Mr.  processes  of  daily  newspapers, 
r.ith  has  crisscrossed  this  This  has  been  accomplished 
luntrj-  visiting  with  and  talk-  through  research  by  manufac- 
ig  to  newspaper  and  other  turers  of  production  equipment, 
roups.  With  the  true  instincts  the  ANPA  Research  Institute 
r  his  personal  reportorial  back-  and  individual  newspapers.” 
round  he  not  only  sees,  but  , 

■lls  what  he  sees,  silencing  the  Enihu^asm  on  Platform 

irpers  by  saying:  In  his  public  addresses,  Mr. 

Positive  Credo 

1.  Newspapers  are  not,  as  so 
[ten  pictured,  doing  a  “vanish- 
ig  act.”  They  will  in  all  prob- 
bility  increase  in  number  as  the 
)untr>’  grows,  because  “people 
ke  their  papers.” 

2.  As  ever  “Number  One  in 
ublic  Service,”  newspapers  are 
tntinuing  to  gain  in  stature 
nd  public  respect. 

3.  More  space  than  ever  is 

iing  dev’oted  to  news — inter- 
itional,  national,  and  inti- 
ately  local,  despite  false  esti- 
ates  to  the  contrary. 

14.  Respect  for  the  integrity 
newspaper  advertising  is 
:ng  definitely  demonstrate. 

5.  Schools  are  turning  in  in¬ 
easing  number  to  their  local 
wspapers  as  “living  textbooks 
(f  freedom.” 

6.  Expanded  research  is  bring- 
ig  new  methods  and  machinery 
>  the  daily  press  which  this 
ear  anticipates  investing  $110,- 
'8,300  in  plant  expansion,  a 
'ore  than  10%  increase  over 
despite  depression  talk. 

When  Mr.  Smith  announced 
suits  of  the  survey  which  pro¬ 
ceed  this  predicted  figure  on 
^1  plant  expansion,  he  grave 
irther  vent  to  the  optimism 
lat  has  pervaded  his  manage- 
•y>t  of  ANPA  since  he  suc- 
*ded  Cranston  Williams  last 
uig.  1.  He  commented  in  the 
®eral  Managrement  Bulletin, 
larch  22: 
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Smith  glows  even  brighter  in  his 
enthusiasm. 

“Where  the  newspaper  busi¬ 
ness  goes  in  the  future  depends 
upon  the  goals  all  of  us  set  for 
ourselves,”  he  declared  last 
February  in  a  .speech  he  made 
in  Columbus,  O.,  before  the  Ohio 
New'spaper  Association. 

“Our  horizons  are  unlimited. 
The  newspaper  renders  services 
to  readers  and  advertisers  that 
cannot  be  topped  by  any  known 
or  foreseeable  device  or  system. 
In  every  community  in  the 
United  States  and  Canada  the 
local  newspaper  plays  a  unique 
role  in  providing  the  leadership 
or  support  necessary  to  the 
success  of  all  worthwhile  com¬ 
munity  activities.  This  is  the 
essential  element  of  service 
available  from  newspapers  alone. 

“I  look  to  the  future  with  con¬ 
fidence,  with  enthusiasm  and 
with  pride  as  a  part  of  the  only 
business  which  offers  such  a 
challenging  opportunity  now  and 
for  the  future.” 


Stanford  Smith  of  ANPA 


Mr.  Smith  is  convinced  that  a 
.strong  ANPA  strengthens  each 
individual  newspaper.  Shortly 
after  he  became  general  man¬ 
ager  he  announced  as  an  ANPA 
goal  1,000  members.  Since  he 
has  been  in  charge,  in  fact, 
membership  reached  a  new  high 
peak  of  848.  Right  now  mergers 
have  brought  the  figure  down  to 
846,  which,  however,  represents 
91.3%  of  the  total  newspaper 
circulation  in  this  country.  In 
the  total  are  28  Canadian  news¬ 
papers,  which  represent  58.4% 
of  the  total  Canadian  circula¬ 
tion. 

Membership  Drive 

Currently  moving  into  high 
.speed  is  an  ANPA  membership 
drive,  sparked  by  Mr.  Smith, 
and  being  directed  by  Barnard 
L.  Colby,  general  manager  of 
the  New  London  (Conn.)  Day, 
as  chairman  of  the  membership 
committee.  In  Mr.  Colby,  Mr. 
Smith  has  found  a  man  of  equal 
enthusiasm  and  optimism.  Every 
daily  newspaper  except  one  in 
Connecticut  is  an  ANPA  mem¬ 
ber. 

To  bring  about  the  same  situa¬ 
tion  in  the  other  49  states  and 
in  the  provinces  of  Canada  a 
new  brochure  on  ANPA  to  at¬ 
tract  new  members  has  been 
prepared  by  William  Leick  of 
the  New  York  staff.  “What  You 
Don’t  Know. . . .  May  Hurt  You” 
is  the  title.  A  roulette  wheel 
with  19  markers  carries  the  line 
“You  Win — No  Matter  Where 
You  Dial.” 

“But  they  are  only  a  fraction 
of  ANPA’s  vast  service  to  mem¬ 
ber  newspapers,”  an  inside  page 
states.  Thirty  pages  give  details. 

Nevertheless,  Mr.  Smith  and 
ANPA  officers  and  directors  do 
not  intend  to  die  of  contentment. 
What  ANPA  is  constantly  seek¬ 
ing  are  ways  to  help  publishers 
serve  their  publics  better  than 
they  are  now  and  thus  serve 
themselves. 

Only  2%  Decline 

“It  is  true  that  mergers  and 
consolidations  in  the  newspaper 
business  have  attracted  wide¬ 
spread  critical  attention,”  Mr. 
Smith  commented.  “But  the  fact 
is  that  the  decline  in  number  of 
daily  newspapers  in  the  past  10 
years  is  only  2%.  The  number 
of  food  stores  has  declined  27% 
and  there  are  also  fewer  banks, 
meat  packing  plants,  clothing 
manufacturers,  steel  mills  and 
automobile  makers. 

“In  25  years  there  has  been 
a  decline  of  10%  in  the  number 
of  newspapers,  but  total  daily 
newspaper  circulation  has  in¬ 
creased  by  52%  in  the  same 
period,  while  U.S.  population 
grained  only  40%. 

(Continued  on  page  114) 
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New  York  Addresses  of  Convention  Visitors 


Aberdeen  (S.D.)  American  News 
Henry  J.  Schmitt,  Barclay 
Adrian  (Mich.)  TeleKram 
C,  Kenneth  Wesley,  St.  Regis 
Charles  S.  Wesley,  Waldorf-Astoria 
Akron  (Ohio)  Beacon-Journal 
Mr.  &  Mrs.  Blake  McDowell, 

W  aldorf- Astoria 
Albany  (Ore.)  Democrat-Herald 
Ralph  R.  Cronise,  Waldorf-Astoria 
Albany  (N.Y.)  Times-Union  &  Knicker¬ 
bocker  News 

Gene  Robb.  Waldorf-Astoria 
Allentown  (Pa.)  Call,  Chronicle,  Call- 
Chronicle 

Mr.  &  Mrs.  Donald  P.  Miller, 

W  aldorf- Astoria 

Mr.  &  Mrs.  Floyd  Kalb,  Lexington 
P,  W.  Leisenring,  Lexington 
Mr.  &  Mrs.  Samuel  W.  Miller. 

St.  Regis 

Mr.  &  Mrs.  John  Weiler, 

Barbizon  Plaza 
Alliance  (Ohio)  Review 

Paul  C.  Siddall,  Waldorf-Astoria 
Harold  Burdick.  Waldorf-Astoria 
Alpena  (Mich.)  News 
John  Elmmet  Richards, 
Waldorf-Astoria 

Angeline  Richards,  Waldorf-Astoria 
Jane  Richards,  Waldorf-Astoria 
Altoona  (Pa.)  Mirror 
Richard  E.  Beeler 
Amesbury  (Mass.)  News 

Mr.  &  Mrs.  Wm.  S.  Wasserman,  Jr., 
896  Park  Ave.,  N.Y.C. 

Annapolis  (Md)  Capital 

Elmer  M.  Jackson,  Jr.,  Belmont  Plaza 
Anniston  (Ala.)  Star 

Larry  M.  and  Mrs.  Edel,  Raleigh 
Y.  Ayers. 

Anaonia  (Conn.)  Sentinel 
Ella  H.  Emerson.  Pub., 
Waldorf-Astoria 
Leones  Cove,  Waldorf-Astoria 
Elbert  A.  Pearson,  Waldorf-Astoria 
Penelope  Wilmot,  Waldorf-Astoria 
Appleton  (Wis.)  Post-Crescent 

Mr.  A  Mrs.  V.  I.  Minahan.  Barclay 
M.  E.  Cartier,  Waldorf-Astoria 
Btrs.  M.  M.  Toman,  Waldorf-Astoria 
Arlington  (Texas)  News-Texan 
Stalev  McBrayer,  Pub,  Manhattan 
Ashtabula  (Ohio)  Star- Beacon 
John  A.  Colin,  Barclay 

D.  C.  Crowly,  Barclay 
Atlanta  (Ga.)  Journal-Constitution 
Jack  Tarver,  Barclay 
Clark  Howell,  Waldorf-Astoria 
Goo.  C.  Biggers,  Jr.,  Sheraton-East 
Atlantic  City  (N.J.)  Press 
Monroe  L.  Mendelsohn, 
Waldorf-Astoria 

John  S.  Adams,  Waldorf-Astoria 
George  L.  Roehr,  Waldorf-Astoria 


Bakersfield  (Calif.)  Californian 
Mr.  A  Mrs.  Walter  Kane, 
Waldorf-Astoria 

Baltimore  (Md.)  News-Post  A  American 
Fred  I.  Archibald,  Pub., 
Waldorf-Astoria 
Bangor  (Mtiine)  News 

Mr.  A  Mrs.  Richard  K.  Warren, 
Waldorf-Astoria 

Robert  E.  Kiah,  Waldorf-Astoria 
Andrew  J.  Pease,  Waldorf-Astoria 
Barre-Montpelier  (Vt.)  Times-Argus 
Mr.  A  Mrs.  Alexander  C.  Walker, 
Belmont-Plaza 

Nancy  A.  Walker,  Belmont-PIaza 
Baton  Rouge  (La.)  Advocate  A  State 
Times 

Mr.  A  Mrs.  Charles  P.  Manship,  Jr., 
Barclay 

Mr.  A  Mrs.  Douglas  Manship, 

Barclay 


Please  Look  Again 


Bay  City  (Mich.)  Times 

Mr.  John  H.  Kraift,  Manager, 

Barclay 

Bayonne  (N.J.)  Times 

Herman  Lazarus,  Jr.,  Shelton  Towers 
Robert  Murphy,  Bayonne  Times 
Herman  Laurus,  III,  Shelton  Towers 
Beaumont  (Tex.)  Enterprise  A  Journal 
Mr.  A  Mrs.  O.  Eugene  Davis, 

W  aldorf-Astoria 
Mr.  A  Mrs.  R.  M.  Frost, 
Waldorf-Astoria 

Beaver  (Pa.)  Beaver  Ck>unty  Times 
M.  M.  Pennock,  Belmont  Plaza 
S.  W.  Calkins,  Waldorf-Astoria 
Beaver  Falls  (Pa.)  News-Tribune 
Mr.  A  Mrs.  H.  March,  Jr., 

Belmont  Plaza 

Mr.  A  Mrs.  Fred  B.  Northrof, 

Belmont  Plaza 
Bellingham  (Wash.)  Herald 
Mr.  A  Mrs.  B.  D.  Scott, 

W  aldorf-Astoria 
Bethlehem  (Pa.)  Times 

B.  Ellis  ^rvice,  Waldorf-Astoria 
Donald  S.  Taylor,  Waldorf-Astoria 

Biddeford-Saco  (Me.)  Journal 
Paul  Casavant.  Lexington 
Binghamton  (N.Y.)  Press 

Mr.  A  Mrs.  Fred  W.  Stein,  Beverly 
Mr.  A  Mrs.  Robert  R.  Eckert, 

Beverly 

Binghamton  (N.Y.)  Sun-Bulletin 
David  Bernstein,  Waldorf-Astoria 
Harry  S.  Milligan,  Waldorf-Astoria 
Mrs.  David  Bernstein, 

W  aldorf-Astoria 
Bismarck  (N.D.)  Tribune 
Mrs.  A.  G.  Sorlia, 

Waldorf-Astoria 

Mrs.  G.  D.  Mann.  Waldorf-Astoria 
Mr.  A  Mrs.  W.  Moeller, 

W  aldorf-Astoria 
Bloomington  (Ill.)  Pantagraph 
Davis  Merwin,  Waldorf-Astoria 
Loring  C.  Merwin,  Waldorf-Astoria 
Davis  U.  Merwin,  Waldorf-Astoria 
Bloomsburg  (Pa.)  Press 
Paul  R.  Eyerly.  Berkshire 
Robert  R.  Eyerly,  Berkshire 
Bowling  Green  (Ohio)  Sentinel-Tribune 

C.  M.  Haswell,  Barclay 
Mrs.  C.  M.  Haswell,  Barclay 

Bradenton  (Fla.)  Herald 
Mr.  A  Mrs.  W.  E.  Page. 
Waldorf-Astoria 
Bradford  (Pa.)  Era 
Henry  A.  Satterwhite, 
Waldorf-Astoria 

Joseph  M.  Cleary,  Waldorf-Astoria 
William  E.  Eysinger,  Waldorf-Astoria 
Brandon  (Manitoba)  Sun 

L.  D.  Whitehead.  Waldorf-Astoria 
Bridgeton  (N.J.)  News 
John  T.  Schoheld,  Biltmore 
Bristol  (Conn.)  Press 

E.  Bartlett  Barnes,  Barclay 
Clarkson  S.  Barnes,  Barclay 
Virgil  I.  Conopask,  Barclay 
Brockton  (Mass.)  Enterprise-Times 
Charles  A.  Fuller,  Co-Pub., 
Waldorf-Astoria 

Albert  W.  Fuller,  Co-Pub.,  lexington 
Buffalo  (N.Y.)  Courier-Express 
William  J.  Conners,  III  Barclay 
Howard  W.  Clother,  Barclay 

A.  Gordon  Bennett,  Barclay 
Frank  J.  Butler,  Barclay 
Thomas  R.  Schaeffer,  Barclay 
AI  Jamieson,  Barclay 
Buffalo  (N.Y.)  News 
Mrs.  Edward  H.  Butler, 
c/o  Kelly-Smith  Co. 

Mr.  A  Mrs.  James  H.  Righter, 
c/o  Kelly-Smith  Co. 

Mr.  A  Mrs.  Edgar  C.  Steeb, 
Waldorf-Astoria 
Mr.  A  Mrs.  Henry  Z.  Urban. 

St.  Regis 

G.  T.  Moseley,  Waldorf-Astoria 
Gordon  E.  Smith,  Commodore 
William  J.  Callanan,  Commodore 
Burbank  (Calif.)  Review 
Hoyt  Cater,  Pub.,  Barclay 


This  listing  of  ANPA  Con-  Hoyt  Cater,  Pub.,  Barclay 

▼ention  visitors  is  compiled  al-  ®“Da^id^.^Hoief Aldorf-Astoria 
phabetically  by  city  and  name  J.  Warren  McClure,  Waldorf-Astoria 


of  Newspaper.  There  are  addi-  Butler  (Pa.)  E^ie 

..  ,  .  ..  r  Mr.  A  Mrs.  John  L.  Wise,  Jr., 

tional  visitors  from  newspaper  Waldorf-Astoria 


groups  who  are  enrolled  in  the 
second  listing  of  Groups  and 
Allied  Firms  which  is  alpha- 


Waldorf-Astoria 
Mr.  A  Mrs.  Vernon  L.  Wise, 
Waldorf-Astoria 


betized  by  firm  name.  So,  if  you 

,  ,  .  ,  ’  *  ,  William  A.  Stretch,  Park  Lane 

are  looking  for  someone  and  Neal  E.  Dyer,  Park  Lane 


don’t  find  him  in  the  first  list, 
please  check  the  second  list. 


Neal  E.  Dyer,  Park  Lane 
William  H.  &)odman.  Park  Lane 
Catskill  (N.Y.)  Mail 
Howard  E.  Silberstein, 

W  aldorf-Astoria 


Cedar  Rapids  (Iowa)  Gazette 
J.  F.  Hladky,  Jr.,  Barclay 
Champaign-Urbana  (III.)  (jourier 
Byron  C.  Vedder.  Barclay 
Charleston  (S.C.)  News  A  Courier-Post 
Mr.  A  Mrs.  Peter  Manigault, 

St.  Moritz 

Mr.  A  Mrs.  Frank  B.  Gilbreth, 
Barbizon  Plaza 

Mr.  A  Mrs.  Hall  T.  McGee,  Jr., 
Lexington 

Charleston  (W.  Va.)  Gazette 
Mr.  A  Mrs.  Robert  L.  Smith.  Barclay 
Mr.  A  Mrs.  W.  E.  Chilton.  Ill, 

Barclay 

Mrs.  Douglas  Murray,  Barclay 
Mr.  Girard  R.  Lowrey,  Barclay 
Charlotte  (N.C.)  Observer 
Mr.  A  Mrs.  C.  Blake  McDowell, 

W  aldorf-Astoria 
Chelsea  (Mass.)  Record 
Herbert  D.  Hancock,  Taft 
Robert  F.  Hancock,  Taft 
Chicago  (III.)  American 
Stuart  List,  Plaza 
Chicago  (Ill.)  Sun-Times  A  News 
Marshall  Field,  Jr.,  Waldorf-Astoria 
Russ  Stewart,  Waldorf-Astoria 
George  B.  Young,  Waldorf-Astoria 
Arthur  E.  Hall,  Waldorf-Astoria 
L.  T.  Knott — L.  R.  Newcombe, 

W  aldorf-Astoria 
Hy  Shannon — L.  L.  Spear, 
Waldorf-Astoria 

Philip  V.  Bessey,  Waldorf-Astoria 
Lee  Loudon — Robert  A.  Cooper, 
Waldorf-Astoria 
Chicago  (Ill.)  Tribune 
Mr.  A  Mrs.  Walter  C.  Kurz, 

Waldorf  Towers 

Mr.  A  Mrs.  Harold  F.  Grumhaus, 
Waldorf  Towers 
J.  H.  Wood,  Waldorf-Astoria 
W.  D.  Maxwell,  Waldorf-Astoria 
S.  D.  Owen,  Waldorf-Astoria 
W.  C.  Kurz,  Waldorf-Astoria 

H.  F.  Grumhaus,  Waldorf-Astoria 
C.  E.  McKittrick,  Waldorf-Astoria 
A.  M.  Kennedy,  Plaza 

L.  M.  Gossett,  Waldorf-Astoria 

F.  J.  Byington,  Jr.,  Waldorf-Astoria 
Chilllcothe  (Ohio)  Gazette 
Mr.  A  Mrs.  W.  E.  Buhn, 
Waldorf-Astoria 
Cincinnati  (Ohio)  Enquirer 
Charles  W.  Staab,  Exec.  Vice  Pres 
A  Bus.  Mgr.,  Barclay 
Stanley  A.  Ferger,  Vice  Pres.  A  Adv. 
Dir.,  Barclay 

Clarksburg  (W.  Va.)  Telegram  A 
Exponent 

Mr.  A  Mrs.  Cecil  B.  Highland,  Jr., 
Waldorf-Astoria 
Clearfield  (Pa.)  Progress 

Mr.  A  Mrs.  W.  K.  Ulerich.  Barclay 
Cleveland  (Ohio)  Plain  Dealer 
Sterling  E.  Graham.  Waldorf-Astoria 

I.  F.  Freiberger,  Waldorf-Astoria 
John  R.  McGinley,  Waldorf-Astoria 
John  A.  Van  Buren,  Waldorf-Astoria 
W.  Lester  Chorpening,  Lexington 
Thomas  V.  H.  Vail,  Waldorf-Astoria 
Anthony  J.  Disantis,  Lexington 

F.  William  Dugan,  Waldorf-Astoria 
Leon  A.  Link,  Roosevelt 
Clifton  Forge  (Va.)  Review 
Mr.  A  Mrs.  Jack  B.  Thompson, 
Sheraton-Blast 
Coatesville  (Pa.)  Record 


Cumberland  (Md.)  Times  A  Mews 
John  J.  McMullen,  Waldirf-Astorlt 
James  A.  Black,  Waldort-Astoria 


Dallas  (Texas)  News 
Joe  M.  Dealey,  Sheraton  -  Ilast 
H.  Ben  Decherd,  Jr.,  Park  Lane 
J.  M.  Moroney,  Jr.,  Park  Lane 
E.  M.  (Ted)  Draley,  Shei  aton-Ksit 
Dallas  (Texas)  Times  Herald 
John  W.  Runyon,  Waldorf-Astoris 
James  F,  Chambers,  Jr., 

Waldorf-Astoria 

Felix  R.  McKnight,  Waldorf-Aitors 
Albert  N.  Jackson,  Waldorf-AstorU 
Danbury  (Conn.)  News-Times  ly  of 

Eugene  J.  Brown,  Danbury,  Conn,  -mom 
James  H.  Ottaway,  Jr..  ainar 

Danbury,  Ck>nn.  le&kers 

Le  Roy  Pattrowitz.  Danbury,  Conn,  ikors  a 
Donald  W.  Diehl,  Danbury,  Conn. 

Steve  Collins,  Danbury,  Conn.  T  the 

Danville  (III.)  Commercial-News  '  the 

Robert  J.  Burow,  Gen.  Mgr.,  ,  u 

Lexington  'jolishe 

Danville  (Va.)  Register  mual  I 

Mr.  A  Mrs.  Walter  L.  Grant.  Barca  j 
Betty  Grant,  Barclay  ^ 

Helen  Grant,  Barclay  itemat 

Davenimrt  (Iowa)  Democrat  A  Timw  on.  t 
Mr.  A  Mrs.  P.  D.  Adler.  t*!®  ^ 

Sheraton-East  te  annv 

Mr.  A  Mrs.  David  K.  Gottlieb,  L 

Barclay  f  Advei 

Dayton  (Ohio)  Journal  Herald  A  Nsaper  ] 


Helen  Grant,  Barclay  itemati 

Davenimrt  (Iowa)  Democrat  A  Timw  Ion.  TJ 
Mr.  A  Mrs.  P.  D.  Adler.  Ihe  P 

Sheraton-East  le  annu 

Mr.  A  Mrs.  David  K.  Gottlieb,  r 

Barclay  Adver 

Dayton  (Ohio)  Journal  Herald  A  Nss  iper  I 
Robert  A.  Wolfe,  Waldorf-Astoria 
Robert  C.  Snyder,  Waldorf-AstorU 
Raymond  Sadler,  Biltmore  The  Si 

Dan  J.  Mahoney,  Jr.,  Barclay  ,  , 

Denver  (Colo.)  Rocky  Mountain  Neei  )®®* 

B.  W.  Lewis,  Barclay  le  AsSi 

Des  Moines  (Iowa)  Register  A  Tribui  .1  oa 
Kenneth  MacDonald.  Sheraton-Esa 
David  Kruidenier,  Jr.,  Sheraton-Es  P  lunc 
William  T.  Smith,  Sheraton-East  o, 
Frank  Eyerly,  Sheraton-East 

J.  Woody  Beard,  Sheraton-East  homas 

Hedo  Zacherle,  Asst.  Gen.  Counsel,  ..-ii  00 
Waldorf-Astoria 

Detroit  (Mich.)  Free  Press  „ 

Lee  Hills,  Waldorf-Astoria  R 

H.  C.  Weidler,  Waldorf-Astoria 
R.  M.  Wheeler,  Waldorf-AsUsria  Rn«« 
Mr.  A  Mrs.  C.  Blake  McDowell,  . 

Waldorf-Astoria 
Detroit  (Mich.)  News 

Richard  M.  Spitzley,  Vice  Pres.  I  ,  , 
Peter  B.  Clark,  Sec.  N  hoa 

Frank  Mosher,  Bus.  Mgr.  jeau  ol 

Laurence  T.  Herman,  Adv.  Dir. 

Robert  C.  Nelson,  Prod.  Mgr.  jwora 
Dixon  (Ill.)  Telegraph  ppectec 

Robert  E.  Shaw,  Waldorf-Astoria  L..  v 
Ben  T.  Shaw,  Waldorf-Astoria  J 

A.  V.  Lund,  Waldorf-Astoria  in,- 
Dothan  (Ala.)  Eagle  me  u 

Mr.  A  Mrs.  Ralph  Nicholson.  ptemal 
Westbury  Pu 

Doylestown  (Pa.)  Intelligencer  ,  , 

Robert  M.  Hotchkiss.  Belraont-Plsi  reakia: 
Dubuque  (Iowa)  Telegraph  Herald  horn  ( 
Mr.  A  Mrs.  F.  W.  Woodward,  ,  ,  , 
Waldorf-Astoria 

Mr.  A  Mrs.  D.  L.  Smith.  [.  Qar 

Waldorf-Astoria  .. 

Duluth  (Minn.)  Herald  A  News-Trih  1®  Ur 
Eugene  McGuckin,  Jr.,  Taft  Xecutit 

C.  D.  Tully,  St.  Moritz  _j 


George  Heintzelman.  Waldorf-Astoria  ^ 


Marybelle  Heintzelman, 
Waldorf-Astoria 
Columbia  (S.C.)  State  A  Record 
J.  M.  Blalock.  Waldorf-Astoria 
Ambrose  G.  Hampton, 
Waldorf-Astoria 

S.  L,  Ijatimer,  Jr.,  Waldorf-Astoria 
Thomas  Crenshaw,  Lexington 
Columbia  (Tenn.)  Herald 
Mr.  A  Mrs.  John  W.  Finney. 
Waldorf-Astoria 

Columbus  (Ga.)  Ledger-Enquirer 
Mr.  A  Mrs.  M.  R.  Ashworth, 
Waldorf-Astoria 
Mr.  A  Mrs.  W.  E.  Page, 
Waldorf-Astoria 
Mr.  A  Mrs.  J.  E.  Hickey,  Jr., 
Waldorf-Astoria 
Columbus  (Ind.)  Republican 
Robert  N,  Brown 
Concord  (N.C.)  Tribune 
A.  W.  Huckle,  Waldorf-Astoria 
Elizabeth  G.  Huckle, 
Waldorf-Astoria 
Cktnnellsville  (Pa.)  Courier 
James  M.  Driscoll,  Waldorf-Astoria 
J.  Wylie  Driscoll,  Waldorf-Astoria 
Covington  (Va.)  Virginian 
Mr.  A  Mrs.  Richard  F.  iteirne.  III, 
Sheraton-East 

Crawfordsville  (Ind.)  Journtd-Review 
Mr.  A  Mrs.  W.  A.  Vance. 
Waldorf-Astoria 


H.  K.  Williams.  Waldorf-Astoria 
Durham  (N.C.)  Herald-Sun 
Mr.  A  Mrs.  Carl  C.  Council, 

St.  Moritz 

Mr.  A  Mrs.  Steed  Rollins.  St.  Mori 


Blast  Liverpool  (Ohio)  Review  Wli 

C.  V.  Hughes.  Bus.  Mgr.,  Barclay  Ijg 
Easton  (Pa.)  Express  . 

J.  L.  Stackhouse,  Waldorf-AsUwis  anous 
Fred  R.  Hamlen,  Waldorf-Astoris  idmini 
Charles  H.  Schmell,  Lexington 
John  F.  Wohlers,  Lexington  “ 

Bldward  E.  Howard,  Lexington  ion.  1 

Henrietta  A.  McPherson.  Taft  1  al  .  1 

Mr.  A  Mrs.  George  F.  Coffin.  Jr..  \  ‘‘J®  ‘ 
Taft  I  the 

East  St.  Louis  (Ill.)  Journal  , 

Eugene  C.  Dorsey,  Gen.  Mgr., 
Waldorf-Astoria 

Blau  Claire  (Wise.)  Leader  A  Telsfts  ^ 
Merritt  F.  Riblett,  Prod.  Mgr.,  " 
Palmer  House  _  wnda) 

El  Paso  (Texas)  Times  A  Herakt^ 

Mr.  A  Mrs.  Dorranee  D.  Rodsriek. ' 

Park  Lane 

Elgin  (Ill.)  Courier-News  mv. 

C.  Ra^ond  Long,  Pub.,  me  ] 

Waldorf-Astoria  ^yrnoi 

Robert  W.  Richards,  Exec.  Asst, 
Waldorf-Astoria 

(Continued  on  page  93)  o»f- 
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President,  Defense  Secretary 
lire  Convention  Speakers 


n-Eut 

Vitoria 


'-Ac.,- 

.Alter,, 
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^nn. 


I  Timii 


ANPA  Plans  Complete  Discussion 
Of  Many  Newspaper  Problems 


President  Kennedy  and  Secre- 
|ry  of  Defense  Robert  S.  Mc- 
Jamara  will  be  the  chief 
ktekers  next  week  when  pub- 
tiiers  assemble  in  New  York 
ir  the  75th  annual  convention 
the  American  Newspaper 
kjblisher.s  Association  and  for 
r,ual  meetings  of  the  Associ- 
Press  and  United  Press 
tternational. 

The  President  will  speak  at 
e  annual  dinner  of  the  Bureau 
Advertising,  American  News- 
1  k  Nt4tper  Publishers  Association, 
bursday  night,  April  27. 

The  Secretary  of  Defense  will 
at  the  annual  luncheon  of 
le  Associated  Press  members 
pril  24.  Incidentally,  last  year’s 
aton-a  p  luncheon  speaker  was  the 
len  Secretary  of  Defense, 
■homas  S.  Gates  Jr.  (E&P, 
inril  30,  1960,  page  23). 
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Record  Attendance 


Washington  in  1923;  Walter 
Trohan,  chief  of  bureau  of  the 
Chicago  (Ill.)  Tribune  and  a 
Tribune  correspondent  in  Wash¬ 
ington  since  1933;  John  M.  High¬ 
tower,  a  member  of  the  Wash¬ 
ington  staff  of  the  Associated 
Press  since  1936  and  writer  of 
diplomatic  news  for  the  AP 
since  1944 ;  Fletcher  Knebel, 
correspondent  of  the  Cowles 
Publications  and  author  of  a 
syndicated  column,  who  first 
went  to  Washington  in  1937. 

Paul  Miller,  president  of  Gan¬ 
nett  Newspapers,  an  AP  direc¬ 
tor  and  former  AP  news  execu¬ 
tive  in  Washington,  will  be  mod¬ 
erator  of  the  discussion. 

The  Nominating  Committee 
of  the  AP  has  submitted  this 
slate  of  nominees,  listed  alpha¬ 
betically,  from  which  will  be 
elected  new  members  of  the 
Board  of  Directors: 


(Fla.)  Times-Union;  Eugene  C. 
Pulliam,  Phoenix  (Ariz.)  Ga¬ 
zette. 

Five  directors  are  to  be  elected 
from  the  foregoing  list.  One  is 
to  be  chosen,  for  cities  under 
50,000  population,  from  these 
two  nominees: 


Russ  Stewart,  executive  vice- 
|resident  of  the  Chicago  Sun- 
'imex  and  Chicago  Daily  News 
nd  board  chairman  of  the  Bu- 
aau  of  Advertising,  said  a 
"ord  attendance  of  2,000  is 
xpected.  Palmer  Hoyt,  Denver 
Colo,)  Post,  is  dinner  chairman. 
The  third  annual  United  Press 
Ir.ternational  Regional  Editors 
ind  Publishers  Associations 
■akfast  will  be  in  the  Empire 
m  of  the  Waldorf-Astoria 
dtel  at  8  a.m.  April  24.  Frank 
Bartholomew,  president  of 
e  UPI,  will  introduce  other 
utives  of  the  news  service 
d  several  of  its  famous  cor- 
ndents  for  talks. 


AP  Nominees 


Robert  B.  Atwood,  Anchorage 
(Alaska)  Times;  Tams  Bixby 
Jr.,  Muskogee  (Okla.)  Daily 
Phoenix;  Henry  D.  Bradley,  St. 
Joseph  (Mo.)  Gazette  and  Sun¬ 
day  News-Press  (incumbent), 
Wright  Bryan,  Cleveland  (Ohio) 
Plain  Dealer;  William  Dwight, 
Holyoke  (Mass.)  Transcript- 
Telegram;  William  F.  Know- 
land,  Oakland  (Calif.)  Tribune; 
Benjamin  M.  McKelway,  Wash¬ 
ington  (D.  C.)  Star  (incumbent 
president) ;  Loring  C.  Merwin, 
Bloomington  (Ill.)  Pantograph; 
Robert  C.  Millar,  Jacksonville 


Harry  F.  Byrd  Jr.,  Winchester 
(Va.)  Star;  W.  K.  Ulerich, 
Clearfield  (Pa.)  Progress. 

Three  present  AP  directors 
have  served  three  consecutive 
three-year  terms  and  therefore 
were  ineligible  for  renomination. 
They  are  Richard  W.  Clarke, 
New  York  News,  first  vicepresi¬ 
dent;  John  R.  Reitemeyer,  Hart¬ 
ford  (Conn.)  Courant;  Raymond 
L.  Spangler,  Redwood  City 
(Calif.)  Tribune,  second  vice- 
president. 

The  American  Newspaper 
Publishers  Association,  if  it 
follows  its  usual  custom,  will 
re-elect  Mark  Ferree,  Scripps- 
Howard  Newspapers,  president 
for  a  second  one-year  term. 

Abe  Raskin,  chief  labor  re¬ 
porter  for  the  New  York  Times 
and  Dr.  George  A.  Taylor  of 
the  University  of  Pennsylvania 
will  be  featured  speakers  at  the 
annual  ANPA  Labor  Relations 
Conference  scheduled  for  Mon¬ 
day,  April  24,  in  the  Jade  Room 
of  the  Waldorf-Astoria  Hotel  as 
a  kickoflf  to  ANPA  week. 


Labor  Relations 


Mr.  Raskin  is  scheduled  to  re¬ 
view  national  labor  develop¬ 
ments  and  Dr.  Taylor,  former 
chairman  of  the  War  Labor 
Board,  will  present  new  methods 
of  obtaining  agreement  in  col¬ 
lective  bargaining. 

A  panel  of  newspapermen  will 
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"The  Washington  Scene”  will 
'  the  subject  of  a  panel  dis- 
tuision  by  four  news  correspond- 
pts  with  a  total  of  115  years  in 
e  capital.  They  will  report  on 
[arious  facets  of  the  Kennedy 
■Iministration  and  participate 
a  question-and-answer  ses- 
on.  The  panel  will  take  place 
.  the  Monday  afternoon  session 
i  the  AP  meeting  in  the  Sert 
Nm  of  the  Waldorf-Astoria, 
pia  business  session  begins  in 
pe  same  room  at  11  a.m. 
(onday. 


Panel  Members 


The  panel  correspondents  are : 
fayrnond  P.  Brandt,  chief  of 
^reau  of  the  St.  Louis  (Mo.) 

'^it-Dispatch,  who  first  went  to 

OR  dC  PUBLISHER  for  April  22,  1961 


OUR  COST  WAS  $38,547,443  for  1960  nows  oporations.  General 
Mana9er  Frank  J.  Strazel,  at  ri9ht,  mi9ht  be  sayin9  in  a  conversation 
with  Associated  Press  President  Benjamin  M.  McKelway  about  plans 
for  the  annual  maetin9  Monday.  Mr.  McKelway  is  editor  of  the 
Washin9ton  Star. 


Mark  Ferree 


discuss  newspaper  labor  rela¬ 
tions  problems.  Supplementing 
the  panel  discussion  will  be  talks 
by  Franklin  D.  Schurz,  South 
Bend  (Ind.)  Tribune  publisher, 
and  William  B.  Parry,  manager. 
New  England  Daily  Newspaper 
Association.  George  N.  Dale, 
chairman  of  the  ANPA  Special 
Standing  Committee,  will  pre¬ 
side  at  the  conference  sessions. 

The  panel  of  newspaper  ex¬ 
ecutives  will  include  Chester  E. 
Clark,  ANPA  Chicago  office: 
James  H.  Couey  Jr.,  general 
manager,  Birmingham  (Ala.) 
News  and  Post-Herald;  William 
M.  Farrar,  secretary,  Cleveland 
Newspaper  Publishers  Associa¬ 
tion;  Robert  L.  Jones,  vicepresi¬ 
dent,  the  Copley  Press,  La  Jolla, 
Calif.;  Frank  S.  McKinney,  pro¬ 
duction  manager,  Kansas  City 
(Mo.)  Star;  Donald  R.  MeVay, 
executive  secretary.  Publishers 
Association  of  New  Pork  City; 
Miles  P.  Patrone,  ANPA  Chi¬ 
cago  office;  Woodford  Young, 
secretary.  Pacific  Northwest 
Newspaper  Association,  Port¬ 
land,  Ore. 

The  first  general  session  of 
the  ANPA  convention  will  be  at 
10  a.m.  April  26  in  the  Grand 
Ballroom  of  the  Waldorf-As¬ 
toria. 

Public  Service 

Contributions  by  newspapers 
to  the  welfare  of  their  communi¬ 
ties,  states  and  the  nation  will 
be  a  highlight  in  the  address  of 
ANPA  President  Mark  Ferree, 
Scripps  -  Howard  Newspapers. 
For  this  purpose,  he  invited  all 
members  to  report  their  out¬ 
standing  public  service  stories. 
These  will  later  be  incorporated 
in  an  ANPA  brochure. 

“Your  Newspaper  Today  and 
Tomorrow — Through  Research” 
will  be  the  subject  of  reports 
by  ANPA  Research  Institute 
president  James  S.  Copley  and 
Managing  Director  Charles  H. 
Tingley.  A  new  format  has  been 
devised  for  submitting  commit¬ 
tee  reports  in  a  livelier,  faster 
(Continued  on  page  135) 
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ASNE  PRESIDENT  SAYS: 


‘We  Don’t  Need  Defenders, 
We  Need  Some  Sluggers!’ 


McKnight  Would  Run  Press  Critics 
Into  Ground  by  Plain,  Hard  Work 


By  William  C.  Barnard 


A  decade  on  the  West 
Coast,  a  panel  of  nationally- 
known  newsmen  considered  this 
question : 

“Since  American  correspond¬ 
ents  are  restricted  in  Russia, 
shouldn’t  Tass  correspondents  in 
the  United  States  be  placed  un¬ 
der  the  same  restraints?” 

After  a  flurry  of  comment 
from  the  panel,  the  whole  thing 
bogged  down.  Just  silence  and 
lengthening  silence.  It  was  then 
that  Felix  R.  McKnight  of  Dal¬ 
las  arose  and  faced  the  audience, 
comprised  of  managing  editors 
from  over  the  country. 

“If  no  one  else  has  anything 
on  his  mind,”  McKnight  boomed 
resonantly,  “I’d  like  to  say  a 
few  words  about  Texas!” 


100  persons  and  he  actually  has 
v'isited  in  the  homes  of  most 
of  these. 

Further,  he  has  a  genuine 
streak  of  sympathy,  invites  con¬ 
fidences  and  consequently  is 
amazingly  well-informed  on  the 
personal  lives  of  his  employes. 

A  Times-Herald  wag  once 
posed  this  question  in  mathe¬ 
matics;  “If  every  staffer  has 
four  problems  and  each  wife 
has  three  problems  and  each 
child  as  one,  how  many  prob¬ 
lems  is  that  for  Felix  to  worry 
about?” 


Interested  in  People 


•Spokesman’s  Role 


During  the  10  years  since, 
McKnight  has  said  a  few  mil¬ 
lion  words  about  Texas  .  .  .  and 
the  nation.  A  vital  force  in 
southern  journalism,  McKnight 
frequently  finds  himself  a 
spokesman  not  only  for  his  own 
state  but  the  entire  South. 

Generally  this  role  is  thrust 
upon  him.  McKnight  is  an  hum¬ 
ble  type  who  has  spent  years 
glorying  in  the  exploits  of  others 
but  hardly  a  moment  in  con¬ 
templation  of  his  own  accom¬ 
plishments.  He  frequently  is 
dazzled  by  writers  and  speak¬ 
ers  whose  abilities  dim  in  com¬ 
parison  with  his.  He  has  a  hun¬ 
dred  heroes  and  he  generates 
lively  enthusiasms  for  young¬ 
sters  who  show  journalistic 
promise  and  for  contemporaries 
who  hit  the  comeback  trail  after 
forays  with  the  bottle  or  their 
wives. 

The  truth  is,  the  new  presi¬ 
dent  of  the  American  Society 
of  Newspaper  Editors  has  a 
weakness  for  people.  As  vice- 
president  and  executive  editor 
of  the  Dallas  Times  Herald,  he 
bosses  a  city  room  of  more  than 


which  characterizes  his  writ- 


His  RuugheKi  Assignments 


But  McKnight’s  enthusiasms, 
his  compassion,  his  limitless  in¬ 
terest  in  the  affairs  of  his  fel¬ 
low  humans  undoubtedly  con¬ 
tribute  the  tremendous  force 


Warn 
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mgs. 

He  has  won  many  state  and 
national  awards,  including  the 
national  Sigma  Delta  Chi  jour¬ 
nalism  award  and  the  other  day 
one  of  his  friends  .said  .soberly: 
“Felix  will  win  the  Pulitzer  if 
we  could  just  get  him  off  the 
Pulitzer  jury.  After  all,  he  can’t 
l)e  in  there  voting  for  himself.” 
McKnight  has  been  on  the  Pu¬ 
litzer  Prize  jury  for  years. 

He  has  covered  10  national 
political  conventions,  the  United 
Nations,  presidential  tours,  the 
Texas  Legislature,  and  a  multi¬ 
tude  of  big  national  stories.  In 
sports  he  has  reported  Rose, 
Sugar,  and  Cotton  Bowl  football 
games.  National  Open  golf, 
Davis  Cup  tennis  matches,  and 
major  league  baseball. 
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AN  IDEA  is  about  to  pop— a  typ 
cal  McKnight  expression  whiij 
alerts  the  stall. 


McKnight  headed  the  Asso¬ 
ciated  Press  staff  covering  the 
New  London,  Texas,  school  ex¬ 
plosion,  a  disaster  which  took 
298  lives.  It  was  the  roughest 


(Mr.  Barnard  is  Chief  of  Bu¬ 
reau,  Texas  Associated  Press; 
a  longtime  associate  of  Felix 
McKnight.) 


FELIX  McKNIGHT'S  appraising  eye  evaluates  every  portion  of  the 
Dallas  Times  Herald  from  Page  I  lead  to  obits  with  fanatical  regularity. 
He  is  quick  to  reward  skill  and  initiative,  sympathetic  with  youngsters 
who  try  hard. 
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assignment  of  his  life.  He 
27,  a  rewriteman  in  the  Dali: 
office  of  the  AP. 

“I  flew  from  Dallas  to  NeJ 
London  upon  receipt  of  the  fir:! 
frantic  word  from  a  countri 
string  correspondent  that 
hundred  children’  had  be^ 
killed  in  an  explosion,”  Fel 
remembers.  He  had  to  look 
New  London  on  the  map;  h 
never  heard  of  it.  It  turned  ntl 
to  be  a  little  community  in  th( 
heart  of  a  richly  producing  o 
field. 

“I  was  one  of  the  first  rei 
porters  on  the  scene,  still  be 
lieving  this  couldn’t  be  true 
But  it  was  —  298  children  am 
teachers  died  in  the  massive  ex 
plosion  set  off  by  accumulate 
gas  under  the  basement  floor.^ 

McKnight  worked  around  tht 
clock  four  days  and  four  night 
without  sleep.  He  immediateli 
tied  up  the  only  Western  Unio' 
wire  out  of  Overton,  six  mile 
distant. 

“So  we  had  the  story  exch 
sively  for  hours,  because  a 
telephone  lines  were  being  use 
strictly  for  emergency  calls.  I 
was  a  story  that  had  the  wori 
in  tears.  In  the  glare  of  hastily 
erected  floodlights  in  a  poundir.] 
rainstorm,  men  dug  with  thei 
bare  hands  for  their  own  chii 
dren.  They  formed  long  huma 
lines  into  the  heart  of  the  ruk 
ble.  They  passed  from  hand  t 
hand  —  in  large  peach  basket 
—  the  stone  and  brick  of  tk 
$1,000,000  school  building. 

“Finally  at  dawn,  15  hour 
later,  the  last  body  was  re 
moved.  During  the  night  we  ae 
cumulated  an  AP  staff  of  sii 
And  we  worked,  literally,  k 
helping  dig  into  the  rubble.  N 
one  was  exempt  and  the  plw 
was  under  martial  law," 
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6  Executives  of  43,000-Circulation  Daily 
Answer  Questions  About  Newspaper  Business 


Warnt-r:  What  is  different  or 
new  about  the  publishing  busi¬ 
ness  today  as  compared  to,  say, 
two  or  three  decades  a^o? 


an  hour's  perplexing  problem,  is  how  to 
lay  news-  find  the  ways  and  means  to 
ixecutives  serve  the  needs  of  newcomers  to 
V  your  area.  In  the  last  10  years, 

V^ALTER  population  in  the  county  we 

_ _ serve  has  grown  63  percent  and 

i+roller.  ***  the  next  15  years  the  increase 
is  estimated  at  152  percent. 
These  are  all  people  we  don’t 
know.  There’s  no  longer  a  Main 

MW  . .  street;  there  are  about  50  Main 

_  streets  which  we’re  serving. 

There’s  no  longer  one  Rotary 
Club,  there  are  30.  There’s  no 
I  longer  one  PTA,  there  are  per- 
1  haps  a  couple  of  hundred.  Now 
question  is  how  to  serve  the 
new  readers,  new  residents,  new 
advertisers,  the  people  we  can’t 
say  we’ve  served  previously  be¬ 
cause  they  haven’t  been  here 
•  for  many  years.  So  you  have 

iJ5***Bl  two  major  problems;  one  of 
them  is  physical,  namely  the 
numbers  of  people  you  have  to 
serve  and  number  two  is  to  find 
the  content  which  goes  into  the 
paper:  advertising,  news,  fea- 
tures,  which  will  bring  those 
people  in  as  readers. 


Quad:  From  the  News  Depart¬ 
ment  standpoint  we  have  a 
greater  suburban  area  and  this 
ij  requires  more  help  and  more 


staffing  than  10,  20  or  30  years 
ago,  We  are  less  concentrated 
in  the  gathering  of  news  and 
also  naturally  this  gets  back  to 
circulation  and  distribution  of 
newspapers. 


Nelson:  The  market  area 
served  by  our  paper  today  com¬ 
pared  with  10  years  ago  has 
been  basic  to  the  growth  in  ad¬ 
vertising  we  have  published  in 
the  Home-News.  Growth  in  this 
area  is  the  outstanding,  promi¬ 
nent  development.  Advertising 
linage,  related  to  the  total  retail 
sales  in  our  market  area  has 
grown  right  along  with  the  total 
area  growth.  In  terms  of  me¬ 
chanically  handling  it,  why  it 
means  larger  staff  and  more 
service.  I  think  advertisers  are 
demanding  a  greater  service 
now  than  they  had  been  in  the 
past. 


Warner:  You  say  that  one  of 
the  things  that  is  different  and 
problematical  is  that  a  paper 
today  is  much  larger,  has  much 
more  personnel  and  must  cover 
a  greatly  expanded  area.  What 
are  the  specific  forms  these 
There’s  problems  take? 


THE  PUBLISHER  of  the  New  Brunswick  Home  News — Hugh  N.  Boyd — 
is  a  student  of  every  phase  of  the  business. 

Ellis:  The  circulation  problem 

has  changed  considerably.  I  that  today  we  are  going  very  Boyd:  First  of  all,  you  have 
would  say  that  starting  about  few  miles  further  out  than  we  a  tremendously  expanded  physi- 
15  years  ago,  we  began  motor  did  15  years  ago  but  with  the  cal  area  area  to  serve, 
routes  to  reach  the  people  who  filling  in  of  the  vacant  farm-  more  staff  on  the  news  side,  the 
were  migrating  out  of  our  area  lands  and  open  .spaces  with  editorial  side,  advertising,  more 
and  building  in  the  suburbs.  At  dwellings,  today  it  is  quite  trucks,  more  advertising  solici- 
that  time  we  had  a  doubt  in  our  profitable  operating  these  tors,  more  of  everything  in 
minds  that  it  would  be  profitable  routes,  and  that  is  much  differ-  terms  of  men  and  equipment, 
but,  as  the  years  pass^  on  the  ent  than  it  was  previous  to  a  That’s  one  immediate  problem, 
open  spaces  have  filled  up  so  period  about  15  years  ago.  The  second,  and  perhaps  more 
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Boyd:  What  news  do  you 
gather?  What  news  do  you 
print?  How  do  you  serve  the 
population  ?  What  stores  do  you 

{Continued  on  page  125) 


T  exck 
use  a 
ng  use 
calls.  I 
e  wori 
hastily 
oundini 
th  thei 
vn  chii 
huma 
:he  rut 
hand  t 
basket 
;  of  th 


Sheble 


I 


1 


SDX  1960  AWARD  WINNERS 


Public  Service  Award 
To  Florida  Paper 


By  George  A.  Brandenburg 


Chicago 

Headed  by  the  Leesburg 
(Fla.)  Daily  Commercial,  a 
small  daily  under  5,000  circula¬ 
tion  cited  for  its  public  service 
in  newspaper  journalism,  win¬ 
ners  of  the  29th  annual  Sigma 
Delta  Chi  Awards  for  Distin¬ 
guished  Service  in  1960  were 
announced  here  by  the  profes¬ 
sional  journalistic  society. 

Besides  the  Leesburg  Daily 
Commercial,  awards  were  given 
in  14  categories  covering  news¬ 
papers,  magazines,  radio,  tele¬ 
vision  and  journalism  research. 
The  1960  winners  are: 


Robert  Colby  Nelson,  staff 
correspondent,  Midwestern  News 
Bureau,  Christian  Science  Moni¬ 
tor,  Chicago,  for  general  re¬ 
porting. 

Hodding  Carter  III,  manag¬ 
ing  editor.  Delta  Democrat- 
Times,  Greenville,  Miss.,  for 
editorial  writing. 

Murrey  Marder,  Bernard  Nos- 
siter,  James  Clayton,  Julius 
Duscha,  staff  reporters,  Wash¬ 
ington  (D.  C.)  Post,  for  Wash¬ 
ington  correspondence. 

Smith  Hempstone  Jr.,  foreign 
correspondent,  Chicago  (Ill.) 
Daily  News,  for  foreign  corre¬ 
spondence. 

J.  Parke  Randall,  architect 
and  free-lance  photographer,  In¬ 
dianapolis  (Ind.)  News,  for 
news  photography. 

Dan  Dowling,  editorial  car¬ 
toonist,  New  York  Herald  Trib¬ 
une,  for  editorial  cartooning. 

The  Daily  Commercial,  Lees¬ 
burg,  Fla.,  for  public  service  in 
newspaper  journalism. 

MAGAZINES 

Hobart  Rowan,  contributing 
writer.  Harper's  magazine,  for 
magazine  reporting. 

Saturday  Review,  New  York, 
for  public  service  in  magazine 
journalism. 


Fred  Goemer,  reporter,  KCBS 
Radio,  San  Francisco,  Calif.,  for 
radio  reporting. 

Radio  Station  WBT,  Char¬ 
lotte,  N,  C.,  for  public  service  in 
radio  journalism. 

TELEVISION 

David  Brinkley,  news  corre¬ 
spondent,  National  Broadcast¬ 


ing  Company,  Washington, 
D.  C.,  for  television  newswrit¬ 
ing. 

WTVJ  News  Department,  Mi¬ 
ami,  Fla.,  for  television  report¬ 
ing. 

National  Broadcasting  Com¬ 
pany,  New  York,  for  public 
service  in  television  journalism. 

RESEARCH 

Leonard  W.  Levy,  dean,  grad¬ 
uate  School  of  Arts  and 
Sciences,  and  Earl  Warren,  pro¬ 
fessor  of  American  Constitu¬ 
tional  Studies,  Brandeis  Univer¬ 
sity,  Waltham,  Mass.,  for  re¬ 
search  about  journalism. 

Awards  Bantfuet  in  Chicago 

Presentation  of  bronze  medal¬ 
lions  and  accompanying  plaques 
will  be  made  to  the  winners  at 
the  annual  SDX  Awards  Ban¬ 
quet  scheduled  here  at  the  Am¬ 
bassador  West  Guildhall,  May 
18,  it  was  announced  by  E.  W. 
Scripps  II,  Scripps  -  Howard 
Newspapers,  Washingfton,  D.  C., 
SDX  national  president. 

Also  honored  on  May  18  will 
be  three  newly-elected  Fellows 
of  Sigma  Delta  Chi :  Isaac 
Gershman,  general  manager  of 
the  City  News  Bureau  of  Chi¬ 
cago;  Bernard  Kilgore,  presi¬ 
dent  of  Dow  Jones  and  Com¬ 
pany,  publishers  of  the  Wall 
Street  Journal;  and  Dr.  Frank 
Stanton,  president  of  Columbia 
Broadcasting  System.  Irv  Kup- 
cinet,  Chicago  Sun-Times  col¬ 
umnist,  will  be  toastmaster  of 
the  awards  presentation,  spon¬ 
sored  by  the  Chicago  Headline 
Club  of  SDX. 

The  Leesburg  Commercial  won 
the  public  service  award  for  its 
series  of  eight  articles  dealing 
with  a  variety  of  local  injus¬ 
tices,  including  a  juvenile  home, 
public  hospital,  mentally  ill, 
open  meetings,  Klu  Klux  Klan, 
tax  waste,  red  tape  in  road 
building,  and  conservation. 

Cited  for  Courage 

“This  newspaper,  in  a  series 
of  vigorous  but  calmly  editorial 
and  factual  news  stories,  dis¬ 
played  laudable  courage,”  said 
the  judges.  “Carrying  out  sev¬ 
eral  campaigns  in  the  face  of 
bitter  opposition  that  bordered 
at  times  on  physical  violence, 
it  made  a  significant  contribu¬ 
tion  to  the  welfare  of  its  com- 
■  munity  and  to  the  stature  of 


Part  of  Randall  sequence  of  Indianapolis  qrandstand  collapse;  winner 
of  the  news  photography  class  in  Sigma  Delta  Chi  awards. 


the  newspaper  profession.  The 
Daily  Commercial  is  cited  for  its 
continuing  vigilance  rather  than 
for  any  one  campaign.” 

Other  awards  in  the  field  of 
public  service  went  to  the  Satur¬ 
day  Review  in  magazine  jour¬ 
nalism  for  its  enterprising  re¬ 
porting  which  led  to  the  resigna¬ 
tion  of  a  high  Food  and  Drug 
Administration  official  and  to  a 


U.  S.  Senate  inquiry  into  drug 
costs,  prices  and  sales  policies; 
to  Radio  Station  WBT,  Char¬ 
lotte,  N.  C.,  for  its  “Radio  Mos¬ 
cow”  taped  programs  from  the 
Soviet  Union  beamed  to  North 
America;  and  to  the  National 
Broadcasting  Company  for  its 
television  program,  “Sit-In,” 
dealing  with  the  sit-in  movement 
(Continued  on  ]>age  116) 
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Bona  Fide  Policing  of  Ads 
Made  ANA’s  Responsibility 

FTC  Chairman  Dixon  Says  Aim 
Is  to  Stop  Delaying  Tactics 


drug 
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IJy  Robert  B.  McIntyre 

Washington 
The  Federal  Trade  Commis¬ 
sion  is  going  to  move  faster  “to 
scn'e  injured  business  and  con¬ 
sumers  with  a  squad  car  instead 
of  a  hearse,”  Paul  Rand  Dixon, 


for-all  battle  of  claims  and 
counter  claims — not  just  puffing 
but  substantive  falsehoods.  In¬ 
dividuals  and  companies  among 
you  might  remain  aloof  and  con¬ 
tinue  to  advertise  honestly.  Even 
FTC  chairman,  told  the  spring  so,  the  depredations  of  the  preda- 


meeting  of  the  Association  of 
National  Advertisers  here  this 
week. 

In  his  first  appearance  before 
an  advertising  group  since  his 
appointment,  Mr.  Dixon  set  the 
record  straight  on  “predictions” 
in  the  press  that  he  is  concerned 
only  with  administered  pricing, 
exclusive  dealing,  illegal 
mergers,  and  ever>’  other  kind  of 
restraint  on  trade. 

“If  these  capsuled  predictions 
contain  anything  about  false  and 
misleading  advertising,  it  is 
crammed  in  as  an  afterthought,” 
Mr.  Dixon  said.  “These  predic¬ 
tions  need  a  closer  look.  They 
assume  too  much,  and  they  leave 
out  too  much.” 

Voluntary  Compliance  Sought 

The  FTC  Chairman  stressed 
that  gaining  voluntary  compli¬ 
ance  with  the  law  “should  con¬ 
tinue  a  major  objective  of  the 
Commission.”  However,  he  clari¬ 
fied  one  point.  “Voluntary  com¬ 
pliance  with  the  law  can  be 
undertaken  in  good  faith;  it  also 
can  be  employed  as  a  delaying 
tactic  or  an  escape  hatch,”  he 
said. 

“Negotiations  can  run  too 
long  while  participants  are  de¬ 
ciding  just  how  to  hold  hands 
across  the  finish  line.  There  can 
be  so  much  sweetness  and  light 
that  despite  her  blindfold  the 
Goddess  of  Justice  begins  to 
blink.  Misunderstandings  and 
misinterpretations  can  pile  up, 
too,  until  finally  the  threat  of 
legal  action  unpiles  them.  In 
short,  we  welcome  bona  fide 
efforts  at  self  policing,  with 
emphasis  on  bona  fide.” 

He  reminded  the  ANA  mem¬ 
bership  that  they  “who  control 
the  national  advertising  in  this 
country”  have  a  tremendous 
stake  in  the  efficiency  of  the 
FTC. 

“Without  proper  policing  of 
advertising,  your  membership 
might  well  be  forced  into  a  free- 


tory  few  could  not  help  but  make 
many  converts  from  the  many. 
Survival  would  force  them  into 
it.  Inevitably  public  confidence 
in  the  credibility  of  advertising 
would  diminish.  And  conceivably 
its  value  could  be  so  thinned 
down  that  it  no  longer  would 
serve  its  great  purpose  to  oil  the 
wheels  of  commerce. 

Team  Effort 

“I  don’t  believe  this  is  going 
to  happen,”  Mr.  Dixon  concluded. 
“I  believe  in  the  capacity  of  free 
men  to  govern  themselves.  I 
believe  we  can  exercise  those 
restraints  necessary  to  freedom. 
I  believe  we  can  show  this  doubt¬ 
ing  and  troubled  world  that  pri¬ 
vate  enterprise  and  good  govern¬ 
ment  can  survive  and  triumph.” 


Mr.  Dixon  said  the  FTC  is 
going  to  be  a  “team  effort”  di¬ 
rected  by  five  Commissioners, 
rather  than  a  one-man  show,  and 
that  the  FTC  “is  not  planning 
any  lop-sided  enforcement  pro¬ 
gram  that  would  treat  false  ad¬ 
vertising  as  a  minor  evil.” 

The  FTC  Chairman  revealed 
two  proposed  changes  in  the 
Commission’s  operation:  1)  a 
determined  effort  to  compact  the 
schedule  of  hearings  on  any 
case;  and  2)  to  give  responsi¬ 
bility  to  one  man  for  the  de¬ 
velopment,  trial  and  forward 
progress  of  each  case. 

Commenting  on  the  first  pro¬ 
posed  change,  Mr.  Dixon  said 
that  right  now,  hearings  are 
being  strung  out  all  over  the 
country  with  a  few  days  here 
and  a  few  days  there  and  many 
a  month  period  of  no  progress 
in  between. 

“To  judge  from  some  of  the 
hearing  schedules,  you  would 
think  that  lawyers  and  witnesses 
still  had  to  travel  by  horseback 
and  canal  barge,”  he  said.  “And 
recognizing  these  primitive  com¬ 
munications,  the  Chesterfieldian 
courtesy  of  the  law  has  been 
extended  with  lavish  hands.  Of 
course,  dubious  advertising 
travels  at  broadcast  speed  or  as 
fast  as  modem  presses  can  roll 


MOST  EFFECTIVE  NEWSPAPER  AD — Sigurd  S.  Larmon  (ceirtar),  chair¬ 
man  and  chief  executive  officer  of  Young  &  Rubicam,  Inc.,  receives 
American  Heritage  Foundation's  Outstanding  Citizenship  Award  from 
Harold  W.  Comfort  (left),  president,  the  Borden  Co.,  and  a  trustee  of 
the  Foundation.  Brendan  Byrne,  executive  director  of  the  AHF,  looks 
on.  The  award,  given  for  "top  performance  in  the  I960  nationwide 
Informed  Vote  and  Contribute  to  Your  Party  Program,"  resulted  from 
the  most  effective  register-and-vote  newspaper  advertising  conducted 
by  an  agency. 


it  out.  By  this,  I  don’t  mean  to 
imply  that  justice  can  be  dis¬ 
pense  at  television  speed,  but  I 
do  think  we  ought  to  be  able  to 
get  it  off  of  horseback.” 

Finger-Pointing  Out 

Of  the  second  proposed  change 
— giving  responsibility  to  one 
man  —  Mr.  Dixon  emphasized 
that  he  doesn’t  want  “any  FTC 
attorney  explaining  delay  in  a 
case  by  pointing  to  three  other 
attorneys  and  then  have  them 
point  to  somebody  in  the  middle 
who  isn’t  there.  “It’s  amazing,” 
he  said,  “how  much  faster  things 
move  if  a  person,  not  an  organi¬ 
zational  chart,  is  made  respon¬ 
sible  for  their  forward  prog¬ 
ress.” 

As  an  example,  he  said  that 
were  the  Commission  to  be  given 
the  power  to  issue  temporary 
restraining  orders  to  halt  palp¬ 
ably  misleading  advertising 
pending  a  trial  of  the  issues,  “I 
am  confident  that  delaying  tac¬ 
tics  would  be  employed  with  less 
enthusiasm.” 

“Of  course,”  Mr.  Dixon  went 
on,  “there  exists  the  happy  pos¬ 
sibility  that  advertisers  can  cor¬ 
rectly  assess  the  temper  of  the 
times  and  will  draw  back  a  safe 
distance  from  the  brink  of  illeg¬ 
ality.  There  have  been  some 
hopeful  indications  that  such  an 
assessment  is  being  made;  that 
the  handwriting  on  the  wall  is 
being  read  and  heeded.” 

He  cited  “excellent  ethical 
guides”  that  have  been  issued 
by  the  broadcasting  and  publish¬ 
ing  media  and  by  the  Adver¬ 
tising  Federation  of  America, 
as  examples  of  indications  that 
the  handwriting  on  the  wall  is 
being  read. 

He  said  the  Commission  wel¬ 
comes  any  and  all  self-policing 
“as  a  turn  in  the  right  direc¬ 
tion,”  and  added,  “but  we’re  still 
going  to  read  and  listen  to  the 
ads.” 

The  ‘Irresponsible  Few’ 

Chairman  Dixon  told  the  ANA 
members  that  he  has  been  hear¬ 
ing  a  great  deal  about  “the 
Irresponsible  Few”  advertisers 
who  have  been  besmirching  the 
good  name  of  the  “Honest  Over¬ 
whelming  Majority.” 

“I  don’t  know  how  the  users 
of  these  terms  succeed  in  con¬ 
veying  the  impression,  but  they 
manage  to  suggest  that  all  the 
big  and  well-known  firms  com¬ 
prise  the  ‘Honest  Overwhelming 
Majority’  and  the  two-bit  outfits 
which  sell  hair  restorers  and 
conduct  weekly  fire  sales  are  the 
‘Irresponsible  Few’,”  Mr.  Dixon 
said. 

“I  can  appreciate  that  this 
classification  is  not  objectionable 
to  the  ‘Honest  Overwhelming 
Majority.’  As  for  the  ‘Irrespon- 

{Continued  on  page  118) 
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Adman  Says  Strong  Papers  Reflect 
Public’s  Opinions  and  Aspirations 


Chicago 

While  still  a  school  boy,  young 
Fairfax  M.  Cone  served  as  a 
copy  boy  for  the  old  San  Fran¬ 
cisco  (Calif.)  Bulletin  at  a  time 
when  the  late  Fremont  Older 
was  editor. 

Some  of  the  crusading  spirit 


Fairfax  Cone  Tells  Here  What 
Makes  Good  Editorial  Climate 

By  George  A.  Brandenburg 


zines  also  help  you  to  put  news 
events  in  their  proper  perspec¬ 
tive.” 

Mr.  Cone  said  he  was  aware 
of  the  differences  between  news¬ 
papers  in  the  manner  in  which 
they  cover  and  display  the  news, 
adding  that  the  difference  be- 


of  that  venerable  journalist  must  cagoan  of  the  Year”  award  for  characteristics  which  help  to  York  and  Chicago 


have  rubbed  off  on  Fax  Cone,  his  continuing  civic  efforts  in  make  that  paper  a  better  adver- 
now  an  advertising  agency  ex-  behalf  of  a  better  Chicago.  tising  medium  because  it  is  t 


dailies  in  news  emphasis  is 


ecutive,  who  is  dedicated  to 
volunteer  civic  work  of  all  kinds 
as  a  direct  result  of  his  compa.s- 


Appraiwes  Editorial  ('.liiuate 

So  when  Fax  was  askerl  to 


tising  medium  because  it  is  a  f comparing  two  dif- 
better  editorial  product.”  media. 


Nf-ed  More  Frequency 


K(‘ader  Has  a  CJioiee 
“There  is  a  vast  difference 


Has  Respe<'t  for  Press 

Today,  Fairfax  Cone  is  chair¬ 
man  of  the  executive  committee 
and  creative  director  of  Foote,  _  ^ 

Cone  &  fielding,  but  his  interest 

in  the  press  is  not  something  in  terms  of  making  newspapers 


quency  as  the  two  air  media, 
newspapers  and  magazines 


is  good  for  the  reader,”  he  said. 
“TV  is  pretty  much  the  same,  a 


would  be  equally  as  effective  for  telegraphic  report,  good 


the  advertiser. 


but  not  as  complete  as  found  in 


sion  for  people  who  are  less  state  what,  in  his  opinion,  ere-  Mr.  Cone  paused  to  comment  _  ^  u  * 

fortunate,  and  of  his  deep  sense  ates  a  favorable  editorial  climate  that  if  print  media  were  used  ^  ^ 

of  justice.  _  ^ith  the  same  advertising  fre- 

“I  think  I  would  be  a  news¬ 
paperman  today,  if  I  hadn’t  got 
side-tracked  after  I  left  the  Uni- 
vei’sity  of  California,  to  go  into 
the  classified  advertising  depart¬ 
ment  of  the  San  Francisco  Ex¬ 
aminer,”  Mr.  Cone  told  E&P. 

“I  later  was  promoted  into  clas¬ 
sified  promotion  and  my  flair  for 
drawing  led  me  to  the  adver¬ 
tising  agency  business.  Here  I 
proved  to  be  a  good  enough 
copyw^riter  to  earn  the  title  of 
creative  director  as  well  as  an 
account  executive  for  Lord  & 

Thomas.” 


“The  toughest  thing  in  the  P^*':”  .  .  . 

history  of  newspaper  and  maga-  ^sked  to  give  his  views  on 
oKi«  what  makes  a  newspaper  great 


zines  is  that  they  have  been  able 
to  sell  somebody  an  ad,”  he 


(with  apologies  to  the  Minne- 


rem^rked.  “Rrdio  couldn’’t  sell  )  Tril>- 

you  an  ad  on  important  time;  Cone  replied: 

neither  can  television.  Discounts,  “Just  one  thing  the  re^rd 
on  the  part  of  print  media,  in-  f^at  people  have  for  it.  This  is 
eluding  newspapers,  are  bring-  bused  on  faith  that  the  reader 
ing  about  a  better  climate  for  Kitting  all  the  news  that  is 
more  consistent  schedules  in  important,  given  to  him  in  an 


print  advertising.’ 


objective  form,  with  opinions 


When  asked  how  he  rated  confined  to  the  editorial  page, 
newspapers  as  a  news  medium  People  have  a  great  aversion  if 
in  relation  to  radio  and  tele-  they  feel  they  are  being  ‘fed 
vision,  Mr.  Cone  said  he  was  not  anything.  They  want  the  news 
a  regfular  listener  to  radio,  but  straight,  rwo^izing  the  editor’s 
that  he  does  watch  some  TV  idpht  to  editorialize  as  he  pleases 


the  press  is  not  something  in  terms  of  making  newspapers  programs,  noting  that  his  agency  on  ^  resnec^"** 

w.  a  better  advertising  medium,  he  prepares  commercials  on  17  dif-  ot  journalism  creates  respect. 

“I  knew  the  lives  of  Horace  was  qualified  to  give  a  knowledg-  ferent  TV  pro^ams.  He  also  Doing  Vital  Job 


Greeley  and  James  Gordon  fien-  able  answer, 
nett  and  Joseph  Medill  and  “There  are  two  things  to  be 
Joseph  Pulitzer  and  Adolph  said  in  regard  to  what  consti- 
Ochs  and  William  Allen  White  tutes  a  favorable  editorial  cli- 


reads  all  four  Chicago  dailies. 
Competition  Getting  Stronger 
“Six  months  ago,”  he  con- 


Press  Doing  Vital  Job 

“The  world  is  bigger  today 
in  that  more  things  are  happen¬ 
ing.  Newspapers,  in  my  opinion. 


almost  as  well  as  I  know  Harry  mate,”  he  said.  “Surely  a  news-  tinned,  “I  would  have  said  news-  ure  doing  a  much  more  vital  job 
Golden’s,”  he  recalled,  “and  I  paper  is  a  better  advertising  papers  were  head  and  shoulders  than  ever  before.  They  provide 
respect  the  press  as  a  force  in  m^ium  when  it  has  something  ahead  of  TV  as  far  as  news  news  and  interpretation 

American  life  that  is  equalled  to  which  people  (readers)  are  presentation  is  concerned.  News-  ^^ich  give  the  r^der  a  chanceto 
only  by  our  churches  and  by  our  strongly  attached.  I  know,  for  papers  provide  interpretation,  ** 

schools,  and  it  supports  them  example,  there  is  a  great  attach-  go  deeper  into  important  stories  ^  ^  underetand  what  is  happen- 


both.”  ment  with  a  large  number  of  and  quote  several  sources  in  around  the  globe. 

Mr.  Cone’s  respect  for  news-  People  for  the  Chicago  Tribune,  order  to  present  a  well-rounded  “In  addition,”  he  continued, 
papers  stems  not  only  from  his  ^or  the  Chicago  Sun-Times,  report.  TV  was  giving  just  the  “a  newspaper  can  and  should 

intimate  knowledge  of  the  medi-  York  Times,  or  bare  bones  of  the  news.  Today,  be  an  enormous  community  force, 

um  as  an  advertising  man  but  other  strong  paper  for  that  however,  TV  is  striving  to  do  a  fiecause  it  is  such  an  editorial 

also  as  a  civic  worker  whose  matter,  such  as  the  TVas/i:np(on  more  complete  job,  both  with  its  force,  it  can  also  lead.  In  the 

latest  recognition  came  last  ^ost.  regular  news  shows  and  special  whole  vast  area  of  public  serv- 

month  when  he  was  named  a  “What  is  the  attachment  that  reports.  ice,  newspapers  are  generally 

member  of  the  Chicago  fioard  have  such  strong  feel-  “fiy  and  large,  however,  news-  in  the  forefront,  as  witnessed 

of  Education.  Last  year  this  about?  Well,  I  don’t  hold  papers  still  give  you  a  chance  to  in  Chicago  last  year  as  we 

passionate  booster  of  Chicago  ^  public  is  get  a  lot  more  of  any  news  story,  strived  to  reach  our  $15  million 

successfullv  headpH  tlia  «ir,  r„Ti  pretty  dopey  in  its  thinking.  I  You  can  expect  newspapers  to  goal  in  the  Crusade  of  Mercy 

r  A  r  T\/r  ^  j  •  '  personally  think  the  public  is  continue  to  expand  this  kind  of  drive.  All  of  the  new’spapers  and 
^  drive,  smart — smart  enough  to  coverage.  I  personally  like  to  go  radio-TV  stations  had  given 

representing  the  joint  appeal  of  have  opinions,  prejudices,  and  back  and  read  a  story  again  to  liberally  of  their  space  and 

the  Chicago  Community  Fund  aspirations.  When  a  newspaper  get  the  full  significance  and  time,  yet  without  the  free  and 

and  the  Red  Cross.  He  received  has  these  same  qualities,  the  meaning.  You  can  do  this  in  a  unasked-for  generosity  of  the 

the  Chicago  Press  Club’s  “Chi-  public  recognizes  these  editorial  nevrspaper.  Weekly  news  maga-  (Continued  on  page  28) 
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FIRST  in  Cleveland 
in  all  DRUG 
ADVERTISING^ 


in  America  in  total  Advertising 


Cleveland  Plain  Dealer 


RETAIL  SALES  IN  CLEVELAND  AND  ADJACENT  CDUNTIES 


CLEVELAND 

COMMODITY  CUYAHOGA  COUNTY 

(000) 

26  ADJACENT 
COUNTIES 
(000) 

TOTAL 

(000) 

Total  Retail  Sales 

$2,347,689 

$1,977,224 

$4,324,913 

Retail  Food 

581,935 

498,319 

1,080.254 

Retail  Drug 

92,487 

59,441 

151.928 

Automotive 

357,776 

368,264 

726.040 

Gas  Stations 

144,966 

161,669 

306.635 

Furniture,  Hsid.  Appliances 

121,723 

86,025 

207.748 

i 


(Sourct,  Sales  Management  Survey  of  Buying  Power,  May  10.  I960) 

Akron,  Canton  and  Youngstown  Counties  are  not  included  in  above  sales 


HERE  IS  THE 
CDMPACT  MARKET 
WITH  RETAIL  SALES 
LARGER  THAN  ANY 
DNE  DF  3S 
ENTIRE  STATES 


1 


Iftpretented  by  Cresmer  &  Woodward,  Inc.,  New  York, Chicago,  Detroit,  Atlanta.  San  Francisco,  Los  Angeles.  Member  of  Metro  Sunday  Comics  and  Magazine  Network. 
£astern  Resort,  Travel  Representative:  The  Kennedy  Co.,  420  Lexington  Avt.,N.  Y.'980t  Collins  Ave.,  Miami  Beach  54,  Fla.  'Source:  Media  Records 
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Fax  Cone  Says . . . 

{Continued  from  page  26) 


Chicago  Tribune  trustees  of  the 
Robert  R.  McCormick  Trust,  we 
would  not  have  reached  our 
goal.” 


Haf)  Desire  to  Be  Columnist 


When  asked  if  he  has  ever 
seriously  thought  of  returning  to 
the  newspaper  field,  Fax  Cone 
smiled  and  then  modestly  but 
sincerely  confided  that  he  would 
rather  write  a  newspaper  column 
“than  anything  else  in  the 
world.” 

“I’m  tremendously  interested 
in  an  enormous  amount  of  things 
— mostly  causes,  big  and  little,” 
he  explained.  “The  column  I 
would  like  to  write  would  allow 
me  to  talk  to  people  about  things 
that  interest  me,  frighten  me, 
and  move  me.  I  would  like  to 
share  with  others  some  of  things 
I  have  learned.  I  would  also  like 
to  attack  some  of  the  things  I 
don’t  like. 

“My  column  would  be  a  cross 
between  ‘Prejudices’  that  H.  L. 
Mencken  wrote  for  the  Smart 
Set  in  the  ’20’s,  and  the  things 
that  Walter  Lippmann  did  at 
the  same  time  when  he  was  writ¬ 
ing  for  the  old  New  York  World. 


I  recall  a  wonderful  little  piece 
that  Lippmann  wrote  on  the 
occasion  of  Justice  Oliver  Wen¬ 
dell  Holmes’  70th  birthday. 
Lippmann  wrote:  ‘Justice 
Holmes’  wore  knowledge  like  a 
plume  and  loved  to  stick  the 
sanctities  in  the  ribs’.” 

The  soft-spoken  and  graying 
Fairfax  Cone,  now  in  his  late 
50’s,  is  more  introvert  than  ex¬ 
trovert  and  has  a  genuine  re¬ 
spect  for  other  advertising  men, 
their  agencies  and  their  accomp¬ 
lishments.  He  also  wants  the 
respect  of  his  fellow  advertising 
man  for  himself  and  for  the 
agency  he  represents. 

“During  all  the  years  I’ve  been 
in  the  advertising  profession,” 
he  said,  “I  have  never — not  even 
once — been  asked  to  write  a  dis¬ 
honest  ad  or  make  a  dishonest 
statement  in  an  ad.  I  assume 
that  most  others  haven’t  been 
asked  either  because  I  can’t  be¬ 
lieve  that  I  am  unique.” 

Joining  the  staff  of  Lord  & 
Thomas  in  1929  as  a  copywriter, 
he  won  rapid  promotion  through 
the  ranks,  becoming  an  account 
executive,  and  by  1939  he  was  a 
vicepresident  of  the  agency  and 
manager  of  its  San  Francisco 
office.  He  transferred  to  New 
York  in  1941  to  take  charge  of 
all  creative  work  and  came  to 
the  agency’s  Chicago  office  as 
manager  the  following  year. 


In  1943,  when  the  late  Albert 
Lasker  turned  over  the  firm  of 
Lord  &  Thomas,  he  chose  Cone 
and  his  two  associates,  Emer¬ 
son  Foote  and  Don  Belding,  to 
establish  the  new  agency  of 
Foote,  Cone  &  Belding,  which 
today  ranks  among  the  top  10 
agencies. 

Mr.  Cone  is  still  very  much  a 
part  of  the  creative  activities 
of  the  agency.  His  main  interest 
is  in  copy  and  creating  new 
campaigns.  But  he  believes  that 
research,  media  planning  and 
merchandising  should  be  no  less 
creative.  “A  good  ad,  in  my 
opinion,  is  one  that  gets  people 
to  say,  ‘I  just  read  about  a 
wonderful  product’,”  said  Mr. 
Cone. 


euj  / 
tioj  /  ' 


Auto  Dealers  Given 
Special  Sales  Material 

Detroit 

A  campaign  by  the  Detroit 
Auto  Dealers  Association  to 
stimulate  sales  of  cars  as  part 
of  “National  Buy-a-Car-Month” 
is  getting  full  support  from 
media.  Slogan  for  the  campaign 
is  “Need  a  Car  . . .  Buy  It  Now!” 
The  W.  B.  Doner  Co.  advertising 
agency  is  co-ordinating  the  cam¬ 
paign  on  a  public  service  basis. 

The  Detroit  News  provided 
sales  materials  at  no  cost  and 
delivered  them  to  auto  dealers. 


Times-Mirror  Stereo 
Force  Rejects  Union 

Los  AngeuJ 
Stereotypers  in  the  pniductioj, 
department  of  the  Timi  s  and  I 
Mirror  again  rejected  an  outi 
side  union  to  represent  them  id 
their  dealings  with  th*-ir  coniK 
pany  in  an  election  Api  i 
By  a  majority  of  55  to 
stereotypers  spumed  the 
by  Stereotypers’  Union, 

58,  to  establish  itself  as 
gaining  agent.  92  of  the 
eligible  employees  vote<i. 

“Our  management,  our  eni'l 
ployees  and  I  are  pleased  ani^- 
appreciative  for  this  decisiw^ 
expression  of  opinion,”  Otii 
Chandler  said  in  announcing  th 
NLRB  election  results.  Mi 
Chandler,  publisher  of  the  Timij 
and  vicepresident  of  the  nev 
paper  division  of  the  Timg 
Mirror  Co.,  added: 

“Our  stereotypers,  by  th 
vote,  clearly  recognize  that  i 
advantage  in  wages,  work 
conditions  and  benefits, 
pared  to  union  shop  work 
have  been  developed  with  gwC* 
success  through  the  years 
means  of  our  direct  employe^ 
management  relationship.” 

Previous  rejection  of  the  unio^ 
took  place  in  1956. 


XOW!  A  348,799 

Market 


—and  RICH. 


Coreiul  estimcrtes  from  1960  Census  indicate  The 
Courier-News  affords  a  market  of  348,799  population  within 
its  ABC  Trading  area  with  42.5%  over-all  coverage  .  .  . 
77.2%  of  the  ABC  City  Zone  of  128.225. 

And  can  you  sell  them?  More  sales  per  capita  here 
than  in  any  other  of  New  Jersey's  thirteen  major  newspaper 
cities  .  .  .  more  Total,  more  Grocery.  Department  Store  & 
Apparel.  Furniture  &  Appliance,  more  automobile  sales  per 
capita.  Also  the  highest  income  per  family. 

Try  The  Courier-News  and  see  Especially  if  you  wont 
a  test.  No  other  medium  con  penetrate  this  market  nearly 
so  welL 


PLAINFIELD  ABC  CITY  ZONE 


No  outside  New  Jersey  or  New  York 
newspaper  adequately  reaches  Plainfield 
housewives. 


CIRCULATION  NOW  OVER  43.135  DAILY 


The  Courier-News 


PLAINFIELD,  N.  J 


Offices: 


New  York. 
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PROOFS  > 

PRICES  ON  REQUEST. 

Rembert  James,  Editor 

The  Copley  News  Service.  940  Third  Avenue 

San  Diego  12,  California  -  BElmont  4-7111,  Ext.  474 


THORN  McBRIDE 

on  leave  on  a  lush 
Caribbean  isle, 
runs  into . 


ELIA  VALDEZ, 

A  Latin  American 
Senorita  . , . 
and  intrigue. 


NOW  IN  THE  CARIBBEAN.  , 

THE  GREATEST  ADVENTURE  ' 
OF  THEM  ALL! 

J  A-- 

^  ''Ifc—  W  s 

‘Ramsey,  Dakota  and  Washington  Counties 


»AUl 


DISPATCH 


PIONEER  PRESS 


Representatives 

RIDDER-JOHNS,  INC. 

New  York  ■  Chicago  -  Detroit 
San  Francisco  -  Los  Angeles 
St.  Paul  ■  Minneapolis 


Ad  Salesmen  Value 
Operation  Step-Up 


Rochester,  N.  Y. 

Almost  six  years  after  they’d 
participated  in  Operation  Step- 
Up,  Gannett  admen  recently 
were  asked: 

“Was  it  worth  while  as  a 
training  and  refresher  pro¬ 
gram?” 

Answers  were  published  in 
the  Gannetteer,  monthly  house 
magazine.  They  revealed  agree¬ 
ment  (1)  that  the  program  has 
been  helpful,  (2)  that  similar 
training  is  needed  for  begin¬ 
ning  newspaper  advertising 
salesmen  today,  and  (3)  that 
veteran  admen  can  be  expected 
to  shy  away  from  such  a  course 
just  as  they  did  in  1955. 

Wrote  John  F.  Pittman,  re¬ 
tail  advertising  manager  of  the 
Danville  (Ill.)  CommercM- 
Neu's : 

“Just  as  the  first  automobile 
was  the  finest  of  its  kind  to  date 
.  .  .  until  a  better  car  was  built 
...  we  feel  that  Operation  Step- 
Up  was  the  finest  effort  of  its 
kind.  .  .  .  The  fact  that  485 
newspapers  enrolled  more  than 
9,000  of  their  selling  personnel 
attests  to  the  industry’s  faith 
in  it,  and  new  advertising  staffs 
are  still  being  enrolled  every 
week.” 

Helped  in  Many  Ways 

Wrote  William  B.  Cooke,  dis¬ 
play  salesman,  Niagara  Falls 
(N.  Y.)  Gazette: 

“As  to  whether  Operation 
Step-Up  is  still  talked  about 
among  staffers,  I  can  only  say 
that  Operation  Step-Up  is  sel¬ 
dom  mentioned  as  such;  but  to 
reflect  on  a  typical  day’s  busi¬ 
ness  it  is  possible  to  pick  out 
the  many  instances  throughout 
the  day  when  techniques  learned 
during  Operation  Step-Up  have 
been  of  invaluable  help  in  count- 
!  less  ways. 

“Perhaps  the  greatest  sense 
of  accomplishment  comes  from 
reflection  on  the  small  accounts 
gained  —  the  ‘least  likely  ac¬ 
counts,’  the  accounts  won  as  a 
direct  result  of  the  successful 
application  of  the  steps  learned 
in  Operation  Step-Up.” 

Said  Lawrence  O’Herron  of 
the  Elmira  (N.  Y.)  Star-Ga¬ 
zette  ad  staff: 

“Our  classes  in  Operation 
Step-Up  were  we^ly  breakfast 
meetings  held  before  our  work¬ 
ing  day  began.  They  did  not 
interfere  with  our  work  day.  In 
a  recent  discussion  about  Op¬ 
eration  Step-Up  among  fellow 
staffers,  all  ag^reed  that  Opera¬ 
tion  Step-Up  had  been  worth 


while  and  that  the  section  on 
how  to  overcome  objections  was 
especially  helpful.  The  entire 
course  was  well  planned,  well 
presented  and  created  a  new 
sense  of  alertness  to  the  some¬ 
times  neglected  sales  approach. 

“If  we  were  selling  pots  and 
pans  or  some  other  tangible  ob¬ 
ject  we  would  have  developed  a 
definite  sales  appeal  based  upon 
the  visible  merits  of  our  prod¬ 
uct.  However,  the  proper  use  of 
newspaper  advertising  and  its 
results  is  not  something  you  can 
hold  in  your  hand,  show  to  a 
customer,  and  put  aside  while 
you  write  up  his  order.  Yet  it 
must  be  sold  properly  if  news¬ 
papers  are  to  continue  to  hold 
their  place  as  America’s  No.  1 
advertising  medium.  .  .  .  Most 
important  of  all.  Operation  Step- 
Up  taught  us  to  think  before 
attempting  to  sell.” 

The  Big  Years 

Such  was  the  consensus.  Back¬ 
ground  for  the  review  was  set 
by  salesman  Robert  J.  (loldsack 
of  the  Plainfield  (N.  J.)  Cour¬ 
ier-News,  who  recalled  that  — 

“The  mid-1950s  were  big  years 
in  the  newspaper  advertising 
field.  Admen  finally  were  getting 
the  tools  they  needed  for  their 
profession,  and  their  minds  were 
being  stimulated.  Operation 
Step-Up  was  the  title  selected 
by  the  Sales  Training  (Commit¬ 
tee  of  the  Newspaper  Advertis¬ 
ing  E.\ecutives  Association  for 
a  dynamic  sales  manual.  .  .  . 
The  Bureau  of  Advertising  in¬ 
troduced  Planned  Advertising. 
After  the  adman  had  convinc^ 
his  account  of  a  need  for  ad¬ 
vertising  through  Operation 
Step-Up,  this  enabled  him  to 
plan  intelligently  an  entire 
year’s  advertising  program  for 
that  store.  .  .  .  Project  Follow- 
Through  was  then  released  by 
the  N.A.E.A.  This  was  a  fol¬ 
low-through  for  Operation  Step- 
Up;  it  served  as  a  review  and 
presented  result  stories  of  news¬ 
papermen  who  had  exceptional 
results  with  the  program.  The 
newspaper  advertising  salesman 
now  had  all  the  basic  material 
he  needed.” 

Looking  both  backward  and 
forward,  salesman  Myrton  P. 
Jackson  of  the  Hartford  (Conn.) 
Times  wrote: 

“During  the  presentations  of 
Operation  Step-Up  it  was  possi¬ 
ble  to  prove  most  convincingly 
the  advantages  of  ‘print’  adver¬ 
tising  over  the  media  which  do 
not  present  a  lasting  image.  .  .  . 


SHARP — This  ad  won  first  priu  in 
the  I960  competition  sponsored  by 
the  American  Music  Conference 
for  the  use  of  a  musical  theme 
It's  the  first  time  that  copy  pro 
moting  an  advertising  agency  hat 
won.  There  were  513  other  ads  en¬ 
tered.  The  citation  to  Y&R  n4mec 
Thomas  Lapham,  account  eiecu- 
tive;  Bob  Woll,  art  director; 

Charles  Sweeney,  writer. 


If  comparable  programs  are  tt 
be  offered,  it  would  seem  that 
they  should  continue  to  place 
emphasis  on  the  distinctive  char¬ 
acteristics  of  the  daily  newspa¬ 
per  which  make  it  so  consistent¬ 
ly  productive  of  results,  as  at¬ 
tested  by  the  continually  ex¬ 
panding  use  of  newspapers  by 
the  country’s  most  ‘seasoned' 
advertisers.  The  dramatic  and 
consistently  increasing  use  of 
color  in  newspaper  advertising 
still  further  testifies  to  the  pull-’ 
ing  power  of  the  printed  page.”| 

For  Layout  Training  | 

Wrote  salesman  Herbert  A.. 
Wasser  of  the  Binghamton\ 
(N.  Y.)  Evening  Press: 

“If  any  subsequent  program 
is  offered,  I  suggest  it  include! 
layout.  Surely  any  salesman  onj 
the  street  today  realizes  thatj 
prepared  copy  will  ring  thej 
register  more  quickly  than  anyi 
ABC  report,  sales  chart,  survey| 
or  conversation.  And  each  onel 
of  these  is  important.” 

Added  Kenneth  L.  Cooper,  re- ! 
tail  ad  salesman  of  the  Roches-i 
ter  (N.  Y.)  Times-Union: 

“Just  as  Operation  Step-Up 
consists  of  the  basics  of  selling, 
so  could  the  basics  of  merchan¬ 
dising  be  taught  in  a  similar 
manner.  In  my  15  years  on  the 
Times  -  Union  staff,  I  have 
learned  many  g;eneral  principles 
of  merchandising  which  have 
helped  me  greatly  in  gaining  the 
confidence  and  respect  of  my 
accounts.  Yet,  I  am  sure  that 
a  few  brief,  informal  discussion 
periods  on  this  subject  would 
put  that  knowledge  in  worth 
while  order.  Think  how  impor¬ 
tant  this  could  be  for  the  be¬ 
ginning  salesman!” 

(Continued  on  page  32) 
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PRIVATE  LIVES!". , .  another  dramatic  example  of  how 


The  American  Weekly 
starts  people  talking 


.  PULLING  POWER  35%  GREATER  IN  PLANS  REQUESTED.” 

says  D.  G.  McQuUkin,  Merchandising  Director,  Douglas  Fir  Plywood  Assoc. 


Inquiries  from  “Private  Lives”  appearing  in  the  July  31, 
1960,  issue  of  American  Weekly  exceeded  8,000.  D.  G. 
McQuilkin  reports  that  requests  for  construction  plans  on 
the  Shoji  screen  room  divider  were  35%  greater  than  his 
association  has  had  on  anything  of  similar  scope. 

In  just  nine  days  5,234  requests  for  plans  were  received. 
Mr.  McQuilkin  adds:  “The  fact  that  almost  3,000  plan  re¬ 
quests  trickled  in  months  after  the  article  appeared  is  ex¬ 
traordinary  in  view  of  the  fact  that  this  is  a  newspaper 


medium.”  Written  for  growing  families  with  a  space  short¬ 
age,  the  article  showed  how  a  single  room  can  be  converted 
into  two  rooms  through  the  use  of  sliding  screens.  A  con¬ 
struction  plan  folder  was  offered  in  the  article. 

The  American  Weekly  gets  action  because  it  speaks  in 
terms  people  understand  about  things  that  concern  them 
most.  It  is  the  pipeline  to  the  heart  of  America— concentrat¬ 
ing  86%  of  its  circulation  in  the  rich,  decision-making  “A" 
markets  and  contiguous  counties. 


BEST  READ  SUNDAY  MAGAZINE 

...and  the  most  resultful 

“OVER  1,472,000  READER  RESPONSES  IN  ONE  YEAR” 


Step-Up 

(Continued  from  page  30) 


Wrote  John  J.  Prizzia  Jr., 
retail  advertising  manager  of 
the  Newburgh-Beacon  (N.  Y.) 
Evening  News: 

“I  feel  a  good  program  on 
how  to  develop  a  market  guide 
will  be  beneficial.  Today,  with 
the  expanding  of  markets  and 
with  the  extensive  building  of 
super  highways  and  parkways, 
your  retail  trading  zone  has  be¬ 
come  more  accessible  to  out-of- 
town  trade.  The  fences  that  once 
surrounded  a  newspaper’s  cir¬ 
culation  area  are  being  elimi¬ 
nated.  More  and  more  business 
concerns  are  being  exposed  for 
the  first  time  to  your  medium 
and  are  feeling  the  results  of 
its  impact.  These  new  potential 
advertisers  must  be  ^ucated. 
They  must  hear  success  stories 
and  will  welcome  the  oppor¬ 
tunity  to  know  more  about  their 
new  market.” 

Wrote  Tom  Cluck  of  the  Cam¬ 
den  (N.  J.)  Courier-Post,  previ¬ 


ously  a  retail  display  salesman 
on  the  Philadelphia  Evening 
Bulletin: 

“The  past  few  years  have 
seen  new  ideas  in  retailing.  The 
principal  trend  has  been  toward 
diversification  of  merchandise 
lines.  Everybody  is  getting  into 
everybody  else’s  business,  with 
stock  categories  overlapping 
widely.  The  culmination  seems 
to  be  a  return  of  the  general 
store  selling  cheese,  chisels  and 
chairs.  Today  it  is  called  the 
one-stop  supermarket,  with  va¬ 
riety  and  volume  vastly  in¬ 
creased. 

“Another  trend  has  been  to 
more  units.  For  instance,  there 
are  3,500  shopping  centers  in 
the  United  States  and  Canada, 
most  of  them  built  in  the  last 
decade  and  all  incorporating 
some  kind  of  home  furnishings. 
...  A  third  trend  is  to  more 
space  —  one  shopping  center 
contains  1,250,000  square  feet. 

Calls  for  New  Technique 

“This  new  kind  of  size  and 
variety  calls  for  a  new  kind  of 


merchandising  technique.  Last 
year  ushered  in  an  era  of  new 
meaning  for  the  words  ‘mass 
retailing.’  Mass  buying  deci¬ 
sions,  mass  marketing  methods, 
mass  merchandising  activities 
will  be  conducted  in  bigger  vol¬ 
umes  than  ever  before.  Creative 
selling  on  a  volume  basis  and 
cost-controlled  production  will 
assume  greater  importance. 
Therefore,  any  subsequent  pro¬ 
grams  offered  newspaper  adver¬ 
tising  salesmen  have  many  new 
factors  to  consider  and  analyze.” 

Typical  of  conclusions  is  this 
from  Amedeo  J.  Lupi,  veteran 
adman  of  the  Utica  (N.  Y.) 
Observer-Dispatch : 

“So  it  can  be  said  that  Op¬ 
eration  Step-Up  was  profitable 
and  resultful.  The  consensus 
was,  and  is,  that  the  program 
was  worth  while,  and  the  time 
well  spent,  even  though  it  took 
the  salesmen  away  from  the 
actual  selling  of  linage.  The 
things  learned  those  Monday 
mornings  have  a  way  of  re¬ 
curring  when  you  need  that 
‘extra  something’  to  get  an 
order.” 


|llilllllilllllllllllllllllllllllllllliliuilllllllllll^  IIHk 

I  AD-lines 

I  By  Robert  B.  McIntyre 


ENOUGH  RESEARCH? 

Are  newspapers  conducting 
enough  research? 

*  *  * 

The  Research  Committee  of 
AANR’s  New  York  Chapter  ex¬ 
amines  the  question  in  its  month¬ 
ly  Facts  About  Newspapers;  finds 
there  is  “absolutely  no  truth”  to 
any  statement  which  condemns 
the  newspaper  industry  for  lack 
of  interest  or  effort  in  the  field 
of  research. 

“Perhaps,”  the  committee  sug¬ 
gests,  “the  statements  condemn¬ 
ing  newspapers  for  applying  old 
methods  are  more  motivated  by 
the  bright  lights  of  TV  rather 
than  the  lack  of  modern  research 
techniques  on  the  part  of  news¬ 
papers.” 

That,  gentlemen,  is  a  very 
strong  possibility. 

*  *  * 


nnouncement 


Huntington  Publishing  Go. 
Sells  Broadcast  Stations 


Editor  &  Pubiishor 


Huntington,  W.  Va. 

Huntington  Publishing  Co. 
has  sold  all  the  stock  in  WSAZ, 
Inc.  of  Huntington  and  Charles¬ 
ton,  to  WJR,  tl^e  Goodwill  Sta¬ 
tion,  Inc.,  Detroit,  William  D. 
Birke,  President  of  Hupco  and 
also  president  of  WSAZ,  Inc., 
announced  Feb.  2. 

The  transaction  has  recently 
been  approved  by  the  Federal 
Communications  Commission. 

The  transaction  which  in¬ 
volves  a  sale  price  of  $6,145,- 
612.50  was  negotiated  by  Vin¬ 
cent  J.  Manno  and  Howard  E. 
Stark,  New  York  brokers. 


Joining  Mr.  Birke  in  the 
announcement  of  the  transaction 
was  John  F.  Patt,  chairman  of 
the  board  of  directors  of  WJR. 
Goodwill  Station  Inc.,  owns  and 
operates  WJR  radio  station  in 
Detroit  and  WJRT  television 
station  in  Flint,  Mich. 

Mr.  Patt,  head  of  the  pur¬ 
chasing  company,  said  it  is  the 
plan  of  the  WJR  management  to 
put  Mr.  Birke  on  the  board  of 
directors  of  WJR.  Mrs.  Hilda  S. 
Long  will  be  retained  in  the 
organization  as  assistant  secre¬ 
tary  of  the  West  Virginia  divi¬ 
sion  of  the  WJR  system. 


Transaction  Negotiated  by 


Vincent  J. 

50  East  58th  Street 


Manno  *  Howard  E.  Stark 

Brokers  ^  Consultants 

New  York  22.  N.  Y.  Eldorado  5-0405 


Newspapers  and  their  repre¬ 
sentatives,  the  committee  points 
out,  are  completely  aware  that 
selling  meth(^s  have  changed 
and  that  today’s  media  buyer  is 
more  analytical,  and  more  intCT- 
ested  in  the  newspaper  market 
when  he  receives  information 
directly  related  to  his  account  or 
specific  marketing  problems. 

“The  newspaper  industry  fur¬ 
ther  recognizes  that  fact  that  the 
old  standbys  of  market  data —  i 
circulation  and  coverage — become  | 
more  meaningful  when  supple-  | 
mented  by  consumer  surveys, 
store  inventories,  product  analy¬ 
sis  and  audience  characteristics 
studies.” 

The  committee  further  notes 
that  the  majority  of  dailies  now 
provide  basic  market  and  cover¬ 
age  data  in  the  same  degree  as 
other  media  “and  in  a  more  ex¬ 
acting  and  believable  manner.” 

«  * 

Referring  detractors  of  news¬ 
paper  research  to  ad  agency  files 
that  are  crammed  with  research 
material  professionally  prepared 
by  newspapers  and  newspaper 
representives,  the  committee  also 
cites  the  number  of  private  re¬ 
search  firms  engaged  in  conduct¬ 
ing  research  for  dailies.  Nor  does 
it  forget  research  provided  by 
ABC  Audit  Reports,  Publishers’ 
Sworn  Statements,  and  Advertis¬ 
ing  Linage  Reports. 

“Merely  because  these  data 
have  been  provided  for  genera¬ 
tions,”  the  committee  says  of  the 
latter,  “does  not  in  any  way  les¬ 
sen  the  importance.” 

*  *  * 

These  facts  should  be  signi^- 
cant  to  agencies. 
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63  PERCENT 
OF  DELAWARE  VALLEY’S 
EFFECTIVE  BUYING  INCOME 
IS  CONCENTRTAED 
IN  THE  SUBURBS 

Jfntiutnr  delivers  your  advertising  to  27%  more 
suburban  adult  readers  tban  does  any  otber  Pbiladelpbia  newspaper. 


Sources:  1960  Soles  Management  Survey  of  Buying  Power;  Continuing  Study  of  Adult  Newspaper  Readership 
by  Sindlinger  &  Company,  Inc.  based  on  over  60,000  interviews,  1957-69.  (Summary  of  1959  study  available  on  request^ 


Newsdayll 


By  any  measure . . .  population . . .  income . . .  sales ...  in  size  ami  importance,  Nassau- Suffolk,  Long 
Island  — with  a  population  of  more  than  2.000,000  —  is  fifth  in  the  big  city  list  of  the  nation^s  markets. 
Nassau-Suffolk  has  the  highest  consumer  spendable  income  per  family  among  top  cities  in  the  United 
States  —  $8,605  per  household.  More  than  two-thirds  of  its  700,000  gainfully  employed  residents  are 
employed  locally. 

Newsday,  now  the  country’s  14th  largest  evening  newspaper,  is  the  only  daily  paper  published 
and  distributed  exclusively  in  this  great  market.  Newsday’s  circulation  tops  330.000  daily  net  paid, 

889c  home  delivered.  No  other  paper  can  match  this  coverage. 

Newsday  carries  more  advertising  than  any  New  York  City  daily  newspaper,  morning  or 
evening  — 39,055,000  lines  in  1960. ♦  Join  the  satisfied  advertisers  who  know  that  only  Newsday  is  big 
enough  to  do  their  selling  job  in  Nassau-Suffolk  — America’s  fifth  city.  Tell  it  — and  sell  it  — to  Long 
Islanders  in  Newsday. 

’Sourrr:  Media  Records.  Fifiure  adjusted  to  eliminate  general, 
automotive  and  classified  linaite  counted  twice  l>y  Media  Records. 

Aliciq  Patterson,  Editor  and  Publisher  •  Executive  Offices,  Garden  City,  Long  Island,  N.Y.  •  Represented  Nationally  by  Kelly-Smith  Co. 


Tokyo  Political  Beat  Highly  Competitive 


Political  reporting  in  Japan 
is  a  highly  competitive  field  ac¬ 
cording  to  Tadashi  Kitani,  Asahi 
Shimhun’a  new  New  York  bu¬ 
reau  chief.  A  veteran  Asahi  po¬ 
litical  reporter,  Mr.  Kitani  re¬ 
cently  took  over  the  bureau  slot 
replacing  Yuzo  Sawayama  who 
returned  to  Tokyo  as  assi.stant 
managing  editor. 

“There  is  a  big  difference  be¬ 
tween  the  way  in  which  poli¬ 
ticians  speak  to  newsmen  in 
Japan  and  the  way  they  do  here 
in  America,”  Mr.  Kitani  ob¬ 
served. 

“U.  S.  Senators,  for  example, 
are  independent  from  each 
other,  but  in  Japan  you  have 
many  more  political  bosses.  In 
the  Conservative  party  alone 
there  are  eight  different  fac¬ 
tions  and  each  faction  has  a 
separate  leader. 

“The  Japanese  political  re¬ 
porter  must  get  acquainted  with 
all  these  leading  politicians.  On 
the  other  hand,  the  politicians 
do  not  want  to  speak  to  report¬ 
ers  who  are  new  to  them.  They 
will  only  talk  to  people  they 
have  confidence  in.  It’s  the  same 
here,  of  course,  but  there  is  a 
difference  of  degree.  There  are 
a  great  many  politicians  a  re¬ 
porter  must  know  and  he  is  kept 


Tadashi  Kitani 


very  busy  constantly  checking 
these  men.” 

To  give  a  clearer  picture  of 
the  difference  in  degree,  Mr. 
Kitani  pointed  out  that  Asahi’s 
political  department  alone  main¬ 
tains  a  staff  of  35  reporters  and 
four  editors.  Four  reporters  do 
nothing  but  cover  the  Conserva¬ 
tive  party  while  three  newsmen 
keep  tabs  on  the  two  remaining 
major  parties:  the  Socialist 
Democratic  and  the  Democratic 
Socialist. 


The  office  of  Prime  Minister 
Hayato  Ikeda  is  covered  around- 
the-clock  by  a  seven  man  Asahi 
staff.  The  paper  has  offices  in 
both  the  Prime  Minister’s  home 
and  office  and  the  Asahi  con¬ 
tingent  shifts  from  one  locale 
to  the  other  every  time  the  PM 
moves.  If  anyone  visits  Mr. 
Ikeda  either  at  his  home  or 
office,  when  the  visitor  emerges 
an  Asahi  staffer  is  right  on  his 
trail  to  find  out  what  the  con¬ 
ference  was  about. 

In  other  areas  of  Japane.se 
government,  three  Asahi  politi¬ 
cal  reporters  cover  the  Foreign 
Office.  Eight  more  keep  tabs  on 
the  various  ministries  (agricul¬ 
ture,  education,  welfare,  etc.), 
one  reporter  to  each  ministry. 

Actually,  Asahi  resembles  a 
small  wire  service  more  than  a 
newspaper.  It  publishes  a  morn¬ 
ing  and  afternoon  paper  with 
ten  different  editions  in  the 
morning  and  three  in  the  eve¬ 
ning.  Asahi  reporters  cover 
virtually  every  major  depart¬ 
ment  of  the  government  with 
small,  bureau-like  staffs  which 
constantly  phone  in  news  around 
the  clock  to  maintain  a  constant 
feedline  to  the  13  editions. 

Mr.  Kitani  has  been  with 
Asahi  for  13  years,  12  of  them 


as  a  political  reporter.  He  joined 
the  Asahi  staff  in  1948.  From 
19''9-.50  he  studied  International 
Relations  at  Yale  University 
under  a  U.  S.  aid  program.  He 
was  a  Washington  corre.spond- 
ent  for  Asahi  from  1951-52, 
after  which  he  returned  to 
Tokyo  to  take  up  a  political  beat 
until  his  current  assignment. 

• 

Pulliam  Giv€?8  Awards 
For  Patriotic  Essays 

Indianapolis 

Publisher  Eugene  C.  Pulliam 
awarded  $10,500  in  cash  prizes, 
college  scholarships  and  library 
grants  to  33  high  school  stu¬ 
dents  who  won  or  placed  in  the 
recent  American  Essay  Contest 
sponsored  by  the  Indianapolis 
Star. 

Three  pupils,  first  place  win¬ 
ners  in  each  of  the  state’s  three 
geographical  districts,  each  won 
a  $2,000  scholarship  for  writing 
about  “The  differences  l)etween 
a  Republic  and  a  Democracy.” 

The  10  runners-up  in  each  dis¬ 
trict  received  $100  each. 

All  33  pupils  and  their  parents 
attended  an  award  dinner  April 
9. 

Another  essay  contest  will 
take  place  next  fall. 


INSIDE  SOLID  CINCINNATI: 


q  n  □[ 


h  '■‘.i  n 


r'-.v-'i 


''Guess  Fred  was  right  about  Cincinnati  Enquirer  families  having 
$600  more  a  year  to  spend  than  the  average  Cincinnati  family." 


SOLID  CINCINNATI  READS 
THE  CINCINNATI  ENQUIRER 

Daily  Enquirer  families  make  more,  need  more,  spend 
more.  You’re  in  solid  with  them  when  you  advertise 
in  their  newspaper  ...  the  Cincinnati  Daily  Enquirer. 
For  more  facts  on  the  market-that-matters  in  Cin¬ 
cinnati,  write  the  Cincinnati  Enquirer’s  Research 
Department  for  the  latest  Top  Ten  Brands  survey. 

Represented  by  Moloney,  Regan  &  Schmitt,  Inc. 
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Oil  responsibility  in  the  nation  s  capita 


“The  citizen  should  demand  that 

the  newspaper  raise  the  standard  of 
which  George  Washington  spoke,  a 

standard  to  which  the  wise  and  honest 
can  repair,  a  standard  which  makes 

it  harder  for  the  rogues  to  gain 
respectability  and  gives  strength  and 

acceptance  to  the  work  of  decent  men." 


Alfred  Frieikdly.  Maiufint  Editor .  The  Waihinttoa 
PM(.  in  a  tpeeth  at  Harvard  Uoivcrtiiir 


Mass  Media  Absent  In  Most  of  World 


Mass  communication  media 
are  either  greatly  under¬ 
developed  or  virtually  nonexist- 
ant  throughout  most  of  the 
globe,  according  to  a  just  pub¬ 
lished  report  prepared  by 
UNESCO.  The  390-page  publica¬ 
tion  which  was  prepared  for  the 
UN  Commission  on  Human 
Rights,  indicated  that  100  states 
and  territories  in  Africa,  Asia 
and  Latin  America  generally  fall 
well  below  “minimum”  levels  of 
communications  needed  in  the 
modem  world.  These  areas  have 
a  combined  population  of  1,910,- 
000,000  people  or  66  percent  of 
the  world  total. 

The  minimum  standard  which 
UNESCO  suggested  as  an  im¬ 
mediate  target,  states  that  a 
nation  should  provide  for  every 


100  of  its  inhabitants  at  least 
the  following  facilities :  10  copies 
of  daily  newspapers;  five  radio 
receivers;  two  cinema  seats  and 
two  television  receivers. 

In  some  of  the  advanced  coun¬ 
tries  there  are  for  every  100 
people  as  many  as  58  copies  of 
daily  newspapers;  94  radio  re¬ 
ceivers;  13  cinema  seats  and  32 
television  receivers. 

Africa  at  Bottom 

Africa,  however,  which  has 
one  of  the  lowest  literacy  rates 
in  the  world,  for  every  100  in¬ 
habitants  has  only  1.2  copies  of 
daily  newspapers;  1.8  radio  re¬ 
ceivers;  0.5  cinema  seats  and 
just  plain  zero  in  television 
receivers.  “No  single  country  in 


Africa  reaches  the  UNESCO 
minimum  for  information  facil¬ 
ities,”  the  report  states. 

Japan  at  Top 

In  Asia,  Japan  is  the  only 
country  with  highly  developed 
information  media.  In  one  area, 
number  of  newspapers  per  100 
people,  it  even  surpasses  the 
United  States  with  a  figure  of 
38.9  as  against  32.7  for  this 
country.  Japan  can  boast  77  per¬ 
cent  of  total  daily  newspaper 
circulation  in  Asia;  73  percent 
of  the  total  number  of  radio  re¬ 
ceivers;  40  percent  of  its  cinema 
seating  and  97  percent  of  the 
region’s  television  receivers. 
None  of  the  remaining  27  states 
and  territories  of  Asia  meets 
the  minimum  UNESCO  level. 


TOPS 

in 

KANSAS 

A  Growth  Market 

served  by  a  growing 
newspaper 

The  Wichita  Market  and  its  prosperous  21-county  trading  zone  can 
only  be  reached  consistently  and  effectively  by  the  Wichita  EAGLE  and 
BEACON.  Consolidated  publication  began  September  26.  1960,  and 
the  expanded  circulation  has  now  reached  the  stabilized  net  paid  total 
of  210, l.'i5  daily;  160.902  Sunday.  '‘It  belonf^s  on  your  schedule.” 


iUichita  (gajjlc  “■>!.  I^mcotv 


.Morning,  Evening,  Sunday 

MARCELLUS  M.  MURDOCK.  Publisher 


U'MARA  &  URMSUEE.  National  Representatives.  New  York,  Detroit,  Chicago,  Los  Angeles.  San  Francisco 


Even  India,  for  example,  has 
only  1.0  newspapers  for  every 
100  people;  0.6  cinema  seats; 
0.4  radios  and  no  television 
figure  at  all. 

In  Latin  America,  the  report 
states,  five  countries  fall  below 
UNESCO  minimums  for  the 
four  media ;  five  others  are  below 
standard  in  three;  11  cannot 
meet  standards  in  two  media 
and  10  countries  fail  in  only  one. 

In  the  Middle  East,  Israel  has 
well-developed  facilities  in  all 
media.  Lebanon  just  meets  the 
UNESCO  standards.  No  other 
country  in  the  area,  however, 
meets  the  minimums. 

The  report  laid  heavy  stress 
on  the  need  for  better  develop¬ 
ment  of  information  facilities  in 
rural  areas  throughout  the  globe. 
On  an  overall  basis  it  recom¬ 
mended  that  national  measures 
would  constitute  the  main  ele¬ 
ments  in  a  development  program, 
implemented  with  UN  help.  The 
report  cites  measures  that  mig^it 
be  taken  to  encourage  and  assist 
the  establishment  of  news  agen¬ 
cies,  newspapers  and  periodicals, 
radio  broadcasting,  film  and 
television. 


• 

Tape  Coverage 
Of  a  Meeting 
Runs  On  and  On 

Rochester,  N.  Y. 

A  cottagers  meeting  on  a  land- ' 
fill  operation  in  Canandaigua  i 
Lake  posed  a  problem  of  cover- 1 
age  for  the  Rochester  Democrat ; 
and  Chronicle.  The  Canandaigua 
correspondent  would  not  be  able 
to  attend.  | 

So  the  city  editor  arranged 
with  the  president  of  the  cot¬ 
tagers  group,  a  Rochesterian,  to 
phone  after  the  meeting  was 
over. 

“I’ll  cover  it  completely,”  she 
said. 

Half  an  hour  before  deadline 
she  called.  The  rewrite  man 
I  grabbed  his  pencil  to  take  notes 
'  hut  suddenly  noticed  that  a 
number  of  different  people 
,  seemed  to  be  talking  at  once. 

!  Finally  it  dawned  on  him,  the , 
I  president  had  plugged  in  a  tape  i 
recording  of  the  three-hour  meet¬ 
ing  and  had  left  the  phone  and 
he  couldn’t  get  her  back. 

Only  some  frantic  phoning  to 
contact  some  other  persons  who 
attended  the  meeting  saved  the 
day.  Meanwhile  the  tape  re¬ 
cording  droned  on  for  2%  hours 
after  the  newspaper’s  deadline 
— complete  coverage  indeed. 
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POWER 

OF 

CONCENTRATION 
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The  Detroit  News  now  has  a  total  paid  circulation  of  737,415  weekdays  and  933,339  Sunday!*  In  the  6-county 
Retail  Trading  Area,  where  98%  of  Detroit’s  retail  business  is  done,  The  News  reaches  4  of  every  5  homes 
that  get  a  Detroit  newspaper!**  Place  your  Detroit  advertising  in  The  News  and  get  maximum  market  con¬ 
centration  at  the  lowest  milline  rate  available  in  the  nation’s  5  largest  cities— $1.90  weekdays,  $1.66  Sunday. 

♦Average  11/7-12/31/60  in  interim  statement  filed  with  ABC  subject  to  audit  10/1-12/31/60  ♦♦Audience  Study.  Detroit  newspapers.  12/ 13  -12/21  60.  Cart  J.  Nelson  Research,  Inc. 


NCLUDINO  BEST  FEATURES  FROM 


The  Detroit  News  Detroifi^iiies 


Nm  Yirk  (Met:  Suite  1237, 60  E.  42nd  St.  >  CNcait  OMct;  435  N.  Michigan  Avt.,  Tribune  Tower  •  Pxilc  OMce:  785  Market  St.,  San  Francisco  •  Miaeii  Itach:  The  Leonard  Co.,  311  Lincoln  Road 


enthusiastic  editors 
can’t  be  wrong: 


Aberdeen  American-News 

Abilene  (Kans.)  Reflector-Chronicle 

Abilene  (Tex.)  Reporter-News 

Akron  Beacon-Journal 

Albany  Times-Union 

Alexandria  Town  Talk 

Alpena  News 

Alton  Evening  Telegraph 

Anchorage  News 

Anderson  Daily  Mail 

Antioch  Daily  Ledger 

Appleton  Post-Crescent 

Artesia  Daily  Press 

Ashland  Times-Gazette 

Astoria  (Ore.)  Astorian-Budget 

Athens  (Tenn.)  Press 

Athens  (Tex.)  Daily  Review 

Atlanta  Journal 

Augusta  (Maine)  Kennebec  Journal 
Austin  (Minn.)  Herald 
Austin  (Tex.)  American-Statesman 
Bad  Axe  Huron  Daily  Tribune 
Baker  Democrat-Herald 
Bakersfield  Californian 
Baltimore  Evening  Sun 
Banning,  The  Pass  Observer 
Bardstown  Standard 
Barstow  Desert  Dispatch 
Battle  Creek  Enquirer  &  News 
Bay  City  Times 
Bellingham  Herald 
Benton  Evening  News 
Benton  Harbor  News-Palladium 
Berkeley  Gazette 
Big  Rapids  Pioneer 
Billings  Gazette 
Binghamton,  The  Sun-Bulletin 
Birmingham  Post-Herald 
Bismarck  Daily  Tribune 
Bloemfontein  (So.  Africa)  Femina 
&  Women’s  Life 
Boston  American 
Boston  Sunday  Advertiser 
Bowen  Chronicle 
Brandon  (Man.)  Daily  Sun 
Buffalo  Evening  News 
Butte  Montana  Standard 
Caldwell  News  Tribune 
Calgary  (Alta.)  Herald 
Camp  Point  Journal 
Canton  Repository 

Cape  Girardeau  Southeast  Missourian 
Caracas  (Venezuela)  Daily  Journal 
Carbondale  Southern  Illinoisan 
Casper  Morning  Star 
Centralia  Sentinel 
Champaign-Urbana  Courier 
Chanute  Tribune 
Charleston  Gazette-Mail 
Charlotte  Observer 
Charlottesville  Daily  Progress 
Cheboygan  Daily  Tribune 
Chester  (III.)  Herald  Tribune 
Chicago  Sun-Times 
Chico  Enterprise-Record 
Chippewa  Falls  Herald-Telegram 
Cincinnati  Post  &  Times-Star 
Clay  Center  Dispatch 
Clayton  Enterprise 
Cleveland  (Ohio)  Plain  Dealer 
Cleveland  (Ohio)  Press  &  News 
Cleveland  (Tenn.)  Banner 
Clinton  Herald 
Coffeyville  Daily  Journal 


Colorado  Springs  Free  Press 
Colton  Courier 

Columbia  (Mo.)  Daily  Tribune 
Columbia  (S.C.)  The 
Columbia  Record 
Columbus  (Ga.)  Enquirer 
Columbus  (Ohio)  Dispatch 
Corning  Leader 
Corvallis  Gazette-Times 
Cumberland  Times 
Cut  Bank  (Mont.)  Pioneer  Press 
Dallas  Times  Herald 
Danbury  News-Times 
Danville  Commercial-News 
Davenport  Morning  Democrat 
Dayton  Journal-Herald 
Decatur  (III.)  Review 
Des  Moines  Register  &  Tribune 
Detroit  Free  Press 
Dickinson  Press 
Dixon  Evening  Telegraph 
Du  Bois  Courier-Press 
Dubuque  Telegraph-Herald 
Dundee  (Scotland)  Weekly 
Durham  Morning  Herald 
East  Liverpool  Review 
East  Tawas  Huron  Shore  News-Press 
Eau  Claire  Leader  &  Telegram 
Edmonton  (Alta.)  Sun 
Effingham  Daily  News 
Elizabethtown  Hardin 

County  Enterprise 
Elmira  Advertiser 
El  Paso  Times 
El  Sereno  Star 
Enid  News  &  Eagle 
Erie  Times 
Escanaba  Daily  Press 
Eureka  Humboldt  Standard 
Evansville  Courier  &  Press 
Evansville  Press 
Fairbanks  News-Miner 
Fargo  (N.D.)  Forum 
Flint  Journal 
Fond  du  Lac  (Wis.) 

Commonwealth  Reporter 
Fort  Lauderdale  Daily  News 
Fort  Smith  Times  Record 
Fort  Wayne  Journal-Gazette 
Fostoria  Review-Times 
Fredericksburg  Free  Lance-Star 
Fremont  Guide  &  Tribune 
Fullerton  News  Tribune 
Gainesville  Daily  Times 
Galion  Inquirer 
Garden  City  (Kans.)  Telegram 
Garden  Grove  Daily  News 
Glasgow  (Ky.)  Daily  Times 
Glendale  News-Press 
Goshen  News 
Grand  Forks  Herald 
Grand  Island  Daily  Independent 
Grand  Junction  Sentinel 
Grand  Rapids  Press 
Green  Bay  Press-Gazette 
Greensboro  (N.C.)  Daily  News 
Greensburg  Tribune-Review 
Greenville  Daily  News 
Hagerstown  Daily  Mail 
Hamilton  (Bermuda)  Mid-Ocean  News 
Hamilton  (Ont.)  Spectator 
Hanover  Evening  Sun 
Harlingen  Morning  Star 
Harrisburg  Patriot  &  News 


Hartford  Courant 
Hayward  Daily  Review 
Henderson  Gleaner  &  Journal 
Hendersonville  (N.C.)  Times-News 
Hiawatha  Daily  World 
Highland  Park  (Calif.) 

News-Herald  &  Journal 
High  Point  Enterprise 
Hillsdale  Daily  News 
Holdrege  Citizen 


Holland  Sentinel 
Honolulu  Advertiser 
Houston  Chronicle 
Hutchinson  News 
Idaho  Falls  Post-Register 
Indianapolis  Star 
Indio  Daily  News 
lola  Register 
Ionia  Sentinel-Standard 
Iron  Mountain  News 
Ironton  Tribune 
Ironwood  Daily  Globe 
Jackson  (Mich.)  Citizen  Patriot 
Jackson  (Miss.)  Clarion-Ledger 
Janesville  Gazette 
Jefferson  City  (Mo.)  Post-Tribune 
Kalamazoo  Gazette 
Kalispell  Daily  Inter  Lake 
Kansas  City  (Mo.)  Star 
Kenton  Times 
Kewanee  Star-Courier 
Kitchener  (Ont.)  Record 
Klamath  Falls  Herald  &  News 
Knoxville  Journal 
La  Crosse  Tribune 
Lafayette  (Ind.)  Journal  &  Courier 
Lafayette  (La.)  Advertiser 
La  Grande  (Ore.)  Observer 
La  Grange  (Ga.)  Daily  News 
Lancaster  New  Era 
Lansford  Evening  Record 
Laramie  Republican-Boomerang 
&  Daily  Bulletin 
La  Salle  Daily  News-Tribune 


Las  Vegas  Sun 

Lawrence  (Kans.)  Daily  Journal-World 
Lebanon  (Ky.)  Enterprise 
Lexington  (Ky.)  Herald-Leader 
Lima  Citizen 
Lincoln  Journal 
Lincoln  Heights  Bulletin  News 
Little  Rock  Arkansas  Gazette 
Logansport  Pharos  Tribune 
London  (Ky.)  Sentinel  Echo 


London  (Ont.)  Free  Press 

Long  Branch  Record 

Longview  Daily  News 

Lorain  Journal 

Los  Angeles  Examiner 

Louisville  Times 

Lubbock  Avalanche 

Macomb  Daily  Journal 

Madera  Daily  Tribune 

Madison  Wisconsin  State  Journal 

Mamaroneck  Daily  Times 

Manhattan  (Kans.)  Daily  Mercury 

Manistee  News  Advocate 

Manistique  (Mich.)  Pioneer-Tribune 

Manitowoc  Herald-Times 

Marinette  Eagle-Star 

Marion  Star 

Marshalltown  Times-Republican 
Marshfield  News-Herald 
Martinez  (Calif.)  Contra 
Costa  Gazette 
Martins  Ferry  Times-Leader 
Marysville  Appeal  Democrat 
Maryville  Daily  Forum 
Mayfield  Messenger 
McCook  Daily  Gazette 
McMinnville  Southern  Standard 
Memphis  Commercial  Appeal 
Merced  Sun-Star 
Meridian  Star 
Mexico  Ledger 
Miami  Herald 
Middletown  Daily  Record 
Midland  Daily  News 


Miles  City  Star 
Minneapolis  Tribune 
Mitchell  Daily  Republic 
Mobile  Press  &  Register 
Monett  Times 
Monroe  News-Star 
Monterey  Peninsula  Herald 
Morris  (III.)  Daily  Herald 
Morristown  Daily  Record 
Mt.  Pleasant  Daily  Times  News 
Mount  Vernon  Daily  Argus 
Muncie  Star 
Muskegon  Chronicle 
Muskogee  Daily  Phoenix 
Nampa  Free  Press 
Napa  Register 
Napoleon  Publishing  Co. 
Nashville  Banner 
Nassau  Guardian 
Naugatuck  (Conn.)  Daily  News 
Neosho  Daily  News 
Newark  Evening  News 
New  Brunswick  Home  News 


New  Orleans  Times-Picayurw 
New  Philadelphia  (Ohio)  Daily  Times 
Newport  Beach  News-Press 
Newport  News  Daily  Press 
New  Rochelle  Standard-Star 
New  .York  World  Telegram  &  Sun 
Niagara  Falls  Gazette 
Norfolk  (Nebr.)  Daily  News 
Norfolk  (Va.)  Virginian-Pilot 
Northeast  Los  Angeles  Star-Review 
North  Platte  Telegraph  Bulletin 
Nyack  Journal  News 
Oceanside  Blade-Tribune 
Oklahoma  City  Oklahoman  &  Times 
Olathe  Publishing  Co. 

Omaha  Sun  Newspapers 
Oneida  Daily  Dispatch 
Oneonta  Daily  Star 
Ontario  Daily  Report 
Opelousas  Daily  World 
Orange  Daily  News 
Orangeburg  Times  &  Democrat 


Orlando  Sentinel 
Oroville  Mercury-Register 
Oshkosh  Northwestern 
Ossining  Citizen-Register 
Ottawa  (Kans.)  Herald 
Ottawa  (Ont.)  Journal 
Oxnard  Press-Courier 
Paducah  Sun-Democrat 
Painesville  Telegraph 
Palm  Springs  (Calif.)  Star 
Panama  City  Star  &  Herald 
Pendleton  East  Oregonian 
Pensacola  Journal 
Peoria  Journal  Star 
Philadelphia  Inquirer 
Phoenix  Gazette 
Pierre,  The  State  News 
Pittsburgh  Post-Gazette 
Plainfield  Courier-News 
Pontiac  (III.)  Leader 
Port  Chester  Daily  Item 
Port  Clinton  Daily  News 
Port  Huron  Times  Herald 


Portage  (Wise.)  Register 
Porterville  (Calif.)  Evening  Recorder 
Portland  (Maine)  Press-Herald 
Portland  (Ore.)  Oregon  Journal 
Portsmouth  (N.H.)  Herald 
Portsmouth  (Ohio)  Times 
Prairie  du  Rocher  (III.)  Sun 
Pratt  Tribune 
Prescott  Courier 
Pueblo  Star-Journal 
Raleigh  News  &  Observer 
Rapid  City  Journal 
Red  Bud  (III.)  Pilgrim 
Red  Deer  (Alta.)  Advocate 
Redding  Record  Searchlight 
Reno  Evening  Gazette 
Richmond  (Calif.)  Independent 
Richmond  (Va.)  News-Leader 
Riverside  Press-Enterprise 
Roanoke  World-News 
Rochester  (N.  Y.)  Democrat 
&  Chronicle 


Rochester  (Minn.)  Post-Bulletin 
Rocky  Mount,  The  Evening  Telegram 
Roseville  ((^lif.)  Daily  Press-Tribune 
Royal  Oak  Tribune 
Ruston  Daily  Leader 
Sacramento  Union 
Saginaw  News 
St.  Cloud  Times 
Saint  John  (N.B.) 

Telegraph-Journal 
St.  Joseph  (Mich.)  Herald-Press 
St.  Louis  Post-Dispatch 
St.  Petersburg  Times 
St.  Thomas  (Ont.)  Times-Journal 
Salem  (Ohio)  News 
Salem  (Ore.)  Oregon  Statesman 
Salina  Journal 
Salinas  Californian 
Salisbury  Times 
Salt  Lake  City  Tribune 
San  Antonio  Express 
San  Bernardino  Sun-Telegram 
San  Diego  Independent 


San  Francisco  News-Call  Bulletin 
San  Gabriel  Valley  Tribune 
San  Jose  Mercury-News 
San  Juan  (P.R.)  Star 
San  Leandro  Morning  News 
San  Luis  Obispo  Telegram-Tribune 
Santa  Barbara  News-Press 
Santa  Fe  New  Mexican 
Santa  Rosa  Press-Democrat 
Saskatoon  (Sask.)  Star-Phoenix 
Sault  Ste.  Marie  (Mich.) 

Evening  News 
Savannah  Evening  Press 
Schenectady  Gazette 
Scranton  Times 
Seattle  Post-Intelligencer 
Sheboygan  Daily  Press 
Shelby  (Mont.)  Times 
Shelby  (N.C.)  Star 
Sherman  Democrat 
Shreveport  (La.)  Times 
Simcoe  (Ont.)  The  Simcoe  Reporter 


Sioux  Falls  Argus-Leader 

Sonora  Oaily-Union-Democrat 

South  Bend  Tribune 

South  Haven  Daily  Tribune 

Spokane  Chronicle 

Springdale,  The  Springdale  News 

Springfield  (III.)  Illinois  State  Journal 

Springfield  (Mass.)  Daily  News 

Springfield  (Mo.)  Leader-Press 

Stamford  Advocate 

Starkville  Daily  News 

Steubenville  Herald-Star 

Stockton  Record 

Superior,  The  Evening  Telegram 

Sydney  (Australia)  Weekend 

Syracuse  Herald-Journal 

Tampa  Tribune 

Tarr^own  Daily  News 

Taylorville  Breeze-Courier 

Temple  Telegram 

Texarkana  Gazette  &  News 

Texas  City  (Tex.)  Sun 

The  Dalles  Chronicle 

Three  Rivers  Commercial 

Titusville  Star-Advocate 

Toledo  Times 

Topeka  State  Journal 

Toronto  (Ont.)  Star 

Torrance  Herald 

Tracy  Press 

Traverse  City  Record-Eagle 
Troy  Daily  News 
Tulsa  World 
Tuscaloosa  Graphic 
Two  Rivers  Reporter 
Tyler  (Tex.)  Morning  Telegraph 
Ukiah  Daily  Journal 
Urbana  Daily  Citizen 
Utica  Press 

Vallejo  News-Chronicle 
Vancouver  (B.C.)  Sun 
Vicksburg  Evening  Post 
Victoria  (B.C.)  Daily  Colonist 
Visalia  Times-Delta 
Walnut  Creek  (Calif.) 

Contra  Costa  Times 
Warren  County  (Pa.)  Observer 
Washington  American  Weekend 
Washington  Daily  News 
Watertown  (S.D.)  Public  Opinion 
Watertown  (Wise.)  Daily  Times 
Watsonville  Register-Pajaronian 
Waukesha  Freeman 
Waynesboro  News-Virginian 
Wellington  Daily  News 
West  Point  (Miss.) 

Daily  Times  Leader 
Wheeling  News-Register 
White  Plains  Reporter  Dispatch 
Whitesburg  (Ky.) 

The  Mountain  Eagle 
Whittier  News 
Wichita  Eagle 
Wichita  Falls  Times 
Williston  Daily  Herald 
Wilmington  Morning  Star 
Windsor  (Ont.)  Star 
Winnipeg  (Man.)  Tribune 
Woodland  Daily  Democrat 
Worland  Northern  Wyoming  News 
Yonkers  Herald  Statesman 
Youngstown  Vindicator 
Yreka  Siskiyou  Daily  News 
Yuma  Daily  Sun 


ANN  LANDERS  is  America's 

top  human  relations  columnist 


432  editors  and  mountains  of  reader  mail  testify  to  the 

phenomenal  appeal  of  Ann  Landers’  column  — warm.  Write  for  samples 

witty,  truly  helpful;  awaited  eagerly  every  day  by  millions.  rates  and 
Let  Ann  Landers  spark  additional  reader  interest  in  your 

newspaper.  availability  today! 
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Robert  A.  Cooper,  General  Manager,  4-01  N.  Wabash  Avenue,  Chicago  II,  Illinois 


CIRCULATION 

Siindberg  Says  ‘Extras’ 
Produce  Added  Sales 


“Extras,”  in  the  way  of  added 
incentives  which  cost  little 
money,  but  can  make  the  differ¬ 
ence  between  just  ordinary  sales 
results  and  a  successful  sub¬ 
scription  contest,  were  empha¬ 
sized  as  important  in  today’s 
selling  program  by  Ivan  Sund- 
berg,  St.  Paul  (Minn.)  Pioneer 
Press  and  Dispatch. 

He  told  Central  States  circu¬ 
lators  that  the  little  “extra” 
gimmicks  often  get  contests 
away  to  a  dying  start  among 
carriers  and  district  managers, 
and  also  help  produce  that 
“extra  spurt”  at  the  end,  result¬ 
ing  in  additional  orders. 

'Stimulates  Added  Interest 

(xenerally  speaking,  carrier 
sales  activity  of  most  newspa¬ 
pers  revolve  around  three  prin¬ 
cipal  types  of  prize  awards — 
trips,  merchandise  or  cash,  said 
Mr.  Sundberg.  The  need  for 
“extras”  come  about  in  an  ef¬ 
fort  to  stimulate  renewed  in¬ 


terest  as  the  periodic  sales  cam¬ 
paigns  are  launched,  he  said. 

“Some  of  you  might  claim  that 
carriers  come  and  go  and  you 
are  always  dealing  with  a  new 
crop,”  he  continued.  “This  is  par¬ 
tially  tnie,  but  many  boys  still 
stay  on  routes  for  two  years  or 
more,  and  don’t  forget,  your  cir¬ 
culation  staff  and  your  district 
managers  must  be  excited  if 
your  program  is  to  be  a  suc¬ 
cess. 

“On  our  larger  campaigns  we 
almost  always  give  the  carriers 
a  choice  of  cash  or  the  trip,  al¬ 
though  the  cash  value  is  usually 
a  great  deal  lower  than  the  trip 
value.  In  this  way  there  is  no 
excuse  for  district  managers 
saying  some  of  his  carriers  don’t 
like  a  particular  trip  as  the  car¬ 
rier  can  always  work  for  cash. 

Spur  Early  Drive 

“When  we  send  a  group  of 
carriers  on  a  trip  requiring  20 
or  more  points  or  orders,  we 


Craft 
Center 

THIS  IS  WORCESTER  . . . 

4/7  AH  America  Ciii/... 

the  2nd  largest  market  in  Massachusetts 

At  Worcester’s  Craft  Center,  the  only  educational  insti¬ 
tution  of  its  kind  in  the  U.S.,  full-time  instructors  teach 
woodworking,  pottery,  design,  furniture  refinishing, 
ceramics,  enameling,  silversmithing,  metal-working,  and 
weaving  to  hundreds  of  students  —  young  and  old. 

This  creative  leadership  reflects  Worcester’s  position 
as  the  2nd  largest  market  in  Massachusetts. 

*  Award  by  the  Nat’l.  Municipal  League 
and  Look  Magazine 

^  Worcester  stands  for  big  business,  yours  included. 

Circdlatiofl:  Daily  1 55,01 5  —  Saaday  103,332 
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have  found  that  another  little 
‘extra’  can  help  make  the  cam¬ 
paign  a  success.  This  ‘extra’  is 
a  spurt  prize  for  obtaining  half 
of  the  required  points  or  orders 
during  the  first  two  weeks  of  a 
campaign.  This  is  usually  a  se¬ 
lect^  item  that  we  feel  will 
have  appeal  at  a  cost  to  us  of 
probably  a  $1.50  item.  Many 
carriers  feel  they  can’t  qualify 
for  a  large  total  of  20  orders 
but  will  then  go  out  and  try  to 
earn  the  spurt  prize  and  the 
cash  for  that  amount.  Where 
they  do  obtain  the  spurt  prize, 
they  realize  they  reached  the  half 
way  mark  and  it  isn’t  too  diffi¬ 
cult  for  a  district  manager  to 
push  them  over  the  top  for  a 
trip  award.  'This  helps  kick  the 
campaign  off  to  a  quick  start 
and  gets  it  rolling  during  the 
first  part  of  a  campaign. 

“During  the  course  of  a  larger 
campaign  where  super-grand 
awards  are  offered  to  the  lead¬ 
ers,  we  will  send  out  the  stand¬ 
ings  on  gross  production — by 
gross  production  I  mean  unveri¬ 
fied  business — as  often  as  three 
times  per  week  listing  the  top 
100  carriers.  This  spurs  compe¬ 
tition  between  leaders  and  at 
the  same  time  impresses  non 
producers  that  many  carriers 
are  producing  a  good  volume  of 
business. 

“We  always  select  a  theme 
and  surround  that  campaign 
with  everything  that  has  to  do 
with  that  campaign  around  this 
theme.  This  can  be  Horse  Rac¬ 
ing,  Treasure  Hunting,  Base¬ 
ball,  Football,  etc.  It  is  amazing 
how  you  can  tie  together  the 
features  of  a  sport  and  inject 
the  proper  terminology  apply¬ 
ing  to  the  features  of  your  pro¬ 
motion.  Sometimes  it  takes  a 
bit  of  research  but  it  pays  off 
in  putting  that  extra  attraction 
that  makes  this  campaign  differ¬ 
ent  and  new  compared  to  the 
last  same  type  of  offer. 

Appeal  to  DMs 

“Knowing  that  the  attitude 
and  enthusiasm  by  district  man¬ 
agers  means  as  much  to  a  suc¬ 
cessful  sales  campaign  as  the 
very  offer  itself,  we  haven’t  for¬ 
gotten  to  add  the  “extras”  in 
their  plans  and  programming  as 
well.  We  do  offer  some  cash 
bonuses  and  for  a  change  of 
‘  pace,  occasional  merchandise 
awards  for  their  results  on  a 
major  drive.  The  awards  or 
prizes  are  not  too  elaborate  as 
after  all,  we  are  paying  them  a 
salary  to  produce  results.  Again, 
j  we  have  found  that  even  limited 
I  incentives  will  create  excitement 
I  and  action  provided  that  they 
1  are  presented  with  new  and  dif¬ 
ferent  twists.  In  fact,  the  more 
of  a  game  that  you  can  make 
out  of  your  district  manager 
activity,  the  better  results  you 
i  will  have. 


“In  our  annual  city  Fall  cam¬ 
paign,  we  divide  our  men  into 
five  teams  with  our  home  de¬ 
livery  managers  and  other  su¬ 
pervisory  personnel  from  the 
office  as  teanT  captains.  Cash 
bonuses  are  paid  off  to  the  first 
and  second  place  teams  together 
with  a  few  individual  awards. 
The  team  members  are  all  se¬ 
lected  according  to  past  per¬ 
formance,  potential  and  types  of 
areas  and  districts  involved  so 
that  all  teams  will  be  equal  and 
no  one  will  have  alibies  after 
the  campaign  is  launched.  No 
one  knows  who  their  team  cap¬ 
tain  will  be  nor  on  what  team 
they  have  been  placed  until  the 
campaign  is  launched  at  a 
breakfast  meeting.  The  team 
captains  then  draw  their  teams 
and  they  are  off  and  running. 

“We  have  employed  this 
technique  on  this  one  major 
drive  for  a  number  of  years 
and  find  the  district  managers 
look  forward  to  it.  In  fact,  a 
number  of  weeks  ahead  of  the 
program  their  team  captains 
are  discussing  the  sales  poten¬ 
tiality  of  each  man  in  the  same 
manner  that  baseball  managers 
or  sports  writers  view  the 
rookies  or  veterans  during  a 
major  league  Spring  training 
season. 

“We  have  also  used  the  old 
steak  and  bean  feed  approach  in 
some  of  our  campaigns.  But 
steak  and  bean  feeds  are  too  old 
fashioned — as  again  you  want 
something  new  and  different  to  I 
create  excitement,  so  ours  have 
been  Henry  VIII  and  Hobo 
Parties  or  other  similar  new  ap¬ 
proaches.” 

*  «  * 

PERSONAL  NOTES 

Frank  C.  Delehanty,  for-  ’ 
merly  circulation  district  man¬ 
ager  and  circulation  accountant, 
Tucson  (Ariz.)  Newspapers  Inc. 
—  to  assistant  circulation  man¬ 
ager.  Larry  Schiever  —  to  sub¬ 
urban  circulation  manager.  Wil¬ 
ber  Ramey  —  to  circulation  pro¬ 
motion  manager. 

*  *  * 

Eli  a.  Ginsburg,  circulation 
manager  of  La  Prensa,  New 
York  —  adds  duties  of  circula¬ 
tion  manager,  II  Progresso  ItaUh 
Americano. 

• 

A  Correction 

Waynesboro  is  in  Virginia, 
not  West  Virginia,  and  the 
Waynesboro  News-Virginian 
plant  doesn’t  turn  out  any  other 
papers.  Louis  Spilman,  presi¬ 
dent,  advises  that  the  Glasgow 
(Ky.)  Daily  Times  and  the 
Southern  Kentucky  News-Adver¬ 
tiser  are  published  in  a  newly 
equipped  offset  plant  at  Glasgow. 
Otherwise  the  story  in  E&P, 
April  8,  page  44,  was  fairly 
accurate. 
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THE  NEW  FACE  OF  THE  UPPER  MIDWEST 
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You’re  looking  at  murder  in  motion.  It’s  Harmon  “Killer”  Killebrew,  raw-boned  young  slugger 
for  the  new  Minnesota  Twins.  Last  year,  Killebrew  and  his  team-mates  shared  in  the  team’s 
best  season  in  14  years.  “Murderers’  Row” — Killebrew,  Jim  Lemon,  Bob  Allison  and  Earl 
Battey — hammered  out  ninety-nine  home  runs,  a  four- man  record  second  only  to  that  of 
the  New  York  Yankees! 

This  year  the  foursome  hopes  to  sweep  the  American  League  with  its  power.  And  since 
Harmon  Killebrew  is  one  of  baseball’s  brightest  prospects  to  beat  Babe  Ruth’s  all-time 
home  run  record,  it’s  a  far  from  impossible  dream! 

Harmon  Killebrew  and  his  team-mates  are  an  exciting  addition  to  the  Upper  Midwest, 
where  sports  enthusiasm  and  progressive  action  joined  hands  to  make  the  coming  of  major 
league  baseball  a  reality.  (Big  League  football,  too,  with  the  National  Football  League’s  new 
Minnesota  Vikings  in  ^ptember,  1961.)  That’s  the  way  things  get  done  in  the  Upper  Midwest. 
In  terms  of  building,  buying,  selling,  teaching,  learning,  growing— or  even  just  relaxing — the 
Upper  Midwest  is  one  of  the  stablest,  yet  most  dynamic  areas  in  America. 

Let  us  help  you  reach  this  vital  market.  copyright  isei,  Minneapolis  star  and  Tribune  Co. 
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Minneapolis  Star  and  Tribune 

EVENING  MORNING  &  SUNDAY 


JOHN  COWLES.  President 


655.000  SUNDAY  •  525.000  DAILY 


NEWSPAPER  LAW 


Court  Rules  Citizen 
Pitched  Losing  Game 

By  Albert  W'oo<Iru(f  Gray 


Judgment  against  the  Fort  “But  regardless  of  the  busi- 
Madison  (Iowa)  Democrat  in  a  ness  problems  of  Mr.  Haas  the  Kiehr 
libel  action  brought  by  a  citizen  people  of  Fort  Madison  have 
of  that  city  who,  according  to  every  right  to  develop  the  public 
the  court,  “Was  there  pitching  lands  along  the  river  for  both 
at  all  times  and  threw  the  first  recreational  and  business  pur- 
curve,”  in  a  political  altercation,  poses.  They  should  not  be  sub- 
has  been  dismisse<l  on  six  of  the  jected  to  persecution  just  be- 
counts  and  a  new  trial  ordered  cause  they  exercise  their  Ameri- 
of  the  remaining  seventh  count  can  right  of  free  choice  and  do  ^jjg^' 
wherein  damages  were  assessed  not  deal  with  Mr.  Haas, 
against  the  publisher.  (107  N.W.  “Xo  matter  how  much  Mr.  , 

2d  444)  Haas  may  object,  it  is  the  clear 

„  .  „  „  ,  duty  of  the  city  council  to  put  I 

^_^Oppo8ed  Boat  Dock  ^j^g  ^ggt  interests  of  all  of  Fort  J 

This'citizen  by  whom  the  libel  Madison  above  the  purely  pri- 
action  was  brought,  opposed  the  interests  of  Mr.  H^s.  Al-  ygj^jg 

construction  of  a  proposed  boat  though  the  councilmen  will  prob- 
dock  and  harbor  on  the  Missis-  receive  the  same  type  of  ^ 

sippi  River  front  in  Fort  Madi-  ^^use  that  was  showered  on 
son,  hatl  made  both  written  and  their  predecessore,  we  hope  they’ 
oral  protests  to  the  city  council  enough  to  do  their 

and  to  the  U.  S.  Army  Engi-  ^^ty.  *<I  deplore  such  lack  of  fair- 

neers,  had  circulated  petitions.  Further  Libel  Oiaree  mindedness.  I  detest  the  meth- 

sponsored  paid  advertisements  ods  this  man  has  used  to  try  to 

and  circulated  handbills  in  sup-  Another  news  item  that  served  force  people  to  think  his  way 

port  of  his  opposition.  as  a  basis  for  a  further  libel  and  no  other.  I  think  he  has 

Items  published  by  the  news-  charge  against  this  publisher  been  cruel,  abusive  and  untruth- 
paper  on  which  this  action  was  was,  “Jaycee  members  also  took  ful  in  bis  attacks  on  me. 
based  that  was  dismissed  on  this  a  dim  view  of  the  methods  and  “I  think  he  has  harmed  in¬ 
appeal,  were  in  part,  “Edmund  motives  of  Edmund  A.  Haas  in  nocent  people  which  is  not  to 
A.  Haas  owns  a  large  harbor  bis  figbt  against  riverfront  im-  be  condoned  in  tbis  great,  free 
at  tbe  foot  of  Twentieth  Street,  provements.  Haas,  local  auto-  country  of  ours.  For  tbis  con- 
Altbough  tbis  barbor  has  been  dealer  has  his  own  relatively  fused  man  I  feel  deep  syrmpathy. 
in  existence  for  several  y'ears  Inrge  boat  harbor  at  the  foot  of  For  his  methods  I  feel  only  con- 
and  there  are  no  harbors  of  Twentieth  Street.  tempt.” 

equal  quality  in  the  area,  Mr.  “Haas’  ‘Committee’  primarily  To  the  charge  of  libel  made 
Haas  has  been  unsuccessful  in  has  been  opposed  to  any  and  all  by  Haas  against  the  publisher 
persuading  either  pleasure  boat  riverfront  improvement.  Mem-  of  this  letter  of  Mary  Mosley, 
owners  or  businesses  to  use  his  bership  of  the  ‘Committee’  with  the  court  added,  “If  a  person  is 
facilities.  exception  of  Haas  and  Frank  L.  attacked  in  a  newspaper  he  may 

“Perhaps  the  reason  for  his  Horn,  a  ‘director,’  has  never  write  to  the  paper  to  rebut  the 


IN  PENNA-, 


‘I  Detest  Methods’ 


DISTRIBUTORS  and  CHAINS 
SERVE  THE  a  AREAS 
bu  SINGLE  WAREHOUSING! 


TOTAL  Of  lACKMMNNA  AMO  LUZERNE  COUNTIES  IN 
SRDS  CONSUMER  NIARKETS- FEB.  6,1961 


GIVES  YOU  THE  MOST  DOMINATING 
COVERAGE  IN  LACKAWANMACOUNTY! 


SAWYER-FERGUSON-WALKCR  COMPANY,  INC. 
Nstion*! 

Ntw  TOM  CHiCAOO  NHILAOCtAMlA  MTROtT 
ATLANTA  LOS  ANOilU  SAN  NtANClSCO 


You  may  ask  how  we  can  so  boldly  predict  the 
unknown  without  a  crystal  ball.  Fair  question. 

The  past  generally  offers  a  strong  clue  to  the 
future— and  Goss’  history  of  press  leadership  in¬ 
cludes  the  industry’s  longest  list  of  “firsts,”  in  ROP 
color  pioneering  and  black  and  white.  This  record 
isn’t  surprising,  however — just  consider  two  facts. 

First,  you  get  the  most  experience  at  Goss— 3  out 
of  4  daily  newspapers,  and  the  biggest  multi-color 
magazine  installations,  are  furnished  by  Goss.  Sec¬ 
ond,  you  get  the  broadest  experience— we  work  with 
publications  of  every  size,  furnishing  equipment  and 
services  that  extend  from  roll  delivery,  through 
presses,  all  the  way  to  mailroom  bundling.  Little 
wonder  publishers  feel  we’ve  gained  good  insight 
into  their  production  problems. 

New  developments  are  always  in  the  making  at 
Goss,  being  tested,  re- tested  and  perfected.  We’re 
determined  to  continue  being  your  No.  1  source  for 
innovations,  ideas,  help  and  service. 

So  keep  looking  to  Goss  for  the  latest  and  finest. 
Call  Goss  in  early,  for  help  in  plant  planning  or 
modernization.  Or  to  furnish  the  press  and  equip¬ 
ment  that  are  exactly  right  for  your  needs,  from  the 
only  complete  line  available. 


3  out  of  4  American  daily  newspapers 
are  printed  on  Goss  presses 


PANY 


CHICAGO  50,  ILLINOIS 


Specialists  m  newspaper,  magazine  and  roto  presses 


A  DIVISION  OF  MIEHLE-GOSS-DEXTER,  INC.  /^|Aq 
The  leader  in  graphic  arts . . .  engineering,  service  I 
and  manufacturing. ..industry-wide  and  world-wide  ^ 


Out-of-State  Libel  Suit  Ruling  Fought 


New  OriJ'^ans 

The  Alabama  court  ruliiiR 
which  allows  olficials  of  Bir¬ 
mingham  to  sue  the  New  York 
Thneii  for  libel  in  Alabama  could 
become  a  deterrent  to  news- 
pathering,  the  Chicago  Tribune 
argued  in  a  brief  filed  with  the 
United  States  Court  of  Appeals 
here  last  week. 

Appeals  Decision 

An  appeal  is  being  taken  from 
a  decision  by  Federal  Judge  H. 
H.  Grooms  which  held  that  the 
Times,  a  New  York  corporation, 
could  be  sued  in  Alabama  be¬ 
cause  one  of  its  reporters,  Har¬ 
rison  Salisbury,  had  been  here 
to  write  the  stories  about  racial 
integration  problems.  Birming¬ 
ham  city  officials  are  claiming 
$3,100,000  damages  for  libel. 

Sei^’ice  in  the  suits  was  made 
on  the  Times  and  Mr.  Salisbury 
through  the  Alabama  Secretary 
of  State,  under  a  state  law  re¬ 
garding  out-of-.state  corpora¬ 
tions. 

The  Tribune’s  brief,  filed  as 
a  friend  of  the  court,  said  that 
if  "substituted”  ser\'ice  was 
valid  in  the  present  case,  it 
would  also  be  valid  “when 
Southern  newspapers  that  dis¬ 
please  Northerners  are  made 


defendants  in  the  North.”  The 
same  situation  would  prevail 
anywhere  in  the  country  and 
even  if  an  -American  newspaper 
were  sued  abroad. 

“VVe  do  not  Wlieve  a  free 
pre.ss  can  function  in  such  a  set¬ 
ting,”  the  Tribune  went  on. 
.<*  *  *  dangers  so  created 
would  inhibit  reporting  of  .some 
of  the  significant  news  stories 
and  ideas  of  the  day.” 

The  Tribune  noted  that  the 
Times  had  “consistently  advo¬ 
cated  and  supporte<l  desegrega¬ 
tion,”  and  that  Mr.  Salisbury’s 
articles  dealt  with  “an  emotion¬ 
laden  desegregation  controver¬ 
sy.”  Since  the  plaintiffs  are  all 
local  officials,  it  .said,  “there  is  a 
distinct  possibility  that  an  .Ala¬ 
bama  jury  would  disregard  the 
merits  and  be  ruled  by  passion 
and  prejudice.” 

(-ailed  Damper  on  Press 

It  said  the  plaintiffs  must 
anticipate  that  if  they  won  their 
suits  the  Times  and  all  other 
newspapers  would  be  deterred 
from  first-hand  reporting  of  in¬ 
tegration  stories  displeasing  to 
the  South. 

“Indeed,  it  is  hard  to  believe 
the  plaintiffs  are  not  inspired 
by  the  desire  to  obtain  just  such 


results,”  it  went  on. 

In  the  Times’  case,  the  plain¬ 
tiffs  have  combined  use  of  sub¬ 
stituted  ser\’ice  with  the  civil 
libel  suit  so  that  they  are  in 
effect  trj’ing  to  "trans|)ort  the 
Times  l)eyond  the  seas,”  to  face 
suits  for  civil  “libel  on  govern¬ 
ment,”  according  to  the  Trib¬ 
une. 

By  the  civil  lil)el  suit,  a  new.s- 
paiK‘r  can  Im*  permanently  i)ut 
out  of  business  by  mulcting  it  in 
damages  for  million  of  dollars,” 
the  brief  asserted. 

(AHilroversial  Views 

The  Tribune  .said  a  new.spa- 
per’s  views  on  current  contro¬ 
versies  can  never  jilease  every 
one.  At  many  times,  it  went  on, 
it  “may  [as  here]  be  i)articu- 
larly  distasteful  to  many  in  a 
given  locale  far  removed  from 
home.” 

“Since  in  such  an  area  the 
paper  may  l)e  little  known  or 
not  read  at  all,  the  populace’s 
sole  impression  of  it  may  be 
derived  from  the  editorial  policy 
that  piques,”  said  the  Tribune. 

“The  probability  of  obtaining 
a  fair-minded  jury'  in  such  cir¬ 
cumstances  is  practically  non¬ 
existent,  especially  when  [as 
here]  the  paper’s  offending  edi¬ 


torial  policy  will  Ik*  constantly 
liefore  the  jury’  during  the 
trial.” 

Atlanta  Pa|M‘rs'  .Stand 

In  another  brief,  -Atlanta 
Newspapers’  asserted  there  was 
no  valid  .sendee  on  the  Times 
or  .Mr.  Salisbury.  It  al.so  said 
the  Alabama  law  permitting 
substituted  sen’ice,  as  construed 
by  Judge  Grooms,  was  uncon¬ 
stitutional  on  two  grounds.  It 
violated  the  due  jirocess  provi¬ 
sions  of  the  Fourteenth  Amend¬ 
ment  and  the  right  to  freedom 
of  the  press  under  the  First 
Amendment. 

The  Atlanta  brief  argued 
only  the  question  of  the  validity 
of  sen’ice.  It  .said  the  Atlanta 
Constitution  and  Atlanta  Jour¬ 
nal  were  particularly  interested 
in  this  (luestion  Iwcause  they 
occasionally  .sent  reporters  to 
gather  news  in  Alabama. 

• 

H(»llin^»«h(‘a(l  NaiiKMl 

H.  V^ictor  Hollingshead  has 
joinwl  Ge-yer,  -Morey,  -Madden  & 
Ballard,  Inc.,  as  associate  media 
director  in  the  agency’s  Detroit 
office.  He  has  been  media  direc¬ 
tor  of  the  Detroit  office  of  Grant 
Advertising,  Inc. 


No  Room  for  Gloom 

South  Bend  people  aren’t  buying  the  drab  paintings  being 
peddled  by  disciples  of  the  Dcxrmsday  Art  Movement. 
Instead  they’re  busy  buying  staples  and  luxuries,  and  are  still 
managing  to  push  bank  deposits  to  an  all-time  high. 

The  roving  gloomsters  should  take  more  than  a  one-day  lor)k 
at  the  South  Bend  market.  For,  as  nationally  accepted 
figures  will  show  in  May,  South  Bend  still  leads  Indiana 
in  per  household  and  in  per  capita  income!  It’s  just  one  reason 
why  experienced  advertisers  stay  in  the  South  Iknd 
market  year  after  year.  They  know  it’s  basically  sound  and 
that  The  South  Bend  Tribune  saturates  it  like  no  other 
newspaper  can.  Care  to  saturate  with  us.^ 


(iTlje 

§outl)  #md 
(iTribune 


The  South  tend,  Ind.  Market 
Seven  Counties,  over 
One-Half  Million  People 
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FranklM  0.  Stkitri,  Editor  and  PobUshar 


•  Story,  Irooks  t  Finloy,  bir.,  Notioaal  Roprosontotivos 
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ENTERPRISE  in  NEA's  News  Page  exclusives!  Tom  Cullen's  currently 
appearing  Eichmann  dispatches,  Ray  Cromley's  vital  atomic  survival  series  and  Civil 
War  Centennial  features  by  Dr.  Stern  are  typical  of  NEA  news  features  front  paged 
by  clients  ocross  the  country. 


ENTERPRISE  in  NEA  Women's  Pages!  The  first  comprehensive  survey 

of  women's  newspaper  reading  in- 
te rests  directed  by  Miss  Jean 
Mooney  and  published  in  the  Fall 


in  daily  comics!  NEA's  newest 
daily  comic  panel  OUR  ANCES¬ 
TORS  is  the  comic  hit  of  1961. 
Released  March  27  it  is  already 
appearing  in  more  than  200  news¬ 
papers! 


ENTERPRISE  in  NEA  News-in-Color!  Still  the  pace-setter  and  exclu¬ 
sive  to  NEA  clients  NEA's  weekly  color  program  provides  matted  color  features  on 
news,  food,  fashion,  sports. 


NEW  YORK  •  CLEVELAND 


BRITISH  PRESS  REFORM 


The  effect  of  Mrs.  Gilliatt's  papers  that  have  been  falliai 
article  was  immediate  and  dras-  into  oblivion.  In  the  past  ye* 
tic.  The  Daily  Mirror  brought  the  News  Chronicle,  Star,  Sun- 
its  gossip  column  editor  out  in  day  Graphic  and  Sunday  Em- 
front  of  his  pseudonym  and  pire  News  have  all  ceased  sept- 


Gossip  Columnists 
Named  and  Tamed 


“exposed”  the  identity  of  rival  rate  publication.  ' 

gossip  column  editors  to  more  Many  gossip-writers  fear  that 
readers  in  one  day  than  the  they  may  soon  be  jobless  and  in 
Queen  could  reach  in  five  years,  need  of  ail  the  friends  they  ca’ 
For  the  first  time,  gossip  col-  get.  Hence  the  new,  soft  ton  t 
umn  editors,  who  hid  behind  in  such  formerly  vicious  col 
such  resounding  pseudonyms  as  umns  as  William  Hickey  anc  ii 

London  past  year,  there  has  been  a  William  Hickey  (Daily  Ex-  Paul  Tanfield. 

Down  to  the  little  Sussex  vil-  major  clean-up  of  Fleet  Street  press),  Paul  Tanfield  (Daily  There  is  also  a  feeling  in 

lage  of  Arundel  recently  went  gossip  columns.  Mail)  and  Henry  Fielding  Fleet  Street  that  everyone  is 

several  carloads  of  Fleet  Street  ,  (Daily  Herald)  were  out  in  the  “ganging-up”  on  the  gossip  col- 

gossip  -  writers  and  photogra-  Uean  t«py  open.  umns.  Lord  Mancroft,  a  former 

phers.  The  Norfolks,  by  coincidence.  One  went  abroad.  Others  were  member  of  the  Government,  has 

Their  mission :  stories  about  took  over  their  new  home  almost  shifted  to  other  jobs.  Indee<l,  introduced  a  Bill  into  the  House 
and  pictures  of  the  Duke  and  exactly  a  year  after  the  start  of  the  five  gossip  editors  named  of  Lords  that  seeks  to  protect 
Duchess  of  Norfolk’s  new  home  of  this  “clean  copy”  campaign,  by  Mrs.  Gilliatt  only  one  is  still  the  individual  against  newspa- 
in  the  grounds  of  the  family  it  was  spurred  by  a  fiercely  in  his  old  job.  per  intrusion, 

seat,  Arundel  Castle.  reproachful  article  by  Penelope  „  „  And  the  correspondence  col- 

I’ve  been  on  dozens  of  similar  Gilliatt,  wife  of  Dr.  Roger  Gil-  Bribes  and  Humors  umns  of  the  New  Statesman,  a 

stories  in  the  past  decade.  The  Jiatt  who  was  Anthony  Arm-  Were  her  charges  justified?  powerful  weekly  review,  have 

technique  has  always  been  the  strong-Jones’  best  man  at  his  As  a  former  gossip  columnist,  been  lively  with  letters  about 
same:  the  use  of  every  device,  wedding  to  Princess  Margaret.  I  believe  they  were.  Public  fig-  the  Press  these  past  few  weeks, 
fair  or  foul,  legal  or  illegal,  to  This  article,  headed  “The  ures  were  tailed,  photographed  These  were  started  by  play- 
get  an  exclusive  angle,  an  ex-  Friendless  Ones,”  castigated  and  misquoted  constantly.  wright  John  Osborne,  author  of 

elusive  picture.  gossip-writers  for  dishonesty.  Rumors  were  reported  as  “Look  Back  in  Anger,”  “The 

But  this  foray  was  different,  distortion,  ruthlessness  and  in-  facts.  Royal  servants  were  Entertainer”  and  ‘“rhe  World 

No  reporters  went  through  the  trusion  into  personal  privacy,  bribed  to  disclose  Palace  secrets,  Paul  Slickey,”  a  musical  that 
servants’  entrance  disguised  as  it  was  published  in  the  Queen,  Tipsters  (the  British  word  for  satirised  gossip-writers, 

workmen.  No  photographers  hid  a  glossy  fortnightly  magazine  leg-men)  were  paid  handsomely  His  letter  was  answered  by  a 

in  the  Norfolks’  rhododendron  of  small  circulation  that,  ironi-  for  hearsay  stories.  former  gossip  columnist  who 

bushes.  cally,  has  a  gossip  column  that  Indeed,  Mrs.  Gilliatt  seems  wrote  that  both  proprietors  and 

They  got  their  stories,  they  still  displays  the  frivolity  and  to  me  to  have  summed  up  the  reporters  “find  it  hard  to  look 

got  their  pictures,  but  with  dig-  unreality  Mrs.  Gilliatt  con-  situation  accurately  as  it  was  themselves  in  their  shaving- 

nity  and  restraint.  For,  in  the  demned.  a  year  ago:  “To  be  good  at  his  mirrors  some  mornings.” 

— - -  - ^  columnist  ne^s  a 

number  of  special  qualifications. 

“First,  he  must  be  able  to  The  debate  goes  on.  And  soon, 
Wnillfl  Vnil  T/lthPr  ^PII  accept  the  Fleet  Street  mystique  if  the  trend  continues,  Frank 

IfUUlU  JUU  laillul  Owll  ‘news-getting’  and  of  ‘being  Sinatra  will  have  no  cause  to 

tha  hS/r  ail  nnntraatc  with  ^  professional  journalist,’  which  say,  as  he  once  did  to  me:  “Your 

lliu  Dig  dU  COnirdClS  Wlin  win  help  him  to  surmount  any  British  reporters  are  the  lousi- 

,  1  II  sense  of  ordinary  ethics.  est  damn  liars  in  the  worid. 

thp  CiiniP  nrnitintinn  nnllpr  ■  “Then  he  must  be  able  to  They  make  even  American  re- 

IIIC  oailic  piUlllUllUII  UUliai  .  unfailing  bright-  porters  seem  honest  —  and 

DAmnmknr  i  ^  breaking  marriage  and  that’s  something  I  thought  I’d 

;o  Marketing  Board  party  never  see.” 
e  reported  in  exactly  the  The  nationally  -  circulated 
;one  of  voice,  in  short,  British  newspapers  are,  of 

ntences  and  with  sociolo-  course,  in  a  context  different 

issurance.  from  that  of  even  metropolitan 

must  be  able  to  inter-  daily  American  newspapers, 
slebrities  on  the  telephone  For  the  pressures  of  commu- 
1  you  that  they  smil^. . .”  nity  disapproval  are  much 

y  of  Mrs.  Gilliatt’s  stric-  weaker  in  a  “community”  of 

still  hold  good  a  year  more  than  50  million  people 

but  the  gossip  columns  than  in  even  the  largest  city, 
tting  cleaner  and  their  This  gives  national  paper  edi- 


By  Richard  Berry 


Men  who  control  the  biggest 
ad  schedules 

read  The  Wall  Street  Journal 


m  WAU  STREET  JOURNAL 
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WASHINOTON,  D.C 
CHICOPK  FALLS,  MASS. 
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San  Diego  Tribune 


Oakland  Tribune 


5.  San  Joae  Neva 


6.  Loa  Angeles  Hera Id- Express 


15,668,811 


Stockton  Record 


13,261,458 


8.  Fresno  Bee 


9.  San  Francisco  News-Call  Bulletin  11,969,029 


11,192,261 


10.  Los  Angeles  Mxirror 


Represented  nationally  by  Ridder- Johns,  Inc. 
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PresiS  =  ^ITelegram 


LONG  BEACH,  CALIFORNIA,  the  INTERNATIONAL  CITY  .  .  .  now  over  half-million  population 


Religion  Gets  Space 
In  Nashville  Papers 


Nashville,  Tenn. 

A  committee  on  media  study 
of  the  Nashville  Chapter  of  the 
National  Religious  Publicity 
Council  made  a  surv'ey  of  relig¬ 
ious  news  in  the  Nashville 
Banner  and  the  Naslnalle  Ten¬ 
nessean  for  January  and  Febru¬ 
ary  1961. 

The  report  gave  the  following 
analysis: 

Tennessean 

Total  column  inches  1,893. 

Number  of  pages  total  column 
inches  would  cover — More  than 
11. 

Local  angle  predominant  — 
1,389  (local  general  news — 391. 
local  column-feature  material — 
998). 

Non-local  angle  predominant 
— 504  (non-local  general  news 
— 204,  non-local  column-feature 
material — 300) . 

Major  regular  local  features: 

Daily  “Religion  in  Life”  piece 
on  page  opposite  editorial  page 
—329 

Sunday  “Religion  in  Life” 
interview — 114 


Mid-state  religious  news 
(Saturday  roundup) — 218 

“The  Reporter  Goes  to 
Church,”  Monday  morning  re¬ 
port — 214 

Major  non-local  features 

Columns  by  George  Cornell  of 
AP— 79 

“The  Power  of  Faith,”  draw¬ 
ing  and  underlines — 240 

Wide  variety  of  subjects 
covered  in  general  news,  col¬ 
umns,  and  features. 

A  local  12-article  series  called 
“My  Faith  .  .  .  My  Work”  used 
during  Lent. 

Banner 

Total  column  inches — 2,464. 

Total  column  inches  in  general 
news,  feature  stories,  etc. — 668. 

Total  column  inches  in  col¬ 
umns  —  1,796  (Bell  1,305, 
Graham  257,  Sheen  69,  Peale  62, 
Nashville’s  Business  Day  58, 
The  Parson  Says  18,  ’Round  the 
Clock  16,  Movierama  11.) 

Numlier  of  pages  the  total 
column  inches  would  cover  — 
Well  over  14. 

Most  space  devoted  to  a  sin- 


FASTEST  GROWING 
MARKET  IN 
PENNSYLVANIA 


Because  of  Erie's  own  program 
of  modern izotion  ond 
development — now  in  full 
swing — the  United  States 
Chamber  of  Commerce  chose 
Erie  as  the  town  best  suited  for 
their  Pilot  City  Program. 
..Pennsylvania's  3rd  city 
and  only  port  on 
the  St.  Lawrence  Seaway 


FOR 
COMPLETE 
COVERAGE  IN 
PENNSYLVANIA'S 

CITY 


TheEiieTimes 


(evening) 


TheErieNews 


(morning) 


TheErieTimes-News 


(Sunday) 


gle  column  —  70  column  inches 
to  two  of  Bell’s  columns. 

Most  space  devoted  to  a  single 
news  story — 29 — Interview  with 
the  Rev.  Billy  James  Hargis  the 
day  he  was  to  speak  in  Nashville 
on  the  “Communist  Menace”  at 
a  meeting  sponsored  by  the  John 
Birch  Society. 

Both  papers  gave  attention  to 
national  and  international  news 
of  religion,  but  much  more  space 
was  given  to  local  news.  The 
committee  felt  that  this  is  the 
way  it  should  be. 

About  the  Banner  church  news 
editor:  Bob  Bell,  Jr.  Full  time 
on  church  news.  Has  no  other 
assignments.  Has  been  Banner 
church  news  editor  10  years. 

About  the  Tennessean  relig¬ 
ious  news  editor:  Edmund  Will¬ 
ingham.  Devotes  50  to  75  percent 
of  his  time  to  religious  news.  The 
rest  of  his  time  on  the  paper 
is  dev'oted  to  whatever  assign¬ 
ments  are  given  him.  Has  been 
Tennessean  religious  news  editor 
not  quite  two  years. 

An  impressive  feature  of  the 
Tennessean’s  religious  news 
coverage,  the  committee  said, 
was  the  many  exceptionally  good 
photos  that  were  used  to  illus¬ 
trate  articles,  especially  the 
Monday  morning  feature,  “The 
Reporter  Goes  to  Church.” 

The  survey  will  become  a  part 
of  a  larger  one  that  the  National 
Religious  Publicity  Council  is 
,  making. 

• 

Canadian  Dailies 
Top  $225  Million 

Montreal 
Total  revenue  of  daily  news¬ 
papers  in  Canada  rose  to  $225,- 
445,967  in  1959,  according  to 
Dominion  Bureau  of  Statistics 
figures  just  released. 

The  total  included  $166,316,- 
!  235  from  advertising  and  $59,- 
129,731  from  circulation.  These 
figures  compared  with  1958  ad¬ 
vertising  income  of  $152,536,489 
I  and  circulation  income  of  $55,- 
047,708. 

National  weekend  newspapers 
had  a  slight  dip  in  total  income 
from  $24,714,358  to  $23,666,286, 
and  non-daily  newspapers  went 
up  from  $24,195,893  to  $26,047,- 
(  781,  while  controlled  circulation 
weeklies  gained  from  $858,604 
to  $1,088,781. 

Record  in  Insurance 

Since  its  inception  in  1934  the 
Group  Life  Insurance  Plan  of 
the  New  York  News  has  paid 
out  $3,923,500  in  death  benefits 
and  permanent  disability 
claims.  The  1960  pajunent  of 
$325,000  was  a  record  for  any 
one  year.  Aetna  Life  Insurance 
Co.,  underwrites  the  plan,  with 
the  News  paying  more  than  half 
of  the  total  cost. 


Delay  Action 
On  Criminal 
Code  Study  I 

Chicaut 

Action  on  a  proposed  “pilot 
study”  leading  to  drafting  of 
a  code  of  procedures  for  cover¬ 
age  of  crime  news,  as  suggested 
here  at  the  recent  Northwestern 
University  short  course  on  crime 
news  reporting,  has  been  de¬ 
layed. 

Professors  Fred  E.  Inbau  and 
Jacob  Scher  of  Northwestern’s 
law  and  journalism  schools  re¬ 
spectively  had  proposed  that 
ranking  police  officials  and 
criminal  court  judges  meet  with 
crime  reporters  and  editors  of 
Chicago’s  major  daily  newspa¬ 
pers  to  jointly  draw  up  a  code 
of  procedures  to  resolve  con¬ 
flicts  in  handling  crime  news. 
(E&P,  April  1,  p  9). 

More  Study 

Prof.  Inbau  told  E&P  that 
further  exploratory  conversa¬ 
tions  with  press,  police  and 
criminal  court  representatives 
were  needed  before  a  joint  meet¬ 
ing  be  called  to  draft  such  a 
code.  Points  at  issue  that  should 
lie  resolved  include: 

(1)  Revealing  identity  of  in¬ 
formants;  (2)  determining  the 
right  time  to  print  a  story  so 
as  to  not  interfere  with  investi¬ 
gations;  (3)  determining 
whether  or  not  one  man,  or 
group  of  police  officials,  shall 
have  the  right  to  relay  informa-  ' 
tion  to  the  press;  (4)  drawing 
up  procedures  for  coverage  at 
the  scene  of  a  crime;  (5)  deter¬ 
mining  when  and  if  a  confession 
should  be  printed;  (6)  estab¬ 
lishing  an  ethical  code  regulat¬ 
ing  the  press’s  alleged  “han¬ 
dling”  of  evidence,  and  (7)  set¬ 
ting  up  standards  for  the  trial 
coverage  of  criminal  prosecu¬ 
tions. 

• 

Trustees  to  Operate 
Connecticut  Paper 

Norwalk,  Conn. 

Sidney  A.  Bedient,  general 
manager  of  the  Norwalk  Hour, 
has  b^n  named  a  trustee  of  the 
estate  of  the  late  Mrs.  Nellie  ; 
M.  Thomas,  president  and  pub¬ 
lisher  of  the  Hour,  who  died 
March  31  at  the  age  of  89.  He 
will  direct  the  Hour  along  with 
Atty.  Walter  Whitton,  the  other 
trustee. 

Mrs.  Thomas  left  in  a  trust 
for  relatives  and  charity  all  of 
her  estate  except  for  a  $5,000 
bequest  to  the  Norwalk  Method¬ 
ist  Church. 
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From  Prunes  to  Polaris 

Quality  People  and  Products 
Spell  Spectacular  Growth 
For  Metropolitan  San  Jose! 


With  population,  employ¬ 
ment  and  retail  sales  all  risinn, 
San  Jose  spells  sales!  Ask  Ridder- 
johns  how  yon  can  profit  hy 
usin^  the  Mercury  and  News, 
the  only  newspapers  which  dom¬ 
inate  Metro  San  Jose! 


Hews 


You  Cover  San  Jose  Only  With 


Mercury 


Represented  yiathmally  hy  Ridder-Johna,  Inc.  Member,  Metro  Sunday  Comic  Xetu'ork  and  Parade 


Prunes  anti  Polaris— typical  of  Metro|>oli- 
tan  San  Jose’s  balanced  surKinn  ec-onomy. 
Prunes  Iret-ause,  alont;  with  other  atiricul- 
tural  products,  they'  represent  a  $93,(K)0,(XX) 
return,  22nd  in  the  nation.  Polaris,  because 
it  sN’mbolizes  the  new  space-oriented  indus¬ 
tries  clusteretl  in  the  San  Jose  area  and  their 
thousands  of  skilled,  hii»hly-paid  techni¬ 
cians,  backbone  of  an  up-and-comint' 
billion-dollar  market. 


Since  1951,  over  $4(X)  million  bas  Ihhmi 
spent  for  manufacturing  plants,  a  biji  rea¬ 
son  why  236,(XX)  held  jobs  in  January',  uj> 
10.3?  over  1960. 
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stands  and  only  two  on  the  list  to  James  GeoRhegan  of  the 
appeared  likely  to  receive  au-  Brooklyn  Industrial  Home  for 
thorization,  Mr.  O’Connell  said,  the  Blind.  This  would  include 
Traffic  hazards  constitute  the  construction  of  a  wooden,  met:d- 
Reneral  reason  for  turndowns,  covered  stand  built  to  city  spt  l  i- 
A  new  list  is  being  drawn  up  fications,  which  vary  according 
for  a  May  1  meeting.  to  location.  Cost  of  the  larger 

Among  the  Commissioner’s  stands  runs  about  $700.  Other 
committee  members  there  is  a  expenses  include  electrification, 
difference  of  opinion  as  to  installation  of  an  electric  heater, 
whether  any  substantial  number  a  chair,  change-maker,  and  the 
of  new  profitable  locations  could  deposit  required  by  newspapers, 
be  found.  The  money  is  furnished  by  the 

Commissioner  O’Connell  esti-  Vocational  Rehabilitation  Sen-- 
mated  that  in  the  past  five  years  ice  of  the  New  York  State  Social 
the  number  of  stands  had  dimin-  Service  Commission, 
ished  by  about  25.  About  35  dis-  Mr.  Geoghegan  said  operators 
abled  war  veterans  are  seeking  of  AM  newspaper  stands  would 
transfers  to  more  profitable  lo-  average  about  $30  to  $40  a  week 
cations  than  they  now  hold,  working  from  5  A.M.  to  10  A.M. 
Twenty-seven  others  are  in  the  In  such  cases,  the  people  are  on 
market  for  better  locations  and  social  security  or  are  retired, 
58  licensees  in  other  categories  drawing  disability  pensions.  PM 
are  dissatisfied  with  where  they  stands  earn  more  for  the  opera- 
are  now  selling  papers.  Twenty-  tors,  according  to  Mr.  Geoghe- 
five  blind  salesmen  would  like  gan. 
to  move.  ^ 

Various  interests  such  as  the 

Fifth  Avenue  Association  pre-  Capitol  Corps  Revives 
vent  location  of  stands  on  what 

would  probably  prove  to  be  (-omed  Beef  Club 
profitable  locations.  Owners  of  Frankfort,  Ky. 

new  buildings  with  ground  floor  “The  Corned  Beef  Club,”  a 
stores  also  use  whatev'er  influ-  facetious  organization  of  the 
ence  they  possess  to  keep  news-  capitol  press  corps  here  and 
stands  from  locating  nearby.  executives  of  the  Commonwealth, 

was  revived  recently  in  the  office 
Best  LcM-atiuns  Wilson  Wyatt,  Kentucky’s 

The  best  locations  are  at  rail-  lieutenant  governor, 
road  terminals  and  at  downtown  Allan  Troute,  dean  of  the 
subway  stations  for  evening  corps,  columnist  and  correspond- 
papers,  and  uptown  and  Brook-  the  Louisville  Cotirier- 

lyn  stations  for  morning  papers.  Journal,  gave  Mr.  Wyatt  an  old 


N.Y.  Circulators  Seek 
More  Street  Stands 


How  to  make  it  easier  for  Geoghegan,  Brooklyn  Industrial 
New  York  City’s  millions  to  buy  Home  for  the  Blind, 
newspapers  is  receiving  atten-  oai  i  •  i 

tion  from  circulation  directors.  acenw* 

Working  as  an  informal  A  total  of  941  licensed  stands 
gn^up,  a  committee  of  three  this  is  involved.  This  is  a  fraction  of 
week  tackled  the  licensed  news-  the  city’s  outlets  that  include 
stand  aspect  of  the  problem,  thousands  of  stores  and  lobby 
which  also  involves  a  growing  stands.  The  licensed  stands  are 
trend  to  home  delivery  and  use  divided  into  390  subway  kiosk, 
of  vending  machines.  324  curb,  133  small,  and  94 

Nathan  Goldstein,  circulation  elevated  railroad  stands.  Those 
director  of  the  New  York  Times,  designated  as  small  stands 
is  chairman  of  the  committee  are  set  outside  buildings  and  the 
that  met  recently  with  Commis-  building  owners  must 

sioner  Bernard  J.  O’Connell  of  obtained  in  addition  to  the 

the  Bureau  of  Licenses  and  a  ^cense,  which  costs  $5  a 

committee  that  works  with  the  newspapers  only  are 

bureau  supervising  the  stands,  ^old,  and  an  additional  $o  for 
On  Mr.  Goldstein’s  committee  niagazine  racks, 
are  William  Welkowitz,  News,  At  the  suggestion  of  Mr. 
and  Hugh  F.  Smith,  Journal-  O’Connell,  the  circulators  had 
American.  Commissioner  O’Con-  prepared  a  list  of  200  possible 
nell’s  group  consists  of  Tom  locations.  It  was  found  to  have 
Delaney,  American  Legion;  a  number  of  duplications.  Some 
Tony  Ranno,  Veterans  of  For-  suggested  locations  were  on  park 
eign  Wars;  Andrew  Brennan,  and  other  property  where  stands 
Order  of  the  Purple  Heart;  are  not  permitted. 

Walter  Barrett,  Light  House  Borough  Presidents  have  final 
for  the  Blind;  and  James  say  on  approving  placement  of 


IN  POPULATION  ...  IN  RETAIL  SALES 
IN  BUYING  POWER  ...  IN  PRESTIGE 


Almost  no  other  city  in  the  Midwest  hos  hod  such  o  phenomenal 
growth  in  every  phase  of  business  activity  os  Topeka,  Kansas, 
over  the  lost  10  years.  Stable  employment  by  State  and  Federol 
ogencies  has  made  Topeko  almost  “depression  proof."  Practi¬ 
cally  everyone  in  Topeka  ond  the  Topeka  trade  territory  read 
the  three  Topeka  newspapers. 

THE  TOPEKA  DAILY  CAPITAL 
THE  TOPEKA  STATE  JOURNAL 
THE  SUNDAY  CAPITAL-JOURNAL 

Daily  Circulation  99,1 22  —  Sunday  Circulation  72,355 


PEOPLE  W  TH 


WEREN7  BORN  YESTERDAY 


They  know  value  .  .  .  that's  why 
so  many  more  of  them  take  the 
Dallas  Times  Herald.  When  a 
newspaper  serves  the  best.  Its 
advertisers  profit  most!  Local 
merchants  know  it,  general  ad¬ 
vertisers  know  it!  The  profits 
possible  in  the  buying  power  of 
the  Dallas  Market  are  exciting  to 
think  about! 


The  Times  Herald  takes  you  in 
where  the  soles  are  made.  You 
reach  more  of  the  people  who 
buy  when  they  are  in  a  buying 
mood.  Is  it  any  wonder  that  in  so 
many  soles-making  offices,  they 
say,  'The  Times  Herald  is  the 
Dallas  Market!"  Remember  .  .  . 
when  your  target  is  Dallas,  toke 
aim  at  the  Times  Herald  audience. 


MORE  READERS.  MORE  RESULTS 
IN  THE  GOLDEN  BONUS  MARKET  OF  TEXAS 

The  Dallas  Times  Herald 

Represeirted  Nationally  by  Tha  Branham  Co. 


BOOKS  IN  REVIEW 


News  Before  Trial 
Can  Be  ‘Contempt’ 


Confession 


By  Prof.  Rowoe  EHard 


bies.  There  had  been  a  hold-up  plain  why  witnesses  placed  thel 
and  murder  at  a  movie  house  in  identifying  finger  upon  two  in-[ 
Lynn ;  a  burglary  and  slaying  at  nocent  men.” 
a  hardware  store  in  Fitchburg, 
and  a  robbery  and  double  killing 

at  a  bank  in  Needham.  Later  it  was  proved  that  ex- 

The  police  were  under  pres-  ploded  shells  picked  up  at  the 
sure.  At  Lynn  however,  eight  scenes  of  the  Lynn  and  Fitch- 1 
persons  who  witnessed  the  mur-  burg  murders  showed  identical 
der  had  failed  to  identify  anyone  markings.  Faced  with  this  evi- 


in  the  mugbooks. 


TRIAL  BY  NEWSPAPER.  By  Harold 
W.  Sullivan.  Hyannis,  Mass.:  Patriot 
Press.  250  pp. 

Two  innocent  young  men  were 
indicted  and  tried  for  a  Lynn, 
Mass,  hold-up  and  murder  they 
didn’t  know  had  occurred  until 
police  arrested  them  in  their 
beds  in  the  small  hours  of  a 
gray  morning. 

Then,  in  what  fiction  writers 
might  call  the  “nick  of  time,” 
three  other  men,  picked  up  for 
a  double  killing  at  Needham, 
Mass.,  confessed  to  the  Lynn 
robbery  and  slaying — after  both 
prosecution  and  defense  had 
rested.  Next  day  the  case  would 
have  gone  to  the  jury. 

What  the  verdict  would  prob¬ 
ably  have  been  was  suggested 
by  a  Boston  Post  story  that  “the 
press  interviewed  the  twelve 
jurors  after  the  trial  and  each 
juror  declared  he  would  have 
voted  for  a  verdict  of  murder 
in  the  first  degree.” 

Writes  Mr.  Sullivan,  the  at¬ 
torney-author  of  this  book: 

“The  gross  miscarriage  in  ad¬ 
ministering  justice  in  this  case 
came  about  as  near  to  railroad¬ 
ing  two  innocent  citizens  to  the 
electric  chair  as  the  annals  of 
jurisprudence  disclose.” 

Mr.  Sullivan,  who  used  to  be 
a  newspaperman  himself — on  the 
Son  Francisco  Chronicle  and 
the  Boston  American — charges 
that  the  blame  rested  upon  pre¬ 
trial  statements  of  police  officials 
and  their  implications  of  guilt  in 
pre-trial  newspaper  stories  and 
picture  captions.  There  were 
statements  and  stories,  writes 
the  author,  that  constituted  con¬ 
tempt  of  court  because  of  the 


probable  effect  upon  jurors  be¬ 
fore  they  were  empanelled. 

When  the  real  culprits  in  the 
Lynn  and  Needham  murders  con¬ 
fessed — the  case  against  them 
corroborated  by  objective  evi¬ 
dence  found  at  both  scenes — the 
judge  directed  a  verdict  of  not 
guilty  for  the  innocent  men.  The 
Commonwealth  of  Massachusetts 
later  awarded  them  $2500  each 
for  their  suffering. 

Injustice  of  Situation 

Mr.  Sullivan  points  warningly 
to  the  almost  unbelievable  cir¬ 
cumstances,  in  American  police 
and  court  procedure,  of  so  nearly 
tragic  a  miscarriage  of  justice 
when  the  sole  evidence  was  a 
mistaken  “positive  identifica¬ 
tion”  by  eyewitnesses.  One 
wonders  how  the  injustice  of 
the  situation  eluded  experienced 
newspapermen,  police  officials, 
and  a  judge  on  the  bench. 

Here  are  the  principal  facts 
from  the  author’s  detailed  ac¬ 
count  of  this  one  of  several  cases 
of  police  work  more  zealous  than 
accurate,  and  of  pre-trial  cover¬ 
age  well  intentioned  yet  preju¬ 
dicial  and  contrary  to  law: 

Two  Boston  taxi  drivers 
crawled  into  their  beds  in  dif¬ 
ferent  parts  of  the  city  one 
night,  at  peace  with  the  world 
and  unafraid  of  the  morning. 
They  were  Clement  F.  Molway 
and  Louis  Berrett,  thoroughly 
reputable  citizens. 

No  police  record.  But  who 
knows  when  he  goes  to  bed  what 
incubus  may  plump  on  his  chest 
before  morning? 

About  3  A.M.,  police  woke 
the  sleepy  and  astonished  cab- 


Resourceful 
Then  the  resourceful  police 


dence,  Abraham  M.  Faber  per¬ 
sonally  confessed  to  the  Lynn 
killing. 

Mr.  Sullivan,  in  this  liook, 


^o\timore  re^ 


\ 


SUN 


commissioner  had  a  bright  idea,  makes  some  statements  impung- 
“Why  not  examine  the  photo-  inp  the  inotives  of  new.spapers 
graphs  of  all  taxi  drivers  on  in  pre-trial  coverage  that  seem 
file  with  their  licenses?  Just  to  this  reviewer  extreme 
downstairs.”  and  insufficiently  corroborated. 

No  car  had  been  seen  in  the  Newspaper  history  is  rich  with 
Lynn  crime.  Nothing  whatever  records  of  excellent  and  persist- 
to  link  a  taxi  driver  with  the  ent  reportorial  digging  that  has 
holdup.  There  was  no  more  rea-  proved  the  innocence  of  men  un- 
son  for  examining  the  passport-  justly  charged  or  imprisoned, 
like  resemblances  in  the  hackney  Nevertheless  this  attorney’s 
license  file  than  for  examining  “Trial  by  Newspaper”  clearly 
pictures  of  the  police  force  or  sets  forth  the  law  of  contempt 
of  university  presidents.  Yet  out  by  pre-trial  publication.  This  is 
of  the  hack  file  the  witnesses  a  segment  of  newspaper  law  not 
picked  Molway  and  Berrett.  nearly  so  well  understood  as  ths 
Soon  a  newspaper  story  carry-  law  of  libel.  The  author’s  clarity 
ing  pictures  of  Molway  and  Ber-  is  helped  by  his  illustration  of 
rett  contained  this  paragraph:  the  law  by  specific  newspaper 
“An  armed  barricade  to  coverage. 


thwart  any  attempt  by  gangs¬ 
ters  to  bring  about  the  freedom 
of  the  two  men  held  in  connec¬ 
tion  with  murder  in  the  spectacu¬ 
lar  Lynn  Paramount  Theater 


Among  cases  analyzetl  arel 
those  of  Police  Lieutenant 
Charles  Becker  in  the  Hermar. 
Rosenthal  murder ;  the  trials  for 
alleged  “negligence”  in  the  Mor 


holdup  was  being  maintained  at  ro  Castle  disaster;  the  Howard 
Lynn  police  headquarters  last  C.  Hopson  trial;  the  Lindlrergh 
night  .  .  .”  kidnapping  case;  the  Mooney^ 

Another  pre-trial  paragraph  and  Manton  cases, 
stated:  Not  always,  Mr.  Sullivan 

“The  two  men  are  Boston  cab  points  out,  is  an  improper  pre¬ 
drivers.  According  to  the  Lynn  trial  statement  or  publication 
police,  a  bloody  fingerprint  was  illegal,  merely'  because  the  sus 
found  on  the  safe  of  the  theater,  pects  are  later  proved  innocent.' 
Polices  files  were  searched  at  The  law,  passed  to  guarantee 
length  and  late  Friday  night  fair  and  impartial  hearings  bei 
Lynn  police  asked  that  Molway  fore  juries  unprejudiced  by  prej 
and  Berrett  be  located  for  ques-  trial  statements,  holds  that| 


whether  persons  on  trial  are 
innocent  or  guilty,  they  are  td 
be  judged  solely  on  the  basis  on 


tioning.” 

Writes  Mr.  Sullivan: 

“The  police  had  no  right  to 
give  out  any  statement,  true  or  evidence  introduced  in  court. 
false,  that  tended  to  affect  the 
determination  of  a  case  to  be 
tried  in  court  .  .  .  The  L^n  ..  .  ,  1 /;/:  ir 
police  never  found  fingerprints  *0  l^O^'l'OO  rails 
of  Molway  and  Berrett  at  the 
scene  of  the  Lynn  crime.” 


Sports  Show  Plays 


Morning  •  Evening  •  Sunday 


Milwaukee,  Wis.i 
A  total  of  146,466  sports- 
Another  published  statement  minded  people  attended  the  21st 
the  author  cites  as  actionable  annual  Milwaukee  Sentinel 
under  the  law  is  this:  Sports-Boat- Vacation  Shov 

“The  Lynn  police  declared  during  its  nine-day  run  at  th« 
their  intention  of  seeking  mur-  Milwaukee  Arena  and  Audi- 
der  warrants  after  six  witnesses  torium. 

of  the  Paramount  Theater  hold-  The  show  was  kicked  off  by  a 
up  had  positively  identified  the  76-page  tabloid  section  in  the 
arrested  men.”  Sentinel  which  carried  55,00f 

For  this  sentence  alone,  writes  lines  of  advertising, 
the  attorney-author,  the  court  On  Dealer  Day,  326  sportinf 
should  have  cited  the  paper  for  goods  and  marine  dealers  fron 
contempt  of  court.  “Blame  for  Wisconsin,  Upper  Michigan  aw 
j  trial  by  newspapers  rests  northern  Illinois  took  in  th( 
squarely  upon  the  judiciary  .  .  .  show  before  the  doors  were 
No  adequate  explanation  has  opened  for  the  public.  Thq 
ever  come  from  the  Lynn  police  dealers  were  guests  of  th< 
or  the  district  attorney  to  ex-  Sentinel. 
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FOREWORD 

1  he  peoples  of  the  world  ha\  e  come  to  look  to  the  newspaper  as  the  necessary  medium  for  infor¬ 
mation  on  the  progress  of  life  in  the  universe,  in  the  world,  in  their  own  country,  in  their  city  or  town, 
even  in  their  own  neighborhood. 

But  the  newspaper  offers  more  than  information.  It  entertains,  it  educates,  it  relaxes,  it  interests 
the  readers  in  new  horizons,  in  art,  music,  books,  sports,  any  number  of  new  and  liiscinating  things  that 
the  reader  may  nf)t  come  into  contact  w  ith  during  his  day-to-day  life. 

.\bo\e  all,  though,  the  thoughtful  man  agrees  with  George  Bernard  Shaw  when  he  wrote,  “Let 
those  who  may  complain  that  it  is  all  on  paper  remember  that  only  on  paper  has  humanity  yet  achieved 
glory,  beauty,  truth,  knowledge,  virtue  and  abiding  lo\’e.“ 

The  newspaper  of  today  is  the  result  of  centuric“s  of  achievement  in  reportage,  in  analysis,  in  litera¬ 
ture,  and  art  -  and  in  printing  techniques. 


April  12,  1961  J.  L.  .Aurr  •  President  R.  Hoe  &  Co.,  Inc. 


1754  JOHN  BASKERVILLE,  at  the  mid-point 

of  a  distinguished  career  dedicated  to  the 
marriage  of  art  and  commerce,  turned  his 
talents  to  printing  and  the  creation  of  type, 
ink,  paper  and  presses  which  would  satisfy 
his  demands  for  perfection.  He  advanced 
the  technology  of  all  phases  of  printing, 
and  many  of  his  type  styles  are  still  in  use 
today  including  this  popular  type  which 
bears  his  name. 

ISADORE  SELTZER,  Cali¬ 
fornia-trained  artist  now  estab¬ 
lishing  an  enviable  reputation 
in  New  York,  represents  Bask- 
erville  and  his  works  in  the 
calligraphic  elegance  which 
underlay  Baskerville’s  contri¬ 
butions  to  the  art  of  printing. 


rni:  rOl  RDRlXli: R  HROTMI: RS  mechanized  the  ancient 
art  of  |)aper  making  and  in  so  doing  made  possible  the  develop¬ 
ment  of  high-speed  ueb-fed  presses.  Their  invention,  still  called 
a  “fourdrinier”  in  its  modern  form,  was  a  machine  to  make 
paper  in  c«)ntinuous  rolls. 

TED  THIN  KALIS,  gold  medal  winner  of  the  New  ^0^ 
York  Society  of  Illustrators  Show,  is  known  for  his 
experimental  film  techniques.  His  work  has  been 
shown  in  AKIA  exhibits,  “Graphis,”  and  the  Vd 
Detroit  Art  Directors  Show  as  well. 


18.52  R(  )Hl',R’r  1  lOK  of  New  ^brk  designed  and  built  one  of  the  ear¬ 
liest  .American  cylinder  presses  in  this  year.  It  was  based  on  a 
press  invented  by  I’riederich  Koenig  of  .Saxony  in  1814.  Koenig's 
original  design  permitted  its  use  as  a  single  or  dual  cylinder 
press  for  printing  one  side  of  a  sheet,  and  as  a  two  cylinder  “per¬ 
fecting"  press  for  |irinting  lx)th  sides  in  one  operation. 

GAYNOR  U'ANGRO  studied  at  the  Pennsylvania 
.Academy  of  Fine  .Arts,  the  Art  Students  League  of 
New  York,  and  The  Sorbonne  in  Paris.  His  graphic 
art  work  has  appeared  in  most  of  the  leading 
European  and  .American  publications. 


THE  WASHINGTON  HAND  PRESS, 
invented  by  Samuel  Rust  in  1827,  became  the 
first  press  ever  to  be  produced  in  volume  when 
R.  Hoe  &  Company  besan  its  manufacture  in 
1835.  More  than  six  thousand  of  these  presses 
were  once  in  use,  and  tr  .my  still  are  used  for 
fine  proofing. 


PAUL  DAVIS,  trained  by  National 
Scholastic  award  and  honored  by 
museums  in  his  native  Oklahoma, 
paints  the  Washington  Hand  Press  in 
the  robust  primitive  style  which  is 
characteristic  of  the  middle  1800's. 


1861 

STEREOTYPE  was  first  introduced  in  the 
United  States  when  “The  New  York  Tribune" 
began  printing  from  curved  stereotype  plates. 
Use  of  stereo  plates  greatly  simplified  press  and 
composing  room  procedures,  and  made  practi¬ 
cal  the  widespread  use  of  halftone  illustrations. 

LEN  BERZOFSKY  is  now  exhibit- 
ing  in  a  duplicate  tour  of  American 
museums  for  the  I nternational 
Graphics  Exhibition.  His  work 
appeared  in  the  Society  of  Illustra- 
tors  National  show,  I960  and  1961.  »Hi 


I 


1846  TEN  CYLINDER  ROTARY  TYPE-REVOLVING  PRESS.  In  1846  Hoc  invented  the 

I  hrst  rotary  newspaper  printing  press,  making  possible  high-speed  printing.  Predating  ste¬ 

reotypes,  type  was  locked  onto  the  cylindrical  form  with  V-shaped  column  rules.  In  the 
largest  of  these  presses,  ten  impression  cylinders,  each  with  its  own  sheet  feeder,  were 
grouped  around  the  central  type  cylinder  to  print  a  total  of  2(),()(K)  sheets  per  hour.  From 
1846  to  1863  almost  all  large-circulation  papers  throughout  the  world  were  printed  on  Hoe 


ALBERT  PUCCI,  nationally 
exhibited  Ohioan  and  winner  of 
two  National  Academy  awards, 
recreates  the  Hoe  Ten  Cylinder 
Press  and  its  operators  in  the 
relentless  effort  of  a  hand-fed, 
20,000  sheet-per-hour  run. 


presses  of  this  type. 


-L 


HOMER  HILL,  artist  and  illus¬ 
trator,  has  been  commissioned  by 
many  of  the  major  publications. 
His  work  has  often  appeared  in 
the  Art  Directors  Shows  in  New 
York  and  San  Francisco. 


THK  HOE  STEREOTYPE  Perfecting 
Press  first  appeared  on  the  American 
scene  incorporating  the  new  ly  patented 
rotating  blade  folding  cylinder.  Produc¬ 
tion  rates  now  gained  a  new  impetus. 


O  TTMAR  .MERtiEN'niAEER,  inventor  of  the  Eino- 
type,  first  struck  the  keys  of  a  commer«  ial  Eiuotspe 
mac  hiiie  in  the  c  cimposing  room  of  "  The  NewA’ork  Trib¬ 
une."  existing  whole  lities  of  t\[)e  at  one  time,  with  eir- 
( idating  matrices  making  \  irtual  ty|>e  foundries  of  the 
iiidix  idual  machines,  was  an  ac  hievement  Ediscui  called 
the  Eighth  Wonder  of  the  World. 


.MILTON  CtLASER,  eminent  uraphic  artist, 
studied  in  Bolotina,  Italy  on  a  Eulbright  schol¬ 
arship  in  firaphics  after  graduation  from  New 
York's  Cooper  Union  .-irt  School.  He  is  a 
foundirtfi  partner  in  a  .\’ew  York  studio,  one  of 
the  creators  of  “The  .Monthly  Craphic”  and 
an  instructor  at  The  School  of  Visual  .4rts  in 
.\'ew  York. 
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1887  I’HK  QL’ADRL'PLK  PRESS,  first  installed  by  Hoe  at  "The  New  York 
World”  in  1887,  represented  the  eulmination  of  a  series  of  rapid 
advances  in  newspaper  printing.  Following  on  the  heels  of  Hoc’s  Double 
Perfecting  and  Double  Supplement  presses,  the  Quadruple  incorporated 
their  features  of  two-side  printing  and  multi-page  simultaneous  impres¬ 
sions  with  eut-and-fold  operations,  with  web  control  that  delivered 
•18,000  8-pagc  papers  per  hour— cut,  pasted  and  folded  ready  for  the 
carrier. 


JOHN  CENTANNl  ,  once  art 
instructor  and  exhibitor  at  fVestern 
Reserve  University,  whose  ability  to 
imply  motion  in  machinery  has  lately 
resulted  in  commissions  by  many 
major  corporations,  and  dictated  his 
selection  to  portray  the  high-speed 
Quadruple. 


RICHARD  POWER’S  work  has  been 
shown  at  the  Museum  of  Modern  Art  and 
graces  many  private  and  fund  collections. 
He  uses  here  the  vivid  tones  which  best 
mark  the  contribution  to  printing  made  by 
the  Gravure  process. 


. . .  saw  the  arrival  in  the  United  States  of  the  first  Gravure  press  by 
Hoe.  .Actually  a  Gravure  unit  built  into  a  letter  press,  it  made  pos¬ 
sible  the  full,  strong  color  work  for  which  quality  Gravure  printing 
is  noted. 


195  8  the  hoe  colormatic*  . . .  year  of  a  giant  stride . .  .The 

planned  simplicity  of  Colormatic*  design  permits  unparalleled 
case  in  the  use  of  ROP  Color  coupled  with  maximum  speeds 
up  to  70,000  pph. 

’Trademark 


DICK  SHELTON,  gifted  fine  artist 
and  illustrator,  depicts  the  massive¬ 
ness  of  the  Colormatic*  while  suc¬ 
cessfully  evoking  the  quiet  efficiency 
of  this  great  press. 


PROGRESS 


IN 

PRINTING 
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A  CONTINUING  RESPONSIBILITY  OF  R.  HOE  &  CO.,  INC, 

910  E.  138th  Street,  New  York  54,  N.Y. 
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of  July  weekend  without  a  traf¬ 
fic  death. 

Impressed  with  the  results, 
Associated  Press  member  news¬ 
papers  at  their  meeting  in  Mo¬ 
bile  last  January  agreed  to  un¬ 
dertake  a  similar  project  this 
Summer  on  a  statewide  basis. 


Editors  Try 
Publicity  to 
Cut  Car  Toll 


Montgomery,  Ala. 

A  group  of  Alabama  news¬ 
paper  editors  and  a  highway 
patrol  will  try  this  Summer  to 
prove  that  the  typewriter  is 
mightier  than  the  reckless 
driver. 

Other  law  enforcement  offi¬ 
cers  throughout  the  state  will 
be  invited  to  lend  their  sup- 
[wrt  before  a  massive  publicity 
campaign  gets  under  way  June 

I  to  remind  motorists  daily  of 
the  terrible  price  of  accidents 
and  the  traffic  violations  which 
cause  them. 

If  the  experiment  is  success¬ 
ful,  said  Editor  Barrett  C. 
Shelton  Jr.  of  the  Decatur  , 
Daily,  it  will  be  continued  on 
a  year-around  basis.  A  brief 
test  run  produced  gratifying  re¬ 
sults. 

The  campaign  is  geared  to 
this  simple  theory: 

Remind  motorists  often 
enough  and  forcefully  enough 
that  bad  driving  habits  are 
costly  —  both  in  human  misery 
and  in  traffic  court  fines  —  and 
some  of  it  will  rub  off. 

And  if  it  does,  the  average- 
guy  motorist  who  otherwise 
might  run  a  stop  sign  and  kill 
a  child  on  a  bicycle,  might  think 
twice  and  obey  the  law  instead. 

Effective  Last  July 

Last  Summer  after  an  un¬ 
usually  heavy  death  toll  for  the 
weekend  before  the  July  Fourth 
holidays,  three  editors  —  Mr. 
Shelton  at  Decatur,  the  late 
Will  Mickle  at  the  Huntsville 
Times  and  Lewis  Eckl  of  the 
Florence  Times  —  vowed  to  do 
something  about  it. 

Day  after  day,  for  the  next 
week,  their  readers  saw  a 
stepped-up  campaign  of  accident 
reporting  and  a  detailed  break¬ 
down  of  all  traffic  arrests  in  the 

II  counties  of  the  Decatur  High¬ 
way  Patrol  district. 

Sheriffs  and  city  police 
throughout  the  district  joined 
the  highway  patrol  and  made 
daily  reports  of  their  arrests 
as  well  as  accidents. 

Patrol  Capt.  Roy  Bradford 
said  it  made  the  public  law-en¬ 
forcement  conscious.  It  made  an 
impression  when  people  read 
how  many  were  arrested  for 
running  a  particular  stop  sign 
or  speeding  on  a  particular 
street  or  highway.  And  it  re¬ 
minded  them  that  officers  were 
there  enforcing  the  law. 

As  a  climax, 


English  Weekly 
Is  Swiss  Success 


A  successful  and  growing 
English  -  language  newspaper, 
the  Weekly  Tribune,  has  been 
established  in  Geneva,  Switzer¬ 
land. 

The  founder,  Mrs.  Casey  I. 
Herrick,  currently  is  in  New 
York,  her  old  home,  on  a  vaca¬ 
tion  and  to  confer  with  adver¬ 
tising  agency  leaders.  Mrs. 
Casey  formerly  was  with  agen- 


BRANHAM’S  DOUBLE  DUTY 


Our  first  duty  is  to  the  newspapers  and  publishers  we 
represent,  of  course.  But  we  believe  our  responsibility 
doesn’t  end  there.  We  feel  Branham  should  be  a  good 
citizen  of  the  publishing  industry  as  well. 


That’s  why  you’ll  find  Branham  men  working  as  ac¬ 
tive  members  in  the  American  Association  of  News¬ 
paper  Representatives  ( A  AN  R)...  the  Bureau  of 
Advertising  (Bof  A)  . . .  the  SNPA,  and  many  others. 
Branham  men  make  a  substantial  investment  in  time, 
talent  and  energy  serving  as  officers  and  on  various 
working  committees.  Active  participation  in  these 
organizations  helps  maintain  high  professional  stand¬ 
ards  and  leadership,  thereby  furthering  the  aims  of 
the  entire  industry.  We’re  proud  of  the  active  part  we 
play  as  “shirt-sleeve”  members  in  these  groups  . . .  it’s 
our  duty  as  good  citizens! 


National  Advertising  Representatives 


New  York  •  Chicago  •  Atlanta  •  Los  Angeles  •  Memphis  •  St.  Louis 
Charlotte  •  Dallas  •  Miami  •  Minneapolis  •  Detroit  •  San  Francisco 


the  11-county  | 
area  went  through  the  Fourth  j 

EDITOR  &  PUBLISHER  for  AprU  22,  1961 


Expediting  System 
Helps  Ad  Salesmen 


Gaby,  Ind.  department,  which  includes  two 

A  system  of  advertising  copy  dispatch  cars  and  a  motorcycle 
expediting  that  eliminates  such  messenger,  who  operate  via  two- 
detail  for  the  retail  ad  sales-  way  radio  dispatching  for  ad 
men,  thus  giving  them  more  copy  pick-ups  and  delivery’  of 
working  time  for  actual  selling  proofs  and  tearpages  to  adver- 
of  regular  and  new  accounts,  is  tisers. 
proving  most  effective  for  the 
Gary  Post-Tribune. 

At  the  Post-Tribune,  an  aft¬ 
ernoon  and  Sunday  paper  of 
over  60,000  circulation,  four 
girl  layout-typists  work  in  con¬ 
junction  with  10  retail  ad  sales¬ 
men,  ser\’ing  as  their  clerical 
secretaries  and  handling  all  re¬ 
tail  copy  preparatory  to  mark¬ 
up  in  the  composing  room.  Each 
girl  is  assigned  to  three  sales¬ 
men,  with 

available  on  a  swing  basis,  fill¬ 
ing  in  when  one  girl  is  absent, 
or  helping  one  or  more  girls 
when  retail  ad  copy  is  excep¬ 
tionally  heavy  in  volume. 

Use  Dispatch  Cars 

This  processing  system  dove¬ 
tails  in  nicely  with  the  Post¬ 


processing  copy  and  illustrations  COPY  CONTROL  DESK — ^Tlme  and  date-stamped  layouts  and  copy 
for  the  composing  room,”  Jerry  completeness  and  entered  in  the  copy  service  depart- 

Wnndnrd  Pn<5t-Trihiinp  advpr-  production  log.  Paul  Pinckley,  copy  service  clerk,  is  working  dummy 

.  ,  4.  4.  ij  T?PT>  (iXT  proof  schedule  Hckels  which  are  separated  from  the  production 

tismg  director,  told  E&P.  Now  composing  room, 

the  retail  ad  staff  can  devote  its 
full  time  to  selling.  We  have 

given  each  of  the  salesmen  more  ad  manager’s  office  in  a  matter  ~ 

accounts  to  handle,  including  de-  of  minutes.  The  motorcycle  mes- 

one  layout-typist  velopment  accounts  that  can  be  senger  works  in  the  downtown  ' 

1  converted  into  regular  adver-  area,  with  the  auto  messengers 

tisers.  assigned  to  outlying  districts.” 

“The  salesmen  average  60  ac- 
counts  apiece,  with  each  having  lA*arn  Ad  Layouts 

about  20  active  accoimts  that  re-  The  processing  girls  are  hired  VuI.  I 

quire  daily  sen’ice.  The  sales-  as  typists,  given  a  special  spell- 

men  now  can  call  the  dispatch  ing  test,  and  are  then  taught  the 

department,  or  the  ^  advertiser  art  of  layout  with  the  assistance  § 

can,  and  we  have  a  dispatch  car  of  the  advertising  art  depart-  a. 

Tribune’s  advertising  dispatch  or  motorcycle  messenger  at  the  ment.  The  layout-typists  sched- 


COPY  EXPEDITERS  tackle  many 
tasks  for  salesmen  and  advertisers. 
Fannie  Williams,  one  of  four  girls 
assigned  to  copy  processing,  as¬ 
sists  salesman  Milan  Dakich  in 
buttoning-down  details  prepara¬ 
tory  to  release  to  the  copy-control 
desk.  Three  salesmen  share  the 
services  provided  by  each  expe¬ 
diter. 


CHICAGO 


THIRD  LARGEST  MARKET  IN  IOWA- 
ILLINOIS  -  Population  270,058 


The  “cold  type  process  em- 
braces  the  use  of  a  Kenro  pris- 
matic  camera  for  enlargement 
of  type  faces,  a  Bruning  proofer, 
plus  two  Chemco  Dow  etch- 
ers  and  two  engravers’  cameras. 

The  entire  operation  is  working  ASSIGNMENTS— In  a  recent  sur- 

smoothly  and  provides  good  re-  vey,  it  was  estimated  that  an  aver- 

production  of  both  black-and-  age  of  4,280  “assignments"  month- 

white  as  well  as  two-color  ads  ly  were  completed  by  two  radio- 

for  this  unique  nine-column  dispatched  cars  and  walk  routes, 

newspaper  Assignments  include:  tear  sheet 

“Every  bit  of  retail  ad  copy  ®®Py  P^®®/  P'®'‘“P* 

IS  typed  by  the  processing  typ-  ,  Casey, 

ists,  with  blocks  of  copy  proper-  copy-control  manager,  is  expedit- 

ly  marked  on  the  layout,”  ex-  jng  a  "rush  order"  via  J.  Palma- 

(Continued  on  page  68)  tear,  copy  messenger. 
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Only  newspapers  that  circulate 
all  the  Quad-Cities 

Only  Morning  circulation 

Only  Sunday  circulation 


CIRCULATING  DAVENPORT  AND  BETTENDORF,  IOWA; 
ROCK  ISLAND,  MOLINE,  EAST  MOLINE,  ILLINOIS 

fteproaented  by  Jonn  &  Kelley,  Inc. 


Just  across  the  Bay. . . 

(From  San  Francisco) 


.  ::  ••  SANFRANCISCQ  '  ’ 

■  ■'  •  . I 


TRIBUNE 
■i*  TOWER 


is  greater  METROPOIITAN  OAKLAND 

NORTHERN  CALIFORNIA'S  LARGEST  POPULATION  CENTER  I 

...And  the  FACTS  prove  that  ONLY 
!  the  TRIBUNE  really  covers  this  sen- 

arate  Market  (Alameda  and  Contra 
\  Costa  Counties)  Northern  California’s 

largest  population  center. 

OCMA 

/  For  full  particulars  on  this  fast  growing  market,  call 

Kswmateo*'^  the  nearest  Cresmer  &  Woodward  office  for  your 

\  copy  of  the  BRIGHT  SPOT. . .  or  write  to  Advertising 

Director,  Oakland  Tribune,  Oakland  12,  California. 

The  greater  Host  Boy  (Oakland  areo)  is  an 

entirely  separate  market  from  the  West  Boy  .,^1^  AS  W  ^  A 

iiirorrar-'t-rertr’  •  •  •  . . . . 

NATIONAL  REPRESENTATIVES;  Cresmer  &  Woodward,  Inc. 
SUNDAY  COMICS:  Metropolitan  Sunday  Newspapers,  Inc. 


The  greater  East  Bay  (Oakland  area)  is  an 
entirely  separate  morket  from  the  West  Boy 
(San  Francisco  area) . . .  with  different  local 
editorial  interests. 


Expediting  Ads 

{Continued  from  page  6fi) 


plained  Mr.  Woodard.  “This 
makes  for  faster  and  more  ac¬ 
curate  work  in  the  composing 
room  and  results  in  cleaner  first 
proofs  for  the  advertisers.” 

Lea!%  Dispatch  Cars 

The  dispatch  cars,  in  distinc¬ 
tive  blue  and  white,  are  operated 
on  a  lease  basis,  along  with 
autos  used  by  the  news  and  cir¬ 
culation  departments.  The  two- 
way  radio  communication  sys¬ 
tem  for  the  dispatch  cars  oper¬ 
ates  on  the  same  wave  length 
used  by  the  news  department 
for  contacting  reporters  and 
cameramen.  Consequently,  the 
ad  department  has  worked  out 
a  code  system  which  holds  to  a 
minimum  the  amount  of  con¬ 
versation  necessary  between  the 
dispatch  department  and  ad 
copy  messengers. 

The  Post-Tribune’s  modem 
production  plant,  now  three 
years  old,  is  located  on  Broad¬ 
way,  main  north  -  and  -  south 
street,  but  some  distance  south 
of  the  downtown  shopping  area, 
where  the  major  retail  stores  are 
located.  The  motorized  mes¬ 
senger  ser\-ice  steps  up  the  ef- 


"PROOF  TREE" — Fast  reference 
to  proofs  requiring  corrections  by 
phone  is  accomplished  with  the 
aid  of  a  spinning  proof  tree  which 
accommodates  seven  days  of  pub¬ 
lication.  John  Tolcan,  traffic  con¬ 
trol  head,  is  tracking  down  a 
checking  copy  requested  by  one 
of  the  ad  salesmen. 

ficiency  of  the  pick-up  and  de¬ 
livery  service  provided  for  ad¬ 
vertisers. 

H.  B.  Snyder,  77-year-old  pub¬ 
lisher  of  the  Post-Tribune,  who 
with  his  brother,  the  late  Ralph 
Snyder,  established  the  Gary 
Post  in  1910,  is  equally  enthusi¬ 
astic  about  the  ad  copy  proces¬ 
sing  system  and  the  relatively- 
new  cold  type  method  of  ad  com¬ 
position.  “It  is  all  a  part  of  our 
program  of  giving  the  adver¬ 
tiser  the  best  possible  sendee 
we  can  render,”  he  said. 


RADIO-DISPATCHED — Operating 
on  the  same  radio  frequency  and 
base  transmitter  with  the  Gary 
Post-Tribune  photo  and  news  cars, 
the  copy  service  cars  accept  as¬ 
signments  "on-the-air".  They  in¬ 
crease  the  effective  operating 
radius  from  the  newspaper  plant 
to  15  miles.  Jennie  Fry  (left), 
traffic-control  clerk,  accepts  a 
copy-pickup  assignment  from  Shir¬ 
ley  Cantrell,  advertising  expediter. 


Katanga  Ousts 
AP  Reporter 

Two  days  after  he  was  warned 
that  his  stories  had  displeaserl 
President  Moise  T.shombe,  As¬ 
sociated  Press  new.sman  Errol 
Friedmann  was  ordered  to  leave 
Katanga  on  April  9.  He  immedi¬ 
ately  crossed  over  to  Northern 
Rhodesia. 

The  expulsion  order  charged 
that  he  was  a  “threat  to  public 
order  and  tranquility.”  It  was 
signed  by  Katanga’s  Interior 
Minister  Godefroid  Nunongo. 

Mr.  Friedmann,  a  native  of 
South  Africa,  and  another  AP 
newsman,  Adrian  Porter,  had 
been  summoned  April  7  by  the 
local  security  chief  and  warned 
I  that  Tshombe  was  displeased 
about  stories  written  by  them. 
The  security  head  .said  certain 
articles  appearing  in  Belgian 
newspapers  were  not  true  and 
told  the  correspondents  to 
“watch  their  step”  or  run  the 
risk  of  expulsion. 

Both  newsmen  said  their 
'  stories  were  factual  and  that  a 
headline  in  a  Belgian  paper  to 
which  Tshombe  objected  was  not 
written  by  the  AP. 

Mr.  Friedmann  has  been  in 
j  Africa  for  AP  since  July. 

Now  24,  he  has  packed  a  lot 
I  of  living  into  his  young  years, 
i  He  has  been  a  stev^ore  in  Ken- 
I  ya,  a  lumberjack  in  Canada,  a 
I  copy  boy  in  London,  a  newsman 
in  the  Antarctic  and  a  reporter 
in  the  United  States  under  a 
State  Department  grant.  His 
father  is  chief  editor  of  the 
South  African  Press  Association. 
He  joined  AP  in  London  in 
January  1960. 


Cartoonists  Plan 
Unusual  Book 
For  15th  Dinner 

The  National  Cartoonists  So¬ 
ciety,  in  connection  with  its  15th 
annual  Reuben  Award  Dinner, 
at  the  Lambs  Club  on  Tuesday, 
April  25th,  is  issuing  a  hand¬ 
some  l)ook  of  unusual  format  to 
serve  as  a  combination  program 
and  year  book  of  the  NCS. 

It  will  run  to  about  40  pages,  ^ 
and  among  its  contributors  are 
Herblock,  Walt  Kelly,  Rube 
Goldberg,  Fred  Cooper  and 
about  a  dozen  other  leaders  in 
the  field  of  cartooning.  It  is 
being  put  together  by  a  commit¬ 
tee  headetl  by  Carl  Rose. 

Among  its  many  off-beat  fea¬ 
tures  is  the  fact  that  not  a  line 
of  type  will  appear  in  it.  In 
accordance  with  the  cartoonist’s 
usual  way  of  being  articulate,  | 
every  bit  of  the  contents  is  to 
be  hand  drawn  and  lettered. 

William  Crawford  of  the  | 
Newark  Evening  News,  presi- 1 
dent  of  NCS,  said  the  occasion  i 
of  the  15th  annual  award  din¬ 
ner  is  a  good  time  for  recasting 
the  past  and  forecasting  the 
future  of  a  Society  created  in 
1946  by  five  working  cartoonists 
(Rube  Goldberg,  Russell  Patter¬ 
son,  Gus  Edson,  Clarence  Rus¬ 
sell  and  Otto  Soglow)  who  were 
clad  in  long  underwear  and 
billeted  in  a  U.  S.  Marine  camp 
(Quantico)  where  they  had 
been  entertaining  some  of  the 
forces  of  the  U.  S.  Military  es¬ 
tablishment. 

“Perhaps  the  most  astonish¬ 
ing  thing  about  the  National 
Cartoonists  Society  is  the  rela- 1 
tive  tardiness  of  its  formation 
as  late  as  1946,”  the  president 
said.  “For  the  tradition  of  the 
Cartoonist  goes  back  a  long, 
long  time.  Before  Man  could 
write,  or  perhaps  even  talk, 
there  was  a  cartoonist  around. 
Those  lovely  drawings  of  bisons 
and  boars  on  the  rock  walls  of 
the  caves  in  Perpignon  were  the  j 
first  fumblings  at  a  comic  strip,  I 
when  the  corporate  bodies  now 
known  as  newspaper  syndicates 
and  magazines  did  not  even  | 
exist  to  exploit  them.  They  had 
no  balloons  or  gag  captions,  for 
it  was  necessary  for  that  ancient 
cartoonist  to  invent  alphabets 
and  writing  before  he  could  com¬ 
municate. 

“Nor  is  the  theory  of  the  in-i 
vention  of  the  alphabet  by  a! 
cartoonist  as  far-fetched  as  it 
sounds.  Look  at  the  first  letter 
of  our  alphabet,  the  A;  the 
Greek  Alpha  and  the  Hebrew 
Aleph.  Originally,  it  was  the 
ideograph  of  an  oxhead.  How 
would  a  cartoonist  draw  an  ox- 
head?  Turn  it  upside  down,  and 
there  you  are.” 


FOR  LAUNCHING  ALMOST  ANYTHING 


Count  on  ALTOONA 


.  .  .  "TEST-TOWN,"  PA. 


If  you’ve  built  a  better  mousetrap, 
created  a  new  product,  perfected  your 
packaging  or  developed  a  new  campaign 
to  put  your  product  in  orbit,  there’s 
no  better  place  than  Altoona 
for  your  No.  1  Test  Site. 

Count  down  on  these  plus  factors: 
Typical  distribution  patterns,  well- 
balanced  economy,  cooperative 
retailers  .  .  .  and  the  ALTOONA 
MIRROR’S  saturation  coverage  of 
Blair  County’s  $  144-million  market, 
untouched  by  competing  media. 
You’re  on  target  in  Altoona! 


TEST  BEST  IN  PENNSYLVANIA  WITH  THE 

Hltoona  SlRtrror 

Altoona  Pennsylvania's  Only  Daily  Newspaper 
Richard  E.  Beeler,  Adv.  Mgr. 
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Tlds 


modern  American 
travel  marvels 


“43  Modern  American  Travel  Marvels.”  The  story  featured  on  the  cover 
of  last  Sunday’s  issue  of  This  Week  Magazine  is  something  of  a  marvel 
in  itself.  For  one  thing,  it  could  only  have  appeared  in  This  Week 
Magazine.  The  editors  of  the  43  distinguished  newspapers  which  dis¬ 
tribute  This  Week  built  this  extraordinary  article  in  partnership  with 
the  magazine’s  staff.  Their  experience  and  sense  of  newsworthiness  in 
selecting  little-known  tourist  attractions  in  each  of  their  areas,  was 
successful  in  bringing  to  the  nation’s  largest  reading  audience,  one  of 
the  most  appealing  and  out-of-the-ordinary  “See  U.S.  A.”  travel  articles 
ever  published. 

■  This  same  partnership  with  43  of  the  country’s  largest  and  most 
influential  newspapers  has  worked  to  make  This  Week  Magazine  Amer¬ 
ica’s  largest  publication  —  with  a  circulation  of  more  than  13,500,000 
copies  every  week,  and  a  dominance  of  the  43  markets  which  account 
for  more  than  70%  of  the  nation’s  retail  sales.  On  the  occasion  of  the 
75th  annual  meeting  of  the  ANPA,  we  salute  the  partnership  that 
makes  achievements  like  these,  both  editorial  and  in  growth,  i)ossible. 


ART  GRAVURE 
CORPORATION 

Cordially 

extends  an  invitation 
to  you  to  visit  their 

CONVENTION 

HEADQUARTERS 

at  the 

WALDORF-ASTORIA 

Suit^ 

during  the 

ANPA 

CONVENTION 

Take  a  break  and  spend  a 
few  minutes  and  discuss  the 
benefits  of  rotogravure.  See 
a  collection  of  “Special  Sec¬ 
tions”  printed  throughout 
the  country  and  some  of  the 
success  stories  about  them. 

Get  an  introduction  to  the 
gravuie  process  via  photo 
blow-ups  and  by-products  of 
the  medium.  Informative 
brochure  available. 

A  discussion  of  tentative 
costs  of  tabloids  is  invited. 

Ask  for  Phil  Barber,  Marty 
Waters  or  Bob  Brown. 

ART  GRAVURE 
CORPORATION 

406  West  31st  St., 
New  York,  N.  Y. 
Phone:  CHickering  4-2423 


Tight  Job 
Continues 

San  Francisco 
The  charm  of  this  city  is  apt 
to  fade  very  quickly  for  the 
newsmen  seeking  a  job.  Things 
are  just  plain  tough. 

True,  the  historic  tightness 
which  now  prevails  is  not  as  bad 
as  that  of  midsummer,  1959, 
when  the  two  afternoon  dailies 
here  merged.  True  also,  the 
quest  for  top  talent  continues. 
Some  would  define  this  as  “top 
top”  talent. 

But  it  is  not  now  true,  as  the 
old-timers  claimed  in  the  1920s 
and  1930s,  that  one  had  to  be  a 
native  son  or  daughter  to  land 
on  a  metropolitan  newspaper 
here. 

Today’s  generation  of  working 
newsmen  here  includes  graduates 
from  most  every  type  of  beat  in 
most  any  section  of  the  world. 
The  mixing  process  came  in  the 
war  and  post-war  years. 

Toppers  Remain 

The  toppers  have  remained, 
and  today  this  combined  news 
group  might  paraphrase  the 
Marine  Corps’  hymn  and  chant 
a  chorus  along  this  order: 

From  the  shoals  of  every 
peace  conference 
To  war’s  beaches,  Guadacanal 
to  Normandy 

From  White  House  and  also 
from  Congress 

Everywhere  the  news  has 
been,  there  been  we. 

Coupled  with  the  assemblage 
of  the  old  hands  and  the  mi¬ 
grants  from  global  beats  there 
has  been  a  continued  drive  by 
young  and  able  recruits.  They 
seek  recognition  by  going 
through  the  copy  boy  ranks  or 
by  working  on  suburban  papers 
until  their  break  comes. 

Every  editor  is  looking  for  a 
real  spark  plug,  but  most  pro¬ 
motions  are  from  within  each 
organization  or  from  within  the 
circle  of  established  local  news¬ 
men. 

Meanwhile  the  applications 
from  experienced  newsmen  pile 
up  from  across  country.  Those 
from  novices  come  from  through¬ 
out  northern  California. 

Some  Exceptions 

There  are  exceptions.  The  top 
copy  desk  man  and  the  brightest 
of  the  copy  boy  applicants  has 
a  chance. 

Most  everyone,  however, 
should  have  a  long  purse  and  be 
prepared  for  discouraging  weeks 
of  search  before  coming  here  in 
quest  of  a  job,  a  survey  shows. 


Status 
in  S.F. 

The  lures  which  add  to  the 
tight  situation  here  are  the 
charm  of  this  city  and  its  pro¬ 
fessional  standing  as  a  news 
center. 

The  conditions  include  a 
$157.85  guild  scale  for  six-year 
veterans.  Copy  boys  start  at 
$53.75  and  go  to  $61.50  within  a 
year. 

The  top  scale  includes  $3.35 
subtracted  from  each  employe’s 
pay  check  for  a  pension  fund. 
There  are  now  55  receiving  re¬ 
tirement  pay. 

4-Week  Bid 

The  guild  is  now  awaiting  an 
arbitration  ruling  on  its  bid  for 
four-week  vacations  for  em¬ 
ployes  with  10  or  more  years  of 
service. 

One  who  views  the  job  situa¬ 
tion  is  definitely  tight,  especially 
in  editorial  positions,  is  Fred 
Fletcher  at  guild  headquarters. 
His  judgment  is  based  on  general 
reports  as  the  union  itself  does 
no  hiring,  he  stressed. 

The  San  Francisco  News-Call 
Bulletin  situation  probably  is 
tighter  than  elsewhere  in  the 
opinion  of  Robert  W.  (Pete) 
Lee,  managing  editor.  This  re¬ 
sults  from  the  merger  which 
provided  a  newspaper  equally 
owned  by  Hearst  and  Scripps- 
Howard. 

In  the  consolidation  the  N-CB 
picked  up  additional  help.  He 
can  not  recall  any  permanent 
employment  since  except  for 
replacements.  Some  who  have 
gone  for  various  causes  have  not 
been  replaced,  Mr.  Lee  said. 

Excess  Reported 

The  consolidation  resulted  in 
an  excess  staff.  The  N-CB  prob¬ 
ably  is  still  slightly  overstaffed 
even  though  there  have  been  only 
a  few  replacements,  he  advised. 

Ten  to  12  applications  a  week 
are  being  received.  These  are 
from  as  far  as  Cincinnati,  Chi¬ 
cago  and  points  throughout  the 
mid-west.  There  are  not  too 
many  from  the  South  or  from 
New  York,  he  observed. 

San  Francisco  Examiner 
newsroom  conditions  are  static, 
reports  Ed.  Dooley,  assistant 
managing  editor.  He  believes  the 
Examiner  has  more  job  applica¬ 
tions  per  square  foot  than  most 
any  other  newspaper. 

These  applications  are  from 
all  parts  of  the  east  and  mid¬ 
west.  He  commented  that  one 
cannot  nail  down  a  job  by  mail. 
This  sentiment  was  echoed  in 
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other  reports  on  the  job  situa-| 
tion.  • 

“.4  I>ong  Bench” 

“As  they  say  in  baseball,  we 
have  a  long  bench  and  its  power 
packed,  but  we  can  always  use 
talent,”  said  Abe  Mellinkoff,  city 
editor,  of  the  job  situation  on  the 
San  Francisco  Chronicle. 

The  requirements  to  get  on 
that  bench  are  intelligence,  good 
disposition,  talent  and  experi¬ 
ence.  That’s  all,  he  quipped. 
Given  these  the  Chronicle  is 
interested  whether  there’s  an  I 
opening  or  not.  ! 

Two  or  three  personal  inter¬ 
views  daily  and  a  perusal  of 
mailed  applications  and  clips 
until  it  seems  his  eyes  are  falling  , 
out  results  from  a  policy  of 
answering  every  application,  he  I 
explained.  I 

The  heaviest  job  demand  for 
the  Sunday  edition  occurred 
after  the  afternoon  merger  here, 
advised  Stanleigh  Arnold,  Sun¬ 
day  editor.  He  has  two  or  three 
job  interviews  every  week. 

Oakland  Situation  I 

The  tight  situation  also  pre¬ 
vails  on  the  east  side  of  San 
Francisco  Bay,  advised  Leo 
Levy,  managing  editor,  Oakland 
Tribune.  He  interviews  two  or 
three  job  seekers  daily. 

Mail  applications  are  being 
received  constantly  from  all 
parts  of  the  East  and  middle 
west.  Many  of  these  are  from 
promising  candidates  but  there 
is  no  position  open  for  them,  Mr. 
Levy  advised. 

The  Tribune  is  not  even  look¬ 
ing  for  temporary  vacation  help, ; 
the  veteran  editor  said.  Vacan¬ 
cies  have  been  filled  by  shifts  I 
within  the  news  room  and  from 
graduates  of  a  good  training  pro¬ 
gram  developed  by  the  afternoon 
and  Sunday  newspaper. 

Student  .4ttitude  ^ 

Interests  of  the  college  jour¬ 
nalism  students  remain  divided, 
Charles  N.  Stabler,  managing 
editor.  Pacific  Coast  edition. 
Wall  Street  Journal,  found  on 
his  recruiting  trip  to  seven  uni¬ 
versities  and  colleges  in  the  Far  I 
West. 

About  half  of  the  students  are 
more  interested  in  public  rela¬ 
tions  and  advertising  than  in 
newspapers,  he  found.  He  cus¬ 
tomarily  addressed  the  senior 
senior  class  and  then  personally 
interviewed  10  to  12  at  each 
school. 

But  the  trips  turned  up 
several  good,  intelligent  re¬ 
porters  and  proved  well  worth 
while,  he  advised.  The  WSJ  has 
conducted  this  recruiting  long 
enough  to  know  that  it  pays, 
Mr.  Stabler  said.  He  was  one  of 
(Continued  on  page  74) 
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WESTERN  NEW  YORK’S  GREAT  NEWSPAPER 


in  Buffalo  for  week-long  buying  action 


weVe  added  COLOR 
to  NEWSpower!" 


PETER  J.  SCHMITT  CO.,  INC. 
Bells-IGA  Markets.  Buffalo.  New  York 


More  and  more  food  advertisers  in  the  big  Buffalo  market 
are  learning  that  the  formula  for  plus  sales  is  the  impact  of 
color  added  to  the  unmatched  coverage  of  Buffalo  Evening 
NEWSpower.  The  proven  sales  advantage  of  COLOR  -j- 
NEWSpower  resulted  in  new  color  linage  records  during 
1960;  26.7%  more  color  linage  than  1959;  over  twice  the 
color  linage  of  Buffalo's  other  daily  newspaper;  and,  color 
advertising  appeared  on  254  of  309  Buffalo  Evening  News 
publishing  days  during  1960.  The  reason  for  these  records? 
It’s  COLOR  +  NEWSpower  =  MORE  SALES  I 


Buffalo  Evening  News 


KELLY- SMITH  CO. —  National  Representatives 


Monarch  for  maximum  output 


Comparison  of  output—Old  style  high  speed  machine  vs. 

new  Intertype  Monarch 

1 

Old  style 
high  speed 
machine 

Monarch 

The  Intertype  Monarch  is  the  fastest  and  most 
productive  linecasting  machine  made  . . .  so  fast 
that  it  will  produce  up  to  a  million  more  lines 
of  newspaper  text  per  year  than  conventional 
machines.  These  extra  lines  make  a  big  difference 
in  time  and  production  costs.  With  Monarchs,  you 
can  also  save  valuable  floor  space,  meet  dead¬ 
lines  easier,  quicker.  Convert  to  Monarchs  for 
setting  news,  editorial,  market  quotations  and 
classified,  and  you  will  establish  new  standards  of 
production  and  economy  in  your  composing  room. 


,  ( 

Intertype  Company 


Fotosetter  cuts  display  costs 


The  Fotosetter  is  the  most  versatile  typesetting 
machine  made.  It  produces  mixed  or  straight 
matter  at  keyboard  speed  in  sizes  from  3  pt. 
through  72  pt.  on  film  or  photographic  paper . . . 
and  does  it  with  only  one  unit,  in  one  operation, 
directly  from  the  keyboard.  It  is  based  on  simple 
mechanical  principles.  Requires  minimum  training 
for  use  and  maintenance.  With  the  Fotosetter 
Method,  you  can  lower  production  costs  and 
improve  the  quality  of  your  display  advertising. 


Jobs  in  S.F. 

(Continued  from  page  70) 


College  Recruitment 


80%  of  the  time.  VVe  make  our 
appraisal  of  the  man  on  the 
campus  and  suggest  that  he 
visit  Chicago.  We  do  not  offer 


Effort  Disappoints 


of  recruitment  at  the  college  him.’ 
level. 


to  pay  his  transportation,  under 
the  theory  that  if  he  is  inter¬ 
ested  enough,  and  he  pays  his 
own  way,  we  can  close  with 


six  regional  recruiters  used  by 
the  organization.  (E&P,  March 
11,  page  12). 

Selected  newcomers  will  join 
the  WSJ  at  graduation.  Usually 
they  are  sent  to  a  publishing 
center  for  training.  The  WSJ 
customarily  hires  more  than 
enough  to  meet  quotas. 

IntereNt  Crows 

Interest  in  the  WSJ  has  grown 
now  that  students  are  aware  it 
covers  politics,  science,  inter¬ 
national  affairs  and  other  fields 
besides  business,  he  found. 

Despite  this  annual  talent 
hunt,  the  turnover  is  low.  Fewer 
are  now  leaving  to  enter  public 
relations.  Possibly  this  is  be¬ 
cause  companies  are  not  in¬ 
creasing  that  bracket  of  per¬ 
sonnel  at  present,  Mr.  Stabler 
said. 

Applications  for  jobs  are  on 
about  the  same  scale  as  in  re¬ 
cent  years  at  the  San  Francisco 
offices,  he  reported.  A  slight 
recent  gain  is  probably  a  sea¬ 
sonal  factor  due  to  advance 
planning  by  next  June’s  gradu¬ 
ates. 


Chicago  newspapers  engaged 
in  recruitment  on  college  cam¬ 
puses  can  see  no  immediate 
benefits  of  the  program.  Any 
increase  of  college-trained  peo¬ 
ple  applying  for  jobs  during  tbe 
past  two  years  has  been  frac¬ 
tional,  E&P  was  told. 

“No  doubt  the  campaign  to 
interest  more  college  men  in 
newspaper  jobs  has  had  an  ef¬ 
fect,  but  speaking  for  the  adver¬ 
tising  department,  I  would  say 
we  cannot  actually  pinpoint 
these  results,”  said  J.  G.  Pad- 
dock,  Chicago  Tribune  assistant 
manager  of  classified  advertis¬ 
ing,  who  has  had  10  years  of 
experience  in  intendewing  at 
colleges. 

Face  Outside  Competition 

“Few,  if  any  men  have  men¬ 
tioned  the  campaign  as  a  basic 
influence  in  their  decision  to 
seek  an  advertising  sales  ca¬ 
reer,”  said  Mr.  Paddock,  who  is 
an  enthusiastic  advocate  of 
newspapers  doing  a  better  job 


“Our  main  competition  at  the 
universities  is  usually  leading 
advertising  agencies,  IBM,  Mon¬ 
santo  Chemical,  United  States 
Steel  and  others  of  this  type — 
not  the  newspapers  of  this 
country,”  he  asserted. 

Mr.  Paddock,  who  this  Spring 
has  been  interviewing  journalism 
and  marketing  students  at  nine 
Midwestern  universities,  offered 
the  following  suggested  pro- 
g^ram  to  newspapers  interested 
in  reaching  college  seniors: 

How  to  Do  It 

“1.  Send  a  man  to  interview 
at  the  universities  who  not  only 
knows  your  newspaper  and  the 
type  of  individual  who  is  suc¬ 
cessful  on  your  newspaper,  but 
send  a  man  who  is  a  salesman, 
who  is  enthusiastic — because  the 
top  flight  college  graduate  that 
you  are  interested  in  hiring  has 
had  numerous  job  offers  and  is 
convinced  that  if  he  is  not  a 
genius,  he  is  at  least  in  the 
upper  1%  of  humanity.  This 
man  has  to  be  sold! 

“2.  No  matter  how  good  an 
interviewer  or  judge  of  human 
nature  your  representative  may 
be,  it  is  impossible  to  know  all 
about  an  individual  in  a  20- 
minute  interview.  The  only  an¬ 
swer  to  this  problem  is  to  build 
up  your  contacts  with  the  pro¬ 
fessors  in  the  journalism  school 
who  have  seen  these  young  men 
over  a  period  of  four  years.  If 
the  university  professors  are  on 
your  side,  they  can  be  induced 
to  put  the  finger  on  whom  they 
consider  to  be  the  best  men. 
Tbeir  judgment  and  your  inter¬ 
viewer’s  judgment  may  differ, 
but  over  a  period  of  time  you 
begin  to  know  which  professors 
and  instructors  have  the  type  of 
insight  that  puts  the  finger  on 
the  type  of  man  you  want.  To 
my  mind,  this  is  the  most  im¬ 
portant  part  of  college  inter¬ 
viewing. 

“We  usually  contact  our 
friendly  professors  on  the  long 
distance  telephone  a  month  or 
so  before  we  plan  to  visit  the 
university,  tell  them  what  we 
are  looking  for,  and  ask  them 
if  they  can  recommend  certain 
men  for  us  to  talk  to. 

“When  interviewing,  we  use  a 
straight,  pattern-type  of  inter¬ 
view  in  which  we  find  out  what 
the  man  has  done  in  the  past. 
We  try  to  talk  20%  of  the  time 
and  have  the  applicant  talk 


News  Editors  Join 

In  recent  years,  Tribune  edi¬ 
torial  department  representa¬ 
tives  have  accompanied  Mr, 
Paddock  to  several  of  the  Mid¬ 
west  schools.  This  Spring,  Clay¬ 
ton  Kirkpatrick,  day  city  editor, 
went  in  search  of  editorial  tal¬ 
ent.  Earlier,  in  1958,  Thomas 
Furlong,  city  editor,  made  a 
similar  talent  .search  for  the 
news  department.  ' 

“I  made  the  first  trip  in  1958  | 
and  I  believe  that  we  hired  two  ' 
people  as  a  result,”  said  Mr. 
Furlong.  “We  follow’ed  this  up 
in  1959,  when  Kirkpatrick  vis¬ 
ited  the  campuses  and  hired 
four  or  five  people.  We  think  the 
visits  have  been  useful,  not  only 
because  of  the  direct  lesults, 
but  because  it  registered  our 
interest  in  getting  people. 

“We  have  had  applications 
from  a  number  of  people  from 
the  schools  we  visited  that  ap¬ 
peared  to  stem  from  the  visits. 
We  expect  to  keep  up  our  direct 
recruiting.  Of  course,  we  also 
keep  in  touch  with  the  Medill 
School  of  Journalism  at  North¬ 
western,  which  has  been  an  im¬ 
portant  source  of  new  people 
for  us.  This  is  a  continuous 
year-around  job.”  I 

Fiimisli  Own  Data  Sli€“et#  | 

Mr.  Paddock  explained  that  I 
he  does  not  use  a  questionnaire  I 
in  connection  with  interviewing 
college  seniors.  The  placement 
people  at  the  schools  always 
urge  students  to  prepare  a  good 
data  sheet  and  often  supply  a 
form  for  this  purpose.  ' 

“When  you  are  interviewing 
at  a  university  you  have  18  or 
20  individuals  to  talk  to  and 
20  minutes  to  half  an  hour  to  I 
spend  with  each  of  them,”  said  | 
Mr.  Paddock.  “In  my  opinion, 
there  just  isn’t  any  substitute 
for  the  man-to-man  interview.  i 
Of  course  we  use  certain  mate-  ] 
rial  as  an  interview  adjunct.  At 
the  present  time  we  leave  with 
interviewees  one  of  our  Tribune 
books  titled,  ‘Your  Introduction 
to  an  Advertising  Sales  Career 
with  the  Chicago  Tribune.’  ” 

Tbe  Tribune  concentrates  its 
college  recruiting  efforts  pri¬ 
marily  at  Notre  Dame,  Indiana, 
Illinois,  Michigan,  Missouri, 
Minnesota,  Iowa,  Michigan 
State  and  Northwestern  univer¬ 
sities. 

“We  could  nearly  say  that 
(Continued  on  page  76) 


You  don’t  unless  you’re  getting  MICRO  PHOTO’S 
two-per-exposure  method  of  microfilming. 

MICRO  PHOTO  uses  the  full  width  of  the  film 
to  give  you  the  maximum  film  image  possible. 

It  makes  a  big  difference  when  you  put  MICRO 
PHOTO’S  film  on  your  reader  .  .  .  the  image  is 
so  much  larger,  clearer  and  easier  to  read  ! 

Put  Your  Paper  in  the  Big  Picture  NOW  .  .  . 


WRITS  . . .  MICRO  PHOTO  INC. 

1700  SHAW  AVENUE  •  CLEVELAND  12,  OHIO 
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Now  You  Can  Try  The  Beautiful  New 

BLUE  RIBBON 
CONTRAST  MAT 

Instantly  Popular  With  All  Users 


BLUE  RIBBON 


*REG.  U.S.  PAT.  OFFICE 


The  ContraM  is  an  entirely  new  mat  in  the  Blue  Ribbon 
Line  featuring  Color  Contrast  with  Beautiful  Reproduc¬ 
tion  ★  Ample  Casts  ★  Fine  Release  ★  Accurate  Register 

FOR  SAMPLES  or  DEMONSTRATIONS,  WRITE: 

CERTIFIED  DRY  MAT  CORPORATION 
555  Fifth  Avenue  New  York  17,  N.Y. 


Recruitment 

{Continued  from  page  74) 

there  are  more  college  trained 
people  applying  for  jobs,  or  that 
they  are  better  equipped  or 
more  interested  in  newspaper 
work  than  before  the  industry¬ 
wide  recruitment  program  be¬ 
gan,”  said  Larry  Deever,  assist¬ 
ant  personnel  manager,  Chicago 
Sun-Times  and  Chicago  Daily 
News. 

“We  haven’t  had  any  direct 
evidence  of  young  people  being 
exposed  to  this  program.  Prob¬ 
ably  less  than  10  percent  of 
the  people  who  apply  in  person 
are  aiming  specifically  at  edi¬ 
torial  work.  One  reason  is  that 
we  seldom  advertise  for  edito¬ 
rial  help.  Another  is  that  edi¬ 
torial  applicants  may  make  di¬ 
rect  contact  with  the  editorial 
department” 

Mr.  Deever  told  E&P  that 
most  of  the  people  who  come 
to  the  personnel  department  fall 
into  one  of  two  categories:  (1) 
Drop-ins  who  want  any  kind  of 
a  job;  (2)  persons  answering  a 
specific  ad  for  clerical  or  sales 
help. 

Both  Thomas  Collins,  execu¬ 
tive  editor,  and  John  Stanton, 
managing  editor,  have  this  year 
inaugurated  a  program  of  visit¬ 


ing  journalism  .schools  in  the 
Midwest  in  behalf  of  the  Daily 
News. 

Get  Older  Applicants 

Emmett  Dedmon,  Sun-Times 
managing  editor,  noted  that  al¬ 
most  all  people  who  apply  for 
editorial  department  jobs  are 
college  graduates.  Most  of  them, 
however,  do  not  come  directly 
from  the  college  campus. 

“A  high  proportion  of  appli¬ 
cants  are  those  who  are  now 
working  on  small  papers  and 
would  like  the  additional  oppor¬ 
tunity — and  usually  additional 
compensation  —  of  working  for 
a  large  metropolitan  daily,”  ex¬ 
plained  Mr.  Dedmon. 

“We  do  not  have  a  special 
reci-uitment  program,  but  we  do 
not  regard  our  situation  as  typi¬ 
cal.  We  are  located  near  a  first- 
rate  school  of  journalism  at 
Northwestern,  and  in  addition, 
some  of  the  young  men  who  go 
away  from  Chicago  to  a  uni¬ 
versity  would  like  to  make 
their  homes  in  this  area  upon 
graduation.” 

Mr.  Dedmon  added,  however, 
that  although  they  are  pleasetl 
with  the  quality  of  young  peo¬ 
ple  who  are  hired,  it  is  obvious 
from  the  limited  number  who 
apply  that  there  is  not  a  satis¬ 
factory  resen’oir  of  manpower 
for  the  industrj'.  “To  the  best 


of  my  information,”  he  added, 
“none  of  the  applicants  has 
ever  mentione<l  any  connection 
between  their  interest  and  the 
newspaper  recruitment  pro¬ 
gram.” 

Richard  W.  Hainey,  Chicago's 
American  executive  editor,  has 
been  teaching  journalism  at 
Medill  for  13  years  and  one  of 
his  former  jobs  when  he  was 
with  the  Tribune  was  bringing 
along  young  talent  assigned  to 
the  neighborhood  news  sections 
of  that  newspaper. 

“I  don’t  think  the  young  men 
entering  the  business  to<lay  have 
the  writing  talent  of  a  few  years 
back,  although  they  are  more 
highly  educated,”  said  Mr.  Hai¬ 
ney.  “As  for  background,  young 
people  today  are  better  equip¬ 
ped  to  do  today’s  reporting  jobs. 
However,  I  find  more  bad  spell¬ 
ing  and  clumsy  writing  today 
than  a  few  years  back,  even 
though  our  young  people  seem 
to  be  getting  advanced  degrees 
in  greater  numbers. 

“No  one  can  accuse  me  of 
being  an  old  grouch,”  he  con¬ 
tinued.  “I’m  only  38,  but  I’m 
shocked  at  how  little  young  fel¬ 
lows  today  want  to  ground 
themselves  in  fundamentals.  It 
.seems  that  nearly  all  of  the 
graduates  totlay  want  to  start 
at  top  pay  and  at  Important  job 
assignments.  Hardly  anyone 
wants  to  start  on  a  beat  or  write 


Roberts  Wolfe 


Cabinet  Preilictions 
Rate  Guild  Prize 

Washington 
Chalmers  M.  Rol)erts,  national 
bureau  chief  of  the  Washington 
Post,  received  the  Bill  Pryor 
Memorial  Award  for  the  second 
time  in  three  years  when  the 
Washington  Newspaper  Guild 
presented  its  prizes  April  7. 

The  judges  cited  him  for 
stories  last  December  predicting 
President-elect  Kennedy’s  selec¬ 
tions  for  three  Cabinet  posts  — 
State,  Defense  and  Treasury. 

Brothers  Randolph  and  Fran¬ 
cis  Routt  of  the  Evening  Star 
took  the  first  prizes  in  news- 
pictures  and  sports  pictures. 

Thomas  Wolfe  of  the  Post 
carried  off  two  firsts,  one  for 
a  report  on  Castro’s  Cuba  and 
one  for  a  humorous  piece  on  a 
Senate  filibuster. 

.Star  Man  Cited 


DESIGNERS 

OF 

NEWSPAPER 

PLANTS 

WORK  IN  PROGRESS  | 

The  Milwaukee  Journal  I 

The  Calgary  Herald  i 

Pacific  Press  Limited  | 

of  Vancouver,  B.  C. 

Windsor  Daily  Star  ! 

Pereira  &  Associates  I 

I 

Architecture — Engineering — Planning 

316  N.  MICHIGAN  AVE.  CHICAGO  I.  ILL 


obits.  The  ones  who  do  soon 
turn  out  to  be  far  and  away 
better  reporters  and  writers. 

Attracted  to  PK  &  TV 

“Perhaps  newspaper  pay  is 
too  low,  but  I’m  afraid  if  it 
were  higher,  the  beginner  still 
would  want  more.  Young  fel¬ 
lows  today  seem  lured  away  by 
public  relations.  Fortunately, 
they  (PR)  get  only  a  few  of 
the  really  good  men.  On  the  col¬ 
lege  level,  most  of  the  brighter 
boys  today  seem  to  want  to  go 
into  radio  and  TV.  Soon  there 
has  to  be  a  saturation  point 
there.” 

Mr.  Hainey  pointed  out  that, 
unfortunately,  he  has  found 
more  good  women  in  colleges 
than  men — from  the  standpoint 
of  inherent  journalistic  talent 
and  enthusiasm.  Yet,  unfortu¬ 
nately,  there  are  not  as  many 
opportunities  for  women.  “Un¬ 
fortunately,  too,”  he  added, 
“women  have  a  biological  fault 
— they  are  the  ones  who  have 
the  babies  and  thus  have  short 


Other  first  prize  winners: 

Public  service  —  James  R. 
Carberry,  Post;  human  interest 
—  Elsie  Carper,  Post;  feature 
photo  —  Charles  DelVecchio, 
Post;  local  news  —  Milton 
Viorst,  Post;  interpretative 
writing  —  David  S.  Broder, 
Star;  sports  —  Francis  Stann, 
Star;  arts  —  Betty  Vitol,  Daily 
News. 

The  aw’ard  for  Guildsman  of 
the  Year  went  to  Charles  W. 
Puflfenberger,  assistant  city  edi¬ 
tor  of  the  Star,  w'ho  is  a  past 
president  of  the  local  guild. 

• 

3  in  Iowa  Honored 
With  Master  Awards 

Des  Moines 

Three  Iowa  newspapermen  re¬ 
ceived  the  Iowa  Press  Associa¬ 
tion’s  master  editor-publisher 
awards  at  the  association’s  an¬ 
nual  banquet.  They  are  Arthur 
K.  Walling,  publisher  of  the 
Oskaloosa  Daily  Herald;  Carl 
Hamilton,  manager  and  co-pub¬ 
lisher  of  the  Iowa  Falls  Citizen 


careers  on  papers.”  and  Times,  and  Gordon  W.  I 

Mr.  Hainey  emphasized,  how-  Aasgaard,  publisher  of  the  Lake  | 
ever,  that  he  is  all  in  favor  of  Mills  Graphic. 
newspapers  awakening  to  the  The  association  also  honored 
need  for  more  aggressive  re-  Prof.  Kenneth  R.  Marvin,  head 
cruitment  in  order  to  attract  top  of  the  department  of  technical 
talent.  “I  hope  it  will  not  be-  journalism  at  Iowa  State  Uni- 
come  as  competitive  as  among  versity,  with  a  special  plaque 
baseball  teams,”  he  added,  “for  “for  outstanding  service  to  the 
not  all  ‘bonus  babies’  work  out.”  profession.” 
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Profit  Share 
Trust  Grows 
As  It  Earns 

Hutchinson,  Kans. 

From  custodian  to  publisher, 
employees  in  six  of  the  7-paper 
Harris  group  in  Kansas  and 
Iowa  have  their  eyes  on  Wall 
Street  these  days. 

Through  their  newspapers  the 
403  workers  have  accumulated 
nearly  $3  million  in  stocks, 
bonds  and  cash,  and  they’re 


earning  as  high  as  7%  percent 
on  some  of  their  money. 

The  group  began  its  Employee 
Profit  Sharing  Trusts  19  years 
ago  to  provide  for  retirement, 
create  interest  in  product  im¬ 
provement,  and  to  increase 
longevity. 

Harris  papers  are  the  Hutch¬ 
inson  News,  Salina  Journal, 
Garden  City  Telegram,  Chanute 
Tribune,  Ottawa  Herald  and 
Olatlie  News  in  Kansas,  and  the 
Burlington  Hawk-Eye  in  Iowa. 

Hutchinson,  Burlington,  Otta¬ 
wa  and  Chanute  papers  started 
their  trust  programs  in  1942, 
Salina  in  1951  and  Garden  City 
in  1956.  The  program  at  the 


recently  established  Olathe  News 
will  begin  at  the  end  of  1961. 

Each  year,  the  companies 
contribute  a  portion  of  their 
profits  before  taxes  to  the  trusts. 
Since  the  origin,  the  six  papers 
have  contributed  a  total  of  $2,- 
238,497.  By  the  end  of  1960, 
$423,341  had  been  paid  out  in 
retirement  benefits. 

Buy  Stock  in  Papers 

Despite  this,  thanks  to  earn¬ 
ings  and  appreciation,  assets  of 
the  combined  trusts  at  the  end 
of  1960  were  $2,838,360.  Of  that 
amount,  $219,417  is  in  cash, 
$896,647  in  bonds,  $900,704  in 
common  .stock  and  $821,591  in 


Harris  newspaper  stock. 

Four  of  the  trusts  have  pur¬ 
chased  and  the  other  two  are 
acquiring  25  percent  of  the  com¬ 
mon  stock  of  their  resitective 
publishing  companies.  Thus  em¬ 
ployees  —  participants  of  the 
trusts  —  not  only  receive  each 
year  the  annual  contribution 
from  the  company  profit-s;  they 
also  receive  regular  dividends 
from  their  stock  in  the  i)apers. 

Remainder  of  the  trust  funds 
are  invested  in  a  varied  port¬ 
folio,  supervised  by  a  New  York 
bank.  Executives  of  each  of  the 
newspapers  serve  as  tinistees 
within  rules  laid  down  by  the 
Department  of  Internal  Reve¬ 
nue. 


An  employee  becomes  eligible  1 
to  participate  in  the  trust  after  \ 
six  months  employment.  I 

Should  the  employee  leave  be¬ 
fore  five  years,  he  forfeits  his  ! 
whole  account  which  is  distrib-  i 
uted  among  the  remaining  par¬ 
ticipants.  At  five  years,  he  gains 
j  a  .50  percent  vested  interest  in 
i  his  account,  with  an  added  5 
j  percent  each  additional  year.  So, 

'  at  15  years,  he  has  a  100  per¬ 
cent  vested  interest, 
i  Retirement  age  is  65  for  men, 

I  60  for  w’omen,  but  optional  for 
both  at  55.  Monthly  retirement 
payments  may  be  spread  over 
10  to  20  years,  or  taken  in  a 
lump  sum.  If  drawn  monthly, 
the  balance  continues  to  earn 
interest  and  participate  in  ap¬ 
preciation  of  investments.  In 
!  1960,  the  trusts  had  54  pension¬ 
ers  who  drew  $64,037. 

In  1960,  a  savings  program 
was  started  in  conjunction  with  i 
'  the  trust  funds,  to  take  advan- 
I  tage  of  the  investment  oppor-  I 
j  tunities  enjoyed  by  the  large 
,  fund. 

A  trust  participant  of  at  least 
I  one  year  may  authorize  payroll 
I  deductions  of  from  2  percent 
I  to  10  percent  of  his  earnings. 

I  The  money  is  mingled  with  the 
I  retirement  fund  for  investment 
[  purposes,  but  is  not  earmarked 
;  for  retirement.  The  employee 
I  may  withdraw  his  savings  at  ' 
i  any  time  upon  90  days  notice. 
In  the  initial  six  months  of  the 
program,  55  employees  invested 
;  $26,000,  earned  7*/^  percent.  1 

I 

Harry  Reutlinger 
Retires  in  July 

Chicago 

Harry  F.  Reutlinger,  the  man 
;  who  sent  the  Dionne  quintuplets 
an  incubator  when  the  doctor  at 
!  Callander,  Ontario,  said  one  was 
!  necessary  to  keep  the  babies 
I  alive,  plans  to  retire  July  1» 

I  after  47  years  of  service  with 
Chicago’s  American.  He  is  re¬ 
signing  from  his  present  post  as 
Sunday  editor.  He  and  his  wife, 
Margaret,  are  now  in  Paris  with 
i  a  group  of  99  Chicagoans. 
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IMPERIAL  TYPE  METAL  COMPANY 


FIRST 


n  Total  Advertising 
n  Classified  Advertising 
n  General  Display 
Advertising 

Retail  Display  Advertising 
Rotogravure  Advertising 
Automotive  Display 
Advertising 

n  Automotive-Miscellaneous 
Advertising 

n  Alcoholic  Beverages 
Advertising 

n  Amusement  Advertising 
(General) 

n  Amusement  Advertising 
(Retail) 

n  Aviation  Advertising 
n  Bank  and  Trust  Company 
Advertising 
n  Book  Advertising 
n  Building  Supplies  and 
Contractors  Advertising 
n  Cigar  Advertising 
n  Cigarette  Advertising 
n  Clothing  Store 
Advertising,  Men's 

n  Clothing  Store  Advertising, 
Men's  and  Women's 
n  Clothing  Store  Advertising, 
Total 

n  Clothing  Store  Advertising, 
Women's 

n  Comic  Advertising — 
Sunday 

n  Confections  Advertising 
(General) 

n  Total  Department  Store 
Advertising 
n  Department  Store 
Basement  Advertising 


IN  ADVERTISING 
FOR  60 

CONSECUTIVE  YEARS 


n  Department  Store 
Upstairs  Advertising 
n  Drug  Store  Advertising 
n  Educational  Advertising 
(General) 

n  Educational  Advertising 
(Retail) 

Electrical  Appliances  and 
Supplies  Advertising 
Farm  and  Garden 
Financial  Display 
Advertising 

Furniture  and  Household 
Advertising  (Retail) 
n  Garages  and  Service 
Stations  Advertising 
n  Gasoline  and  Oil 
Advertising 
Food  Advertising 
(General) 

Grocery  Store  Advertising 
Heating  and  Plumbing 
Advertising 
n  Hotel  and  Resort 
Advertising  (General) 
n  Hotel  and  Restaurant 
Advertising  (Retail) 
n  Housing  Equipment 
Advertising 
n  Household  Supplies 
n  Household  Furniture  and 
Furnishings  Advertising 
(General) 

n  Industrial  Advertising 
(General) 

n  Insurance  Advertising 
(General) 

n  Jewelry  and  Silverware 
Advertising  (General) 
n  Jewelry  Store  Advertising 
n  Liquor  Advertising 
(General) 


n  Liquor  Store  Advertising 
n  Medical  (General) 
n  Miscellaneous  Advertising 
(General) 

Miscellaneous  Advertising 
(Retail) 

n  Musical  Instrument  Store 
Advertising 

New  Passenger  Car 
Advertising 

n  Parts  and  Accessories 
Advertising 

n  Publishing  and  Media 
Advertising  (General) 
n  Professional  and  Service 
Advertising  (General) 

n  Professional  Advertising 
(Retail) 

n  Radio  Retail  Advertising 

n  Real  Estate  Advertising 
(R.O.P.  Only) 

n  Retail  Less  Department 
Store  Advertising 

n  Shoe  Store  Advertising 
n  Sporting  Goods,  Camera 
and  Photo  Si^plies 
Advertising  (General) 

in  Sporting  Goods 
Advertising  (Retail) 
in  Stationers  Advertising 
in  Tires  and  Tubes 
Advertising 
in  Toilet  Requisite 

Advertising  (General) 
in  Toilet  Goods  and 

Beauty  Shops  Advertising 
in  Total  Tobacco  Advertising 
in  Transportation  (General) 
in  Trucks  and  Tractors 
Advertising 
in  Wearing  Apparel 
Advertising  (General) 


IN  DAILY  CITY  ZONE  CIRCULATION 
IN  DAILY  TOTAL  CIRCULATION 
IN  SUNDAY  CITY  ZONE  CIRCULATION 
IN  SUNDAY  TOTAL  CIRCULATION 


ST. LOUIS  POST-DISPATCH 

The  selling  force  behind  5t  Louis  Business 


KING  FEATURES  SYNDICATE 


\Bm 


e^ecioMu  ^ 

uf-katevm  ^  Zm^  ^aewoic 


•Vhe  Key  to  (^Circulation  for  (^  Newspapers  Each  Year 

KING  FEATURES  SYNDICATE 

i  ^  A  *7  F 

*'  General  Sales  /Manager  ■  235  East  45th  Street,  New 


©K.F.S. 


The /v^  King  Catalogue  —  presenting  and  describing 

he  greatest  array  of  quality  features  in  newspaper  history: 

50  Daily  Strips  and  Panels-including: 


BLONDIE 


BEETLE  BAILEY 


BUZ  SAWYER  •  THEY’LL  DO  IT  EVERY  TIME 


/|.5  Full-Color  Sunday  Comic  Pages-including: 


FAIRCHILD 

news 


Mary  Bubb,  Cape  Canaveral  eorre-  ; 
spondent  for  ELECTRONIC  NEWS, 
wa;-  one  of  four  nien)l)ers  of  the  ; 
press  on  a  recent  off-shore  cruise  of  1 
the  submarine  Thewlore  Roosevelt.  1 
She  is  believed  to  he  the  first 
woman  aboard  a  Polaris  nuclear  ' 
submarine  for  trip  underway.  She  i 
also  was  the  first,  and  so  far  only,  j 
woman  reporter  to  climb  to  the  top 
of  the  Saturn  missile  tower. 


Nat  Snvdennan.  news  editor  of  I 
ELECTRONIC  NEWS,  has  been  | 
assigned  with  the  local  correspond-  | 
ent  Earl  .\rthur  to  cover  the  7th  ^ 
Region  Technical  Conference  &  i 
Trade  Show  sponsored  by  the  In-  i 
stitute  of  Radio  Engineers.  Apr.  26-  ' 
28.  at  the  Westwood  Ho  Hotel, 
Phoenix  .Ariz. 


■A  team  of  seven  DAILY  NEWS  1 
RECORD  editors  and  reporters  will 
provide  thorough-going  coverage  of 
the  Knitting  Arts  Exhibition,  .Apr. 
24-28.  at  -Atlantic  City’s  Convention 
Hall.  They  include  .Albert  Mari,  edi-  i 
tor  of  the  Modern  Production  sec¬ 
tion,  with  his  assistant  .Arthur 
Wordsman;  Kenneth  Howry,  asso¬ 
ciate  editor  of  the  paper;  Harry 
Jefferis,  Frank  McNeirney.  of  the 
New  York  editorial  staff;  Don 
Giesy,  Philadelphia  news  bureau;  i 
local  correspondent.  Fred  Schwarz.  ' 
Jerome  Kriska.  knit  goods  editoi,  | 
with  staffer  Elliott  Bernstein  will 
attend  the  convention  of  the  Under¬ 
wear  Institute  and  the  National  I 
Assn,  of  Hosiery  Manufacturers  to  i 
be  held  in  .Atlantic  City  at  the  same 
time. 


Doris  Tobias,  health  and  beauty  aids 
editor  of  SUPERMARKET  NEWS.  ' 
will  attend  the  convention  of  the 
Toiletry  Merchandiser  .Assn,  at  the  ! 
Americana  Hotel  in  Miami  Beach, 
Apr.  29-May  6.  She  will  work  with 
Fairchild's  Miami  correspondent  in 
covering  the  meeting. 


Store  Explosion 
Story  Wins  $100 

WiNIKSOR,  Ont. 

Windsor  Star  writer.s  took 
two  top  prizes  in  the  AVestern 
Ontario  Newspaper  Awards. 

First  prize  for  the  best  spot 
news  story  went  to  Walter  Mc¬ 
Call  for  his  work  on  the  explo¬ 
sion  of  a  Windsor  department 
store. 

Carl  Morgan  and  Rill  Doyle 
teamed  up  to  win  the  feature 
writing  category  with  a  series 
on  firetrap  schools. 

The  Kite  he  71  rr- Waterloo 
Record  also  had  a  double  winner, 
Ray  Hebert  for  feature  photog¬ 
raphy,  and  Joyce  Carter, 
women’s  feature  writing. 

Other  winners  of  $100  prizes 
were:  Spot  news  photography. 
Jack  Bowman,  Brantford  Ex- 
ponitor;  Sports  writing,  Gary 
Lautens,  Har7iilton  Spectator; 
Editorial  writing,  L.  C.  Bibby, 
St.  Thomaa  Tiyyien-J  oarnal; 
Humorous  writing,  Stafford 
Johnston,  Stratford  Beacon- 
Herald. 

• 

Bob  Spivack  Resits 
From  New  York  Post 

j  Washingto.n 

Robert  Spivack,  45,  Washing¬ 
ton  correspondent  for  the  Neiv 
York  Post  since  1953,  has  re¬ 
signed. 

He  will  continue  to  write  his 
I  four-times-a-week  political  col- 
i  umn,  “Watch  on  the  Potomac,’’ 
for  syndications,  but  a  great 
j  deal  of  his  time  will  go  into 
projects  of  the  Contemporary 
!  Affairs  Society,  which  he  and 
'  several  other  newsmen  started 
a  few  months  ago.  He  is  the  So¬ 
ciety’s  Editorial  Director. 

Members  of  the  Society  are 
entitled  to  purchase  selected 
books  on  national  and  intema- 
I  tional  themes  at  reduced  prices. 
Its  membership  is  world-wide. 
• 

Don  W.  Carlson,  news  edi¬ 
tor,  Niles  (Mich.)  Star  —  to 
editor,  Darien  (Conn.)  Review. 


On  .Apr.  18.  FOOTWEAR  NEWS  | 
editor  lA  illiam  Pyle  was  in  Cin-  ' 
cinnati  for  the  North  .American 
Factory  Management  Conference  | 
and  Shoe  Machinery  Exhibit,  where 
he  was  joined  .Apr.  19  by  John 
Ameer  of  the  New  York  news  staff.  ' 


FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 


Doily  Now*  Record,  Wemon'*  Woor  Doily, 
Heat*  Fumiching*  Doily,  Supormorkoi  Now*, 
Man's  Wear,  Feolwaar  News,  Diracloriai, 
Matolwarking  Nawt,  Elaclrank  Naw>,  Rooks. 


GFC  Presents 

A  Daily  Guide  To 

SUCCESSFUL  INVESTINC 

by  Roger  E.  Spear 

The  No.  1  “Blue  Chip’’  growth  feature  that 
has  burst  with  the  force  of  prophecy  upon 
the  financial  pages  of  leading  newspapers 
across  the  nation. 

Samples  and  rates  on  request. 

GENERAL  FEATURES  CORPORATION 

250  Park  Ave.,  New  York  17,  N.Y.  YUkon  6-7625 


persona 


Mrg.  Semple  Endowg  ] 

Study  of  the  Clagsirs  | 

Cincinnati 
Mrs.  Louise  Taft  Semple,  co¬ 
owner  of  the  former  Cincinnati 
Times-Star  Co,,  who  died  March 
26,  left  300,000  shares  of  its,  or 
a  substitute  stock,  to  the  Charles 
Phelps  Taft  Memorial  Fund  to 
promote  the  “study  of  the 
classics.’’ 

She  was  a  daughter  of  Charles 
P.  Taft,  founder  and  publisher 
of  the  Times-Star  for  many 
years,  and  wife  of  Dr.  William 
T.  Semple,  professor  emeritus  of 
classics  at  the  University  of 
Cincinnati.  She  bequeathed  art 
objects  to  the  Cincinnati  Insti¬ 
tute  of  Fine  Arts  and  the  Art 
Leonard  H.  Collins  Museum  Association  and  large 

sums  to  the  local  Symphony 
Orchestra,  Christ  Church  and 
Leonard  Lolling  Children’s  Hospital.  To  Lloyd 

Headg  Media  Reeordg  B.  Taft,  her  cousin,  former 
^  ^  ,  ,  Times-Star  vicepresident,  now  a 

Birmingham,  radio  executive, 
elected  president  of  Media  she  gave  her  property  at  Pointe 
Records,  Inc.,  the  agency  that  ^u  Pic,  Quebec, 
measures  the  advertising  that  *  *  * 

appears  in  newspapers.  He  had  .  , 

been  vicepresident  for  the  past  Bob  MfiORE,  Associated  Press 
15  years  and  has  been  with  the  Denver  bureau  transferred 
company  since  19*28.  ^  Sports,  New  York.  Jack 

Mr.  Collins  replaces  John  CLARY,  AP  Sports  assigned  to 
Halpin,  president  since  1946,  write  AP’s  weekly  column  on 
who  has  retired.  television  sports.  The  column 

•  had  been  written  by  Jim  Kensil, 

¥  D  u  9  rkix^  oow  with  the  National  Football 

In  Publigher  g  Umce  League. 

Rapid  City,  S.  Dak.  *  ♦  * 

Mrs.  Jean  H.  Morrell,  daugh-  Mary  Ann  Grossmann,  UPI 
ter  of  the  late  R.  W.  Hitchcock,  bureau,  Minneapolis,  Minn.  — 
has  taken  over  the  duties  of  to  general  assignment,  St.  Paul 
publisher  of  the  Rapid  City  (Minn.)  Pioneer  Press. 

Daily  Journal.  Mr.  Hitchcock  *  *  * 

held  the  position  from  1939  until  .  Liphtnfr  snorts  editor 
his  death  in  February.  Mrs.  „  7^  VJ?  v  n  ’ 

Morrell  also  is  a  director  of  the  ‘  T 

Nibbing  (Minn.)  Tribime  Her  galem  Dodgel  Tthe  Northwest  , 
father  was  its  publisher.  E.  H.  ague.  Gordon  Rice 

Lighter  continues  as  vicepresi-  _ 

sports  news  editor  to  i 

dent  and  general  manager  of  the  ^  Statesman. 

Rapid  City  daily.  ^  ♦ 

Emerson  Lynn,  lola  Register 
—  to  chairman,  Kansas  Associ¬ 
ated  Press  Wire  Editors  Asso¬ 
ciation,  succeeding  Bob  Lauf- 
fer,  Pratt  Tribune. 

*  *  ♦ 

INC  Paul  Donlon  —  from  New 

York  sales  staff  to  manager  of 
ger  E.  Spear  the  Toronto  advertising  office  of 
the  New  York  Times  of  Canada 
Ltd.  He  succeeds  John  Marley, 
now  with  James  Lovic  &  Com- 
“*’*''^*  pany  Ltd.  advertising  agency. 

*  *  * 

Erick  Hawkins,  editor  emeri- 
ip  at|ON  Paris  edition  of  the 

iziiL  X  Txoe  York  Herald  Tribune  — 

rUkon  6-7625  promoted  to  the  rank  of  officer 

in  the  French  Legrion  of  Honor. 
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Song  Take  Charge 


m 

( 

Kittanning,  Pa. 

The  three  sons  of  the  late 
Corbin  W.  Wyant  have  assumed 
management  of  the  family- 
owned  Daily  Leader-Times. 
James  M.  Wyant  is  president 
and  executive  editor;  John  W. 
Wyant,  vicepresident  and  me¬ 
chanical  superintendent ;  and 
Corbin  A.  Wyant,  treasurer  and 
general  manager.  Frank  M.  Shu- 
l)ert  is  secretary'  and  business 
manajfer.  Editor  W  a  y  n  e  B. 
Owen  and  Adv'ertisinj?  Manager 
C.  F.  Lindberg  continue  in  the 
|K>sitions  they  have  held  for  more 
than  25  years. 


NEW  TITLES  as  assistant  publishers  went  to  Wishard  Brown,  left,  and 
Jack  Craemer,  right,  as  the  San  Rafael  (Calif.)  Independent-Journal 
observed  its  centennial.  Justus  F.  Craemer,  center,  is  chairman  and 
Roy  A.  Brown  publisher  of  the  daily. 


2  Advanced 
On  Paper’s 
Centennial 


With  this  is  combined  a  his¬ 
tory  of  the  county  which  lies 
directly  north  of  the  Golden 
Gate. 

The  I-J  dates  back  to  the 
March  23,  1861  founding  of  the 


Ben  Callaway — from  sports 
staff  to  sports  editor,  Philadel¬ 
phia  (Pa.)  Daily  News,  suc¬ 
ceeding  Larry  Merchant,  re¬ 
signed  as  head  of  department. 
Mr.  Merchant  remains  on  the 
•staff  as  columnist  and  feature 
writer.  Mr.  Callaway  will  con¬ 
tinue  to  contribute  his  regular 
outdoors  column. 


Mrs.  Marshall  (Pinkie 
Hayne.sw<m:th  )  Hildebrand, 


San  Rafael,  Calif. 

Promotions,  plaques  and  adop¬ 
tion  of  a  new  printing  process 
marked  the  centennial  observ¬ 
ance  of  the  San  Rafael  Inde¬ 
pendent-Journal. 

Additional  titles  as  assistant 
publisher  went  to  two  members 
of  the  families  which  own  the 
newspaper.  They  are  Wishard 
A.  Brown,  business  manager, 
and  Jack  Craemer,  editor. 

Plaques  honoring  their  past 
presidency  of  the  California 
Newspaper  Publishers  Associa¬ 
tion  were  presented  to  Justus  F. 
Creamer,  chairman  of  the  board, 
and  Roy  A.  Brown,  president 
and  publisher. 


old  .Marin  County  Journal  by  news  editor,  Siimter  Daily  Item 
County  Judge  Ai  Barney  and  — to  president  of  the  South 
his  son,  Jerome  Barney.  Pub-  Carolina  Associated  Press  Asso- 
lication  was  from  a  loft  over  elation,  succeeding  Joseph  Dab- 
a  store.  The  county  then  had  a  ney,  Florence  Mominy  News. 


population  of  3,500. 

The  I-J  was  formed  by  the 
1948  merger  of  the  Marin  Jour¬ 
nal,  morning  daily,  and  the  In¬ 
dependent,  afternoon  daily.  The 
Journal  had  entered  the  daily 
field  earlier  that  year  under 
Henry  W.  Jackson’s  publisher- 
ship.  Circulation  now  exceeds 


Jim  Bishop,  advertising  di¬ 
rector,  Laurel  (Miss.)  Leader- 
Call  —  to  retail  advertising 
manager,  Hattieslmry  (Miss.) 
.American. 


Marian  Lowry  Fischer,  so- 


29,000  in  a  county  with  150,-  ciety  editor,  Salem  (Ore.)  Capi- 


000  residents. 


Robert  Barewald,  education¬ 
al  reporter,  Des  Moines  (Iowa) 
Reyister —  to  Milwaukee  ( Wis.) 
Journal. 


tal  Journal  —  presented  the 
Emma  McKinney  Award  for 
outstanding  journalism  at  the 
Spring  meeting  of  the  Oregon 
Press  Women’s  organization. 


Cold  Type  .4dopted 


Use  of  the  cold  type  method 
was  demonstrated  at  an  open 
house  observance  in  the  plant 
of  Marin  County’s  only  daily. 
Two  Linofilms  and  tw’o  Muller 
engraving  mechines  w’ere  in¬ 
stalled  late  last  year.  The  I-J 
is  now  setting  to  80%  of 
all  retail  display  copy  in  cold 
type,  Gordon  Dixon,  plant  super¬ 
intendent,  said. 

Further  evidence  of  the  news¬ 
paper’s  vitality  as  it  enters  its 
second  century  is  the  use  of  wa¬ 
ter-based  ink  developed  by  Cali¬ 
fornia  Ink  Co.  This  has  proven 
completely  satisfactory,  Mr. 
Dixon  sa|^. 

The  story  of  the  newspaper’s 
first  century  from  its  beginnings 
as  a  hand-set  weekly  is  being 
told  in  four  consecutive  issues 
of  the  I-J’s  Saturday  magazine. 


*  *  *  .1.  O.  Brice,  public  relations 

William  E.  Dcke,  former  officer,  Oregon  Public  Utilities 
city  editor,  Middletown  (N.  Y.)  Commissioner  —  to  transporta- 
Times  Herald-Record  —  to  city  tion  writer,  Portland  (Ore.)  Re¬ 
side,  Washinyton  (D.  C.)  Star,  porter. 


and  Ti/UdcA 


To  Our  Friends  .Attending  the  75th  Annual  Convention 


A.  N.  P.  A. 


The  Register  and  Tribune  Syndicate 


Bruce  Horton,  General  Manager 
Philip  G.  Reed.  Eastern  Manager 


eU  the  (^U(S  in  the  Waldorf 
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Only 

Newspaper 
Publishers 
Produce 
and 
Make 
58  Million 
Sales 

Every  Day 


What  other  medium  can 
match  thi.s  record  of  public 
acceptance? 


58  Million 
Newspapers 
Sell 

All  Goods 
All  Services 
to 

All  People 


IT /jo  can  match  this? 


Only  newspapers  tell  all  and 
sell  all  everyday.  No  other 
advertising  medium  equal.s 
the  newspaper  for  produc¬ 
ing  sales.  Ask  the  mer¬ 
chants  and  the  dealers. 
Burke,  Kuipers  &  Mahoney 
have  been  servicing  and 
selling  for  newspapers  only, 
for  over  54  years. 


BURKE  • 
KUIPERS 
&  MAHONEY 
INC. 


New  York,  Chicago,  Detroit, 
Atlanta,  Charlotta,  Dallas,  Kansas 
City,  Oklahoma  City,  San  Francisco. 
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In  Goodyear  PR 

Akron,  O. 

Louis  W.  Frazier,  former 
Cleveland  newspaperman,  has 
been  appointed  manager  of  pub¬ 
lic  relations  for  Goodyear  In¬ 
ternational  Corporation.  Prior 
to  his  promotion,  Mr.  Frazier 
was  editor  of  the  Triangle,  a 
weekly  sales  publication  of  the 
parent  Goodyear  Tire  &  Rub¬ 
ber  Company. 

*  *  * 

Larry  Williams — from  Little 
Rock  (Ark.)  bureau  to  Memphis 
(Tenn.)  bureau.  Associated 
Press. 

«  ♦  ♦ 

Robert  M.  Stiff,  city  editor, 
Painesville  (Ohio)  Telegraph — 
to  copy  desk,  St.  Petersburg 
(Fla.)  Times. 

♦  ♦  * 

Philip  A.  Whitesell  —  from 
two  years  in  the  U.  S.  Navy  to 
reporting  staff,  Indianapolis 
(Ind.)  Times. 

«  :|i  « 

WiLUAM  Holden,  Des  Moines 
(Iowa)  Register  sports  de.sk  — 
to  general  assignment. 

m  *  * 

Jack  Wills  —  to  prep  sports 
writer,  Portland  (Ore.)  Re¬ 
porter. 


In  State  Labor  Post 

St.  Paul,  Minn. 

Dick  Wanek,  veteran  Minne¬ 
sota  Capitol  reporter  for  the 
St.  Paul  Dispatch  and  Pioneer 
Press,  has  been  appointed  state 
labor  conciliator.  He  .sen’ed  as 
vicepresident  and  then  president 
of  the  Newspaper  Guild  of  the 
Twin  Cities  in  1957-1060. 


Ju8t  to  Capital 

Washington 
Ward  Just,  a  member  of  the 
Chicago  news  bureau  of  Ncivs- 
weck  magazine  for  the  past  18 
months,  is  being  transferred  to 
Newsweek’s  Washington,  D.  C., 
staff,  effective  May  1.  Mr.  Just 
is  the  son  of  F.  Ward  Ju.st,  pub- 
li.sher  of  the  Waukegan  (Ill.) 
.\'cu's-Sun. 


Moves  to  Cleveland 

CLEVEI.ANI) 
William  E.  Keightley,  me¬ 
chanical  superintendent  of  the 
B^iffalo  (N.  Y.)  Evening  News 
the  past  five  years,  has  been 
named  assistant  production  man¬ 
ager  of  the  Cleveland  Plain 
Dealer.  Leon  A.  Link  is  produc¬ 
tion  manager. 
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Financial 
Linage  is  Up! 


Because  more  people  are  becoming  investors  each 
year,  financial  advertising  linage  lias  been  growing 
fast  .  .  .  and  many  |)apcrs  are  reporting  it  as  first  in 
percentage  gains. 

Increased  coverage  of  financial  news  is  iinpoitant  to 
hold  and  increase  these  gains.  Much  of  this  material 
is  easily  obtained,  without  cost,  from  Bache  Co. 
investment  offices  throughout  the  country. 

While  you  are  at  the  AN  PA  convention,  w  hv  nut 
ask  us  for  details?  Our  hospitalitv  room  will  be 
open  as  usual  in  the  Waldorf-Astoria  during  the 
afternoon  hours  in  Suite  .580,  April  25  and  26.  No 
invitation  necessary  ...  we  hope  you  will  drop  in. 

Founded  1879 

MEMBERS  NEW  YORK.  AMERICAN.  TORONTO  AND  OTHER 
LEADING  STOCK  AND  COMMODITY  EXCHANGES 

36  WALL  STREET, 

NEW  YORK  5,  N.  Y. 


UPI  Promotes 
Two  in  Oregon 

Portland,  Ore. 

Willard  D.  Eberhart  has  been 
named  to  the  newly  created  posi¬ 
tion  of  Oregon  manager  of 
United  Press  International.  He 
has  been  Portland  manager  since 
19.58. 

Harold  V.  Applegate,  Oregon 
sports  editor  and  editor  in 
charge  of  service  to  Oregon 
newspapers,  becomes  Portland 
bureau  manager. 

Mr.  Eberhart  joined  the  then 
United  Press  in  1937  in  Portland 
following  graduation  from  the 
University  of  Oregon,  and  three 
years  as  city  editor  of  the  Ash¬ 
land  Daily  Tidings.  He  later  was 
manager  in  Seattle,  Honolulu 
and  Montreal. 

Mr.  Applegate,  also  a  Uni¬ 
versity  of  Oregon  graduate, 
joine<l  the  Portland  bureau  in 
1947.  He  later  served  as  Tacoma 
(Wash.)  bureau  manager  and 
night  manager  in  Seattle,  and 
returned  to  Portland  in  1951. 

• 

Cimilators  Elect 

St.  Paul,  Minn. 

The  Northern  States  Circu¬ 
lation  Managers  Association 
elected  Ellis  Saxton,  Fairmont 
(Minn.)  Sentinel,  as  its  presi¬ 
dent  during  the  annual  meet¬ 
ing  here  recently.  The  associa¬ 
tion  also  handed  out  $100  col¬ 
lege  scholarships  to  four  carrier 
l)oys. 


Obituary 


Lee  F.  Payne,  60,  managing 
editor.  Temple  City  (Calif.) 
Times  and  formerly  executive 
editor,  Los  Angeles  (Calif.) 
Daily  News,  with  which  he  was 
affiliated  for  18  years;  April  10. 
He  began  his  newspaper  car<‘er 
in  Pittsburg,  Calif.,  and  later 
moved  onto  the  Oakland  (Calif.) 
Tribune,  before  coming  to  the 
Daily  News.  He  was  later  city 
editor  of  the  sister  paper  Post- 
Record,  prior  to  its  merger  with 
the  News,  and  co-publisher  of 
the  Wilmington  (Calif.)  Press 
Journal  before  coming  to  the 
Temple  City  Times,  in  1956. 

*  *  * 

William  Clifford  Tucker, 
63,  editor,  the  Columbus  (Ga.) 
Enquirer;  April  13.  He  entered 
the  newspaper  field  in  1915  and 
serv’ed  with  the  Brooklyn  Engle 
before  rejoining  the  Enquirer 
in  1912.  His  stories  on  the  Klu 
Klux  Klan  won  the  Enquirer 

the  Pulitizer  Prize  in  1926. 

*  *  * 

Ward  E.  Duffy,  69,  retired 
editor  of  the  Hartford  (Conn.) 
Times;  April  16.  Mr.  Duffy 
joined  the  Times  as  a  reporter 
in  1921,  later  served  as  assistant 
city  editor,  managing  editor, 
associate  editor,  and  became 
editor  in  1953.  He  began  his 
career  as  a  reporter  on  the 
Manchester  (Conn.)  Herald  in 
1916. 

*  «  * 

Anne  Hard,  85,  formerly  as¬ 
sistant  city  editor,  defunct  Chi¬ 
cago  (Ill.)  Post,  and  wife  of 
William  Hard,  formerly  an  edi¬ 
torial  w’riter  for  the  Chicago 
(Ill.)  Tribune;  April  12. 

*  *  * 

Joseph  R.  Tayi.or,  90,  retired 
wlitor  and  manager  of  the  Flint 
(Mich.)  Journal;  April  12.  He 
was  a  founding  member  and 
president  of  the  International 
Circulation  Managers  Associa¬ 
tion. 

*  *  * 

Gorikin  S.  Hawkins,  city 
circulation  manager,  Toronto 
(Ont.)  Globe  and  Mail;  April  12. 

*  *  * 

John  Francis  Mc.Mullen,  68, 
formerly  with  the  San  Fran¬ 
cisco  (Calif.)  Call-Bulletin  and 
San  Francisco  Chronicle,  and 
more  recently  an  agent  of  the 
California  Alcoholic  Beverage 
Control  Board;  April  9. 

«  *  * 

Frederick  Dunnicliff,  87, 
publisher  of  the  Dixon  (Calif.) 
Tribune  from  1913  until  he 
turned  the  newspaper  over  to 
his  sons  in  1951;  April  10.  He 
was  a  past  president  of  the 
Northern  California  Press  As¬ 
sociation. 

«  *  « 

Dorothy  Helen  Knisely,  55, 
member  of  the  Indianapolis 
(Ind.)  Star  women’s  depart¬ 
ment;  April  12. 
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Anne  Arneill  Mueller,  58, 
Denver  (Colo.)  Po.st  art  column¬ 
ist;  March  30. 

B  B  « 

Timothy  Turner,  75,  news¬ 
paperman,  columnist,  author  and 
scholar;  April  7.  He  worked  for 
papers  in  Grand  Rapids,  Mich., 
and  El  Paso,  Tex.,  then  as  an 
.4ssociated  Press  correspondent 
became  the  only  American  re¬ 
porter  to  accompany  Pancho 
Villa  and  other  Mexican  revolu¬ 
tionary  figures  on  their  marches. 
He  was  later  with  the  Los  An¬ 
geles  (Calif.)  Times,  first  in 
1924,  then  again  from  1935 
until  he  went  into  public  rela¬ 
tions  in  1954. 

«  *  * 

James  Edwin  (Doc)  Brun¬ 
son,  72,  retired  editor,  Green¬ 
ville  (S.  C.)  News;  April  7.  He 
served  as  city  editor,  managing 
editor,  associate  editor  and  editor 
during  the  41  years  he  was  with 
the  morning  daily.  Previous  to 
that  he  had  worked  on  news¬ 
papers  in  Charleston,  Spartan¬ 
burg,  and  Philadelphia. 
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The  Perry  Florida  Newspapers’ 
1 16,000^000  lines  of 
advertising  during  1960 
demonstrated  advertiser 
confidence  in  the  fastest 
groiving  state*  in  the  nation ! 


’  76.3%  from  1950-60;  U.S.  Census  1950-1960 


Represented  nationally  by:  JOHN  H.  PERRY  ASSOCIATES  —  Suite  502.  19  W.  44th  St.,  New  York  36.  New  York 

Philadelphia  -  Atlanta  •  Detroit  •  San  Francisco  •  Chicago 


Don’t  Hold  Breath 
Waiting  Hershey  Ads 

By  Philip  N.  Sfhuyler 


Don’t  hold  your  breath  await¬ 
ing  first  advertisements  ever 
placed  by  the  Hershey  Chocolate 
Company  of  Hershey,  Pa. 

“When  and  if  we  do  it  will  be 
real  news  in  the  advertising 
world,”  S.  F.  Hinkle,  president, 
said  this  week.  “But  advertising 
per  .se  is  not  something  we  are 
considering  at  this  moment.  We 
believe  our  product,  on  the  mar¬ 
ket  since  1903,  is  well  known  to 
consumers. 

“We  are  not  clo.sed-minded, 
however.  We  recognize  adver¬ 
tising  as  one  of  the  tools  and  in¬ 
struments  of  business. 

wouldn't  Hesilulc 

“Should  the  welfare  of  our 
company  in  our  judgement  ever 
renuire  the  u.se  of  advertising 
we  would  not  hesitate  to  make 
use  of  it.  We  know  how  expen¬ 
sive  it  is,  too.  We  have  a  new 
young  team,  ranging  in  age 
from  25  to  42,  quite  capable  of 
handling  such  a  program. 

“But  as  of  now  we  have  no 
real  plan  to  start  advertising 
Her.shey  chocolates.” 

Mr.  Hinkle  was  inteniewed 
following  the  published  report 
of  the  firm’s  annual  meeting 
which  stated  that  “the  president 
also  infonned  shareholders  the 
company  was  considering  adver¬ 
tising.” 

He  said  the  company  would 
benefit  from  advertising  in  in¬ 
creased  sales,  particularly  with 
new  products  introduced  in  re¬ 
cent  years,  but  added  that  the 
cost  of  advertising  might  di¬ 
minish  profits. 

‘Hexing  MuM-les’ 

No  advertising  campaign  is 
planned  at  this  time,  but  Her¬ 
shey  was  “flexing  its  muscles” 
in  a  cooperative  advertising 
scheme,  Mr.  Hinkle  said. 

Mr.  Hinkle,  who  has  been 
with  the  company  since  1924, 
did  elaborate  on  this  phase  of 
the  report,  after  saying  that 
“taken  out  of  context  his  re¬ 
marks  at  the  annual  meeting 
made  it  seem  that  regular  con¬ 
sumer  advertising  might  be  ex¬ 
pected,  shortly.” 

“We  have  advertising  allow- 


advertisements,  using  our  money 
for  this  puiqjose. 

“Yes,  the  j)romotional  allow¬ 
ance  is  sizeable,”  Mr.  Hinkle  ad¬ 
mitted.  He  said  he  could  not 
give  the  exact  figure,  since  the 
“young  man  in  charge  is  home 
sick.” 

“In  the  highly  competitive 
field  today,  in  supennarkets 
especially,  with  their  low  mark¬ 
ups,  this  method  of  doing  busi¬ 
ness  .seems  to  be  necessary.” 

What  the  allowance  mainly 
does  is  to  give  the  Hershey  bars 
shelf-space  display,  and,  Mr. 
Hinkle  added,  “we  hav’e  found 
that  our  prune  and  silver  wrap¬ 
per,  which  so  many  have  told 
us  is  ugly,  shows  un  very  well 
and  is  advertising  in  itself  to 
consumei’s.” 

“We  are  doing  a  good  busi¬ 
ness,”  he  continued.  “We  are 
conscious  of  the  fact  that  a  busi¬ 
ness  must  grow  to  be  healthjt. 
During  the  past  year  we  estab¬ 
lished  a  new  high  record  of 
sales.” 

(Hershey  renorted  record 
eamings  in  1960  of  $18,509,792. 
or  $7.69  a  share  on  sales  of 
$170,250,905.) 

Experimenting 

“Every  new  year  puts  us  on 
our  mettle  to  surpass  the  one 
before.  We  are  continually  ex¬ 
perimenting  with  new  products. 
We  have  successfully  introduced 
some  new  items  in  the  past  few 
years  without  advertising.  At 
the  same  time,  we  realize  we 
may  someday  come  up  with 
items  that  will  be  unknown  and 
may  need  advertising.  We  are 
not  going  into  that  phase  yet.” 

Mr.  Hinkle  said  that  the  pub¬ 
lished  report  mentioning  that  he 
was  considering  advertising 
cau.sed  “a  new  tremendous  wave 
of  presentations  from  advertis¬ 
ing  agencies.” 

“We  are  under  constant  drum 
fire  from  those  who  think  we 
ought  to  advertise,”  he  said. 
“But  this  new  wave  was  the 
biggest  yet.  I  don’t  blame  them 
for  trying  to  get  a  new  client. 
However,  I  just  had  to  get  out 
from  under  this  sales  attack. 

‘More  Important  Maltors’ 


be  followed  by  another  new 
plant  on  the  Pacific  Coast,  prob¬ 
ably  in  the  San  Francisco  area.” 

On  the  “young  team”  at  Her¬ 
shey  there  is  no  advertising 
manager,  nor  has  the  company 
any  PR  director.  Mr.  Hinkle  said 
the  company  had  never  retained 
any  advertising  agency’  nor  out¬ 
side  PR  counsel. 

(William  H.  Baldwin,  New 
York  PR  coun.sel,  w’as  retained 
by  the  Hershey  Corporation,  of 
Central  Hershey,  Cuba,  in  1929 
and  held  the  account  until  1949. 
This  corporation,  howev’er,  han¬ 
dled  the  Hershey’  sugar  interests 
and  Mr.  Baldwin  had  nothing  to 
do  with  publicizing  Hershey 
chocolates.  In  fact,  he  said  this 
week,  that  during  the  20  years 
he  was  associated  with  Hershey, 
he  never  visited  Hershey,  Pa., 
until  1946  to  attend  Mr.  Her- 
shey’s  funeral.) 

The  chocolate  company  dates 
back  to  189.3  when  it  was  started 
by  Milton  S.  Hershey,  who  made 
caramels  in  Lancaster,  Pa.  In 
that  year  Mr.  Hershey  visited 
the  world’s  fair  in  Chicago  and 
bought  some  machinery  for 
making  chocolate  candy  with 
fluid  milk.  From  this  small  be¬ 
ginning  the  Hershey  Chocolate 
Company  really  got  going  and 
headed  toward  its  present  suc¬ 
cess  —  without  advertising  —  in 
1903. 

Electronics  Officer 
.4t  Harris-Intertype 

CLEVELuAND 

Harris-Intertype  Corporation 
has  elected  Gray.son  Merrill,  49- 
y’ear-old  scientist-administrator, 
to  the  new  corporate  post  of 
vicepresident-electronics.  Mr. 
Merrill,  a  former  U.S.  Navy 
captain  and  first  technical  direc¬ 
tor  of  the  Navy’s  “Polaris”  pro¬ 
gram,  has  resigned  as  general 
manager  of  the  Astrionics 
(space  electronics)  Division  of 
Fairchild  Engine  and  Airplane 
Corporation,  to  join  Harris- 
Intertype. 

A  leading  manufacturer  of 
printing  equipment  with  ship¬ 
ments  of  over  $80  million  per 
year,  Harris-Intertype  now  ob¬ 
tains  about  20  percent  of  its 
volume  from  electronic  products. 


Daily  Goes  OflFset 
With  Cold  Type 

Greenville,  Mich. 

The  Greenville  Daily  News 
switched  from  letter  press  to 
offset  on  its  new  Gross  Suburban 
press,  beginning  April  17.  “We 


New  3-Color 
Technique 
In  Toronto 

Toronto 

The  Toronto  Globe  and  Mail 
has  introduced  a  full  color  re¬ 
production  process  using  three 
colors,  namely  yellow,  red  and 
blue. 

First  examples  of  this  tech¬ 
nique  w’ere  demonstrated  in  a 
Molson’s  Brewerj’  advertisement 
and  a  four-column  editorial  pic¬ 
ture. 

Over  nine  months  of  experi¬ 
mentation,  testing  and  pooling 
of  ideas  are  l)ehind  this  develop¬ 
ment.  The  plate  .separation  tech¬ 
nique  was  perfected  by  the  Bo- 
mac  Company  of  Montreal, 
working  in  conjunction  with 
.lames  Harrison,  production 
manager  of  the  Globe  and  Mail, 
and  Harry  Templar  of  the  Mac- 
Laren  Adv’ertising  Company. 

The  inks  used  are  special  inks 
which  are  different  both  in 
printability  and  color  response 
from  present  ROP  inks.  The 
pigments  for  these  inks  could 
not  be  duplicated  in  Canada  or 
the  United  States  and  were  pur¬ 
chased  in  Germany. 

The  Argus  Ink  Company  has 
imported  and  now  stocks  the 
base  pigments,  making  these 
inks  available  on  48  hours’  no¬ 
tice.  The  cost  of  these  inks  is 
somewhat  greater  than  stand¬ 
ard  ROP  inks  but  they  have  the 
quality  of  giving  greater  “print¬ 
ing  mileage.” 

The  three  -  color  separation 
process  is  speedier  than  quadri- 
color.  The  time  necessary  for  the 
making  of  plates  is  sev’en  days. 
The  economy  between  quadri- 
color  and  tri-color  plates  is  any¬ 
where  up  to  40%  in  plate  cost. 
No  change  of  treatment  in  art 
or  transparency  from  present 
standard  practice  is  required. 

Material  using  this  process 
is  required  five  days  in  advance 
of  date  of  publication. 

• 

Printing  Collection 

Columbia,  Mo. 

The  University  of  Missouri 
has  been  given  a  collection  of 
rare  books  and  other  collectors’ 
items  concerning  the  printing 
arts.  The  gift  came  from  G. 
Leonard  Gold,  a  book  publisher 
and  patron  of  the  graphic  arts 
of  New  York  City,  to  be  added 
to  the  library  and  museum  of 
the  School  of  Journalism.  Mr. 


ances  as  mo.st  companies  do  to-  “We  have  more  important 
day  which  deal  with  supermar-  matters  to  attend  to,  we  think, 
kets  and  other  retail  outlets”  For  instance,  we  are  breaking 
he  said.  “Some  of  the  stores,  ground  for  our  new  Canadian 
our  customers,  are  featuring  plant  at  Smith  Falls,  Ont.,  south 
our  products  in  their  newspaper  of  Ottawa.  This  expansion  may 
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are  switching  to  cold  type  for  Gold  is  an  official  of  Joshua  B. 
everything  but  classified  adver-  Powers,  Inc.,  publishing  firm, 
tising  at  the  start,”  said  Dale  and  is  executive  director  of  the 
Stafford,  publisher.  “We  plan  World-Wide  Graphic  Arts,  and 
to  go  100  percent  cold  type  in  of  the  Prestige  Book  Ck)mpany 
the  future.”  of  New  York. 
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OAKLAND 

Detroit  Metropolitan 

□ 

PONTIAC 


PONTIAC  AND  CMC 
...ON  THE  MOVE! 

The  nev/  GMC  Trucks  are  rolling  olf  the  Pontiac,  Michigan  production 
lines  and  into  the  trucking  industry  picture  of  America  .  .  .  carrying  the 
GMC  mark  of  rugged  styling,  payload  capacity  and  dependability- plus! 

And  with  every  new  GMC  truck  moving  out  on  the  job,  more  new  dollars 
.  .  .  big  dollars  .  .  .  move  into  the  Pontiac  area,  an  important  segment  of 
the  5th  largest  market  in  America! 

So  when  thinking  about  advertising  investment  in  the  big  Michigan 
growth  market . . .  remember  Pontiac,  home  of  General  Motors  Truck  and 
Coach  Division!  And  remember  the  Pontiac  Press  ...  the  only  newspaper 
that  can  guarantee  7&’,'o  coverage  of  all  households  in  the  Pontiac  Market J 
Remember  that  over  507o  of  the  -  Pontiac  area  households  read  only  The 
Pontiac  Press] 

Yes,  remember  Pontiac  .  .  .  and  The  Pontiac  Press. 

THE  PONTIAC  PRESS 

PONTIAC,  MICHIGAN 

Ciri'ululioii  60.399— AlU!,  Sepl.  30,  1960  •  Iteitresenled  by  Newspaper  Markeliiig  Associates 

Scolaro,  .Meeker  uikI  Scot!  Division,  New  ^ork,  (3iicago,  Philailelphia,  Detroit 
Doyle  &  Hawley  Division,  Los  .Vngelcs  &  San  Francisco 


Beauty  with  a  ^Skedooly’ 


By  Rick  Friedman 

Two  years  ago  this  April,  an 
attractive  girl  in  her  middle 
twenties  hopped  into  a  1950 
Ford,  pointed  it  east  of  Pasa¬ 
dena,  Calif.,  and  headed  for  the 
opposite  coast  3,000  miles  away. 

Two  weeks  and  “various  and 
sundry  national  monuments 
along  the  way”  later,  she  was 
back  for  a  second  crack  at  the 
New  York  City  she  had  aband¬ 
oned  24  months  before.  Still 
fresh  were  memories  of  the  job 
in  the  controller’s  office  of  an 
afternoon  daily  (“I  went  out 
when  an  economy  move  came 
in.”),  and  of  the  job  in  an  ad¬ 
vertising  agency  (“It  was  a 
small  firm.  I  did  everything 
from  bookkeeping  to  research.”) 

She  started  this  second  ad¬ 
venture  in  New  York  by  an¬ 
swering  a  classified  ad  in  the 
New  York  Times.  The  New  York 
Chapter  of  the  American  As¬ 
sociation  of  Newspaper  Repre¬ 
sentatives  was  looking  for  an 
executive  secretary.  She  was 
looking  for  work.  They  got  to¬ 
gether,  and  it’s  been  a  happy 
marriage  of  glamour  and  ad 
linage  ever  since  for  AANR  and 
Erika  Bekey. 

Key  Spot 

She  works  alone  four  flights 
up  141  E.  44th  St.  (just  off 
Lexington  ave.),  in  a  green- 
walled  office  (which  she  calls  a 
warehouse),  complete  with  its 
own  bathroom  (she  thinks  the 
building  was  once  a  hotel),  and 
bathtub  (which  she  uses  for  a 
filing  cabinet,  explaining  that  it’s 
cheaper  than  buying  one.) 

Between  these  green  walls 
many  of  the  activities  of  the 
national  office  and  all  of  those  of 
the  New  York  office  are  proc¬ 
essed.  On  any  given  day  Erika 


can  be  receptionist,  job  steerer, 
hostess,  secretary,  publicity 
writer,  protector  and  deliverer 
of  beauty  queens,  and  buffer 
between  the  AANR  and  the 
world  of  trade  that  swirls 
around  it. 

“Because  this  is  an  associa¬ 
tion,”  she  explains,  “the  mem¬ 
bers  all  have  other  executive 
jobs.  They  do  the  brain  work.  I 
do  everything  else.” 

Major  Projects 

Four  annual  AANR  projects 
keep  Erika  busy  during  the  year. 

One  is  the  Newspaper  Food 
Editors  Conference,  which  alter¬ 
nates  between  New  York  and 
Chicago.  This  six-day  affair 
gives  food  editors,  advertisers 
and  agencies  placing  the  adver¬ 
tising  an  opportunity  to  ex¬ 
change  product  information  and 
ideas. 

Erika  types  and  sends  out  the 
convention  schedule  (she  calls  it 
the  “skedooly”) ;  writes  and 
sends  out  publicity;  and  han¬ 
dles  most  of  the  pre-convention 
questions.  The  latter  sometimes 
sound  like: 

“How  come  that  so-and- 
so-company  got  invited  to 
two  breakfasts  and  we  only 
got  invited  to  one?” 

“Why  can’t  I  be  switched 
around  and  invited  to  a 
cocktail  party?  I  hate  oat¬ 
meal.” 

“We  can’t  let  anyone  get 
away  to  that  luncheon.  Can 
you  switch  us  to  one  of  the 
dinners?” 

Whenever  possible,  Erika 
makes  the  switches  for  the  con¬ 
venience  of  those  attending. 

A  second  major  project  is  the 
Run-of-Paper  Color  Contest  and 
Conference,  sponsored  jointly  by 
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Editor  &  Publisher  and  the 
AANR.  Erika  works  closely  with 
the  Contest  Committee,  and  col¬ 
lects  all  the  entries.  She  sends 
out  invitations  to  the  luncheon, 
handles  publicity,  tickets,  ticket 
money,  and  acts  as  hostess  when 
the  luncheon  is  in  progress. 

The  third  major  event  is 
National  Newspaper  Week,  high¬ 
lighted  by  the  selections  of  Miss 
Newspaper  and  Newspaperboy 
of  the  Year,  and  the  changing 
of  the  street  sign  at  46th  and 
Madison  aves.  to  Newspaper 
Avenue, 

Miss  Newspaper  is  selected 
from  among  the  girls  working 
in  the  media  departments  of  the 
ad  agencies,  and  she  partici¬ 
pates  in  the  sign-changing.  It 
is  Erika’s  job  to  tell  her  what 
to  wear,  where  to  be,  and  to 
make  sure  Miss  Newspaper  gets 
there. 

Erika  pushes  out  heavy  pub¬ 
licity  for  Newspaper  Week.  She 
gathers  all  the  information  she 
can  on  the  Newspaperboy  of  the 
Year  and  relays  it  to  the  news¬ 
papers  and  wire  services.  “I  also 
butter  up  all  the  picture  editors 
in  town  to  get  photographers 
down  to  the  sign-changing,”  she 
relates. 

She  sends  out  invitations  to 
the  Newspaper  Week  luncheon, 
makes  transcripts  of  speeches 
and  acts  as  hostess  when  the 
luncheon  is  in  progress. 

A  side  job  is  collecting  the 
luncheon  prizes  which  are  do¬ 
nated  by  member  firms.  (They 
usually  consist  of  subscriptions 
to  the  winner’s  favorite  news¬ 
paper  and  are  pasted  under  the 
seats  before  the  luncheon  starts.) 

The  fourth  major  function  is 
the  Newspaper  Media  Buyers 
Christmas  party.  For  this,  Erika 
takes  charge  of  the  completed 
guest  list  (it  went  up  to  600 
last  year),  orders  tickets,  checks 
all  arrangements  at  the  hotel  in 
which  it  is  to  take  place,  and 
works  closely  with  the  AANR 
Christmas  Party  Committee  to 
produce  what  she  calls  “a 
rousing  success.” 

Monthly  Luncheons 

Erika  has  numerous  duties  in 
conjunction  with  the  monthly 
luncheons  of  the  New  York 
Chapter.  Speeches  and  presen- 
I  tations  are  made  at  each,  and 
for  Erika  this  means  more  pub¬ 
licity,  more  tickets,  more  tran- 
,  scripts  of  speeches. 

<  Erika  Bekey  also  acts  as  an 
i  unofficial  placement  bureau. 

“Salesmen  looking  for  jobs  drop 
1  in  here  frequently,”  she  says. 


Erika  Bekey 

“If  I  hear  of  an  opening  in  one 
of  our  member  firms,  I  steer  the 
job  hunter  to  it.” 

Much  correspondence  between 
the  New  York  Chapter  and  the 
national  office  goes  through 
Erika.  It  may  be  a  Japanese 
advertising  agency  requesting 
information  on  how  to  set  up  an 
organization  similar  to  the 
AANR.  Or  someone  in  Ghana 
asking  for  the  AANR  handbook. 

Or,  coming  closer  to  home,  a 
phone  call  from  someone  want¬ 
ing  to  know  if  the  major  ad 
agencies  in  New  York  used  AC 
or  DC  current  because  he  wants 
to  make  a  slide  presentation  to 
them.  (Erika  suggested  he  call 
Consolidated  Edison.) 

Erika  works  in  a  hectic  and 
tight  “skedooly,”  and  she  de¬ 
scribes  a  bit  of  it  this  way: 

“The  AANR  Rate  Structure 
Committee  prepares  a  nine-page 
folder.  They  give  it  to  me  at 
11  a.m.  and  want  1500  copies  by 
the  next  morning. 

“They  don’t  care  how  I  do  it 
as  long  as  it’s  done  when  they 
want  it.” 

The  next  morning  1,500  copies 
are  ready  and  all  she  then  has 
to  do  is  find  a  place  to  put  them 
in  among  stacks  of  papers  to  be 
collated,  brochures  to  be  mailed 
out,  newspapers  and  professional 
magazines  to  be  filed,  and  proof 
sheets  to  be  thrown  away — all 
of  which  take  up  all  the  chairs 
and  one  other  unoccupied  desk  in 
her  office.  (“You  should  have 
seen  it  before  I  cleaned  it  up 
for  the  new  year.”) 

This  room  and  the  AANR 
make  up  Erika  Bekey’s  working 
world  and  she  swears  allegiance 
to  them  with  the  following: 

“It’s  a  profession,  like  medi¬ 
cine  and  law.  Newspapers  do 
more  good  in  the  area  of  public 
service  than  any  other  commu¬ 
nications  media.  They  inform 
{Continued  on  page  90) 
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Reporting  A  War 
100  Years  After 


''The  Atlanta  Century the  JOURNAL-CONSTlTUTlON’s 
re-creation  of  newspaper  of  100  years  ago- tells  the  world 
about  our  Civil  fVar 


As  the  nation  prepares  to  com¬ 
memorate  the  hundredth  anniversary 
of  America’s  greatest  conflict,  a 
unique  publishing  venture  in  Atlanta 
is  telling  the  story  of  the  Civil  War 
to  readers  around  the  world. 

Every  Sunday  “The  Atlanta  Cen¬ 
tury”  —  a  special  project  of  The  At¬ 
lanta  Journal  and  The  Atlanta  Con¬ 
stitution,  our  news  ink  customer  — 
presents  the  front  page  of  a  national 
Civil  W'ar  period  newspaper,  just  as 
it  might  have  appeared  ten  decades 
ago  if  the  editor  had  had  access  to 
accurate  information,  pictures  and 
the  best  of  sources. 

This  extra  feature  of  the  Sunday 
Journal-Constitution  is  not  a  facsimile 
or  photographic  reproduction  of  his¬ 
toric  pages,  but  a  re-creation,  written 
and  edited  with  the  current  reader  in 
mind.  Each  issue  corresponds  with  a 
Sunday  one  hundred  years  ago.  Thus, 
the  January  6.  1861  issue  of  “The 
Century”  appeared  on  Sunday,  Janu¬ 
ary  8,  1961,  and  covers  the  news  of 
one  week  only. 

Planned  to  coincide  with  the  cen¬ 
tennial  of  the  Civil  War,  “The  At¬ 
lanta  Century”  has  appeared  since 
March  6,  1960,  and  has  been  marked 
with  great-  success  from  the  begin¬ 
ning.  The  .series  is  now  being  read 
in  22  foreign  nations,  as  well  as  the 
50  United  States.  No  other  news¬ 
paper  —  or  medium  —  is  devoting  as 
much  coverage  to  the  Civil  War.  It 
has  been  said  in  Georgia  that  if  sup¬ 
ply  attempted  to  meet  demand,  the 
Journal-Constitution  could  well  go 
into  publishing  “TTie  Century”  alone. 

But  the  publishers  consider-  the 
project  only  as  a  public  service,  with 
a  purpose  going  beyond  the  prepara¬ 
tion  of  a  page  of  “living  history,” 
tied  to  Civil  War  commemorative 
celebrations.  TTie  publishers  believe 
that  “a  Itetter  understanding  of  the 
maelstrom  of  100  years  ago  will  re¬ 
kindle  every  reader’s  appreciation  of 
the  incalculable  signiflcance  of  the 
American  dream.” 

In  first  announcing  the  series,  tlie 
newspapers  had  this  to  say:  “Why 
did  we  choose  1860  to  begin?  .  .  . 

(continued) 
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the  public  of  what’s  right  and 
what’s  evil.  They  try  to  correct 
the  evil.  Without  ads  there 
would  be  no  newspapers.  And 
I’d  hate  to  think  of  what  this 
country  would  be  like  without 
newspapers.”  As  for  her  own 
job,  she  adds: 

“I  meet  interesting  people  and 
it’s  never  boring,  never  dull  and 
never  leisurely.  The  job  is  sup¬ 
posed  to  be  from  nine-to-five 
but  it  never  works  out  that  way.” 

Two  people  w'ere  running  the 
New  York  office  when  she  first 
got  there  but  she  now  does  all 
the  work  herself.  Erika  looks  at 
this  philosophically.  "The  AANR 
is  involved  in  all  kinds  of  new 
surveys,”  she  explains.  “This  is 
the  logical  place  for  the  work  to 
be  done,  so  how  can  I  refuse 
when  they  ask  me  so  nicely?” 

She  doesn’t  refuse,  and  it 
sometimes  means  working  nights 
and  weekends.  In  discussing 
this,  her  AANR  patriotism  pops 
up  again.  “I’m  tight  with  a 
dollar,  even  the  association’s 
dollar.  (She  pays  all  the  bills.) 
As  a  non-profit  organization, 
it’s  good  when  we  can  break 
even.  So,  when  a  project  comes 
along,  rather  than  have  the  as¬ 
sociation  dip  into  another  fund 
to  pay  for  it,  I  work  overtime. 
This  can  happen  when  all  I’m 
doing  is  making  up  placecards. 
It’s  the  little  odds-and-ends  that 
take  time.” 

Vi'ell  Equipped 

This  pretty  secretary-public¬ 
ity  writer-hostess-trouble  shooter 
comes  well  equippetl  to  keep  the 
AANR  machinery  in  operation. 

After  two  years  of  study  in 
Switzerland  and  one  year  at  the 
University  of  Southern  Cali¬ 
fornia,  she  decide<l  she  was  more 
the  career  girl  than  the  school 
girl.  “You  can’t  make  any  money 
sitting  in  the  school  cafeteria 
drinking  coffee,  chit-chatting  and 
cutting  classes,”  she  reflects. 


Erika  went  from  the  USC 
campus  to  the  controller’s  office 
of  the  New  York  Post.  She 
worked  there  as  general  office 
help  for  nine  months  than  moved 
on  to  the  H.  J.  Gerdts  Adver¬ 
tising  Agency,  where  she  stayed 
for  three  years. 

In  1957  she  was  off  again,  this 
time  on  a  tour  of  Europe  with 
the  money  she  had  saved.  Erika 
started  in  North  Africa,  went 
up  through  central  Europe,  got 
as  far  as  Sweden,  then  came 
down  with  a  lung  infection. 

“There’s  nothing  like  a 
mother’s  loving  hand,”  she  re¬ 
calls.  “I  went  back  to  Pasadena.” 

Following  her  recuperation, 
Erika  went  to  work  as  secretary 
to  the  sports  editor  of  the 
Pasadena  Independent  and  Star. 


North  Dakota  Press 
Continues  FOI  Fight 

Fargo,  N.  D. 

The  North  Dakota  Press  As¬ 
sociation  in  its  75th  anniver¬ 
sary  convention  here  April  6-8 
declared  its  intentions  of  con¬ 
tinuing  to  press  for  a  freedom 
of  information  law'  in  the  1963 
State  Legislature. 

The  state’s  professional  chap¬ 
ter  of  Sigma  Delta  Chi,  meeting 
in  conjunction  with  the  press 
association,  concurred  and  in  a 
resolution  applauded  “the  vast 
majority”  of  county  judges  in 
North  Dakota  who  have  con¬ 
tinued  to  regard  their  courts  and 
records  as  public  property. 

The  resolution  was  an  out¬ 
growth  of  a  1960  North  Dakota 
Supreme  Court  decision  which 
upheld  a  ruling  that  closed  por¬ 
tions  of  the  Grand  Forks  County 
court  records  to  the  Grand  Forks 
Herald. 

Frank  Szazys,  editor  of  the 
Bottineau  Courant,  was  elected 
president  of  the  press  associa¬ 
tion. 

The  SDX  chapter  elected  Ir¬ 
vin  W.  Lang,  Hebron  Herald,  as 
president. 

In  w'riting  contests,  Elizabeth 
Huff  of  the  Bismarck  Tribune 
won  five  first  prizes. 


She  moved  up  as  secretary  to 
the  national  ad  manager,  and 
was  in  charge  of  scheduling  (or 
is  it  “skedoolying?”)  national 
advertising. 

Six  months  later,  Erika  Bekey 
jumped  into  her  1950  Ford, 
headed  for  New  York  City  (“The 
trip  cost  me  $34.”),  and  the 
American  Association  of  News¬ 
paper  Representatives. 

And  that’s  where  she  is  right 
now — up  in  that  green-walled 
office  with  the  bathtub  filing 
cabinet,  right  in  the  middle  of 
all  those  circulation  figures,  ad 
rates,  readership  studies,  market 
reports,  ad  presentations  and 
“skedoolies.”  She  sticks  her  head 
out  of  this  chaos,  laughs  (Erika 
Bekey  laughs  easily),  and  says: 

“I  love  it.” 


Nebraska  Press 
Citations  Posted 

Lincoln,  Nebr. 

Winners  in  Nebraska  Press 
Association’s  General  Excellence 
contest  were  announced  April  14 
at  the  Association’s  87th  annual 
convention  here. 

First  place  winners  in  their 
respective  fields  were  the  Wayne 
Herald,  the  Sherman  County 
Times  of  Loup  City,  the  Sar¬ 
gent  Leader  and  the  Maywood 
Eagle-Reporter.  The  contest  was 
open  to  Nebraska’s  non-dailies. 
There  are  234  such  newspapers. 

Farm  Coverage  Prais<‘d 

The  Knights  of  Ak-Sar-Ben 
honored  four  Nebraska  news¬ 
papers,  giving  bronze  plaques 
and  $100  cash  awards  to  the 
following: 

Hastings  Tribune,  for  excel¬ 
lent  coverage  given  to  farming. 

Wahoo  Newspaper,  for  the 
editorial  stands  taken  in  con¬ 
nection  with  the  University  of 
Nebraska’s  purchase  of  land  at 
the  Mead  Ordinance  Plant  and 
in  relation  to  the  Salt  Creek- 
Wahoo  Watershed. 

Stromsburg  Headlight,  for  its 
promotion  of  Operation  Boot¬ 
strap,  a  new  approach  to  farm¬ 
ing. 

Lyons  Mirror-Sun,  for  its 
project  of  helping  to  promote  the 
purchase  of  a  rural  fire  truck. 

The  Knights  of  Ak-Sar-Ben 
presented  Community  Service 
plaques  and  $200  cash  awards  to 
the  following  newspapers: 

Dakota  County  Star,  for  edi¬ 
torial  support  of  school  prob¬ 
lems;  Western  Nebraska  Ob¬ 
server,  for  vigorous  tax  cru¬ 
sades;  Stromsburg  Headlight, 
for  support  to  numerous  com¬ 
munity  campaigns;  and  Ord 
Quiz,  for  originality  in  uniting 
support  behind  the  Chamber  of 
Commerce. 


IPI  Meetmg 
To  Hear 
Ben-Gimon 

The  Tenth  General  As.^embly 
of  the  International  Pre.s.s  In¬ 
stitute  will  be  held  at  the  Shera¬ 
ton  Hotel,  Tel-Aviv  May  30- 
June  1. 

David  Ben-Gurion  will  speak 
at  the  luncheon  Tuesday,  May 
30,  following  the  morning  busi¬ 
ness  and  iiolicy  session  of  the 
institute. 

Middle  East  Panel 

The  afternoon  session  will  be  I 
devoted  to  a  report  on  the  Mid¬ 
dle  East,  which  will  include  a 
panel  of  foreign  correspondents 
and  the  Chief  of  Israeli  Militarj- 
Intelligence,  who  is  responsible 
for  the  operation  of  censorship. 

A  concert,  followed  by  a  re¬ 
ception  given  by  the  Mayor  of 
Tel-Aviv,  will  highlight  the  eve- ' 
ning’s  activities. 

At  Wednesday’s  morning  ses¬ 
sion  an  editors’  panel  will  dis¬ 
cuss  the  public  face  of  the  press 
and  such  questions  as  its  com-  i 
mercialization,  progrress  towards  ' 
self-control  and  public  .service 
activities.  ' 

A  reception  will  be  given  that 
evening  by  the  Ministry  of  De¬ 
fense. 

The  Press  in  Asia  and  Africa 
will  be  discussed  at  Thursday 
momingf’s  session.  Members 
from  Africa  and  Asia  will  com-  I 
pose  the  panel,  along  with  the  ' 
Asian  representative  of  IPI.  ' 

Friday,  Saturday  and  Sun¬ 
day  will  be  devoted  to  post-as¬ 
sembly  tours  of  Israel. 

Annual  ‘Home’  Section 

The  Peru  (Ind.)  Daily  Trib¬ 
une  on  April  12  published  itSj 
fifth  annual  “Home”  section. 
The  14-page  section  contained 
more  than  19,000  lines  of  local 
display  advertising,  and  featured 
a  full-color  front  page  prepared 
from  Sta-Hi  color  mats.  The 
main  news  section  carried  a 
full-page,  full-color  Hi-Fi  insert 
for  the  Dean  Milk  Co. 

AFA  Ad(l8  Dailies 

The  following  newspapers 
have  joined  the  Advertising 
Federation  of  America:  St. 
Petersburg  (Fla.)  Times;  Guy 
Gannett  Publishing  Co.,  Port¬ 
land,  Me.;  Las  Vegas  (Nev.) 
Sun;  Roseburg  (Ore.)  News- 
Review;  Fall  River  (Mass.) 
Herald  News;  Lynn  (Mass.) 
Daily  Evening  Item;  and  the 
Athens  (Ohio)  Messenger. 
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INDIVIDUALIST 


A  lonely  road,  upstream. 

Trenton  knows. 

In  the  face  of  a  "rolling  recession” 

(or  whatever  it  is  or  was  that  struck  the 
economy  during  the  last  year),  Trenton 
continues  not  just  to  survive, 
but  to  thrive. 

Why?  Why  do  Trenton  and  Mercer 
County  go  on  forging  ahead,  while  other 
parts  of  the  Delaware  Valley  bob 
aimlessly  downstream  with  the  rest  of 
the  economy? 

One  reason  is  research.  Mercer  County 
is  a  brain  center  for  RCA,  American 
Cy^mamid,  and  Curtiss-Wright,  to  name 
just  a  few  big  ones.  Another  reason: 
Trenton  is  New  Jersey’s  state  capital  and 
thus  enjoys  a  stability  of  employment 
often  denied  other  cities.  Still  another: 
Trenton’s  broad  diversification  of 
industry. 

This  market  is  not  only  aggressive  but 
rich.  Check  any  standard  source  for 
documentation.  For  instance.  Sales 
Management’s  Survey  of  Buying  Power 
(July  1960)  rates  Mercer  County  fifth 
in  the  nation  in  per  household  income. 
The  actual  figure  is  $8315  a  year. 

This  individualistic  market  is  served 
best  by  only  one  newspaper.  Ours. 

The  TVenton  Times.  The  Times  reaches 
with  authority  into  7  out  of  10 
households  in  the  county,  19  out  of  20 
in  the  city.  The  Times’  growth  more 
than  matches  Trenton’s  own,  as 
evidenced  by  our  completely  new 
75,0(X)  sq.  ft.  plant.  The  Times,  in  short, 
gives  you  the  kind  of  coverage  you  want, 
in  the  kind  of  market  you  want. 


TRENTON  TIMES 


Represented  by  Sawyer-Ferguson-Walker 
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Idea  Clinic 
Generating 
Fresh  Ideas 


St.  Petersburg,  Fla. 

The  American  Pres.s  In.stitute 
at  Columbia  University  in  notes 
on  reporter-city  desk  coopera¬ 
tion,  stress  originality  as 
follows : 

The  city  desk  has  every  right 
to  expect  the  reporter  to :  1 ) 
Originate  ideas  for  stories  which 
will  attract  the  reader  and  serve 
the  community  ...  2)  Originate 
ideas  for  pictures,  maps  and 
anything  else  which  will  attract 
readers.  3)  Originate  ideas 
which  give  life  to  a  subject,  such 
as  personality  sketches. 

All  three  of  these  “Originate 
Ideas”  points  have  been  success¬ 
fully  blended  by  the  St.  Peters¬ 
burg  Times  in  a  weekly  brain¬ 
storming  session. 

Now  in  its  fifth  month  at  the 
Times,  the  Idea  Clinic  is  show¬ 
ing  a  consistently  high  produc¬ 
tion  of  useable  picture  and  story 
ideas,  says  Managing  Editor 
Don  Baldwin. 

Adapting  industry’s  brain¬ 
storming  technique  to  news- 
papering  pays  off.  An  industrial 
firm  is  happy  if  one  or  two  use- 
able  ideas  emerge  from  an  hour’s 
session.  Thus  far,  the  Idea 
Clinic  has  come  up  with  four  or 
five  angles  for  stories  or  pictures 
per  meeting. 

These  ideas  are  survivors  of  a 
brisk  session  in  which  Clinic 
members  criticize,  bend,  twist 
and  improve  on  each  other’s 
suggestions.  Motto:  Can  you  top 
this? 

‘Guest  Experts’ 

The  Clinic  just  happened. 

Photo  Editor  George  Sweers, 


former  AP  man,  found  that  Don 
Sider,  Sunday  Magazine  editor, 
and  Dick  Bothwell,  newsroom 
feature  writer,  were  good  idea 
men.  He  suggested  the  trio  pool 
their  talents  —  and  the  Idea 
Clinic  was  in  business,  with 
“gue.st  experts”  sitting  in  for 
variety  at  the  Thursday  morn¬ 
ing  .sessions. 

Their  serv’ices  are  available 
to,  and  welcomed  by,  staffers 
hard-pressed  for  new  angles  on 
old  stories. 

Recent  examples:  The  Church 
Editor  wanted  to  portray  Re¬ 
ligion  in  American  Life.  Result, 
after  a  half-a-dozen  suggestions, 
a  football  team  kneeling  in 
prayer  before  the  big  game. 

The  Fashion  Editor  had  a 
Spring  travel  .section  coming  up. 
How  to  show  off  the  co.stumes? 
Out  of  the  discussion  came  six 
top-notch  fashion  shots  in 
striking  settings. 

Holiday  Cliulleiige 

Holidays?  The  Clinic  welcomes 
them  as  a  challenge.  For  Wash¬ 
ington’s  Birthday,  for  example, 
the  final  result  was  a  striking 
still-life  in  color  showing  a 
faded  flag,  portrait  of  Washing¬ 
ton,  surv'eyor’s  in.struments  and 
old-time  glasses. 

By  no  means  a  silent  partner 
is  the  official  recorder  of  as  many 
ideas  as  she  can  field  on  the 
wing.  Mrs.  W.  M.  Strobhar, 
Baldwin’s  secretary.  Carried 
away  by  the  spirit  of  the  occa¬ 
sion,  she  occasionally  offers  the 
woman’s  eye  view;  and  now  and 
then  her  idea  wins  out. 

The  Times  has  found  the 
Idea  Clinic  a  real  shot  in  the  arm 
at  a  time  when  television  compe¬ 
tition  is  demanding  higher, 
fresher  production  and  “Origin¬ 
ate  Ideas”  is  a  must  for  modem 
papers. 

Why  not  let  your  own  staff 
kick  a  few  ideas  around? 


Newspaper  Brokers  Financial  Consultants 

VINCENT  J.  MANNO 

A  long  and  experienced  history  of  constructive 
service  as  reflected  by  the  confidence  accorded 
us  by  publishers  of  small,  medium  and  large 
newspapers  throughout  the  United  States. 

Associauu  GFORGK  ROMANO 


50  East  S8th  Street 
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5  States  Enact 
Union’s  Law  on 
Strikebreakers 

Washington 

The  era  of  the  “free-wheeling 
professional  scab”  who  helped 
to  break  strikes  in  the  printing 
and  publishing  indu.strj'  is  ap¬ 
proaching  an  end,  says  the 
Presidents’  Committee  of  Allied 
Printing  &  Related  Trades  in 
an  interim  report  on  its  cam¬ 
paign  to  enact  Citizens’  Job 
Protection  Laws. 

“Already  the  activities  of 
itinerant  strikebreakers  and  the 
agents  who  recruit  and  supply 
them  have  been  severely  circum- 
•scribed  by  new  state  legislation,” 
the  Legislative  Sub-committee  of 
the  President.s’  Committee  re¬ 
port  e<l. 

“In  the  past  six  months  four 
additional  states  —  Massachu- 
■setts.  New  Jersey,  Washington 
and  Marj’land  —  have  enacted 
laws  restricting  the  use  or  im¬ 
portation  of  strikebreakers. 
Pennsylvania  has  had  such  a 
law  since  1937. 

“A  bill  has  passed  both  houses 
of  the  Delaware  legislature  and 
awaits  concurrence  on  amend¬ 
ments;  and  bills  are  in  the  legis¬ 
lative  mill  in  thirteen  other 
states,  with  an  excellent  chance 
that  a  number  of  them  also  will 
become  law.” 

Gov’.  J.  Millard  Tower  signed 
the  Delaware  bill  this  week. 

Brown  Heads  Group 

The  Legislative  Sub-committee 
is  composed  of  Elmer  Brown, 
president  of  the  International 
Typographical  Union,  who  is 
sub-committee  chairman;  Wil¬ 
liam  J.  Farson,  executive  vice- 
president  of  the  American  News¬ 
paper  Guild;  and  Anthony  J. 
DeAndrade,  president  of  the 
International  Printing  Pressmen 
and  Assistants’  Union. 

Mr.  Brown  said  the  ITU  has 
nearly  completed  the  compila¬ 
tion  of  what  it  calls  its  “Rat 
File,”  a  record  of  the  movements 
of  several  hundred  professional 
strikebreakers  during  the  past 
several  years.  The  file  contains 
photographs  and  other  informa¬ 
tion  to  identify  them. 

• 

Page  Width  Cut 

Canton,  0. 

All  Brush-Moore  Newspapers 
are  converting  to  a  narrower 
page,  clipping  one-half  inch  in 
width  so  that  newsprint  rolls  of 
60,  45,  30  and  15  inches  may  be 
run.  Three  new  Goss  Headliner 
units  have  been  installed  at  the 
Canton  Repository  as  part  of  the 
“new  look”  program. 


2  More  Unions 
Join  Unity  Talks 

Washington 

The  inter-union  committc-e  to 
ilraft  a  plan  for  labor  unity  in 
the  printing,  paper  and  relatcxl 
industries  has  two  additional 
unions  represented. 

Ellis  T.  Baker,  committee 
chairman,  said  the  committee 
devoted  most  of  its  two-day 
meeting  recently  to  analyzing 
the  structure  and  policies  of 
the  participating  international 
unions  as  a  preliminary  to 
undertaking  to  blueprint  the 
structure  of  a  unified  organiza¬ 
tion.  Mr.  Baker  is  director  of 
research  and  information  for 
the  American  Newspaper  Guild. 

The  committee  will  meet  May 

3  and  4,  at  Guild  headquarters 
here  in  Washington. 

The  committee — known  as  the 
Inter-Union  Working  Commit¬ 
tee — is  an  arm  of  the  Presidents’ 
Committee  of  Allied  Printing  & 
Related  Trades,  formed  a  year 
ago  by  leaders  of  international 
unions  in  the  graphic  arts  indus¬ 
try  to  coordinate  their  activities 
and  explore  plans  for  eventual 
unity. 

Nine  unions  were  represented 
at  the  second  meeting  of  the  , 
committee,  two  of  them  for  the  j 
first  time.  These  two  were  the 
United  Papermakers  and  Paper- 
workers  and  the  International  , 
Plate  Printers,  Die  Stampers  • 
and  Engravers. 

Other  unions  represented,  in 
addition  to  the  Guild,  were 
the  International  Typographical  ' 
Union,  the  International  Print¬ 
ing  Pressmen  &  Assistants 
Unions,  the  International  Photo 
Engravers  Union,  the  Interna¬ 
tional  Stereotypers  and  Electro¬ 
typers  Union,  the  International 
Brotherhood  of  Bookbinders  and 
the  Amalgamated  Lithographers 
of  America. 


6  Travel  Sections 

Chicago 

Editors  of  the  Chicago  Daily 
News  and  Chicago  Sun-Times 
travel  sections  are  each  plan¬ 
ning  three  special  Spring  and 
Summer  sections  for  May,  June 
and  July.  The  Vacationlands 
Issue  is  .scheduled  for  the  Sun¬ 
day  Sun-Times  May  7,  and  in 
the  Saturday  Weekend  Daily 
News  for  May  13.  Others  in¬ 
clude  Summer  Travel  Issue, 
June  4,  S-T;  June  10,  Daily 
News;  Mid-Summer  Travel  Is¬ 
sue,  July  9,  S-T;  July  15,  Daily 
News.  Each  newspaper  will  pre¬ 
sent  separate  editorial  content 
in  each  section.  Voluntary  com¬ 
bination  rates  are  offered  by  the 
two  Field  newspapers. 
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New  York  Addresses  of  Convention  Visitors 


(Continued  from  /niye  20) 

Elizabeth  (N.J.)  Journal 

Italph  InKersoll.  119  E.  54  St. 

Harry  P.  Frank,  119  E.  54  St. 

Donald  K.  Wylie.  119  E.  54  St. 
Valentine  A.  Fallon,  119  B.  54  St. 
Elizal>eth  City  (N.C.)  Advance 
David  K.  Dear,  Liotos  Club 
(1.  Norman  Benjamin,  Belmont  Plurat 
Elkhart  (Ind.)  Truth 
John  F.  Dille  Jr.,  Barclay 
John  A.  Scott.  Barclay 
Elmira  (N.Y.)  Star-Gazette 
Kichard  P.  Seem,  Lexinffton 
Thomas  V,  Taft,  Lexington 
Elyria  (Ohio)  Chronicle-Telegram 
O.  E.  SchoepHe,  Waldorf-Astoria 
Hussell  Stokley,  Waldorf-Astoria 
A.  D.  Hudnutt,  Waldorf-Astoria 
Paul  Ochs 

Erie  ( Pa. )  Times  &  News 
Edward  M.  Mead.  St.  Moritz 
Frank  Mead,  Park  Lane 
Eugene  (Ore.)  Kegister-Guard 
Alton  F.  Baker,  Jr.,  Eld.  &  Pub.. 

Waldorf-Astoria 
Eureka  (Calif.)  Times-.Standard 
Ihm  O'Kane,  Barclay 


Fall  Kiver  (Mass.)  Herald  News 
E.  J.  Delaney,  Waldorf-Astoria 
C.  K.  Sevignif,  Waldorf-Astoria 
Fargo  (N.D.)  F'orum  . 

Norman  1).  Black.  Jr..  Drake 
John  I).  Paulson,  Drake 
Flint  (Mich.)  Journal 
Carl  A.  Ludington,  Barclay 
Fort  Atkinson  (Wise.)  Jetferson  County 
Union 

W.  D.  Hoard,  Jr. 

Fort  Dodge  (Iowa)  Messenger 
Mr.  &  Mrs.  John  C.  Deardorf, 
Waldorf-Astoria 
Mr.  &  Mrs.  R.  M.  Merryman, 

W  aldorf- Astoria 

Fort  Pierce  (Fla.)  News-Tribune 
Gardner  Cowles,  HI. 

1040  Park  Avenue 

John  R.  Harrison,  1040  Park  Avenue 
Fort  Wayne(  Ind.)  Journal-Gazette 
James  R.  Fleming,  Waldorf-Astoria 
Richard  G.  Inskeep,  Waldorf-Astoria 
Frederick  (Md.)  Pest 
Mr.  &  Mrs.  August  T.  Brust,  Sr.. 
Waldorf-Astoria 
Freeport  (III.)  Journal-Standard 
Mr.  and  Mrs.  Donald  L.  Breed. 
Waldorf-Astoria 

Fremont  (Neb.)  Guide  4  Tribune 
Mr.  4  Mrs.  Lester  A.  Walker, 
Waldorf-Astoria 

Fremont  ( Ohio)  News-Messenger 
Mr.  4  Mrs.  Paul  G.  Duubel, 

Belmont  Plaza 
Mr.  4  Mrs.  Don  F'.  Dauliel, 

Belmont  Plaza 

G 

Garden  City,  Iging  Island  (N.Y.) 
Newsday 

Miss  Alicia  Patterson,  Garden  City 
Harold  F'erguson,  Garden  City 
Alan  Hathway,  Garden  City 
Ernest  Levy.  Gai'den  City 
John  J.  Mullen,  Garden  City 
Allan  Woods,  Ciarden  City 
Gary  (Ind.)  Post-Tribune 
Dale  B.  Belles,  Jr,,  Waldorf-Astoria 
Geneva  (N.Y.)  Times 

G.  B.  Williams,  Waldorf-Astoria 
J.  F.  Bartram,  Waldorf-Astoria 

Glendale  (Calif.)  News-Press 
Carroll  W.  Parcher,  Waldorf-Astoria 
Glens  Falls  (N.Y.)  Post-Star  4  Times 
Arthur  P.  Irving,  Pres.-Treas., 

St.  Moritz 

Gloucester  (Mass.)  Times 
Alexander  N.  Stoddart.  St.  Regis 
Gloversville  (N.Y.)  I.«ader  Herald 
Robert  J.  Arnold.  Taft 
Goldsboro  (N.C.)  News-Argus 
Mr.  4  Mrs.  Hal  Tanner, 

W  aldorf- Astoria 
Grafton  (W.  Va.)  Sentinel 
Mr.  4  Mrs.  Monte  F'.  Bourjaily, 
Waldorf-Astoria 
Grand  Forks  (N.D.)  Herald 
M.  M.  Oppegard,  Barclay 
Grand  Rapids  (Mich.)  Press 

H.  G.  MacMillan,  Barclay 
Green  Bay  (Wise.)  Press-Gazette 

John  B.  Torinus,  Barclay 
Greenfield  (Mass.)  Recorder-Gazette 
Harold  B.  LeVanway, 

W  aldorf-Astoria 

John  J,  Broughan.  Waldorf-Astoria 

H.  Irving  Jenks,  Waldorf-Astoria 
Greenville  (Pa.)  Record-Argus 
Mr.  4  Mrs.  Frank  E.  F'rampton, 
Waldorf-Astoria 

editor  8c  publisher 


Greenville  (S.C.)  News  4  Piedmont 
Mr.  4  Mrs.  J.  Kelly  Sisk.  Barclay 
Greensville  (Tenn.)  Sun 
Mr.  4  Mrs.  John  M.  Jones, 

W  aldorf-Astoria 
Greenwich  (Conn.)  Times 

Kingsley  Gillespie,  20  B.  Film  St. 
Ted  Yudain,  '20  E.  Elm  St. 
Richard  Dodge,  '20  E.  Elm  St. 


Hagerstown  (Md.)  Herald-Mail 

F'ranklin  1).  Schurz,  Jr.,  Lexington 
Mr.  4  Mrs.  C.  Neill  Baylor, 

Lexington 

Hamilton  (Ontario,  Canada)  Spectator 
T.  E.  Nichols,  Vice-President  4  Puli- 
lisher,  St.  Regis 

John  D.  Muir.  Business  Manager, 
Lexington 

Hammond-East  Chicago  (Ind.)  Times 
J.  S.  DeLaurier,  Publisher,  St.  Moritz 
Hanover  (Pa.)  Sun 

W.  M.  Collins,  Bus.  Mgr.,  Barclay 
Harrisburg  (Pa.)  Patriot  News 
Edwin  F.  Russell 
Hartford  (Conn.)  Courant 

John  R.  Reitemeyer.  Waldorf-Astoria 
Jerome  H.  O'Callaghan,  Barclay 
John  L.  Coughlin,  Waldorf -Astori.a 
Hartford  (Conn.)  Times 
David  R.  Daniel. 

Gannett  Advertising  Sales,  Inc. 
Kenneth  K.  Burke,  Waldorf-Astoria 
Haverhill  (Mass.)  (Gazette 

Raymond  V.  McNamara,  Beverly 
Hazleton  (Pa.)  Plain  Speaker-StandanI 
Sentinel 

Mr.  4  Mrs.  F'rank  Walser,  Barclay 
Mr.  4  Mrs.  F'rank  H.  Walser,  Ban-lay 
Mrs.  John  R.  Dershuck.  Barclay 
Herkimer  (N.Y.)  Telegram 

Mr.  4  Mrs.  W.  P,  Small.  Biltmore 
Hickory  (N.C.)  Record 

L.  C.  Gitford,  Taft 
Mrs.  L.  C.  Gifford.  Taft 

High  Point  (N.C.)  Enterprise 

Mr.  4  Mrs.  1).  A.  Rawley,  Barclay 
Mrs.  R.  B.  Terry.  Barclay 
Mr.  4  Mrs.  V.  W.  Idol,  Jr.,  Taft 
Mr.  4  Mrs.  Holt  McPherson,  Taft 
Hilo  (Hawaii)  Tribune-Herald 
Mrs.  Joseph  R.  F'arrington,  Pres. 
Waldorf-Astoria 

William  H.  Ewing,  Vice  Pres.  4 
Secy..  Sheraton-East 
Holyoke  (Mass.)  Transcript-Telegram 
Mr.  4  Mrs.  William  Dwight,  Barclay 
Ilonald  R.  Dwight.  Roger  Smith 
Mr.  4  Mrs.  William  Dwight.  Jr., 
Roger  Smith 

Henry  M.  Healy,  Biltmore 
Honolulu  (Hawaii)  Star-Bulletin 
Mrs.  Joseph  R.  F’arrington,  Pres., 
Waldorf-Astoria 

William  H.  Ewing.  Vice  Pres.  4 
Editor,  Sheraton-Flast 
Houston  CTexas)  Chronicle 
John  T.  Jones.  Mayfair  House 
J.  H.  Butler,  Biltmore 

M.  J.  Butler.  Park  Lane 
W.  P.  Steven.  Tuscany 

Huntington  (W.  Va.)  Herald-Dispatch, 
Advertiser.  Herald-Advertiser 
Mr.  4  Mrs.  William  D.  Birke,  Pub.. 

(Herald  Dispatch),  Barclay 
Mrs.  Fldward  H.  Long.  Pub.  (Adver- 

Mr*4  Mr8.*Walker  Long.  Park  Lane 
Huntsville  (Ala.)  Times 

Mr.  4  Mrs.  Jack  Langhorne 
Huron  (S.D.)  Plainsman 
Mr.  4  Mrs.  Robert  D.  Lusk, 

Essex  House 

Terry  Worthen,  Essex  House 
Hutchinson  (Kansas)  News 
John  P.  Harris,  Savoy  Hilton 
Peter  MacDonald,  Barclay 

I 

Indianapolis  (Ind.)  Star  4  News 
Flugene  C.  Pulliam,  Pres.  4  Pub., 

W  aldorf-Astoria 

William  A.  Dyer,  Jr..  Vice  Pres.  4 
Gen.  Mgr.,  Waldorf-Astoria 
E.  S.  Pulliam.  Man.  Flditor  (News), 
W  aldorf-Astoria 

C.  Walter  McCarty.  Exec.  Fklitor 
(News),  Waldorf-Astoria 
Charles  B.  Lord.  Adv.  Dir,, 

W  aldorf-Astoria 
Paul  Grimes,  Gen.  Adv.  Mgr., 
Waldorf-Astoria 
Iowa  City  (Iowa)  Iowan 
Leslie  G.  Moeller,  Paramount 
John  M.  Harrison,  St.  Moritz 
Iowa  City  (Iowa)  Press  Citizen 
W.  T.  Hageborck,  Waldorf-Astoria 
I  ronton  (Ohio)  Tribune 

B.  B.  Hills.  Pub..  Waldorf-Astoria 
Ironwood  (Mich.)  Globe 

Linwood  I.  Noyes.  Waldorf-Astoria 
Geraldine  H.  Noyes,  Waldorf-Astoria 
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Jackson  (Miss.)  CIariun-I.edger  4  News 
R.  M.  Hederman,  Jr., 

Waldorf-Astoria 

Johnson  City  (Tenn.)  Press-Chronicle 
Mr.  4  Mrs.  Curl  A.  Jones,  Barclay 
Mr.  4  Mrs.  T.  W.  Atkins,  Barclay 
Johnstown  (Pa.)  Tribune-Democrat 
Kichard  H.  Mayer,  Waldorf-Astoria 
Juliet  (III.)  Herald-News 

John  F',  Lux,  Waldorf-Astoria 
Junction  City  (Kans.)  Union 

Mr.  4  Mrs.  John  D.  Montgomery, 
Waldorf-Astoria 


Kansas  City  (Mo.)  Star 
Roy  A.  Roberts,  Barclay 
Flmil  A.  Sees,  Barclay 
John  W.  Colt,  Waldorf-Astoria 
Abe  Bograd.  Waldorf-Astoria 
F'rank  McKinney,  Waldorf-Astoria 
Keokuk  (Iowa)  Gate  City 

Dale  E.  Carroll,  Jr.,  Waldorf-Astoria 
Kingston  (N.Y.)  Freeman 
Harry  ilu  Bois  F'rey,  Beverly 
Ix>uis  K.  Netter,  Overly 
Harry  S.  Hutton,  Beverly 
Kinston  (N.C.)  F'ree  Press 
Mr.  4  Mrs.  H.  Galt  Braxton, 
l«xington 

Mr.  4  Mrs.  Albert  M.  Stroud 
Lexington 

Kittanning  (Pa.)  I.«ader-Times 
James  M.  Wyant,  Waldorf-Astoria 
Corbin  A.  Wyant.  Waldorf-Astoria 
Knoxville  (Tenn.)  News  Sentinel 
,Mr.  4  Mrs.  Loye  W.  Miller,  Editor. 
Waldorf-Astoria 

Mr.  4  Mrs.  F'rank  B.  Powers,  Bus. 
Mgr.,  Barclay 
Kokomo  (Ind.)  Tribune 

R.  H.  Blacklidge,  Waldurf-.Astoria 


1., a  Crosse  (Wise.)  Tribune 

W.  T.  Burgess,  Sheraton-Fkist 
Igike  Charles  (La.)  American  Press 
Thoe.  B.  Shearman,  Gotham 
Lafayette  (Ind.)  Journal  4  Courier 
Louis  A.  Weil,  Jr., 

W  aldorf-Astoria 
Lancaster  (Ohio)  Flagle-Gazette 
Mr.  4  Mrs.  E.  C.  Crane, 

W  aldorf-Astoria 

1., awrence  (Kansas)  Journal-World 
Mr.  4  Mrs.  Dolph  Simons, 

Sheraton-Flast 

Dolph  Simons.  Jr.,  Sheraton-East 
Lawrence  (Mass.)  Eagle  Tribune 
William  F'.  Lucey,  Beverly 
Lebanon  (Pa.)  News 

Henry  L.  Wilder.  Publisher, 

Park  Lane 

Arbelyn  Wilder  Sansune,  Pres., 

Park  Lane 

Joseph  Sansone,  Sec-GMgr., 

Park  Lane 

Jack  Schropp,  Bus.  Mgr.,  Park  Lane 
Levittown  (Pa.)  Times-Courier 
Murray  C.  Hotchkiss. 

Waldorf-Astoria 
I.«wiston  (Maine)  Sun-Journal 

R.  H.  Costello,  Pres.  4  Pub.,  Barclay 
Q.  A.  Whittier.  Gen.  Mgr.,  Barclay 

J.  K.  Costello,  Prod.  Mgr.,  Barclay 
I.exington  (Ky.)  Herald  Leader 

Mr.  4  Mrs.  Fretl  B.  Wachs 
Lima  (Ohio)  News 

Mr.  4  Mrs.  E.  R.  McDowell. 

Belmont  Plaza 
Lincoln  (Neb.)  Journal 
Joe  W.  Seacrest,  Co-Pub., 
Waldorf-Astoria 
Little  Rock  (Ark.)  Democrat 

K.  A.  Engel,  Waldorf-Astoria 
Little  Rock  (Ark.)  Gazette 

J.  N.  Heiskell,  Waldorf-Astoria 
Hugh  B.  Patterson,  Jr., 
Waldorf-Astoria 
Ixick  Haven  (Pa.)  Express 

F'rank  D.  O'Reilly.  Jr.,  Yale  Club 
Frank  D.  O'Reilly.  III.  Yale  Club 
Ix>ckport  (N.Y.)  Union-Sun  4  Journal 
Mr.  4  Mrs.  Peter  Corson,  Plaza 
Mrs.  E.  D.  Corson.  Plaza 
Mr.  4  Mrs.  W.  J.  Kemble. 
Waldorf-Astoria 

Logansport  (Ind)  Pharos-Tribune  4 
Press 

J.  M.  Druck.  Barclay 
Ixindon  (Ontario,  Canada)  F'ree  Press 
Mr.  4  Mrs.  Walter  J,  Blackburn, 
Barclay 

Susan  Blackburn,  Barclay 
Long  Beach  (Calif.)  Presa-Tel^ram 
Herman  H.  Ridder,  Savoy-Hilton 
Mr.  4  Mrs.  Daniel  H.  Kidder. 
Savoy-Hilton 

Mr.  4  Mrs.  S.  C.  Cameron.  Barclay 
Mr.  4  Mrs.  Miles  E.  Sines,  Barclay 
Mr.  4  Mrs.  Harold  M.  Hines.  Barclay 


Ix>ng  Branch  (N.J.)  Record 
Herman  J,  Obermayer, 

W  aldorf-Astoria 
lA>ng  Island  (N.Y.)  Press 
Irving  Newhouse,  Jamaica 
Nicholas  Miranda.  Jamaica 
Sam  C.  Herman,  Jamaica 
Theodore  Newhouse, 

630  Park  Ave.,  N.Y. 

Ixing  Island  (N.Y.)  Star-Journal 
Irving  Newhouse,  Jamaica 
Nicolas  Miranda,  Jamaica 
.Sam  C.  Herman,  Jamaica 
Theodore  Newhouse,  Jamaica 
Ix>ngmont  (Colo.)  Timas  Call 

Fidward  Lehman,  Waldorf-Astoria 
Ruth  G.  Lehman,  Waldorf-Astoria 
Ixis  Angeles  (Calif.)  Mirror 
Arthur  Laro,  Waldorf-Astoria 
Robert  W.  Chandler,  Gotham 
Ixis  Angeles  (Calif.)  Times 
Norman  Chandler,  Pierrs 
Otis  Chandler,  Pierrs 
Nick  Williams,  Gotham 
Robert  D.  Nelson,  Gotham 
Fimil  A.  Hartford.  Sheraton-East 
Ixiuisville  (Ky.)  Courier  Journal  4 
Times 

Mark  Ethridge,  Sheraton-Flast 
Lisle  Baker,  Jr.,  Sheraton-East 
Lowell  (Mass.)  Sun 
John  H.  Costello,  56  East  End  Avs. 
Clement  C.  Costello,  55  East  End  Ave. 
F'rank  A.  Lawler,  c/o  Stony  Brooks  4 
F’arley 

Lubbock  (Tex.)  Avalanche-Journal 
Mr.  4  Mrs.  Wrker  F’.  Prouty, 
Waldorf-Astoria 

Lynchburg  (Va.)  News  4  Advancs 
.Mr.  4  Mrs.  Carter  Glass  III, 

W  aldorf-Astoria 
Mrs.  Carter  Glass.  Jr., 
Waldorf-Astoria 
Mr.  4  Mrs.  Clyde  White, 
Waldorf-Astoria 
Lynn  (Mass.)  Item 

Mr.  4  Mrs.  Peter  Gamage, 

W  a  Idorf -Astoria 


M 

.Macon  (Ga.)  Telegraph  4  News 
Mr.  4  Mrs.  Bert  Struby, 

Sheraton-Flast 
Malden  (Mass.)  News 
Charles  W.  Weaver,  Jr.,  Gen.  Mgr., 
Lexington 

William  R.  Gilman,  Secy.-Treas., 
Le.xington 

Mamaroneck  (N.Y.)  Times 
Richard  H.  Campbell 
F’red  W.  Greenwood  Jr. 

Manchester.  (Conn.)  Herald 
Thomas  F'.  Ferguson.  Barclay 
Walter  R.  Ferguson.  Barclay 
I.eon  A.  Thorp,  Barclay 
Marietta  (Ohio)  Times 

Will  P.  McKinney.  Belmont-Plaza 
Mrs.  D.  W.  Burton 
Marshall  (Texas)  News  Messenger 
Millard  Cope,  Drake 
Meadville  (Pa.)  Tribune 
FMward  1.  Bates.  Barclay 
John  D.  Bates,  Barclay 
Medford  (Mass.)  Mercury 

Charles  W.  Weaver  Jr.,  Gen.  Mgr., 
Lexington 

William  R.  Gilman.  Secy.-Treas., 
Lexington 

Memphis  (Tenn.)  Commercial  Appesil  4 
Press  Scimitar 

Mr.  4  Mrs.  W.  Frank  Aycock,  Jr., 
Waldorf-Astoria 
Merced  (Calif.)  Sun-Star 

Dean  S.  Lesher,  Waldorf-Astoria 
Stanley  I.*sher.  Waldorf-Astoria 
Meriden  (Conn.)  Record  4  Journal 
Wayne  C.  Smith.  Pub.,  Barclay 
Blanche  Hixson  Smith,  Exec.  Fklitor, 
Barclay 

Carter  H.  White.  Gen.  Mgr., 
I.exington 

Barbara  C.  White,  Flditorial, 

Lexington 

Charles  G.  Iwanicki,  Adv.  Dir., 
Beverly 

Edward  E.  Elsenheimer,  Comp. 
Beverly 

Meridian  (Miss.)  Star 

Mrs.  Jas.  H.  Skewes,  Plaza 
Mrs.  James  B,  Skewes.  Plaza 
James  B.  Skewas,  Plaza 
Miami  (Fla.)  Herald 
James  L.  Knight.  Waldorf-Astoria 
Mr.  4  Mrs.  C.  Blake  McDowell.  Sr., 
Waldorf-Astoria 

Arthur  J.  Gucker,  Waldorf-Astoria 
Alvah  Chapman.  Waldorf-Astoria 

L.  R.  Barnhill.  Waldorf-Astoria 
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Miami  (Fla.)  News 

Daniel  J.  Mahoney.  Parkl^iiie 
J.  Luckett  Yawn.  Jr., 

Waldorf-Astoria 

Russell  E.  Scofield,  Waldorf-Astoria 
J.  J.  Elterle.  Park  Lane 
Miami  Beach  (Fla.)  Sun 
Parks  Rusk,  Lexington 
Michiflran  City  (Ind.)  News  Dispatch 
Mrs.  E.  H.  Honeywell, 

Waldorf-Astoria 
Mr.  &  Mrs.  Joseph  H.  Nixon, 
Waldorf-Astoria 
Mr.  &  Mrs.  John  R.  Nixon, 

W  a  ld«>rf- Astoria 
Mr.  &  Mrs.  Robert  C.  Averilt, 
Waldorf-A.storia 
Millville  (N.J.J  Daily 

Car!  H.  Johnson,  Barclay 
Milwaukee  (Wise.!  Journal 
Irwin  Maier,  Sheraton-East 
Donald  B.  Al>ert.  Sheraton-East 
Lindsay  HoI>en.  Sheraton-East 
Robert  K.  Drew.  Waldorf-Astoria 
Mobile  (Ala.)  Press  Rej^ister 

R.  B.  Chandler,  Pub., 

Waldorf-Astoria 
W.  J.  Hearin,  Jr..  (len.  Mjrr., 

St.  Moritz 

Moline  (Ill.)  Dispatch 

Mr.  &  Mrs.  Harry  A.  Swanl. 

W  aldorf-Astoria 
Monn>e  (Mich.)  News 

C.  K.  Wesley.  Plaza 

J.  S.  Gray.  Waldorf-Astoria 
Monroe  (L<i.)  World  &  News  Star 
Mr.  &  Mrs.  Richard  Hale, 
Sheraton-East 

Monterey  (Calif,  t  Peninsula  Herald 
Allen  Gritfin,  Pierre 
Montgomery  (Ala.)  Advert iser-Journal 
Guyton  Parks,  Belmont  Plaza 
Sebie  B.  Smith.  Belmont  Plaza 
Montreal  (Candida)  Gazette 
H.  J.  Larkin,  Park  Sheraton 
Montreal  (Canada)  Star 

R.  L.  Brown,  (Jen.  Mgr., 

New  Weston 
Mark  Farrell,  Executive. 

Sheraton- East 

D.  H.  Parker.  Prod.  Mgr.. 
Waldorf-Astoria 

Norristown  (Pa.)  Times-Herald 

Robert  I.  McCracken.  Sheraton-East 
Richard  J.  Welsh.  Sheraton-East 
Joseph  G.  McClellan.  New  Weston 
Wilmer  F.  Eagens.  Sr.,  New  Weston 
John  T.  McGuire.  New  Weston 
Moultrie  (Ga.)  Gazette 

Mr.  &  Mrs.  M.  E.  Nussbaum,  Barclay 
Mount  Vernon  (N.Y.)  Argus 
William  Seely 
John  M.  Fleischmann 


Nashua  (N.H.)  Telegraph 

Warren  C.  Brainerd,  Waldorf-Astoria 
Fred  H  l>obens,  Lexington 
Nashville  (Tenn.)  Tennessean 
Silliman  Evans.  Jr..  Park  Lane 
Edward  D.  Ball,  Editor.  Park  Lane 
Naugatuck  ((Jonn.)  News 
Frederick  E.  Hennick 
Rudolph  M.  Hennick 
Joseph  P.  Donahue 
New  Bedford  &  Hyannis  (Mass.) 
Standard-Times 

Dan  B.  Gaylord,  Le.\ington 
Newburyi>ort  (Mass.)  News 
Alexander  N.  Stoddart, 

W  aldorf-Astoria 
New  Britain  (CJonn.)  Herald 
Agnes  Vance  Weld,  c/o  Story, 

Brooks  &  Finley  Inc.,  230  Park  Ave. 
Gardner  C.  Weld,  c/o  Story. 

Brooks  &  Finley  Inc.,  230  Park  Ave. 
Judith  W.  Brown,  c/o  Story. 

Brooks  &  Finley  Inc.,  230  Park  Ave. 
William  Mill.  c/o,  story. 

Brooks  &  Kinley  Inc.,  230  Park  Ave. 
John  T.  Heath,  c/o  Story, 

Brooks  &  Finley  Inc.,  230  Park  Ave. 
Lindsley  Wellman,  c/o  Story, 

Brooks  &  Finley  Inc.,  230  Park  Ave. 
H.  M.  Peterson,  Barclay 
New  Brunswick  (N.J.)  Home  News 
Hugh  N.  Boyd,  Plaza 
Richard  N.  Sheble,  New  Weston 
Walter  P.  Nelson 
Mrs,  Victor  F.  Bidder 
Mrs.  Edward  Martin,  Jr. 

John  K.  Quad 
Richard  S.  Kain 
New  Castle  (Pa.)  News 

Mr.  &  Mrs.  J.  Fred  Rents,  Barclay 
New  Orleans  (La.)  Times-Picayune  & 
States  Item 

C.  H.  Hyams,  3rd,  Barclay 
Ceorge  W.  Healy,  Jr.,  Park  Lane 
Robert  E.  Gough.  Waldorf-Astoria 
Jerry  K.  Nicholson,  New  Weston 


Newport  News  (Va.)  Press  &  Times- 
Herald 

Mrs.  Dorothy  R.  Bottom, 
Waldorf-Astoria 
William  R.  Van  Buren,  Jr.. 

Park  Lane 

Robert  B.  Smith,  Park  Lane 
New  Rochelle  (N.Y.)  Standard  Star 
Elmer  H.  Miller 
William  J.  Fitzgerald 
Harry  Donsky 
NewU>n  (Iowa I  News 

E.  K.  Shaw,  Waldorf-Astoria 
New  York  (N.Y.i  Herald  Tribune 
John  Hay  Whitney,  Pres.  &  Pub., 

230  West  41st  Street 
John  Denson.  Vice-Pres.  &  Bklitor 
Fendall  W.  Yerxa,  Vice-Pres.  &  Man. 

Editor.  230  West  41st  Street 
Thomas  L.  Robinson.  Vice-  President 
&  Gen.  Mgr.,  230  West  41st  Street 
Barney  G.  Cameron.  Vice-President 
&  Bus.  Mgr.,  230  West  4l8t  Street 
Charles  M.  Hupp,  Financial  Vice- 
Pres.  &  Sec.,  230  West  41st  Street 
William  J.  Fitzsimons,  Treas., 

Dwight  E.  Sargent.  E<Iitorial  Page 
Editor,  230  West  list  Street 
Donald  1.  Rogers.  Fin.  &  Bus.  News 
Editor.  230  West  list  Street 
Harvey  Runner.  S|>ecial  Writer, 

Joseph  Kaselow,  Adv.  News 

Columnist,  230  West  41st  Street 
l^ester  Zwick.  Circ.  Dir.. 

John  D.  Thees,  Adv.  Dir., 

William  Butler,  Adv.  Egr., 

William  H.  Elliot,  Nat'l.  Adv.  Mgr., 
Lloyd  D.  Hagan.  Syndicate  Dir., 

230  West  41st  Street 
John  Dema,  Syndicate  Bus.  Mgr., 

230  West  41st  Street 
Justin  Faherty.  Man.  &  Editor  News 
Service.  230  West  41st  Street 
John  Bogart,  Man.  of  Industrial 
Relations.  230  West  41st  Street 
Rol)ert  Fallen,  Ass’t.  Mgr.  of  Indus¬ 
trial  Relations,  230  West  41st  Street 
New  York  (N.Y.)  Journal  American 
Joseph  Kingsbury-Smith,  Pub., 

220  South  St. 

William  L.  Poch,  Bus.  Mgr., 

220  South  St. 

Kurt  R.  Brink,  Nafl.  Adv.  Mgr., 

410  Park  Ave. 

Monroe  Gensler,  Adv.  Dir., 

220  South  St. 

Norman  Rosenlwrg,  Prod  Mgr, 

220  South  St. 

Frank  .McNeill,  Personnel  Mgr., 

220  South  St. 

Alan  Dietz,  Ind.  Rel.  Mgr., 

220  South  St. 

Frederick  N.  Lowe,  Dir.  of  Prom., 

220  South  St. 

Sam  H.  Day,  Man.  Editor, 

220  South  St. 

Charles  L.  Gould,  Asst.  Pub., 

New  York  (N.Y.)  Journal  of  Commerce 
Joseph  E.  Ridder,  80  Varick 
Victor  F.  Ridder,  80  Varick 
Eric  Ridder,  80  Varick 
.\delrick  Benziger,  Jr.,  80  Varick 
Charles  J.  Fuerst,  80  Varick 
Theodore  V.  Bihler.  80  Varick 
Milton  L.  Van  Slyck,  80  Varick 
New  York  (N.Y.)  Mirror 

Charles  B.  McCabe,  225  E.  45th  St. 

W.  N.  Thomson.  235  E.  45th  St. 

Harry  Sloan,  235  E.  45th  St. 

Lawrence  W.  Kennelly, 

235  E.  45th  St. 

Glenn  Neville.  235  E.  45th  St. 

New  York  (N.Y.)  News 

F.  M.  Flynn.  Pres.  &  Pub., 

220  E.  42nd  Street 

P.  B.  Stephens,  Gen.  Mgr., 

220  E.  42nd  Street 

G.  E.  Donnelly,  Bus.  Mgr., 

220  E.  42nd  Street 

W.  H.  James,  Asst.  Bus.  Mgr. 

220  E.  42nd  Street 
W  A.  Carey,  Admin.  Asst., 

220  E.  42nd  Street 

V.  E.  Palmer,  Admin.  Asst., 

220  E.  42nd  Street 

J.  H.  Mortimer,  Mgr.  Labor 
Relations,  220  E.  42nd  Street 

H.  J.  Kracke.  Asst.  Mgr.  Labor 
Relations,  220  E.  42nd  Street 

J.  H.  Glass,  Adv.  Mgr., 

220  E.  42nd  Street 
A.  H.  Gaines,  Asst.  Adv.  Mgr., 

220  E.  42nd  Street 

S.  Davis,  Natl.  Adv.  Mgr., 

220  E.  42nd  Street 
J.  F.  Herrick.  Asst,  to  Adv.  Mgr., 

220  E.  42nd  Street 

H.  M.  Steele,  Adv.  Sales  Prom.  Mgr, 
220  E.  42nd  Street 

R.  D.  Duckworth,  Class.  Display  Adv. 
Mgr.,  220  E.  42nd  Street 

W.  Welkowitz,  Mgr.  of  Circ., 

220  E.  42nd  Street 


S.  D.  Willey,  Prod.  Mgr., 

220  E.  42nd  Street 

J.  E.  Hazel,  Rotogravure  Supt., 

220  E.  42nd  Street 
A.  W.  Knapp,  Supt.  of  Pressrooms. 

220  E.  42nd  Street 
J.  L.  Minogue,  Photo  Engraving 
Supt.,  220  E.  42nd  Street 

T.  Si>eh,  Photo  Engraving  Foreman, 

220  E.  42nd  Street 

H.  Knapp,  Comp.  Room  Supt., 

220  E.  42nd  Street 

H.  Bailey.  Day  Comp.  Room  Foreman. 

220  E.  42nd  Street 
G.  Farley,  Stereotyi>e  Supt., 

220  E.  42nd  Street 

T.  O’Connor.  Maintenance  Supt., 

220  E.  42nd  Street 
W.  Dunn.  Chief  Electrician, 

220  E.  42nd  Street 
J.  Heyer,  Asst.  Mech.  Supt., 

220  E.  42nd  Street 
R.  A.  Ahlstrom.  Asst.  Mech.  Supt., 

220  E.  42nd  Street 

C.  H.  Faille,  Asst,  to  Mech.  Supt., 

220  E.  42nd  Street 
N.  Berger,  Asst,  to  Mech.  Supt, 

220  E.  42nd  Street 
J  J.  Durkin.  Asst,  to  Mech.  Supt., 

220  E.  42nd  Street 
R.  DelQuaglio.  Asst,  to  Mech.  Supt., 
220  E.  42nd  Street 
T.  DeSena.  Admin.  Asst., 

220  E.  42nd  Street 
New  Y’ork  (N.Y’.)  Post 
75  West 

Marvin,  Berger,  Bus.  Mgr., 

75  West  St. 

Herbert  E.  Cox,  Jr.,  Mech.  Sujit.. 

L.  H.  Cook.  'Treas,  75  West  St. 

Harry  Rosen.  Adv.  Dir..  75  West  St. 
Roy  I.  Newborn,  Circ.  Dir., 

75  West  St. 

Jesse  Simons,  Personnel  Mgr., 

76  West  St. 

New  Y’ork  (N.Y.)  Times 

Arthur  Hays  Sulzberger,  Pub.  & 
Chrm.  of  Boanl,  229  W.  43  St. 
Joseph  P.  Alduino.  Controller, 

229  W.  43  St. 

Harding  F.  Bancroft,  Secy., 

229  W.  43  St. 

Amory  H.  Bradford.  Vice  Pres.  & 

Gen.  Mgr..  229  W.  43  St. 

Thomas  B.  Campion,  Prod.  Dir., 

229  W.  43  St. 

Francis  A.  Cox.  Treas., 

229  W.  43  St. 

Orvil  E.  Dryfoos,  Pres., 

229  W.  43  St. 

Max  Falk,  Adv.  Mgr.,  229  W.  43  tS. 
Andrew  Fisher.  Asst.  Gen.  Mgr., 

229  W.  43  St. 

Monroe  Green,  Bus.  Mgr.  &  Adv. 

Dir.,  229  W.  43  St. 

C.  M.  Carroll.  Class.  Adv.  Mgr., 

2’29  W.  43  St. 

William  A.  Holcombe.  Asst,  to  Ind. 

Rel.  Mgr.,  220  W.  43  St. 

C.  Raymond  Hulsart,  Mgr.  Ind.  Rel., 
229  W.  43  St. 

Allen  E.  Katz,  Prod.  Mgr., 

229  W.  43  St. 

C.  C.  Lane,  Dir.  of  Ind.  Rel.  &  Assoc. 
Bus.  Mgr. 

HMward  J.  Pelz,  Personnel  Dir., 

229  W.  43  St. 

Turner  Catledge,  Man.  Editor, 

229  W.  43  St. 

John  Mitchell,  Engrg.  Dir., 

229  W.  43  St. 

Andrew  Ragona,  Dir.  of  Adv.  Prod. 

&  Publication,  229  W.  43  St. 
Cortland  J.  Strong,  Asst,  to  Vice 
Pres.,  229  W.  43  St. 

A.  O.  Sulzberger,  Asst.,  Treas., 

229  W.  43  St. 

Alan  Sweeter.  Asst,  to  Ind.  Rel. 

Mgr.,  229  W.  43  St. 

Harvey  E.  Valentine,  Personnel 
Mgr.,  229  W.  43  St. 

Ivan  Veit,  Bus.  Mgr.  for  Circ.  & 
Prom.,  229  W.  43  St. 

Irvin  A.  Taubkin,  Prom.  Dir., 

229  W.  43  St. 

Nathan  W.  Goldstein,  Circ.  Dir., 

229  W,  43  St. 

New  York  (N.Y.)  Wall  Street  Journal 
Bernard  Kilgore,  Pres., 

W  aldorf-Astoria 

Robert  M.  Feemster,  Chrm.  of  the 
Exec.  Committee.  Waldorf-Astoria 
Theodore  E.  Callis,  Adv.,  Dir., 

W  aldorf-Astoria 

Donald  A.  Macdonald,  Eastern  Adv. 

Mgr.,  Waldorf-Astoria 
Buren  H.  McCormack,  Sheraton-East 
New  York  (N.Y.)  World-Telegram  & 
Sun 

Lee  B.  Wood,  Editor,  126  Barclay  St. 
N.  S.  Macneish,  Bus.  Mgr., 

126  Barclay  St. 


Hal  J.  Fletcher.  Assoc.  Bus.  Mgr., 
126  Barclay  St. 

Charles  I.  Schwat,  Adv.  Dir., 

125  Barclay  St. 

Edwin  T.  Burke,  Asst,  to  Bus.  Mgr.. 
125  Barclay  St. 

J,  A.  Caldwell.  Genl.  Adv.  Mgr.. 

125  Barclay  St. 

A.  1).  Wallace,  Circ.  Mgr., 

125  Barclay  St. 

L.  W.  Mernhn,  Prom.  Dir., 

125  Barclay  St. 

James  E.  Renne,  Compt., 

125  Barclay  St. 

Niagara  F'alls  (N.Y’.)  Gazette 

Herman  E.  Moecker,  Barbizon-Plaza 
Niles  (Ohio)  Times 

.Milton  I.  Wick,  Belmont  Plaza 
Northampton  (Mass.)  Hampshire 
Gazette 

Charles  N.  DeRose,  Roosevelt 
North  Hollywood  (Calif.)  Valley  Times 
Trxlay 

Rolrert  N.  Weed.  Publisher, 
Waldorf-Astoria 
Norwalk  (Conn.)  Hour 

Sidney  A.  Kedient,  Editor  and  Gen. 
Mgr.,  Lexington 
Norwich  (Conn.)  Bulletin 

Harrison  C.  Noyes.  Waldorf-Astoria 
Cliffortl  C.  Oat.  Waldorf-Astoria 
Nyack  (N.Y’.)  Rockland  Journal  News 
Frederick  R.  Miller 
Norman  R.  Baker 
John  A.  Sutter 
Fred  Pye 


Oakland  (Calif.)  Tribune 

Mr.  &  Mrs.  Joseph  R.  Knowland. 

Park  Lane 

Mr.  &  Mrs.  William  F.  Knowland, 
Park  Lane 

Mr.  &  Mrs.  J,  R.  Knowland,  Jr., 

Park  Lane 

Oak  Ridge  (Tenn.)  Oak  Ridger 
Mr.  &  Mrs.  Alfred  G.  Hill, 
Waldorf-Astoria 
Ocala  (Fla.)  Star  Banner 

Mr.  &  Mrs.  H.  D.  Leavengtxxi,  Taft 
Oklahoma  City  (Okla.)  Times  & 
Oklahoman 

E.  K.  Gaylord.  Barclay 
EMward  L.  Gaylord,  Barclay 
Robert  H.  Spahn,  Barclay 
William  F.  Sykes,  Barclay 
Olympia  (Wash.)  Olympian 
Mr.  &  Mrs.  B.  D.  Scott, 
Waldorf-Astoria 
Oneida  (N.Y’.)  Dispatch 

John  T.  Tuttle,  Williams  Club 
Oshkosh  (  Wise.)  Northwestern 
Mr.  &  Mrs.  S.  W.  Heaney,  Pierre 
Mr.  &  Mrs.  A.  Thomas  Schwalm. 
Pierre 

Ossining  (N.Y.)  Citizen  Register 
Joseph  L.  Naar 
Aloys  Roliert 
Douglas  R.  Wildey 
Oswego  (N.Y.)  Palladium-Times 
Clarence  T.  Leighton,  Belmont  Plaza 
Thomas  A.  Cloutier.  Belmont  Plaza 
Ottawa  (Canada)  Citizen 
R.  W.  Southam,  Tuscany 

D.  I.  Ker.  Waldorf-Astoria 
Ottumwa  (Iowa)  Courier 

Mr.  C.  Lloyd  Bunker,  Sheraton-Elast 
Mrs.  C.  Lloyd  Bunker,  Sheraton-East 
Owensboro  (Ky.)  Messenger  &  Inquirer 
Lawrence  W.  Hager, 

W  aldorf-Astoria 

Larry  Hager,  Jr.,  Waldorf-Astoria 
Oxnard  (Calif.)  Press-Courier 
Mr.  &  Mrs.  George  Grimes, 

Algonquin 

P 

Palo  Alto  (Calif.)  Times 
Mr.  &  Mrs.  Eugene  Bishop, 
Waldorf-Astoria 
Paris  (III.)  Beacon  News 

E.  H.  Jenson,  Waldorf-Astoria 
Passaic  (N.J.)  Herald  News 

Richard  Drukker,  Pres., 

Belmont  Plaza 
Allen  W.  Smith,  Ex.  Eklitor, 

Belmont  Plaza. 

Charles  F.  Seaquist,  Prod.  Mgr., 
Belmont  Plaza 

William  J.  Hay.  Natl.  Adv.  Mgr., 
Belmont  Plaza 

James  J.  Todd,  New  York  Off.  Mgr., 
Belmont  Plaza 
Merritt  lerely,  Circ.  Mgr., 

Belmont  Plaza, 

Donald  C.  Patterson.  Natl.  Adv. 

Dept.,  Belmont  Plaza 
Austin  C.  Drukker,  Natl.  Adv,  Dept., 
Belmont  Plaza 
Paterson  (N.J.)  News 

Edward  B.  Haines.  143  Ellison  St. 
Harry  B.  Haines,  143  Ellison  St. 
(Continued  on  page  96) 
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New  York  Addresses  of  Convention  Visitors 


(Conthiuid  from  page  94) 

Pawtucket  (R.I.)  Times 

Rodman  R.  Black,  Park  Lane 
Perkins-Goodwin  Co., 

New  York  20,  N,Y. 

Louia  Calder,  Jr.,  1  Rockefeller  Plaza 
Lloyd  G.  Schenck, 

1  Rockefeller  Plaza 
Robert  C.  Vinson,  1  Rockefeller  Plaza 
Geo.  R.  Newcombe, 

1  Rockefeller  Plaza 
James  Foxgrrover. 

1  Rockefeller  Plaza 

R.  T.  Trelfa,  1  Rockefeller  Plaza 
Edw.  McSweeney, 

1  Rockefeller  Plaza 
Myer  M.  Donosky,  Sheraton-East 
Perth  Amboy  (N.J.)  News 
John  W.  Barnhart, 

W  aldorf-Astoria 
Jack  Wigle,  Waldorf-Astoria 
Kenneth  Michael.  Waldorf-Astoria 
John  W.  Burk,  Waldorf-Astoria 
Philadelphia  (Pa,)  Bulletin 
Robert  McLean,  Sheraton-East 
Robert  L.  Taylor,  Waldorf-Astoria 
Howard  W.  Stodtchill, 
Waldorf-Astoria 

Stuart  S.  Taylor,  Waldorf-Astoria 
Albert  Spendlove,  Waldorf-Astoria 
Charles  W.  Detweiler, 
Waldorf-Astoria 

Raymond  D.  McGee,  Sheraton-East 
William  L.  McLean,  III, 

W  aldorf-Astoria 
Joseph  Elliott,  Waldorf-Astoria 
Louis  Trupin,  Commodore 
James  P.  Grant,  Waldorf-Astoria 
Leland  Adams.  Waldorf-Astoria 
Harry  Keller.  Waldorf-Astoria 
William  F.  Carr.  Waldorf-Astoria 
Maurice  Platt,  Waldorf-Astoria 
Barry  Urdang.  Elysee 
Philadelphia  (Pa.)  News 
Gordon  F.  Chelf,  Elysee 
James  T.  Scott,  Waldorf-Astoria 
Natt  S.  Getlin,  Elysee 
Phoenix  (Ariz.i  Republic  &  Gazette 
Mr.  &  Mrs.  Charles  E.  Hoover, 
Waldorf-Astoria 
Mr.  &  Mrs.  Harry  Montgomery 
Waldorf-Astoria 
Mr.  &  Mrs.  Forest  Whitney, 

W  aldorf-Astoria 

Mr.  &  Mrs.  Willard  C.  Worcester. 
Waldorf-Astoria 
Phoenixville  (Pa.)  Republican 
Mr.  &  Mrs.  Joseph  P.  Ujobai, 
Waldorf-Astoria 
Pittsburgh  (Pa.)  Post  Gazette 
William  Block.  Pub.,  Lexington 
James  F.  O'Connor.  Bus.  Mgr., 
Lexington 

Pittsburgh  (Pa.)  Press 
Frank  S.  Morrison, 

Waldorf-Astoria 

Pittsfield  (Mass.)  Berkshire  Eagle 
Donald  B.  Miller,  Lexington 
Paul  J.  Major,  Lexington 
Plainfield  (N.J.i  Courier-News 
A.  Wallace  Zimmerman, 

Church  &  Second  Sts. 

Gerald  E.  Schmerhel 
Church  &  Second  Sts. 

Dom  Didoardo,  Church  &  Second  Sts. 
Victor  R.  Vance, 

Church  &  Second  Sts. 

Eugene  F.  Hampson, 

Church  &  Second  Sts. 

Plattsburgh  (N.Y.)  Press-Republican 
Stephen  W.  Ryder,  Gen.  Mgr., 
Lexington 

Pocatello  (Idaho)  State  Journal 
Hugh  Wagnon,  Waldorf-Astoria 
Pontiac  (Mich.)  Press 
Harold  A.  Fitzgerald, 

W  aldorf-Astoria 
Howard  H.  Fitzgerald,  II. 
Waldorf-Astoria 
Port  Chester  (N.Y.)  Item 
Maurice  A.  Dougherty 
Barry  G.  Booth 
Warren  Randall 
Port  Clinton  (Ohio)  News 
Robert  W.  Reider, 

Waldorf-Astoria 
Portland  (Ore.)  Journal 

Wm.  W.  Knight,  Sheraton-East 
Portland  (Ore.)  Oregonian 
Mr.  &  Mrs.  M.  J.  Frey, 

Sheraton-East 
Portsmouth  (N.H.)  Herald 
L.  Richard  Blalock,  Editor. 

William  E.  Colwell,  Prod.  Mgr. 
Jeremiah  R.  Morrissey,  Adv.  Dir. 
David  A.  Tober,  Bus.  Mgr. 

Pottstown  (Pa.)  Mercury 
William  M.  Hiester, 

Waldorf-Astoria 
Pottsville  (Pa.)  Republican 

Thomas  A.  Davis,  Waldorf-Astoria 
Uzal  H.  Martz,  Waldorf-Astoria 
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Ralph  M.  Bashore,  Waldorf-Astoria 
Sydney  A.  Lazarus,  Waldorf-Astoria 
Miss  JoHanne  Zerbey  Martz, 
Waldorf-Astoria 
Poughkeepsie  (N.Y.)  Journal 

Arthur  W.  Wollenhaupt,  Lexington 
Clifford  J.  Nuhn,  Lexington 
Pueblo  (Colo.)  Star-Journal  &  Chieftain 
Frank  S.  Hoag,  Jr., 

Waldorf-Astoria 

Q 

Quincy  (III.)  Herald-Whig 
T.  (3.  Oakley,  Tuscany 
Quincy  (Muss.)  Patriot  Ledger 
G.  Prescott  Low,  Pub., 

Hotel  Roger  Smith 
Frank  G.  Geoghegan,  Mgr., 
Waldorf-Astoria 

R 

Riicine  (Wise.)  Journal-Times  & 

Bulletin 

Harry  R.  LePoidevin,  Savoy-Hilton 
J.  D.  McMurray,  Barclay 
Raleigh  (N.C.)  News  &  Observer-Times 
Frank  A.  Daniels,  Barclay 
Frank  A.  Daniels,  Jr.,  Barclay 
Ravenna  (Ohio)  Record-Courier 
Robert  C.  Dix,  Waldorf-Astoria 
Reading  (Pa.)  ^gle  &  Times 
William  J.  Rohn,  Drake 
Joseph  A.  Abey,  Astor 
Edward  J.  DeVelin,  Wellington 
Gordon  Williams,  St.  Moritz 
Thomas  N.  Boland.  Barbizon  Plaza 
Redondo  Beach  (Calif.)  Breeze 
Roliert  L.  Curry,  Barclay 
Redwood  City  (Calif.)  Tribune 
R.  L.  Spangler,  Barclay 
Reno  (Nev.)  State  Journal  &  Gazette 
Charles  H.  Stout,  Waldorf-Astoria 
Richmond  (Calif.)  Independent 
Mr.  &  Mrs.  Warren  Brown,  Jr.. 
Pierre 

Richmond  (Va.)  Times-Dispatch  & 

News  Leader 

D.  Tennant  Bryan,  Pierre 
James  L.  Stott,  Park  Lane 

Rochester  (Minn.)  Post-Bulletin 
Robert  Withers,  Waldorf-Astoria 
Rockford  (III.)  Star  &  Register- 
Reptiblic 

E.  Kenneth  Todd.  Pierre 
William  K.  Todd,  Sheraton-Elast 

Rock  Hill  (S.C.)  Herald 
Talbot  Patrick,  Barclay 
Wayne  C.  Sellers,  Belmont  Plaza 
Elizabeth  Patrick,  31  West  89th  St. 
Rock  Island  (III.)  Argus 

Miss  M.  F.  Potter.  Waldorf-Astoria 
Ben  H.  Potter,  Waldorf-Astoria 
Ben  H.  Potter,  Jr.,  Waldorf-Astoria 
Rocky  Mount  (N.C.)  Telegram 
Josh  L.  Horne,  New  Weston 
A.  L.  Brandon,  Hotel  Astor 


St.  Joseph  (Mo.)  News-Press  &  Gazette 
David  R.  Bradley,  Pub., 
Waldorf-Astoria 

Henry  D.  Bradley.  Pres..  Barclay 
Arthur  V.  Burrowes.  Editor, 
Waldorf-Astoria 
St.  Louis  (Mo.)  Globe-Democrat 
Richard  H.  Amberg.  Ambassador 
St.  Louis  (Mo.)  Post-Dispatch 
Joseph  Pulitzer.  St.  Regis 
Arch  R.  King,  Barclay 
Selwyn  Pepper,  Lexington 
Fred  F.  Rowden,  Sheraton-East 
St.  Paul  (Minn.)  Dispatch-Pioneer 
Press 

Harold  Shugard,  St.  Moritz 
Fred  Heaberlin,  St.  Moritz 
John  Lewis,  Taft 
Bernard  H.  Bidder,  Jr., 

1021  Park  Ave.,  New  York 
A.  E.  Rosene,  Barclay 
St.  Petersburg  (Fla.)  Independent 
Loyal  Phillips.  Lexington 
St.  Petersburg  (Fla.)  Times 

Irwin  A.  Simpson,  Waldorf-Astoria 
St.  Thomas  (Ontario,  Canada)  Times- 
Journal 

Geo.  M.  Dingman,  Waldorf-Astoria 
E.  P.  Ray,  Waldorf-Astoria 
Sacramento  (Calif.)  Bee 

Walter  P.  Jones,  Waldorf-Astoria 
Saginaw  (Mich.)  News 
Walter  McDowell,  Barclay 
Salinas  (Calif.)  Californian 
Mr.  &  Mrs.  Francis  H.  Cislini, 
Waldorf-Astoria 
Salisbury  (Md.)  Times 
Thos.  D.  Irvin,  Barclay 
Salisbury  (N.C.)  Post 
J,  F.  Hurley,  HI,  Belmont  Plaza 
Salt  Lake  City  (Utah)  Deseret  News  & 
Telegram 

Dr.  O.  Preston  Robinson,  Park  Lane 


Salt  Lake  City  (Utah)  Tribune  & 
Deseret  News-Telegram 
Anton  F.  Peterson,  Vice  Pres.  &  Gen. 
Mgr.  Nwsprp.  Agency  Corp., 
Waldorf-Astoria 
J.  W.  Gallivan,  Pub.  (Tribune), 
Waldorf-Astoria 

O.  Preston  Robinson,  Editor  &  Gen. 
Mgr.  (Deseret  News-Telegram), 
Park  Lane 

San  Diego  (Calif.)  Union  &  Tribune 
William  Shea,  Assoc.  Publisher,  Gen. 
Mgr.,  Barclay 

Alex  De  Bakesy,  Asst,  to  Gen.  Mgr., 
Barclay 
Mgr.,  Barclay 
.Sandusky  (Ohio)  Register 
Charles  J.  Stark.  Lexington 
Dudley  A.  White,  Plaza 
Norman  F.  Rau,  Plaza 
San  Francisco  (Calif.)  Chronicle 
Charles  Thieriot.  Park  Lane 
San  Jose  (Calif.)  Mercury  &  News 
Joseph  B.  Bidder,  St.  Regis 
Raymond  H.  Rhodes.  Barclay 
Kenneth  S.  Conn,  Barclay 
Louis  E.  Heindel,  Sheraton-East 
Lawrence  A.  Wallace.  Barclay 
San  Luis  Obispo  (Calif.)  Telegram- 
Tribune 

John  P.  Scripps,  Park  Lane 
San  Pedro  (Calif.)  News-Pilot 
Bynner  Martin.  Barclay 
San  Rafael  (Calif.)  Independent-Journal 
Mr.  &  Mrs.  Boy  A.  Brown.  Barclay 
Santa  Barbara  (Calif.)  News-Press 
T.  M.  Storke,  Publisher, 

W  aldorf-Astoria 
Santa  Monica  (Calif.)  Outlook 
Mr.  &  Mrs.  J.  D.  Funk, 
Waldorf-Astoria 
Mr.  &  Mrs.  C.  I).  Funk, 
Waldorf-Astoria 

Saratoga  Springs  (N.Y.)  Saratogian 
Robert  D.  Wilkinson,  St.  Moritz 
Savannah  (Ga.)  News-Press 

Mr.  &  Mrs.  Lloyd  G.  Eder,  Barclay 
Sayre  (Pa.)  Times 

Mi  Dana  S.  Johnston,  Taft 
.Schenectady  (N.Y.)  Union-Star 
Perkins  M.  Hart,  Waldorf-Astoria 
Scranton  (Pa.)  Times 

E.  J.  Lynett,  Waldorf-Astoria 
T.  L.  Moran,  Waldorf-Astoria 
E.  J.  Gerrity,  Waldorf-Astoria 
Frank  J.  Blewitt.  Waldorf-Astoria 
Scripps  Newspapers,  John  P., 

San  Diego,  Calif. 

John  P.  Scripps.  Park  Lane 
Seattle  (Wash.)  Times 
Mr.  &  Mrs.  F.  A.  Blethen, 
Sheraton-East 

Mr.  &  Mrs.  W.  J.  Pennington 
Sheraton-East 
Mr.  &  Mrs.  W.  K.  Blethen, 
Waldorf-Astoria 
Sedalia  (Mo.)  Capital  Democrat 
Mr.  &  Mrs.  K.  U.  Love 
Shamokin  (Pa.)  News-Dispatch 
Robert  E.  Malick,  Taft 
John  Reid,  Taft 
Sherman  (Tex.)  Democrat 

Mr.  &  Mrs.  Frank  W.  Maybora. 
Sheraton- East 
Shreveport  (La.)  Journal 

D.  F.  Attaway,  Waldorf-Astoria 
Shreveport  (La.)  Times 

Robert  Ewing.  Jr.,  Chrmn.  of  the 
Board.  Sheraton-East 
William  H.  Bronson,  Pres.  &  Pub., 
Sheraton-Elast 

Sioux  Falls  (S.D.)  Argus-Ledger 
William  H.  Peopard,  Gen.  Mgr., 

St.  Moritz 

Southbridge  (Mass.)  News 
V.  V.  McNitt,  60  East  42nd  St. 
Spartanburg  (S.C.)  Herald-Journal 
Mr.  &  Mrs.  Phil  Burchheit, 

Barclay  Hotel 

Springfield  (Ill.)  State  Journal  & 
Register 

Jack  Heintz,  Waldorf-Astoria 
South  Bend  (Ind.)  Tribune 

Mr.  &  Mrs.  Franklin  D.  Schurz, 
Sheraton-East 
Scott  C.  Schurz,  Lexington 
Springfield  (Mo.)  News,  Leader  & 
Press,  News  &  Ledger 
T.  W.  Duvall,  Waldorf-Astoria 
Arch  A.  Watson,  Sheraton-East 
Tams  Bixby,  Jr.,  Waldorf-Astoria 
Tams  Bixby,  III,  Waldorf-Astoria 
Springfield  (Ohio)  News  &  Sun 
Earl  C.  Merideth,  Barclay 
Robert  S.  Hamilton,  Barclay 
Edgar  Morris,  Barclay 
Stamford  (Conn.)  Advocate 
Kingsley  Gillespie,  Stamford 

E.  R.  McCullough,  Stamford 
E.  W.  Davis,  Stamford 
James  H.  Wilson,  Stamford 


Sumter  (S.C.)  St.  Regis 

Mr.  &  Mrs.  H.  D.  Osteen.  St.  Regis 
Syracuse  (N.Y.)  Journal  Herald- 
American 

Stephen  Rogers,  Waldorf-Astoria 
Syracuse  (N.Y.)  Post-Standard 
Henry  H.  Keller,  Pub.,  Barcla> 
James  W.  Fleck,  Asst,  to  Pub. 

(Charge  of  Adv.),  Park-Lane 
J.  Leonard  Gorman,  Ed.,  Roosevelt 


Tacoma  (Wash.)  News  Tribune 

Mr.  &  Mrs.  Geo.  F.  Russell,  Waldorf 
Mr.  &  Mrs.  Elbert  A.  Baker,  Waldorf 
Tallahassee  (Fla.)  Democrat 
Mr.  &  Mrs.  John  M.  Tatars, 
Waldorf-Astoria 
Mrs.  Lloyd  C.  Griscom, 
Waldorf-Astoria 
Tarrytown  (N.Y.)  News 
William  J.  Cannon 
Robert  M.  Austin 
Graham  H.  Hubbel  Jr. 

Taunton  (Mass.)  Gazette 

William  R.  Reed,  Waldorf-Astoria 
Milton  Reed.  Waldorf-Astoria 
Temple  (Tex.)  Telegram 

Frank  W.  Bayborn.  Sheraton. East 
Mrs.  Frank  W.  Mayborn, 
Sheraton-East 

Terre  Haute  (Ind)  Tribune  Star 
Lou  Keifer,  Waldorf-Astoria 
Terrell  (Tex.)  Tribune 

Frederick  I.  Massengill,  Pierre 
"This  Week”  Magazine 

Ben  G.  Wright.  Waldorf-Astoria 
Euclid  M.  (jovington.  Waldorf-Astoria 
John  C.  Sterling,  Waldorf-Astoria 
Wallace  A.  Sprague,  Waldorf-Astoria 
William  1,  Nichols,  Waldorf-Astoria 
W.  Parkman  Rankin,  Waldorf-Astoria 
Dwight  1.  Skinner,  Waldorf-Astoria 
Richard  T.  Ney,  Waldorf-Astoria 
Toronto  (Ont.)  Canada  The  Southam 
Co.,  Ltd. 

St.  Clair  Balfour,  V.P.  &  Man.  Dir., 
St.  Regis 

W.  W.  Southam,  V.P.,  Chatham 
Toronto  (Ontario)  Star 
W.  J.  Campbell,  Barclay 
Dr.  B.  M.  Thall,  Sheraton-East 
Donn  M.  Purdy,  Sheraton-East 
Harry  F.  Spragg,  Sheraton-flast 
J,  H.  C.  Riley,  (iommodore 
Torrington  (Conn.)  Register 
Edwin  M.  Stone.  Taft 
Walter  G.  Gisselbrecht,  Taft 
Towanda  (Pa.)  Review 

David  M.  Turner,  Lexington 
Trenton  (N.J.)  Trentonian 

Edmund  Goctdrich,  Waldorf-Astoria 
Rose  M.  Goodrich,  Waldorf-Astoria 
Troy  (N.'Y.)  Record 

Frank  L.  York,  Waldorf-Astoria 
J.  A.  Viger,  Waldorf-Astoria 
Walter  J.  Kune,  Waldorf-Astoria 
Tulsa  (Okla.)  World 

Byron  V.  Boone,  Pub.,  Pierre 


Union  City  (N.J.)  Hudson  Dispatch 
James  J.  McMaiion,  400  38th  St. 
Lloyd  J.  Whitford.  400  38th  St. 
Thomas  Meegan,  400  38th  St. 

Robert  L.  Boyle.  410  38th  St. 

Bertram  J,  Kersen,  400  38th  St. 
Frederick  De  Kouessex,  400  38th  St. 
Union  (Pa.)  Herald  &  Standard 

S.  W.  Calkins,  Waldorf-Astoria 
Utica  (N.Y.)  Observer-Dispatch  &  Press 

Henry  J.  Leader,  Roosevelt 
George  C.  Wertz,  Lexington 

V 

Vancouver  (Canada)  Sun 
Mr.  &  Mrs.  Donald  Cromie,  Pub., 
Waldorf-Astoria 

Norfolk  (Va.)  Virginian-Pilot  and 
Ledger-Star 
Frank  Batten,  Barclay 
Paul  S.  Huber,  Barclay 

T,  Elarl  Roberts,  Statler-Hilton 

W 

Waco  (Tex.)  News  Tribune  & 

Times  Herald 

Mr.  &  Mrs.  Pat  Taggart,  Taft 
Warren  (Pa.)  Times-Mirror 
Jane  Walker  Kopf,  Gotham 
Ann  Walker  Davis,  Gotham 
Washington  (D.C.)  News 
John  T.  O’Rourke,  Park  Lane 
Ray  V’lck,  Barclay 
Washington  (D.C.)  Post 
John  W.  Sweetermann,  Pub., 
Waldorf-Astoria  (Towers) 

W.  Frank  Gatewood,  Adv.  Dir., 
Barclay 

Jack  M.  B.  Sacks,  Adv.  Mgr.,  Barclay 
Harry  Eybers,  Prod.  Mgr.,  Barclay 
James  J.  Daly,  Bus.  Mgr.,  Barclay 

(Continued  on  page  100) 
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NOW... WITH  ONE  ORDER,  ONE  BILLING 

you  can  reach:  1,659,685  homes 


f  In  the  Pacific  West  States  N 
of  Arizona,  California  and  Washington 
these  four  markets  represent; 

57.4%  of  the  Population 
59.4%  of  the  Retail  Sales 
58.9%  of  the  Food  Store  Sales 
61.8%  of  the  Drug  Store  Sales 
59.2%  of  the  Automotive  Sales 


Four  Great  Independent  Newspapers 


Los  Angeles  Times 
San  Francisco  Chronicle 
Seattle  Times 
Arizona  Republic  / 


National  magazine  quality  with  local  impact 
Edited  by  people  who  know  the  audiences 
Aimed  specifically  for  local  interest 
High  readership  through  every  page 
Newspapers  reaching  above-average  income  families 


Morning  and 
Sunday 


Evening 


in  the  rotogravure  sections  of 


BIG  PHOENIX  Morket 

JOINS  THE 


FOR  FURTHER  INFORMATION  CONTACT  YOUR  K  E  L  L  Y  -  S  M  I  T  H  REPRESENTATIVE 


Here  are  several  very  im¬ 
portant  points  to  remem¬ 
ber  when  you  consider 
Web  Offset  presses. 

ATF  IS  THE 
UNQUALIFIED 
LEADER  IN 
WEB  OFFSET 
PRINTING. 


R* 


tkoae  eompamita  who  kavt  purehaaed 


from  t  to  T  ATF  Woh  Ojfoot  proaooo. 


American  Preas,  Inc.,  Colombia,  Miaaouri 


Georfc  Banta  Co.,  Inc.,  Manaaha,  Wiaconain 


Baptist  Standard  PubL  Co.,  Dallas 


Brown  Prtg.  Co.,  Inc.,  Waaaca,  Minnesota 
Canadian  Prt|r.  4  Lithographing  Co.,  Ltd.,  Montreal 
Coui'ier-Citisen  Co.,  Lowell,  Mass. 

The  Craftsman  Press,  Inc.,  Seattle 
Daily  Journal  of  Comme.-ce,  Portland,  Oregon 
Danner  Press,  Inc.,  Canton,  Ohio 
R.  R.  Donnelly  A  Sons  Co.,  Crawfordsville,  Indiana 
Edwards  4  Broughton  Co.,  Raleigh,  No.  Carolina 
Tb*  Emerson  Press,  Inc.,  Pittsbur^iQk,  - 
Eveigreen  Preas  Ltd.,  Vancouver,  B.„C  ’  ' 
Fawcett-Dearing  Pi-tg.  Co.,  Louisvil  ” 


MORE 

AT  F 


PUBLICATION 
AND  NEWSPAPER 
SUPPLEMENT 
PRESSES  ARE 
IN  USE  THAN 
ALL  OTHER 
MAKES  COMBINED 

Here  are  a  few  of  the  more 
than  300  plants  operating 
ATF  Web  Offset  Presses: 


Foote  4  Davies,  Inc.,  AtlantaQ 
Genei-al  Motors  Corp.,  Detroit 
Good  PubL  Co.,  Fort  Worth,  Texas 

Great  Eastei-n  Color  Lithographic  Co.,  Inc.,  Poughkeepsie,  N.  Y. 
Haynes  Lithogi-aph  Co.,  Silver  Springs,  Mai7land 
A.  B.  Hii-schfeld  Press,  Dcnver 
Lloyd  Hollister,  Inc.,  Wilmette,  Ill. 

Inland-Magill  Weinsheimer  Corp.,  ChicagoQ 

Jensen  Prtg.  Co.,  MinnsapoUs 

Judd  4  Detweiler,  Inc.,  Washington,  D.  C. 

R.  J.  Kittredge  4  Co.,  Chicago 
W.  A.  Krueger  Co.,  Milwaukee 
Latham  Process  Coi-p.,  New  York  City 
Los  Angeles  Lithograph  Co.,  Inc.,  Los  Angeles 


Romb  Prtc.  Co,  Buffalo 

Rotary  Offaot  Priaten,  AnaKaim,  California 

Tha  Safraa  Prtc.  Co,  Datroil. 

SlMlky  lithoffraphinc  Co^  Inc.,  Datroit 

Smith  A  SatroB  Co.»  Ine^  Claralaml 

Spauldiar-Moaa  Ok,  Boaton 

Tha  Standard  PnbL  PoondatioB,  Ciadafnati 

Stachar-Traaac  Lithograph  Corp^  San  Praaeiaco 

John  S.  Swift  A  Ca,  Naw  York  City 

U.  S.  Playing  Card  Co^  dneinnati 

Web  Offset  PnbL  Corp^  Long  Island  City,  N.  Y. 

Williams  Praaa.  Ine^  Albany 

Wolfar  Prtg.  Co^  Loa  Angelas 

World  Color  Prtg.  Co.,  St.  Louis 

Wrigkt'Pattarson  Air  Force  Base,  Dayton 

a .. 

I  Oapt.  HH2,  200  Elmora  Atb.,  ™««*>***«.  N.  J. 


ms 


4 


Manx  Corp.,  Chicago 

Mercury  Lithographing  Co.,  Brooklyn 

Metropolitan  Praaa,  Seattle 

Mid  City  Press,  Philadalphia 

Midwest  Lithographing  COn  MinnaapoUa 

Tha  Motachall  Coi.,  Datroit 

MuiTay  Printing  Co.,  Forge  Village,  Maaa^ 

Poeiftc  Press,  Inc.,  Los  Angelas 

PAK  Prtg.  Services,  Detroit^ 

Peri-y  Prtg.  Ca,  Inc.,  Waterloo,  WIsrnnsin 
Phillips  A  Van  Ordan  Co.,  San  Francisco 
Quality  Repiodoctions  Corp.,  Mtaasi 
Rand  McNally  Co^  Skokie,  Illinoig 
Ronalds  Federated  Ltd.,  Montreal 


New  York  Addresses  of  Convention  Visitors 


(Continued  from  pn-t/e  96) 

Washington  (D.C.  I  Star 
Samuel  H.  Kauffmann, 

Ambassador  East 
Benjamin  M.  MrKelway, 

Ambassador  East 
John  H.  KautTmann, 

Ambassador  East 
Godfrey  W.  Kauffmann, 
Sheraton-East 

C.  W.  Welch,  Barclay 
Harold  Boyd,  Hotel  Pierre 
Washinsrton  (Pa.)  Ob8er\'er  &  Reixtrter 
James  S.  Lyon,  Waldorf-Astoria 
Waterbury  (Conn,)  Republican- 
American 

James  H.  Darcey,  Plaza 
William  B.  Pape,  Sheraton-East 
Kenneth  M.  Carter,  Beverly 
Raymond  J,  Fanning,  Beverly 
William  W.  VosburRh,  Jr.,  Heverly 
Wausau  (Wise.)  Record-Herald 
Mr.  &  Mrs.  J.  C.  Sturtevant,  Plaza 
Waynesboro  (Pa.)  Record  Herald 
Paul  F.  Chalfant.  Waldorf-Astoria 
Ekl.  V.  Koterba,  Waldorf-Astoria 
W.  H.  Shryock.  Waldorf-Astoria 
Westerly  (R.I.)  Sun 
Wilfred  B.  Utter.  M  M 
Hotel  Roosevelt 


Mr.  &  Mrs.  Charles  W.  Utter, 

Hotel  Roosevelt 
Mr.  &  Mrs.  GeorRe  H.  Utter, 

Hotel  Meurice 

West  Palm  Beach  (Fla.)  Post -Times 
Oeil  B.  Kelley.  Waldorf-Astoria 
Wheaton  (111.)  Journal 
Robert  L.  Meyers 

WheelinR  (W.  Va.)  IntelliRcncer  & 
News  ReRister 

Mr.  &  Mrs.  G.  Ogden  NuttinR, 
Barclay 

Mr.  &  Mrs.  John  R.  Williams, 
Barclay 

White  Plains  (N.Y.)  Rei>orter-I)ispatch 
Eugene  T.  Duffy 
William  I.  Bookman 
Frederick  J.  Tittel 
Wichita  (Kans. )  Elagle  &  Beacon 
Marcellus  M.  Murdock.  Pub., 

W  aldorf-Astoria 
Wichita  Falls  (Tex.)  Times  & 

Record  News 

Rhea  Howard,  Pres.  &  Pub.,  Barclay 
Wilkes-Barre  (Pa.)  Record  & 
Times-Leader.  News 
Harrison  H.  Smith,  Ritz  Tower 
A.  DeWitt  Smith,  Barclay 
John  A.  Hourigan,  Jr.. 

Waldorf-Astoria 
Carolyn  G.  Hourigan  Mack, 
Waldorf-Astoria 


Williamsport  (Pa.)  Grit 

Ralph  R.  Cramer,  Waldorf-Astoria 
Robert  J.  Cunnion,  Jr., 

W  aldorf-Astoria 

James  H.  Lamade,  Waldorf-Astoria 
Gilbert  E.  Whiteley,  Waldorf-Astoria 
Williamsport  (Pa.)  Sun-Gazette 

John  E.  Person,  Jr.,  Waldorf-Astoria 
C.  L.  Youngman,  Waldorf-Astoria 
Willimantic  (Conn.)  Chronicle 
Arthur  W.  Croszie,  Barclay 
Mrs.  Lucy  B.  Crosbie,  Barclay 
Willoughby  (Ohio)  News-Herald 
Oliver  P.  Bolton,  Waldorf-Astoria 
Erwin  Maus,  Jr.,  Waldorf-Astoria 
Wilmington  (Del.)  News-Journal 
Nicholas  Fellman,  Prod.  Dir., 

Park  Lane 

Wilmington  (N.C.)  Star-News 
Mr.  &  Mrs.  Rye  B.  Page, 
Waldorf-Astoria 
Mrs.  Daisy  G.  Page. 

W  aldorf-Astoria 
Winchester  (Va. )  Star 

Mr.  &  Mrs.  Harry  F.  Byrd,  Jr., 
Elysee 

Windsor,  (Ontario,  Can.)  Star 
Mr.  &  Mrs.  Richard  A.  Grayhiel. 
New  Weston 
Winsted  (Conn.)  Citizen 
Theodore  Vaill,  Prince  George 


Winston-Salem  I  N.C.)  Journal  & 
Sentinel 

Mr,  &  Mrs.  James  A.  Gray,  Drake 
Woburn  (Mass.)  Times 
James  D.  Haggerty  Jr.,  Lexington 
John  N.  Gaffney.  Lexington 
Woonsocket  (R.I.)  Call 

Buell  W.  Hudson,  Waldorf-Astoria 
Nancy  E.  Hudson,  Lexington 
Morris  Shorr,  Taft 

Worcester  (Mass.)  Telegram  &  Gazette 
Richard  C.  Steele,  Waldorf-Astoria 
Gordon  A.  O’Brin.  Waldorf-Astoria 
Forrest  W.  Seymour.  Waldorf- \ston« 
Frank  R.  "rwiss,  Waldorf-Astoria 
William  G.  Weinrich.  Waldorf-.Astom 


Yonkers  (N.Y.)  Herald  Statesman 
Frank  S.  Baker 
Reichler  Oxie 
John  E.  Tillinghast 
John  E.  Shells 
David  S.  Jensen 
York  (Pa.)  Dispatch 

Philip  H.  Young.  Savoy  Hilton 
John  H.  Waltmire.  Savoy  Hilton 
Youngstown  (Ohio)  Vindicator 
William  F.  Maag,  Jr., 
Waldorf-Astoria 

William  J.  Brown.  Waldorf-Astoria 


Convention  List  of  Groups,  Companies  and  Services 


ABITIBI  SALES  CO..  LTD., 

Toronto  2.  Ont.,  Can. 

Waldorf-Astoria 

A.  P.  Jewett  J.  E.  Cottrclle 


ACHB.SON  DISPERSED  PIGMENTS  CO.. 
Phila.  3.  Pa. 

W'm.  A.  Campbell  Commodore 


ADCOX  ASSOCI.VTES.  INC..  &  THE 

SAX  FR.VNCISCO  CHRONICLE  FEA'DIRES 
San  Francisco,  Calif. 

Glenn  .Adcox  .330  E.  43rd  St.. 

New  York  17.  N.Y’. 

ALLEN-KLAPP  CO..  New  Y’ork  17,  N.Y. 
Barclay 

Mr.  &  Mrs.  James  S.  McAniilty 
Mr.  &  Mrs.  Elinene  F.  Binder 
W'aJdoif-Astoris 

Mr.  k  Mrs.  Henry  .\.  Erhacli 

AMERIC.AN  STEEL  CHASE  CO., 

I>ong  Island  City.  N.  Y. 

George  E.  Boucher  31-31  48th  Ate. 
Harry  L.  Williamson 

THE  AMERICAN  WEEKLY.  New  Y’ork.  N.Y. 
Jolin  K.  Herbert.  Pub.  .57.5  Lexington  .\ve. 
Edwin  C.  Kenneily.  Y’.P.  .57.5  Lexington  ,\ve. 
James  C.  Morton.  Y'.P.  The  Barclay 

ANGLO-C.ANADIAN  PCLP  k  PAPER  MILLS., 
LTD.,  Quebec,  P.  Q..  Can. 

Sheraton-East 

W.  E.  Soles  J.  A.  Winn 

J.  E.  Rattray 

AP  NEWS  FE.tTURES,  New  York.  N.Y. 

.50  Rockefeller  Plaza 
M.  J.  Wing  R.  J.  Cappoit 

Edward  Fleming 

ART  GRAVURE  CORP.,  New  York  1,  N.Y. 
Waldorf -.\storia 

Robert  H.  Brown  C.  Philip  Barber 
Marty  J.  Waters 

ASSOCHTED  ARCHITECTS  NEWSPAPERS 
re-tTCRES,  Providence,  R.  I. 

Dixie 

James  McEleney  Lillian  .Ainley 
Thomas  Newman 


THE  .ASSOCI.ATED  PRESS.  New  York.  N.Y. 


50  Rockefeller  Plaza 
Frank  J.  Starzel 
Alan  J.  Gould 
Lloyd  Stratton 
Harry  Montgomery 
Wes  Gallagher 
Oliver  Gramllng 
Ted  Smits 
Victor  Hackler 
F.  A.  Resch 
Ben  Bassett 
Samuel  G.  Blackman 


L.  H.  Thomason 
F.  K.  Arthur 
J.  A.  A^inwall 
Louis  Kramp 
Stanley  M.  .Swinton 
Daniel  DeLuce 
L.  .A.  Brophy 
Andrew  C.  Lang 
R.  R.  Booth 
Morris  Rosenberg 
Herbert  Underriner 


.\TL.\NTIC  FE.VTURES  k  PRINTING.  INC., 
Newport  News.  Va. 

Park  Lane 

Mr.  k  Mrs.  Jack  R.  Ilomady 

liALDWIX-GEGENHEIMER  CORP., 

Brooklyn  11.  N.Y. 

SO  Roehling  St. 

Thomas  P.  Berrian 

BAR-PL.\TE  MFC..  CO.,  Orange,  Conn. 
Waldorf-.Astoria 

Jack  Polayes  Benjamin  Polayes 

Robert  Zabawar  John  Pulaski 

BE.\RD  NEWSPRI.NT  &  WAREHOUSE  CO., 
INC.,  Detroit  9.  Mich. 

Donald  E.  Beard  Commodore 

BELL  SY’NDIC.ATE,  New  Y’ork,  N.Y. 

229  W.  43rd  St. 

Ernest  Cuneo  John  N.  Wheeler 

Jolin  Osenenko  Elmer  Roessner 

Mildred  Crawhuck 

BINGHAM  ROLLER  CO.,  Chicago  5.  III. 
Leo.  Field  K.  E.  Butler 

James  Keating 


THE  JOHN  RUDD  CO.,  New  York,  N.  Y. 

J.  .A.  Crouse  Waldorf-.Astoria 

J.  J.  Cooper  Barclay 

Charles  J.  Cole  Taft 

BURKE  KUIPERS  k  MAHONEY,  INC., 

New  York  17.  N.Y'. 

Waldorf-.Astoria 

S.  P.  Mahoney  C.  W.  Beller 

C.  Fuhrmann  K.  Donegan 

Lexington 

W.  J.  Osmond  F.  P.  Ball 

C.AN.AD.A  WIDE  FE.ATURES.  Montreal.  Can. 
Fred  .A.  Banks  Tuscany 

CAPITAL  TOOL  &  MFC..  CO.,  INC., 

College  Park,  Md. 

Joseph  P.  Dorr.  Pres.  Statler 

CAPROCK  DEVELOPMENTS.  New  York,  N.  Y. 
S.  Schwartz  165  Broadway 

CENTRAL  NEWSPAPER  INSTALLATIONS, 
INC..  Milford.  Conn. 

WaldorLAstoria 

Monroe  Meyerson  Jolin  AV.  .Apsley 


BL.ACKBURN  k  CO..  LNC.,  Washington  5,  D  C. 
Waldorf-.Astoria 

James  W.  Blackburn  Stanley  Whitaker 
Jack  Haney 


BOW.ATER  PAPER  CO.,  INC.,  New  York.  N.Y. 


Sheraton  East 
J.  'tV.  Price 
R.  E.  Watt 
Waldorf-Astoria 
J.  .A.  Logan 

D.  Shorter 
Lexington 


R.  W.  Woods 
J.  11.  S.  MacDonald 


G.  J.Munck 
C.  E.  Martin 


E.  N.  Edwards 


Carlyle 

277  Park  .Aienue 


.A.  B.  Meyer 
C.  T.  Hicks 


CENTRAL  PRESS  ASSOCIATION, 
Cleveland,  Ohio 

Courtland  Smith  Waldorf-.Astoria 


CERTIFIED  DRY  M.AT  CORP., 

New  York  17,  N.Y’. 

555  Fifth  Ave. 

Frank  M.  Tlghe  George  T.  Kempter 

James  Ricca  Frank  .A.  Donnelly,  Jr. 


CHAPMAN  CO..  New  York.  N.Y. 

Paul  11.  Chapman  1270  6th  .Ave. 

CHEMCO  PHOTOPRODICTS.  Glen  Cove,  N.Y. 
Charles  St. 

Sam  B.  Anson  Burton  Kaplan 

C.  Harold  lausson 


COOSA  RIVER  NEWSPRLNT  CO  , 

Coosa  Pines,  .Ala. 

Waldorf-.Astoria 

P.  .A.  Bachelder  M.  L.  Hunt 

S.  B.  Pinkerton  J.  R.  Geer 

THE  COPIJJY  PRESS.  INC..  U  Jolla.  Calif. 
James  S.  Copley  Sheraton-East  i 

Waldorf-.Astoria  ! 

Richard  N.  Smith  Robert  Letts  Jones 

William  M.  Boyd 

CORKPAK  CO..  INC.. 

70  Argyle  Ave.,  New  Rochelle,  N.Y’. 

Frederick  H.  Paulmann,  Jr.,  Pres. 

F.  II.  Paulmann,  Sr.,  Dir. 

CRESMER  4c  WOODWARD,  INC., 

New  York  16.  N.Y’. 

Waldorf-Astoria 

Leonard  L.  .Alarshall  Del  J.  Worthington  i 

John  L.  Sterling  | 

JOHN  AV.  CULLEN  CO..  Cleveland  15.  Ohio  1 
John  W.  Cullen  Jr.  Waldorf-Astoria 

DECLERQUE-SHAXNON.  New  York  36.  X  T. 
Lexington 

C.  G.  Shannon  W.  A’.  Shannon 

A.  W.  DeClerque  C.  G.  Shannon.  Jr. 

DETROIT  NEWSPAPER  PUBLISHERS  ' 

ASSOC..  Detroit  26.  Mich. 

Sheraton-East 

Koliert  C  Butz,  Exec  Secy 

DICKINSON  PUBLISHING  CORP. 

New  York  17.  N.Y. 

Harry  T.  Dickinson  Park  Lane 

Frances  M.  Knox 

IMINXACON.A  SALES  CORP., 

Donnacona,  P.  Q.,  Can. 

Waldorf-.Astoria 

Leslie  A.  Palmer  Arthur  Dresael 

IKIYLE  k  HAWLEY,  Chicago  17.  Ill.  I 

Chester  J.  Doyle.  Pres.  Waldort-\-'"'>j 


P.RANHAM  CO.,  New  York.  N.Y’. 
Waldorf-.Astoria 

E.  F.  Corcoran  L.  S.  Greenberg 

H.  L.  Ralls  C.  E.  Branham 

BROUSE.  MclMlWELL.  M.AY,  BIERCE  k 
W()RT.M.AN.  Akron  8.  Ohio 
Waldorf-.Astoria 

Mr.  &  .Airs.  C.  Blake  McDowell 

BRUSH-MOORE  NEWSPAPERS,  Canton,  Ohio 
AYaldorf -.Astoria 

Thomsfi  S.  Brush.  A'ice-Pres. 

G.  Gordon  Strong,  Pres,  k  Gen.  Mgr. 
Sheraton  East 

William  I.  Hersey.  A’ice-Pres. 

John  D.  Raridan,  Pub. 

William  H.  Vodrey,  Jr..  Secy.-Trea*. 
Barclay 

Vic  Merson,  Adv.  Dir. 

Drake 

Joseph  K.  Vodrey,  Vico  Pres. 


COLLIER  ELLIOTT  k  ASSOCI.ATES 
(kirden  City,  L.I.,  N.Y. 

224  7th  Ave. 

Collier  A.  Elliott  Paul  D.  Doehler 

Joseph  W.  Lenhart 

CONSOLID.ATED  BOOK  CO..  Chicago  1,  HI. 
Vince  Neilans  Angelo  Pasquini 

CONSOLID.ATED  BOOK  PUBLISHING 
(See  Family  Weekly) 


CONSOLID.ATED  PAPER  SAI,ES,  LTD., 
Can. 


Montreal  2,  Que., 
Sheraton-East 
P.  M.  Boulton 
R.  J.  Flood 

J.  S.  Oppe 

K.  W.  Cashoume 

F.  H.  Gavin 

J.  Stone 


D.  .M.  Young 
M.  de  B.  Strathy 
D.  R.  Gibson 
A.  D.  Thacker 
J.  C.  Johnson 
P.  B.  CoUlna 


ARTHUR  DRESSEL  ASSOCI.ATES 
New  York  17,  N.T. 

Arthur  Dressel  Waldorf-Astoria 

EASTERN  COLOR  PRINTING  CO.. 

New  York  38.  N.Y.  k  Waterbury  20,  Conn. 
Waldorf-Astoria 

William  B.  Pape  James  H.  Darcey 

Harold  ,A.  Moore  Eugene  A’.  Downey 

Frank  M.  Cronan  William  J.  Pape  H 

Charles  E.  Poindexter  Elvin  AV.  Pleroont 

EASTERN  NEWSPAPER  SUPPLY  INC.. 
Corona  68.  N.Y. 

9603  Northern  Bird. 

Edgar  A.  Mills  Jr..  Pres. 

Ining  J.  Carter.  Vice  Prew. 

EASTMAN  KODAK  CO..  Rochester  4.  N.Y. 
Harold  Bibby  Blltmore 

(Continued  on  }mge  102) 
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READER  RESPONSE  LETTERS! 


kStoria 


The  Westchester  Group  newspapers  received 
27,026  reader  response  letters  addressed  to  their  news 
features  in  1 960 ...  positive  assurance  of  reader- 
ship  attention. 


Here  are  the  leading  features 


Sewing  Patterns,  Needlecraft, 
and  Prominent  Designer 

Why  Grow  Old  / 

by  Josephine  Lowman  / 

To  Your  Good  Health 
by  Dr.  Molner 


iiiKtoa 


Counselor 

Garden  Column 
by  Androsko  &  Bates 


In  Addition^  3,048  letters  were  sent  to  the  following  features: 
Green  Thumb -G.  Abraham,  Beauty  &  You-S.  Bertrand,  Your  Baby 
And  Mine- M.  Eldred,  My  Answer -Billy  Graham,  They'll  Do  It  Every 
Time  -  Jimmy  Hatio,  Your  Problems  -  Ann  Landers,  Goff  &  Gun-F.  Luks, 
Mohr  About  Fashion  -  Berta  Mohr,  Here's  How  -  Osa  Handie,  Furniture 
Column -B.  Pepis,  Good  Taste -Emily  Post,  Riding  With  Russell -F. 
Russell,  Ask  The  Teacher -S.  Schraub,  and  Tips  For  Teens -E.  Williams. 


WESTCHESTER  GROUP  OP  EIGHT  OAIUES 


Westchester  Group 

newspapers 


arery 
townfy 
I’ape  II 
Froont 


8  CHURCH  STREET  WHITE  PLAINS.  NEW  YORK 
Reptesented  Nationally  by  the  KellySmidi  Co. 


EVENING  STAI.  EEEtSKai 
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{Continued  from  page  100) 


EDITOR  &  PUBLISHER,  INC. 
Walclorf-.Astorla 

Robert  U.  Brown  Reginald  Cary 

James  W.  Brown,  Jr.  John  Boyle 

Henry  C.  Thiele  William  Hamilton 

Donald  L.  Parvin  George  Wilt 

George  McBride 

FAIRCHILD  GRAPHIC  EQUIPMENT, 
Plalnvlew,  L.I.,  N.Y. 

Barclay 

E.  P.  Tracht  W.  B.  Condlt 

F.  Nardozzi  A.  Mayberry 

FAMILY  WEEKLY,  Chicago  1,  Ill. 
Waldorf-Astoria 

Leonard  S.  Daridow  Morton  Frank 

Don  Siewell  Stan  Lewis 

Patrick  E.  O’Rourke  Walter  N.  Dreyfus 

Ernest  V.  Heyn 

Ford  King  (Suburbia  Today) 
William  V.  Hussey  (Family  Weekly) 


FLINT  INK  CORP.,  Detroit  3,  Mich.;  Pater¬ 
son  4.  N.J. 

Waldorf-Astoria 

Edgar  R.  Flint  Jolin  F.  Devine 

Everett  L.  Mills  M.  C.  Pintard 

Donald  Phillips  A.  H.  Bissell 

Alan  A.  McNab  K.  E.  Mann 


FORTUNE  FEATURES,  Huntly,  Va. 
Waldorf-Astoria 

Edward  A.  Harris.  Ed.  &  Pub. 
Miriam  S.  Harris,  Asst.  Ed. 


GANNETT  ADVERTISING  SALES.  N.Y.,  N.Y. 
1271  6th  Ave. 

John  Anderson  Carl  Hicks 

James  Black  Brendt  De.Metrotlon 

George  Allan  John  Smith 


GENERAL  FEATURES  CORP..  New  York  17. 


N.Y.,  250  Park  Ave. 
S.  George  Little 
Robert  Pearsall 
Richard  Fitz-Gerald 
Therese  Larkin 
John  Rouson 
Stanley  Kugler 

Wm. 


Robert  Morgan 
Art  Berwick 
Robert  Sloane 
Eric  Valentine 
Don  Anderson 
Gloria  Stevens 
Sunshine 


GENERAL  STRAPPING  CO..  New  York.  N.Y. 
N.  J.  Frlese,  Jr.  100  Park  Ave. 


GILMARK  FEATURES.  New  York.  N.Y. 
525  Lexington  Ave. 

Lou  Shainmark  Bruce  Mathews 

Michael  Lavelle 


GLOBE  SYNDIC.ATE.  Spring  Lake.  N.J. 
Waldorf-Astoria 

Mr.  &  Mrs.  Monte  F.  Bourjaily 

GODFREY  ROLLER  CO.,  Phila.  7,  Pa. 
Robert  R.  Pollock  Waldorf-Astoria 


GOSS  CO..  Chicago  50,  111. 


Barclay 
C.  W.  Burger 
H.  E.  Hanson 
F.  A.  Kopp 
R.  B.  Patch 
J.  Randall 
C.  S.  Reilly 
J.  M.  Strong 


W.  H.  Granger 
H.  V.  Henry 

E.  G.  Morrison 
W.  C.  Pratt 
J.A.  Riggs 

L.  J.  Robbins 

F.  A.  White 
E.  J.  Yagow 


GRAPHIC  ELECTRONICS.  INC..  LaSal  e.  I 


Essex  House 
Wm.  J.  Barron 
Waldorf-Astoria 
James  A.  Westhaver 
Werner  J.  Meier 
Robert  J.  Bowdren 


Cerrie  Barron 

Forrest  R.  Rinehart 
James  F.  King,  Jr. 
Jack  Crawford 


GREAT  LAKES  PAPER  CO..  LTD.. 

Fort  William,  Ont.,  Can. 

8beraton-Ea.st 

C.  J.  Warwick  Fox,  Pres.  &  Gen.  Mgr. 

T.  Bruce  Fallows.  Vice  Pres. -Sales 

JOHN  GRIFFITHS  CO.,  INC., 

New  York  17,  N.Y. 

Jobn  Griffltbs  420  Lexington  Ave. 

HALL  SYNDICATE,  INC.,  New  York,  N.Y. 
342  Madison  .Ave. 

Robert  M.  Hall  Ira  Emerich 

Robert  Walton  Jack  Homady 

Jack  McCullough  John  McMeel 

HAMILTON-LANDIS  &  ASSOCIATES,  INC., 

Washington  6,  D.C. 

Waldorf-Astoria 

Ray  V.  Hamilton  Dewitt  ‘Judge’  Landis 
John  D.  Stebbins  Richard  A.  Shaheen 


HAMPDEN  NOVELTY  MFC.  CO., 
Holyoke,  Mass. 

Lester  A.  Stone,  V.P.  Waldorf-.Astoria 


J.  J.  HARRINGTON  ASSOCIATES 
New  York  17,  N.Y. 

J.  J.  Harrington  441  Lexington  .Ave. 

HEARST  ADVERTISING  SERVICE  INC., 
New  York  22,  N.Y. 

410  Park  .Ave. 

H.  W.  Beyea  H.  James  Gediman 

James  Garrett  John  Lang 

Kurt  R.  Brink 


WILLIAM  C.  HERRICK  INK  CO.. 

East  Rutherford,  N.J. 

Beverly 

Thomas  F.  Long  Charles  H.  Merbitz 

Obe  Zuidema 

R.  HOE  &  CO..  INC.,  New  York  54.  N.Y. 
Waldorf-.Astoria 

J.  L.  .Auer,  Pres. 

B.  C.  Polglase.  Vice  Pres.-Eng. 

W.  W.  Henderson,  Vice  Pres.-Sales-Dir.  of  Eng. 
Barclay 

R.  E.  Lewis,  Vice  Pres.-Sales  Mgr, 

W.  W.  Pezdlrtz,  Special  Prod.  Dlv. 
Lexington 

R.  R.  Dittrich,  Northeast  Regional  Mgr. 

L.  D.  Pollock.  Mldwe.st  Regional  Mgr. 

R.  A.  Willoughby,  Western  Regional  Mgr. 

L.  Kelleher,  New  England  Sales  Rep. 

W.  J.  Roltinson,  South  Eastern  Sales  Rep. 

P.  J.  Peaquin,  Adv.  Mgr. 

910  E.  138  St. 

A.  H.  Kenngott.  Sales  Rep. 

J.  M.  Crowe,  Sales  Rep. 

F.  Gehhard.  Special  Sales  Rep. 

J.  Bobko,  Sales  Service  Rep. 

J.  Krupp,  Sales  Service  Rep. 

J.  Pascarella,  Inside  Sales 
J.  Connors.  Inside  Sales 
H.  J.  Ca.ssidy.  Sales  Rep. 

HUCK  CO..  New  York  36.  N.Y. 

75  W.  45th  St. 

William  F.  Huck  William  J.  Reilly 
Joseph  Gilligan 


HUNTINGTON  PUBLISHING  CO.. 

Huntington,  W.Va. 

Barclay 

Mr.  &  Mrs.  William  D.  Blrke,  Pres. 

Mrs.  Edward  H.  Long.  Vice  Pres.  &  Treas. 
.Miss  Berridge  Long.  Secy. 

IMPERIAL  ’TYPE  METAL  CO.,  Phila.  34,  Pa. 
Waldorf-Astoria 

Wilson  S.  Yerger,  Jr.  William  A.  Penney.  Jr. 
Edward  Scliuller  Roy  C.  Kulins,  Jr. 
Clarence  Seaman  William  M.  Van  Cott 

William  C.  Otter  Don  N.  Gurney 

Charles  P.  Olton  Andrew  11.  Amitrano 

.Alfred  R.  McWilliams.  Jr. 

INTERCHEMICAL  CORP..  PRINTING  INK 
DIV..  New  York  17.  N.  Y. 

Waldorf-Astoria 

Walter  J.  Cassidy  ’rimolliy  A.  Ryan 

Dale  C.  Welsli 

INTERNATIONAL  CIRCULATION  MGR. 
ASSOC.,  Dallas.  Texas. 

Roosevelt 

Earl  Rolrerts  Jack  Estes 


INTERN.ATION.AL  PAPER  SALES  COMP.ANY 
INC.,  Montreal,  Que..  Canada 


I.  H.  Peck 
R.  C.  Neely 
E.  D.  Glendening 
C.  A.  Thompson 
E.  R.  Wheatly 
C.  C.  Carpenter 
W.  W.  Morrow 
L.  E.  Mansfield,  Jr. 
R.  B.  Lewis 


J.  W.  Vermont 

R.  H.  Coyle 
A.  L.  West 
T.  E.  Reilly 
L.  C.  Burton 

W.  C.  McCullougli 

S.  F.  Stringfellow 
J.  S.  Duncombe 
W.  P.  Woodworth 


INTERTYPB  COMPANY,  Brooklyn  1,  N.  Y 


Waldorf-Astoria 
H.  G.  Wlllnus 
W.  L.  Hewitt 
R.  B.  Daigle 
T.  Martin 

A.  G. 

Lexington 
W.  R.  Asdel 
B.  H.  Black 
L.  L.  Doll 
J.  C.  Dorn 


A.  T.  Mann.  Jr. 

J.  R.  Buckelew 
S.  S.  Skogen 
H.  B.  Plaut 
Hoffman 

A.  F.  Fuller 
F.  L.  A.  Gerspach 
S.  W.  Netherton 
C.  W.  Wallen 


JAMPOL  CORP.,  Brooklyn  20,  N.  Y. 
Waldorf-Astoria 

Robert  I.  Hicks  Herbert  E.  Daniels 
Howard  M.  Jampot  Wesley  R.  Dammes 
Karl  J.  Herminghausen  Ernest  Gurman 
Fred  Casabona 


JOHNSON,  KENT.  GAVIN  &  SINDING, 
New  York  17,  N.  Y. 

Waldorf-.Astoria 

William  C.  Jolinson  Albert  H.  Kent 
Jos.  G.  Gavin 

Barclay 


’Tbos.  A.  Binding 


KA’TZ  .AGENCY,  INC.,  New  York.  N.Y.  VINCENT  J.  M.ANNO,  New  York  22.  N.  Y. 

Waldorf-.Astoria  Blackstone 

W.  Fiske  Lochridge  Theodore  Rathbone  Vincent  J.  Manno  Howard  E.  Stark 
John  E.  Rohde  Robert  Kelm  George  Romano 


KELLA-SMITH  CO.,  New  York.  N.Y. 
Waldorf-Astoria 


KING  FEATURES  SYNDICATE. 

Now  York  17,  N.  Y. 

Waldorf-Astoria 

Frank  J.  Nicht  Frederic  Methot 

Alfred  11.  .Alofsin  fTarence  E.  Rabinow 

George  C.  Driscoll  Raymond  K.  Rogers 

George  Haslam  Fred  J.  Runde 

Robert  McCorkindale  Harold  Schneider 
Frank  W.  .Maxwell  John  II.  Wright 

KNIGHT  NEWSPAPERS,  Akron,  Ohio 
Waldorf-.Astoria 

Mr.  &  Mrs.  C.  Blake  McDowell 


KOHL  &  MADDEN  PRINTING  INK  CORPO- 
RATION,  Chicago.  III. 

Hugh  S.  Clark  Ed  Stnnchl,  Jr. 

KRUGER  PAPER  CO..  INC., 

New  York  17.  N.  Y. 

Waldorf-Astoria 

B.  J.  Kruger  J.  C.  Harvison 

J.  A.  Kraemer  W.  R.  Hermitage 

LAKE  SUPERIOR  NEWSPRINT  CO., 

Chicago  11,  III. 

Sheraton-East 

R.  S.  Fowler  A.  K.  .Atkinson,  Jr. 

R.  T.  Houk  W.  1).  Frost 


LANCASTER  NEWSPAPERS, INC 
I.atncasteT,  Pa. 

Waldorf-Astoria 

J.  Hale  Steinmuii 


Drake 

John 

Lexington 

I.  Z.  Buckwalter 
1).  L.  ('herry 
Harry  F.  Stacks 
Barbizon-Plaza 

J.  ’r.  Barber 
’Taft 


'.  Steinman 

Jay  Wenrich 
W.  11.  Detwiler 
.\l.  J.  Powderly 

Ray  W.  Gilliland 


C.  L.  Fountain 


THE  JULIUS  M.ATHEWS  SPECIAL  \GESCT 
New  York  17.  N.  Y. 

Waldorf-.Astoria 

Wm.  E.  Footer  Arthur  D.  Wright,  Jr. 

B.  F.  C.  Whitehouse  Jack  Weaver 
Owen  E.  Landon,  Jr.  Russ  Franz 
Coley  D.  Doane 

MATRIX  CONTRAST  CORP,, 

New  York  11,  N.  Y. 

Waldorf-.Astoria 

Clifford  Yewdall  Gerald  W.  Hunter 
Henry  Coriander  Jack  Faris 

MAY  BROTHERS,  Binghamton.  N.  Y. 
Commodore 

Charles  E.  May  Robert  T.  Johnson 

Fred  Moulton  L.  Parker  Likely 

MEDIA  INVESTMENTS  CO., 

Los  Angeles  28.  Calif. 

Park  Sheraton 

Jack  Stoll 

MEDIA  RECORDS,  I.NC.,  New  York  17.  N.Y. 
63  Vesey  St. 

L.  II.  Collins,  Pres. 

MERGENTIIALER  LINOTYPE  CO., 
Brooklyn  5,  N.  Y. 

Waldorf-.Astoria 

J.  F.  Sehuman  J.  A.  Jennings 

Fred  B.  Asdel.  Jr.  E.  D.  Betts 
E.  R.  Leach  J.  Agee 

R.  K.  A'eomans 


METRO  ASSOCIATED  SERVICES,  INC., 
New  A’ork  16.  .N.  Y. 

80  .Madison  Avenue 

Emiuiuel  .Shapiro  Joseph  .A.  Itemstein 

William  Schak  Neal  Gordon 

Belmont  Plaza 

William  Hansen 


Barclay 


Eric  Butterworth 


JEFFREY  LEE  SA’NDIC.ATE. 

New  Rochelle.  N.  Y. 

2  Holly  Drive 

Irma  J.  Ganz 

JEROME  LEE  NEWS  SYNDIC.ATIONS, 

New  York  36.  N.  Y. 

218  W.  47  St. 

Jerome  Lee 

LORENZ  PRINTING  MACHINE  CO.,  INC., 

L.  I.  City,  N.  Y. 

36-26  31st  St. 

Walter  L.  lavrenz.  Sr.  Paul  Bird 
Walter  L.  Lorenz,  Jr.  Arthur  M.  Lorenz 
William  Farrell 

LUDLOW  TYPOGRAPH  COMPANY. 

Chicago  14.  III. 

Waldorf-.Astoria 

Frederick  Secord  Roliert  W.  Buckley 

Jolin  0.  King  Frank  J.  Ferrari 

C.  Shepley  Cleaves 

MACLAREN  NEWSPRINT  SALES  LIMITED. 
Buckingham,  Que.,  Canada 
Piwk  Lane 

H.  W.  Cressy  C.  C.  Creasy 


METROPOLITAN  SUNDAY  NEWSPAPERS. 

INC..  New  York  16,  N.  T. 
Waldorf-.Astoria 


Charles  T.  Kline 
Everett  R.  Stone 
Carl  F.  Schmidt 
Stephen  G.  Bowen 


F.  Richard  Anderson 
Jolin  F.  Grihbin 
Fred  R.  McCoy 
Robert  N.  Woodruff 


MICHIC.AN  STATE  UNIVERSITY. 

East  Lansing,  Mich. 

Biltmore 

Mr.  &  Mrs.  Fred  Slebert 

MID-CONTINENT  FE.ATURE  SYNDIC.ATE. 
Pittsburgh.  Pa. 

St.  Moritz 

Jobn  Paulus 

Editor  in  Chief  &  Book  Editor 


MINNESOTA  &  ONTARIO  PAPER  COMPA-NY. 
Minneapolis,  Minn. 

Waldorf-Astoria 
R.  Faegre,  Pres. 

P.  A.  Mahony,  Vice  Pres,  in  Charge  of  Salei 
J.  A.  Vaughan.  Jr..  Newsprint  Sales  Mgr. 

D.  M.  Leslie,  Sales  Rep. 

G.  M.  Holderer,  Sales  Rep. 


MACNENS,  INC.,  New  York,  N.  Y. 

60  Wall  St. 

Philip  W.  Whitcomb,  Chief  Correspondent 
Philip  S.  Smitli,  New  York  Rep. 

.Mcl'LURE  NEWSPAPER  SYNDIC.ATE,  ASSO¬ 
CIATED  NEWSPAPERS,  CONSOLIDATED 
NEWS  FE.ATURES,  New  York  36.  N.  Y. 

229  W.  43rd  SL 

Ernest  Cuneo  John  Osenenko 

John  N.  Wheeler  Mildred  Crawbuck 


BERTA  MOHR  FASHION  SYNDIC.ATE. 
New  York  28.  New  A’ork 
1036  Park  Ave. 

Berta  Mohr 


GEORC.I':  M.  MOLLOY  NEWSPAPER  ADVEU 
TISING  REPRESENTATIVE— RETAIL. 

New  York,  N.  Y. 

261  Madison  Avenue 

George  M.  MoIIoy 


J.  THOMAS  McHUGH  CO..  INC., 

New  York  36,  N.  Y.  &  6800  East  32nd  St.. 
Indianapolis  26,  Indiana 
.500  Fifth  Ave. 

William  M.  Naeder  Russell  J.  Bryant 

McNAUGHT  SYNDICATE.  INC., 

New  York  17.  N.  Y. 

60  E.  42nd  St. 

V.  V.  McNItt  Chas.  V.  McAdam,  Jr. 

Chas.  V.  McAdam  Milford  L.  Marcus 

Frank  J.  Murphy  Peter  Boggs 

MADDEN  CORP.,  THE,  New  York  20,  N.  Y. 

9  Rockefeller  Plaza 

Frank  M.  JepsoB  Carl-Eric  Flander 

Raymond  G.  Auwarter 

CHAS.  T.  MAIN,  INC.,  Boston,  Mas#. 
I.exington 

William  Baumrucker  C.  M.  Flint 

Frank  Bamecott  David  W.  Lewii 


MOLONEY,  REG.AN  &  SCHMITT. 

New  York  16,  N.  Y. 

261  Madison  Ave. 

Herbert  W.  Moloney  Philip  J.  Moloney 
W.  J.  Schmitt  Robert  H.  I,ambert 

Ingraham  Read  Rolteri  Erickson 

H.  W.  Moloney.  Jr.  E.  T.  Parmelee 

MONTANA  STATE  UNIVERSITY. 

Missoula,  Montana 
Waldorf-.Astoria 

Nathan  R.  Blumberg,  Dean, 
School  of  Journalism 


MONTMORENCY  PAPER  CO.,  INC., 

New  York  17.  N.  Y. 

Park  Lane 

W.  E.  Soles  V.  R.  Coudert,  Jr. 

Dr.  A.  C.  Hill  R.  N.  LeClair 

{Continued  on  page  104) 
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EDITOR  ac  PUBLISHER  for  April  22,  196 


Be  sure  to  see 

A  WORKING  DEMONSTRATION 

of  the 

PHOTON 

Photographic  Type  Composing  Machine 

IN  THE  ASTOR  GALLERY 


The  most  versatile  and  flexible  photocomposing  machine 
for  newspaper  display  advertising  on  the  market. 


23  NEWSPAPERS  ARE  NOW  USING  PHOTONS 


Ask  for  the  new  Photon  Type  Face  Specimen  Book 
Showing  17  of  the  new  Univers  Type  Faces 


PHOTON,  INC. 

58  CHARLES  STREET,  CAMBRIDGE  41,  MASS. 


OFFICERS:  Kurtz  M.  Hanson,  President:  Earl  N.  Godshall,  Vice  President:  Frank L Tucker, Treasurer;  Harold  F. 

Sommers,  Assistant  Treasurer:  Charles  M.  Ganson,  Clerk:  Varnum  Taylor.  Assistant  Clerk. 


DIRECTORS:  John  H.  Bush.  President,  Millipore  Filter  Corporation:  Charles  M.  Ganson,  Clerk,  Taylor,  Ganson 
and  Perrin:  Kurtz  M.  Hanson.  President:  Rene  A.  Higonnet,  President.  International  Photon; 
Melvin  R.  Jenney,  Kenway.  Jenney  and  Hildreth:  William  I,  McGowan,  President.  Chemical 
Products  Corporation:  Arthur  E.  Spellissy,  Investment  Advisor;  Frank  L.  Tucker,  Treasurer, 
Lecturer  in  Finance,  Harvard  Graduate  School  of  Business  Administration. 


Photon  Photoset  in  the  new  Univers  Series 


Convention  List  of  Groups^  Companies  and  Services 


SAWTiER-FEROfSOX  WALKER  CO., 

■New  York  17.  .N.Y. 

Waldorf-Aslo^ 

J.  U.  Sawyrr 

St.  Ketti'). 

J.  L.  Ker|fU.son  C.  R.  Spllttorf 

C.  11.  Stevens 

\V.\I  J.  SCIIECIITER  CO..  New  York  17.  X.Y. 
41. 7  I.ex.iiKton  .Vte. 

SCIIECIITER  &  REX  COKI’.. 

.New  York  17.  .X.Y. 

41.^  l.exington  .Ue. 

WALTER  SCOTT  &  CO..  (IHv.  of  Wo<mI  News¬ 
paper  Marhinery  Corp. )  Plainfield.  N.J. 
Waldorf-Astoria 

John  J.  Shea,  Pres. 

Ihiniel  MeColley,  Exec.  Vice  Pres.  &  Trea*. 
Earl  Britton,  R..  &  H.  Engineer 
Donald  A.  Krowm.  Sales  Engineer 
R.  (5.  (IrtlToul.  Sales  Engineer 
LeRoy  Srhwantwaelder,  Sales  Engineer 
Walter  E.  Tolk.  Sales  Engineer 
drover  Wilson,  Gen.  Plant  Siipt. 
Charles  L.  Wyman,  Sales  Engineer 

SERVICE  EXGR.VVEBS.  New  York  12,  X.Y. 
tlP2  linaulway 

Henry  Sherr.  Owner 


CMTED  AMERICAN  ME 
Chicago  12,  HI. 

Waldorf-Astoria  L.  W.  Ooldherg,  Pres. 

I'XITED  PRESS  l.NTERX.ATION.AL, 

New  York.  N.Y. 

Waldorf-Astoria 

Frank  H.  Bartholomew  Harold  Bhimetifeld 
.Mims  Thomason  E.  T.  Majeski 

Earl  J.  Jirlinsun  Roy  Berke 

l.adtoy  Keller  Jerome  J.  Callahan 

Joseph  L.  Jones  Leroy  Mehiman 

Frank  Tremaine  Robert  L.  Frey 

H.  Roger  Tatarian  W.  R.  Higginbotham 

Phil  K.  Curran  Edward  L.  Brant 

Frank  Eyrl  Carl  B.  Molander 

Hairy  Varian  Khea  T.  Eskew 

C.  E.  Allen  R.  W.  Beaton 

John  L.  Sehon  G.  J.  Rock 

G.  Rose  Downing  Dale  M.  Jolms 

Francis  T.  I..eary  K.  A.  Litfln 

Joe  W.  Morgan  W.  C.  Payette 

W.  C.  Sexton  R.  W.  Keyserlingk 

L'NTTED  STATES  PRINTING  INK  CORP.. 
Little  Ferry.  X.  J. 

Waldorf -.Astoria 

Donald  H.  Seixas  Irwin  Brooks 

Nelson  Jackson  James  F.  Shea 

Arthur  Brooks 


(Continued  from  page  102) 

GEO.  H.  MORRH.L  CO..  New  York  17,  X,  Y. 
Waldorf-Astoria 

R.  W.  Dando  J.  W,  Havs 

.A.  H.  Solherg  L.  R.  Shupe 

J.  H.  McGowan  J.  H.  Feidkanip 

MCLTI-.AD  SERVICES  INC..  Peoria.  Ill 
Lexingtrm 

Maurice  L.  Tyler 

NATIONAL  EDITORIAL  ASSOC.. 

Wasliington  (i,  D.C. 

Waldorf-Astoria 

I  Mr.  k  Mrs.  Theodore  A.  Serrill 

XATHiXAL  NEWSPAPER  SYNDIC.ATE  OF 
AMERICA  INC.,  Chicago  ti.  111. 
Waldoif-.Astorls 

Mr.  k  Mrs.  R.  C.  Dllle 
Mr.  &  Mrs.  I).  M.  Nixon 
Frederick  Kary 

N.AUMER  ELEC.  CO.,  New  York  3S,  N.Y. 

60  Clllf  St. 

Allen  R.  Gromes  George  E.  Moritz 

NEELY  ROLLER  COMPANY,  I.NC.. 
Birmingham  8.  Ala. 

Waldorf-Astoria 

W.  E.  Neely  A.  Q.  Ellington 

NEW  YORK  HERALD  TRIBCNE  NEWS 
SERVICE.  New  York.  N.Y. 

Waldorf-Astoria 

Lloyd  D.  Hagen,  Dir. 

Justin  Faherty,  .Mgr.  k  Editor 

SEW  YORK  HER.ALD  TRIBCNE  SYNDIC.ATE. 
New  York.  N.Y. 

Waldorf-Astoria 

Lloyd  D.  Hagan.  Dir.  Harry  EllLs.  Jr. 

Jotin  Dema.  Sis.  Mgr.  Rohert  Hunter 
Robert  B.  Gillespie 

NEWSPAPER  ENTERPRISE  ASSOCI.ATION. 
Cleveland  13.  Ohio,  New  York  1.  X.Y. 
Waldorf-Astoria 

Herbert  W.  Walker  J;imes  Weiss 
Meade  Monroe  Ridiert  Metz 

William  11.  Borglund  RichanI  W.  Jidin^on 
Boyd  Lewis  Roliert  C.  Whitehead 

Ernest  L.  Lynn  Ell  C.  Minion 

Earl  H.  Anderson  Hal  Hanson 
Jack  Gamble  Ned  Mills 

Jean  Mooney  Rohert  C.  Hen'''ich 

George  J.  Earl  Edward  R.  Kennedy 

Denniss  O'Neill 


NEAVSPAPER  MARKETING  .ASSOCIATES. 
New  York.  N.Y. 

Waldorf -.Astoria 

Hertiert  R.  Meeker  J.  Donald  Scott 
Jolin  L.  Scolaio 


NEWSPAPER  PCBLISHERS  Sl'PPl.Y  CO  . 
Chicago  30.  III. 

Belmont  Plaza 

Paul  Romano  Joseph  I).  Goggin 

Louis  Hatfield 


NEWS  SYNDIC.ATE  CO.  INC.. 

New  York  17,  N.Y. 

220  E.  42nd  St. 

Seward  Davis  R.  W.  Clarke 

J.  F.  Henick  W.  11.  James 

H.  M.  Steele  A.  11.  Gaines 

George  Donnelly  Roliert  Shand 

Roy  Duck'worth  John  H.  Glass 

NILES  k  NEIySON,  INC..  New  York  6.  N.Y. 
Waldorf-.Astorla 

J.  H.  Clancy  Owen  Smitli.  Jr. 

H.  F.  Jolinson  Herliert  Stanger 

Eugene  F.  Smith  J.  J.  Strickhind 

NORTH  AMERICAN  NEWSPAPER  ALLIANCE. 
New  York  36,  N.Y. 

229  W.  43rd  St. 

Sidney  Goldberg  John  N.  Wheeler 

Ernest  Cuneo  Jolin  Osenenko 

Mildred  Crawbuck 


NORTHEASTERN  PAPER  SALES,  INC., 

New  York  17.  N.Y. 

Park  Lane 

T.  R.  Kenny  W, alter  F.  Craddock 

D.  W.  M.  Smith  Walter  I.  Tenney.  Jr. 

A.  E.  Potter  George  Arellano 

W.  B.  Moore 


0’M.AR.A  k  ORMSBEE,  I.NC.,  New  York.  N.Y. 
Sheraton  East 

J.  Rufus  Doig  John  W.  Eggers 

Park  Lane 

Frederic  B.  Farrar 

Barclay 

Charles  L.  Healy  Alfred  G.  MacKenzie 


ONTARIO  PAPER  CO  .  LTD.. 

Thorold,  Onl..  Can;ula 
SI.  Regis 

Arthur  A.  Schmon 
Sberaliat  East 

Robert  M.  Schmon  David  F.  Kerr 

PARADE  PI  BLIC.ATIONS.  INC  , 

New  A'ork  17,  N.Y. 

Waldorf-Astoria 

Ailhur  11.  Motley  Milton  P.  Risn  u-sen 
Walter  I.  Tenney  William  J  Gillerlain 
Warren  J.  Reynolds  Richard  W.  Winn 

E.  B.  Caldwell 

JOHN  PARK.  JR..  Raleigh.  X.C. 

Waldorf -Astoria 

.Mr.  4c  Mrs.  John  Park,  Jr. 

PENNSYLVANIA  NEWSPAPER  PI  BI.ISIIERS 
ASSOCIATION,  Harrisburg.  Pa. 
Waldorf-Astoria 

.Mr.  4c  Mrs.  G.  Rich.ird  Dew. 

Roliert  E.  Trea 

P"RMACEL.  New  linins'wick.  N.J. 

I'.S.  Hghwy  1 

F,  W.  Barlle  T.  A.  Brogan 

T.  A.  Zdzienicki 
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Editing  Partisan 
Colunms  Is  Tough 


Is  are 
ittin^” 
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ad,  to 
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How  should  editors  handle 
syndicated  columns  and  cartoons 
that  present  problems  because  of 
political  partisanship? 

The  Masthead,  quarterly  jour¬ 
nal  of  the  National  Conference 
of  Editorial  Writers,  surveyed 
26  of  the  organization’s  members 
on  the  touchy  and  troublesome 
subject.  Here  are  brief  quotes 
from  each: 

Philip  M.  Wagner,  Baltimore 
(Md.)  Sun: 

“The  editor,  or  publisher,  has 
only  himself  to  blame  if  he  dis¬ 
covers  all  of  a  sudden  that  he 
is  being  used  as  a  delivery  truck 
for  opinions  with  which  he  dis¬ 
agrees  and  even  for  statements 
which  he  knows  or  believes  to  be 
untrue.  He  has  bought  this 
opinion-by-the-yard  under  the 
impression  (because  the  fee  is 
trifling  as  compared  to  the  cost 
of  originating  his  own  opinion 
and  projecting  it  well)  that  he 
was  getting  a  bargfain.  In  fact 
he  hasn’t  bought  anything:  he 
has  sold  something,  namely  his 
editorial  integrity.” 

Run  As  Written 

Charles  Prendergast,  St.  Louis 
(Mo.)  Post-Dispatch: 

“Publish  the  columns  precisely 
as  written,  even  if  they  contain  | 
material  you  believe  to  be  un¬ 
true  or  unfair.  This  is  Prender- 
gast’s  first  principle.  And  it  ap¬ 
plies  with  particular  force  in 
those  one-newspaper  towns 
where  ye  old  publisher,  in  a 
burst  of  foolish  fairness,  takes 
on  a  ‘liberal’  columnist  to  ‘bal¬ 
ance’  his  own  ultra-conservative 
views.  It  is  always  easy  for  a 
biased  publisher  (or  editor)  to 
justify  trimming  a  columnist  of 
the  opposite  view  on  grounds  of 
unfairness.” 

Les  Trautmann,  Staten  Island 
(N.  Y.)  Advance: 

“We  check  to  the  best  of  our 
ability  for  truth,  accuracy  and 
fairness.  If  found  wanting,  copy 
is  marked  for  deletions  ...  or 
entire  column  is  tossed  out.  We 
do  not,  however,  withhold  any 
column  because  it  may  conflict 
with  our  editorial  views.  We  try 
to  give  our  readers  all  possible 
sides  on  every  issue.” 

Oxie  Reichler  Yonkers  (N.  Y.) 
Herald  Statesman: 

“I  can  remember  when  some 
editors  actually  believed  that 
there  was  something  horrible 
about  putting  a  copy  editor’s 
pencil  to  potential  libel,  bad 
taste,  inaccuracy,  injustice  or 
any  other  tactic  by  which  the 
columnist  was  abusing  the  news- 
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paper’s  own  readers.  Some  of  the 
best  papers  I  know  edit  column¬ 
ist  contributions  closely,  vigor¬ 
ously — and  usually  improve  the 
article  substantially.  Such  edit¬ 
ing  should  be  routine,  usual, 
frequent,  unhesitating  —  and 
without  even  a  thought  of  reluct¬ 
ance  or  apology.” 

Explanation  Difficult 

Howard  Preston,  Cleveland 
(Ohio)  Plain  Dealer: 

“While  it  might  be  editorially 
correct  and  proper  to  delete 
parts  of  columns  or  entire  col¬ 


unms,  it  is  difficult  to  convince 
readers  the  job  was  done  for 
reasons  other  than  fear,  spite  or 
dirty  work  at  the  crossroads. 
Explaining  why  a  political  col¬ 
umn  was  omitted  or  semi-cen¬ 
sored  can  be  an  extremely  diffi¬ 
cult  task  when  the  reader 
discovers  some  other  newspaper 
ran  it  in  full  in  some  other  city.” 

J.  W.  Ramsey,  Rock  Island 
(Ill.)  Argus: 

“A  newspaper  that  presents 
only  its  own  views  on  its  edi¬ 
torial  page  is  on  honorable 
ground,  provided  it  gives  its 
readers  a  fair  presentation  of 
the  news  on  its  other  pages.  If 
it  wants  to  make  a  special  effort 
at  editorial  fairness  by  carrying 
columnists  of  an  opposite  point 
of  view,  it  has  a  right  to  delete 
paragraphs  or  whole  columns  in 
the  interest  of  accuracy,  good 


taste  and  reader  interest.  If  it 
makes  changes  and  deletions  of 
major  statements  of  opinion 
merely  because  they  are  opposed 
to  its  own  views,  it  is  perpe¬ 
trating  an  editorial  swindle.” 

Jack  Tucker,  San  Diego 
(Calif.)  Evening  Tribune: 

“Except  for  libel  or  bad  taste, 
columns  should  be  printed  as 
written.  Known  misstatements 
of  fact  should  be  corrected,  or 
edited  out.  Bias  is  the  preroga¬ 
tive  of  the  editorial  by-liner,  and 
usually  is  understood  by  the 
knowledgeable  reader.  I’d  let  him 
have  his  say.  If  he  is  consist¬ 
ently  objectionable,  he  should  be 
dropped  for  someone  more  palat¬ 
able.  Making  over  a  syndicated 
columnist  in  one’s  own  image  is 
neither  fair  to  the  writer  nor 
the  reader.  The  way  to  set  the 
{Continued  on  page  108) 


Ludlow  Time  Records . . . 


Cloa«-wp  of  onm  of  th* 
intlmclive  Ludlow 
public  dcmonalrolioni 


During  the  1959  Educational  Graphic  Arts  Exposition  in 
New  York  the  Ludlow  Company  conducted  public  demonstra* 
tions  of  display  and  job  composition. 

Exposition  visitors  were  invited  to  estimate  the  time  actu* 
ally  required  to  set  and  make  up  each  job  from  reprint 
copy,  using  both  single  types  and  the  Ludlow.  The  job  was 
then  set  and  made  up  as  a  public  demonstration. 

These  jobs  have  been  included  in  a  new  24>page  booklet 
entitled  "Ludlow  Time  Records,”  illustrated  above.  Actual 
time  required  is  given  for  setting,  casting  and  make-up  on 
the  Ludlow,  as  well  as  a  detailed  description  of  how  each  job 
was  produced,  and  other  distinctive  Ludlow  advantages. 

Send  today  for  your  free  copy  of  this  valuable  new  24-page  booklet. 
It  will  show  you  how  Ludlow  helps  improve  composing  room  efficiency. 


Ludlow  Typograph  Company  2032  Clyboum  Avenue,  Chicago  14 


for  April  22,  1961 


107 


Editing  Columns 

(Continued  from  page  107) 

record  straight,  as  we  see  it,  is 
always  open  in  the  editorial 
columns  on  the  left-hand  side  of 
the  page.” 

Don’t  Change  Copy 

O.  W.  Riegel,  Washington  and 
Lee  University,  Lexington,  Va. : 

“If  a  ‘serious’  columnist  is 
worth  being  published,  he  has 
the  right  to  express  his  judg¬ 
ments  and  perceptions  without 
being  distorted,  truncated,  or 
gagged.  The  newspaper  is  not 
helpless  against  the  columnist’s 
partisanship.  It  can  answer  him 
editorially,  pointing  out  the 
error  of  his  ways.  Or  it  can 
drop  him.  The  thing  it  should 
not  do  is  meddle  with  his  copy 
and  compromise  his  integrity.” 

John  Sanford,  Reno  (Nev.) 
Evening  Gazette: 

“I  prefer  to  select  the  col¬ 
umnist  to  reflect  or  reinforce  my 
views.  I  don’t  want  him  to  use 
the  paper  to  carry  out  his  parti¬ 
san  ends.  I  would  like  to  add 
that  some  of  the  syndicated  edi¬ 
torial  cartoonists  went  farther 
afield  than  did  the  syndicated 
columnists  in  taking  violently 
partisan  stands,  and  frequently 
these  cartoons  were  180  degrees 
from  the  paper’s  editorial  view.” 

Full  Rein 

Caryle  Ward,  Mobile  (Ala.) 
Register: 

“The  most  logical  and  least 
headachy  way  to  handle  syndi¬ 
cated  columns  carried  as  regular 
features  is  to  give  them  as  full 
rein  as  possible  within  ethical 
and  legal  limits.  Newspapers 
know  something  of  the  leanings 
and  techniques  of  the  authors  in 
choosing  these  columns.  It  is 
not  a  matter  of  buying  a  pig  in 
a  poke.  In  short,  either  print  ’em 
or  don’t  buy  ’em.” 

E.  J.  Paxton  Jr.,  Paducah 
( Ky. )  Sun-Democrat : 


Burgeoning 
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“Where  matter  seems  untruth¬ 
ful  or  badly  biased,  and  its 
deletion  would  spoil  the  meaning 
of  the  column,  we  simply  kill 
the  column.  And  when  we  seem 
to  be  receiving  too  many  of  these 
we  simply  cancel  it  (in  the  case 
of  a  single  writer).” 

Fred  J.  Panwitt,  Chicago 
(Ill.)  Daily  News: 

“We  guarantee  no  syndicated 
political  columnist  a  daily  out¬ 
let.  We  trim,  slash  and  kill  at 
will,  using  columns  or  portions 
of  columns  we  believe  are  the 
best  available  to  us  on  a  par¬ 
ticular  day.  If  we  have  reason  to 
believe  a  column  is  either  inac¬ 
curate  or  grossly  unfair,  normal 
procedure  is  to  discard  it.” 

Oiuose  Carefully 

Robert  C.  Achorn,  Worcester 
(Mass.)  Telegram-Gazette: 

“If  you’re  going  to  use  syndi¬ 
cated  columns  of  comment  on 
public  affairs,  the  first  step  is 
the  most  important:  Choose 
columnists  whom  you  believe  to 
be  responsible,  thoughtful,  and 
willing  to  dig  for  facts.  That 
solves  90%  of  the  problems.  We 
do  not  hesitate  to  tighten  up 
syndicated  comment,  or  to  drop 
it  out  when  it  doesn’t  measure 
up.  We  do  not,  however,  distort 
the  columnist’s  theme.” 

Joseph  Myers,  Dayton  (Ohio) 
Journal  Herald: 

“We  usually  have  to  cut  the 
copy  of  all  our  columnists  for 
space  reasons,  but  never  to 
change  their  intended  meaning, 
‘letting  the  bias  fall  where  it 
may’.” 

R.  L.  Sanburn,  Calgary 
(Alta.)  Herald: 

“Basically,  I  see  no  reason 
why  a  newspaper  should  pro¬ 
vide  a  platform  for  anybody  who 
uses  it  consistently  to  try  to 
destroy  what  the  newspaper  is 
striving  to  achieve,  editorially. 
On  the  whole,  we  take  a  pale 
view  of  these  special-pleader 
pundits,  and  feel  no  obligation 
to  provide  a  platform  for  them.” 
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William  D.  Snider,  Greens¬ 
boro  (N.  C.)  Daily  News: 

“Let  the  columnists  fire  away. 
They  have  as  much  right  to 
freedom  of  speech  as  anybody 
else — within  the  bounds  of  ac¬ 
curacy,  libel  and  good  taste. 
What  is  unfair  may  not  be  un¬ 
true.  And  partisanship  depends 
on  one’s  point  of  view.” 

Shades  of  Viewpoint 

W.  C.  Reynolds,  Racine  ( Wis.) 
Journal-Times : 

“We  think  our  editorial  page 
readers  are  entitled  to  shades 
of  viewpoint  on  important  topics. 
However,  when  undue  bias  or 
partisanship  for  or  against 
groups  or  individuals  has  be¬ 
come  apparent,  we  have  not  hesi¬ 
tated  to  use  the  blue  pencil, 
either  to  delete  partially  or  kill 
entirely.” 

Wayne  E.  Phillips,  Rockford 
(Ill.)  Register-Republic: 

“Our  paper,  for  the  most  part, 
kills  all  .syndicated  columns  in 
which  the  general  content  or 
tone  is  objectionable  —  either 
from  the  standpoint  of  veracity 
or  of  being  contrary  to  our  edi¬ 
torial  policies.” 

Hal  Tribble,  .Asheville  (N.  C.) 
Citizen: 

“We  edit  syndicated  columns 
just  as  we  edit  a  reporter’s  copy 
— and  for  truth  and  accuracy 
as  well  as  for  grammar  and 
spelling.  We  frequently  kill  the 
entire  column.  Syndicate<l  col¬ 
umnists  are  human  (at  least 
once  in  a  while)  and  subject  to 
ego  and  error.” 

Just  Like  Letters 

Rodson  L.  Riggs,  .Ames 
(Iowa)  Daily  Tribune: 

“Ordinarily,  I  let  the  column¬ 
ist  say  what  he  will.  It’s  not 
necessary  that  his  views  coin¬ 
cide  with  those  of  the  news¬ 
paper’s  editorials,  any  more  than 
it’s  necessary  that  letters  to  the 
editor  agree  with  the  news¬ 
paper.” 

Jerome  Weinstein,  State  Col¬ 
lege  (Pa.)  Centre  Daily  Times: 

“If  an  editor  is  doing  his  job 
— and  it  would  seem  elementary 
that  his  job  is  to  present  as 
great  a  variety  of  viewpoints  as 
space  permits — he  must  of  neces- 
;  sity  print  columns  as  written, 
letting  bias  fall  where  it  may. 
If  he  kills  columns  because  they 
express  opposite  viewpoints,  he 
i  is  guilty  of  actions  which  are 
■  so  often  charged  against  the 
I  press.” 

Robert  Webb,  Jnc^'son  (Miss.) 

I  State  Times: 

'  “There  was  never  any  notion 
of  omitting  a  columnist  simply 
because  he  or  she  tended  not  to 
support  the  paper’s  stand.  It 
represents  the  mark  of  fairness 
to  many  readers,  including  some 
diehard  partisans,  to  provide  a 


more  varied  diet.  Another  angll 
is  that  even  among  those 
rabid  for  a  paper’s  camiidati 
are  some  who  like  info 
comment  from  the  other  sidei 

Who  Knows  Truth'? 

Frank  B.  Woodford,  Detrii 
(Mich.)  Free  Press: 

“What  may  be  bias  to  o? 
man  may  be  sincere  convictia 
to  another,  and  who  is  to  leci^ 
wherein  lies  the  truth?  For  th 
reason,  I  personally  believe 
editorial  pencil  should  be  us 
sparingly.” 

Mort  Stern,  Denver  (('olo| 
Post : 

“The  editor  is  entitled  to 
a  syndicated  columnist’s  copy 
make  it  fit  the  available  sp3C| 
but  he  should  do  nothing  to  altg 
the  viewpoint  expressed.  Cei 
tainly,  he  should  not  change  th 
columnist’s  words.” 

Donald  C.  Urry,  Phoeni 
(Ariz.)  Gazette: 

“Why  permit  an  advocate 
an  opposite  philosophy  to  ui 
what  we  are  tr>’ing  to  do 
giving  him  space  on  the  pag 
For  that  reason  we  choose  sys 
dicated  columns  w’hich  are 
basic  agreement  with  our  poin 
of  view.  An  editorial  page  is 
page  of  opinion.  If  it  tries 
carry'  water  on  both  shoulde 
or  be  ail  things  to  all  reade? 
under  the  delusion  that  anti-bia 
is  somehow  good  on  an  opinksl 
page,  it  loses  its  primary  fur 
tion.  And,  we  think,  most 
its  readers.” 

Neil  L.  Whitney,  Sr  rantt 
(Pa.)  Times: 

“We  did  not  encounter  par 
.sanship  in  columns  but  did 
the  three  editorial  cartoon  sem| 
ices  to  which  we  subscrib 
Many  of  the  cartoons  were 
biased  that  we  had  to  wick 
them.  In  the  1948  Presidenta 
campaign  w’e  dropped  one 
toon  service  for  that  reasoa 


One-Day  .4d  Record 

Los  Ange 
The  Sunday  Los  Ayigeleil 
Times,  April  9,  published  13,781j 
classified  ads,  a  new  Tim'" 
record  for  a  single  day’s  issue,, 
which  is  also  believed  to  be  a( 
new  record  for  any  American) 
newspaper.  The  issue  carried' 
159,125  lines  of  classified,  ac  - 
cording  to  Frank  Lester,  CAM.  ^ 


Record  Ad  Income 

Chicago 

Advertising  revenue  of  the 
Chicago  Tribune  exceeded  $72 
million  in  1960;  a  record,  ac 
cording  to  W.  C.  Kurz,  director, 
of  sales.  The  paper  published 
more  than  56  million  lines  of 
classified  and  display,  with  28 
million  lines  from  retail  stores. 
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On  the  moon  .  .  .  and  under  it 


Sometime  soon  a  man  will  thrust  to  the  vast  regions  of  outer 
space  in  an  effort  to  reach  the  moon. 

On  the  day  of  the  moon-shot  certain  other  things  will  also 
happen.  A  woman  will  telephone  her  grocer.  A  man  will 
sail  a  boat.  A  boy  will  play  a  trumpet. 

Anaconda  takes  part  in  both  worlds.  For  example,  we 
manufacture  radar  and  special  communications  cables,  nu¬ 
clear  reactor  cables  and  guided  missile  cables.  They  are 
made  to  exceedingly  rigid  specifications  and  close  tolerances. 
They  are  dependable. 

Anaconda  also  makes  telephone  wires  and  cables — the 
kind  you’ll  find  in  your  own  local  phone  system.  We  develop 
and  produce  strong,  rustproof  marine  metals  for  boat  screws, 
fittings  and  fastenings.  Many  fine  trumpets  play  better  be¬ 


cause  their  bells  and  tone  chambers  are  electroformed  with 
our  “Plus-4”®  Phosphorized  Copper  Anodes.  Through  these 
products  as  well  as  through  constant  development  of  new 
copper  sources.  Anaconda  keeps  pace  with  today’s  needs — 
big  or  little. 

We  like  to  think  that  our  spaceman  will  land  safely  on 
the  surface  of  the  moon.  But  we’re  not  forgetting  that  people 
will  continue  to  live  and  work  in  their  accustomed  ways — 
under  the  light  of  that  same  moon.  Anaconda  will  be  there. 
On  the  moon  .  .  .  and  under  it.  eoise  a 

AnacondA 


NO  TYPE  IS  SET 


Whole  Paper  ‘Made’ 
By  Electronic  Machine 


TYPEWRITTEN  COPY  it  placed 
face-down  in  a  glass  frame  on 
Klischograph  engraving  table.  The 
line  size,  highlight,  contrast  and 
other  controls  are  then  adjusted. 
The  plate  is  mounted  and  secured 
and  the  machine  is  started. 


LINE  PAHERNS  of  the  original 
copy  are  engraved  on  the  mag¬ 
nesium  plate  by  a  stylus  activated 
by  an  electronic  signal. 


INDIVIDUAL  CUTS  are  mounted 
on  a  block  of  wood  with  adhesive 
tape.  Litmor  uses  raw  magnesium 
plates  which  need  no  preparation 
prior  to  their  use  on  the  Klischo¬ 
graph.  Magnesium  can  be  cut 
apart  with  a  scissors. 


Hicksville,  N.  Y. 

Conventional  typesetting  and 
comi>osing  machines  have  been 
eliminated  at  the  Centre  Island 
Mews,  since  the  publishing  firm 
started  using  an  electronic  en¬ 
graver  for  making  all  type  and 
line  cuts  for  its  newspapers.  The 
firm  publishes  four  weeklies  in 
addition  to  the  daily  News. 

“We  used  to  use  the  conven¬ 
tional  letterpress  and  offset 
techniques,”  publisher  Robert  L. 
Morgan  explained.  “But  we 
found  the  cold  type  engraving 
method  to  be  better  and  50  per¬ 
cent  cheaper  than  conventional 
methods  and  less  than  the  cost 
of  offset. 

“Of  greater  importance  to  us, 
is  that  we  no  longer  have  to  re¬ 
photograph  our  pages  each  week 
as  we  did  with  offset.  Since 
many  of  our  advertisements  re¬ 
main  standing  every  week,  we 
can  re-use  them.  This  saves  a 
considerable  amount  of  money 
and  time.”  (In  offset  a  full  new 
page  must  be  made  each  week.) 

With  engravings  electroni¬ 
cally  made  by  Klischograph  ma¬ 
chine,  the  Centre  Island  News 
can  print  62  tabloid  pages  in 
four  days  with  four  part-time 
employees  and  one  pressman. 
The  Klischograph’s  fast  rate  of 
producing  engravings  is  another 
feature  which  has  benefitted  the 
company.  The  machine  can  en¬ 
grave  three  tabloid  pages  in  the 
same  amount  of  time  it  takes  to 
set  type  for  one.  This  speed  in 
engraving  has  permitted  the 
publisher  to  extend  the  newspa¬ 
per’s  deadlines. 

Each  week,  the  Klischograph 
is  used  on  a  30-hour  schedule 
for  engraving  the  new  material 
for  the  62  pages. 

Operation  of  the  S-240  Klis¬ 
chograph  is  extremely  simple, 
Mr.  Morgan  said.  The  operator 
places  the  typewritten  copy 
face-down  in  a  glass  frame  on 
the  machine’s  engraving  table. 
The  line  size,  highlight,  contrast 
and  other  controls  are  adjusted 
but  remain  the  same  from  plate 
to  plate  so  long  as  the  paper 
and  typing  are  the  same.  'The 
plate  is  mounted  and  secured 
and  the  machine  is  started. 

As  the  copy  moves  back  and 
forth  over  the  optic  head,  a 
powerful  lamp,  in  conjunction 
with  a  pinpoint  aperture  and 
focusing  lens,  illuminates  line 
after  line.  The  light  from  each 
line  is  reflected  to  a  pair  of 
photocells  which  convert  it  in¬ 


to  an  electrical  impulse.  This 
is  amplified  and  passed  on  to 
the  cutting  head.  FVom  here,  the 
signal  moves  to  a  precision  sty¬ 
lus  which  transforms  it  into 
the  line  patterns  of  the  original 
copy. 

Centre  Island  News  uses  in- 
expensive  raw  magnesium 
plates  which  need  no  prepara¬ 
tion  prior  to  their  use  on  the 
Klischograph.  One  time-saving 
advantage  magnesium  offers  is 
that  it  can  be  easily  cut  apart 
with  a  scissors. 

Since  the  Klischograph  en- 


ITU  Headquarters 
Building  Is  Starte<l 

Colorado  Springs,  Colo. 

Ground  was  broken  April  3 
for  the  new  headquarters  of  the 
International  Typographical  Un¬ 
ion  at  the  Union  Printers  Home 
here. 

In  addition  to  the  headquar¬ 
ters  building,  the  union  will  con¬ 
struct  a  building  to  house  its 
New  Printing  Processes  Train¬ 
ing  and  Research  Center.  Esti¬ 
mated  cost  of  the  complex  is 
$1,250,000. 

When  the  union  headquarters 
is  moved  from  Indianapolis, 
there  will  be  some  120  full-time 
employees  here,  said  William  R. 
Cloud,  secretary-treasurer  of 
the  ITU. 

• 

Early  Western  Lore 

Sacramento,  Calif. 

A  bit  of  history  was  unfolded 
here  when  the  California  Senate 
designated  this  as  the  centen¬ 
nial  of  modem  California  viticul¬ 
ture.  For  on  April  1,  1861, 
Colonel  Agoston  Haraszthy 
authorized  a  commission  to  visit 
Europe  and  return  with  choice 
grape  plantings.  The  Buena 
Vista  winery  at  Sonoma,  founded 
by  Col.  Haraszthy,  is  now 
owned  by  Frank  Bartholomew, 
president  of  UPI. 


graves  whole  columns  of  copyj 
usually  individual  articles,  st! 
one  time  on  one  plate,  eai  M 
story  is  cut  from  the  plate  an, 
mounted  on  a  block  of  woi=i 
with  two-way  tape. 

Mr.  Morgan  said  the  purcha?-! 
of  a  second  engraving  unit  i-j 
being  considered  to  handle  th. 
increased  work  load  which  the 
present  machine  helped  make 
possible.  , 

The  machine  is  manufacturHil 
in  Kiel,  West  Germany,  by  Br¬ 
ing.  Rudolph  Hell.  i 


Elgin  Guild  Unit  ^ 
Elects  Officers 

Elgin,  111 

The  Elgin  Courier-Netvs  unit 
of  the  Chicago  Newspaper  Guild 
chose  Henry  Tipton,  advertisinf 
department,  as  unit  chairman  at 
a  recent  meeting  followinf 
NLRB  certification  of  the  guild 
to  represent  the  editorial,  adver 
tising  and  business  office  em-j 
ployes  in  collective  bargainingi 

Royal  Spear  and  Stephesj 
James  were  elected  viceohair-| 
man  and  secretary-treasurer  reJ 
spectively  of  the  new  Elgin  uniti 
whose  members  approved  cor.l 
tract  proposals  to  be  submittf^  < 
to  the  management  for  negiitia; 
tion.  The  guild  won  the  NLRK 
consent  election,  35  to  34. 

• 

Britain's  Economic  : 
Press  Inquiry  Begun 

LoNDor, 

The  Royal  Commission  of  In-* 
quiry  has  begun  private  m  1 
to  examine  the  economic  i)rol:i 
lems  of  the  newspaper  busint  .<«! 
Lord  Shawcross,  the  chairma' 
said  a  principal  purpose  of  th 
study  is  to  establish  why  news; 
papers  that  sell  a  million  "tj 
more  copies  daily  seem  unable  tcj 
remain  alive.  . 


no 
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A^SWERS  IN  ADS 

Current  Events  Film 
Keyed  to  Newspapers 


Dubuque,  Iowa 

Visual  Education  Center,  Inc., 
is  syndicating  a  weekly  current 
ev'ents  program  for  schools  ex¬ 
clusively  through  newspapers, 
combining  the  features  wanted 
by  teachers  with  the  maximum 
use  and  identification  of  the 
sponsoring  newspapers. 

VEC  represents  a  .somewhat 
different  approach  to  the  “news¬ 
paper  in  the  classroom”  project 
being  fostered  by  the  American 
Newspaper  Publishers  Associa¬ 
tion  and  Intemational  Circula¬ 
tion  Managers  Association.  Ac¬ 
tually  VEC  accomplishes  the 
same  end  result,  namely,  to  get 
upper  grade  and  high  school 
students  to  read  their  hometown 
newspaper. 

Weekly  News  Filmstrip 

The  basic  VEC  package  pro¬ 
vided  everj’  week  of  the  school 
year  to  participating  schools, 
both  public  and  parochial,  in¬ 
cludes  a  News  Filmstrip,  printed 
student  narration  keyed  by  num¬ 
ber  to  the  Filmstrip,  and  in¬ 
dividual  Teacher’s  Guides.  All 
of  the  material  is  sent  direct 
from  Visual  Education  Center 
to  each  school  every  week,  ar¬ 
riving  on  Monday  mornings. 

At  present,  45  daily  newspa¬ 
pers  are  taking  part  in  the  Vis¬ 
ual  Education  Current  Events 
program,  serving  nearly  2,000 
schools.  The  narration  is  keyed 
to  the  age  groups  in  each  school. 
Participating  newspapers  pub¬ 
lish  a  weekly  News  Quiz  based 
on  the  News  Filmstrip  and  out¬ 
side,  or  home  reading  of  the 
local  daily,  which,  in  turn,  pub¬ 
lishes  answers  to  the  News  Quiz 


For  teachers  in  Topeka. 


in  ads  in  the  .same  issue,  spon¬ 
sored  by  local  merchants.  The 
latter  serves  to  amortize  the 
cost  of  the  VEC  program  offered 
to  the  schools. 

Newspaper  Oriented 

The  plan  was  conceived  and 
executed  by  two  executives  of 
the  Dubuque  Teleqraph-Hcrald 
— F.  R.  Woodward,  general  man¬ 
ager  of  the  paper  and  president 
of  VEC,  Inc.,  and  Ralph  A. 
Kling,  Telegragh-Herald  adver¬ 
tising  manager  and  VEC’s  ex¬ 
ecutive  vicepresident.  They,  in 
turn,  have  a  laboratorj’  olfice  in 
Madison,  Wis.,  where  produc¬ 
tion  of  News  Filmstrip  is  han¬ 
dled  by  Visual  Educational  Con¬ 
sultants,  Inc. 

William  Dewey  is  producer 
of  the  VEC  filmstrip  and  Marge 
Dewey  is  editor-in-chief.  Associ¬ 
ated  with  Messers  Woodward 
and  Kling  in  the  sale  of  the  pro¬ 
gram  are  William  Croker  and 
H.  N.  Hesser,  in  charge  of  news¬ 
paper  contacts;  Robert  Gillespie, 
advertising  sales  manager;  and 
Ray  Petrie,  senior  school  con- 
.sultant.  VEC’s  business  and  pro¬ 
motional  departments  are  head¬ 
quartered  in  Dubuque. 

To  fully  appreciate  how  VEC 
has  overcome  some  of  the  ob¬ 
stacles  of  getting  such  a  cur¬ 
rent  events  program  into  the 
schools,  it  is  necessary  to  under¬ 
stand  that  Current  Events,  as 
such,  is  often  without  status  in 
many  school  systems.  The  teach¬ 
ing  of  Current  Events  is  lumped 
into  the  Social  Studies  strata, 
that  is,  it  is  usually  taught  once 
a  week,  if  time  permits,  as  a 
tag-along  of  American  History, 
World  History,  Civics,  Social 
Science,  etc.  Seldom  is  the  study 
of  Current  Events  given  more 
recognition  that  one  class  period 
a  week,  sometimes  it  receives 
even  less,  and  in  some  schools 
Current  Events  is  not  taught  at 
all. 

CE  Needs  Updating 

“Another  important  point  to 
consider  when  appraising  Cur¬ 
rent  Events  in  our  schools  is 
this,”  said  Mr.  Kling.  “Basically, 
the  material  provided  the  stu¬ 
dents  and  teachers  has  been,  if 
you’ll  forgive  the  connotation, 
‘old  fashioned’  in  its  format — 
‘old’  in  its  news  coverage. 

“As  was  done  30  years  ago. 
Current  Events  teaching  in 
many  systems  is  still  based  on 
the  youngsters  subscribing  to  a 
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NEWSPAPER  TIE-IN — Here's  how  the  Paducah  (Ky.)  Sun-Democrat 
presents  weekly  VEC  News  Quiz  for  students  and  adults,  answers  carried 
in  back-to-back  ad,  with  six  local  advertisers  as  sponsors. 


weekly  school  magazine,  usu¬ 
ally  mailed  third  or  fourth  class, 
containing  news  that  is  weeks 
old,  and  stressing  ‘background’ 
studies  of  the  news. 

“In  recent  years,  national 
news  magazines  have  realized 
the  tremendous  potential  which 
classroom  study  ‘in  mass’  of 
their  publications  offers.  As  a 
result,  they  have  offered  teach¬ 
ers  and  schools  ‘special  rates’ 
for  school  or  home  subscriptions 
to  their  magazines.  A  third  ap¬ 
proach  to  the  Current  Events 
field  includes  movie  films  or 
filmstrips  distributed  to  schools 
once  a  month.  These  generally 
feature  background  material  on 
one  special  subject.” 

Must  Reach  Teenagers 

VEC  sponsors  point  out  the 
urgency  of  getting  educators  to 
see  the  value  of  giving  more 
attention  to  Current  Events  in 
their  school  curriculums,  and  of 
acquainting  students  with  the 
importance  of  reading  a  daily 
newspaper.  VEC  notes  the  aver¬ 
age  of  brides  is  19  years  and  of 
grooms  22  years.  The  average 
girl  marries  a  year  after  high 
school  graduation.  The  average 
boy  three  years  later.  At  high 
school  age,  most  students  are 
able  to  read  a  newspaper,  but 
will  the  desire  to  do  so  be  present 
if  there  has  been  no  previous 
interest  developed? 

How  Newspapers  Benefit 

The  advantages  which  the 
VEC  Current  Events  program 
offers  teachers  and  students  are: 

(1)  The  currency  or  timeli¬ 
ness  of  the  news  covered.  Na¬ 
tional  and  intemational  news  of 
as  late  as  Saturday  morning  is 
included  in  the  shipment  which 
arrives  at  the  schools  each  Mon¬ 
day. 

(2)  The  flexibility  of  the 
material.  The  teacher  can  select 
from  a  wealth  of  subject  matter 
and  newspaper  reading  assign¬ 


ments  enough  for  a  full  cum- 
culum  for  her  particular  class 
of  the  hour  .  .  .  American  or 
World  Historj’,  Civics,  Problems 
of  Democracy,  etc. 

(3)  A  completely  prepared 
program  of  activity.  The  teacher 
is  given  a  ready-made  schedule 
of  student  participation  events 
w'hich  saves  hours  of  otherwise 
tedious  preparatory  work  every 
week. 

(4)  Features  the  two  ideal 
elements  for  successful  student 
interest  and  participation.  First, 
the  filmstrip  technique  assures 
interest  of  entire  class  in  one 
subject  being  discussed,  without 
distraction.  Secondly,  the  study 
of  the  News  Quiz  published  in 
the  newspaper  each  week  plus 
the  give  and  take  of  the  student 
narration  and  discussion  in  class 
assures  learning  by  every  stu¬ 
dent. 

The  advantages  which  the 
VEC  Current  Events  program 
offers  the  sponsoring  newspaper 
are: 

(1)  Identification  with  edu¬ 
cators  and  students  by  masthead 
which  appears  several  times  in 
each  filmstrip  and  is  printed  on 
all  Teachers’  Guides  and  supple¬ 
mentary  mailings. 

(2)  Publication  of  an  ex¬ 
clusive  News  Quiz  in  the  news¬ 
paper  itself  which  is  directly  re¬ 
lated  to  the  weeks  school  pro¬ 
gram.  The  Quiz  is  edited  for 
adult  as  well  as  student  interest 
as  a  news  feature  of  the  paper. 
Advertising  of  interest  to  youth 
appears  back-to-back  in  the 
newspaper,  providing  a  source 
of  revenue. 

(3)  The  Student  Narration 
asks  questions  and  suggests 
study  which  relate  to  news  pub¬ 
lished  in  the  newspaper. 

(4)  The  Teacher’s  Edition 
offers  in-school  and  at-home 
projects  for  assignment  pur¬ 
poses  which  revolve  around 
readership  of  the  sponsoring 
newspaper. 
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{Continued  from  page  19) 


“Lookinj!:  ahead  a  case  may  be 
made  for  an  increase  in  the 
number  of  newspapers  servinj? 
the  American  public.  Acceptinj? 
U.S.  Census  Bureau  projections 
of  future  population  as  far  as 
1975  and  carrying  their  same 
methods  forward  to  1985  we  can 
estimate  that  U.S.  population  25 
years  from  now  may  be  about 
260  million.  Projecting  the  num¬ 
ber  of  households  and  other 
pertinent  factors,  we  can  esti¬ 
mate  total  daily  newspaper  cir¬ 
culation  25  years  from  now  may 
be  about  81,000,000.” 

Pointing  to  the  study  made 
for  ANPA  by  Dr.  Louis  T. 
Stevenson,  economist,  on  “News¬ 
print  for  1970,”  Mr.  Smith  said 
growth  patterns  have  been  “con¬ 
sistently  good  for  newspapers 
published  in  small  and  medium 
cities,  particularly  those  located 
in  rapidly  growing  communities 
of  what  we  now'  call  suburbia 
and  interurbia.” 

“These  facts  plus  many  new 
developments  in  the  field  of  new 
production  processes  substanti¬ 
ate  the  belief  expressed  by  many 
well-informed  newspaper  e.xecu- 
tives  that  in  the  next  25  years 
w’e  have  reason  to  believe  there 
may  well  be  more  newspapers 


established  and  successfully 
operated,”  Mr.  Smith  said. 

More  Editorial  Content 

Mr.  Smith  also  brought  out 
the  Maxim-silencer  of  fact  to 
silence  the  critics  w’ho  have  been 
saying  that  newspapers  are  de¬ 
voting  more  space  to  advertising 
than  to  editorial  content  today. 

“We  compiled  facts  from  the 
Media  Records  52-city  Index  for 
10  years,  1951  through  1960,” 
he  said.  “They  showed  that  the 
total  amount  of  space  devoted  to 
editorial  content  had  increased 
15.2%  during  that  period.  Also 
the  actual  amount  of  space  with¬ 
in  every  one  of  the  10  years  in 
the  month  by  month  fluctuations 
within  each  year  shows  that 
when  advertising  volume  is  dowm 
the  publishers  still  devote  the 
same  amount  of  space  to  news, 
editorial  and  public  service 
matter,  thereby  increasing  the 
percentage  of  content  thus  de¬ 
voted.” 

Mr.  Smith  noted  that  the  un¬ 
paid  content  in  1951  was  1,604,- 
357,760  lines,  while  in  19(50  it 
was  1,849,896,147. 

Integrity  uf  Advertising 

Public  respect  for  the  integ¬ 
rity  of  newspaper  advertising  is 
on  the  upswing,  Mr.  Smith  con¬ 
tended.  One  reason  for  this  is 
the  self-censorship  on  adver¬ 
tising  imposed  by  the  news- 
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$6.50  a  year,  V.  S.  and  Canada — all  other  countries,  $10.00 


papers  themselves.  In  1959  an 
ANPA  survey  showed  that  348 
newspapers  rejected  about  $6,- 
000,000  worth  of  advertising  to 
keep  their  columns  clean.  In 
1960  about  double  the  number 
of  newspapers  reporting  turned 
down  some  $7,645,000  in  ads. 

“This  slight  increase  in  total 
amount  with  double  the  number 
of  newspapers  reporting  must 
show  that  adverti.sers  have  come 
to  realize  that  newspapers  just 
will  not  accept  questionable 
advertising,”  Mr.  Smith  said. 

It  is  not  the  function  of  ANPA 
to  interfere  in  any  way  in  the 
editing  or  publishing  of  news, 
features  or  editorial  opinion, 
Mr.  Smith  emphasized.  But  in 
connection  with  methods  of 
gathering  news,  if  the  organi¬ 
zation  can  be  of  help  it  goes  into 
action. 

More  Radio  Service 

A  case  in  point  is  the  fact  that 
ANPA  will  take  part  in  Federal 
Communications  Commission 
proceedings  in  an  effort  to  secure 
additional  frequencies  for  use  of 
newspapers  in  mobile  radio  com¬ 
munication.  FCC  is  proposing  to 
reduce  the  width  of  certain  fre¬ 
quencies  in  order  to  increase  the 
number  of  assignable  frequen¬ 
cies  available  in  that  portion  of 
the  radio  spectrum.  Members 
have  been  notified  that  the  date 
for  filing  comments  is  May  3. 

Mr.  Smith  is  greatly  inter¬ 
ested  in  the  fact  that  an  in¬ 
creasing  number  of  public 
schools  are  using  local  news¬ 
papers  as  the  “living  textbook 
of  freedom.”  Before  he  succeeded 
Mr.  Williams  as  general  man¬ 
ager,  he  was  engaged  in  this 
aspect  of  ANPA  effort  to  help 
both  newspapers  and  schools  do 
a  better  job  of  developing  a  new 
generation  of  intelligent  readers. 
A  survey  is  currently  being  made 
by  the  Newspaper  Promotion 
Managers  Association  to  deter¬ 
mine  how  many  schools  are  now 
using  their  daily  newspapers  as 
a  part  of  their  curriculum. 

Courses  for  Teachers 

Mr.  Smith  knows  that  the 
number  is  large  and  growing. 
This  summer  will  be  the  third 
during  which  school  teachers 
will  receive  scholarships  at 
Youth  Reading  Workshops  spon¬ 
sored  by  ANPA  with  the  Na¬ 
tional  Council  for  the  Social 
Studies  and  the  International 
Circulation  Managers  Associa¬ 
tion. 

During  the  first  year,  1959, 
107  teachers  were  given  scholar¬ 
ships  and  took  the  course.  Last 
year  the  number  increased  to 
140.  While  Lynn  Bitner,  general 
manager  of  Gannett  News¬ 
papers,  C.  K.  Jefferson,  Den 
Moines  Register  &  Tribune,  and 
Mr.  Smith  meeting  with  the 


educators  determined  not  t 
increase  the  number  of  univer 
sities  and  colleges  at  which  th 
workshops  are  held,  it  is  ex  pci  tc; 
that  even  more  than  110  wil 
take  part  this  year.  The  summe 
sessions  are  held  at  Syracus 
University,  State  University  oi 
Iowa,  University  of  Califom;; 
at  Los  Angeles  and  Florid: 
State  University. 

Dr.  John  H.  Haefner,  directnr 
of  social  studies  at  Iowa  State 
and  past  president  of  the  Nj- 
tional  Council  for  Social  Studies 
is  an  enthusiastic  supporter  o! 
the  program,  which  he  has  sain 
creates  “in  boys  and  girls  a  will 
to  be  informed  on  public  issue; 
so  .strong  that  they  will  liabito 
ally  read  the  daily  newspaper  at 
adults.” 

To  show  how  teachers  witlj 
scholarships  return  home  and 
spread  the  idea  to  others  in  theia 
schools  is  a  book  written  for  tha 
Richmond,  Va.,  newspapers  bjl 
two  teachers  w'ho  took  the  courKj 
on  “The  Newspaper  in  tha 
Classroom”  at  Florida  State  lad 
summer.  Entitled  “Introducing 
the  Student  to  the  Newspaper,' 
the  book  includes  a  notebook 
section  for  the  use  of  student^ 
and  an  outline  and  guide  prel 
pared  by  the  newspapers  oil 
“How  to  Read  Your  Newspaper.] 

I 

Tearhera  and  Edilorx 

During  the  past  year,  Mr 
Smith  has  extolled  this  ANP.* 
educational  program  before  hot 
teachers  and  managing  editors 
To  the  teachers,  members  of  thi 
National  Leadership  Worksho) 
of  the  Department  of  Element 
ary  School  Principals,  National 
Education  Association,  he  said: 

“You  who  have  the  responsi¬ 
bility  of  managing  our  school* 
and  teaching  our  children  ami 
we  who  have  the  responsibility 
of  producing  newspapers  and 
disseminating  information  about 
our  ever-changing  world  can  fim 
no  higher  goal  than  that  ou 
next  generation  will  be  so  inter 
ested  in  public  and  private  af 
fairs  of  the  community,  stab 
nation  and  the  world  that  w 
will  have  a  generation  of  dis 
criminating  readers  and  goo 
citizens.” 

Completing  its  first  year  along 
with  Mr.  Smith  is  the  New.*| 
paper  Information  Servict 
ANPA’s  first  essay  into  PI 
Peripatetic  Smith,  who  bega 
his  career  as  a  reporter  an 
still  likes  to  get  out  and  get  hi 
information  first  hand,  is  mad 
to  order  for  Eugene  Gardner 
the  NIS  director.  During  th 
past  year,  Mr.  Smith  told  tb 
ANPA  story  on  visits  to  metf 
ings  all  over  the  country. 

“I  want  to  make  all  th 
rounds,”  Mr.  Smith  said  thi 
week.  “I  am  fairly  well  up  t 
schedule.” 
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American  Electric  Power  Co.,  Inc. 

Bonsils,  Jnc. 


Breast  O’  Chicken  Tuna,  Inc. 

D'Arcy  Advertising  Company 

Dean  Milk  Co. 

Clinton  £.  Jrank,  Jnc. 


General  Foods  Corporation 
Dream  Whip  Dessert  Topping  Mix 
Jell-O  Gelatin  Desserts 
Instant  Sanka  Coffee 
young  A  Jiubicam,  Jnc. 

The  Procter  &  Gamble  Co. 

Duncan  Hines  Cake  Mixes 
Compton  Advertising,  Jnc. 

Peter  Eckrich  &  Sons,  Inc. 

Bonsib,  Jnc. 
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S.  C.  Johnson  &  Son,  Inc. 

Shoe  Polish 

:Needbam,  Louis  &  Brorby,  Jnc. 

Kaiser  Aluminum  &  Chemical  Corp. 

ybung  &  Rubicam,  Jnc. 

Kellogg  Company 

Leo  Burnett  Company 

Corn  Products  Co. 

Hellmann’s  Italian  Dressing 
Knorr  Soup 

Dancer-Jitzgerald-Sample,  Jnc. 

McKesson  &  Robbins,  Inc. 

Merry  Christmas  Drug 
Store  Promotion 
Dancer-Jitzgerald-Sample,  Jnc. 

Clairol  Incorporated 
Loving  Care 
Joote,  Cone  &  Belding,  Jnc. 

Personal  Products  Corp. 

Modess 

young  &  Rubicam,  Jnc. 

Lever  Brothers  Company 
Mrs.  Butterworth’s  Syrup 
J.  Jt'alter  Thompson  Company 

National  Dairy  Products  Corporation 
Sealtest  —  Cottage  Cheese 
W.  jy.  Ayer  a  Son,  Jnc. 

Breakstone— Cottage  Cheese 
!Mogul,  'Williams  u  Saylor,  Jnc. 

Simoniz  Company 
Simoniz  Vista  Wash  and  Wax 
Dancer-Titzgerald-Sample.  Jnc. 


The  full  page,  roll-fed  newspaper  insert, 
preprinted  in  spectacular  colorgravure — 
that  brings  tremendous  new  impact  to 
newspaper  advertising,  and  big  revenue 
potential  to  newspaper  publishers— 
will  be  represented  during  ANPA  Week 

at  the  Waldorf-Astoria. 

Come  in  and  see  what  "Color-i"  has  to 
offer  your  newspaper. 

Preprint  &  Publishing  Service,  Inc. 

305  East  46th  St.,  New  York  17,  New  York — PLaza  1-2056 


Carter  Nelson  Randall 

period  of  world  tension,  confu-  Council.  Entitled,  “America’s 
sion  and  misunderstanding,”  Most  Powerful  Private  Club,” 
noted  the  judges,  who  added:  the  article  reflected  a  “decade 
“Mr.  Hempstone’s  articles  have  of  diligent  diligence,”  said  the 
proved  to  be  accurate  and  per-  judges,  “and  provided  the  un- 
ceptive  in  the  light  of  today’s  hurried  perspective  which  is  the 
events.”  mark  of  superior  magazine  re- 

J.  Parke  Randall,  a  free-  porting.” 
lance  photographer  for  the  In-  David  Brinkley  of  NBC’s 

dianapolis  (Ind.)  News,  won  the  Washington  staff  won  the  award 
news  photography  a\vard  for  his  for  television  newswriting, 
series  of  spot-news  pictures  While  the  judges  recognized  Mr. 
dealing  with  the  collapse  of  Brinkley  for  his  “consistently 
bleacher  seats  at  the  Indianapo-  superior  television  and  radio 
lis  500-Mile  Race  on  Memorial  journalism,”  his  special  reports 
Day.  “He  preserved  the  agony,  from  Japan  were  cited  as  a 
the  second-by-second  inevita-  typical  example  of  his  excellence, 
bility,  and  the  immobile  panic  Fred  Goemer,  KCBS  Radio, 
by  bystanders  unable  to  help  San  Francisco,  received  the  ra- 
and  victims  unable  to  flee,”  said  dio  reporting  award  for  his 


Dan  Dowling 


Hempstone 


SDX  Awards 


(Continued  from  page  24) 


initiated  by  students  at  Fisk 
University,  Nashville,  Tenn. 

Newspaper  Winners 

In  the  newspaper  field,  in¬ 
dividual  awards  went  to  the  fol¬ 
lowing  for  outstanding  perform¬ 
ance  in  1960: 

*  To  Robert  Colby  Nelson  of 
the  Christian  Science  Monitor’s 
Midwestern  bureau  for  his  in¬ 
terpretative  series  on  “The 
Negro  in  the  City,”  covering 
economic,  political,  religious. 


I  Hear  ^iiii  Hrlpeil  Doelop  ihe  “(lompacl’ 


and  sociological  factors  affect- 


the  citation  to  the  architect-  “Expedition  B-24”  documentary,  j 


ing  Chicago  Negroes.  “He  does 
not  crusade  or  condemn,”  say 
the  judges  of  Mr.  Nelson’s  re¬ 
porting,  “but  presents  a  factual 
analysis  of  a  critical  and  con¬ 
troversial  subject.” 

*  To  Hodding  Carter  III, 


Dowling  Cartoon 

build  a  college  to  train  Negro 
youths  for  the  ministry,  a  con¬ 
tempt  finding  against  a  man 
who  (outside  the  court)  criti¬ 
cized  a  court  conviction. 


cameraman. 

*  Dan  Dowling’s  cartoon  for 
Dec.  16,  1960,  appearing  in  the 
New  York  Herald  Tribune  and 
captioned,  “I  Hear  You  Helped 
Develop  the  Compact,”  won  the 
award  for  the  best  editorial  car- 


He  climbed  12,000  feet  into  the 
High  Sierras  of  King’s  Canyon 
National  Park,  Calif.,  where 
forest  rangers  had  found  the 
wreckage  of  a  World  War  II 
B-24  Liberator  bomber.  “Mr. 
Goemer’s  strenuous  and  dan- 


Greenville  (Miss.)  Delta  Demo¬ 
crat-Times  managing  editor,  for 
his  editorials  “expressing  force¬ 
fully  and  clearly  convictions 
and  a  viewpoint  that  are  un¬ 
popular  with  many  citizens  of 
his  state.”  The  judges  cited 
specific  editorials  dealing  with 
legislation  on  a  church  bill,  the 
beating  of  a  man  attempting  to 

AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 

Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population,  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
In  Australia. 

To  keep  in  touch  with  marksting, 
advertising,  publishing  and  graphic 
arts  in  Australia  read 
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*  A  team  of  Washington 
(D.  C.)  Post  reporters,  consist¬ 
ing  of  Murry  Marder,  Bernard 
Nossiter,  James  Clayton  and 
Julius  Duscha,  received  the 
Washington  correspondent 
award  for  their  interviews  in 
depth  with  advisers  of  the  presi¬ 
dential  candidates  in  1960. 
“Their  articles,  individually  and 
collectively,  gave  readers  a 
front-row  seat  in  the  evolution 
of  campaign  positions,”  said  the 
judges.  “Despite  the  complexity 
of  the  subject  matter  turning 
up  in  these  policy  interviews, 
this  writing  team  stripped  pro¬ 
fessional  jargon  from  the  series 
and  translated  it  into  under¬ 
standable  prose  without  sacrific¬ 
ing  accuracy  and  substance.” 

African  Series  Wins 

’*  The  foreign  correspondence 
award  went  to  Smith  Hemp- 
stone  Jr.,  of  the  Chicago  Daily 
News  Foreign  Ser\'ice  for  his 
reporting  on  the  independence 
of  various  African  nations  dur¬ 
ing  1960.  “Smith  Hempstone 
provided  dispatches  from  the 
scene  of  lasting  value  and  in¬ 
terest  to  the  public  during  this 


toon  last  year.  The  cartoon  dealt 
with  the  appointment  of  Fonl 
president  Robert  S.  McNamara 
as  Secretary  of  Defense.  Mr. 
Dowling’s  cartoon  was  described 
as  “exceptional  from  the  stand¬ 
point  of  impact,  humor,  compo¬ 
sition  and  simplicity  of  presen¬ 
tation.”  The  judges  added:  “It 
successfully  dramatizes  one  of 
the  most  difficult  problems  con¬ 
fronting  the  nation  and  the  ad¬ 
ministration  of  President  Ken¬ 
nedy.” 

In  the  magazine  reporting 
category,  Hobart  Rowen’s  arti¬ 
cle  for  Harper’s  took  top  hon¬ 
ors,  dealing  with  the  secrecy 
barrier  surrounding  the  activi¬ 
ties  of  the  Business  Advisory 


gerous  coverage  of  the  story 
showed  true  reportorial  enter¬ 
prise  and  was  told  with  great 
effectiveness,”  said  the  judges. 

WTVJ’s  news  department  at 
Miami,  Fla.,  won  the  award  for 
television  reporting,  based  on 
its  film  coverage  of  hurricane 
Donna.  Judges  noted  the  TV 
film  brought  the  viewer  into  the 
picture  and  let  him  see  the 
places  and  people  as  the  event 
unfolded. 

In  the  research  field,  Leonard 
W.  Levy  of  Brandeis  Univer¬ 
sity,  won  the  award  for  his 
book,  “The  Legacy  of  Suppres¬ 
sion,”  dealing  with  problem  his¬ 
torically  from  the  time  of  the 
Peter  Zenger  case. 


Duscha  Nossiter  Marder  Clayton 
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THE  UARN-A-LANeUAOE  COURSE 

that  brought  fast,  solid 
circulation  increases*  to 

1^  THE  NEW  YORK  POST 
WW  THE  PHILADELPHIA  DAILY  NEWS 
THE  MIAMI  DAILY  NEWS 
THE  TORONTO  GLOBE  AND  MAIL 


This  self-liquidating  promotion  con  be  yours  if  you  act  at 
once.  A  few  additional  cities  are  already  spoken  for,  but  at 
this  writing  many  others  are  still  open. 

For  information  and  complete  campaign  procedure  phone 
Alan  Mirkin,  MUrray  Hill  5-8550  or  write  tMiay  to  CROWN 
PUBLISHERS,  419  Park  Avenue  South,  New  York  16,  N.  Y. 

P/ui  gr»at0r  pnttigm,  acclaim  for  public  sarvic*  from  civic  loadars,  aducaiort 
and  advmrfinrc,  approval  of  Boards  of  Education.  " 


Policing  of  Ads 

(Continued  from  page  25) 

sible  Few,’  there  are,  of  course, 
not  many  of  them,  and  their 
advertising  budgets  are  barely 
large  enough  for  besmirching 
purposes.  It  would  seem,”  Mr. 
Dixon  continued,  “that  a  com¬ 
bined  attack  by  the  FTC,  the 
state  authorities,  the  Better 
Business  Bureaus,  and  other 
policers  of  advertising  might 


commercial  on  oleomargarine; 
and  against  deceptive  pricing 
of  automobile  seat  covers  by 
R.  H.  Macy  &  Co.,  New  York.” 

He  said  that  in  each  case,  the 
Commission's  charges  ended  in 
a  consent  order  whereby  the  firm 
agreed  to  cease  and  desist  from 
the  challenged  advertising. 

Mr.  Dixon  also  pointed  out 
that  the  FTC  has  joined  as  re¬ 
spondents  in  these  false  adver¬ 
tising  cases  some  of  the  nation’s 
largest  ad  agencies.  “Apparently 
their  expertise  was  more  con¬ 
centrated  on  hard  sell  than  on 


conspicuous  to  injured  competi¬ 
tors,  to  indignant  members  of 
the  public,  to  the  Congress,  to 
the  FTC. 

“Of  course,”  he  added,  “there 
have  been  occasions  when  false 
advertising  in  a  particular  in¬ 
dustry  becomes  so  widespread 
that  individual  competitors  don’t 
suffer — everybody  is  in  the  act 
— but  the  public  does,  and  public 
confidence  in  advertising  does. 
And  nobody  profits.” 

Mr.  Dixon  said  that  this  is  a 
situation  that  confronts  the  FTC 
with  two  alternatives:  1)  the 


AP  Transmits  Photo 
Andes-to-Appenines 

When  the  Associated  Press 
transmitted  for  the  first  time  a 
picture  “from  the  Andes  to  the 
Appenines”  on  April  13  it  re¬ 
versed  the  title  of  the  famed 
novel,  “From  the  Appenines  To 
the  Andes,”  by  the  Italian  writer 
Edmundo  D’Amicis,  which  de¬ 
picts  the  story  of  a  poor  boy  who 
emigrated  from  Italy  to  Argen¬ 
tina  searching  for  his  mother. 

Portable  Machine 


halt  such  humble  adversaries  in 
short  order.” 

Examined  FTC  Cases 

Mr.  Dixon  said  that  with  the 
above  in  mind  he  examined  some 
of  the  commission’s  recent  cases 
and  “Sure  enough,  there  were 
the  little  fellows  who  had  tried 
the  little  tricks.” 

The  cases  cited  by  Mr.  Dixon 
included:  stopping  a  maker  of  a 
fence  electrifier  from  claiming 
that  a  “Super  Atom  Charger” 
will  safely  electrify  50  miles  of 
fence  without  insulators;  stop¬ 
ping  two  little  New  York  firms 
from  so  assembling  tools  as  to 
hide  the  fact  that  parts  of  them 
were  made  in  Japan;  issuing 
orders  against  three  more  dis¬ 
pensers  of  “payola”  to  disc 
jockeys;  stopping  a  little  outfit 
on  Chicago’s  South  Side  from 
using  lottery  schemes  to  sell 
toys. 

“We  also  have  recently  taken 
action  to  halt  misleading  adver¬ 
tising  by  such  not-so-little  com¬ 
panies  as  General  Motors,  Ford 
and  Chrysler  on  the  subject  of 
milage  claims  for  their  compact 
cars;  against  Colgate-Palmolive 
for  toothpaste  claims;  against 
Eversharp  for  deceptive  TV 
demonstrations  of  razors; 
against  the  Aluminum  Company 
of  America  for  misleading 
demonstrations  of  its  Alcoa 
aluminum  wrap;  against  Sears, 
Roebuck  and  Co.  for  misrepre¬ 
senting  the  regular  prices  of 
encyclopedias;  against  Standard 
Brands  for  a  misleading  TV 


new  brochure  on 

ROP  color 

A  new  four-page  brochure  tells 
how  newspapers  of  all  sizes  can 
use  ROP  color  to  build  reader- 
ship  and  attract  advertisers.  It 
spells  out  the  selling  advantages 
of  editorial  feature  advertising 
mats,  color  engravings  and  con¬ 
tract  and  consulting  services 
offered  by  Sta-Hi  Color  Service. 
It  is  handsomely  illustrated  with 
food,  fashion  and  motion  pic¬ 
ture  photographs — is  printed  in 
full  color  on  actual  newsprint 
with  no  make-ready  and  using 
ANPA-AAAA  standard  inks. 
Send  for  your  copy  by  address¬ 
ing  letterhead  request  to: 

STA-HI  COLOR  SERVICE.  INC. 
1000  South  Pomona  Avenue 
Fullerton,  California 
16  East  52nd  St.,  N.  Y.  22,  N.Y. 


the  law,”  he  said. 

Mr.  Dixon  explained  that  the 
point  he  was  making  is  this:  the 
‘Irresponsible  Few’  are  by  no 
means  limited  to  those  who 
might  err  through  ignorance. 
“Many  an  illegal  decision  is 
reached  after  being  carefully 
weighed  by  companies  and  their 
ad  agencies — with  lawyers  at 
their  elbows — as  to  how  closely 
the  corners  of  the  law  can  be 
shaved.  And  they  ask  them¬ 
selves:  ‘Can  we  get  by  with  this 
claim?  What  are  the  chances  of 
being  stopped  too  soon?  And  will 
increased  sales  justify  the  risk?’ 

“When  such  decisions  are 
made,”  Mr.  Dixon  emphasized, 
“I  would  hope  that  the  wiser 
heads  would  call  a  stop  to  this 
kind  of  brinkmanship.” 

The  FTC  chief  said  he  real¬ 
izes  that  competitive  pressures 
are  tremendous  and  that  even 
the  biggest  companies  dare  not 
afford  to  discontinue  aggressive 
sales  policies. 

‘Quirk  Killing’ 

“I  also  realize  that  too  often  a 
competitor  will  succeed  in 
making  a  quick  killing  with  a 
phony  claim  for  his  product.  He 
fancies  himself  a  hard-eyed 
realist  in  advertising;  and  to 
him  strict  observance  of  the  law 
is  for  sissies.  And  as  far  as  the 
consuming  public  is  concerned, 
he  comforts  himself  with  the 
thought  that  he  is  contributing 
to  its  education.  I’ll  grant  you 
that  this  kind  of  eye-winking 
audacity  has  an  appeal  to  many 
advertisers,  particularly  when  it 
returns  a  quick  profit.  On  the 
other  hand,  such  audacity  is  also 

FOR  SALE 

TWO 

PHOTON 

TYPE  COMPOSING 
MACHINES 

Excellent  condition,  perfectly 
maintained,  now  operating.  To 
be  sold  complete  with  type 
discs,  all  accessory  equipment. 

FORCED  TO  SACRIFICE! 

Box  1348  c/o  Editor  &  Publishe 


“whipping  boy”  technique  where¬ 
by  a  few  sinners  are  held  up  as 
examples  to  the  rest;  and  2)  the 
join-hands-and-all-sto  p-at-once 
technique.  He  described  the 
latter  technique  as  being  the 
“more  equitable  way”  of  dealing 
with  the  problem. 

Praises  Predecessors 

Mr.  Dixon  praised  the  efforts 
of  his  recent  predecessors  in  the 
FTC  who  applied  the  second 
alternative  to  clean-up  mislead¬ 
ing  advertising  of  auto  tire 
names,  and  stop  falsely  adver¬ 
tising  battery  guarantees. 

He  revealed  that  the  FTC  has 
just  completed  a  number  of 
conferences  with  refrigerator 
manufacturers  throughout  the 
U.  S.  He  said  they  have  agreed 
to  take  immediate  steps  to  ad¬ 
vertise  only  the  actual  usable 
capacity  of  refrigerators.  Here¬ 
tofore,  he  said,  many  have  been 
overstating  this  usable  capacity 
by  advertising  the  gross  capac¬ 
ity,  which  includes  machinery 
and  baffles,  coils,  insulation,  etc. 

“Actually,”  Mr.  Dixon  said, 
“this  agreement  is  going  to  help 
rather  than  hurt  the  industry, 
because  instead  of  competing  in 
advertising  a  misleading  gross 
capacity  they’ll  compete  on  a 
meaningful  net  capacity.  And 
their  advertising  will  be  that 
much  more  believable.” 

• 

Honor  Publisher 

Macon,  Ga. 

Marking  the  occupancy  of  a 
new  plant,  employees  of  the 
Macon  Telegraph  and  Macon 
News  presented  a  plaque  to 
Peyton  Anderson,  publisher, 

'  which  said:  “His  wisdom  and 
courage,  his  understanding  and 
loyalty,  his  unblemished  integ¬ 
rity  and  his  love  for  people  have 
i  inspired  all  who  work  with  him.” 
• 

City’s  Report 

!  Nearly  two  million  copies  of 
‘  the  9th  annual  City  of  Philadel¬ 
phia  Report  to  the  People  were 
distributed  in  the  city’s  three 
newspapers.  The  20-page  roto¬ 
gravure  supplement  was  first 
distributed  by  the  Information 
Division  of  the  Office  of  the  City 
,  Representative  in  1953. 


Francesco  Mattioli,  photo  edi¬ 
tor  from  the  AP  Rome  bureau, 
flew  to  Argentina  prior  to  the 
arrival  of  Italian  President  Gio- 
vani  Gronchi.  With  him  he 
brought  a  portable  Radio-photo 
transmitter.  This  equipment  was 
employed  to  transmit  from  Men¬ 
doza  to  Rome  a  picture  of  Men¬ 
doza’s  enthusiastic  welcome  for 
the  Italian  chief  of  state.  The 
picture  was  taken  by  Raoul  For- 
nezza,  staff  photographer  from 
the  Rome  bureau. 

Mattioli,  with  the  aid  of  An¬ 
tonio  Rodriguez,  technician  of 
the  AP  bureau  in  Buenos  Aires, 
filed  the  Wirephoto  over  a  spe¬ 
cial  telephone  circuit  from  Men¬ 
doza  to  Buenos  Aires  and  this 
same  signal  was  piped  simultan¬ 
eously  from  Buenos  Aires  to 
Rome. 

Transradio  International  re¬ 
layed  the  picture  to  New  York 
where  it  was  refiled  to  Latin 
American  Radiophoto  subscrib¬ 
ers  only  a  few  hours  after 
Gronchi  reached  Mendoza. 

• 

Millers  Sell  Radio 
Station  at  Rochester 

Rochester,  N.  Y. 

Purchase  of  the  assets  of 
Radio  Station  WRVM,  Ro¬ 
chester,  from  State  Broadcasting 
Co.,  Inc.,  licensee  of  the  station, 
by  a  company  owned  by  James  ! 
M.  Johnston  and  Francis  G. 
Taylor  of  Watertown  was  an¬ 
nounced  this  week. 

The  purchase  price,  including 
all  considerations,  was  in  excess 
of  $400,000.  John  Stebbins  of 
Hamilton- Landis,  Washing^ton,  i 
was  the  broker. 

The  selling  corporation  is 
owned  by  Mr.  and  Mrs.  Frank 
Miller  Jr.  of  New  York  City. 
Mrs.  Miller  has  been  general 
manager  of  the  station  for  the 
last  year.  Mr.  Miller  is  an  officer 
of  Kelly-Smith  Co.,  newspaper 
representatives,  with  head¬ 
quarters  in  New  York  City. 

Mr.  Johnston  and  Mr.  Taylor 
own  radio  station  WOTT  in 
Watertown.  Mr.  Johnston  has 
spent  his  life  in  radio,  formerly 
being  associated  with  several 
Chicago  stations. 
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a  new  face  for 


Moline,  III.,  located  along  the  Mississippi  River  in  the  heart  of  the 
agricultural  belt,  has  long  been  known  as  “the  farm  equipment  capital  of  the 
world.” 

But  along  Third  Avenue  in  Moline’s  industrial  area,  a  gleaming 
modem  new  plant  today  is  producing  products  for  another  market — products 
with  the  same  high  quality  as  those  which  have  flowed  from  Moline  to  the  farm 
market  for  more  than  100  years. 

The  new  plant,  the  John  Deere  Industrial  Equipment  Works,  pro¬ 
duces  loaders,  backhoes,  dozers,  and  other  items  for  use  with  John  Deere  In¬ 
dustrial  Tractors  in  the  earthmoving,  logging,  landscaping,  and  material  handling 
field. 

To  MAKE  WAY  FOR  THE  NEW  PLANT,  older  facilities  once  used  when 
Moline  housed  the  world’s  largest  farm  wagon  factory  have  been  torn  down. 
Growth  in  this  new  market  has  provided  a  new  avenue  of  growth  for  the  nation’s 
largest  farm  equipment  producer. 


DEERE  &  COMPANY,  Moline,  Illinois 


Manufacturers  of  John  Deere  Farm  and  Industrial  Tractors  and  Equipment 


National  Discounts  in  396  Dailies  (U.S.  and  Canada) 


The  number  of  daily  news¬ 
papers  offering  some  form  of 
discount  on  national  advertising 
has  nearly  doubled  since  the 
original  compilation  published  in 
E&P,  March  11.  The  new  U.S. 


total  is  470,  but  this  still  rep¬ 
resents  less  than  a  third  of  the 
nation’s  dailies.  The  rest  have 
established  flat  rates. 

In  the  new  listing: 

•  227  U.S.  dailies  offer  bulk 
discounts. 


Frequency 


Alabama: 

Decatur  Daily  News  .  . . 

Dothan  Eagle  . 

Gadsden  Times . 

Jasper  Mountain  Eagle 
Mobile  Press  Register  . 
Selma  Times-Journal  .  . . 
Tuscaloosa  News  . 


Alaska: 

Fairbanks  News-Miner  . 
Sitka  Journal  . 


Arizona: 

Douglas  Dispatch  . 

Yuma  Sun  &  Ariz.  Sentinel 

Arkansas: 

Blytheville  Courier-News  . . 
Little  Rock  Democrat  .... 

Little  Rock  Gazette  . 

Searcy  Citizen  . 

California: 

Alhambra  Post-Advocate  . 

Anaheim  Bulletin  . 

Burbank  Review  . 

Chico  Enterprise-Record  .  . 
Culver  City  Star  News, 

Vanguard  . 

Escondido  Times-Advccate 
Eureka  Humboldt  Times 

Standard  . 

Fresno  Bee . . 

Fullerton  News  Tribune  .  . 

Gilroy  Dispatch . 

Glendale  News-Press . 

Inglewood  News  . 

Los  Angeles  Herald-Express 

Los  Angeles  Mirror . 

Los  Angeles  Times  . 

Los  Gatos  Times-Observer 

Merced  Sun-Star  . 

Modesto  Bee . 

Monrovia  News-Post . 

*No.  Hollywood  Valley 

Times  Today  . 

Monterey  Peninsula  Herald 

Napa  Register  . 

Palo  Alto  Times  . 

’Pomona  Progress-Bulletin 
Redding  Record- 

Searchlight  . 

Redondo  Beach  So. 

Bay  Breeze  . 

Riverside  Press-Enterprise  . 
Redwood  City  Tribune  .  . . 

Sacramento  Bee  . 

Sacramento  Union  . 
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ADA  Cancels  Ads  in  Digest 


•  100  have  Continuity-Im¬ 
pact-Discounts. 

•  144  have  “other”  forms  of 
frequency  discounts. 


•  61  with  bulk  discounts. 

•  7  with  C-I-D. 

•  58  with  “other”  forms. 
Thus  the  combined  total  foi 


I 


This  new  tabulation  includes  U.S.  and  Canada  is  596  iailiej 
Canada  with  the  following  which  provide  discounts  on  thei 


(The  following  newspapers  have  either  announced,  or  will  announce,  adoption 
of  bulk,  C-I-D  or  other  frequency  discounts.)  Key  to  representatives,  page  126. 


breakdown : 

San  Bernardino  Sun- 

Telegram  . 

San  Diego  Transcript . 

San  Francisco  News- 

Call  Bulletin  . 

*San  Gabriel  Valley 

Tribune  . 

San  Jose  Mercury-News  .  . 
San  Luis  Obispo 

Telegram-Tribune . 

San  Mateo  Times . 

San  Pedro  News-Pilot  .... 

Santa  Maria  Times  . 

’Santa  Monica  Outlook  . . 
Santa  Paula  Chronicle  .... 
Santa  Rosa  Press  Democrat 
Sunnyvale-Mt.  View 
Standard -Register  Leader 
Tulare  Advance-Register 

&  Times  . 

Turlock  Journal  . 

Vallejo  News-Chronicle  & 

Times-Herald . 

Ventura  Star-Free  Press  .  . 
Watsonville  Register- 
Pajaronian  . 


rate  cards  for  national 


X  —  — 


44,097  XX  — 
113,464  X  —  — 


10,754  X 


X  — 

X  — 


50,191  X  X  — 

23,749  X  —  X 


Colorado: 

Denver  Post .  262.462 

Durango-Cortez  Herald  .  4.235 

Rocky  Mountain  News  ....  172,357 

Connecficut: 

Bridgeport  Post-Telegram  .  94.067 

Hartford  Courant  .  113,846 

New  Britain  Herald  .  31,209 

Waterbury  Republican 
American .  63.255 


District  of  Columbia: 
Washington  Dally  News 
Washington  Post  & 

Times-Herald . 

Washington  Star  . 


Florida: 

Clearwater  Sun . 

Daytona  Beach 

News-Journal  . 

Miami  Herald . 

Miami  News . 

Orlando  Sentinel  Star  . 
Palm  Beach  News 
Pensacola  News-Journal 
Sanford  Herald  . 


Georgia: 

”  Augusta  Chronicle- 

Herald  . 

”  Columbia  Enquirer- 

Ledger  . 

”  Macon  Telegraph  News 

Marietta  Journal  .  . 

”  Savannah  News-Press  .  . 


XX  — 
X  —  X 
X  —  — 


179,314  —  — 


403.010  — 

279,633  X 


(Continued  on  page  122) 
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Chicago 

American  Dairy  Association 
has  canceled  its  six-times-year 
advertising  schedule  in  Reader's 
Digest  as  a  result  of  two  un¬ 
favorable  articles  in  the  April 
issue  viewed  as  detrimental  to 
the  dairy  industry  as  a  whole. 
(E&P,  April  1,  page  14). 


Action  was  taken  after  ADA 
members  complained  of  the 
Digest’s  editorial  treatment  at 
their  annual  meeting.  The  two 
articles  in  question  were  Time 
magazine’s  cover  story  on  Dr. 
Ancel  Keys  on  the  dangers  of 
animal  fats,  and  another  story 
telling  how  to  cut  down  the 


family  milk  bill.  gm  Newspapers 

In  canceling  the  remaining 

four-color  page  ads  for  1961  in  contrast  to  Shell  Oil  Coi 

the  Digest,  ADA  explained  it  pany,  which  is  spending  ne^ 
r,  js-  j-i  all  of  its  advertising  budget 

was  not  trying  to  dictate  editor-  „  this  year,  Cit. 

lal  policy,  but  was  expressing  Its  Company  has  a 

displeasure  in  not  at  least  being  nounced  a  “Big  Gallon”  cai 
told  in  advance  of  the  upcoming  paign  which  uses  all  med 
articles  in  the  same  issue  in  except  newspapers.  Lennoi 
which  its  ad  was  scheduled.  Newell  is  the  agency. 
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B  I  Texaco  in  T rinidad  is  a  big  investment  in  the  development  of  oil-and  individuals. 

!  A  visitor  to  this  lovely,  lively  island  will  see  thousands  of  Trinidadians  at  work  where 


—  once  such  opportunity  did  not  exist.  He  will  see  boys,  16  to  20,  enrolled  in  Texaco 
training  courses,  continuing  as  on-the-job-with-pay  apprentices.  Students  showing 
unusual  aptitudes  are  awarded  Texaco  scholarships  for  university  study.  For  all,  it 


DAIUES  OFFERING  BULK,  C-I-D  OR  OTHER  FREQUENCY  DISCOUNTS  ON  NATIONAL  ADJ 


(Continued  from  page  120) 


Frequency 


West  Point  Valley 

Circulation 

Bulk 

C-I-D  Other 

Representative 

Times-News  . 

5,050 

— 

X 

— 

GAS 

Hawaii: 

Honolulu  Advertiser  . 

64,287 

X 

X 

— 

Katz 

Honolulu  Star-Bulletin  . . . . 

104,901 

X 

— 

X 

O&O 

Idaho: 

Caldwell  News-Tribune  . . . 

5,227 

X 

X 

— 

NAS 

Moscow  Idahonian  . 

4,195 

X 

— 

X 

W-H 

Nampa  Free  Press . 

6,438 

X 

X 

— 

NAS 

Pocatello  State  Journal  . . 

12,148 

X 

X 

— 

NAS 

Wallace  No.  Idaho  Press  . 

2,961 

X 

— 

X 

W-H 

Illinois: 

Aurora  Beacon-News  .  . . . 

30,418 

X 

— 

X 

W-H 

Bloomington  Pantagraph  . 

41,229 

— 

— 

X 

W-G 

Chicago's  American  . 

443,586 

X 

X 

X 

Chi.  Irib. 

Chicago  News  . 

539,448 

X 

— 

— 

S-F-W 

Chicago  Sun-Times  . 

566,219 

X 

— 

— 

S-F-W 

Chicago  Tribune  . 

869,958 

X 

X 

X 

— 

Elgin  Courier-News . 

23,615 

X 

— 

X 

W-H 

Galesburg  Register-Mail  . 

22,290 

X 

— 

X 

W-G 

Joliet  Herald-News  . 

34,555 

X 

— 

X 

W-H 

LaSalle  News-Tribune  . . . . 

15,815 

X 

— 

X 

W-H 

Monmouth  Review  Atlas  . 

6,315 

X 

— 

— 

Direct 

Pekin  Times  . 

18,181 

X 

— 

X 

W-H 

Peoria  Journal-Star . 

Rockford -Loves  Park  Star, 

101,100 

X 

— 

X 

O&O 

Register-Tribune . 

Springfield  State  Journal 

86,151 

X 

— 

X 

Direct 

&  Register . 

76.293 

X 

— 

X 

W-H 

Member  L  A.  County  4-Star  Group:  bulk  discount  only. 


Indiana: 

Bloomington  Herald- 


Telephone  . 

14,339 

X 

_ 

X 

IDN 

Elkhart  Truth  . 

23,374 

X 

X 

JKG&S 

Gary  Post-Tribune . 

60,702 

X 

X 

X 

BK&M 

Evansville  Courier  &  Press 

103,738 

— 

X 

— 

S-H 

Indianapolis  Star  &  News  . 

379,031 

X 

X 

X 

K-S 

Indianapolis  Times  . 

89,296 

X 

— 

X 

S-H 

Lafayette-West  Lafayette 
Journal  &  Courier . 

41,316 

X 

X 

S-F-W 

Marion  Chronicle, 
Leader-Tribune . 

24,021 

X 

X 

S-F-W 

South  Bend  Tribune . 

1  1  1,779 

X 

X 

X 

SB&F 

Terre  Haute  Tribune-Star  . 

57,973 

— 

X 

— 

WW 

Iowa: 

Clinton  Herald  . 

22,870 

X 

— 

— 

A-K 

Davenport  Times-Democrat 

54,355 

— 

— 

X 

J&K 

Des  Moines  Register 

Tribune . 

352,623 

X 

— 

X 

SM&S 

Kansas: 

***  Hutchinson  News  .... 

51,999 

— 

— 

X 

J&K 

**•  Salina  Journal  . 

2B,932 

— 

— 

X 

J&K 

***  Topeka  Capital-Journal 

94,289 

— 

— 

X 

J&K 

Wichita  Eagle  &  Beacon  . . 

183,259 

— 

— 

X 

O&O 

Kentucky: 
Bowling  Green 


Park  City  News  . 

1 1,454 

_ 

X 

_ 

WW 

Hopkinsville  Kentucky 

New  Era  . 

9,583 

X 

WW 

Louisville  Courier-Journal 
and  Times  . 

391,326 

X 

B 

Mayfield  Messenger  . 

7,019 

— 

X 

— 

GAS 

Louisiana: 

Alexandria  Town  Talk  .... 

24,966 

X 

X 

J.B. 

Baton  Rouge  Advocate, 
State-Times  . 

75,790 

X 

X 

J.B. 

New  Orleans  Times- 
Picayune,  States  &  Item 

353,943 

X 

_ 

X 

J&K 

Maine: 

Portland  Press-Herald 
&  Express  . 
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Circulation 

Bulk 

C-I-D  Other 

Reprpsentath* 

Maryland: 

Baltimore  News-Post 
American . 

230,204 

X 

HAS 

Cumberland  News  Times  . . 

33,821 

X 

— 

X 

SB&F 

Massachusetts: 

Beverly  Times  . 

8,006 

X 

Direct 

Boston  Globe  . 

335,941 

X 

— 

— 

MMN 

Boston  Herald-Traveler  . . 

346.888 

X 

— 

X 

S-F-W 

Boston  Record-American  . . 

537,156 

X 

— 

X 

HAS 

Lowell  Sun  . 

43,185 

X 

— 

— 

SB&F 

No.  Attleboro  Chronicle  . . 

3,903 

X 

— 

— 

Mulligan 

Quincy  Patriot- Ledger  . . . 

46,164 

X 

— 

— 

W-G 

Wakefield  Item  . 

6,468 

X 

— 

— 

Direct 

Worcester  Telegram- 
Gazette  . 

150,643 

X 

X 

— 

MR&S 

Michigan: 

Bad  Axe  Tribune  . 

3,930 

X 

Scheerer 

Battle  Creek  Enquirer 
&  News  . 

38,126 

X 

X 

S-F-W 

Detroit  Free  Press  . 

501,1 15 

X 

— 

— 

SB&F 

Detroit  News  (Times)  .  . . 

737,415 

— 

— 

X 

Direct 

East  Tawas-Tawas-Oscoda 
Huron  Shore  News-Press 

4,367 

X 

Scheerer 

Escanaba  Press . 

9,947 

X 

— 

— 

Scheerer 

Holland  Sentinel  . 

1 3,493 

X 

— 

— 

Scheerer 

Iron  Mountain  News . 

9,759 

X 

— 

— 

Scheerer 

Lansing  State  Journal  . . . 

66,493 

X 

— 

X 

S-F-W 

Marquette  Mining  Journal 

14,680 

X 

— 

— 

Scheerer 

Midland  News  . 

11,578 

X 

— 

— 

Scheerer 

Owosso  Argus-Press  . 

13,580 

X 

— 

— 

Scheerer 

Pontiac  Press  . 

60,238 

X 

— 

X 

SM&S 

Port  Huron  Times  Herald 

31,703 

X 

— 

X 

W-G 

Minnesota: 

Duluth  News  Tribune, 

Herald  . 

80,468 

X 

R-J 

Mankato-No.  Mankato 

Free  Press  . 

21,190 

X 

W-G 

Minneapolis  Star  Tribune  . 

527,414 

X 

— 

X 

SM&S 

St.  Paul  Pioneer  Press, 
Dispatch . 

219,144 

X 

R-J 

Winona  News . 

21,625 

— 

— 

X 

J&K 

Mississippi: 

Clarksdale  Press  Register  . 

4,753 

X 

WW 

Corinth  Corinthian  . 

4,630 

— 

X 

— 

WW 

Greenville  Delta 

Democrat-Times  . 

13,828 

X 

WW 

Jackson  Clarion-Ledger, 
News  . 

92,329 

X 

X 

Katz 

Meridian  Star  . 

21,250 

X 

X 

— 

Shannon 

Missouri: 

Cameron  News-Observer  . 

1,416 

X 

MPS 

#  Columbia  Missourian  .  . 

4,470 

X 

X 

— 

BK&M 

#  Jefferson  City  Capital 
News  Post-Tribune  .... 

15,137 

X 

X 

_ 

BK&M 

Poplar  Bluff  American 
Republic  . 

13,319 

X 

WW 

St.  Louis  Globe-Democrat 

339,129 

X 

X 

— 

MR&S 

St.  Louis  Post-Dispatch  . . 

385,639 

X 

— 

— 

MMN 

#■  Sedalla  Democrat- 
Capital  . 

13,241 

X 

X 

_ 

BK&M 

Sikeston  Standard  . 

4,843 

— 

X 

— 

WW 

Springfield  News,  Leader 
&  Press  . 

65,473 

— 

X 

— 

B 

Montana: 

Billings  Gazette  .... 

40,600 

X 

X 

J&K 

#  Butte- Anaconda 
Standard  Post  . 

27,528 

X 

_ 

X 

J&K 

Great  Falls  Tribune  Leader 

43,061 

X 

— 

X 

Katz 

ffff  Helena  Independent 
Record . 

7,851 

X 

_ 

X 

J&K 

Livingston  Enterprise  . 

2,982 

X 

— 

X 

J&K 

Missoula  Missoulian- 
Sentinel  . 

20,055 

X 

— 

X 

J&K 

Nebraska: 

Omaha  World-Herald  .... 

250,330 

X 

_ 

X 

O&O 

(Contimied  on  page  124) 
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creates  tangible  customer  benefits-puttlng  proof  of  value 
Into  our  products . . .  underwriting  the  quality  tradition 
of  Allls-Chalmers.  This  we  will  never  change. 


ALLIS-CHALMERS  4c 
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Frequency 


CIrculafion 


Nevada: 

Elko  Free  Press  .  2,900 

Las  Vegas  Review-Journal  25,781 

Reno  Nevada  State 
Journal  Gazette  .  35,113 


New  Hampihire; 


New  Jersey: 

Bayonne  Times  .  14,581 

Elizabeth  Journal  .  52,917 

Hackensack  Record .  98,806 

Long  Branch  Record  .  10,490 

Morristown  Record  .  16,021 

Newark  News  .  273,705 

Newark  Star-Ledger  .  235,336 

Passaic-Clifton 

■Herald-News .  69,727 

Paterson  Call  .  30,988 

Paterson  News  .  52,145 


New  Mexico; 


New  York: 

Amsterdam  Recorder  ....  13,783 

Brooklyn  Dally  .  39,650 

Hudson  Register-Star  ....  8,447p 

Long  Island  Press  .  295,152 

Long  Island  Star-Journal  .  .  98,179 

N.  Y.  Advance .  49,327 

N.  Y.  Herald  Tribune  ....  336,647 

N.  Y.  Mirror .  836,760 

N.  Y.  News .  2,021,395 

Newburgh-Beacon  News  ..  25,311 

N.  Y.  Post .  317,264 

N.  Y.  Times  .  644,175 

N.  Y.  World-Telegram 

&  Sun  .  448,828 

Schenectady  Gazette  ....  47,136 

Syracuse  Herald-Journal 

Herald-American  .  229,900 

Syracuse  Post-Standard  ..  100,000 

North  Carolina: 

Fayetteville  Observer  ....  28,000 

Goldsboro  News-Argus  12,605 

Greensboro  News  Record  118,667 

Kinston  Free  Press  .  10,336 

Morganton  News-Herald  .  6,000 

Salisbury-Spencer  Post  ..  19,211 

Winston-Salem 

Journal  Sentinel  .  108,889 


North  Dakota: 


Ohio: 

Athens  Messenger .  16,472 

Canton  Repository  .  71,221 

Chillicothe  Gazette  .  15,530 

Cincinnati  Enquirer .  217,449 

Cincinnati  Post  & 

Times-Star  .  274,874 

Cleveland  Press  &  News  ..  381,987 

Cleveland  Plain  Dealer  ..  319,662 

Lima  Citizen  .  24,753 

Lima  News  .  25,083 

Lorain  Journal  .  27,989 

Mansfield  News-Journal  .  .  33,673 

Martins  Ferry-Bellaire 

TImes-Leader .  21,042 

Middletown  Journal  .  22,747 

Mt.  Vernon  News  .  10,720 

Niles  Times  .  7, 104 

Newark  Advocate  & 

American  Tribune  .  19,930 

Piqua  Call  .  10,049 

Toledo  Times  Blade .  216.749 

Wooster  Record  .  20,198 

Xenia  Gazette  .  11,054 

Zanesville  Times  Recorder  30,390 

Oklahoma; 

Oregon; 

Bend  Bulletin  .  5,824 
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X  —  X  W-H 

—  —  X  A-K 


X 

X 

W-H 

X 

X 

B&M 

X 

— 

— 

SB&F 

X 

— 

X 

W-G 

X 

— 

— 

W-G 

X 

— 

— 

BK&M 

X 

— 

— 

O&O 

X 

— 

— 

MR&S 

X 

X 

_ 

J.  J.  Todd 

X 

— 

— 

BK&M 

X 

— 

— 

SB&F 

— 

X 

— 

Direct 

X 

— 

— 

Direct 

X 

— 

— 

BK&M 

X 

— 

— 

Newhouse 

X 

— 

— 

Newhouse 

X 

— 

. — 

Newhouse 

X 

V 

— 

X 

SM&S 

X 

_ 

_ 

FA 

X 

X 

— 

Gannett 

X 

— 

X 

Direct 

X 

— 

— 

S-F-W 

X 

_ 

X 

S-H 

X 

X 

— 

Katz 

X 

_ 

_ 

MR&S 

X 

— 

— 

MR&S 

X 

X 

W-G 

— 

X 

— 

GAS 

X 

— 

X 

J&K 

X 

— 

X 

Mulligan 

— 

X 

— 

GAS 

X 

— 

X 

W-G 

X 

— 

— 

K-S 

X 

— 

X 

SB&F 

— 

— 

X 

SB&F 

X 

— 

X 

Cullen 

X 

— 

X 

MR&S 

X 

_ 

_ 

S-H 

— 

— 

X 

S-H 

— 

— 

X 

C&W 

— 

X 

— 

Shannon 

X 

X 

— 

Katz 

— 

X 

— 

Shannon 

X 

X 

— 

Shannon 

X 

_ 

X 

Cullen 

X 

— 

X 

Cullen 

X 

— 

X 

Cullen 

X 

— 

— 

B-K 

X 

_ 

X 

Cullen 

X 

— 

X 

Cullen 

X 

X 

— 

MR&S 

X 

— 

X 

Cullen 

iX 

_ 

X 

Cullen 

X 

X 

Cullen 

X 

X 

W-H 

Frequency 


Circulation 

Bulk 

C-l-D  Other 

Representalive 

Eugene  Register-Guard  . . 

39,614 

X 

X 

S-F-W 

Klamath  Falls 

■Herald  &  News . 

14225 

X 

X 

— i 

NAS 

SCI 

La  Grande  Observer  .... 

3,576 

— 

— 

X 

W-H  1 

COl 

Medford  Mail  Tribune  ... 

17,502 

— 

— 

X 

W-H 

do 

Pendleton  East  Oregonian 

8.588 

X 

— 

— 

W-H  1 

COj 

Portland  Oregon  Journal  . . 

143,593 

— 

— 

X 

O&O  ’ 

Portland  Oregonian  . 

200,1 16 

X 

— 

X 

MR&S 

yo 

Penniylvania: 

ne 

Allentown  Call-Chronicle  . . 

104,089 

X 

— 

— 

SB&F 

Beaver  Falls-New 

mJ 

Brighton  News-Tribune  . 

18,597 

X 

— 

X 

W-G 

fr< 

Brownsville 

thi 

Telegraph  . 

7,619 

X 

■ - 

X 

— 

###  Butler  Eagle  . 

23,909 

X 

— 

X 

SB&F 

cif 

Doylestown-Hatboro 

to 

Intelligencer  . 

12,334 

— 

X 

— 

B-K 

Ellwood  City  Ledger  .... 

6,037 

X 

— 

— 

B-K 

Erie  Times-News  . 

79,668 

— 

X 

— 

Katz 

po 

Gettysburg  Times  . 

7,130 

X 

— 

— 

B-K 

ini 

Greensburg 

lei 

Tribune-Review . 

18,648 

X 

— 

X 

BK&H 

Harrisburg  Patriot-News  . . 

1 17,344 

X 

X 

— 

MR&S 

W 

Homestead  Messenger  . . . 

8,724 

X 

— 

— 

G-DeL 

th 

Jeannette  News- 

Dispatch  . 

10,362 

X 

— 

X 

— 

Lancaster  Intelligencer 

w 

Journal,  New  Era.  News 

82,394 

X 

— 

X 

Direct 

Lebanon  News  . 

23,690 

X 

— 

X 

SB&F 

an 

Levittown-Bristol 

W( 

Times-Courier . 

35.690 

— 

X 

— 

B-K 

New  Castle  News  . 

23,105 

X 

— 

X 

B-K 

New  Kensington- 

do 

Arnold  Daily  Dispatch  .  . 

12,439 

X 

— 

X 

B-K 

Oil  City-Franklin 

Derrick  News-Herald  . . 

22,352 

X 

— 

X 

— 

.  . 

Philadelphia  Bulletin  . 

705,599 

X 

— 

— 

MMN 

tie 

Philadelphia  Inquirer  .... 

618,912 

X 

— 

X 

FA 

a 

Philadelphia  News . 

270,746 

X 

— 

— 

Direct 

ur 

Pittsburgh  Post-Gazette 

eil 

Sun-Telegraph . 

310,176 

X 

— 

X 

MR&S 

pc 

Pittsburgh  Press . 

368,437 

X 

— 

— 

S-H 

la 

Scranton  Tribune. 

Scrantonian  . 

35,200 

X 

X 

— 

W-G 

Sharon-Farrell- 

\e 

Sharpsvllle- Wheatland 

Herald  . 

23,71 1 

X 

— 

X 

G-DeL 

ne 

Tarentum-Bracken- 

to 

ridge  Valley  Times  .... 

21,501 

X 

— 

X 

B-K 

th 

Uniontown  Herald 

ur 

Standard  . 

26,177 

— 

X 

— 

B-K 

ve 

Rhode  Island; 

su 

of 

South  Carolina; 

m 

irn 

$Charleston  News  & 

pe 

Courier,  Post  . 

97,215 

X 

— 

X 

JB 

$Columbla  State  Record  . 

1 17,630 

X 

— 

X 

B 

$Greenville  News  Piedmont 

105,737 

X 

— 

X 

W-G 

Orangeburg  Times  & 

1  CO 

Democrat . 

7,977 

— 

X 

— 

GAS 

1  m 

Spartanburg  Herald- 

pa 

Journal . 

45,963 

— 

X 

— 

GAS 

Sumter  Item  . 

9,255 

— 

X 

— 

GAS 

Union  Times  . 

5,317 

— 

X 

— 

GAS 

pi 

$  Member  "Big  3  In  S. 

C." 

us 

South  Dakota: 

re 

fa 

Sioux  Falls  Argus-Leader 

49,758 

— 

X 

— 

B 

tu 

i 

i  to 

Tennessee: 

jo 

Bristol  Herald  Courier 

Virginia-fennessean  .  .  .  . 

28  61 1 

— 

X 

— 

GAS 

Cleveland  Banner  . 

7,190 

— 

X 

— 

GAS 

Columbia  Herald  . 

10,136 

— 

X 

— 

WW 

at 

Ellzabethon  Star  . 

5,849 

— 

X 

— 

GAS 

Johnson  City 

1 

1  w 

Press-Chronicle . 

21,193 

X 

X 

X 

JB 

CO 

Maryvllle-Alcoa  Times  .  . . 

10,252 

— 

X 

— 

GAS 

to 

Memphis  Commercial 

h( 

Appeal,  Press-Scimitar  . 

362,779 

X 

— 

X 

S  H 

Nashville  Banner  . 

232,715 

— 

X 

— 

B 

Kc 

Shelbyville  Tlmes-Gazette  . 

4.548 

— 

X 

— 

WW 
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(Continued  from  page  23) 
sen  ice?  What  advertising  ac¬ 
counts  do  you  develop?  Where 
do  you  get  the  trucks  to  run  the 
copy  the  advertisers  give  you 
now,  whereas  in  the  old  days 
you  would  walk  around  the  cor¬ 
ner  and  pick  up  an  ad  from  a 
major  retailer  who  was  your 
major  accoimt  around  the  comer 
from  you?  There’s  no  around- 
the-comer  from  you  anymore. 

The  problems  are  very  spe¬ 
cific.  The  men  and  equipment 
to  meet  the  demands  of  a  dis¬ 
persed  area,  and  a  dispersed 
population,  dispersed  advertis¬ 
ing,  are  the  core  of  your  prob¬ 
lem. 

Warner:  I  imagine  that  finding 
the  personnel  to  staff  a  con¬ 
stantly  expanding  area  of  cov¬ 
erage  must  have  its  difficulties. 
What  methods  do  you  use  to  try 
and  attract  young  people  to 
work  on  the  editorial  side? 

Boyd:  One  of  the  things  we 
do,  which  is  very  informal,  we 
make  an  attempt  with  a  imi- 
versity  which  is  in  our  circula¬ 
tion  area,  which  does  not  have 
a  journalism  school,  to  interest 
undergraduates  in  coming  here 
either  to  take  summer  jobs  or 
possibly  to  take  summer  jobs 
later  leading  to  fulltime  posi¬ 
tions.  Now  this  particular  uni¬ 
versity  has  a  very  good  daily 
newspaper  and  through  a  con¬ 
nection  we  have  with  its  edi¬ 
torial  board  we’ve  had,  I  think 
three  different  summers  now, 
undergraduates  from  this  uni¬ 
versity  coming  and  working  on 
summer  jobs  with  us.  Now  some 
of  those  fellows  have  gone  to 
metropolitan  papers.  Up  to  this 
moment  none  has  come  with  us 
permanently.  But  this  is  an  at¬ 
tempt  we  make  to  interest  un¬ 
dergraduates  in  the  area  in 
coming  into  the  newspaper  field 
in  general  and  coming  into  our 
paper  in  particular. 

Quad:  One  fault  with  this 
program,  one  difficulty  in  it  for 
us  as  far  as  getting  our  own 
replacements  is  concerned,  is  the 
fact  that  we  do  not  have  a  great 
turnover;  so  that  while  we  like 
to  encourage  people  to  take  up 
journalism  we  cannot  go  so  far 
as  to  assure  them  that  there  will 
be  an  opening  here  when  they 
are  ready  for  it. 

Warner:  What  about  editorial 
content?  How  does  this  differ 
today  from  20-30  years  ago  and 
how  is  this  affected  by  the  news¬ 
paper  and  area  expansion  you’ve 
been  describing? 

Boyd:  Well,  let  me  say  this. 
editor  ac  PUBLISHER 


Twenty-five  years  ago,  if  we 
had  run  a  story  on  say  urban 
redevelopment,  it  would  have 
been  most  unlikely.  We  might 
have  run  a  story  about  the  idea 
of  federal  housing  being  dis- 
cused  in  Washington,  a  very, 
very  slight  reference  to  it.  But 
today  there  is  so  much  urban 
redevelopment  going  on  in  New 
Brunswick  proper  and  vicinity 
that  we  have  one  man  that  I 
think  can  stack  up  as  a  spe¬ 
cialist  anywhere  in  the  smaller 
papers,  a  specialist  in  that  kind 
of  news  coverage.  In  the  old 
days  zoning  would  hardly  be 
mentioned.  Today  with  all  these 
new  residential  areas,  zoning 
board  meetings  are  in  the  paper 
day  after  day.  Altogether,  I 
think  there’s  a  tremendous 
change  in  the  news  content  of  a 
paper  in  the  last  20  years. 

Quad:  We  have  had  periodic 
meetings,  we  get  together  in¬ 
formally  at  least  once  a  year  to 
determine  a  greater  degree  of 
selectivity  in  the  news  content. 
We  have  had  to  eliminate  over 
a  period  of  many  years,  per¬ 
sonals,  for  example,  which  20 
years  ago  used  to  be  a  popular 
feature  for  suburban  towns  and 
in  our  own  town.  We’ve  had  to 
eliminate  them  for  space  and 
leave  other  news  of  this  nature 
to  the  weeklies  because  we  sim¬ 
ply  don’t  have  the  space  for  it. 
Now  as  we  take  in  all  these 
additional  suburban  towns  and 
these  additional  programs  which 
develop  in  them,  as  Mr.  Boyd 
has  said,  we  are  covering  things 
such  as  zoning  and  planning, 
which  we  never  covered  20  years 
ago.  But  now  we  don’t  miss 
covering  them  because  we  get 
so  many  major  stories  out  of 
them. 

Boyd:  John  mentioned  the 
matter  of  space.  I  think  it  goes 
far  beyond  the  need  of  space. 
We  have  to  be  an  awful  lot  more 
exacting  in  selecting  material 
which  we  think  will  interest  our 
readers,  and  this  goes  beyond 
the  matter  of  space  limitations. 
For  example,  you  have  to  have 
a  reporter  nowadays  who  can 
discuss  a  jet  port  intelligently. 
We  never  heai^  of  jets  20  years 
ago. 

Warner:  Well,  up  to  this  point 
we’ve  concentrated  on  what 
some  of  the  differences  are  be¬ 
tween  publishing  today  and  20, 
30  years  ago.  But  how  about 
problems  which  are  specifically 
of  this  era?  What  do  you  people 
feel  are  the  one  or  two  biggest 
problems  in  the  publishing  busi¬ 
ness  today? 
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Sheble:  I  think  the  major 
problem  that  hasn’t  been  men¬ 
tioned  yet  is  this  profit  squeeze. 
It  seems  to  be  a  vicious  yearly 
cycle  of  wage  and  salary  in¬ 
creases  and  shorter  working 
hours,  and  so  forth,  and  its  all 
almost  routine  now.  It’s  a  con¬ 
stant  battle  and  problem  to  in¬ 
crease  your  revenues  and  to  at¬ 
tempt  to  keep  up  with  increased 
production  costs  in  a  newspaper 
today. 

Warner:  Do  you  feel  you  have 
problems  with  unionism  in  this 
area  today? 

Boyd:  Well  certainly  there  are 
problems.  The  first  question  is 
a  matter  of  profits.  I  really  feel 
that  should  have  gone  without 
saying  as  the  number  one  prob¬ 
lem:  How  to  make  a  profit,  and 
make  it  when  you  have  an  ex¬ 
panding  area  to  serve,  a  more 
discerning  and  demanding  read¬ 
ing  public  and  more  demanding 
advertising  support.  Now  you 
mentioned  the  problems  caused 
by  unions.  There  is  a  growing 
pressure  on  the  part  of  unions 
all  the  time  to  get  more  con¬ 
cessions,  to  get  more  money. 
That’s  true  of  the  entire  coun¬ 
try.  The  problems  exist  in  try¬ 
ing  to  work  out  an  agreement 
under  which  you  can  make  a 
profit  as  a  newspaper  publisher 
but  one  which  is  also  agreeable 
to  the  union  negotiators.  It’s 
a  daily  24-hour  a  day  problem 
trying  to  resolve  the  viewpoints. 
It’s  nothing  new.  We’ve  lived 
with  it  and  continue  to  live 
with  it. 

Warner:  I’ve  been  told  by  some 
newspapers  that  irrational  union 
demands  are  virtually  killing 
their  business  and  making  news 
coverage  very  diflScult.  How  do 
you  feel  about  it? 

Boyd:  Well,  it’s  getting  harder 
every  day  to  make  a  dollar.  And 
the  main  reason  it’s  getting 
harder  is  that  you  have  a  grow¬ 
ing  wage  spiral.  Now  there’s  a 
very  definite  continuing  attempt 
to  find  agreement  between  the 
demands  made  of  the  publisher 
on  the  part  of  the  unions  and 
the  demands  made  of  the  pub¬ 
lisher  on  the  part  of  the  stock¬ 
holders.  I  think  it’s  a  matter 
of  trying  to  resolve  this.  The 
union  approach  is  different  from 
ours.  That’s  understandable; 
their  views  are  different  from 
ours;  we  sit  on  opposite  sides  of 
the  table.  I  suppose  it’s  a  prob¬ 
lem  like  any  problem.  I  think 
running  a  business  is  a  problem. 
It’s  not  a  cinch. 


Quad:  We’ve  had  what  I  con¬ 
sider,  and  maybe  I  should  speak 
personally,  some  rather  fairly 
good  cooperation  from  the  union 
people.  Going  back  to  the  in¬ 
stallation  of  tape  here,  and  I 
think  we  were  among  the  first 
papers  in  the  state  to  introduce  i 
tape,  there  was  a  general 
thought  that  the  unions  would 
oppose  this.  But  we  sat  down 
with  them  and  talked  to  them 
about  it  before  we  brought  the 
equipment  in  and  we’ve  had  very 
pleasant  relations.  This  is  not 
true  all  over  but  they’ve  been 
cooperative  to  this  extent.  I 
think  these  union  people  know  i 
their  business.  They  don’t  know  | 
too  much  about  our  business,  I 
don’t  believe,  except  in  their  own 
room. 

I 

Boyd:  I  think  to  sum  it  up, 
that  it’s  perfectly  understand-  I 
able  the  union  will  make  the  I 
strongest,  most  persuasive,  most  j 

carefully  planned  case.  We’ll  ' 

do  the  same.  They  know  their  ' 
business  and  they  present  their 
case  factually  and  accurately 
and  with  a  great  deal  of  persua¬ 
sion.  We  also  present  our  case 
with  a  great  deal  of  persuasion. 

We  think  we  know  our  business. 
Calling  it  a  problem  is  perhaps 
an  incorrect  phrase.  I  think  it’s  . 
a  fact  of  business  life.  | 

Quad:  I  think  that  we  might 
get  in  the  record  that  we  have  j 
never  had  any  real  evidence  of  I 
any  bitterness  here  with  our 
unions.  One  union  has  been  here  | 
I  think  at  least  50  years.  And  I  ' 
think  our  present  publisher’s  j 

grandfather  was  originally  a  j 

printer  in  a  union. 

j 

Boyd:  He  carried  a  card  until 
the  day  he  died.  '■ 

Warner:  I’d  like  to  get  some 
of  your  ideas  now  about  circula¬ 
tion  growth.  Some  surburban 
newspapers  are  optimistic  and 
they  are  convinced  that  they  are 
picking  up  and  will  continue  to 
pick  up  circulation  at  the  ex¬ 
pense  of  the  large,  metropolitan 
papers.  What  do  you  think  about 
this? 

Ellis:  I  do  not  believe  we  are  i 
taking  circulation  away  from 
the  New  York  papers.  We  are 
only  getting  a  certain  percent¬ 
age  of  the  new  families  coming 
into  our  area  and  we  are  ap-  , 
pealing  to  them  by  giving  them  I 
local  news  which  they  do  not 
get  in  the  metropolitan  papers. 
Most  of  these  newcomers  to  our  ^ 
area  are  property  owners  who 
are  interested  in  taxes,  schools, 
(Continued  on  page  127) 
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Circulation 


Texas: 

/  Beaumont  Enterprise 

Journal .  91,279 

/  Corpus  Christ! 

Caller-Times  .  91,124 

/  Dallas  Times-Herald  ....  190,364 

@  Denison  Herald  .  12,992 

Edinburgh  Review  .  4,696 

/Ft.  Worth  Star-Telegram  241,916 
@  Freeport  Brazosport 

Facts  .  7,900 

Utah: 

@  Greenville  Herald- 

Banner  .  9,439 

/  Houston  Chronicle .  205,824 

Houston  Post .  218,013 

Houston  Press .  102,517 

(S)  Marshall  News 

Messenger .  II  ,494 

@  Paris  News .  10,974 

/  San  Antonio 

Express-News  .  142,606 

San  Antonio  Light .  110,070 

Wichita  Falls 

Record-News,  Times  ...  47,124 

Provo  Herald  .  14,079 

Vermont: 

Burlington  Free  Press .  32,549 

Virginia: 

Clifton  Forge  Review  ....  2,850 

Newport  Daily  Press 

Times-Herald  .  71,244 

Norfolk  Virginian-Pilot 

Ledger-Star .  208,479 

Pulaski  Southwest  Times  . .  4,671 

Radford  News-Journal  ....  3,496 

Richmond  Times-Dispatch, 

New  Leader  .  252,606 

Washington: 

Bremerton  Sun  & 

News  Searchlight .  21,400 

Bellingham  Herald  .  20,358 

Centralia  Chehalis 

Chronicle .  10,326 

Everett  Herald  .  29,945 

Longview  News .  18,518 

Seattle 

Post-Intelligencer .  213,231 

Seattle  Times  .  223,264 

Vancouver  Columbian  ....  23,358 

Wenatchee  World  .  18,297 

West  Virginia: 

Beckley  Post-Herald 

Raleigh  Register  .  28,260 

Charleston  Gazette, 

Gazette-Mail .  121,353 

Wisconsin: 

Eau  Claire  Leader  Telegram  27,279 

Kenosha  News .  23,853 

La  Crosse  Tribune .  33,000 

Marinette  Eagle-Star  ....  8,236 

Milwaukee  Journal .  370,989 

Sheybogan  Press  .  27,044 

Wis.  Rapids  Tribune .  9,537 


Wyoming: 


Frequency 

Bulk  C-l-D  Other  Representative 


X 

— 

X 

B 

X 

_ 

X 

B 

X 

— 

X 

B 

— 

— 

X 

Texas  H-H 

X 

— 

— 

C.  W.  Hurley 

X 

— 

X 

B 

— 

X 

- 

TNR 

Texas  H-H 

X 

— 

X 

B 

X, 

— 

X 

MR&S 

X 

— 

X 

S-H 

— 

— 

.X 

Texas  H-H 

— 

— 

X 

Texas  H-H 

X 

_ 

X 

B 

X 

— 

X 

HAS 

X 

X 

— 

Kafz 

X 

X 

- 

NAS 

X 

X 

- 

JKG&S 

— 

— 

X 

Direct 

X 

— 

X 

S-F-W 

X 

X 

_ 

JB 

— 

X 

— 

GAS 

— 

X 

— 

GAS 

— 

— 

X 

S-F-W 

X 

— 

X 

W-H 

X 

— 

X 

W-H 

X 

_ 

X 

W-H 

X 

— 

X. 

W-H 

X 

X 

W-H 

X 

— 

X 

HAS 

X 

— 

X 

O&O 

X 

— 

x 

W-G 

X 

— 

X 

W-H 

X 

— 

— 

W-G 

X 

— 

- 

JKG&S 

_ 

X 

Shannon 

X 

— 

— 

J&K 

X 

— 

X 

J&K 

X 

— 

— • 

Direct 

X 

— 

— 

MMN 

X 

— 

X 

W-G 

— 

X 

X 

Scheerer 

(List  supplied  by  Canadian  Daily  Newspaper  Publishers  Association  and 
represents  40%  of  the  dailies  in  Canada). 


Frequency 

Circulation  Bulk  C-l-0  Other  Representative 


Alberta: 

Calgary  Herald  . 

72.539 

X 

— 

X 

Southam,  C&W 

British  Columbia: 

New  Westminster 

British  Columbian  . 

17,525 

X 

X 

Austin,  J-B 

Kamloops  Daily  Sentinel  .  . 

6,553 

X 

— 

X 

Thomson,  JKG&S 

Kelowna  Courier  . 

5,138 

X 

— 

X 

Thomson,  JKG&S 

Nanaimo  Free  Press  . 

8.188 

X 

— 

X 

Thomson,  JKG&S 

Penticton  Herald  . 

4,805 

X 

— 

X 

Thomson,  JKG&S 

Nova  Scotia: 

Amherst  Daily  News . 

4.054 

X 

— 

X 

Direct 

Ontaria: 

Barrie  Examiner  . 

8,136 

X 

— 

X 

Thomson 

Brantford  Expositor . 

21.205 

X 

— 

X 

Direct 

Chatham  Daily  News  .... 

14,327 

X 

— 

X 

Thomson,  JKG&S 

Cornwall  Standard- 

Freeholder  . 

13.440 

X 

_ 

X 

Thomson,  JKG&S 

Hamilton  Spectator  . 

103.885 

X 

— 

X 

Southam,  C&W 

Kitchener-Waterloo  Record 

35.682 

X 

— 

X 

Direct 

Niagara  Falls  Review  .... 

14,912 

X 

— 

X 

Edwards  Ltd. 

Owen  Sound  Sun-Times  . .  . 

1 1,001 

X 

— 

X 

Chitty  &  Assoc. 

North  Bay  Nugget . 

13,817 

X 

— 

X 

Southam.  C&W 

Orillia  Packet  &  Times  . . . 

5,755 

X 

— 

X 

Thomson,  JKG&S 

Ottawa  Citizen  . 

69,578 

X 

— 

X 

Southam,  C&W 

Oshawa  Daily  Times  . 

16,305 

X 

— 

X 

Thomson,  JKG&S 

Pembroke  Observer  . 

6,631 

Xi 

— 

X 

Thomson,  JKG&S 

Port  Arthur  News-Chronicle 

14,662 

X 

— 

X 

Thomson,  JKG&S 

St.  Catherines  Standard  . . 

27,017 

X 

— 

X 

Direct 

Sault  Ste.  Marie  Star  .... 

16,258 

iX 

— 

X 

Chitty  &  Assoc. 

Sarnia  Observer  . 

15.586 

X 

— 

X 

Thomson,  JKG&S 

Sidbury  Star . 

28,757 

X 

— 

X 

Thomson,  JKG&S 

Timmins  Press . 

10.533 

X 

— 

X 

Thomson,  JKG&S 

Toronto  Globe  &  Mail  .  . . 

226,500 

X 

— 

X 

Direct 

Toronto  Star . 

330,286 

X 

— 

X 

W-G 

Toronto  Telegram  . 

235,005 

X 

— 

X 

Several 

Welland-Port  Colborne 
Tribune  . 

15,975 

X 

_ 

X 

JKG&S 

Woodstock-Ingersoll 

Sentinel-Review  . 

9.624 

X 

— 

X 

Thomson.  JKG&S 

Prince  Edward  Island: 
Charlottetown  Guardian 
and  Patriot . 

19,132 

X 

X 

Thomson 

Quebec: 

Quebec  Chronicle 

Telegraph  . 

5,687 

X 

_ 

X 

Thomson 

Saskatchewan: 

Moose  Jaw  Times-Herald  . 

7,943 

X 

— 

X 

Thomson.  JKG&S 

Prince  Albert  Herald  .... 

6,877 

X 

— 

X 

JKG&S 

**  Member  of  Georgia  Group. 

***  Member  of  Kansas  Group. 

#  Member  of  Central  Missouri  Group. 

if  Member  of  "Montana  Group".  Livingston  optional. 
if  if  if  Member  "Western  Penna.  Hometown  Dailies"  Group. 
/  Member  of  "Texas  Group".  Corpus  Christ!  optional. 

(5)  Member  "Northeast  Texas  Market  Group". 
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A-K— Allen-Ktapp  Co. 

Austin. — W.  H.  Austin  &  Co. 

B — Branham  Co. 

B&M — Bogner  &  Martin. 

B-K — Bottinelli-Kimball.  Inc. 

BK&M — Burke,  Kuii>ers  &  Mahoney,  Inc. 
C&W — Cresmer  &  Woodward,  Inc. 
Cullen— John  W.  Cullen  Co. 

FA— Fitzpatrick  Associates. 

G-DcL — Galla«rher-De  Lisser,  Inc. 
Gannett — Gannett  Advertising  Sales,  Inc. 
GAS — General  Advertising  S«wice. 

HAS — Hearst  Advertising  Service. 


IDN — Inland  Daily  Newspapers. 

J&K — Jann  &  Kelley,  Inc. 

JB — John  Budd  Co. 

JKG&S — Johnson.  Kent,  Gavin  &  Binding,  Inc. 
Katz — The  Katz  Agency,  Inc. 

K-S — Kelly-Smith  Co. 

MMN — Million  Market  Newspapers,  Inc. 

MPS — Missouri  Press  Service,  Inc. 

MR&S — Moloney,  Regan  &  Schmitt. 

Newhouse — Newhouse  Newspapers. 

NAS — Newspaper  Advertising  Service  Co. 

O&O — Omara  &  Ormsbe,  Inc. 


PA. — Perry  Associates. 

R-J — Ridder-Johns.  Inc. 

S-F-W— Sawyer-Ferguson-Walker.  Co. 

S-H — Scripps-Howard  Newspapers 
SB&F — Story,  Brooks  &  Finley,  Inc. 

S&S — Scolaro,  Meeker  &  Scott,  Inc. 

Southam — Southam  Newspapers. 

Tex.  H-H — Texas  Harte-Hanks  Newspapers. 
TNR — Texas  Newspaper  Representatives.  Inc. 
Thomson — Thomson  Newspapers. 

WW— Wallace  Witmer  Co. 

W-G— Ward-Griffith  Co. 

W-H— Weat-Holliday  Co. 
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An  Ultimate 

(Continued  from  page  125) 

palth  roffulations,  ordinances  of 
-pr>'  kind  and  they  cannot  get 
hat  in  the  metropolitan  paper. 
>,ey  must  buy  a  local  one.  And 
believe  that  our  news  depart- 
piit  is  covering  this  situation 
sr>-  well  by  not  filling  the  pa- 
pr  with  wire  news  but  allowing 
nsiderable  space  to  local  prob- 
ejis.  And  that  is  helping  to  get 
leople  to  buy  our  paper,  probab- 
y  at  the  same  time  as  they  buy 
I  metropolitan  paper.  We  hope 
hat  some  day  they  will  become 
D  accustomed  to  ours  that  if 
hey  have  to  give  up  one  they 
Fill  maintain  ours  and  give  up 
he  metropolitan,  but  I  think 
hat  is  rather  far-fetche<l. 

Boyd:  I  don’t  want  to  sound 
‘xaggerated  but  I  honestly  feel 
hat  it  may  get  to  the  point  in 
nie,  when  there  may  be  one 
aper  they  will  read;  providing, 
if  course,  we  can  meet  the 
landard  which  I  think  the  read- 
rs  do  demand. 

Vamer:  That  will  entail  a  good 
alance  in  a  suburban  newspaper 
letween  local,  international  and 
(ate  news. 

Boyd:  And  national,  of  course, 
rhe  whole  gamut.  That’s  the 
iltimate.  It  will  have  to  be  very 
arefully  edited  so  that  you  can 
lut  it  in  the  amount  of  space 
ou  have  available.  It’s  a  hell 
f  a  hard  editing  job,  but  I  think 
t  can  be  done. 

Varner:  Are  you  moving  in  that 
iin'Ction  now? 

Boyd:  Steadily. 

Quad:  I  think  we’v’e  always 
ad  a  balance  on  what  might  be 
esoribe<l  as  wire  news  and  local 
e  vs.  We’ve  always  had  a  pretty 
W)d  balance.  Now  we  are  try- 
to  create  a  greater  feeling 
n-ong  our  people  on  the  desk 
lat  the  person  who  buys  and 
■ads  this  paper  is  not  buying 
Tiother  paper.  I  think  there’s 
fallacy  in  the  thinking  of  a 
)tof  people  that  so  many 
cople  do  read  two  papers  and  I 
on’t  think  this  is  entirely  true, 
think  a  great  many  people 
sly  on  our  paper.  Now  in  su- 
urliia  we  are  getting  a  lot  of 
ommuters  and  they  will  come 
ome  with  a  New  York  paper 
r  Newark  paper  or  they’ll  buy 
morning  paper  on  their  way 
ito  work  and  bring  it  home 
ith  them,  so  that  they  will  get 
second  paper  and  probably  as 
>ng  as  they  are  commuters  they 
ill  get  a  second  paper.  But  I 
link  that  these  same  people 
ill  be  relying  on  the  local  pa- 

DITOR  8c  publisher 
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per  to  know  when  to  bring  their 
children  to  school  to  register 
them  for  classes  and  things  like 
that  which  will  never  get  in  the 
New  York  papers. 

Ellis:  I  think  we  must  remem¬ 
ber  that  out  here  we’re  enjoying 
a  wonderful  growth  in  popula¬ 
tion,  whereas  the  metropolitan 
cities  are  suffering  a  shrinkage. 
That  means  in  order  to  keep 
their  circulation  to  where  it  was 
they  must  invade  our  area;  if 
they  want  to  get  an  increase, 
they  must  come  out  into  the 
suburbs.  And  therefore,  I  think 
that  within  the  next  few  years 
we  can  look  forward  to  very 
stiff  competition  from  the 
metropolitan  papers.  It’s  bound 
to  come;  they  don’t  want  to  con¬ 
tinue  to  shrink  in  circulation  and 
they’ve  got  to  look  outside  the 
city  limits  to  get  it. 

Nelson:  I’d  like  to  add  on  the 
behalf  of  advertising  another 
problem  that  the  metropolitans 
have.  In  this  area  I  would  say 
that  the  commuting  shopper  is 
pretty  much  of  a  thing  of  the 
past.  The  suburban  stores  have 
moved  out  and  where  once  we 
had  large  numbers  of  women 
particularly  shopping  in  the 


New  York  area,  that  is  no 
longer  true.  And  again  for  in¬ 
tense  family  reader  interest  in 
a  newspaper,  it  would  certainly 
have  to  include  advertising  and 
this  is  a  particular  problem  of 
the  metropolitan  papers,  that 
they  don’t  have  the  interest  in 
advertising  out  in  the  suburbs. 

Warner:  Do  you  people  see  any 
completely  new  directions  com¬ 
ing  in  the  publishing  field,  new 
ideas  and  methods  coming  in 
the  running  of  newspapers? 

Boyd:  I  think  new  avenues 
are  being  explored.  First,  I  can’t 
give  you  the  dollar  figrures  but 
for  the  first  time  that  I  know 
of  in  a  number  of  years,  the  re¬ 
search  committee  of  the  Ameri¬ 
can  Newspaper  Publishers  As¬ 
sociation  is  being  quite  aggres¬ 
sive  in  its  research,  particularly 
in  production  methods  and  tech¬ 
niques.  What  the  end  product 
of  that  research  will  be,  of 
course  none  of  us  knows,  but  I 
think  we’re  conscious  of  new 
techniques  being  developed, 
tested  and  tried.  You  certainly 
find  an  increase  in  the  interest 
of  people  attending  such  things. 
Life  magazine  I  understand  is 
involved  in  the  new  television 


technique  in  which  you  actually 
do  candid  camera  photography 
of  live  subjects  under  the  tele¬ 
vision  camera.  A  lot  of  people 
aren’t  aware  of  that  yet.  That’s 
a  brand  new  development  and 
it’s  going  to  mean,  of  course,  a 
counter-measure  of  some  sort 
which  newspapers  will  have  to 
follow. 

Sheble:  I  think  the  whole  in¬ 
dustry  is  watching  this  web  off¬ 
set  press  that  Williamsport  Grit 
is  about  to  put  in.  Some  day  all 
new.spapers  will  be  offset.  And 
then  of  course  cold  type  has 
come  a  long  way. 

Warner:  Do  you  see  any  radical 
change  in  the  attitude  toward 
the  classical  newspaper  style  of 
writing:  the  inverted  pyramid 
story  with  the  who,  what,  when, 
where  and  why  in  the  first  few 
paragraphs  and  then  written 
tightly  all  the  way  down  so  that 
you  can  lop  off  at  the  bottom 
and  still  have  the  essentials  at 
the  top? 

Quad:  I  frankly  thought  that 
that  style  had  been  very  much 
abandoned  already.  I  mean 
starting  with  who,  what  and 
when  and  then  going  down.  It’s 
like  writing  a  program  story  for 
my  money.  "Take  a  program 
home  and  write  the  story  about 
what  happened  at  the  meeting. 

Boyd:  One  important  thing 
we’ve  omitted  is  automation  in 
bookkeeping  and  copying  sys¬ 
tems.  ’This  is  another  important 
change  we’re  all  undergoing. 

Castles:  Yes,  with  the  new 
machinery  coming  out  and  de¬ 
velopment  of  new  office  tech¬ 
niques,  which  we  try  to  keep  up 
with  all  the  time,  why  we  feel 
as  our  expansion  develops  and 
our  circulation  and  advertising 
grows,  with  the  introduction  of 
machines  we  can  solve  our  staff 
problems  by  using  machinery 
rather  than  by  hiring  new  people 
and  that’s  been  our  goal  all 
along.  As  we  grow  we  don’t  add 
personnel  but  we  try  to  intro¬ 
duce  new  machinery  to  keep 
payroll  costs  down. 

Boyd:  You  see  we  have  a 
problem  where  everything  is  in¬ 
creasing.  We  have  more  bills 
that  we  send  out,  circulation 
hills,  advertising  bills;  every¬ 
thing  is  growing  in  numbers. 
There’s  a  greater  volume  of 
everything  being  handled  in  our 
billing  and  accounting  proce¬ 
dures  so  we  feel  these  techniques 
of  automation  can  help  us  ab¬ 
sorb  the  additional  burdens, 
which,  thank  God,  we  are  very 
happy  to  carry. 


THANK  YOU! — Alicia  Patterson,  co-publisher  and  editor  of  Newsday, 
curtsies  upon  receivin9  a  "Bravo"  award  of  the  New  York  Newspaper 
Women's  Club  from  president  Kay  Lawrence,  AP,  at  left,  and  ex- 
presiderrt  Kathleen  McLau9hlin,  New  York  Times,  at  ri9ht.  It  was  the 
first  "Bravo"  to  be  handed  out  by  the  club  in  five  years. 
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FOR  MGHT  LIFE: 


Pok  e  Y our  ANP  A  Head 
Into  This  Lyons  Den 


list  of  newspapers  to  108  with 
circulation  of  about  14,000,000, 


providing  him  with  a  comfort¬ 
able  living,  by  covering  the 
nightclubs  as  a  regular  report- 
orial  beat. 

“It  has  its  advantages,”  he 
commented.  “I  get  my  material 
that  way  and  people  know  where 


Publishers  will  find  it  easy  piano  player  and  singer,  I  would  reach  me  ^  phone  me 


news  tips  during  the  luncheon 
hours  and  through  the  evening 
into  early  morning.” 

Home  is  at  Central  Park  West 


this  year  to  get  into  any  New  recommend  the  Little  Club  after 
York  night  club  during  the  midnight. 

middle  of  the  week,  Leonard  “For  the  parade  of  people, 

Lyons,  who  has  written  his  the  kind  of  show  that  New  j  qi  ^  04.  o  n  on 

Lyons  Den  column  for  the  New  York  offers  that  is  different  from  ^  ^  u  w  “ 

Yorfc  Po.st  since  .May  14,  1934,  all  others,  visit  Sardi’s,  El  and  soon  to  be  married ;  Warren, 

advised  this  week.  .Morocco,  the  Stork  or  Harwyn  Columbia; 

And  if  you  really  want  to  do  Club.  Then  something  new  has  ®  *both  at  Fleldston^uren 

some  fancy  pub  crawling  you  been  added  to  New  York  that  is  seem^to  be 


might  follow  this  reporter  on 
his  rounds.  He  begins  his  day  at 
1  P.M.  at  Sardi’s  West  and 


different  and  impressive,  a  new 
chain  of  restaurants  operated  by 
group  of  imaginative  men 


winds  up  at  about  3  A.M.  at  under  the  name  of  Restaurant 


375  Park  Ave.  Incidentally,  Mr. 


interested  in  journalism.  But 
neither  did  their  father  at  the 
start.  He  was  born  on  the  East 
Side  of  New  York.  His  father 
died  when  he  was  seven,  and 


Leonard  Lyons 


the  hemispheres.’ 


Wide  Variety 


Associates.  To  be  successful  in 

Lyons  does  all  his  eatine  at  New  York,  a  restaurant  must  'I'*!  ^‘7“’ 

L,yons  aoes  an  nis  eaung  ai  .  Leonard  had  to  start  helping  his 

home,  with  Mrs.  Lyons  and  their  uot  only  be  good,  it  must  be  .  nandv  store 

four  sons,  and  he’s  not  too  keen  different.  And  these  places  are  ,  ’  ,  ,  education' 

on  drinking.  successful— The  Four  Seasons,  education. 

But  few  know  New  York  night  Park  Ave  the  Brasserie  in  La^  School  Graduate 

life  better  than  Leonard  who  tjie  same  building.  La  Fonda  del  as  a  law 

1:1,.,  Sol,  a  rare  bargain,  in  the  Time  He  was  graduated  as  a  law- 

keeps  his  hawk-like  nose  for  ^  Building  and  the  Tower  yer  from  St.  John’s  University 
news  poking  from  table  to  table  “  Buiiaing,  ana  me  lower  ^  ^ 

«„i,r  Suite  at  the  same  address.  t.'UW  ocnooi,  so  mgn  up  in  nis 

hattpr  knnwm  nlnj'ps  nrnnnH  the  Restaurant  Associates  also  run  class  that  he  was  offered  the 

world  ai  ha  nnf  tha  the  Hawaiian  Room,  and  Leone’s,  opportunity  to  write  for  the 

rhar  ’drv  in  hfs^Lr  *<Rrna^  noted  for  its  Italia^  food.  Law  Review.  He  didn’t  care 

other  day  in  his  office.  Broad-  ^^out  writing,  however.  Instead, 

way  IS  no  longer  an  exclusive  Good  Food  after  being  admitted  to  the  bar. 

New  York  street,  it  has  its  ,  ,,  he  became  associated  with  the 

roots  in  Manhattan,  but  its  vi<5it  tha  Cnlnnv  T  a  Armstrong,  Keith  &  Kern 

branches  extend  out  over  all  must  visit  the  Colony  Le  1090 

Pavilion,  Cote  Basque,  Cham-  xt  “  '  o  1  •  01.  u 

bord’s  or  the  new  Caravelle,  ^ow  a  Sylvia  Schomberger 

which  just  provided  the  White  enters  the  Lyons  story.  Sylvia 
House  with  a  chef.  Then  there’s  suggest^  he  ought  to  be  able  to 

club  capital  of  the  world,”  Mr.  ^'Tf^no^er^^nnwation^  to^New  ^tbis  thoii^t  by  MS^Etomn- 
Lyons  added.  “Las  Vegas  may  Vnrt  Wht  bfa  ara  tha  hni^  K^r,  then  a  columnist  on  the 
have  bigger  names,  but  the  real  night  life  are  the  bare  jyjj  g  Leonard  decided  he 

otor.  tVi^,.o  with  sawdust-covered  floors  like  ^  ^ 

star  there  remains  the  dice  ««  atv,  would  become  a  columnist. 

4.„i,i„c  Jim  Downeys  on  oth  avenue,  t-.  ^  t  j  •  -i  j 

.  Where  you’ll  find  Broadway  For  four  j^ars  Leonard  visit^ 
“For  more  than  a  quarter  of  relaxing  after  their  per-  newspaper  editors.  With  him  he 

a  century  the  night  clubs  here  formancas  at  2  A  M  Naw  York’s  carried  a  growing  scrap  book  of 
have  prov^  themselves  to  me  to  approach  to  the  English  bis  contributions  published  by 

be  a  reliable  economic  barometer,  neighborhood  nub  is  P  J  other  columnists.  Editors  turned 
Right  now,  as  a  top  luxury,  their  clave’s  bar  on  Third  avenue.  ‘  b**"  down,  ^ying  he  didn’t  know 

business  is  down,  while  the  stock  “jazz  lovers _ and  there  is  a  bow  to  write. 

market  continues  bafflingly  to  new  cult  of  them  among  success-  Finally,  when  David  Stern 
ri^.  So  publishers  will  find  no  business  executives  in  New  bought  the  Post,  Harry  T. 
difficulty  sampling  the  wide  York— will  be  sure  to  go  to  the  Saylor,  managing  editor,  decided 
variety  ^of  good  entertainment  Enibers,  Basin  Street  East,  the  be  wanted  to  start  a  Broadway 

Round  Table  or  Birdland.  column.  Five  hundred  applied 

“New  York  has  also  developed  ^or  the  job.  Among  them  was 
something  that  has  been  common  Lyons.  All  submitted 


“No  enterprise,”  was 
ruling  of  the  late  Herbert  Bd 
ard  Swope,  one  of  the  judgj 
who  later  changed  his  mind 
“This  certainly  was  enter  pH 
in  the  true  American  style,” 
said.  “An  East  Side  boy,  groW 
up  and  invited  by  the  Presi(lt( 
of  his  country  to  dinner.” 


Newsprint  Producer 
Tells  Midwest  Optimi^ 


‘New  York  is  still  the  night 


being  offered  these  nights. 

‘For  lavish  shows  there  are 
the  Latin  Quarter  and  Copa- 


ToRoy 

Publishers  in  the  Middle  W( 
are  looking  forward  to  improv 
business  in  the  rest  of  this  y 
shareholders  of  Abitibi  Pod 
&  Paper  Co.  were  told  at  t 
company’s  annual  meeting  .4f 
13. 

D.  W.  Ambridge,  compa^ 
president,  noted  that  Abitit 
newsprint  business  was  off 
the  first  quarter  of  this  yel 
because  Midwestern  ciistoinq 
didn’t  consume  as  much  as  th 
did  last  year  and  so  ordered  Id 

“We  certainly  hope  their  foj 
casts  are  borne  out  by  i  ventl 
Mr.  Ambridge  said. 

He  also  warned  that  there 
pressure  from  Scandinavij 
suppliers  on  the  Americl 
market. 


cabana.  You  shouldn’t  miss  in  Europe  for  some  time _ that  is  samples.  Leonard  was  chosen 


Julius  Monks  Downstairs  and  certain  places  for  certain  nights  ^or  the  job  at  $50  a  week  on  a 


60-day  trial.  As  soon  as  that 


upstairs,  and  at  the  Blue  Angel  — Luchow’s  for  Sunday  eve- 
you’ll  find  a  different  act  every  nings,  Voisins  for  Saturday  or  test  was  over  and  his  pay  was 
10  minutes.  For  violins  and  Sunday  lunch,  the  Palladium  raised  to  $60  a  week  Len  mar- 
singers  there’s  the  Bon  Soir  in  for  Wednesday  evening.  ried  Sylvia. 

Greenwich  Village.  Another  good  “Greenwich  Village  has  been  Looking  back  over  this  long 
place  to  visit  is  the  Chez  Vito  under  assault  lately,  but  that’s  career  of  reporting,  Mr.  Lyons 
at  36  E.  60th.  a  shame.  Publishers  who  have  singled  out  a  dinner  to  which 

“Good  entertainment  is  now  never  been  there  would  enjoy  the  President  Truman  invited  him 
at  the  Persian  Room  of  the  Premise,  featuring  actors  doing  and  his  wife  on  Jan.  19,  1953, 
Plaza  and  the  Empire  Room  of  impromptu  turns  at  the  sug-  just  before  the  inauguration  of 
the  Waldorf-Astoria,  where  gestion  of  the  audience,  and  the  President  Eisenhower.  Mr.  Tru- 
you’ll  hear  Gordon  McRae,  one  Gaslight  Cafe,  an  express©  joint,  man  gave  him  permission  to 
of  the  rarest  voices  in  the  show  where  poets  recite  their  own 
world  of  today.  For  the  dim  new  verses.” 


Referring  to  the  large  amc:| 
of  unused  newsprint  capacity. 
North  America,  Mr.  Anibril 
said  it  may  be  many  years  befi 
supply  and  demand  are  in  r| 
sonable  balance. 


report  their  conversation.  The 
resulting  beat  was  submitted 


candlelighted  back  room  with  Mr.  Lyons  has  built  up  his  for  a  Pulitzer  prize. 


EDITOR  ac  P 


Astor  in  Astoria 

Astoria,  C 
Lord  Astor  of  Hever,  pru 
pal  owner  of  the  Timet 
London,  came  to  Astoria  to  b 
the  city  celebrate  its  sesquic 
tennial.  Astoria  was  founded 
the  first  American  settlement 
the  Pacific  Coast  by  his  gJ 
great  gpiandfather,  John  J« 
Astor,  in  1811. 

U  B  L I  SH  E  R  for  April  22,  1 
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“A  habit  of  long  standing,” 


.  .  .  says  Carl  Georgi,  Jr.,  Vice  President 
and  Director  of  Media,  Campbell>Ewald  Co. 


Carl  Georgi,  Jr.,  vice  presi¬ 
dent  and  director  of  media 
for  Campbell  -  Ewald  Com¬ 
pany,  Detroit,  launched  his 
advertising  career  more  than 
25  years  ago  in  the  advertis¬ 
ing  department  of  a  major 
automotive  manufacturer. 

A  native  of  the  Motor  City, 
he  attended  the  University  of 
Detroit.  He  left  his  post  as 
assistant  media  director  of 
Campbell-Ewald  Company  to 
join  D.  P.  Brother  &  Company 
where  he  later  became  vice 
president  and  director  of  me¬ 
dia.  He  rejoined  Campbell- 
Ewald  in  1957. 

Mr.  Georgi  is  chairman  of  the 
newspaper  committee  of  the 
American  Association  of  Ad¬ 
vertising  Agencies. 


"Reading  EDITOR  &  PUBLISHER  is  a  habit  of 
long  standing  and  would  be  a  difficult  one  to 
overcome,  I  am  afraid,  if  I  was  ever  so  inclined, 
because  this  is  one  way  to  keep  posted  on  the 
happenings  in  the  newspaper  business.  This 
applies  not  only  to  the  news,  but  to  the  adver¬ 
tising. 


"I  generally  go  through  EDITOR  &  PUBLISHER 

and  then  pass  it  along  to  my  associates  who 
report  that  they,  too,  look  upon  It  as  a  source 
of  information  to  keep  up-to-date." 


EDITOR  &  PUBLISHER 


“The  TOTAL  SELLING  Medium  for  Newspapers” 

Times  Tower  •  1475  Broadway  •  New  York  36,  N.  Y. 


SYNDICATES 

Problems  of  Senior 
Citizens  Explored 

By  Ray  Er^in 


A  new  column  about  growing 
older  (aren’t  we  all?),  written 
especially  for  older  people  who 
are  seeking  advice  and  for 
younger  people  who  are  plan¬ 
ning  their  future  years,  is  of¬ 
fered  by  New'spaper  Enterprise 
Association. 

The  twice-weekly,  question- 
and-answer  column  is  called 
“Time  of  Your  Life.”  It  is  writ¬ 
ten  by  Arthur  Lord  as  an  addi¬ 
tion  to  the  NEA  Full  Service. 

In  “Time  of  Your  Life,” 
Arthur  Lord  promises  not  to 
order  or  preach.  He  will,  in¬ 
stead,  offer  guidance  and  advice 
in  an  effort  to  help  readers  solve 
and  anticipate  their  own  prob¬ 
lems. 

Plan  Ahead 

“The  problems  of  aging  do 
not  suddenly  happen  at  65,”  said 
Mr.  Lord.  “Those  senior  citizens 
who  are  enjoying  themselves  to¬ 
day  have  been  planning  to  do 
so  for  years. 

“Unfortunately,  Americans 
today  worship  young  blood,”  he 
continued.  “Being  senior  should 
connote,  as  it  has  in  the  past, 
experience,  competence  and  au¬ 
thority.  It  is  up  to  the  young 
people  to  shape  up,  to  give  their 
seniors  a  rightful  place  in  so¬ 
ciety,  to  make  them  feel  worth¬ 
while.  After  all,  the  problems 


we  create,  we  will  one  day 
face.” 

Arthur  Lord  is  the  pen  name 
of  Kirby  Westheimer.  A  young 
man  with  ideas  and  an  amazing 
intuitive  grasp  of  the  problems 
confronting  senior  citizens,  Mr. 
Westheimer  has  studied  geron¬ 
tology  and  has  become  a  con¬ 
sultant  to  business  and  industry 
in  this  field. 

Yale  Plus  Harvard 

To  his  degrees  from  Yale 
University  and  Har\’ard  Busi¬ 
ness  School,  Mr.  Westheimer 
added  experience  and  knowl¬ 
edge  of  the  problems  of  aging 
through  exhaustive  studies  of 
case  histories.  He  spent  months 
in  research  in  such  organiza¬ 
tions  as  medical  and  social 
science  groups,  education  asso¬ 
ciations,  old  age  groups,  in¬ 
surance  companies  and  religious 
organizations. 

Some  months  ago,  E  &  P  car¬ 
ried  a  story  about  a  scientific 
market  research  of  newspaper 
features  conducted  by  Mr.  West¬ 
heimer.  The  story  described  a 
comprehensive  questionnaire  he 
mailed  to  syndicates  and  editors 
to  find  out  what  features  were 
most  popular  and  what  features 
were  most  needed. 

“Time  of  Your  Life”  is  a  di¬ 
rect  result:  A  column  in  q-and-a 


Arthur  Lord 


format  addressed  to  everyone — 
about  the  problems  of  growing 
older.  The  first  column  is  for 
release  May  9. 

♦  *  • 

— Mel  Heimer  once  wrote: 
“The  truth  about  syndication  is: 

1)  that  it  is  nowhere  near  the 
gigantic  outlet  for  literature 
that  it  has  been  made  out  to  be, 

2)  that  more  often  than  not  the 
amassing  of  a  fortune  through 
syndication  is  a  matter  of  great 
time  and  greater  sales  promo¬ 
tion,  and  3)  that  it  is  true  that  if 
you  hit  on  a  good  syndicate  idea, 
work  at  it  industriously  and 
brush  your  teeth  each  night  be¬ 
fore  retiring,  you  may  make 
some  money.” 

— Roger  E.  Spear,  who  writes 
the  “Successful  Investing”  col¬ 
umn  (General  Features  Corp.), 
reports  that,  although  questions 
have  increased  steadily  since  his 
column  started,  they  jumped 
50%  last  month.  Mr.  Spear  ac¬ 
knowledges  all  questions,  an¬ 
swering  many  more  than  the 
dozen  needed  for  each  week’s 
column. 

— The  memory  of  certain 
comic  strips  long  lingers  in  the 
minds  of  readers  even  when  they 
no  longer  have  access  to  them. 

Take  the  case  of  Paul  Norris’ 
“Brick  Bradford”.  The  artist  re¬ 
cently  received  from  a  16-year- 
old  boy  in  Brazil,  who  had  moved 
to  a  new  city,  a  letter  which 
had  been  laboriously  composed 
with  the  aid  of  a  Portuguese- 
English  dictionary  and  a  falter¬ 
ing  typing  system.  He  said: 

“Actually  I  cannot  more  to 
read  your  stories  that  are  not 
published  by  an  editor  here.  And 
would  be  so  good  if  the  news¬ 
papers  of  my  city  would  pub¬ 
lish  your  comics  and  other  car¬ 
toonists’  I  like.  I  will  do  a  sug¬ 
gestion  for  you:  say  to  the  di¬ 
rectors  of  the  King  Features 
Syndicate  to  write  to  these 
newspapers,  asking  them  if  they 
don’t  want  to  publish  your 
comics.” 


limillllllllllllllllllllM  !!■■  1 

Syndicate 

Sentences 

— Ronald  Anders,  A  r  c  a  d  i  i 
Feature  Syndicate  (P.  O.  Boi  i 
5263,  Chicago  80,  III.)  writes;  j 
“As  a  result  of  the  news  item  ii  i 
E&P,  the  Philippine  Eveninj  J 
News  has  subscribed  to  our  li 
stamp  collector’s  column.  It  ii  :< 
the  first  we  have  in  the  foreiga  ii 
field  and  we  have  decided  t« 
start  active  solicitation  in  that  il 
area.  The  first  stamp  contest  R 
will  be  announced  in  a  few  i 
weeks.  Also  ready  for  syndics- 
tion  is  a  weekly  column  headed  B 
‘Memo  from  Gramps,’  which  is  ; 
for  weekly  papers  and  will  have  ’ 
a  definite  conservative  slant.  I 
am  a  firm  believer  in  free  enter¬ 
prise  and  from  time  to  time  will 
boost  advertising  and  the  free 
enterprise  system  through  this 
columiu” 

— An  ardent  Spanish  fan, 
marooned  in  Kenitra,  Morocco, 
has  been  bothered  by  a  problem 
for  a  long  time  so  he,  too,  shot 
off  a  query. 

“I’ve  been  wondering,”  he 
wrote,  “whether  or  not  Flash 
Gordon  and  Dale  Arden  got  mar¬ 
ried  or  not.  Dale  was  supposed 
to  get  married  to  an  engineer, 
Steve  Benson.  Did  she  marry 
him  or  Flash  Gordon?” 

It  seems  he  hadn’t  been  able 
to  see  the  strip  since  1959.  An 
answer  was  dispatched  immedi¬ 
ately:  No,  she  didn’t  marry 
Steve.  Didn’t  marry  anybody  for 
that  matter;  she’s  still  waiting 
for  Flash  to  make  up  his  mind. 

— Most  of  the  mail  from 
abroad  breaks  down  into  two 
categories:  one  shows  a  heavy 
dependence  on  a  foreign  lan¬ 
guage  -  English  dictionary  and 
the  other  shows  a  mastery  of 
English  that  results  in  a  flowery 
style. 

For  example,  one  Jose  Menezes 
in  Rio  de  Janeiro  wrote  the  fol¬ 
lowing  to  John  Cullen  Murphy 
who  does  “Big  Ben  Bolt”: 

“I  am  writing  to  you  with  a 
great  satisfaction,  even  with  a 
kind  of  solemn  emotion.  I  am 
one  great  admirator  (cq)  of  the 
‘Big  Ben.’ 

“I  have  in  my  home  library 
the  most  of  your  works  and  this 
collection  represents  for  me  a  I 
delightful  source  in  inspiration,  j 

“. . .  I  would  feel  myself  deep-  j 
ly  flattered,  if  I  can  obtain  a  i 
copy  of  your  story  in  English 
original,  and  if  possible,  with 
your  autograph  ...” 

“I  hope  to  be  distinguished 
with  your  kindly  attention  and  j 
benevolence,  and  I  sign.” 

P.S.  Murphy  sent  the  script 
of  the  current  sequence  and  an 
autographed  drawing. 


Dogs  pay  off! 

Early  this  year,  the  Chicago  Tribune  in  Tom 
McNally's  dog  column  offered  a  mimeograph  sheet 
on  dog  care — and  in  less  than  a  week,  the  Tribune's 
Outdoor  Department  was  swamped  with  more 
than  2.0(K)  requests!  Man's  best  friend  has  millions 
of  friends  .  .  .  enthusiastic  fans  and  followers  of 

Alostly  About  Dugs 

by  Tom  McNally  ...  a  weekly  feature  on  care,  training,  feeding, 
and  raising  of  all  types  of  dogs — no  breed  is  slighted.  The 
column  also  covers  health,  illness,  and  remedies,  gives  news  of 
dog  shows  and  field  trials  .  .  .  and  has  a  question  box  and 
answers.  Besides  building  readers,  the  column  builds  advertising 
from  kennels  with  dogs  to  sell,  veterinarians,  and  manufacturers 
of  food  and  accessories.  Dogs  pay  off!  For  proofs  and 
prices,  phone,  wire  or  write  Mollie  Slott,  Manager  ,  . . 

Chivago  Tribune~\ew  York 
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YNUH’ATES 


Constantine  Brown,  syndi- 
rited  columnist  on  foreign  af- 
Kirs,  begins  new  reporting  ad- 
Irentun  '  when  he  returns  to  his 
stamping  grounds  in  Europe 
tter  having  been  a  Washing- 
Wo  correspondent  and  world 
jtiaveller  for  30  years. 

Mr.  and  Mrs.  Brown  sail  on 
lie  Saturnia  on  May  4  for 
Rome,  where  they  expect  to 
jake  headquarters  for  the  next 
wo  years.  From  there  Mr. 
Brown  expects  to  make  excur- 
lions  to  current  news  spots, 

fmeriiig  the  old  frontiers  of 
Burope  and  the  Middle  East  for 
lis  column. 

Mr.  Brown  began  his  report- 
Ine  career  by  covering  the  Rus- 
ian  front  in  World  War  I  for 

Ihe  London  Times  under  the 
ralchful  eye  of  the  renowned 
ate  Stanley  Washburn.  At  the 
nd  of  the  war  he  became  for 
he  next  18  years  the  Chicago 
[hily  Xeu-s  chief  of  bureau  suc- 
■essively  in  Turkey,  Paris  and 
London.  While  in  London  he  laid 
he  ground  for  the  1929  London 
S’aval  Conference  at  the  request 
){ President  Hoover  through  his 
u  b  1  i  s  h  e  r,  the  late  Walter 
Strong. 

In  1932,  he  became  foreign 
ditor  of  the  Washington  (D.  C.) 
'Evening  Star,  and  began  his 
laily  syndicate  column  in  1941, 
ifter  having  replaced  in  1935 
Prank  Simons  in  a  syndicated 
reekly  column. 

aind.  syndicated  columnist 

'.as  called  the  shots  for  several 
from  mportant  world  events.  He  pre- 
two  licted  the  “salvos  of  Japanese 
eavy  ^ns  within  a  few  weeks  — 
Ian*  ‘ven  a  few  days”  on  Nov.  29, 
and  1941,  eight  days  before  Pearl 
y  of  lar^r.  He  published  the  terms 
wery  if  the  Yalta  agreement  concem- 
ng  China  a  week  before  the 
lezes  falta  Conference  took  place, 
I  fol-  ind  his  column  of  Feb.  11,  1945, 
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tarried  the  Japanese  surrender 
erms  which  were  accepted  by 
he  allies  on  Aug.  14,  1945.  On 
tune  6,  1950  the  Brown  column 
)redicted  the  outbreak  of  war 
n  Korea,  20  days  before  the 
vorean  conflict  broke. 

His  latest  beat  was  the  fore- 
ast  last  Jan.  7  that  Moscow 
rould  liberate  the  two  Ameri- 
an-held  pilots  of  the  B47.  On 
an.  25,  President  Kennedy  an- 
lounced  the  release  of  the  two 
Ijrers. 

Since  1947  Constantine  Brown 
las  made  eight  trips  to  Europe, 
he  Middle  East  and  the  Far 
*ast,  and  two  around-the-world 
ours.  He  has  had  many  inter- 
iew’s  with  heads  of  state,  and 
fas  in  good  luck  to  be  in  Kara- 
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JIM  BISHOP:  REPORTER  becomes 
Jim  Bishop:  Deputy  Sheriff  as  an 
honorary  badge  is  pinned  on  the 
King  Features  columnist  and  re¬ 
porter  by  Circuit  Judge  D.  C. 
Smith  in  recognition  of  his  cov¬ 
erage  of  the  sensational  Florida 
murder  trial  of  former  Judge 
Joseph  A.  Peel,  convicted  of 
masterminding  the  murders  of 
Circuit  Judge  and  Mrs.  C.  E.  Chil- 
lingworth. 

chi  when  the  coup  d’etat  of 
President  Iskander  Mirza  oc¬ 
curred.  He  was  the  only  west¬ 
ern  correspondent  present  in  the 
city  and  had  a  personal  inter¬ 
view  with  the  President  on  the 
day'  of  the  coup,  the  report  be¬ 
ing  the  only  one  passed  through 
the  strict  censorship. 

*  «  V 

STAN  AND  THE  FAT  WOMEN 
International  incident:  An 
estimated  two  and  a  half  mil¬ 
lion  Swiss  women  are  mad  at 
Stan  Delaplane. 

In  his  syndicated  “Postcard” 
of  January  6th,  the  San  Fran¬ 
cisco  Chronicle  columnist  quoted 
a  gentleman  from  the  Swiss  Na¬ 
tional  Tourist  Office. 

“You  have  seen  our  Swiss- 
German  women,”  said  the  tour¬ 
ist  office  gentleman,  “You  know 
they  are  quite  fat.  It  is  the 
Zurich  pastry.” 

Then  the  fun  began. 

The  Zurich  newspaper,  Neue 
Zuricher  Zeitung,  published  an 
attack  on  Delaplane  written  by 
Mary  Lavater-Sloman. 

“Mr.  Delaplane’s  imagination 
is  not  even  exceeded  by  Walt 
Disney’s.  Not  only  does  he  say 
we  Swiss  women  are  too  fat  — 
he  says  we  are  frowsy  and  dis¬ 
interested  in  gaining  the  vote.” 

A  “Let’s  Tear  Delaplane 
Limb  from  Limb”  movement 
was  quickly  organized.  Stan  has 
received  over  500  indignant  let¬ 
ters  of  protest  from  women’s 
organizations  in  Switzerland. 
And  many  more  letters  from 
Swiss  women  living  in  the 
United  States. 

The  tone  of  the  letters  is  the 
same  in  every  case: 

“Delaplane,  you  are  a  bum!” 
The  English-language  news¬ 
paper  in  Switzerland,  the  Week¬ 
ly  Tribune,  published  a  transla¬ 
tion  of  Mary  Lavater-Sloman’s 
attack,  along  with  a  photograph 
of  the  angry  Swiss  women. 


MISS  PREWETT  HONORED 

Virginia  Prewett,  Latin  Amer¬ 
ica  authority  and  columnist 
(Bell  Syndicate),  had  conferred 
upon  her  the  Order  of  Quetzal, 
the  highest  decoration  of  Guate¬ 
mala,  at  the  Pan  American 
Union  in  Washington  April  8. 

Dr.  Carlos  Urrutia-Aparicio, 
Guatemalan  Ambassador  to  the 
Organization  of  American 
States,  conferred  the  decoration 
in  the  presence  of  many  Latin 
American  ambassadors  and 
State  Department  officials.  He 
.said : 

“I  have  known  Virginia  Pre¬ 
wett  always  and  consistently  as 
a  champion;  a  champion  who 
went  out  of  her  way  to  foster  the 
growth  of  representative  democ¬ 
racy  in  the  Western  Hemi¬ 
sphere;  a  champion  who  never 
neglected  to  expose  and  condemn 
violations  of  human  rights;  a 
champion  who  always  defended 
the  Inter- American  system  from 
continental  and  extra-continent¬ 
al  forces  pledged  to  undermine 
and  destroy  it.” 


Dr.  Crane  Hits  Back 
In  Sea  Salt  Matter 

Dr.  George  W.  Crane,  “Worry 
Clinic”  columnist  for  Hopkins 
Syndicate,  is  disturbed  over 
what  he  feels  is  an  ominous 
invasion  of  the  rights  of  citi¬ 
zens,  both  in  Columbus,  Ohio, 
and  Houston,  Texas,  where  au¬ 
thorities  have  forbidden  dis¬ 
tribution  of  newspaper  tear- 
pages  and  Dr.  Crane’s  booklet 
dealing  with  the  ocean’s  44  trace 
chemicals. 

In  Columbus,  he  says,  a  gro¬ 
cery  store  had  its  sea  salt  con¬ 
fiscated  by  government  “bureau¬ 
crats,”  plus  29  copies  of  Dr. 
Crane’s  booklet  offered  to  read¬ 
ers  through  his  column. 

“The  bureaucrats  argued  that 
the  sellers  of  the  salt  had  no 
right  to  use  such  printed  ma¬ 
terials,  saying  the  public  was 
not  able  to  do  its  own  thinking 
and  would  probably  come  to 
wrong  conclusions  about  the  salt 
by  reading  the  newspaper  pages 
or  the  booklet,”  he  explained. 

“Although  I  have  no  personal 
financial  interest  in  the  sea  salt 
matter,  I  deeply  resent  this  at¬ 
tempt  by  the  government  to 
intimate  ‘little  people,’  for 
whom  the  newspaper  is  the  last 
real  defense.  So  newspapers  owe 
it  to  the  public  to  come  to  their 
defense  when  human  rights  are 
threatened. 

“As  the  spunky  Quaker  wife 
of  Earl  Edmonson,  distributor 
of  the  sea  salt  in  Ohio,  retorted, 
‘If  readers  of  a  newspaper  will 
follow  an  editorial  column  or 
read  a  scientific  booklet,  then 
they  have  enough  gumption  and 
vocabulary  to  think  for  them¬ 
selves.’  ” 


MEMO  PROM  UPS 

Editors: 

These  topflight 
by-liners  can  be 
your  staffers: 
ROBERT  C.  RUARK 
MARQUIS  CHILDS 
WILLIAM  S.  WHITE 
DORIS  PLEESON 
INEZ  ROBB 
ED  KOTERBA 
RICHARD  STARNES 
ELEANOR  ROOSEVELT 

.  .  .  Por  sound, 
profound  nows  in¬ 
terpretation  on 
the  national  and 


international 
scene,  and  bright, 
sharp  commentary 
on  all  that  goes 
on  around  us ,  you 
can*t  miss  with 
this  great  lineup J 


Ask  for  samples 
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Felix  McKnight 

{Continued  from  page  22) 


StafT  Complimented 


list  of  acquaintances  seems  un¬ 
limited.  They  swarm  to  his  table 
from  every  direction  and  he 
knows  them  all  by  their  first 


For  four  days,  McKnight 
wrote  the  general  leads  —  an 
average  of  seven  or  eight  each 
cycle.  Then  as  now,  he  was  a 
stalwart  six  footer  in  fine  physi¬ 
cal  trim,  and  he  thanked  the 
Lord  for  his  stamina. 

“I  became  a  mature  newspa¬ 
perman  and  person  in  those  four 
nightmarish  days  and  nights,” 
he  says. 

David  Cheavens,  now  AP  cor¬ 
respondent  at  Austin,  Texas, 
remembers  McKnight’s  mara¬ 
thon  job  at  New  London: 

“Felix  is  a  newsman  with  a 
strong  sense  of  the  spectacular 
and  the  dramatic.  He’s  at  his 
best  with  stories  involving  emo¬ 
tions  and  the  human  element. 
Especially  memorable  were  his 
stories  on  funeral  services  for 
the  children  at  New  London. 
They  had  no  trace  of  tear- jerk¬ 
ing  mawkishness.  They  were 
deeply  emotional,  yet  there  was 
a  strong  sense  of  restraint  and 
a  feeling  for  the  fitness  of 
things.  The  New  London  story 
was  the  only  one  I  ever  covered 
where  the  reporters  cried  while 
they  worked.  It  was  so  with  Mc¬ 
Knight,  except  that  he  wept 
silently  in  his  stories.” 


Always  in  Command 


McKnight  recalls  that  AP 
staffers  at  New  London  received 
more  than  a  thousand  messages 
from  AP  members  over  the 
country,  checking  on  names  and 
details. 

“More  than  200  newsmen  from 
over  the  country  covered  the 
New  London  story,”  he  says. 
“Vigilante  committees  whisked 
several  out  of  town  because  they 
did  not  like  the  tone  of  maudlin 
stories.  Our  staff  was  never 
touched  —  it  was  even  compli¬ 
mented.  We  were  the  first  there 
and  the  last  to  leave  and  we 
stayed  in  front  all  the  way.” 

McKnight  at  50  is  a  hand¬ 
some,  restless,  sentimental  and 
tremendously  personable  fellow 
who  works  early  and  late  and 
whose  only  hobby  is  golf.  He 
has  a  handicap  of  four,  has  won 
club  and  invitational  meets  and 
once  went  to  the  semi-finals  of 
the  state  amateur  golf  tourna¬ 
ment. 


Si>end  two  hours  in  his  office 
and  you  are  impressed  by  two 
things.  First,  that  McKnight 
stays  in  easy  command  of  the 
situation,  whatever  it  is.  Second, 
that  he  has  remarkable  powers 
of  concentration.  When  you  talk 
to  him,  it  is  impossible  to  get 
the  idea  that  he  is  thinking  of 
something  else.  He  fastens  on 
ev'ery  word  you  say.  You  have 
his  absolute  attention  and  he  is 
looking  you  right  in  the  eye. 

William  T.  Rives  of  the  Dal¬ 
las  Xetvs,  with  whom  McKnight 
worked  for  years,  gives  this 
e.stimate:  “Felix  is  blessed  with 
three  marv’elous  attributes  — 
extraordinary'  ability,  boundless 
enthusiasm  and  engaging  per¬ 
sonality.  He  is  one  of  the  most 
talented,  v'ersatile  men  I  have 
ever  known  and  he  is  passion¬ 
ately  devoted  to  his  profession.” 

This  devotion  is  w'ell-knowTi 
in  Texas  where  McKnight  makes 
scores  of  appearances  every 
month  in  the  interests  of  the 
newspaper  business.  You  want 
him  to  drive  a  hundred  miles 
and  speak  to  a  dozen  fledgling 
journalists?  He’ll  be  there  .  .  . 
he  cannot  say  ‘no’  to  such  a  re¬ 
quest. 

“Never  has  the  American 
newspaper  faced  greater  re¬ 
sponsibility,”  McKnight  feels. 
“I  believe  in  the  American  news¬ 
paper.  I  believe  it  is  better  than 
it  ever  has  been.  I  don’t  believe 
we  are  being  clobbered  by  tele¬ 
vision  nor  will  I  concede  that 
weekly  news  magazines  can 
equal  the  day-to-day  coverage 
of  the  American  newspaper  un¬ 
der  the  tremendous  pressure  of 
fast-moving  history  and  dead¬ 
lines.  The  pages  of  history  are 
being  turned  like  flip-cards  and 
the  American  editor  must  be  a 
man  of  knowledge. 

“I  weary  of  critics  —  some  in 
our  own  ranks  —  who  regale  the 
Rotary  Clubs  with  a  shoddy  dis¬ 
section  of  newspapers  —  W’ho 
make  a  business  of  gutting  the 
newspaper  and  magnifying  its 
tiniest  flaws. 


Sluggers  Needed 


His  days  are  filled  with  con¬ 
ferences,  appointments,  phone 
calls,  committee  meetings  and 
civic  duties.  Go  to  lunch  with 
him  anywhere  in  downtown  Dal¬ 
las  and  consider  yourself  lucky 
to  get  in  a  dozen  uninterrupted 
sentences.  He  has  served  on  so 
many  Dallas  boards  (such  as 
the  presidency  of  the  Cotton 
Bowl)  and  in  so  many  clubs, 
churches  and  charities  that  his 


“We  don’t  need  defenders  in 
this  business;  we  need  some 
sluggers  who  will  make  the  daily 
newspaper  the  most  imperative 
thing  in  the  life  of  troubled 
citizens  who  seek  only  one  thing 
these  days  —  to  be  informed. 

“We  need  stimulation.  We 
need  to  become  excited  and  put 
talents  to  work  to  building  a 
newspaper  that  will  assure 
every  reader  that  he  is  reading 
the  best  possible  information 


and  opinion  in  histor>’’s  most 
frightening  period. 

“I  am  tired  of  this  constant 
carping  —  and  I  challenge  edi¬ 
tors  to  get  off  their  seats  and 
do  something  about  it.  It  will 
take  initiative,  imagination,  deep 
perception  and  just  plain,  hard 
work  to  run  our  critics  back  to 
their  holes.” 


McKnight  has  written  one 
book,  “The  Easter  Story,”  de¬ 
tailing  Christ’s  last  eight  days 
on  earth.  Prior  to  its  publica¬ 
tion  by  Henrj'  Holt  and  Com- 
j)any,  it  appeared  in  (53  news¬ 
papers  across  the  United  States 
and  abroad. 


Once  a  .Sp€»rts  Editor 


A  native  of  Dallas,  McKnight 
worked  for  the  San  Antonio 
Light  four  years  l)efore  joining 
the  AP  in  Dallas.  He  was  a 
sports  editor,  staff  correspond¬ 
ent,  state  editor  and  finally  act¬ 
ing  chief  of  bureau.  He  left  the 
AP  for  the  Dallas  Morning 
News  where  he  became  manag¬ 
ing  editor.  He  joined  the  Times 
Herald  in  September  1957. 

McKnight  and  his  w’ife.  Lib, 
have  been  married  27  years  and 
have  two  daughters,  Mrs.  Don 
Mcllyar  and  Anne.  Joan  worked 
on  the  Houston  Post  before  her 
marriage  and  Anne  shows  great 
interest  in  the  newspaper  busi¬ 
ness.  So  does  Lib. 

“Felix  doesn’t  neces-sarily 
bring  his  problems  home  to 
worry  about,  but  he  enjoys  talk¬ 
ing  newspapering  and  I  have  a 
good  listening  ear,”  she  says. 
“So  a  discussion  of  the  newspa¬ 
per  business  is  a  nightly  ritual 
at  our  home.” 

Mason  Walsh,  managing  edi¬ 
tor  of  the  Phoenix  Gazette,  once, 
as  managing  editor  of  the  Dallas 
Times  Herald,  was  McKnight’s 
competitor. 

“If  enterprise  isn’t  his  mid¬ 
dle  name,  it  ought  to  be,”  Walsh 
says.  “He  was  —  and  is  —  a 
great  idea  man.  We  had  to  keep 
ideas  churning  out  of  our  shop 
to  counteract  the  flood  of  ideas 
that  he’d  produce.  After  a  dozen 
years  of  this  sharp  and  steady 
competition,  Felix  came  to  the 
Times  Herald  and  we  became 
warm  friends.” 


BACK  HOME— Richard  C.  StoeU 


now  publisher  of  the  Wof 


( Mass.)  Telegram  and  Gazette, 
sumed  his  new  duties  April  I.  h1  Burlin 
returned  to  Worcester  after  servl  “A  T< 
ing  for  a  year  as  vicepresident  fiM  pers  i 


general  manager  of  the  New  Yoni  Claire 


Herald  Tribune. 


Hunches  Pay  Off 


McKnight  w'eaknesses? 

Well,  he’s  impulsive,  but 
“those  sudden  hunches  he 
has  generally  pay  off,”  Walsh 
says.  “And  the  man  is  too  senti¬ 
mental.  He  hates  to  hurt  any¬ 
one,  and  out  of  that  sentimen¬ 
tality  he’ll  go  the  extra  mile  to 
give  another  chance — sometimes 
four  or  five  —  to  the  staffer 
who’s  obviously  beyond  redemp¬ 
tion.  But  this  compassion  isn’t 
restricted  to  his  own  news  staff 
or  to  newspapermen.  He’ll  try 
to  help  anyone  in  trouble. 


stranger  as  well  as  friend.”  Your 
Though  his  editorial  rosponsi^  Browi 
bilities  have  redoubled  througL  Press 
the  years,  McKnight  continue  The 
to  report  and  write  at  every  pc;  Manai 
sible  opportunity.  Sometimes  ii  other 
the  late  evenings,  when  office  the  eh 
around  him  are  empty  and  tk  tors  a 
insistent  telephone  is  napping, 
you  can  see  McKnight  peckin? 
away  at  a  story  or  editorial.  He  j 
hunches  over  the  typewriter,  hu  anp; 
blue  eyes  bum  into  the  copy  under 
paper  and  the  keys  stutte' 
along,  sometimes  at  staccatt  pgetec 
speed.  This  is  McKnight  at  tot  (jjg  y. 
concentration.  There’s  no  otht:  (jjg  ^ 
job  he  loves  as  well.  ^ 

A  McKnight  story  is  easy  tr  Veics- 
recognize.  As  Dave  Cheaveas  5oo(K 
says:  “It  has  its  own  brand  Ei^ha 
written  into  each  word  to  the 
point  that  a  byline  usually  is  Xuesd 
superfluous.” 

helix  long  has  been  notec  ^lat  i 
especially  for  the  impact  anc  sessjo 
power  of  his  leads.  fuj. 

“Twenty-five  years  ago,  every  t|,g  j 
one  in  Texas  was  trying  to  writ  separ 
like  McKnight,”  says  .1.  Q.  Ma 
haffey,  editor  of  the  Texarkaw  cuJati 
Gazette.  “Today  everyone  sti! 
is  trying  to  write  like  McKnight  g’ 
but  so  far,  only  McKnight  has  ecuti\ 
made  the  grade.” 

•  the  s 

Burei 

Retail  Manager  ANP. 

.  .  small 

INDIANAPOUs  f. 

Thomas  K.  Crowe,  35,  has 
been  named  retail  advertisingj 
manager  of  the  IndianapolJ  ^.g|j.j 
Star  and  the  Indianapolis  Hewif  j^j, 
He  came  here  from  the  Detroi  " 
Times  in  June,  1960.  as  assistj^ljg  ^ 
ant  to  Ernest  F.  Emmel,  retaii -p^gg^ 
advertising  manager  of  the  Sta|  g^g^. 
and  the  News,  who  suffered 
fatal  heart  attack  last  week  i 
Atlanta. 
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seiitation  than  formerly. 

The  Wednesday  afternoon  pro- 
ni  will  be  the  annual  Bureau 
of  Advertising  session. 

t'  The  progrram  Thursday  mom- 
fr  will  be  an  “All-Newspaper 
ssion,”  with  features  devoted 
lo  all  departments  of  the  daily 
[lewspaper.  The  program  will 
Vclude  the  following  talks: 
“How  Are  We  Doing  in  All 

types  of  Research?”  by  .Joyce 
.  Swan,  Minneapolis  (Minn.) 
'$tar  and  Tribune;  “Judgment 
bay  for  the  American  Newspa¬ 
per,”  by  Felix  R.  McKnight, 
Dallas  (Tex.)  Times  Herald; 
“The  Best  Part  of  the  Selling 
Day,”  by  Warren  McClure, 
Burlington  (Vt.)  Free  Press; 
“A  Teacher  Looks  at  Newspa¬ 
pers  in  the  Classroom,”  by  Dr. 
Claire  Eckels,  Baltimore  (Md.) 
Public  Schools;  “To  Control 
Costs  You  Must  First  Measure 
Your  Costs,”  by  Arthur  A. 
Brown,  Xewport  News  (Va.) 
Press  and  Times  Herald. 

The  report  of  ANPA  General 
Manager  Stanford  Smith  and 
other  staff  reports  will  precede 
the  election  of  officers  and  direc¬ 
tors  at  noon  Thursday. 

‘Best  Idea*  Session 


by  Thomas  A.  Sinding,  presi¬ 
dent  of  the  American  Associa¬ 
tion  of  Newspaper  Representa¬ 
tives,  on  “Will  Discounts  Help 
Sell  More  National  Advertis¬ 
ing?” 

• 

Banshees  Plan  Gala 
ANPA  Luneheon  Party 

The  Banshees,  luncheon  club 
of  newspapermen,  artists  and 
writers,  will  put  on  a  gala  pro¬ 
gram  at  a  luncheon  for  the 
American  Newspaper  Publishers 
Association  convention  at  12:15 
April  25  in  the  Grand  Ballroom 
of  the  Waldorf-Astoria  Hotel. 

Lucille  Ball,  currently  the 
star  of  the  Broadway  musical, 
“Wildcat,”  will  give  one  of  the 
big  production  numbers  from 
the  show.  Tammy  Grimes,  ebul¬ 
lient  sprite  who  stars  in  the 
musical,  “The  Unsinkable  Molly 
Brown,”  will  sing  and  dance  in 
a  production  number  from  the 
show  entitled  “Belly  Up  to  the 
Bar,  Boys.”  A  romantic  note 
will  be  struck  by  Robert  Goulet, 
who  plays  “Lancelot”  in  the 
musical,  “Camelot.”  A  lagniappe 
of  laughs  is  promised  by  Jack 
Carter,  stage,  night  club  and 
television  comedian. 

Humorist  Arthur  (Bugs) 
Baer,  Chief  Banshee,  will  be 
master  of  ceremonies,  while 
Meyer  Davis  and  his  orchestra 
will  supply  the  music. 


A  highlight  of  the  Tuesday 
ANPA  sessions  for  the  groups 
under  15,000  circulation  and  be¬ 
tween  15,000  and  50,000  is  ex¬ 
pected  to  be  the  “Best  Idea  of 
the  Year”  session.  Moderator  of 
1  the  under  15,000  group  is  War¬ 
ren  L.  Taylor,  Monroi'ia  (Calif.) 
Sews-Post,  and  of  the  15,000  to 
50,000  group  is  John  A.  Scott, 
Elkhart  (Ind.)  Truth. 

“Interest  Group”  sessions 
Tuesday  afternoon  mark  a  de¬ 
parture  from  the  previous  for¬ 
mat  of  the  two  under  50,000 
sessions.  The  “Interest  Groups” 
for  both  the  under  15,000  and 
the  15,000  to  50,000  will  be  in 
separate  rooms  and  devoted  to 
news-editorial,  advertising- cir¬ 
culation  and  mechanical  produc¬ 
tion. 

Experienced  newspaper  ex¬ 
ecutives  will  moderate  these 
groups,  assisted  by  members  of 
the  staffs  of  the  ANPA,  the 
Bureau  of  Advertising  and  the 
ANPA  Research  Institute.  The 
smaller  group  sessions  in  the 
afternoon  are  an  effort  to  in¬ 
sure  that  any  member  can  get 
»ny  question  considered  by  a 
well-informed  panel. 

John  L.  Coughlin,  Hartford 
(Conn.)  Courant,  chairman  of 
the  committee  in  charge  of  the 
Tuesday  sessions  for  members 
.over  50,000  circulation,  has  ar- 
I  ranged  for  a  special  report  to 
that  group  on  Tuesday  morning 
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AP  Gives  Arrowsmith 
Assignment  in  Bnreau 

Washington 

Changes  in  Washington  as¬ 
signments  by  the  Associated 
Press  have  been  announced  by 
Chief  of  Bureau  William  L. 
Beale  Jr. 

Marvin  Arrowsmith,  chief 
White  House  correspondent  for 
eight  years,  becomes  news  edi¬ 
tor  and  second  in  command  of 
the  bureau’s  general  operations. 
He  succeeds  Raymond  Crowley 
who  will  concentrate  on  general 
project  and  writing  assign¬ 
ments.  A.  Whitney  Shoemaker, 
who  has  been  on  general  assign¬ 
ments,  joins  the  White  House 
staff. 

Mr.  Arrowsmith,  a  former 
president  of  the  White  House 
Correspondents  Association,  is 
well  known  to  TV  viewers,  in 
his  “Thank  you,  Mr.  President” 
role  in  ending  news  conferences. 
He  is  a  native  of  Michigan, 
graduate  of  the  University  of 
Detroit,  and  entered  AP  ranks 
on  the  Detroit  staff. 

Mr.  Crowley,  59,  a  New  Eng¬ 
lander  and  Harvard  graduate 
(’24),  has  been  with  AP  for  31 
years. 

Mr.  Shoemaker,  40,  began  his 
journalistic  career  in  his  native 
New  Jersey  after  graduating 
from  Rutgers,  and  joined  AP  at 
Annapolis  in  1947. 
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609  DAILIES 

Market  Study  Shows 
County  Penetration 


Chicago 

The  Bangor  (Maine)  Daily 
News  has  come  up  with  an  an¬ 
swer  to  the  metropolitan  area 
as  a  market  unit  by  compiling 
a  study.  National  Newspaper 
Cumulative  County  Markets. 


Andrew  J.  Pease 


The  64-page  study  was  un¬ 
veiled  here  this  week  to  adver¬ 
tising  agency  media  directors 
and  will  be  presented  next  week 
to  agency  people  in  New  York. 

National  Newspaper  Cumula¬ 
tive  County  Markets  shows  de¬ 
tailed  coverage  by  counties  for 
every  daily  newspaper  in  the 
U.  S.  with  a  circulation  of  over 
12,500  having  at  least  20  percent 
or  more  county  coverage.  Mar¬ 
ket  ranking  tables  are  shown 
for  419  selected  newspaper  mar¬ 
kets  both  on  a  minimum  of  20 
percent  county  coverage  and  50 
percent  county  coverage. 

Also  included  is  a  table  in 
descending  order  of  609  daily 
newspapers  by  circulation  size. 
Where  single  ownership  of 
morning  and  evening  papers  in 
one  city  is  involved,  and  those 
papers  are  sold  in  combination 
to  national  advertisers,  the  com¬ 
bined  circulation  figure  is  given. 

Andrew  J.  Pease,  advertising 
director  of  the  News,  said  more 
than  18  months  of  research  went 
into  this  study.  He  feels  it  rep¬ 
resents  a  milestone  in  the  sale 
of  national  newspaper  adver¬ 
tising. 

Offers  Standard  Basis 

Bangor  is  not  a  metropolitan 
area  market,  not  having  a  popu¬ 
lation  of  50,000,  Mr,  Pease  said, 
in  explaining  why  the  Daily 


News  set  out  to  define  newspa¬ 
per  areas  of  influence  as  mar¬ 
kets  on  a  standard  basis  of  their 
cumulative  counties. 

“This  is  a  new  concept  —  that 
of  newspaper  county  markets  — 
as  defined  by  a  newspaper’s  20 
or  50  iJercent  county  coverage,” 
he  said. 

While  the  study  covers  609 
daily  newspapers  with  12,500 
circulation  or  more,  534  had  at 
least  20  percent  penetration  of 
their  home  counties.  The  Bangor 
newspaper  expects  to  profit 
from  this  type  of  analysis.  The 
circulation  breakdowns  show, 
for  instance,  that  although  the 
Bangor  News  ranks  162nd 
among  dailies  in  total  circula¬ 
tion,  it  is  111th  as  a  daily  with 
20  percent  minimum  coverage 
of  home  counties  and  82nd  as 
a  daily  with  50  percent  county 
coverage. 

Shows  County  Penetration 

The  study’s  foreword  points 
out:  “The  level  of  20  percent  is 
widely  mentioned  as  a  minimum 
coverage  ratio  for  effective  mer¬ 
chandising  of  newspaper  adver¬ 
tising.  A  summary  line  is  shown 
for  the  20  percent  level  as  well 
as  a  50  percent  level.  The  50 
percent  coverage  pattern  is  in¬ 
cluded  for  those  advertisers  who 
may  look  upon  this  ratio  of 
households  to  circulation  as  a 
desired  minimum  for  intensive 
schedules.” 

Included  also  are  total  retail 
sales,  food  store  sales,  drug 
store  sales,  automotive  and  fill¬ 
ing  station  sales  for  each  of  the 
419  selected  newspaper  markets 
on  a  basis  of  20  and  50  percent 
penetration  of  one  or  more  coun¬ 
ties.  The  national  advertiser 
who  has  his  own  sales  or  indus¬ 
try  sales  available  on  a  county 
basis  can  set  up  potentials  and 
advertising  budgets  according  to 
his  advertising  circulation,  it  is 
pointed  out. 

Johnson,  Kent,  Gavin  and 
Sinding,  Inc.,  national  advertis¬ 
ing  representatives  of  the  Ban¬ 
gor  Daily  News,  have  summary 
punch  cards  available  for  loan 
to  advertisers  who  may  wish  to 
correlate  their  own  data  cards 
to  determine  their  sales  or 
dealer  organization  sales  per¬ 
formance  in  these  419  “leading 
newspaper  markets”  as  defined 
in  this  study,  which  was  made 
with  the  help  of  Standard  Rate 
&  Data  Service,  together  with 
ABC  audit  reports. 
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Advertising  Criticism 
Among  ‘Eggheads’ 


White  Sulphur  Springs, 
W.  Va. 

Hostility  to  advertising  is 
mainly  among  the  “eggheads;” 
the  general  public  is  irritat^ 
mostly  by  television  commercials. 

To  combat  these  findings  in  a 
recent  survey  by  a  public  rela¬ 
tions  firm,  the  American  Associ¬ 
ation  of  Advertising  Agencies 
voted  at  the  annual  meeting  here 
this  week  to  embark  on  a  pro¬ 
gram  that  has  two  objectives: 

1.  To  impress  on  public  con¬ 
sciousness  the  fact  that  the 
Association  does  have  explicit 
ethical  standards ; 

2.  To  increase  the  effective¬ 
ness  of  these  rules  of  ethical 
conduct. 

Four-A  Chairman  Harry 
Harding  said  the  program  had 
already  been  put  into  action 
following  a  four-month  study 
by  Hill  &  Knowlton,  Inc. 

The  findings  revealed  that  the 
general  public  is  not  dominantly 
critical  at  present;  that  the 
principal  hostility  to  advertising 
is  in  certain  opinion-leader 
groups,  and  that  criticism  is 
chiefly  on  sociological,  not  econ¬ 
omic,  grrounds. 

The  public  had  practically  no 
knowledge  that  the  4-A  Copy 
Code,  which  has  been  in  effect 
for  37  years,  even  existed.  Nor 
was  there  knowledge  of  the 
established  Interchange  on  Ob¬ 
jectionable  Advertising,  oper¬ 
ated  jointly  by  4-A  and  the 
Association  of  National  Adver¬ 
tisers  to  examine  complaints 
about  advertising. 

(The  committee  reported  that 
it  had  examined  103  ad  com¬ 
plaints  in  four  years  and  found 
cause  to  censure  two  for  bad 
taste.  Both  ads  involved  nudity 
and  ran  in  trade  magazines  not 
generally  seen  by  the  public.) 
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NEWSPAPER  SALES, 
PURCHASES,  LEASES 


DURING  ANPA 

April  24-27  available 
at  Waldorf-Astoria  for 

private  conference. 

Your  Confidence  Respected 

TE  3-3018 
RALEIGH,  N.  C. 

1807  McDonald  lane 


I  NATION-WIDE  personal  SERVICE 
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Certain  elements  of  the  Amer¬ 
ican  public  are  critical  of  cer¬ 
tain  advertising  practices,  the 
Hill  &  Knowlton  survey  revealed. 
The  general  public,  while  mostly 
favorable  to  advertising,  shows 
irritation  over  some  aspects  of 
it.  Television  advertising,  and  to 
a  lesser  extent  radio  advertising, 
bore  the  brunt  of  criticism. 

The  Third  Annual  Arthur 
Kudner  Award  for  “excellence 
in  creative  writing  for  institu¬ 
tional  advertising”  was  pre¬ 
sented  at  the  meeting  to  Richard 
Schloch  of  Compton  Advertising, 
New  York. 

The  winning  entry  was  pre¬ 
pared  by  Mr.  Schloch  for  the 
New  York  Life  Insurance  Com¬ 
pany  advertisement,  one  of  the 
series  “to  help  guide  young  peo¬ 
ple  to  a  better  future.” 


TV  Commercial 


Enlargement  Hit 


Oliver  Treyz,  ABC-TV  presi¬ 
dent,  stood  firm  this  week  on 
his  intention  to  increase  night 
time  station  break  periods  from 
30  to  40  seconds  despite  protests 
from  advertisers. 

Howard  Eton,  Lever  Broth¬ 
ers,  said  the  ABC-TV  policy 
would  result  in  overcommerciali¬ 
zation  that  will  jeopardize  the 
public’s  trust  and  confidence  in 
broadcasting. 

But  the  National  Association 
of  Broadcasters  stood  by  the 
letter  of  the  Television  Code 
which  allows  70  seconds  of  com¬ 
mercial  time  within  highest  rate 
periods. 

George  H.  Gribbin,  president, 
of  Young  &  Rubicam,  said  the 
added  10  seconds  was  in  effect 
an  increase  in  rates  because 
time  is  being  taken  away  from 
the  purchase  of  a  program  and 
not  compensated  for  by  a  pro- 
jjortionate  decrease  in  charges. 


Whitney  Says 
Advertising 
Helps  Nation 


CHAIRMAN  —  Edwin  Cox,  Ken¬ 
yon  It  Eckhardt,  is  new  chairman 
of  the  Board  of  the  American 
Association  of  Advertising  Agen- 


Detroit  Papers 
Report  Gains 


Detroit 

Major  increases  in  the  sales 
of  the  Detroit  Free  Press  and 
Detroit  News  were  shown  in 
publishers’  statements  to  the 
Audit  Bureau  of  Circulations 
covering  the  period  from  Nov. 
7,  1960  through  March  31,  1961. 

On  Nov.  7,  the  Detroit  Times, 
Hearst  evening-Sunday  paper, 
went  out  of  business,  its  assets 
having  been  purchased  by  the 
News. 


Up  to  Ad  Director 

Pittsburgh 
Angelo  DiBernardo,  retail  ad¬ 
vertising  manager  of  the  Pitts¬ 
burgh  Post-Gazette,  will  assume 
new  duties  as  advertising  direc¬ 
tor  on  May  1.  He  will  succeed 
George  A.  Somarindyck,  who  is 
retiring  after  25  years  of  serv¬ 
ice  with  the  newspaper. 

Lee  Austin  will  continue  to 
serve  as  assistant  advertising 
director.  He  was  advertising 
director  of  the  Sun-Telegraph 
before  that  paper  was  acquired 
by  the  Post-Gazette  last  year. 


The  News  reported  its  aver¬ 
age  of  733,583  for  the  abbrevi¬ 
ated  March  31  period  gave  the 
evening  daily  a  gain  of  252,910 
over  the  six-months  average  to 
March  31,  1960,  The  new  Sun¬ 
day  figure  of  920,607  was  an  in¬ 
crease  of  280,528  over  the  previ¬ 
ous  March  31  figure. 

(On  the  basis  of  September  30 
averages,  the  Philadelphia  Eve¬ 
ning  Bulletin  has  been  the  leader 
in  the  evening  field. 

(Louis  Trupin,  Bulletin  circu¬ 
lation  director,  said  his  paper’s 
March  31  statement  covering 
six  months  showed  720,794.  The 
Bulletin  is  5c  per  copy.  The  De¬ 
troit  News  sells  at  ^.) 

The  Detroit  Free  Press,  also 
reporting  on  the  basis  of  the 
Nov.  6-March  31  period,  said 
its  morning  sale  was  up  90,423 
to  573,273  and  Sunday  was  up 
100,295  to  622,242. 


John  Hay  Whitney,  publisher 
of  the  New  York  Herald  Trib¬ 
une,  attacked  “rising  costs”  and 
“big  government”  in  a  speech 
prepared  for  delivery  before  th* 
American  Association  of  Adver¬ 
tising  Agencies  April  21  at 
White  Sulphur  Springs,  W.  Va 

For  “rising  costs  without  com¬ 
pensating  values”  Mr.  Whitney 
blamed  “bad  and  timid  manage¬ 
ment”  and  “some  entrenched 
labor  leaders.” 

“For  the  expansion  of  govern¬ 
ment  too  fast  and  too  far  in 
some  fields,  every  American  is  to 
blame  who  has  himself  asked 
too  much  and  done  too  little,” 
Mr.  Whitney  declared  in  his 
first  public  speech  since  entering 
the  newspaper  business. 

He  describes  as  “readily  ap¬ 
parent”  the  role  advertising 
plays  in  “assisting  the  balanced 
growth  of  the  nation.” 

“The  advertising  business,  if 
it  does  its  job  and  does  it  fairly,” 
he  said,  “can  discourage  the  un¬ 
warranted  growth  of  govern¬ 
ment  in  two  critical  ways;  “re¬ 
ducing  the  demand  for  regula¬ 
tion  and  blunting  the  demand 
for  artificial  stimulation  of  the 
economy,” 

“As  a  publisher  in  the  midst 
of  growth  problems,”  he  added, 
“I  have  a  lively  awareness  that 
getting  big  is  not  necessarily 
the  same  thing  as  growing ) 
healthy.” 

He  saw  “no  great  chasm  be¬ 
tween  public  life  (he  was  Am¬ 
bassador  to  Great  Britain)  and 
the  advertising  and  newspaper 
business.” 

“If  you  are  constructive  in 
one  you  are  pretty  sure  to  be 
constructive  in  the  other,”  he 
declared. 

“The  function  of  a  newspaper, 
as  I  see  it,  is  primarily  to  reflect 
the  image  of  the  community  and 
the  nation  as  it  is  shaped,  not 
just  by  the  political  leaders  but 
by  all  its  citizens,  in  its  weak 
as  well  as  its  strong  points.” 
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Sunt^hine  Heads 
Education  Writers 


Prize  NATO  Story 


Buffalo,  N.  Y. 

A  report  on  NATO,  written 
while  in  Europe,  brought  the 
top  Walter  O.  Bingham  Me¬ 
morial  Award  to  Buffalo  Eve¬ 
ning  News  reporter  Kenneth  A. 
Barnette  at  the  Page  One  Ball 
of  Buffalo  Newspaper  Guild. 

EDITOR  &.  P 


James  K.  Sunshine,  educationj 
editor  of  the  Providence  (R.  I.) 
Journal-Bulletin,  has  been 
elected  1961-62  president  of  the] 
Education  Writers  Association 
Other  officers  elected  wen 
Erwin  Knoll,  Washington  (D.C.) 

Post,  vicepresident,  and  Josephl 
Deitch,  public  information  officeij 
of  Teachers  College, 

hrokei 


University,  secretary-treasurer. 
UBLISHER  for  April  22,  196i| 
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ys  Denson  Introduces  Vi  Redesigns 
Magazine  Format  Her  Prison  Garb 

nin  Herald  Tribune  DENYTa 

Mrs  Vi  Miirnhv.  SS.  C.iilnmAi 


A  magazine-style  front  page 
format  was  introduced  in  the 
Vew  York  Herald  Tribune  on 
Monday,  April  17.  It  was  the 
Jrst  v'isible  change  under  editor¬ 
ship  of  John  Denson  who  joined 
tie  Whitney  daily  from  News¬ 
week. 

“There  will  be  variations,” 
Mr.  Denson  commented.  ‘‘We  are 
trying  to  make  it  easier  than  it 
has  been  for  busy  readers.” 

On  Monday  the  paper  started 
a  three- part  series  of  Khrush¬ 
chev  interviews  by  Walter  Lipp- 
mann  at  the  top  of  the  page.  A 
boxed  italic  headline — ‘‘Khrush¬ 
chev  to  Lippmann  —  Face  to 
Face.  No.  1” — was  flanked  at 
each  side  by  one-column  por¬ 
traits  of  the  Soviet  premier  and 
the  journalist. 

Title  l.ines 

A  typical  magazine  caption 
ran  in  bold  face  across  eight 
columns  over  the  Havana  AP 
dispatch  and  a  Wi rephoto  action 
shot  of  Castro.  It  read:  “Castro 
—‘Kennedy  Is  Like  a  Cat.  .  . 
with  the  two-column  two-line 
bank  “Cuba  to  U.S.:  Let  U.N. 
Quiz  Pilots.” 

Left  hand  display  was  given 
to  an  exclusive  dispatch  from 
Jerusalem  by  staffer  Robert  S. 
Bird,  headed:  “Here’s  the  Story 
Eichmann  will  tell.”  Bottom 
,half  of  the  page  fell  into  more 
traditional  lines. 

Help  to  readers  was  even  more 
evident  Tuesday  when  five  ex¬ 
planatory  prefaces  were  run 
across  the  top  of  the  page 
interpreting  the  five  aspects  of 
the  Cuban  story — “On  the  In¬ 
vasion  Front,”  “In  New  York,” 
“In  Washington,”  “In  Latin 
America,”  and  “In  Moscow.” 

The  center  of  the  page  was 
(riven  over  to  the  second  Lipp- 
I  mann  article  illustrated  by  a 
picture  of  Castro  and  Khrush¬ 
chev  embracing. 

• 

Gannett  Buys  Stations 
For  $4.5  Million 

IPORTSMOllTIl,  Va. 

Gannett  Company,  Inc.  of 
Rochester,  N.  Y.  is  purchasing 
Wavy  radio  and  television  sta¬ 
tions  here  for  a  consideration 
of  $4,500,000.  The  TV  outlet  is 
a  Channel  10  NBC  affiliate. 

Negotiations  between  Paul 
Miller,  president  of  the  Gannett 
Group,  and  J.  Glen  Taylor,  presi¬ 
dent  of  Tidewater  Teleradio, 
Inc.,  were  handled  through 
Blackburn  &  Company,  media 
brokers,  of  Washington. 

editor  sc  PUBLISHER 


Denv^er 

Mrs.  Vi  Murphy,  35,  Colorado 
Springs  Gazette-Telegraph  re¬ 
porter  confined  in  Denver  Coun¬ 
ty  Jail,  passed  the  halfway 
mark  in  her  30-day  sentence  for 
contempt  of  court  more  de¬ 
pressed  than  ever. 

“This  past  weekend  was  abso¬ 
lute  agony,”  the  mother  of  four 
children  told  a  reporter.  “It’s 
because  I  learned  the  State  Su¬ 
preme  Court  can  impose  another 
sentence.” 

Mrs.  Murphy  is  serving  the 
term  for  her  refusal  to  disclose 
where  she  obtained  a  copy  of  a 
petition  filed  in  the  court  last 
fall. 

Mrs.  Murphy  has  been  teach¬ 
ing  another  woman  prisoner  how 
to  sew  and  the  two  have  finished 
mending  48  prison  uniforms. 
Mrs.  Murphy  has  remodeled  the 
uniforms  into  a  style  more  com¬ 
fortable  and  flattering  to  the 


EVS  (of  India) 
Begins  Service 

New  Delhi 

The  Indian  News  Service  be¬ 
gan  operations  April  17,  dis¬ 
tributing  the  report  of  United 
Press  International  and  its  own 
coverage  of  India. 

The  new  agency,  India’s  third, 
has  some  200  employees  in  13 
major  bureaus  from  Chandigarh 
in  northern  India  to  Trivan¬ 
drum  in  the  southern  coastal 
state  of  Kerala.  Bureaus  in  40 
more  cities  are  planned. 

Initially,  INS  will  distribute 
UPI  and  local  news  to  some  30 
newspapers,  including  the  In¬ 
dian  Express  and  the  Times  of 
India  groups  which  publish 
English  and  vernacular  lan¬ 
guage  newspapers  in  Bombay, 
New  Delhi,  Vijayawada,  Madu¬ 
rai  and  Chittoor. 

Industrialist  Ramnath  Goenka 
pushed  a  button  to  begin  the 
service.  General  Manager  is 
Krishnaswami  Gopalan,  49,  a 
veteran  of  24  years  with  foreign 
news  agencies  and  Press  Trust 
of  India.  Editor  Madhavan  Si- 
varam,  53,  is  a  familiar  man  in 
city  rooms  throughout  Asia  dur¬ 
ing  more  than  30  years  in  jour¬ 
nalism. 

The  new  agency  will  be  in 
competition  with  the  Press 
Trust  of  India  (PTI)  and  the 
United  News  of  India  (UNI) 
which  began  operations  last 
month,  distributing  the  Asso¬ 
ciated  Press  to  14  papers. 
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Prize  Pix  Unveileil 
At  ASNE  Convention 

Washington 

Prize-winning  pictures  in  the 
18th  Annual  News  Pictures  of 
the  Year  Competition  were  hung 
at  the  American  Society  of 
Newspaper  Editors  Convention 
here  this  week.  The  competition 
is  sponsored  by  the  Encyclo¬ 
paedia  Britannica,  the  Univer¬ 
sity  of  Missouri  and  the  National 
Press  Photographers  Associa¬ 
tion. 

The  winners: 

Newspaper  Photographer  of 
the  Year — Don  Sturkey,  Char¬ 
lotte  (N.  C.)  Observer. 

Newspaper-Magazine  Photog¬ 
rapher  of  the  Year — Arthur 
Uhlmann,  Milwaukee  (Wis.) 
Journal. 

Spot  News — Yasushi  Nagea  of 
Manichi,  Tokyo,  whose  picture 
“Sudden  Death”  was  distributed 
by  UPI. 

General  News — Gary  Haynes, 
UPI,  “Down  With  Khrushchev.” 

Newspaper  News  Picture 
Story — Don  Sturkey. 

Newspaper  Feature  Picture 
Story — Bruce  Roberts,  Char¬ 
lotte  (N.  C.)  Observer. 

Newspaper  Feature  Picture — 
Bruce  Roberts. 

Pictorial — Richard  F.  Bauer, 
Milwaukee  Journal. 

Portrait  and  Personalities — 
Don  Hunter,  Charlotte  (N.  C.) 
News. 

Color  Division,  News — Jimmy 
Holt,  Nashville  Tennessean ; 
Feature — Richard  Bauer. 

ROP  Color  Award — Milwau¬ 
kee  Journal. 

In  a  special  election  year  cate- 
{fory,  first  prize  was  won  by 
PP|?py  Mazziotta,  Dallas  (Tex.) 
Times-Herald. 


$4,000  Reward  Paid 
For  Blast  Information 

Portland,  Ore. 

A  $4,000  reward  is  being  paid 
to  the  informant  credited  by 
police  with  helping  solve  the 
dynamiting  last  year  of  trucks 
which  hauled  for  Portland’s  two 
struck  newspapers,  the  Oregon¬ 
ian  and  the  Oregon  Journal. 

“The  person  getting  the  re¬ 
ward  is  entitled  to  it,”  said 
Mayor  Terry  Schrunk,  head  of 
the  committee  which  processed 
claims. 

The  name  of  the  man  who 
receives  the  money  is  being  kept 
secret  by  authorities.  “The  fellow 
is  scared,”  Sheriff  Francis  Lam¬ 
bert  said. 

The  reward  money  was  com¬ 
posed  of  equal  $1,000  shares  put 
up  by  each  newspaper,  the  city, 
and  the  Inter- Union  Strike 
Committee. 

Three  men  admitted  blowing 
up  the  trucks  and  were  sent  to 
prison.  Levi  McDonald,  a  mem¬ 
ber  of  the  striking  stereotypers 
union,  was  convicted  of  master¬ 
minding  the  blasts.  He  has 
appealed  to  the  Oregon  Supreme 
Court. 


$1  Newspaper 

New  York  now  has  a  daily 
newspaper  selling  at  $1  a  copy. 
It  is  the  Wall  Street  Daily,  pub¬ 
lished  from  67  Wall  Street,  by 
Jack  Barnes.  An  eight-page  pub¬ 
lication,  it  purports  to  give  in¬ 
side  news,  charts  and  data  of 
interest  to  investors.  The  first 
issue  appeared  March  27.  No 
advertising  is  being  accepted  yet, 
but  will  lie  when  sufficient  cir¬ 
culation  is  obtained,  Mr.  Barnes 
said. 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENTS 

I  Newspaper  Brokers 

:  DEAN  SELLERS  sells  Arizona  and 
I  Southwest  newspapers.  625  E.  Main, 

I  Mesa,  Aria.,  e/o  Cummins  Trust  Co. 

I  MAY  BROTHERS,  Binshamton,  N.  Y. 

'  Established  1914.  Newspapers  bought 
and  sold  without  publicity. 

j  CONFIDENTIAL  INFORMATION 
I  Daily  Newspaper  Properties 

W.  H.  Giover  Co.  Ventura,  Calif. 

ir  TOP  PRICE  1  FAST  ACTION  I  ★ 
H.  K.  Simon  Company 
Pelham.  New  York 

SALES-PURCHASES-FINANCING 
handled  with  discretion.  Publishers 
Service,  Box  S1S2,  Greensboro,  N,  C. 

it  it  We  are  not  as  much  interested 
I  in  sales,  as  in  SATISE'ACTION. 

ARTHUR  W.  STYPES 
I  625  Market  St.,  San  E'rancisco,  Calif. 


ANNOUNCEMENTS 

Newspaper  Brokers 

DIAL  ...  418  South  Burdick  Strset. 
Kalamasoo  8.  Mich.  Fireside  2-6912  .  .  . 
“America’s  No.  1  Newspaper  Broker.” 

WE  HAVE  SEVERAL  GOOD  WEEK¬ 
LIES  in  $25,000  to  $200,000  class,  ex¬ 
clusive — several  with  low  down  pay¬ 
ments.  Newspaper  Service  Co.,  Inc., 
408  S.  Bonita  Dr.,  Panama  City. 
Florida. 

IF  YOU  ARE  CAPABLE  and  finan¬ 
cially  able,  we  will  find  you  a  Cali¬ 
fornia  or  Arizona  newspaper  property 
where  you  will  be  both  successful  and 
'  happy.  We  handle  both  large  and  small 
,  properties.  GABBERT  &  HANCOCK. 

I  3709-B  Ariington  Ave.,  Riverside.  Calif. 

IT'S  NOT  the  down  payment  that  buys 
I  the  newspaper — it's  the  personality  and 
I  ability  of  the  buyer,  litis  is  why  we 
I  insist  on  personal  contact  selling. 

\  IXN  FE3GHNE3i  AGENCY 

I  P.O.  Box  192  Mt.  Pleasant,  Michigan 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


Consultants 


Newspapers  Wanted 


MACHINERY  and  SUPPUES 

MACHINERY  and  SUPPLIES 

Composing  Room 

Press  Room 

PublUhing^CONSULTANTS-^Printing 
Executive  ^arch  •  Sales  •  Manaitcnient 
Lock  Box  7206,  JacksonvilIe-10,  Florida 


Newspaper  Consultants 


BEST  WEEKLY— that  $16,000  down 
will  buy.  Prefer  Co.  Seat,  over  $40M 
Kross.  Bert  C.  Carlyle.  Box  426.  Fair- 
bury.  Neb. 


LINO-INTER  FONTS 


DO  YOU  HAVE  A  .  .  .  I 

1.  Newspaper  Tax  Problem?  | 

2.  Newspaper  Estate  Problem  ?  ; 

3.  Depreciation  Problem  7 

4.  Manasement  Problem  7  i 

6.  Partnership  Dispute? 

Or  are  you  in  doubt  about  the  value  i 
of  your  newspaper  properties?  I  can  i 
probably  help  you.  My  advice  has  saved, 
amontt  others. 

$26,000  for  a  North  Dakota  client 
$20,000  for  a  Missouri  client 
$40,000  for  a  Pennsylvania  client 
$30,000  for  a  South  Dakota  client 
Nationally  recognised:  fair,  realistic 
fees.  Brochure — no  obligation. 

MARION  R.  KREHBIEL,  ConsulUnt  I 
602  N.  2nd  Ave.  Norton,  Kansas  ' 


DAILY  NEWSPAPER  —  6,000-60.000 
circulation  wanted  by  publisher  of  top- 
rated  midwestern  daily.  Will  purchase 
for  cash,  terms,  or  consider  merger. 
All  replies  confidential.  Box  1272  Edi¬ 
tor  &  Publisher. 


Over  600  beautifully  contrasted 
Fonts.  Free  of  hairlines,  good  com¬ 
binations  ears  and  toes.  Money 
back  guarantee  with  each  Font. 
List  sent  on  request,  i>roofs  and 
prices  sent  on  Fonts  desired. 


NEWSPAPER  PRESS 
FOR  SALE 


EXPERIENCED  AD  MAN  will  pur-  I 
chase,  take  share  of  sick-weak  Weekly,  | 
Daily — anywhere!  Give  all  details.  Box  | 
1334,  Editor  &  Publisher.  | 


MATRIX,  INC. 

162  Forest  Street,  N.  E., 
Warren,  Ohio 


The  Kitchener- Waterloo  Record  (Kh. 
chener,  Ont.,  Canada)  is  offering  is 
48-page  Goes  Unitubular  press  for  sdi 
along  with  drives  and  all  stereo  equi^ 
ment.  It  should  be  available  for  4, 
livery  approximately  May  1,  1062. 


I  The  press  was  new  in  1948  and  hu 
I  been  in  continuous  operation  sine, 
!  .September  of  that  year.  It  consists  ol 
the  following: 


$500,000  CASH  AVAILABLE  for  pur¬ 
chase  of  newspaper  property.  Send 
complete  details  which  will  lie  held 
in  strict  confidence.  We  are  not 
brokers.  Box  1288,  Editor  &  Publisher. 


LINOTYPE.  Model  33,  like  new.  4 
wide  90  channel  mags,  2  splits.  Mats 
are  8.  10,  14,  18,  24,  all  double,  and 
36  in  Spartan  family.  Save  $6,000. 
Daily  Highlander,  Lake  Wales.  Florida. 


Newspapers  For  Sale 


WEEKLY  near  Mississippi  Gulf  Coast. 
Editor  seeks  complete  or  part  owner¬ 
ship.  Box  1274,  Editor  &  Publisher. 


Western  weeklies  and  dailies  every¬ 
where.  JACK  L.  STOLL  &  ASSOCI¬ 
ATES.  Suite  600-601,  6381  Hollywood 
Blvd.,  Los  Angeles  27,  California. 


CALIFORNIA  EXCLUSIVE  WEEKLY 
^rned  $28,796  in  1960.  $26,000  down 
includes  building  and  receivables.  Mini¬ 
mum  working  capital  needed.  Jos.  A. 
Snyder,  Newspaper  Broker,  2234  E. 
Romneya  Dr..  Anaheim,  Calif. 


WEEKLY  WANTED 
College  Town  Preferred 

Chart  Area  1  or  2  or  thereabouts. 


MODEL  C-3  INTERTYPE  with  3  j 
magazines.  Ludlow  type  caster  with  ^ 
21  fonts  of  type,  type  case,  and  neces¬ 
sary  auxiliary  pieces.  Elrod  strip  I 
I  caster  with  molds.  Slug  saw.  Other 
j  misc.  equiiiment  such  as  turtles,  etc.  i 
I  Contact  Tom  Matthews.  The  Tracy  ■ 
I  Press,  P.O.  Box  419,  Tracy,  Calif.  | 


12  ITnitubular  units  on  substructure 
1  double  color  cylinders 

1  single  color  cylinder 

2  100-h.p.  Cutler-Hammer  drives  (:i 
stalled  new  in  1954  at  time  of  eye 
change) 

1  folder :  1  skeleton  folder 
1  metal  pot 

1  plate  finishing  machine 
1  vacuum  casting  box 
1  plate  router 
1  chipping  block 
1  newspaper  conveyor 
Supply  of  spare  parts  for  press 


^  _ I  TURTLES  at  $40  each  P’.O.B.  How  TTiis  press  could  be  split  into  two 

Chart  Area  1  <w  _  nr  thereabouts.  |  Printers’  "Trouble  ,  page  presses  by  obtaining  parts 

Must  stand  rigid  audit  and  surv-ey.  i  j^j,ooter.  New  Haven  11,  Conn.  complete  the  skeleton  folder. 

PIahsa  wnfA  fiiilv  sAnn  ^nrsiAS  in  full,  i  *  * 


Please  write  fully,  send  copies,  in  full¬ 
est  confidence.  Box  1312.  Editor  & 
Publisher. 


Engraring  Material  Fttr  Sale 


It  may  be  seen  in  operation  any  weebt  |)grg 
day  afternoon.  j  ' 


BEFORE  YOU  BUY  OR  SELL  THAT 
Newspaper,  let  me  tell  you  what  it 
is  really  worth.  Nationally  recognized: 
fair,  realistic  fees. 

MARION  R.  KREHBIEL,  Appraiser 
602  N.  2nd  Ave.  Norton,  Kansas 


WILL  YOU  SELL  DAILY  15-35.000 
circulation?  You  remain  advisor,  stock¬ 
holder,  etc.  if  you  desire.  Siibetantial 
down  payment.  I  am  37  with  exiieri- 
ence,  energy  and  ideas.  Let’s  talk.  Box 
1351  Ixlitor  &  Publisher. 


REDUCE  PLASTIC  ENGRAVING  ...  . 

plate  costs.  Use  Cal-Plates  at  47c  each  s 

instead  of  76c.  Send  for  your  free  :  ^  Besserer.  Production  > 

sample.  Calumet  Crafts.  Inc.,  P.O.  i  TLJp  .  , 

Box  26.  Nai>erville.  Illinois.  II  !C  Kifche 


Manager  |  ““  * 


Mail  Room 


RECORD 


Kitchener,  OntJ 
Ca-r-  ’ 


EXCLUSIVE  CALIF.  WEEKLY 
Exceptional  plant,  perfect  climate — 
rural  area,  profitable.  "This  is  the  finest 
weekly  we  have  ever  offered.  $30,000 
down.  J.  A.  Snyder.  2234  E.  Romneya 
Dr.,  Anaheim,  Calif. 


Business  Opportunities 


PUBLISHING  BUSINESS  with  weekly 
newspaper  and  farm  monthly  in  farm 
and  oil  area  of  San  Joaquin  Valley, 
Calif.  Grossing  $36,000.  Price  $24,000, 
with  $12,000  down.  Box  1193,  Editor  & 
Publisher. 


WILL  HELP  DAILY  PUBLISHER 
switch  to  offset  and  buy  partnership,  I 
with  option  to  own  in  due  time.  Re¬ 
sponsible.  experienced,  ex-daily  editor,  : 
37.  Harvanl  grad,  now  publishing  i 
growing  county  seat  offset  weekly.  Like 
Pacific  Northwest.  Great  Lakes,  East  i 
Coast.  Strictly  confidential.  Box  1262 
Editor  &  Publisher. 


SIGNODE  WIRE  TYING  MACHINE 
I  available  for  lease  or  sale  at  substantial 
I  savings.  J.  Spero  &  Co.,  549  W.  Ran- 
!  dolph  St.,  Chicago  6.  111.  Tel:  AN  34633 


SCOTT  UNIT  223/4" 


Press  Room 


AMBITIOUS? — You  can  own  a  good 
weekly  and  job  shop :  cash  to  show 
your  good  faith,  from  competent  buyer: 
balance  can  lie  from  profits.  Wayne 
Peterson,  214  Nat’l  Bldg.,  Moorhead. 
Minn. 


Pacific  Northwest.  Great  Lakes,  East  i  a  D  L  'Ij.  I  I  "I.  _  •  X 

Coast.  Strictly  confidential.  Box  1262  O  K0DUIIT  UniTS  TOT  pPICG  OT 
Editor  &  Publisher.  1  ■  •. 

-  One  new  Unit. 

Rusiness  Opportunities  Wanted  |  Metropolitan  Duplex  N,  built  in 

WILL  PURCHASE  Weekly  Washing-  1  u  ^^ily, 

ton  business-government  forecast  “let-  — o  y/lD  CUtOII,  oO  inch  Web, 


Arch  Type — 4-  Pages  Wide 
S'eeve  Bearings,  7/16"  plate 
60"  Web  Width,  Rubber  Rollers 
Cline  Reels  &  Substructure 


SCOTT  FOLDER  223/4" 


ter’’  from  reputable  .'ource.  Box  1383  36,000  per  hour.  Free  removal. 
Editor  &  Publisher. 


$60,000  GROSS  County  Seat  Weekly, 
Mid-South  town  7M.  Well  equipped. 
Bert  C.  Carlyle,  Box  426,  Fairhury, 
Neb. 


Press  Engineers 


SOUTHERN  COUNTY  SEAT  WEEK¬ 
LY  in  choice  location.  Nice  plant.  Ab¬ 
sentee  owner.  Price  negotiable.  $35,000 
down.  Box  1221  Editor  &  Publisher. 


WESTERN  KENTUCKY  WEEKLY 
priced  under  $21,000  gross.  Unique 
advantages,  other  income  net  large 
profit.  Perfect  owner-operator  or  man- 
wife  setup.  Small  down,  terms.  Hotel 
building  available.  Box  1328,  Editor  & 
Publisher. 


rxtitor  a:  t  upiisner.  financing  and  long-term  pay-  | 

NEWSP.4PER  SERVICES  i  2™?^jSUdent  control  boards,  may  be 
_  tZ""  J  split  into  3,  4,  or  5  units — 2  pair 

Press  Engineers  folders,  with  upper  formers  and  angle 

—  bars  over  each  unit — reels  and  tension 

„  „  ,  _  — 35  HP  motors,  DC  drives,  25  KW 

Newspaper  Presses  and  Conveyors  Selinium  .rectifiers,  2  MG  sets,  some 

THE  EDWARDS  TRANSFER  ^bircolo^'^foS" 

linn  D  A  loi'c  a  ui  j  o.  I  Make  an  offer  to — 

1100  Ross  Ave.  -  1316  Ashland  St. 

Dallas  2,  Texas  Riverside  1-6363!  'M'ATMortxT 


3/2  Model,  Double  Folder 
64  Page  Standard  Papers 


Newspaper  Presses  and  Conveyors 


ERECTING.  DISMANTLING. 
TRUCKING.  REPAIRING, 

AND  PROCESSING 
Serving  the  South  and  S.W.  since  1900, 


MADISON 

NEWSPAPERS,  INC. 
Madison,  Wisconsin 


Goss  Router,  enclosed,  23  9/16" 
Tubular  Color  Fountain 
1,000  Gallon  Inic  Tank  &  Pumps 
Crawford  Single  Wrapper 
Goss  45C  Mat  Roller 
Consolidated  Camera  31" 


Telephone:  ALpine  6-3111 


CENTRAL  TEXAS  OFFSETT  WEEK¬ 
LY,  equipped  new  four  years  ago.  0^'er 
50,000  volume  1960,  half  job  printing. 
Largest  town  in  county.  Unlimited  po¬ 
tential  for  job  work.  ^11  with  or  with¬ 
out  building.  EHill  details  by  return 
mail  from  owner  to  qualified  pro.spect«. 
Write  Breillow,  Box  4.396.  Austin.  Tex. 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
66-69  Frankfort  Street 
NEW  YORK  38,  N.  Y. 
BArclay  7-9776 


JOHN  GRIFFITHS  CO.  INCjj/oa- 

:  Molds 

420  Lexington  Ave.  New  York  17,  N.T'  Motor 


16-PAGE  DUPLEX  TUBULAR.  2-to-l  |  . 

newspai>er  press  with  tubular  stereo  )o(iirr*\/  Hill  ^  4774 

equipment,  including  Ludwick  metal  iviurray  mil  3 

iwt  with  pump,  complete  extra  color  I  .  _ _ _ 

fountain  arrangement.  Long  frame,  i  .  _ _ _  „  .. 

serial  Jf219.  50HP  with  complete  con-  ^C  MOTOR  PRE^  DRIVES  30, 


FLORIDA  NEWSPAPER  PROPER- 
TIE.S  We  have  selection  of  weekly 
newspajier  properties  in  choice  high- 
growth  areas  in  Southeast  Florida.  Pull 
facts  will  be  given  bona-fide  buyers. 
Wire,  or  write  Box  1381  Editor  &  Pub¬ 
lisher. 


MACHINERY  and  SUPPLIES 


troi  panel.  Being  replaced  with  larger  5,®-  'i®  2,*'^  "'"'I!?. **  i."?*  i 

press.  Available  September,  1961.  Can  G^rge  C.  Oxford,  Box  903,  Boim| 


Composing  Room 


UNIVERSAL  STRIP  CASTER 
Electric.  Excellent  condition. 
Write  Box  892  Editor  &  Publisher 


be  moved,  erected  and  complete.  Priced  Idaho 

below  market.  May  lie  seen  running  |  _ 

on  daily  edition.  Schooss,  Desert  Sun,  HOE  32-page  stereotype  rotary  prta^ 
Palm  Springs,  California.  I  double  folder  2244"’  cutoff,  deck  st;’- 

-  I  press,  end  roll  feed,  stereotype  mc*\ 

LATEST  MODEL  GOSS  Cox-O-Type  i  furnace,  duo  cooled  curved  ca.rting  bos.l 
flatbed  press.  Includes  all  supplemen-  i  Ho®  plate  finisher.  John  Griffiths  G 
tary  equipment.  “Like  new”  condition,  j  Inc.,  420  Lexington  Ave.,  New  York  b. 
Contact  Tom  Matthews,  The  Tracy  _ _ 


SOUTHERN  NEW  ENGLAND  Un¬ 
opposed  Weekly.  Circulation  gross  alone 
$16,000.  Don’t  answer  unless  you  have 
ability  to  carry  on  ix>pular  i>ai)er  with 
unusual  potential,  plus  $25,000  down 
on  $55,000.  Box  1361  Editor  &  Pub¬ 
lisher. 


L  &  B  HEAVY  DUTY 
NEWSPAPER  TURTLES 
are  in  use  all  over  the  United  States 
and  foreign  countries.  “Ask  the  man 
who  uses  them.”  $84.50  to  $97.50. 


Contact  Tom  Matthews,  The  Tracy 
Press,  P.O.  Box  419,  Tracy,  Calif. 


and  foreign  countries.  “Ask  the  man  !,?,  JBBESS,  Kluge  Feeder  I 

who  uses  them.”  $84.50  to  $97.50.  #121863,  $650.  Pr^  is  inning  every  ( 
None  better  at  any  price.  Write  for  da^  bargain  I  PA WNEE  PRINT-  I  s 

literature  ING  CO.,  Lamed,  Kansas.  ATlai  ’ 

6-2072. 


TEXAS  WEEKLY  EXCLUSIVE— Now 
only  $12,500  with  $5M  down — illness 
forces  sale.  Has  grossed  17M.  Bailey- 
Krehbiel,  Box  88,  Norton,  Kansas. 


L  &  B  SALES  COMPANY 
Box  560,  Elkin,  North  Carolina 
World’s  Largest  Distributor  of 
Newspaper  Form  Trucks 
Telephone:  835-1513 


MAT  ROLLERS  Duplex  and  Goss 
Heavy  Duty,  AC  motors,  George  C. 
Oxford.  Box  903.  Boise.  Idaho. 


SURPLUS  EQUIPMENT? 
NEED  EQUIPMENT 
USE  E&P 

MACHINERY  COLUMNS 


EDITOR  ac  PUBLISHER  for  April  22,  1961^^ 
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E  &  P  MACHINERY  AND  SUPPLIES  SECTION 

Superior  results  at  moderate  cost  from  classified  ads. 


Pres*  Room 


Press  Room 


Press  Room 


Press  Room 
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PRESSES 

COSS  DEK-A-TUBE 
IS  Pnires — 8  years  old — A.C.  Stereo. 
Arailalile  90  days. 

DUPLEX  TUBULAKS 
JO  ami  2t  Page  Presses  2-to-l  Models — 
r»'inne<(  A.C.  Complete  Stereo.  Will 
wparate. 

6  UNIT  SCOTT  23-9/16' 

Steel  Cylinder,  Roller  Bearing;  2  double 
Folders:  A.C.  Drives:  Knoxville  Jour¬ 
nal.  Attractive  Terms. 

duplex  METROPOLITAN  23-9/16' 
Any  Combination  of  Units  and  Folders; 

!1  total  Units,  6  Folders  with  Balloon 
Formers:  5  extra  color  Cylinders;  6  . 
Drive*  and  Controls;  3-arm  Reels  & 
TsDsions  End  Feed  or  on  substructure.  | 
ATsilable  at  once  due  to  Mechanical  : 
Plant  Merger  of  St.  Louis  Post  Dis-  ' 
natch  and  Globe  Democrat. 

3-UNIT  HOE  22%' 

End  Fed:  A.C.  Drive.  Located  Greens- 
borg.  Pa.  Available  at  once. 

3-UNIT  HOE  22%' 

Has  extra  Color  Cylinder;  End  Feed: 
A.C.  Drive:  Located  Lebanon.  Pa. 

GOSS  COMET 

Located  Knoxville.  Tenn.  Excellent 
Condition.  Available  immediately. 

MODEL  AB  DUPLEX 
FLATBEDS 
Salt  Lake  City,  Utah. 

• 

STEREOTYPE 

Goss  Twin  Screw  Flat  Shavers  with 
Shell  Plate  Hold  Down  Device;  extra 
Knife;  A.C.  Motor. 

Wood  Jr.,  Autoplates  and  Automatics 
with  Vacuum  Backs,  A.C.  Motors. 

Wood  Standard  Autoshavers 
I  Wood  Pre-Register  Machine 
I  Kap  Goss  Metal  Furnaces  complete 
vith  Controls:  8  and  10  ton  capacity, 
lampol  Plate  Conveyor — 250' 

Jampol  Raised  Plate  Return — 16' 

Wesel  Flat  Router  Like  New;  D.C. 
Motor. 


COMPOSING 

„  PROOF  PRESSES 

Vandercook  Electric  Powered  Models 
a.  28,  325 

Model  F  4/4  Intertype  Mixer,  No. 
1(861 ;  6  Molds.  Blower.  Quadder,  Saw, 
AC.  Motor. 

.  MODEL  32  LINOTYPE 
i/90^1/72— 2/34:  No.  52810:  Six 

Molds,  Electric  Pot,  Feeder;  A.C. 
Motor. 

_  8  MODEL  31  LINOTYPES 

Hectric  Pots,  A.C.  Motors. 

MAILROOM 

BUNN  TYING  MACHINES 
JAMPOL  AUTOMATIC  BUNDLE 
PUSHERS 

TELESCOPIC  BUNDLE  LOADERS 
BELT  CONVEYORS 
JAMPOL  TURNS  WITH 
HINGED  GATE 

BEN  SHULMAN 
ASSOCIATES 

60  East  42nd  St.,  New  York  17 


GOSS 


6 — Arch  Type  Units 

Two  Folders,  22%"  cut-off 
One  reversible  COLOR  Unit 
Two  G.E.  Motor  Drives,  AC 
Pony  Autoplate,  Furnace. 
Router,  Mat  Roller,  Shaver 


HOE 


6 — Straight  Pattern  Units 

Steel  Cylinders.  Roller  Bearings 
Two  Folders,  22%"  cut-off 
Two  G.E.  Motor  Drives,  AC 


SCOTT 

5 — Arch  Type  Units 

One  reversible  COLOR  Unit 
Double  Folder  22%"  cut-off 
Two  G.E.  Motor  Drives,  AC 


JOHN  GRIFFITHS  CO.  INC. 

420  Lexington  Ave.  New  York  17,  N.Y. 
Murray  Hill  5-4774 


FOR  SALE 
GOSS  NEWSPAPER 
PRINTING  PRESS 
AVAILABLE  NOW! 

3  Units,  Double  Folder,  4  plates  wide, 

.  floor  fed,  end  roll  stands  with  motor 
I  hoists.  Will  print  24  pages  straight,  48 
pagee  collect. 

Printing  diameter  15';  sheet  cut  off 
— 23  9/16':  thickness  of  plate — 7/16': 
angle  of  plate  clips  45* ;  cylinder  stag¬ 
ger  45'  ;  2-40  H.P.  drive  motors.  Cutler 
Hammer ;  controls  220  volts  3  phase  60 
cycle:  2-5  H.P.  inching  motors:  now 
printing  on  66V4'  wide  paper;  all  plate 
and  blanket  cylinder  bearings  were  re¬ 
placed  new  in  1954;  all  inking  rollers 
were  recovered  with  rubber  in  1955. 

Can  be  seen  in  operation  now! 

The  Times  Herald 
Norristown,  Pa. 

Robert  I.  McCracken,  Gen. Mgr. 


DUPLEX  4-page,  standard  tubular 
deck,  2  to  1  model,  long  side  frames. 

DUPLEX  8-page,  standard  tubular 
deck,  2  to  1  model,  long  side  frames. 

DUPLEX  16-page,  standard  tubular, 
2  to  1  model,  stereo-mat  roller,  30  H.P. 
AC,  drive. 

GOSS  2-units,  arch  tyi>e,  double  folder. 
22%'  End  Fed,  stereo-mat  roller,  50 
H.P.  AC.  drive. 

LOYAL  S.  DIXON  CO. 

"Newspaper  Press  Erector” 

11164  SaUeoy  St.  Sun  Valley,  Calif, 
popular  5-0610  TRiangle  7-3871 


GOSS  Factory  Enclosed  curved  router 
23-9/16'  cutoff.  Also  other  routers  all 
cutoff  lengths.  George  C.  Oxford.  Box 
903.  Boise.  Idaho. 


Oxford  7-4590 

Editor  ac  publisher  for  April  22,  i96i 


PRESS  ROOM 

FLAT  BED  WEB  PRESSES:  ! 
Model  A  Duplex 
Goss  Cox-O-Type 
Model  E  Duplex 

HIGH  SPEED  ROTARY 
PRESSES: 

8/16  R.  Hoe  Single  Width 
22%  Cutoff 

12/24  Goss  Single  Width 
Straightline  23  9/16  Cutoff 
16/32  R.  Hoe  Rotary  Deck 
Type  22-3/4  Cutoff 
16/32  Page  Hoe  Rotary  Unit 
Type  22-3/4  Cutoff 
24/48  Page  Goss  Rotary  Deck 
Type  22-3/4  Cutoff 
16-Page  Duplex  Tubular 
All  presses  can  be  purchased  i 
complete 

Includes  Stereo  and  Mat  Rollers 
We  Deliver  —  Install  —  Guar¬ 
antee  Anywhere 

STEREO  EQUIPMENT 

Goss  Tubular  Vacuum  Back 
Casting  Box 

Tubular  Melting  Furnace  with 
pump  and  spout 
Tubular  Curve  Router 
Tubular  Chipping  Block 
Tubular  Boring  Machine 
R.  Hoe  Vac.  Back  Box  with 
Plate 

Finisher  and  pneumatic  pump 
22-3/4  with  7/16  plate 
Inside  Shavers,  Tail  Cutters 
Chipping  Blocks  and  Routers 
All  cutoffs 

Plate  Shavers,  Melting  Furnaces 
8-Col.  Casting  Boxes,  Scorchers 
Stereo  Chases,  All  Cutoffs 
Turtles 

MOULDING  MACHINES 

Duplex  Heavy  Mat  Roller 
Ostrander  800-ton  Moulding 
Press 

Lake  Erie  800-ton  Direct-O-Mat 
R.  Hoe  Light  Weight  Mat  Roller 
Ostrander  Medium  Mat  Roller 

TYPESETTING  EQUIPMENT 

Linotypes 

Intertypes 

Ludlows 

Elrods 

Mono-Tabular  Strip  Casters 
COLOR  DECK 

For  Single  Width  Rotary  Press 
23-9/16  Cutoff 

For  Double  Width  Rotary  Press 
22-3/4' 

Press  Drive: 

60  H.P.  A/C  2  Motor  Chain 
Drive 

Will  sell  Plate  Cylinders,  Ink 
Drums  or  Impression  Cylin¬ 
ders  for  22-3/4'  Cutoff.  Build 
your  own  color  section. 

UNIVERSAL  PRINTING 
EQUIPMENT  00.,  INC. 

750  Valley  Brook  Ave. 
Lyndhurst,  N.  J. 

Geneva  8-3744-47-49 


WEB  OFFSET  Vanguard  Newspaper 
Press — 16  tab  or  8  full  page.  Used 
very  little,  perfect  condition.  We  will 
train  your  crew  in  the  complete  offset 
process  (camera,  plates,  press  etc.  I 
Must  move  fast  to  make  room  for 
larger  equipment.  New  price  $50,063.50 
— our  price  $35,000.  Contact — K.  John¬ 
son,  200  Main  St.,  Lemont,  Illinois. 


SPECIAL 

6-Column  Scott  Tabloid  Press,  A  C 
drive.  4  Units,  color  cylinder.  Pony 
Autoplate.  George  C.  Oxford.  Box  903. 
Boise,  Idaho. 


Roller  Grinding 


GEO.  C.  LOVEIXICK 
Specialising  in 
Rubber-Roller  Grinding 
43  Hoffman  Blvd. 

Baat  Orange,  N.  J. 

Tel.  OR.  5-3344  MUrdock  6-3209 


Wanted  to  Ruy 


WANTED:  8-page  Duplex  or  Gosa  flat¬ 
bed.  Advise  serial  No.  and  when  avail¬ 
able.  NORTHERN  MACHINE  WORKS, 
323  No.  4th  St.,  Philadeipbia  6,  Pa. 


I  WANTED  TO  BUY 

2-  or  3-unit  newspaperpress  4 
plates  wide,  I  or  2  folders, 
23  9/16"  cut-off,  endfeed,  web 
width  approx,  AC  drives 

with  or  without  stereo-equip¬ 
ment.  Write  full  particulars  to 
NIeuwe  Rotterdamse  Courant 
i  Ltd.,  P.O.  Box  824,  Rotterdam, 
i  Holland. 


NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TELETYPESETTER  EQUIPMENT 
Ludlowa — Elrods — Mat  Rollers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

(Formerly  Inland  Newspaper  Supply  Co.) 
1720  Cherry  St.  Kansas  City  8.  Mo. 


HEAVY  DUTY  Mat  Rolling  Machine. 
Write;  The  Examiner-Enterprise,  Bar¬ 
tlesville,  Oklahoma,  giving  price,  etc. 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St..  N.Y.  17  Oxford  7-4590 


Li  notypes — I  ntertjrpes —  Ludlows 
PRINTCRAFT  REPRESENTATIVES 
136  Church  Street.  New  York  7.  N.  Y. 


I  USED  TUBULAR  PRESS  or  semi- 
i  cylindric,  or  universal  model  with  stereo 
equipment  included.  Will  consider  any 
other  types.  Atee  Gorp.,  1618  Walnut 
I  St..  Philadelphia-2,  Pa. 
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•  HELP  WANTED 

A  national  guide  to  positions  in  publishing  and  related  fields. 


Adminigtratire 


ADVERTISING  DIRECTOR  with  ex¬ 
perience  and  backirround  to  take  com¬ 
plete  ohargre.  Salary  and  incentive  plan 
with  other  benefita.  Send  full  detaila  in 
lint  letter  to:  Thurston  TwiK-Smith. 
Honolulu  Advertiser,  Honolulu,  Hawaii. 

ADMINISTRATIVE  ASSISTANT  for 
commercial  plant  closely  related  to 
newspaper  field.  Opportunity  for  capa¬ 
ble  younir  man  seeking;  advancement. 
Chart  area  2,  Write  Box  1320,  Editor 
A  Publisher. 

LONG  ESTABLISHED  weekly  (troup 
wants  first-rate  man  to  take  over  as 
publisher  in  competitive  area.  He  must 
be  GOOD !  If  he  is.  he  can  earn  for 
himself  one  of  the  best  newspaper 
properties  in  the  East.  Box  1345  ^itor 
&  Publisher. 

Artists-Cartoonists 

ARTLST — experienced,  creative,  oritri- 
nal.  Protrressive,  medium-sized  daily 
Chart  Area  2.  Box  1382  E»iitor  &  I^b- 
lisher. 

Circulatinn 

ASSISTANT  CIRCULATION  HAN- 
AGESR  wanted  in  Midwest  on  100,000 
circulation  paper.  Should  have  experi¬ 
ence  in  ‘little  merchant  plan.’  Possibili¬ 
ties  will  be  limited  only  by  your  abili¬ 
ties.  Replies  will  be  kept  strictly 
confidential.  Box  1260,  Editor  A  Pub¬ 
lisher. 


PROMOTION  M.\N  OR  WOMAN  to 
create  direct  mail  and  carrier  bov  sales 
activities.  Box  1387  Editor  &  Publisher,  j 

C.la*»ifi*‘d  Adrfirtising 

CLA.SSIFIBT) 

ADVERTISING  MANAGER 
Good.  aKfrreaaive,  self-starter,  and  capa¬ 
ble  of  helping  saleswoman  to  sell 
classified.  Needs  to  be  ambitious  and 
willing  to  grow  with  us.  Give  all 
particulars,  references,  and  salary  ex¬ 
pected  in  first  letter.  Six  thousand 
circulation  newspaper.  Box  1300,  Editor 
A  Publisher. 


CLASSIFIED 

Advertising  Rates 

"SITUATIONS  WANTED" 
/Payable  with  order  I 

1- time  _ 95c  per  line  _ 

2- times _ 80t  per  line,  per  week 

3- time$ _ 70c  per  line,  per  week 

4- times _ 55c  per  line,  per  week 

(Count  36  units  and/or  spaces  per  line) 

(No  abbreviations!) 

If  a  box  number  is  desired,  add  25c 
for  this  consideration,  and  count  as  an 
additional  line  in  your  copy. 

Air  nail  service  also  available  to  box 
advertisers  at  $1.00  extra. 


"ALL  OTHER  CLASSIFICATIONS" 

1- time  _ $1.45  per  line  _ 

2- times _ $1.30  per  line,  per  week 

3- times _ $1.15  per  line,  per  week 

4- time$ _ $1.00  per  line,  per  week 

50c  box  charge  on  all  blind  ads  except 
those  of  the  “Situations  Wanted”  nature. 
Boxholders’  identity  held  in  strict  con- 
fidencb  and  all  replies  mailed  each  day. 

DEADLINE  FOR  ADVERTISING 
Wednesday,  noon 

Editor  &  Publisher 
Co.,  Inc. 

1475  Broadway,  New  York-36,  N.Y. 
Telephone  BRyant  9-3052 


C.laRsified  Advertising 


CLASSIFIED  AD 
"SALESMAN'*  , 

4  to  5  YEARS  EXP.  ' 

Who  wants  j 

To  grow  : 

To  "Management" 

The  pofdtion  open  in  that  of  Asaiatant 
(Classified  Manager  on  a  lartte  metro¬ 
politan  daily.  Must  be  aicirreasive  and 
have  a  stronst  desire  to  ko  to  the  top. 
Should  be  exirerienced  in  all  phases  of 
selling  classified  (Real  Estate,  Auto 
etc.).  Write  in  detail  trivinic  complete 
baekirround,  salary  expected.  Box  1355 
Eklitor  A  Publisher. 

Display  Advertising 

ADViHtTISING  SALESMAN  for  20,- 
000  daily,  chart  aroa  6.  Fast  icrowing 
community.  Ghanoe  to  irrow  with  a  ' 
sound,  proKreasive  newspaper.  Only  one  i 
prerequisite  —  You  Must  Be  Able  To  | 
Sell.  Prefer  exiterienced  daily  or  weekly  i 
man.  Excellent  salary  plus  generous  ' 
commission.  Write  full  details  first 
letter.  Box  1230,  Elditor  A  Publisher. 

RETAIL  ADVERTISING 
MANAGER 

With  Metropolitan 
Daily  Experience 

Hard-hitting,  imaginative  leader,  whose 
background,  experience  and  personality 
will  earn  and  deserve  respect  of  sales¬ 
men  and  retail  accounts.  Department 
has  full  facilities  for  maximum  selling 
I  help:  market  research,  copy  and  lay¬ 
out  service,  special  salesmen  and  a 
qualified  assistant. 

]  This  is  an  excellent  opportunity  for  the 
\  right  man,  on  an  important  metropoli¬ 
tan  daily  and  Sunday  newspaper,  lo¬ 
cated  in  one  of  the  moat  desirable 
I  places  in  the  United  States  in  which 
'  to  live.  (Chart  Area  4)  Write,  giving 
full  details  about  personal  and  profes¬ 
sional  background  and  status  to  Box 
1266,  Editor  and  Publisher,  AH  replies 
held  in  strict  confidence. 

;  AD  MANAGER  for  good  unopposed 
T,000-circ.  Ohio  county-seat  daily  to 
run  4-man  dept.,  make  it  and  com¬ 
munity  advertising-minded.  Good  salary, 
bonus  lystem  for  take-charge  salesman, 
leader.  Box  1275,  Editor  A  Publisher. 

IMMEDIATE  OPENING 

ILL.  PRIZE-WINNING  DAILY  needs 
I  alert,  personable  di^lay  salesman  who 
I  loves  to  work,  knows  how  to  create, 
develop  and  sell  advertising  ideas.  Lay- 
j  out  ability  essential.  Excellent  starting 
salary,  b^  working  conditions,  con¬ 
genial  professional  staff.  Write  Box 
'  1280,  Editor  A  Publisher,  giving  train¬ 
ing,  experience,  salary  desired,  rafer- 
!  ences. 


STYMIED? 

NO  CHANCE  FOR 
ADVANCEMENT? 

Ebccellent  opportunity  for  a  young  ag¬ 
gressive  advertising  man  (36  to  40) 
with  solid  newspaper  experience  (on 
weekly  or  daily)  in  an  expanding  mar¬ 
ket  near  metropolitan  New  York. 
Strong  on  leadership,  know  layout  and 
copy,  understand  how  to  develop  and 
increase  local  and  suburban  advertis¬ 
ing.  Assist  Advertising  Manager.  Sal¬ 
ary  $7,600  to  start,  plus  bonus,  full 
company  benefita.  ^x  1264  Editor  A 
Publisher. 


Display  Advertising 


DISPLAY  SALESMAN-aggressive,  ex¬ 
perienced,  for  small  daily  located  in  > 
the  heart  of  the  beautiful  Pacific  North¬ 
west.  C^llenging  opportunity  for  any-  i 
one  who  can  effectively  sell  and  service  ' 
all  types  of  accounts.  Send  complete  i 
biographical  sketch  and  salary  needs  in 
first  letter  to  M.  D.  Glover,  Skagit 
Valley  Herald,  Mount  Vernon. 

I  HAVE  BEXN  ASKED  to  find  an 
advtg.  dir.  for  a  competitive  metro¬ 
politan  daily  in  a  superb  climate.  A  i 
good  salary  plus  for  a  man  with  the 
proper  experience  and  background.  All  | 
correspondence  strictly  confidential.  ' 
Box  1286.  Editor  A  Publisher. 

SALESMAN’S  DREAM.  Hard-hitting, 
aggressive  salesman  needed.  Opportuni-  , 
ties  unlimited.  Prefer  competitive,  | 
second  paper  background.  Elxcellent 
salary,  attractive  boi.us  to  right  man.  I 
Ted  Davenport,  Advertising  Director, 
St.  Petersburg  (Fla.)  Independent. 

•ADVini’nsrNG  manager  for  Metro¬ 
politan  Weekly.  SW  Michigan.  Must 
'  be  promotion-minded  and  conscientious. 

Supervise  one  assistant.  Attractive 
I  salary.  Area  loves  paper.  Box  1350 
I  Editor  A  Publisher. 

I  ADVER’nSING  SALESMAN.  offset  j 
I  weekly.  $100  week,  plus  commission  I 
;  Flare,  Hobbs.  N.  M. _ 

TOP  LAYOUT  MAN  who  excels  on 
I  deiiartment  store  copy  and  can  sell; 
17,000  ABC  Western  Colorado  daily. 
Finest  climate,  outdoor  recreation.  Full 
description  your  qualifications  in  first 
letter.  Sentinel,  Grand  Junction,  Colo¬ 
rado. 


CITY  EDITOR  for  6-day  P.M.  ii 
50,000  bracket.  Desk  sxperience.  r» 
porter's  backgrround  needed.  .South 
erner  preferred.  Write  fully.  Box  1286, 
Editor  A  Publisher. 

NEWS  DIRECTOR  for  Upstate  Nee 
York  college,  draft-free,  26-35.  witk 
college  A.B.  and  some  news  expert 
ence.  Excellent  opening  for  man  inten 
ested  in  beginning  opportunity  in  ex¬ 
panding  college  field.  Salary  to  $110, 
plus  very  liberal  fringes,  vacations 
Send  full  resume,  a  few  clips  to  Box 
1310,  Editor  A  Publisher. 

NEWS  EDITOR  —  real  opimrtunitj 
for  experienced  top  man  looking  for 
chance  for  advancement.  Must  l«  able 
to  direct  and  coordinate  grood  staff  o( 
six  nightside  reporters  on  medium  siw 
Chart  Area  2  daily.  Capable  of  build¬ 
ing  good  morale,  aiding  reporters  to 
improve  writing  and  news  sense.  Ex¬ 
perience  requirwl  in  training  young 
staffers  in  copy  editing,  makeup  and 
layout.  Excellent  pay,  fringes,  work¬ 
ing  conditions.  Box  1336,  Editor  6 
Publisher. 

SALES  PUBLICATION  EDITOR  plus 
some  publicity,  promotion.  Excellent 
opportunity  for  recent  or  ’61  journal¬ 
ism  graduate.  National  insurance  com¬ 
pany  with  central  Massachusetts  head¬ 
quarters.  Write  Box  1333,  Elditor  6 
Publisher. 

SPORTS  EDITOR  for  medium-siisd 
daily  Chart  Aren  2.  Good  pay — all 
company  benefits.  Box  1338.  Elditor  6 
Publisher. 

!  SPRIGHTLY,  INTELLIGENT 


Editorial 

BEGINNING  REPORTERS— Male  and 
'  Female.  Jobs  available  from  Coast  to 
Coast.  Send  resumes.  location  prefer-  ' 
ence.  availability  date.  Contact:  Bill 
McKee.  BIRCH  PERSONNEL.  6T  E.  I 
;  Madison  St.,  Chicago  2,  Illinois.  I 
CE  6-6670. 

REPORTER,  courthouse  beat  and  gen-  i 
era!  assignment,  also  edit  weekly  farm 
,  page,  for  lO.OOk)  circ.  afternoon  and 
Sunday  daily  in  southeast  Nebr. 
Should  have  working  knowledge  of  ; 
j  camera.  Fine  community,  energetic  , 
newspaper.  Job  open  mid-May  or  ^ 

I  early  June.  Send  resume,  references  to 
I  R.  S.  Marvin,  managing  edtior,  Beat¬ 
rice  Sun,  Beatrice.  Nebr.  ' 

EXPERIENCED  WOMEN’S  EDITOR. 
Duties  include  copy  desk  work.  Perma¬ 
nent  position  for  right  person.  Air 
'  Mail  detailed  resume  qualifications,  ex¬ 
perience  to  Mani^ing  Editor,  Fairbanks 
News-Miner,  Fairbanks.  Alaska. 

'  PHOTO-CONSCIOUS  40.000  midwest-  ' 
ern  p.m.  daily  needs  combination  man. 

:  References  required.  Salary  depending 
nn  experience.  Box  1216  Editor  A  PulL 
lisher. 

REPORTER.  DESKMAN  —  Beat  avail¬ 
able  or  can  switch  to  use  desk  man : 

I  photography  helpful.  Evening  daily  of 
I  13.000;  news  st^  of  10.  College  town 
of  20,000.  Write  fully:  Tribune,  Fre¬ 
mont,  Nebr. 

i  - - — 

I  WOMEN'S  EDITOR  42,000  circula- 
;  tion  daily.  Must  have  administrative 
'  ability,  knowledge  of  copy  editing.  Mid- 
'  west.  We  are  seeking  fresh  thinking 
from  a  good  newspat>erwoman  in  this 
department  Salary  oi>en  Box  1220  Edi¬ 
tor  A  Publisher. 

ARE  YOU  A  CITY  EDITOR  on  a 
16-30,000  daily  and  want  a  step-up  to 
a  more  challenging,  better  paying  job? 
Why  not  inquire  about  this  eastern 
daily  city  editorship?  All  replies  con¬ 
fidential.  Box  1314,  Blditor  A  Pub¬ 
lisher. 

I  DESK  MAN  —  handle  AP  wire,  heads. 

I  copy,  rewrite,  photos.  Accurate,  ex- 
t>erienced,  10,000  daily,  6-day  week. 

I  Write,  don’t  phone,  full  particulars, 
expected  salary.  Ted  Yudain,  Editor, 

I  Greenwich  (Connecticut)  Time. 


WRITING 

of  editorials,  depth  newsfeatures  an( 
liersonality  profiles  is  the  quality  m 
want  in  an  experienced  man  for  out 
booming  metropolitan  weekly  group. 
Excellent  salary  for  right  writer.  Paul 
Williams,  Sun  Newspapers,  4808  S 
26th,  Omaha,  Neb. 

TWO  POSmONS  OPEN  on  central 
Florida  PM  daily— desk  man  and  agri¬ 
culture  reporter.  Will  train  general 
reporter  for  latter  position.  Journalism 
grads  under  36  preferred.  Include  full 
details,  references  and  salary  requirH 
in  first  letter  to  Box  1306,  ElditoT  k 
Publisher. 


We  Want  A  Lot  But 
There's  A  Better  Slot 
,  In  Your  Future,  If  — 

You  prove  to  be  a  competent  rinr 

rider  while  learning  the  style  of  thk 

metropolitan  newspaper  and  are: 

1.  Currently  the  boss  of  a  universal 
desk 

2.  A  discriminating  editor  and  con¬ 
structive  critic 

3.  A  part-time  psychologist  who  know! 
that  not  all  copyreaders  are  equal 
and  matches  man  and  story 

4.  Determined  to  have  the  decta 
cleared  by  each  deadline 

Send  complete  resume  to: 

Box  1324  Editor  A  Publisha 


4  want  a  step-up  to  WORKING  EDITOR  to  manage  H 
[,  Mtter  paying  job  ?  member  newsroom,  make  well  estai- 
about  this  eastern  jigh^  Ohio  daily  even  better.  God 
'’*P*J**  salary,  opportunity  for  man  seekiiu 

14,  Editor  A  Pub-  “hometown."  Box  1290,  Editor  * 
_ _ _  Publisher. 

ndle  AP  wire,  heads.  WORKING  SPORTS  EDITOR  wantsi 
lotos.  Accurate,  ex-  by  A.M.  daily  in  western  state.  Mu* 
daily,  6-day  week,  be  experienced  in  morning  operatioi 
ne,  full  particulars.  Send  non-returnable  tearsheets,  n 

Ted  Yudain,  Editor,  me,  references.  Top  pay,  fringes, 
icticut)  Time.  1326,  Editor  A  Publisher. 
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HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED  | 

Editorial  i 

Editorial 

Editorial 

Mechanical  | 

j^SSOCIATB  EDITOR  (man  or  woman) 
for  tmile  journal.  Send  cli]H>inKa-  Box 
I  1184  Olitor  &  Publisher. 

DESKMAN — Small  New  Jersey  daily 
leeks  with  headline,  layout,  re¬ 

write  experience.  Speed  and  accuracy 
eiMiitiaJ.  Pleasant  surroundinfCB  —  Ad¬ 
vancement  opportunities.  Starting  sal- 
irv  $100.  Write  Box  1344  Editor  & 
Psblisher. 

EDITOR-MANAGING,  daily  newspaper 
CSuirt  .\rea  2  (New  Jersey),  Oppor¬ 
tunity  for  rifrht  man.  Write  full  de-  ! 
tails  to  Box  1365  Elditor  &  Publisher,  , 

editorial.  ASSISTANT  to  help 
write,  itlit  employee  newspaper  and 
aasiat  in  press  and  public  relations 
work  for  an  upstate  New  York  utility. 
Knowledire  of  news  and  feature  writintt 
I  must.  Camera  experience  helpful. 
Journalism  itraduate  preferred.  B^in- 
ners  will  be  consider^.  Send  resume, 
■alary  risiuirementa  to  Box  1385  Editor 
t  Publisher. 

EXPANDING  DAILY  of  56.000  cir¬ 
culation  seekinx  experienced  desk  man 
tnd  a  reporter  with  or  without  ex- 
p  and  perience.  Guild  conditions,  pension,  etc. 
work.  (Jiart  Area  2.  Box  1370  Editor  &  Pub- 
tof  *  Usher. 

GENERAL  ASSI(»JMENT  REPORTER 
or  Deskman,  experienced,  for  6,000 
Daily.  Give  complete  backfrround.  refer¬ 
ences  and  salary  requirements  first 
letter.  Maniuter,  ITie  News-Herald, 
Conneaut.  Ohio. 


MANAGING  EDITOR  for  proirressive 
55,U00  iiaper  in  Chart  Area  2.  Give 
resume,  salary  expected.  Box  1380  Edi¬ 
tor  &  Publisher. 

REPORTER  for  ireneral  aasiirnment. 
features;  also  deskman.  handle  wire, 
write  heads,  read  copy  ;  (lermanent  jobs, 
advancement  expected;  6,300  circula¬ 
tion  eveninK  daily  town  of  11,000, 
f^art  Area  8.  ^x  1372  Editor  A  Pub¬ 
lisher. 

REPORTER  PXrR  WOMEN’S  DEPT 
Prefer  colletre  trraduate  with  some  ex- 
iierience.  Good  working  conditions.  Box 
1375  Editor  &  Publisher. 

-SOCIETY  EDITOR.  Suburban  New 
Jersey  daily  seeks  woman  to  manage 
two-iierson  society  department.  Must  be 
fast  and  accurate  and  know  layout, 
makeup,  fashion,  etc.  Car  essential. 
Shore  resort.  Startinir  salary  $75.  Write 
Box  1360  Editor  &  Publisher. 

SPORTS  EDITOR  — 6,100  PM  Daily. 
Writer  with  enthusiasm  and  knowledfte 
of  .sports.  Job  includes  small  city  beat. 
Would  consider  recent  or  upcominfc 
J-Krad  or  others  with  lipht  experience. 
Write  qualifications,  required  salary  to 
Paul  Harbausrh,  Manatrinx  Editor,  GUI- 
Leader.  Elwood,  Indiana. 

SPORTS  EDITOR  10.000  daily,  50  miles 
from  New  York.  Must  be  willing;  to 
work  eveninas  and  7  AH  split  ^ift. 
Good  potential,  trrowth  area.  StartinR 
salary  $80.  Write  Box  1358  Editor  & 
Publiidier. 


REPORTER  for  city  beat  on  top  Mid¬ 
west  daily  in  16,000  class.  Box  1386 
Editor  &  Publisher. 

TOGETTHER,  Methodist  family  maga¬ 
zine  (near  million  circulation),  is  open¬ 
ing  new  job — writing,  rewriting,  edit¬ 
ing:  experience  necessary.  Send  full 
data  to  Anthony  J.  Tolbert,  740  North 
Rush,  Chicago  11,  III. 


WOMEN'S  EDITOR  ! 

I  to  direct  three-member  staff  in  lively, 

I  growing  South  E'lorida  area  served  by 
I  our  Ft.  Lauderdale  bureau.  Women’s 
I  department  is  iiart  of  over-all  Bureau  i 
news  staff  of  12.  Must  have  imagina- 
I  tion,  writing  flair,  and  ability  to  meet 
and  handle  i>eople.  Give  complete  de- 
I  tails  in  first  letter  to  Personnel  Man¬ 
ager. 

The  Miami  Herald 
I  200  S.  Miami  Ave. 

Miami  30.  Fla. 

i _ 

j  Mechanical 

!  COMPOSING  ROOM  FOREMAN 
!  E'or  fast  growing  daily  in  Chart  Area 
.  12.  Needs  to  know  some  machinist 
I  work  and  ITS,  handle  men.  and  teach 
I  them,  and  stand  pressure.  Supply  all 
j  particulars,  references,  and  salary  ex- 
i  pected  in  first  letter.  Open  Shop. 

I  Box  1296.  Editor  A  Publisher. 


NEWSPAPER  SHOP  CRAETSMEN 
!  Operators,  page  make-up,  ad  make-up, 

I  ’ITS  perforators.  Good  hard  workers 
'  need  only  apply.  Give  all  details,  ref- 
I  erences,  and  salary  expected  in  first 
!  letter.  Open  Shop.  Chart  Area  12.  Box 
I  1343,  Editor  &  Publisher. 

I  Production 

PRODUCTION  MANAGEIR  for  large 
commercial  operation.  Eixperience  in 
composition,  stereotyping  and  news- 
I  print  color  printing  essential.  Chart 
!  Area  2.  Write  Box  1316,  Eiditor  A 
Ihiblisher. 

ASSISTANT  PRODUCTION  M  A  N  - 
I  AGEIR  opening  on  east/central  metro- 
imlitan  newspaper.  Should  have  ex- 
l«rience  in  one  production  department 
of  newspaper  or  large  job  shop-  Uni¬ 
versity  degree  an  advantage.  Write 
fully  including  present  earnings  to  Box 
1354  Elditor  A  Publisher. 

Syndicate  Salesmen 

LUCRATIVE  SIDELINE  for  you. 
'  Kohr  Enterprises,  Box  111,  Clearwater. 
Fla. 


INSTRUCTION 

Linotype  School 

OHIO  LINOTYPE  SCHOOL 
LOGAN  4.  OHIO 
Linotype.  Intertype  Instruction 
Free  Information 


SITUATIONS  WANTED 

The  employer's  guide  .  .  .  from  trainee  to  executive  personnel. 


Academic 

Administrative  \ 

Artists-Cartoonists 

Circulation 

DAILY  EIDI’TOR  wants  to  teach,  super¬ 
vise  student  papers.  BA,  graduate 
■tody,  college  public  relations  work. 
Box  1308,  Editor  A  Publisher. 


YOUR  REPLY 


liege  public  relations  work.  .  .  .  will  produce  full  details  on  well- 
Editor  A  Publisher.  versed  newspaper  executive.  Can  show 

excellent  results  achieved  in  former 
Administratire  !  position,  as  well  as  evidence  of  top 

I  alulity ;  effectiveness.  Young,  mature 
i  -  (30NTR0LLER.  presently  “d  Productive-  Cm  intei^ew  at 
u  such  with  l&rirs  flrrouD.  ANPA  Convention.  Box  1341s  Elditor 


AUDITOR  -  (30NTR0LLER.  presently  Prouucuve.  CM  intemew  at 

•nploytd  ss  such  with  sroup*  ANPA  ^Convention.  Box  1341s  EJditor 

•seks  challenge.  46,  college-trained.  ;  *  Publisher, 
vtrsed  in  all  phases  of  newspaper  op-  ^ 

eration.  Excellent  record,  b^t  refer-  CAN  FILL  YOUR  VACANCY  as  clas- 


snees.  Box  1222  Elditor  &  Publisher. 


sified  or  display  manager  or  advertising 
director.  Elxcellent  record;  17  years  ex¬ 
perience.  Chart  Areas  2.  10.  12.  Write 


GENERAL  MANAGER — Business  Man-  |  perience.  Chart  Areas  2,  10.  12.  Write 

Sfer.  Age  48  with  SO  years  experience  |  Box  1376  EMitor  A  Publisher. 

sll  phases  small,  medium,  metropolitan  '  - 

i  ^iEWSPAPER  EXECUTIVE  moving 
markets.  Strong  in  advertising,  busi-  „  ^  publisher,  throughly  ex- 

mechMical  d^.  Seven  years  as  '  perienced  in  all  phases  of  newspaper 
VI-  v®**  Dailies.  '  management:  ^vertising,  circulation. 
Box  1282,  Eklitor  A  I^iblisher,  news,  busineee,  personnel,  mechanical. 

car  vne  vi-  v  ^.n  administrator  with  ability  and  forti- 

sTkONG  on  sales,  former  publisher  tu^,  plus  youth,  experience  and  educa- 
with  under  10,000  <^ily,  10  y*ara  varied  tion.  If  you  have  a  challenging  oppor- 
experience  seeks  situation  as  Business  tunity— $20.000— I’ll  prove  I’m  worth 
Manager  Gmeral  Manager,  or  Assi^  more.  Box  1247  Editor  A  Publisher. 

int  to  Publisher.  MBA  degree.  Avail-  - 

ible  ANPA  Convention.  Box  1304, 

Editor  A  Publisher.  DDi^Hl  l/^TIl^M  k4AMAf:iCD 


EDITORIAL  CARTOONIST,  experi¬ 
enced  in  political  and  current  events. 
Winner  of  mMy  awards.  Interested  in 
working  with  Editor.  Good  references. 
Box  1309,  Elditor  A  Publisher. 

ARTIST.  Tops-retouch,  layout,  cartoon, 
charts.  Samples  sent.  Box  1371  Eiditor 
A  Publisher. 

Business  News 

N.  C.  BUSINESS  and  PR  coverage; 
features — news — photos.  Prompt  serv¬ 
ice.  Sigmund  PliiUipsoD,  401  Capital 
Apts.,  Raleigh,  N.  C. 


Mitor  A  Publisher. _  |  PRODUCTION  MANAGER 

PIIRI  KHPR _  i  25  Years  experience  on  large  dailies; 

rUDLIOnCI^  excellent  administrator.  Finest  refer- 

GENERAL  MANAGER  ences.  Available  during  ANPA  meeting 
1  in  New  York  for  interviews.  Box  1368 

Seeks  top  or  backstop  job  with  I  ^Vo^k*atv*'“"’ 

challenge.  Experienced  W  depart-  _ 

ments,  weeklies,  metropolitan;  and  I 

chain  General  MMtuiement.  Served  as  ArttStS-L,artOonists 

publisher,  assistMt  publisher,  general  ,  , 

manager  and  consultant  U.  S.  and  !  PAPER  SOLD  Art  Director  on  large 
Bkirope,  Eispeoially  strong:  mechanical.  i  daily  newspaper  for  16  yMm.  24  years 
budget  control,  promotion.  Converted  ®**y’'*'*,®*  uB  typ^  editorial,  some  pro- 
K60.000  loser.  Out  costs,  increased  ad-  i  motional.  Political  and  sport  cartoons 
vertising  and  circulation  40%.  Business  '  —cover  drawings— spots— maps— cm^ 
Administration  and  Journalism  B.Sc.  I  room  and  feature  sketching— picture 
Jack  Harrington.441  Lexington  Ave.,  P*sre-«ociety— f^lon  layouta-re^ch- 
New  York.l7.  N.Y.  Tel.  MUrray  Hill  roto  magMine.  In  charge 

2.0X95.  of  8  artists.  Interested  in  political  car- 

_ ! _  tooning  but  will  consider  offer  where 

GENERAL  MANAGER  or  Publisher 

•mall  diuly  available  due  to  sale.  Ex-  ,  _ | _ 

cellent  record  cost  control,  profits,  ' 

property  building.  Thorough  knowledge  i  EDITORIAL  CARTOONIST:  also  ex- 
sll  departments.  Reasonable  salary,  per-  perienced  in  sports  and  feature  draw- 
formMce  bonus.  Chart  Areas  4,  5,  9.  i  ings.  Mature.  Any  Chart  Area.  Box 
Box  1356  Editor  A  Publisher.  I  1216  Editor  A  Publisher. 
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Circulation 

CIRCULATION 

EXECUTIVE 

Available  May  I 

Prefer  highly  competitive  area  where  i 
constant  results  are  required.  Elxcellent  | 
background  with  organisational  and 
promotional  ability.  Ehcceptionally  | 
^  strong  Home  Delivery  specialist.  Age  . 
42,  married.  Outstanding  record  con-  I 
firmed  by  recognized  leaders  in  News-  I 
paper  Industry.  Available  for  immedi-  | 
ate  interview.  Box  1223  Editor  A  Pub-  i 
lisher.  j 

CIRCULATION  MANAGER 

'  With  diversified  and  successful  record 
of  achievements  in  management,  pro¬ 
motion  and  labor  operation.  Practical 
experience  in  orgMizing,  developing, 
controlling  and  promoting  circulation 
department  on  a  sound,  economical  and 
productive  basis.  Thoroughly  competent 
trouble  shooter.  Able  in  administration, 
training  and  communications.  Cm  ar¬ 
range  for  interview  during  American 
Newspaper  Publishers’  Convention.  Box 
1263  Eiditor  A  Publisher. 

HOME  DELIVERY  SPECIALIST  — 

I  Ebetensive  experience  in  all  phases  of 
circulation  sales  and  carrier  promo- 
I  tion.  Married,  family,  34  years  old. 

I  Seeking  position  with  future.  Box  1199 
I  EMitor  A  Publisher. 


dRCULA’nON  MANAGER,  honest 
and  of  good  character,  with  a  back¬ 
ground  of  16  yrs.  haH  work,  would 
like  to  continue  his  efforts  by  estab¬ 
lishing  a  closer  relationship  with  an 
enterprising  publisher,  wishing  to  have 
his  drculation  department  put  on  a 
sound  productive  basis.  Kindly  reply  to 
Box  1323,  Editor  A  Publisher. 

CIRCULATION  MANAGER  will  re¬ 
locate.  Prefer  Rocky  Mountain  area. 
Know  ABC  and  Little  Merchant  Plan — 
morning  or  afternoon  operation.  Top 
producer — ^proven  record.  Box  1337, 
Eiditor  A  Publisher. 

'  DO  YOU  NEED  a  budget-minded  cir¬ 
culation  director?  10  yrs.  exp.  on  10M 
to  lOOM  eire.  Level-headed  promoter, 
strong  on  administration,  ^x  1232 
‘  Eiditor  A  P»ibliaher. 

SIX  YEIARS  CITY  and  country  expert- 
I  ence.  Married,  two  children.  Wants 
I  Circulation  Manager’s  position  on  8  to 
26,000  paper — Chart  Aretm  2.  6.  or  8. 

I  Box  1268  Eiditor  A  Publisher. 

i  MARRIEID  MAN,  29.  has  15  years  ex- 
I  perience  with  metropolitan  newspaper 
i  in  every  position  from  carrier  to  branch 
'  manager.  EIxperience  includes  sales  pnv 
!  motion,  street  sales,  truck  driver,  man¬ 
aging  carriers,  bookkeeping,  collections 
I  and  insurance.  Available  immediately; 

I  former  company  sold  out.  Box  1353 
Eiditor  A  Publisher. 

Classified  Advertising 

!  CLASSIFIED  MANAGED.  15  years 
'  experience  daily  and  community  papers. 
Age  36.  single.  Open  for  good  offer. 
Write  Box  1276,  Eiditor  A  Publisher. 


CLASSIFIED)  MANAGER— SALESMAN 
16  years  experience;  age  45: 
married;  capable:  ambitious 
Box  1319,  Eiditor  A  Publisher. 

j  CLASSIFIED  ADVTG.  MGR.  desires 
I  new  challenge.  23  years  classified  sell- 
I  ing,  promoting  experience.  Excellent 
'  references,  record.  Age  43.  Box  1873, 
I  Editor  A  Publisher. 
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SITUATIONS  WANTED 


Duplay  Advertiging 


ADVERTISING  MANAGER 
AVAILABLE 

Virginia,  No.  or  So.  Carolina 
16  years  experience  in  lar^  and  small 
dailies.  Capable,  energetic,  efficient. 
Proven  record  and  lineage  builder. 
Southerner.  39  years  old.  Box  1269 
Editor  &  Publisher. 

NEED  A 

LEADER  OF  MEN? 

Top  staff  man  desires  Retail  Adver¬ 
tising  Manager’s  job.  An  idea  man  with 
outstanding  lineage  and  account  build¬ 
ing  record  in  all  classiflcations.  10- 
year,  100.000  to  290,000  2nd  and  3rd 
paper  hai^,  intelligent,  and  construc¬ 
tive  selling  exiwrience.  A.B.  Degree. 
Family,  age  33.  Available  for  New 
York  ANPA  Convention  interview.  Box 
1201  Editor  &  Publisher, 

NEWSPAPER  SPACE  SALESMAN. 
Age  31.  Would  like  to  relocate  So. 
California  or  San  Francisco  area.  Two 
years  selling  to  Nat’l  accounts — ^two 
years  Media  Research  and  Analysis, 
Sales  Aids,  Sales  Presentations  for 
major  newspaper  chain.  Can  help 
Nat’l  Rep  or  Local  Staff.  Box  1202 
Editor  &  Publisher. 

AD  MANAGER-SALESMAN  of  two 
large  W.  weeklies  ready  for  manager¬ 
ship  or  assistant’s  post  on  medium 
daily.  Top  record.  4  years  daily  ex¬ 
perience.  BA.  33.  family.  Prefer  Chart 
Area  11.  Box  1379,  Editor  &  Pub¬ 
lisher. 

SUCCESSFUL  GM  SMALL  DAILY 
seeks  larger  opportunity  as  .advertis¬ 
ing  manager  daily  26,000  circulation 
up.  Strong  leader,  excellent  trainer 
sales  personnel.  grKHi  organizer,  hard 
worker,  who  can  sell,  write  and  layout 
with  the  best.  BoA  retail  workshop. 
Enough  gray  hair  at  46  to  impress 
biggest  accounts,  sufficient  enthusiasm 
and  creative  ideas  to  produce  extra 
linage  daily  in  promotions,  special 
editions.  Tops  in  sincerity,  teamwork, 
ability  to  get  along  with  everyone. 
Salary,  incentive?  You  name  it!  Op¬ 
portunity?  Available  personal  inter¬ 
view  your  city.  Chart  Areas  4,  5,  9. 
Box  1364,  Editor  &  Publisher. 


SITU.4TIONS  WANTED 


EDITORIAL  EXECUTIVE  | 

Mature  newsman,  experienced  on  week-  j 
lies,  dailies,  house  organs;  desires  New 
York  or  Long  Island  post.  Box  1256 
Editor  &  Publisher. 

EDITOR — Helped  build  small,  corny 
weekly  into  sprightly,  full-size  OFF¬ 
SET  daily  of  16,000  circulation  in  less 
than  nine  months.  Against  tough  com¬ 
petition,  tool  Now  faced  with  turn- 
clock-back  program.  At  37,  prefers 
new  career  challenge.  Politically  con¬ 
servative.  Chart  Areas  4,  10.  2,  1,  12. 
Box  1218  Editor  &  Publisher. 

EXPERIENCED  NEWSMAN  desires 
job  possibility  leading  to  editorial  writ¬ 
ing.  Have  handled  all  types  news  cov¬ 
erage,  including  much  local  govern¬ 
ment.  Also  features,  some  editing,  re¬ 
write.  Now  employed.  Box  1237  Editor 
&  Publisher. 

EXPERIENCED  SOCIETY  EDITOR 
wants  straight  news,  features  or  wom¬ 
an’s  page;  also  consider  publishing 
house  or  periodical.  Box  1243  Eklitor 
&  Publisher. 

FARM.  PHOTO.  FEATURE;  12  years 
experience ;  permanent  change;  under 
36.  Box  1267  Eklitor  &  Publisher. 

IDEAL  JOB  WANTED:  Managing  edi¬ 
tor  medium  daily  seeks  challenging 
post  with  growth  potential  on  Western 
or  ^uthwestern  paper  in  pleasant  com- 
t  munity  suited  to  family  living.  In  re- 
j  turn,  offers  ideal  background:  A-1 
education,  experience,  references.  Box 
1249  Editor  &  Publisher. 

!  NEED  EDITOR  for  editorial  page  or 
;  competent  city  editor?  I’m  both  young 
j  and  experience  with  the  ability  to  per¬ 
form  a  good  job  now  and  the  capacity 
to  improve.  Versatile  experience  from 
reporter  to  managing  editor.  Box  1203 
Editor  &  Publisher. 

RECESSION  SALARY  concession.  Ca¬ 
pable  editor,  executive,  foreign  and 
I  emestic  experience.  Reliable,  consist- 
I  ent.  Single,  no  dependents.  Mildly 
!  mature.  Available  New  York  interview. 

.  Prefer  Chart  Areas  1,  2,  3.  Box  1204 
Eklitor  &  Publisher. 


SITUATIONS  WANTED  SITUATIONS  WANTED 


Editorial  Editorial 


TRADE  BOOK  managing  editor  2  EDITOR _ 

years;  dailies  6  years;  press  relations 

background:  can  use  camera.  Chart  I  MANAGING  EDITOR 

1’  ?■  I  nedicated  10-year  news  pro  (,1| 

”  rUDiisner, _  ^  phaaea),  metropolitan  and  small  liailiss, 

WOMAN  REPORTER.  24.  BSJ.,  ex-  | 
perienced  woman’s  page  news,  features.  ! 
seeks  position  on  daily  60.000-f  circu-  | 
lation.  Chart  Areas  1.  2,  6.  Box  1219  | 

Editor  &  Publisher.  I  offer.  Box  1281,  Editor  &  Publisher, 

WOMAN  WRITER  with  magazine.  I  EXPERIENCED  NEWSMAN  in  aH 
public  relations,  radio  experience  would  phases  of  nlitorial  department  opera- 
work  for  nominal  fee  for  experience  I  tion,  including  suttervision,  seeks  cha|. 
on  small  Texas,  New  Mexico,  Okla-  ‘  lenging  daily  assignment.  Age  32, 
homa  daily.  Speak  Spanish;  English  |  married,  three  children,  veteran.  B.S.. 
major.  Box  1273  Eklitor  &  Publisher,  j  M.S.  Box  1278,  Eklitor  &  Publisher. 

WRI’TER-REPORTER:  13  years’  ex-'  I  D  M  A  I  ICt O 

perience  dailies,  public  relations.  Heavy  ;  JUU  KN  ALIbM 

news,  feature  writing.  Can  use  camera.  i  i  (~\\/p  |T| 

edit  photographs.  Wants  challenging  i  '  ^  • 

writing-reporting  job  on  progressive  GEJNUINE  NEWSMAN  seeks  news¬ 
paper  as  final  permanent  connection,  paper  writing  and/or  editing  spot  or 
College  grad.  36,  married.  Mid-west  instructor’s  post  at  college.  12  years’ 
or  West  preferred.  Write  E.C.A.,  160  radio  and  daily,  weekly  experience— 5 
West  Granview,  Quincy,  III.  as  weekly  owner,  plus  3  as  seconiUry 

- -  teacher,  school  newspaper  advisor. 

WRITING-EDITING  spot  wanted,  NYC  Bachelor’s  degree  in  journalism,  family 
area,  by  editor-writer,  27,  now  doing  man,  36.  Prefer  Chart  Area  2.  Box 
analytical  articles  on  U.S.,  interna-  1292,  Eklitor  &  Publisher. 

tional  industry,  finance,  politics,  per- _ _ 

sonalities  as  staffer  on  top  business  ,ove  a-rTTisr-Mi'  • 

daily.  4  years  experience.  Box  1217  JOURNALISM  STUDENT  seeks  in- 
Eklitor  &  Publisher.  ternship.  newspaiier.  magazine.  rad;o. 


YOUNG,  versatile.  award  -  winning 
newsman,  now  on  Capitol  Hill.  Over¬ 
seas  preferred.  Knows  French  and 
Greek.  Box  1266  Eklitor  &  Publisher. 

A-1  ALL-AROUND  MAN.  modest 
salary.  Available  nowl  Box  1311, 
Eklitor  &  Publisher. 


COPY  EDITOR 

Seeks  challenging  news  desk  position 
on  major  a.m.  daily.  Now  employed  on 
respected  Elastem  metropolitan  paper. 
Eleven  years  of  editing  experience  on 
newspapers  with  2C0.000  circulation. 
New  job  must  offer  a  chance  at  slot, 
wire  or  news  editorship.  B.A..  40  and 
single.  Responsible.  Best  references. 
Interviews  in  Washington.  New  York. 
Box  1332,  Elditor  &  Publisher 


JOURNALISM? 

,  I  LOVE  IT! 

GEaiUINE  NEWSMAN  seeks  news- 
paper  writing  and/or  editing  spot  or 
instructor’s  post  at  college.  12  years’ 
radio  and  daily,  weekly  experience— 5 
as  weekly  owner,  plus  3  as  seconiUry 
teacher,  school  newspaper  advisor. 
Bachelor’s  degree  in  journalism,  family 
man,  36.  Prefer  Chart  Area  2.  Box 
1292,  Eklitor  &  Publisher. 

JOURNALISM  STUDENT  seeks  in¬ 
ternship.  newspaiier,  magazine,  radio. 
PR.  Experienced  college  newspaper, 
radio  news  program,  two  previous  sum¬ 
mers  assistant  editor  on  trade  maga¬ 
zine.  Aggressive,  ambitious,  have  car. 
NYC  preferred,  but  will  locate  any- 
I  where.  Box  1283,  Eklitor  &  Publisher. 


responsibility  and  opixirtunity 

I  OFFER 

14  years’  experience.  Started  as  re¬ 
porter  on  daily.  Became  night  manager 
of  state  capital  bureau  of  wire  service, 
which  moved  me  to  New  York  for 
reporting,  rewrite,  then  supervisory 
editing.  Now  5  years  on  major  daily 
with  supervisory  duties.  Elarning  $13,- 
000.  Married.  36,  B.A.  Box  1303,  Eklitor 
&  Publisher. 


MATURE  COURTHOUSE  and  general 
assignment  reporter  seeks  spot  with 
Northern  New  Jersey  paper.  Four 
years’  experience  with  Elastern  dailies. 
Box  1196.  Editor  &  Publisher. 

REPORTER.  36,  news  sports.  Ten 
years  solid  experience.  Wants  to  move 
up.  Box  1182,  Eklitor  A  Publisher. 

SPORTS  EDITOR,  young  —  experi¬ 
enced  A  to  Z.  Marri^.  Eagerly  seek¬ 
ing  more  responsibility  —  better  op¬ 
portunity.  Now  #2  man  with  26,000 
daily.  Box  1180,  ^itor  &  Publisher. 

A  SPORTS  WRITER 

now  sports  editor  of  20,000  a.m.  is 
ready  to  move  up.  Experience  all 
phases;  married.  25.  Looking  for  large 
or  metro  operation  that  can  offer  a 
progressive  future.  Prefer  p.m.  in 
Chart  Areas  3.  4  and  6,  but  would 
consider  the  opportunity.  Reply  Box 
1241  Eklitor  &  Publisher. 

ABLE  NEWSMAN,  22  years  experi¬ 
ence,  seeks  job  on  copy  desk  or  as 
news  editor,  small  or  m^ium  daily  or 
good  weekly.  Box  1242  Editor  &  Pub¬ 
lisher. 

ASSISTANT  CITY  EDITOR  60,000 
p.m.  daily;  32,  with  9  years  experience 
as  reporter/deskman,  seeks  change  for 
more  responsibility,  opiiortunity.  Box 
1268  Eklitor  &  Publisher. 

DESKMAN-REPORTER.  31,  single, 
seeks  financial  growth  opportunity 
Florida  or  Pennsylvania  in  similar 
capacity.  Now  doing  municipal  report¬ 
ing,  features,  heads,  re-write,  editing 
with  award-winning  14,000  daily.  Box 
1238  Eklitor  A  Publisher. 

EDITOR.  PUBLISHER’S  ASSISTANT. 
Mature,  versatile,  experienced.  News¬ 
paper  or  magazine.  Box  1229  Eklitor 
A  Publisher. 


REPORTER.  31,  offers  3  years  experi-  NO  TRAMP  —  All-around  Deskmsn- 

ence  covering  many  phases  of  U.S.  EDITOR-REPORTER-WRITER  writer  (Pix.  News,  Wire.  Makeup,  etc.) 

space  effort  as  news  editor  of  national  (Colored)  Seven  years  solid  experience,  seeks  permanency,  with  advancement, 
aircraft  and  missile  magazine.  INS  Seeks  challenging  t>osition.  Box  1187,  Prefers  Far  West.  Box  1279,  Eklitor  A 
staffer  for  three  years.  Box  1269  Eklitor  Eklitor  A  Publisher,  Publisher. 

A  Publisher. 


j  SLOTMAN,  DESKMAN  —  Successful 
small-town,  big-town  editor,  under  40, 

I  seeks  spot  on  good-sized  morning  daily. 

Now  employed.  Chart  areas  10.  12,  6, 

I  4,  2,  I,  Box  1271  Eklitor  A  Publisher. 

I  SPORTS  EDITOR  strong  on  feature, 

I  general,  area  news  some  photography 
trying  to  escape  10-year  rut.  Prefer 
sports,  feature  or  college  publicity  but 
will  try  any  position  if  it  means  chance 
to  learn.  BA,  married,  go  anywhere. 
Box  1261  Editor  A  Publisher. 

SPORTS — Family  man,  34,  with  12 
years  experience,  now  stymied  on  metro¬ 
politan  paper,  seeks  tiermanent  sports 
editorship  20,000  -  80,000  circulation 
range.  Can  easily  handle  all  phases  of 
news  room  work,  features,  local  ideas 
a  specialty.  For  resume  write  Box  1262 
Eklitor  A  Publisher. 

SPORTSWRITING  MY  BUSINESS. 
Seek  beat  large  or  metropolitan  daily. 
6%  years  experience.  31,  married,  top 
;  references.  Will  go  anywhere  for  right 
spot.  Box  1214  ^itor  A  Publisher. 

TELEGRAPH  EDI'TOR,  copydesk,  slot 
or  rim.  Fast,  accurate  pro,  experienced 
layout,  make-up.  College,  family  man; 
employed  medium  daily.  Box  1239  Edi¬ 
tor  A  Publisher. 

TWO  YEARS  AGO  we  began  editing 
old-fashioned  country  weekly — this  year 
it  was  named  No.  1  in  state.  Now  we’re 
seeking  new  challenges  with  future — 
daily  or  public  relations.  Will  split 
forces  or  continue  as  husband-wife 
team.  Both  J-grads;  weekly,  daily.  PR 
;  experience.  ^st  references.  Chart 
j  Areas  1,  2,  6.  Box  1261  Editor  A  Pub- 
I  lisher. 


EDITOR  AND  PUBLISHER’S  CHART  AREA 


Use  CHART  AREA  Number  in  Ad  Cop7  for  showing 


LOCATION  without  IDENTIFICATION 


EDITOR  ac  PUBLISHER  foe  April  22,  1961 


SITUATIONS  WANTED 

Editorial 


SITUATIONS  WANTED 

Editorial 


SmJATIONS  WANTED 

Mechanical 


SITUATIONS  WANTED 

Promotion 
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OlTDOOK  COLUMNIST  to  write 
^ly  column  fishinK.  campinir,  hunt* 
iRX.  and  publish  yearly  fishinir  Kuide 
Did  huntint;  imide.  $200  week  plus  S'T 
ill  advertising  sold  for  paper  and 
raides.  37  years  old — many  years  expe¬ 
rience.  Box  1339,  Editor  &  Publisher. 

OUTBOOK  WRITER  wants  newspa¬ 
per  or  mairaxine  spot.  Colleee.  Metro 
■perienre  all  lieats.  36  Millimeter 
sineraman.  Initiated  one  paper's  out* 
^  coveriKte — handled  metro  hoatintt, 
^nit.  hunting.  Now  tt2  sportsman 
|i]S  lioatinir  editor  and  outdoor  fee- 
tixe  writer.  Sinele.  24.  Go  anywhere, 
lant  to  si>ecialize.  Box  1287,  Eklitor  & 
^blisher. 


IEADY  TO  ADVANCE:  Sportswriter 
lyrs.  sea.sonin(r  on  Eastern  p.m.  (cir. 
p:()C0)  >eeks  spot  in  major  leafrue 
if.  Sintrle.  26,  colleire  &  military 
skind  me.  Stronx  on  features,  heads. 
Iiyout,  even  pix.  Samples,  top  refer* 
sees.  Box  1318,  Eklitor  &  Publisher. 


UCENT  COLLEGE  GRADUATE,  now 
a  service,  seeks  newspaper  or  public 
wstions  i>osition  in  Los  Anxeles  area 
hne  Ist.  Six  years  experience,  with 
■phasis  on  sports,  features,  layout, 
■d  headline  writinx.  Box  1329,  Eklitor 
t  Publisher. 


IIUABLE.  ACCURATE  former  3.600 
iiily  editor.  31,  now  40,000  reporter: 
sAs  day  desk,  science  nr  court  post. 
In  1331,  Eklitor  tc  Publisher. 


lEPORTER.  26.  seeks  position  with 
luslity  daily.  MA  Enxiish,  veteran, 
isxle,  car.  Experienced  in  political, 
dice,  sports  and  feature  writinx.  Cur* 
istly  with  76,000  daily.  Prefer  Chart 
tnas  10  and  11.  hut  will  xo  any* 
diere.  Box  1293,  Eklitor  &  Publisher. 


IIPORTKR.  30.  J*major.  seeks  news 
ports.  Chart  Area  1.  Five  years  ex* 
erience.  Box  1322,  Eklitor  &  Pub* 
Isber. 
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iEPORTER-PHOTOGRAPHER—  well  I 

Iiperienced  Westerner  seeks  job  with  ] 
tore  on  PM  Daily  in  Chart  Areas  9.  ' 
I.  II  or  12.  Box  1307,  Eklitor  £  i 

ubiisher. 


lEPORTER.  PHOTOGRAPHER.  EDI* 
rOR.  30,  seeks  editorship  collexe  or 
atcrestinx  writinx  post  in  New  Enx- 
inil.  Box  1321,  Eklitor  &  Publisher. 


askman* 
IP,  etc.) 
cement. 
Iditor  & 


ll-yEAR  VETERAN,  family  man, 
wks  top  post  on  small  or  medium  daily 
rterestwl  in  xrowinx.  Available  now! 
px  1297.  Editor  &  Publisher. 


I  TOP-FLIGHT  EDITOR-WRITER: 
Invy  experience  weeklies,  dailies  and 
luional  maxazines  600M  cir.  Imagina- 
pe.  enterprisinx.  Chart  Area  2.  Box 
102,  Eklitor  &  Publisher. 


TRSATILE  WRITER  on  lookout  for 
■ture  writinx  post  on  national  maxa- 
iw.  Sunday  supplement  or  house  or- 
sn.  Six  years  company  writinx.  edit- 
U  and  camera  experience.  Rutxers 
Nduate.  Enxiish.  Chart  Area  2  only! 
tax  1236,  Eklitor  &  Publisher. 


BLE  NEWSMAN  for  medium-to- 
W  daily  askinx  for  more  than  per* 
oxtory  performance.  Now  reporter- 
rwite  man  producinx  fast,  accurate 
mr.  Desk  job  considered.  Box  1357, 
iditor  &  Publisher. 


IATIVE  FEATURE  WRITER,  32. 
1  years  experience:  now  small 
news  exiitor:  wants  job  larxer 
r  feature-photo-editorial  fields, 
■al.  enjoy  controversy.  Makinx 
now  with  free-lancinx.  Chart 
s^ll,  10.  Box  1362,  Eklitor  & 


EDUCATION  REPORTER 

Jn  preftently  editor  of  national  edu- 
ition  newsletter.  Backf^round  includes 
years  as  reporter  for  metropolitan 
Could  make  real  contribution 
*  staff  of  larfre  daily  as  education 
t>orter.  Am  SO-years-old.  sinirle,  col- 
ve  srraduate.  1362,  Editor  & 

uhlisher. 


|aST.  accurate  copy  EDITOR: 

experience:  capable  wire:  wants 
•".  slot  medium  city.  Box  1369,  Eldi- 
p  4  Publisher. 


HEADLINE  PERSONNEL 

(Axencyl 

56  W.  45th  St..  New  York  36.  N.  Y. 

DAN  O.  GORDON  and  ED  FARLEY' 
.  .  .  with  46  years*  publishinx  experi¬ 
ence — editinx,  space  sales  promotion, 
production,  circulation — in  newspapers, 
trnile  publications  and  maxazines  offer 
prompt  service  .  .  . 

This  service  at  no  cost  to  you. 

We  don’t  waste  your  time— 

We  SCREEN!  Write,  wire  or  phone 
Oxford  7-6728— NOW! 


HOUSE  ORGAN  EDITOR  with  4% 
years  diversified  writinx  experience — 
two  as  manaxinx  editor  in  one-man 
o|<eration  seeks  similar  position  with 
future.  Box  1367,  Eklitor  4  Publisher. 


IMAGINATIVE  YOUNG  COLLEGE 
GRAD  seeks  liexinninx  reporter’s  po¬ 
sition  with  either  daily  or  weekly. 
Enxiish  major.  Journalism  minor.  Has 
practical  experience  in  make-up.  PR 
and  in  column  work.  Has  car.  Write: 
Richard  Gutlerner,  94,  Hampshire 
Road.  Great  Neck.  New  York. 


REPORTER-DESKMAN,  35.  16  years’  ' 
experience.  Allan  Wexemer,  414  Ekn- 
met  St.,  Petoskey,  Michixan. 


SPACE-AGE  NEWSMAN  who  will 
improve  your  paper  and  cause  it  to 
soar.  Let  me  show  you,  please.  Eklwin 
K.  Gross,  .'ifi  Hillsboro  Rd.,  Buffalo 
25.  N.  Y.  (TF  .6-7473) 


SPORTS  AND/OR  NEWS  SPOT: 
Sports  Eilitor  experience,  3  dailies. 
Typoxraphical  backxround.  Younx, 
married,  ambitious.  A-1  references. 
Can  handle  desk;  daily  column.  Prefer 
Chart  Area  2.  will  consider  other 
areas.  Box  1363.  Eklitor  4  Publisher. 


SPORTS  WRITER  3>4  years  experi¬ 
ence.  now  sports  editor  13,000  daily. 
Collexe  xrad,  vet.  married.  Can  assist 
with  photoxraphy,  news.  Box  1377, 
Eklitor  4  Publisher. 


YOUNG  MAN  (28).  BS  Liberal  Arts. 
Masters-J,  with  some  experience,  seeks 
I  xeneral  assixnment  and/or  sports  re- 
I>orter  job  in  Chart  Area  12.  Will 
consider  all  offers,  but  prefer  San 
E'rancisco  area.  Box  1346,  Eklitor  4 
Publi.sher. 


Free  Lance 


INDUSTRIAL.  FINANCIAL,  product 
news.  Specialty:  chemicals,  textile, 
transportation,  packaxinx:  eixht  years 
editor  top  business  papers;  located 
New  York  City,  ftend  for  resume.  Bo.x 
1173,  Editor  4  Publisher. 


PHOTO-JOURNALIST  . 

.  FREE  LANCE  _ 

Own  Ekjuipment.  .CAR.  .DARKROOM 
Box  1327,  Eklitor  4  Publisher 


INDEXER — Freelance  work  invited  by 
employed  researcher-indexer.  Box  1277, 
Eklitor  4  Publisher. 


Mechanical 


COMPOSING  ROOM  FOREMAN— 15 
years  experience  daily  newspaper  fore¬ 
man  ;  Union  or  non-union;  knows  all 
linecastinx  machines,  includinx  TTS. 
Leavinx  present  position  for  personal 
reasons.  Best  references.  Available  im¬ 
mediately!  Can  come  to  New  York  for 
interview  durinx  ANPA  Convention 
week.  Wilfrid  ^isvert,  43  Virxinia 
Ave.,  Vineland,  New  Jersey.  ’Tel.: 
Oxford  1-6251. 


COMPOSING  SUPERINTENDENT 
PRODUCTION  MANAGER 
EYiIly  qualified.  Seek  challenxinx  op¬ 
portunity.  Good  References,  ^x  1316, 
Eklitor  4  Publisher. 


PRODUCTION  MANAGER 

.  .  .  with  composinx  and  press  room 
backxround.  26  years  spent  on  small 
and  larxe  dailies.  New  process  experi¬ 
ence.  Former  employers  for  references. 
Box  1208  Eklitor  4  Publisher. 
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PRODUCTION  ASSISTANT,  specializ- 
inx  in  TTS  installation  and  tyi>eaettinx. 
Union.  Box  1207  Eldltor  4  Publisher. 


EXPERIENCED  SUPERVISOR  —  15 
years  all-around  newspaper  printer. 
Axe  33.  Have  make-up  Rule — will 
travel!  Chart  Area  2.  Box  1286,  Eklitor 
4  Publisher. 


PRESSROOM  FOREMAN,  now  em¬ 
ployed,  desires  chanxe.  Chart  Area  2 
daily.  Axe  43.  E’ree  to  relocate.  Refer¬ 
ences.  Box  1289,  Elditor  4  Publisher. 


PRINTER  FOR  25  YEARS 

last  8  were  spent  in  supervision,  fore¬ 
man  6.  Last  2  years  was  iilant  super¬ 
intendent  of  115  employed  personnel. 
Schooled  in  all  areas  of  hot  and  cold 
processes.  Qualified  for  research,  qual¬ 
ity  control  or  expeditinx  production. 
Know-how  on  mechanical  equipment. 
Married— two  children.  9-13.  On  last 
job  16  years.  Wish  to  relocate  in  West 
or  Midwest.  Excellent  references.  Box 
1294,  Editor  4  Publisher. 


TIRED  of  hixh  composinx  costs  and 
problems?  Superintendent  seeks  posi¬ 
tion  with  proxressive  Daily  or  Rotary 
Shop.  Box  1306,  Eklitor  4  Publisher. 


PRODUCTION  CONSULTANT 
MECHANICAL  SUPERINTENDENT 

Thorouxhiy  experienced  in  all  phases 
mechanical  production  operations.  Ex¬ 
cellent  references.  Box  1378,  Eklitor  4 
Publisher. 


Mitcellaneou* 


AMBITIOUS  YALE  SENIOR  (Dean’s 
honor  list)  interested  in  summer  job 
in  New  York  City  in  Advertisinx  Axen- 
cy.  Newspaper,  Public  Relations  tir 
Publisher’s  Representative  orxaniza- 
tion.  Fourth  xeneration  newspaper 
family,  and  have  worked  summers  in 
all  departments  of  daily  newspaper. 
Speak  Spanish,  and  has  travelled 
around  South  America.  Married.  Will 
lie  in  New  York  City  durinx  ANPA 
meetinxs  for  personal  interviews.  Write 
Box  1347,  Eklitor  4  Publisher  if  this 
younx  man  fits  into  your  future  plans. 


VETERAN  NEWSMAN,  teachinx  col¬ 
lexe  Enxiish,  available  consecutive 
summers  halftime  work  near  xraduate 
school  to  attend  summer  terms.  Desk- 
man,  makeup,  rewrite:  former  printer- 
pressman-stoneman.  Box  124,  Blacks- 
burx,  Va. 


Photography 


I  Life  ambition  to  be  NEWS  PHOTOG¬ 
RAPHER.  Younx  family  man,  pres¬ 
ently  in  Circulation,  desires  position 
with  small  newspaper.  Will  re-locate. 
Has  Rollei  and  is  ready,  willinx,  and 
able  to  photoxraph.  Chart  Area  1  or  2. 
Box  1233  Eklitor  4  Publisher. 


CLICK  WITH  PIX  —  Eye-deal  photo 
editor  for  metropolitan  daily  or  maxa- 
zine.  Family  man  currently  simmerinx 
on  the  lobster  shift.  Only  PMs  need 
apply.  Box  1301,  Eklitor  4  Publisher. 


REPORTER-PHOTOGRAPHER  wishes 
to  quite  reportinx.  concentrate  on  news 
photoxraphy.  No  enxravinx  knowledxe. 
Box  1.359,  Editor  4  Publisher. 


Promotion 


ADVER’nSING  PROMOTION.  Cre¬ 
ative.  forceful  writer,  manaxerial  cali¬ 
ber.  N.  Y,  daily,  trade  daily,  national 
maxazine  experience.  Market  know¬ 
how  appliances,  apparel.  $10,000.  Box 
1257  ^itor  4  Publisher. 


YOU  GET  RESULTS 

More  linaxe  .  .  .  hixher  circulation 
.  .  .  liest  PR  with  top-quality  promo¬ 
tion.  Ten-years  experience,  top  educa¬ 
tion  and  capacity  for  WORK.  A  real 
challenxe  is  needed.  Box  1336,  Eklitor 
4  Publisher. 

I  PROMOTION  MAN.  30.  employed  as 
copywriter  on  major  morninx  and 
Sunday  Daily  seeks  responsibility  of 
own  department.  Ten  years  experience 
all  phases  print-broadcast  advertisinx. 
promotion.  Family.  References.  Write 
Box  1349,  Eklitor  4  Publisher. 


TALENTED  YOUNG  WOMAN  Re- 
tiorter,  29,  with  TV  and  Maxazine 
advertisinx  experience,  interested  in 
promotional  or  PR  opportunity  with 
larxe  corporation;  or  as  xeneral  as¬ 
sixnment  reporter  on  medium-sized 
daily  in  Chart  Area  2.  Box  1342,  EklU 
tor  4  Publisher. 


PtMic  Relatiom 


PUBLIC  RELATIONS 
We  have  hundreds  of  publicity,  public 
relations  and  employee  communications 
(leople  on  file.  Send  us  your  job  specs. 
We’ll  send  you  resumes  to  match.  Ck>n- 
tact.  Bill  McKee.  BIRCH  PERSON- 
I  NEIL,  6  E.  Madison  St.,  Chicaxo  2, 
I  Illinois.  CE  6-6670. 

j  PUBLIC  RELATIONS  —  PROMOTION 
Capable-imaxtnative-skillful.  10  years 
j  know-how.  Now  top  level  as  industrial 
j  PR  director.  Plan,  conduct  compellinx 
proxrams.  BS  Bus.  Adm.  Resume.  Box 
\  1197.  Eklitor  4  Publisher. 


I  PUBLIC  RELA’nONS:  knows  all 
phases  of  news,  projects,  promotions 
I  and  publications,  internal  and  external. 
'  Heavy  on  editinx.  writinx  orxanixation 
I  and  contact  work.  Wants  to  make  per- 
'  manent  connection.  West  or  Mid-west 
^  preferred.  Ck>IIexe,  married.  35.  relocate 
I  and  travel.  Box  1246  Editor  and  Pub- 
I  lisher. 


i  COMPANY  PUBLICATIONS  EDITOR 
— public  relations,  news  backxround. 
Will  relocate.  Married,  now  employed. 
Box  1326,  Eklitor  4  Publisher. 


j  PR  MASTER’S  CANDIDATE 

I  seeks  summer  opportunity  in  publicity 
!  department.  Year’s  experience  on  met¬ 
ropolitan  daily  includes  sports-report- 
,  inx,  rewrite,  etc.  Eklitor  of  collexe 
'  paper.  Resume,  top  references,  ^x 
!  1291,  Eklitor  4  Publisher. 

i 

I  TOP-LEVEL  WEEKLY  newspaper 
I  imblisher  desires  collexe  or  industrial 
public  relations  post.  Will  start  or 
I  improve  student  or  employee  paper; 

I  direct,  write  or  expand  news  bureau, 
etc.  20  years  experience  all  depart¬ 
ments  letterpress  and  offset  publish¬ 
inx.  editinx.  writinx.  Collexe  xraduate. 

,  Mason,  Rotary,  Lexion,  etc.  Mature. 

I  family  man.  nationally  quoted  column¬ 
ist.  Accomplished  radio,  after-dinner 
speaker.  Prefer  Chart  Area  6,  Ohio. 

I  Box  1296,  Eklitor  4  Publisher. 

I 

j  GRAPHIC  ARTS  GRAD.  2  years  daily 
I  newspaper  editorial  experience.  YounR, 
I  married,  enertretic.  Top  references. 
Box  1366.  Editor  &  Publisher. 


YOUNG  WOMAN.  26.  BS  Journalism. 
3  years  experience  on  daily,  women's 
page,  seeks  public  relations  opportunity 
or  (feneral  assiirnment  reporiini?  job 
on  daily.  Boston  or  immediate  vicinity. 
Box  1374.  Editor  &  Publisher. 


Special  Editions 


"WE  DONT  SCORCH  THE  EARTH” 
Nationwide- References 
Robert  Peck  Carmean  4  Associates 
P.  O.  Box  3362,  Austin  13,  Texas 


!  CENTENNIAL  SESQUI,  PROGRESS 
I  Eklitions.  Ten  years’  experience.  Sin- 
!  cere:  will  produce  results.  Collexe;  87. 
Box  1023,  Editor  4  Publisher. 


AVAILABLE  JULY  15  for  top  special 
edition  offer.  References.  Commission 
basis.  We  have  both  sales  people  and 
writers  on  our  staff  for  your  con¬ 
venience. 

Robert  Peck  Carmean  4  Associates 
P.O.  Box  3505,  Austin  13.  irexas 
Hickory  42122  or  42151 


I  SPECIAL  EVENTS-PROMOTIONS 
Lonx,  outstandinx  (Professional)  per¬ 
formance.  Self-financinx — responsible. 

Chart  Areas  2,  3,  4,  6.  Attendinx 
I  ANPA  meetinx.  Box  1298,  Eklitor  4 
{  Publisher. 


BUSINESS  REVIEW  PAGE 
TV  GUIDE 

sold  to  new  and  non-rexular  advertisers 
for  62  weeks — commission  basis 
LESTER  LAZARUS 
52  Cutler  St.,  Winthrop,  Mass. 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 


^Emblem  of  Truth  ’  Program 


Our  column  of  March  25  which 
was  critical  of  the  Denver  Better 
Business  Bureau  “Emblem  of 
Truth”  Program  has  brought  a 
reply  from  W.  Dan  Bell,  presi¬ 
dent  of  the  Denver  BBB. 

Our  comment  on  this  so-called 
Truth  in  Advertising  program 
included  this  paragraph:  “A 
requirement  that  one  must  join 
a  club,  sign  a  stipulation,  pay  a 
fee,  carry  an  emblem,  and  sub¬ 
mit  to  prior  censorship  in  order 
to  declare  oneself  to  the  public 
on  these  points  amounts  to  sub¬ 
mission  to  a  dictatorship  and  is 
downright  dangerous.” 

Mr.  Bell  writes: 

“We  do  not  object  to  your 
criticism  of  our  ‘Emblem  of 
Truth’  Program  since  that  is 
your  right  and  we  do  not  feel 
that  we  are  as  wrong  as  you 
would  imply. 

“For  purpose  of  the  record,  I 
would  like  to  point  out  that  there 
is  not  any  requirement  for  any¬ 
one  to  join  our  organization, 
including  the  Better  Business 
Bureau,  to  gain  the  privilege  of 
advertising  that  he  is  honest  and 
truthful.  The  privilege  of  adver¬ 
tising  truth  is  open  to  anyone, 
at  any  time  and  neither  this 
organization,  nor  any  other,  has 
a  proprietary  right  to  the  word 
truth. 

“The  words  ‘policeman,’ 
‘judge’  and  ‘jury’  are  not  con¬ 
tained  in  our  Program.  If  you 
will  take  the  time  to  study  the 
history  of  all  Better  Business 
Bureau  operations,  the  recom¬ 
mendations  of  the  national  As¬ 
sociation  of  Better  Business 
Bureaus  and  the  recommenda¬ 
tions  of  the  Advertising  Federa¬ 
tion  of  America,  (contained  in 
their  publication  ‘The  Adver¬ 
tising  Truth  Book’),  you  will 
find  that  committees  to  review 
objectionable  and  questionable 
advertising  are  a  recommended 
and  standard  practice.  These 
committees,  taking  the  informa¬ 
tion  obtained  by  investigation, 
make  a  determination  as  to  the 
fact  and  propriety  of  the  adver¬ 
tising  and  a  recommendation  as 
to  method  of  correction. 

“If  this  procedure  is  objec¬ 
tionable  to  you,  will  you  please 
include  in  your  criticism  the 
recommended  procedures  along 
this  line  that  are  a  part  of  the 
AFA  and  ABBB  programs. 

“  ‘To  force  by  implication’ 
persons  to  become  members  of 
the  Bureau  is,  we  believe,  an 
unwarranted  choice  of  words 
since  the  program  is  entirely 


voluntary  and  optional.  If  you 
believe  that  persons  are  forced 
in  this  manner  ‘by  implication,’ 
then  I  am  sure  that  they  are  so 
forced  to  belong  to  any  of  the 
many  organizations  of  all  kinds 
in  our  United  States. 

“Neither  is  the  ‘force’  implied 
by  ‘propaganda’  to  publicize  ap¬ 
proval  of  advertising  since  many 
firms  who  are  not  advertisers 
may  support  it  for  the  construc¬ 
tive  effort  it  can  be  to  improve 
public  confidence  in  advertising. 

“Again,  your  use  of  the  words 
‘to  imply’  by  failure  to  use  the 
symbol  that  the  advertiser  is 
not  reliable  is  simply,  in  our 
humble  opinion,  a  supposition 
and  not  a  fact. 

“Naturally,  to  retain  consumer 
confidence  in  the  integrity  of  the 
Program  and  the  emblem,  it  is 
necessary  to  have  rules  and  regu¬ 
lations  pertaining  to  its  use  and 
to  permit  flexibility  in  correcting 
or  improving  the  safeguards 
during  the  course  of  development 
of  the  Program. 

“There  appears  to  be  no  recog¬ 
nition  in  your  remarks  of  the 
very  real  problem  that  exists  in 
what  has  been  termed  the  ‘crisis 
of  self-regulation’  and  the  fact 
that  honest  business  firms  today 
are  at  a  disadvantage  when  they 
cannot  compete  with  the  unfair 
advertiser  or  business  practi¬ 
tioner  nor  can  they  effectively 
prevent  the  causes  of  govern¬ 
ment  encroachment  on  the  free¬ 
dom  of  business. 

“The  ‘educational  process’  to 
achieve  higher  standards  of 
media  plus  self-discipline  of 
advertisers  and  agencies  cannot 
effectively  operate  against  the 
economic  necessities  that  are 
permitting  badvertising  to  exist. 

“It  seems  to  me  that  while  the 
house  is  burning  down,  the  fire¬ 
men  are  squirting  water  at  each 
other  and  that  mere  resolutions 
and  declarations  of  policy  do  not 
create  effective  self-regulation. 
Until  such  time  as  there  are 
greater  incentives  and  encour¬ 
agement  to  higher  standards  of 
ethics  and  practice,  we  cannot 
see  where  the  educational  proc¬ 
ess  alone  will  effectively  ap¬ 
proach  the  problem.” 

*  *  * 

We  are  happy  to  let  Mr.  Bell 
have  his  say  in  this  space.  But 
in  case  anyone  thinks  we  are 
jousting  at  windmills  we  think 
it  is  important  to  understand 
the  position  of  the  Association 
of  Better  Business  Bureaus,  Inc., 
on  this  issue. 


Victor  H.  Nyborg,  piesident 
of  the  association,  in  a  memo¬ 
randum  March  6  to  the  board  of 
governors  and  to  all  bureaus, 
said: 

“This  program  by  the  Denver 
Area  Better  Business  Bureau  is 
contrary  to  long-standing  poli¬ 
cies  of  the  Better  Business  Bu¬ 
reaus.  This  prohibits  against  the 
commercial  use  of  the  Better 
Business  Bureau  name  and  pro¬ 
hibits  Better  Business  Bureaus 
from  endorsing,  approving  or 
recommending,  directly  or  in¬ 
directly,  any  company,  service, 
organization,  product,  invest¬ 
ment,  solicitations  or  person. 

“The  Board  of  Governors  of 
the  Association  of  Better  Busi¬ 
ness  Bureaus,  meeting  in  Chi¬ 
cago  on  September  22,  1960, 
reviewed  the  proposed  program 
and  advised  representatives  of 
the  Denver  Area  Better  Busi¬ 
ness  Bureau,  in  attendance  at 
that  time  and  subsequent  there¬ 
to,  that  the  proposed  program 
as  presented  was  in  violation  of 
established  policy  which  under 
any  circumstances  could  be 
changed  only  by  the  entire 
membership  of  the  Association. 
The  matter  was  referred  to  the 
Association’s  Policy  Committee 
for  study  and  report  at  the  next 
annual  meeting,  scheduled  now 
for  May  7-12,  1961,  in  Phoenix, 
Arizona.  The  Denver  Bureau  was 
further  advised  that  to  proceed 
with  the  program  as  constituted 
would  jeopardize  the  member¬ 
ship  of  the  Bureau  in  the  Asso¬ 
ciation,  loss  of  which  would 
mean  withdrawal  of  accredita¬ 
tion  and  the  right  to  use  the 
trademarked  Better  Business 
Bureau  name. 

“The  basic  program  of  the 
Better  Business  Bureaus  is  the 
promotion  of  truth-in-adver- 
tising  and  honesty  in  selling  by 
education,  persuasion  and  the 
exertion  of  moral  force  on  the 
business  community.  The  Better 
Business  Bureaus  look  to  and 
accept  the  support  of  all  busi¬ 
nesses  interested  in  Better  Busi¬ 
ness  Bureau  philosophies  of 


truth,  honesty  and  integrity 
business  regardless  of  whetheii 
individual  businesses  are  mem¬ 
bers  of  the  Bureaus  or  partici¬ 
pate  in  special  purpose  pro¬ 
grams.  The  Better  Business  Hu-| 
reaus  recognize  that  honesty  ami 
integrity  are  not  confiru'd  to 
Bureau  members,  and  they  do 
not  believe  that  some  businesses 
interested  in  or  willing  and' 
financially  able  to  be  members 
of  the  Bureau  should  enjoy  pub-| 
licly  a  privileged  status  which^ 
would  work  to  the  disadvantage 
of  equally  ethical  busine.sses. 

“For  nearly  fifty  years  busi¬ 
ness  and  the  public  have  re- 
•spected  Better  Business  Bureaus 
for  their  reliability  and  impar¬ 
tiality.  To  permit  some  busi¬ 
nesses  the  advantage  of  adver¬ 
tising  a  special  ‘truth  emblem' 
promoted  by  a  Better  Business 
Bureau  would  lead  the  public 
to  believe  that  it  can  with  con-, 
fidence  trade  with  those  dis¬ 
playing  or  advertising  this| 
emblem  when  such  may  noti 
always  be  the  case.  Those  busi-' 
nesses  not  displaying  the  em¬ 
blem  would  be  mentally  black-| 
listed  by  the  public.  Businesses 
therefore  would  not  be  able  to, 
compete  on  an  equal,  fair  basis 
and  the  public’s  regard  for  the 
impartiality  of  the  Bureau  might 
thereby  be  endangered.” 


Gordon  Harrison 
Rejoins  Whitney  i 

Gordon  A.  Harrison,  whd 
served  as  Press  Attache  at  th« 
U.S.  Embassy  in  London,  has 
been  named  assistant  to  John 
Hay  Whitney,  publisher  of  thi 
New  York  Herald  Tribune,  1 

Mr.  Whitney  resigned  Jan.  j 
as  Ambassador  to  the  Court  o| 
St.  James.  Mr.  Harrison,  aftei 
leaving  the  Embassy,  became 
associated  with  the  U.S.  Inforj 
mation  Service  in  London  befoM 
returning  to  this  country. 
was  graduated  from  Columbia 
University  and  began  his  news¬ 
paper  career  in  1938.  During 
World  War  II  he  was  historian 
for  the  U.  S.  Army.  i 


FOR  THE  SALE  OR  PURCHASE  OF 

A  DAILY  NEWSPAPER 

IN  ANY  OF  THE  FOLLOWING  STATES— 
CALIFORNIA  •  HAWAII  •  OREGON  •  WASHINGTON  •  ALASKA 
IDAHO  •  MONTANA  •  WYOMING  •  UTAH 
NEVADA  •  ARIZONA 

Call  our  San  Francisco  Office— or  the  Office  Nearest  You 


BROKERS  —  NEWSPAPERS  • 
WASHINGTON,  O.C.  CHICAGO 


RADIO  AND  TELEVISION  STATIONS 
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Ray  V.  Hamilton 
John  D.  Stabblni 
1737  DaSalat  St..  N.W. 
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mtr~300 


News  as  it  happens -local,  national  and  international -is  reported  by  The  Washington 
Evening  Star  in  a  fast,  colorful  style.  Comprehensive  and  accurate  throughout,  the  au¬ 
thoritative  Washington  Star  symbolizes  American  journalism  at  its  best. 

In  keeping  with  the  tempo  of  the  times,  The  Star  maintains  a  composing  room  that’s  as 
up-to-date  as  the  latest  headline.  In  addition  to  setting  up  the  largest  Linofilm  installation 
in  Washington,  The  Evening  Star  has  recently  added  seven  new  Comet  300’s  to  its  battery 
of  42  Linotypes.  Alert  newspapermen  know  that  day-in  and  day-out  they  can  depend  on 
the  Comet  300  for  consistent  and  proven  production  unrivalled  by  any  other  machine. 
Mergenthaler  Linotype  Company,  29  Ryerson  Street.  Brooklyn  5,  New  York. 
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Leading  Publishers  in  the  Pubiic  Service 


MARK  FERREE 
President 

American  Newspaper 
Publishers  Association 


Executive  Vice  President 
and 

General  Business  Manager 
Scripps-Howard  Newspapers 


Daily  newspapers  represent  the  greatest  single  force  for 
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Give  light 

and  the  people  will 
find  their  own  way. 


service  to  the  public  and  the  good  of  their  communities, 
and  in  the  aggregate,  to  the  nation. 

“They  are,  I  submit,  not  only  unmatched,  but  the  race 
with  any  other  form  of  communication  in  this  particular 
phase  is  no  contest.” 

—  Excerpt  from  the  address  of  Mark  Fern 
to  be  delivered  at  the  75th  Annn 
ANPA  Convention,  April  26,  196( 
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